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Abstract 
Heavy Metal is a peculiar music genre, made by fans for fans, which spread throughout the entire planet 

and became, over its five decades of existence, a global community as well. These aspects of Heavy Metal 

make it a very interesting phenomenon to study. Heavy Metal has previously been researched with a micro 

outlook on its local connotations in several different Global South countries, analyzing one at a time. As far 

as the whole Global Metal community is concerned, to this day, there seems to be no literature that is based 

on the Global South perspective, but only on the Western one. As it has not been attempted to study Global 

Metal with a macro outlook and to take a broader perspective on it, this research employs a larger view on 

the Global South’s point of view on Metal culture. Therefore this study aims at giving possible explanations 

about the reasons behind Heavy Metal worldwide spread. 

Results will show how further Heavy Metal reception studies on Global South metalheads should be 

approached through the lens of the Cosmopolitan paradigm; how the metalheads of the sample tend to 

indicate Death Metal as the most spread sub-genre and to describe themselves as open minded and 

tolerant. This research helps showing a slight tendency of metalheads to consider themselves part of a 

Global community, which is defined more like a family, underlining their inclination towards cosmopolitanism. 

Finally it will show how there should be a broader study on the sense making of well-known songs to 

determine whether or not there is a certain degree of similar interpretation across different cultures. 

Keywords 
Heavy Metal; Globalization; Global South; Cosmopolitanism; Hybridity; Critical Political Economy; Global 
Metal Community; Reception Studies; E-Research; Metal Music Studies. 
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1. Introduction 
It is February 4th 2017, 22:41 GMT time and the forefathers of Heavy Metal, Black Sabbath, have 

just finished playing their last notes ever in Birmingham UK, the town where they started it all from. 

In about an hour and twenty minutes of show streamed through Facebook by a UK amplifiers 

system company, about 220,000 people have been watching the live stream, 8,200 shared the 

video and more than 15,000 people liked the video. Less than two days after the show the views of 

the same video, that remains available also after the live streaming, increased to 832,000. The 

flow of comments during the stream has been so fast that it was impossible to finish reading any of 

them, but while trying to, it was quite obvious that the audience witnessing this event was 

multinational (see 1. Screenshots in Appendix). 

Although generally treated as a marginalized niche by the worldwide mainstream media, Heavy 

Metal is a very peculiar music genre: controversial, often pointed at as scapegoat when young 

people commit crimes or suicide, most of the times source of all evils. It has lived its golden age 

economically speaking in the 1980s, when it was the trend of the moment. Its peculiarities can be 

summed up in two main factors: firstly, although the mainstream media and the major labels 

abandoned it in the early 1990s to move on the next trend, Heavy Metal found a way to support 

itself economically and promotionally. Thanks to the do-it-yourself approach, its fans created own 

records labels, magazines, concerts venues and so forth in order to keep the genre alive and 

rocking. From the 1970s Heavy Metal constantly managed to renovate itself for five decades to this 

day, spreading around the globe gaining fans in every continent and also inspiring bands in at least 

170 countries in the World (Metalarchives.com 2017). 

Secondly, the fans of this genre of music, commonly called metalheads (hereinafter referred to 

as such), created an international community through the spreading of its subculture worldwide. 

“Social scientists such as Sam Dunn and Deena Weinstein, have stated outright that such a 

community exists at both the global and the local levels” (Varas-Díaz & Rivera-Segarra, 2014: 77). 

Given the fact that Heavy Metal can boast and connects fans and bands in every inhabited 

continent, we can esteem it to be a global phenomenon. It consequently appears to be an element 

that the globalization process brought along with itself. “From the beginnings of the genre in the 

1970s, metal has been transnational in scope, emerging simultaneously in the United Kingdom 

and the United States. In the 1980s, it grew deep roots in continental Europe, Australia, and 

Japan, and during the 1990s the genre expanded dramatically throughout the world in ways that 

defied all expectations. And metal shows no signs of slowing down in the new millennium” 

(Wallach, Berger & Greene 2012: 5). As mentioned in the opening of this research, a considerable 

number of metalheads watched the same event in streaming from all over the world, a sign of the 

wide dissemination of the genre. But “the fact that metal music, fashion, and behavior exist in all 

these places does not necessarily imply that they mean the same things in these quite different 

cultural contexts” (Wallach, Berger & Greene 2012: 4). 
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Heavy Metal has been proven, by several researches in the recently founded field of Metal Music 

Studies1, to have successfully rooted in many different cultures. Most of the studies conducted so 

far focused on analyzing in specific world areas and/or countries what are the reasons behind the 

success of heavy metal and in what way it has been appropriated (Wallach, Berger & Greene 

2012: 4). Thus, existing studies have been mainly based on the Hybridization paradigm, focusing 

on one specific local scene at a time, hence employing a micro-outlook to focus on the 

phenomenon. What has not yet been researched is whether, applying a macro-outlook, Heavy 

Metal could be considered a side effect of the critical political economy theorized Westernization, a 

sign of cosmopolitanism or a product of hybridization. This research aims at bringing the 

mentioned previous researches a step further, studying whether every country adapted Heavy 

Metal’s most famous anthems to its own beliefs, traditions and ideals. Furthermore it attempts at 

giving a possible explanation to the reason why the genre is so successful the World over. 

Through qualitative e-interviews and a quantitative e-survey, different possible outcomes might 

surface: results might underline that Heavy Metal should be studied as a contra-power towards 

economic and political strong hegemonies; they could instead show that Heavy Metal should be 

studied with a cosmopolitan approach, in case it would show an openness towards embracing 

differences; they could highlight that the hybridization paradigm applied by previous researches is 

the correct one to study this phenomenon, if a large heterogeneous sample would still show a 

strong tendency to interpret through local lenses. 

Globalization media studies have developed different paradigms. The Critical Political Economy, 

which theorizes globalization as an imposition from the Western countries onto the rest of the 

world and focuses on homogeneity; Cosmopolitanism, which focuses on heterogeneity and its 

acceptance; Hybridization focuses on heterogeneity as well, but with more attention to how a 

global phenomenon is adapted, i.e. contextualizing and interpreting it locally. To test which one is 

the most likely option as applied to metalheads in the Global South, this research will proceed by 

presenting the definitions, the research aim, the research questions and the limitations of the 

study. It will then present in detail the possible outcomes of the research itself. It will continue 

explaining the main key concepts onto which the research will be based, Heavy Metal (its history, 

characteristics, dissemination, peer-to-peer sharing and common traits in different scenes) and 

Music. The theoretical framework on which the research is based will follow, trying to synthesize 

the main scholarly theories, i.e. fandom and subculture theories, the critical political economy 

paradigm, the cosmopolitan paradigm and the hybridity theory. The research will then proceed 

describing the methodological framework within which the research methods have been chosen 

and the methods used to answer the research questions. Finally results will be analyzed, displayed 

and critiqued. 

                                                
1 The International Society for Metal Music Studies (ISMMS) “exists as a focal organization to establish metal music studies as a 
relevant and respected academic discipline and contribute to the growth of knowledge within the academic and music communities”, 
source: https://ismms.online/?page_id=2 
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1.1 Definitions 
Dividing “the world into neatly separated civilizational blocks [the West and the Rest] is not 

representative of global cultural complexity” (Kraidy 2008: 19). Similarly the distinction between 

Global and Local is not clear, as they intertwine. For research purposes, though, we must define 

what it is meant for both terms. The Cambridge English Dictionary defines Global as “relating to 

the whole world”, while Local as “from, existing in a small area, especially of a country” 

(Dictionary.Cambridge.org). Guy proposes to look at globalization as a self-description, hence to 

look at Global and Local as “a reflection on the relation between the many self-descriptions of 

society” (Guy 2009: 11). Therefore Global and Local are self-descriptions of society as well: 
 

“Global and local are different values inasmuch as they indicate different perspectives on the world. On 

one side, the global value indicates the perspective, or frame, that globalization is itself. On the other side, 

the local value indicates any other perspective or frame as seen from the perspective of globalization.” 

(Guy 2009: 3) 

 

Global/Local will be used in the present study in this respect: Global will signify world-wide, 

transnational and it will not be synonym of “western”, and Local will signify spatially restricted to a 

specific area, particularly to each respondents’ nation of origin. Specifically, “Global bands” stands 

for bands of world-wide fame, that tour and sell their music in the whole world; “Local bands” 

means bands whose fame and sales are delimited in a specific country or region of the world. 

Likewise an explanation of “Global South” is necessary: according to McMillin (2007) Global 

South is often used as a synonym of “Third World” countries, but “[t]hese labels carry tremendous 

baggage of poverty, backwardness, and underdevelopment” (McMillin 2007: 222). Not all of the 

countries that are included in the list of nations that are considered to be part of the Global South 

are poor and underdeveloped. Therefore “[…] “tri continent” is regarded by recent postcolonial 

scholarship as a more accurate and appropriate term” (McMillin ibid.). This research signifies 

Global South as tri-continent, hence referring to Asia, Middle East, Africa and Latin America 

(McMillin 2007: 69). 

 

1.2 Research Aim 
The World of 2017 is often shaken by terror attacks and a diffuse sense of uncertainty and 

disorientation. Migration flows are constant; immigration problems are daily on the news. The 

portrayal of the Global South countries has hardly changed from the typical image already 

criticized by Edward Said in his Orientalism (1978) and it is still an effective narrative used to 

distort reality and/or deviate attention on a specific convenient agenda. Although the inter-

connection ability has penetrated increasingly in everyone’s daily life (at least potentially) thanks to 

the modern Internet Communication Technologies (ICTs), the global perception of the world’s 

equilibrium is of hate, diffidence and insecurity: “Geopolitical uncertainty shows no sign of letting 
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up, with new crises cropping up and protracted conflicts spilling over throughout 2015” (The Global 

Risks Report 2016). Most likely a narrative perpetrated by the strong powers that (try to) rule the 

planet, there are niches of resistance that escape the traditional economic and political games 

(e.g. activists organizations), either because they are too small or because they are geographically 

too spread to produce significant changes. Sometimes they are simply underestimated. Music is 

underestimated as a powerful mean through which ideas travel and are received and made sense 

of, creating understandings and at times encouraging actions. Heavy Metal is underestimated and 

geographically spread. In the UK of the 1980s it represented, together with Punk music, the 

rebellion of an entire working class youth, a sort of soundtrack to social strikes and civic rights 

protests. In Morocco it is one of the ways for the youth to express their disagreement with the 

politics of the government (Le Vine 2008). In Nepal it is a way for the new white-collar class to 

unload their frustrations (Wallach, Berger & Greene 2012: 15-16). However, in several countries 

ruled by authoritarian regimes, Heavy Metal is seen as dangerous and has consequently been 

forbidden to different degrees. In Iran, if charged with blasphemy the risk is death penalty, which 

the Iranian metal band Confess risked to be charged with in November 2015. “In February, reports 

emerged that members of an Iranian band called Confess had been arrested on charges that 

included ‘advertising against the system’ and ‘writing anti-religious lyrics’, which landed them in 

solitary confinement facing lengthy jail sentences, if not execution” (Yossman 2015). On May 9th, 

2017 in Bangladesh Krisiun (a Brazilian band of worldwide fame) has been stopped and detained 

upon arrival at the airport for several hours and their show has been cancelled. On its official 

Facebook page the band explains the whole episode as “more than 10 hours of pure prejudice and 

misinformation” 2. Their fans posted a video to apologize to the band for their “conservative 

government and culture”3 in the name of their Bangladeshi fans.4 

During its first years of existence, Heavy Metal was considered the music of the devil and was 

fought against. The American PMRC - Parents Music Resource Center was created in 1985 

exactly to fight against indecent, violent and drug-related contents in music and especially in 

Heavy Metal (Chastagner 1999). What was so dangerous was the influence that it had on the 

youth that found in Heavy Metal an outlet and a way to contrast the system, a way to think with 

their own brains and to spread counterhegemonic ideas. It is “precisely these elements that 

authoritarian regimes find so threatening: thousands of potentially disenfranchised young men 

exorcising their aggression in the mosh pit while discovering the power of their collective voice as 

they sing along to tracks encompassing everything from politics (think Black Sabbath’s ‘War Pigs’) 

to the occult” (Yossman 2015). 

Given the fact that Heavy Metal is still considered as dangerous in totalitarian countries, why is it 

ignored by the western countries’ strong economical and political powers nowadays? Globalization 

                                                
2 Krisiun official Facebook post: https://www.facebook.com/krisiun.official/posts/10155369874028217  
3 Source: comments to Krisiun’s following Facebook post: https://www.facebook.com/krisiun.official/posts/10155367519528217  
4 Source: http://www.metalsucks.net/2017/05/09/krisiun-arrested-in-bangladesh-airport-under-blasphemy-law/  
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brought Heavy Metal along with waves of modernization and industrialization, but why is it so 

spread the World over given it is originally a product of western countries? 

It is relevant to study such a complex global phenomenon that transcends national borders and 

continues to spread and conquer people in all corners of the Planet. Above all, it is relevant and 

important, when we think how Heavy Metal culture could bring to a deeper understanding of how 

embracing the differences and accepting the other are employed concretely in everyday life. Does 

everyone that listens to Heavy Metal feel equal to its fellow metalheads? If so, how is this 

possible? 

The main aim of this study is understanding which one of the Global Media Studies’ paradigms, 

explicated in the Theoretical Framework chapter can capture the phenomenon of metalheads in 

the Global South. Accordingly it endeavors to find out how original Heavy Metal songs, considered 

as the most representative of the genre, are received by metalheads from the tri-continent. Is it the 

culture where the songs have been created into that imposes itself on the receiving culture, 

confirming the overwhelming traditional powers dominance? Is it rather that those songs are 

accepted, interiorized and re-elaborated through local understandings, creating a hybrid? Or rather 

are the messages of such songs somehow universal and understood because of an intrinsic 

cosmopolitan feeling? If the Critical Political Economy paradigm will not result as a proper 

paradigm to explain Heavy Metal reception by Global South metalheads, then both Hybridity and 

Cosmopolitanism paradigms will underline how we have to do with a counter-hegemonic 

phenomenon. This might help formulating proper assumption on why Heavy Metal is still 

considered as dangerous in most countries. 

Furthermore the research aims at determining whether Heavy Metal is perceived as a community 

and if so if it is considered a global one by its own members. If it is perceived as such, then we 

could theorize why it is seen as dangerous, as it unites people from all countries. This study also 

aims at restricting which metal subgenre is the most spread in the Global South and find out 

possible explanations of why it is so. It wishes to understand whether commercialism, in the form 

of media conglomerates decisions, could have influenced the spread of one genre over another. 

Finally it aims at defining which are the main characteristics of a metalhead and what behaviors 

define a metalhead, to underline common traits and points of view in different cultures. 

1.2.1 Research Questions 
To scale down this research to a master thesis feasible size, the following four main research 

questions will be primarily on focus: 

1. Is Heavy Metal considered a Global Community by tri-continental metalheads? If so, what 

characterizes the Community? 

2. What are the main traits of a metalhead according to tri-continental metalheads themselves? 

What levels of engagement are employed by metalheads to identify them as such? 
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3. Which one is the most spread genre in the tri-continental selected metal scenes studied? And 

how do selected metalheads explain the reasons for this? 

4. How do metalheads in selected tri-continental metal scenes interpret the messages and the 

music heavy metal songs bring along with them? 

The first question will be answered by a comparison of outcomes of both the qualitative 

interviews and the survey. Question number four will be explored through qualitative interviews. 

Questions number two and three will be answered by the survey results. 

1.3 Limitations 
During the research process, several limitations have surfaced and been acknowledged. They 

can be grouped in two main units, one concerning the sampling and one concerning the 

investigation methods chosen. Both will be extensively analyzed in details into the Methodological 

Framework chapter. It will suffice to acknowledge them briefly for now. The sample of both the 

interviews and the survey are not representative and, although composed randomly, their 

composition is unbalanced and the two methods samples came out as not aligned with each other. 

This is due to the sampling method and the tools used to recruit respondents. 

The overall methodological framework and the chosen methods themselves present limitations, 

which must be taken into consideration. Triangulation between two different methods generally 

helps to compensate each other’s limits. Validity and reliability are common issues to account for 

at all times when conducting researches. The lens, through which the researcher looks in order to 

investigate, is obviously an important limitation to acknowledge, when formulating questions, 

conducting interviews and above all when interpreting and coding the results. 

Because of the sum of these limitations, this research does not aim at giving definitive answers to 

the questions posed, rather to be a starting point for further deeper and broader researches in the 

Metal Music Studies and in Media and Communication studies fields. 

2. Possible Outcomes 
The questions could lead to formulate different suppositions about the possible outcomes of the 

results. 

Heavy Metal music is technically advanced from the music techniques point of view, compared to 

rock and pop, but it distinguishes for it is loud, direct, powerful and in many cases aggressive 

sound. Results could show that respondents feel Heavy Metal as helpful to release anger, 

frustration and to go through a sort of catharsis: “Catharsis is a significant aspect of heavy metal 

performance […]” (Foster, 2011: 325), relating the reason behind its success to none of the Global 

Media Studies paradigms. 

The counter hegemonic aspect that characterizes Heavy Metal in most countries of the World 

could be the common element that attracts different audiences from different cultures. Inequalities, 

injustices and oppression are common the World over and Heavy Metal seems to be a key 
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practice to respond and react to them, given that “metal is also a critical response to modernity” 

(Wallach, Berger & Greene 2012: 27). In this case, we could exclude the Critical Political Economy 

interpretation in its original meaning (imposition from the West to the Rest), as in this case Heavy 

Metal would be indeed brought along thanks to modernization and globalization, but it would be a 

contra-power to the main traditional economic and political powers and a chosen modality to react 

to it. 

Heavy Metal music and its lyrics combined might communicate in a sort of universal language 

which is understood, interiorized and either accepted or interpreted by anyone willing to listen to it 

and with a specific disposition. Such disposition could be found in the need to find an identity when 

feeling different from most of the rest of society: identity is here intended “as an interpretive 

framework that can be flexibly applied by performers and fans and that is always contingent upon a 

culturally and historically situated social imagination” (Wallach, Berger & Greene 2012: 24). Such 

identity is apparently found in being a metalhead and part of a global community, helping 

individuals to face reality. Perhaps this identity could be a form of cosmopolitanism in case the 

universal language message is simply received and embraced, perhaps a product of hybridization, 

in case the message is received, interpreted and adapted. The keyword to Cosmopolitanism is 

hence acceptance (meant as embracing the differences and accepting them), the keyword to 

Hybridity is adaptation (meant as contextual interpretation of external messages). 

The interviews will basically ask the respondents to explain their experience of Heavy Metal music 

reception and whether they feel it as a universal language (cosmopolitanism) or it is rather their 

interpretation and adaptation that make sense of a message (hybridization). This study’s survey 

will investigate Heavy Metal as a community and its members’ perception of it. If the community is 

perceived as a large community of equals, based on acceptance and tolerance, then it could be 

theorized to be a cosmopolitan example, instead if it is perceived as a large group of fans of the 

same music with local differences, hence based on the interpretation and internalization of a 

common message, then it would hint at hybridity. 

3. Key Concepts 
3.1  Heavy Metal 
In this chapter, Heavy Metal will be introduced through a brief history (History) and presented with 

an analysis of its main characteristics (Characteristics). The process through which Heavy Metal 

spread around the Globe will be explained according to previous studies (Dissemination) and 

through the indissoluble relationship of the Heavy Metal community with the Internet (Community, 

tape-trading and the Internet). Finally the differences and the common traits of metal scenes in 

different parts of the World will be taken into account thanks to the existing research about the 

topic (Common traits in different scenes). 
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3.1.1 History 
Heavy Metal is a music genre, which developed from rock’n’roll and blues in the late 1960s - 

early 1970s and whose forefathers are considered, although not unanimously, to be the UK bands 

Led Zeppelin, Deep Purple and especially Black Sabbath. Rob Halford, singer of Judas Priest, and 

nicknamed The Metal God, argues that: “Black Sabbath absolutely invented heavy metal. I've read 

a lot of essays and such like about tracing it all back further and further. It's as though these writers 

want to claim the source, a bit like Dr. Livingstone and the source of the Nile. But as a purist metal 

musician, I can tell you— it's Black Sabbath” (Sharpe-Young 2007: 9). 

There is controversy also about the paternity of the term heavy metal: one theory explains it with 

the origins of the genre: the East-Midlands metallurgic factories working class. Indeed the bands’ 

members that created the typical sound that distinguish the genre all come from the Birmingham 

area of the 60s-70s. “Heavy metal became a way for British youth to articulate an oppositional 

experience to the dominant public. Band members channeled emotion into a modality that helped 

to create a kind of working class heavy metal counter public (Walser 1993 ; Harrison 2010)” 

(Foster, 2011: 323). Another theory roots the birth of the term in the slang of the youth of the 

1960s, the so-called hippies, along which heavy means potent, powerful and metal stands for an 

oppressive mood feeling. 

Either ways, the term was recognized as and referred to a specific music genre later, in the late 

1970s, and applied to Iron Maiden and Judas Priest in the UK, and in early 1980s to Anvil in 

Canada and Dio in the USA, considered the very first real heavy metal bands. From the first form 

of heavy metal, commonly referred to as traditional heavy metal or classic metal, many different 

subgenres developed: thrash metal, death metal, black metal, power metal, jazz metal, gothic 

metal, folk metal, party or pop metal, glam metal, metal-core, gore metal, punk metal, doom metal, 

progressive metal, industrial metal, grind-core and nu metal (although not everyone agrees 

whether some of these subgenres, such as nu metal, can be considered Heavy Metal or not). 

From the late 1970s to the present, the genre developed, spread and strengthened itself thanks to 

its global loyal community. 

3.1.2 Characteristics 
Musically speaking, the following are the specific characteristics that determine if a song is a 

heavy metal song: alternating grooves and rhythms on drums (often with combinations of even and 

odd tempos), distorted guitars, guitar solos, amplified electric guitars and bass. “[T]he distorted 

“heavy” guitar sound remains a central and defining feature of heavy metal, and a musical 

performance that lacks this timbre probably would not be considered part of the metal scene” 

(Wallach, Berger & Greene 2012: 11), it gives a sense of weight and power to the music. As far as 

vocals are concerned there are differences depending on the sub-genre: they are clean and 

pitched in classic and thrash heavy metal, they growl or scream in death and black metal, they can 

even be opera-like in gothic metal. Lyrics’ thematic can be grouped as counter hegemonic and 

rebellious, introspective and dark, violent and sexist, self-celebratory (Phillips and Cogan, 2009). 
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With the exception of certain black metal bands, the exaltation of violence is hardly ever meant 

literally, but rather as a vent hole to let all frustrations, stress and anger out (Sharman & Dingle 

2015). Tendentially, however, “metal explores extremes of human expression, gesturing toward 

escape, empowerment, or transgression” (Wallach, Berger & Greene 2012: 13). 

Typical of heavy metal music is also the loud volume. Together with the characteristics 

mentioned above “[t]he sheer volume and rich timbres of metal fill the audible sound spectrum and 

can generate a kind of sonic and affective saturation” giving the listener an experience of “affective 

overdrive”, which has proven to be “the common denominator in most of the world’s heavy metal 

scenes” (Wallach, Berger & Greene 2012: 13). 
 

3.1.3 Dissemination 
Heavy Metal was born as a rebellious type of music, but its evolution and its spreading in many 

different spots of the Globe, brought it to evolve from what the majority of the uninformed (about 

the genre) still consider it to be. “[H]eavy metal is not just about rebellion, the assertion of 

simplistically oppositional stances, or the adolescent rejection of parental values. It is also a 

constructive force, providing alternative cultural identities to those offered or projected by the 

cultural traditions, nationalisms, and religious movements that are influential in the locales where 

the music takes root” (Wallach, Berger & Greene 2012: 23). 

The ever growing dissemination of metal in different cultures brought the whole genre to confront 

new challenges: “Today, heavy metal is performed and listened to in well over fifty different 

languages, and many local musical styles and instruments have been incorporated by metal 

musicians” (Wallach, Berger & Greene 2012: 10), which obviously changed the sound since its 

emergence, but “certain core musical qualities continue to characterize the genre, providing a 

musical center of gravity to the growing and diversifying global scene” (ibid.). 

Although Heavy Metal is a Western white people creation, somehow it managed to break through 

many different cultures. “According to our estimates, as of 1980, roughly 3,200 heavy metal bands 

had ever been founded, primarily in Northern and Western Europe and North America. By 2008, 

that number had increased to nearly 75,000—with a total volume of recordings approaching 

150,000 albums— located in some 130 countries” (Mayer & Timberlake, 2014: 28). Interesting to 

notice is that, although it has been a commercial mainstream genre in the 1980s, during which 

period the major labels invested a lot of money to produce and promote a numerous amount of 

bands, “Extreme metal was largely marginalized by the mainstream music business” (Wallach, 

Berger & Greene 2012: 21) and that after a decade of exploiting the genre, the mainstream 

abandoned it completely. Despite being deprived of commercial and economical support, “[...] 

metal diffuse so broadly when it became aesthetically and economically [...] marginalized from [the] 

mainstream” (Mayer & Timberlake, 2014: 29). “Since that time, however, metal has waned in 

commercial popularity and therefore economic viability, at least for new metal acts. Hence, metal 
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diffused throughout the globe precisely during the period where there was little pecuniary incentive 

to start a metal band” (Mayer & Timberlake, 2014: 29). It sounds like a paradox, that when least 

there is visibility and economical support from the mainstream media, that is exactly when Heavy 

Metal mostly spreads: “In sum, metal has diffused most rapidly during a period in which the genre’s 

sonic, lyrical, and aesthetic trends have pulled it far from the artistic conventions of mainstream 

pop music” (Mayer & Timberlake, 2014: 29). 

 

3.1.4 Community, tape-trading and the Internet 
The following is one of the peculiarities of this genre: its community will support it at all costs. 

“[T]he do-it-yourself nature of [...] heavy metal is another important element of heavy metal 

modalities. [...] Heavy Metal requires communal ties to sustain its creation. [...] bands rely on each 

other to sustain the production and distribution of their work” (Foster, 2011: 330). Since the 

beginning of the genre, tape trading has been the main vehicle to spread the music exchanging 

audiocassettes with pen pals from different areas of the world. Metalheads feel a deep 

“commitment to the idea of their scene as a community, and the musicians and fans spent hours 

playing and rehearsing, travelling to shows, engaging in correspondence, and doing the work 

necessary to create and maintain both local and widespread social networks. (This orientation is 

typical of most metal scenes around the world)” (Wallach, Berger & Greene 2012: 15). The tape-

trading practice helped both fans and bands and the whole metal global community developed 

thanks to this first form of peer sharing. In the 1980s and early ‘90s “[f]ans and musicians initially 

developed connections across vast distances through transnational networks of photocopied 

fanzines, paper correspondence, audio cassette trading, concert tours big and small [...], and a 

loosely shared canon of “classic” metal albums” (Wallach, Berger & Greene 2012: 4). Peer sharing 

has been the way to approach Heavy Metal in many different countries, in different times. “Tapes 

went from one person to another, to another, so much so that the sound quality itself would reflect 

the number of people who had copied the music” (Foster, 2011: 329). 

This sharing practice has simply changed tools over time thanks to the new technologies, so 

“now [metalheads] use e-mail, Web sites, blogs, YouTube, and MP3s to further these connections. 

In the process, they forged a new, globally deployed music culture. The worldwide metal ecumene 

is an imagined community” (Wallach, Berger & Greene 2012: 4). Indeed Heavy Metal owes a lot to 

the advent of the Internet: “[...] the rise of the Internet and personal computing catalyzed the 

diffusion of metal by capitalizing on and further cultivating a preexisting, loose network of “tape 

traders” in South America, Europe, and the United States (Ekeroth 2009; Weinstein 2011)” (Mayer 

& Timberlake, 2014: 29). 

As in many different fields, the World Wide Web allowed anyone to find (and create) information 

about what the mainstream media ignored for the most. Indeed “[...] the Internet is [...] suited to 

diffusing innovations in a decentralized fashion. The Internet is accessible to a large number of 
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people at almost any time and is relatively inexpensive” (Mayer & Timberlake, 2014: 33). But the 

specificity of the Internet is that of connecting users from different locations directly and quickly. 

This latter characteristic of the Internet is what allowed metalheads to continue their already 

established system of peer sharing, multiplying the possible reach and accelerating the 

communication pace: “metal enthusiasts and bands relied on a decentralized diffusion system 

before the advent of the Internet through an elaborate, decentralized international network of “tape 

traders”. The “Internet was an ideal mechanism for the diffusion of metal because of the template 

established by the tape traders. That is, the Internet is a supercharged version of a preexisting, 

technologically constrained, diffusion process” (Mayer & Timberlake, 2014: 33). 

 

3.1.5 Common traits in different scenes 
Several scholars have focused on studying the specific traits that made Heavy Metal so 

appealing in different communities. Weinstein argues that “metal in the West has a predominantly, 

though not exclusively, working- class audience and that the music first emerged in those parts of 

the United States and the United Kingdom that suffered from deindustrialization” (Wallach, Berger 

& Greene 2012: 15-16), defining it as the music of the proletariat. Studies based in different 

locations outside the Western countries, though, highlighted how this is not the case everywhere, 

for example in Nepal where the metal community is mainly spread between “white-collars” (ibid.: 

17). These studies made evident that “[...] metal is embedded in local cultures and histories and is 

experienced as part of a complex and historically specific encounter with the forces of modernity” 

(Wallach, Berger & Greene 2012: 4). The process of globalization, that brought modernization in 

underdeveloped countries, also brought expectations along with it, which were generally unfulfilled 

creating a sense of frustration, disempowerment and dissatisfaction, above all among local youth. 

Heavy Metal allowed those youth to canalize those negative feelings and react in a positive but 

harmless way, “heavy metal fandom serves as a viable cultural and affective alternative for 

disempowered youths, one that is often just as critical of globalization’s tendency to bring with it 

crass consumerism, class divisiveness, and uneven development as it is of the authority of 

traditional norms of behavior” (Wallach, Berger & Greene 2012: 7). 

While conquering the most diverse fans around the planet, Heavy Metal music was received, 

interpreted and reinterpreted, giving birth to many different scenes, which are “the place where 

people make and celebrate music” (Wallach, Berger & Greene 2012: 25), that have some common 

traits. “Metal music, even when anchored in common definitions, is experienced differently in 

varied settings” (Varas-Díaz & Rivera-Segarra, 2014: 75) and it is the common definitions that 

have been the focus of the Metal Music Studies researches about the local scenes so far. 

 

Heavy Metal is more than meets the ears, given the facts that have been presented so far. It was 

indeed born as a disruptive rebellious musical genre that conquered fans and the markets in the 
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early years of its existence, but it is also a counter-hegemonic approach deployed by millions5 of 

people from different corners of the World. Heavy Metal as part of the music industry is obviously a 

commercial sector, but at the same time it does not belong to the worldwide multinational 

companies that rule the world. Mainly it is made for fans by fans. 

 

3.2 Music 
In the following chapter, a few fundamental traits of music in general will be discussed and 

Heavy Metal will be juxtaposed and compared to these traits. 

Music is a universal language that developed throughout human history. The instruments that 

humans created with which to produce music are rather different from country to country and some 

are based on tones and semitones distances between notes (f. ex. the pianoforte), some others, 

like the Indian sitar, on smaller distances than semitones, namely microtones (Bona 2012). 

When playing, monophonic and polyphonic harmonies suggest different origins and produce 

different reactions. Monophony is typical of the Middle East and Asian countries where melody is 

composed in reference to just one basic note (most of the times the tonic note): diatonic scale is 

most common in oriental music. Polyphony is instead spread in all other corners of the World, 

based on chords instead of single notes: pentatonic scale is most representative in this case. This 

is not saying that the music world is static and there are no mixes; obviously, just like in many 

different fields, when two cultures meet they influence each other. Whether these influences are 

more or less evident, that depends on each case (Bona 2012). 

Bobby McFerrin, known for the world famous song “Don’t worry, be happy”, experimented with 

the audience of the International Festival Chorus in Singapore with the pentatonic scale, asking the 

public to sing the notes as he jumped from an imaginary keyboard key to another. The experiment 

showed that given the first two notes, the audience naturally built up on a pentatonic scale. This 

might mean that somehow this scale in intrinsically natural to the human brain 

(IFCSingapore.com), but it should be experimented with different audiences of different origins to 

prove that this is an instinctual reaction, rather than a learnt reaction. It would be interesting to find 

out with further researches if the brain instinctively builds on a pentatonic scale or rather, the brain 

has learnt to expect a certain scale depending on the society of origin. But this is not the purpose 

of this study. 

Several researches on Heavy Metal in different places of the World have shown that it is natural 

for the locals to be at least tempted to mix the local traditional music and instruments together with 

the western Heavy Metal sound: in some cases they do mix them, for example in China and in 

Brazil (Wallach, Berger & Greene 2012; Avelar 2003), in some other cases they do not. For 

example, in Kenya some local metalheads feel that adding the traditional instruments typical of the 

                                                
5 The estimation is grounded on the official 100 top list of worldwide tours grossing in 2016 made by Pollstarpro.com: Black Sabbath 
and Iron Maiden sold almost 1 million tickets each and as for the amount of tickets sold during their World Tours are 9th and 10th in 
the 100 top chart (https://www.pollstarpro.com/files/charts2016/2016YearEndTop100WorldwideTours.pdf) 
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musician’s upbringing could actually bring benefits to the local metal scene, in the hope that 

perhaps that could attract interest from other countries (Banchs, 2016: 314-315). 

 
“Today, heavy metal is performed and listened to in well over fifty different languages, and many local 

musical styles and instruments have been incorporated by metal musicians, including Afro- Brazilian 

percussion and Xavante Indian chants in the Brazilian metal of Sepultura […], qin and zheng zithers and 

East Asian pentatonicism in the Chinese metal of Tang Dynasty […], Balinese gamelan in the death 

metal of Eternal Madness (Wallach 2005a, 148–51), the Arab oud in the Israeli extreme metal of 

Orphaned Land (Kahn- Harris 2007, 113; LeVine 2008, 117), and Anatolian folk music elements in 

songs by the Turkish metal legend Pentagram (Ayik 2008).” 

(Wallach, Berger & Greene 2012:10) 

 

However the main distinctive characteristics of Heavy Metal music, clarified in the dedicated 

chapter of this research, underlay all creative local adaptations “providing a musical center of 

gravity to the growing and diversifying global scene” (ibid. 10). 

English is the most common language used for the lyrics and it serves “as the lingua franca of 

rock and metal” (Banchs, 2016: 317), but different metal acts in different locations use entirely their 

own local idiom, sometimes mixed with English (ibid.). Mostly though “Heavy metal means, to an 

extent unparalleled in most other youth genres, music sung primarily in English, even when 

composed in Brazil, Sweden or Germany” (Avelar, 2003: 335). The thematics found in the lyrics of 

Global South heavy metal bands vary: they can be counter-hegemonic and rebellious, but also 

intertwine with local traditional topics or myths (f.ex. the Chinese band Tang Dynasty). 

As mentioned in this research’s chapter about the characteristics of Heavy Metal music, sound 

distortion is what distinguishes it from other genres. It is true that “overtones, mathematical 

resultants of a fundamental pitch, remind us how acoustic phenomena seem grounded in nature”, 

but it has to be kept in mind that “[…] the guitar timbres of heavy metal, filled with the rich array of 

overtones we call distortion, are only heard as powerful in certain historical and social contexts” 

(Walser, 2012: 334) and this leads to the main question mark behind this research. How is it 

possible that this specific particular sound can attract people from all inhabited continents? 

 

Heavy Metal music has been re-interpreted in certain contexts, some local traditions have been 

added in terms of music and lyrics, while it has been embraced as it is in other contexts, but the 

core and main characteristics that distinguish Heavy Metal remain the same the World over. 

4. Theoretical Framework 
Fandom, Subculture and Globalization are the main components of the theoretical framework, 

upon which the research is built and they will be summed up, explained and applied to Heavy 

Metal to better understand the phenomenon. 
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4.1 Fandom 
Whether metalheads can be defined as fans is debatable, for many reasons and factors that will 

be analyzed as follows. First Etymology and common meaning will be discussed, then different 

perspectives on how to define and analyze fandom will be examined in relation to: meaning 

making (Fandom as regular interpretation of texts), anti-fandom (We and Them), consumerism 

(Fandom as consumerism) and the object of fandom (Distance between fandom object and fan), 

identity making (Fandom as reflection of self) and social relationships (Fandom as a social 

network). 

 

4.1.1 Etymology and common meaning 
The term fan, abbreviation of the Latin fanaticus that emerged in the USA in the late 19th century, 

indicates someone that is “a member and devotee of a temple” (Sandvoss 2003: 15). “The Oxford 

English Dictionary (1989) defines ‘fan’ as follows: A fanatic; in modern English [orig. US]: [...] a 

keen follower of a specified hobby or amusement, and gen. an enthusiast for a particular person or 

thing” (ibid.: 15). Defined as such, it underlines the fan’s high degree of passivity towards the 

object of fandom. The fan is someone that follows its source of enthusiasm and/or amusement. 

Along with the given definition two main factors emerge: “Firstly, fans are spectators. [...] Secondly, 

historically the word ‘fan’ refers to a sports enthusiast” (ibid.: 15), however the term evolved and, 

as mentioned, is now used to refer to anyone who has a “particularly high interest in various 

aspects of popular culture”, all of those who have an interest in fields “such as science fiction 

television programmes, comics or popular music are described as fans, in everyday conversations 

as much as in academic discourses” (ibid.: 15). Still in this meaning it does not fully fit to the 

definition of metalhead, since a metalhead is not only a follower of heavy metal bands, but is most 

of the times a contributor to the whole scene in one way or another. “Some fans might have no 

interest either in producing their own content or in engaging with fan-produced content.” (Pearson 

2010: 85), but there are a lot of fans that do have this kind of interest and want to be involved and 

feel part of a community. 

“Jenkins and Tulloch reserve ‘fans’ for active participants in fandom and coin ‘followers’ for those 

who enjoy media but do not claim a fannish social identity”. This distinction fits better to the Heavy 

Metal case, according to this distinction metalheads are not “ ‘following’ fans”, but rather 

“participatory fans” (Coppa 2014: 75). Other scholars devised more elaborated distinctions, such 

as the one of “Abercrombie and Longhurst (1998) [...]” who “distinguish between ‘fans’, ‘cultists’ 

and ‘enthusiasts’. [...] the enthusiast’s fandom is likely to be ‘based predominantly around activities 

rather than media or stars’” (Abercrombie & Longhurst 1998: 139 cited in Sandvoss & Kearns 

2014: 92). The enthusiast fan is rather close to the type of fandom of metalheads, because 

“[e]nthusiasts type of fans most likely engage in textual production and in the fandom devoted 

network” (Sandvoss & Kearns 2014: 92). Metalheads, besides, fit the description of all three types 
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of productivity, “Fiske (1992) identifies - semiotic productivity (the act of reading and meaning 

construction), enunciative productivity (interactions between fans) and textual productivity (user-

generated texts[...])” (Fiske 1992 cited in Sandvoss & Kearns 2014: 92). Metalheads listen to 

music and interpret the music and lyrics they listen to; they meet other metalheads and interact; 

they create several “user-generated texts”. 

Whether to call them prosumers, enthusiasts or fans (in the Jenkins and Tulloch meaning), 

metalheads seem to be better described as active fans (this aspect will be investigated in this 

study). 

 

4.1.2 Fandom as regular interpretation of texts 
As “regularity of consumption is necessary both for fans and for followers” (Coppa 2014) because 

it is at the base of both forms of active and passive fandom, we can therefore consider that any 

form of fandom “constitute(s) particular forms of interaction between fan and fan text. By (fan) 

‘text’, I describe all forms of semiotic structures, whether linguistic or not, consumed by fans and 

audiences” (Sandvoss 2003: 15). In this sense a fan is active in the interpretation of the text 

received from the object of fandom. Practically a metalhead who interprets the messages sent 

through Heavy Metal music and lyrics can indeed be defined as fan. Again, though, metalhead 

identity is not limited to mere fandom. Coppa elaborates the concept of fans as “nomads: 

constantly moving from one text to another and bringing their tribe along with them” (Coppa 2014: 

75-76), hence underlining at once participatory fandom and spreadable media. There are indeed “a 

small number of self-defined fans – who are not committed to particular texts, but rather to a set of 

practices that define how they interact with texts – act as [...] prosumers” (Coppa 2014: 76). This 

may reveal itself as the closest definition to what a metalhead is, in case the present study’s 

results will show that most metalheads participate in creative productive ways to the metal 

community life anyhow (taking photos, reviewing albums and live shows, creating own labels, 

working behind the scenes etc.). 

4.1.3 We and Them 
“Fans, as Fiske (1989a: 7) argues, ‘draw sharp and intolerant lines between what, or who, they are 

fans of and what they are not’ ” (Sandvoss 2003: 19) and this is true in the metalheads case as 

well. This is anti-fandom, which Giuffre defines as: “a system of community and identify formation 

based around an agreed upon disapproval of a particular artist, genre, movement or piece” (Giuffre 

2014: 50). Indeed fandom needs anti-fandom to exist: “A self-proclaimed rock [...] fan who never 

dismissed anything as bad would be considered as not really a fan at all. To be a fan of a particular 

music is also to be against music considered a threat or of lesser quality than that of your fandom” 

(Frith 2004: 19 cited in Giuffre 2014: 52). A metalhead cannot be someone that listens to Michael 

Jackson’s or Lady Gaga’s music only, but on the other hand someone that listens to heavy metal 

music and also listens to other types of music is tolerated and the different taste does not impede 
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its metalhead identity and belonging in the community. This is not surprising. Narrowing down 

previous researches on cross-genre musical preferences, Swami’s psychological study conducted 

in Great Britain in 2013 focuses on the preference for Heavy Metal in relation to personality and 

individual differences. The results of this psychological research showed that metalheads tend to 

be tolerant and open-minded. “[O]penness is associated with a preference for rock and heavy 

metal, including nonmainstream subgenres” (Swami et al. 2013). Although these characteristics 

are not prerogative of metal identity, it definitely differentiates metalheads from, for example, a 

football fan: if you do not support that specific football team or support also another team, the 

belonging to one fan-club and its community is quite impossible. 

4.1.4 Fandom as consumerism 
In Sandvoss research, respondents (football fans) “all explain their fandom in terms of a series of 

acts of consumption, often media consumption. In other words, fans are consumers” (Sandvoss 

2003: 17). Undeniable is that metalheads are consumers as well, buying records (CDs, MCs 

and/or vinyls), concerts and festivals tickets, but there seems to be more at stake. The majority of 

metalheads (over 50% according to this research’s sample) also plays in bands and/or supports 

the scene and the community through DIY practices that characterize the scene and that were 

fundamental to the spread of the music and the community around the Globe (see Chart 9 page 

37). “Fandom is not merely personal engagement or private consumption, but can also be 

considered a form of deliberate public, engagement and interaction. This also identifies significant 

differences between fans and mere consumers, as a fan’s contribution to popular music cannot 

just be measured in economic terms, but also in emotional transactions” (Giuffre 2014: 52). 

4.1.5 Fandom as reflection of self 
Fandom is considered as the reflection of the fan, as the fan’s extension. “Fandom in this sense 

functions as a representation of self [...] that produces polysemic narratives that allow for such 

diverse readings” (Sandvoss 2003: 28). Metalheads in Swami’s psychological study show a 

tendency to search for something unconventional to identify with: “[I]ndividuals who are open-

minded and who seek novel experiences may become disinterested in mainstream or conventional 

musical forms as they grow older. This, in turn, may lead them to seek out musical genres that are 

unconventional by the standards of mainstream cultures, such as contemporary heavy metal” 

(Swami et al. 2013). The findings about the reason why behind this tendency seem to lead to the 

need of feeling unique spread between metalheads: “Respondents who showed a stronger 

preference for the metal tracks in the present study were also more likely to have lower self-

esteem and higher need for uniqueness. In the first instance, it is possible that individuals with 

relatively low self-esteem are drawn to heavy metal because the style of music allows for a purge 

of negative feelings. The catharsis afforded by heavy metal may, in turn, help boost self-worth and 

promote positive self-evaluations among those with otherwise low self-esteem” (Swami et al. 

2013). Hence Heavy Metal helps its fans to reflect a stronger image of themselves, which they 
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actually build thanks to listening to this kind of music and most likely thanks to their identity and 

belonging to the community. 

4.1.6 Fandom as a social network 
“Abercrombie and Longhurst (1998: 92–3) understand audienceship (and fandom as a particular 

form of it) as a form of social interaction” (Sandvoss 2003: 42). According to Pearson “[...] fandom 

is coterminous with community: “Fandom [...] requires a community and participation in that 

community — and possibly self identification with that community.” Even ““the lonely fan 

reading/watching/enjoying their text” participates in an imagined community of other fans” (Busse 

& Sandvoss 2007 cited in Pearson 2010: 93). Fandom is hence understood as social, it 

“necessitates relationships with others: fellow fans with whom to share interests, develop networks 

and institutions, and create a common culture” (Duncombe 2012: 1 cited in Coppa 2014: 76). The 

community made of fans does not have to feature specific geographical nearness, nor other 

common traits other than the interest for the object of fandom. Fandom can be understood “as a 

network: as a collective identity and mode of community organization” (Coppa 2014: 76) which can 

be virtually connected and globally spread. “Today’s technology allows spreading the word about 

the existence of fandom itself to fans and to the outside world” (Coppa 2014: 79). Indeed the 

modern Internet communication media allow connections between the most remote locations on 

the Planet. “Communities have thus lost their singular link to territorial place, which is replaced by 

a complex interrelation between global, deterritorialized communities and local face-to-face 

interaction” (Sandvoss 2003: 101). Fandom “as it is firmly integrated into an increasingly global 

sphere of semiotic exchange, functions as a vehicle for the articulation of values and beliefs” 

(Sandvoss ibid.). Therefore it is extremely important to investigate how relevant is the role of the 

Heavy Metal Community in its members’ perspective and how important is the social aspect of 

belonging to the community in their lives. 

4.2 Subculture 
According with the Oxford Online Dictionary a subculture is defined as a “cultural group within a 

larger culture, often having beliefs or interests at variance with those of the larger culture” 

(En.Oxforddictionaries.com 2017). Therefore each local metal scene can be considered as part of 

the overall global metal subculture. Foster exemplifies the metal subculture definition in all its 

aspects: “In addition to sharing music, [...] metal fans share t-shirts, aesthetic styles and other 

signifiers of metal fandom. These markers are the symbolic and socio-material practices of heavy 

metal community (Snell and Hodgetts 2007). Heavy metal practices and discourses allow 

participants in [...] metal scenes to articulate an individual identity in opposition to the dominant 

culture while being part of a larger community” (Foster, 2011: 329). Banchs defines the one metal 

community he analyzed as such: “A subculture is the most comprehensive way to describe metal 

fans in Nairobi, Kenya, as they diffuse social networks, maintain a shared cosmopolitan identity, 

and share a sense of marginalization and resistance to perceived conventional society (Haenfler 
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2013)” (Banchs, 2016: 322). “Aesthetic and material components of heavy metal modalities 

maintain a sense of community even amidst volatile and unsafe public conditions” (Foster, 2011: 

329). 

Fandom “provides a mode of social organization that has the potential to move from being a 

subculture (that is, a social group based on common interests) to a community (that is, based on 

shared geography, kinship, or history) (Thornton 1997: 2)” (Coppa 2014: 78). Although a “shared 

geography” is a basic element of a community, according to Thornton, the very distinctive 

characteristic of Heavy Metal is that it is a global community, formed of many local ones, which are 

at the same time transnational in scope: “Heavy metal acts as a site for transnational identification 

that surpasses national boundaries in favor of forming ‘global’ metal communities” (Foster, 2011: 

334). The studies conducted about Heavy Metal in different cultures concluded, “heavy metal 

spans transnational metal communities” (Foster, 2011: 331). There is one Heavy Metal community, 

because “Heavy metal [...] is limitless and boundless” (Wallach, Berger & Greene 2012: 133) and 

“it declares itself to be an ultraculture (“ultra,” Latin, meaning “beyond” or “on the other side of”)” 

(Wallach, Berger & Greene 2012: 134). Quoting Mindinversion.com “no matter where you come 

[from] it only takes the passion inside to be a part of the global metal community” 

(Mindinversion.com cited in Foster, 2011: 331) and to be part of the Heavy Metal ultraculture. 

4.3 Globalization 
“Anthony Giddens (1990) described globalization as the “intensification of world-wide social 

relations which link distant localities in such a way that local happenings are shaped by events 

occurring many miles away and vice versa’’ (p. 64)” (cited in (Kraidy 2008: 39). “Roland Robertson 

(1992) defined it as “the compression of the world and the intensification of consciousness of the 

world as a whole’’ (p. 8)” (cited in Kraidy ibid.). In sum, globalization “is the process whereby 

polities, economies, institutions and actors at all levels of society become increasingly connected 

across national borders” (Robertson 2015: 4). Which is to say that globalization can be defined as 

an ongoing multifaceted process, which interconnects the world as indissolubly and as never 

before in many different ways and areas of human activity.  

The main positive social and media factors of globalization can be summed up in the growing 

attention to and awareness of the importance of events around the Globe, which intertwine the 

worries, lives and interests of everybody; the fact that the understanding that everyone living on 

this planet is part of the same game is incrementing; the concrete possibility for actors located in 

different parts of the World of communicating with each other. The following are some of the many 

negative factors that characterize globalization. Costumes and values suffer an increasing 

homogenization, combined with the eradication of traditions. Certain types of jobs are 

decrementing at a scary pace, which might lead to their disappearance. Having to fulfill global 

needs, the lands and the people, mostly of underdeveloped countries, are exploited. The gap 

between rich and poor countries increases, but the living conditions of “the poor” people do not 
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improve, if they do not worsen in comparison. All of these factors and the overwhelming constant 

influence of external cultures tend to push towards nationalistic political choices. “Most observers 

today would agree that by challenging “the national,” globalization has promoted nationalism 

around the world” (Sabanadze 2010: ch.2). Furthermore the intensive production affects negatively 

climate change, accelerating global warming processes. 

 

4.3.1 Critical Political Economy 
Globalization has been believed for a long time to be carrying and imposing westernization to 

other cultures through economic expansion and political intervention. A mindset typical of the 

Critical Political Economy paradigm, many scholars have predominantly focused on showing how 

globalization homogenizes local cultures to the western standards in the societies receiving the 

waves of its process, but its consequences do not always end up in Ritzer’s so-called 

“McDonaldization” (Ritzer 1993). The whole idea that the West oppressed the rest relates to the 

idea that mass mediated messages influence the passive receiving audience, but as the 

Hypodermic Syringe model theory is outdated, also the idea that Globalization only brought 

submission and indoctrination has been surpassed. “[C]ultural imperialism is firmly rooted in the 

critical political economy tradition” (Kraidy 2008: 22), but it is a socio-economic process, rather 

than a cultural one. The main strong point of this theory resides in that “power pervades 

international communication processes”  (Kraidy 2008: 29) and in assessing that “the right to 

communicate is a civil right that ought not be subordinated to commercial interests” (Kraidy 2008: 

29). The Critical Political Economy approach, in sum, uses a critical lens searching for power 

relations in different fields, basing itself on the fact that everything in human life revolves around 

the historically strongest powers: economy and politics. Applying this approach to Metal Music 

Studies and looking for sings of cultural imperialism, we can certainly see how Heavy Metal is 

highly unpopular from a political point of view (except in a few cases in highly advanced countries 

in which there is little or no prejudice at all against this genre) and has been abandoned for the 

most part by the biggest entertainment companies (except for a very few bands economically 

highly viable). In many countries, mainly the more conservative ones, Heavy Metal is still pointed 

at as the music of the devil, as a danger and in some countries, like Iraq or Iran, it is forbidden. 

“Metal around the world has become a viable mode of resistance, of identity assertion, and of self- 

empowerment, often in the face of powerful, totalizing, and even life- threatening forces” (Wallach, 

Berger & Greene 2012: 3). 

4.3.2 Cosmopolitanism 
A new different lens through which cultural studies have been approached emerged in the 1980s 

thanks to feminist theory. This new approach contributed to broaden the perspective and attention 

to the differences rather than the similarities, to the oppressed rather than to the oppressor, placing 

“at the center of their analyses the idea of difference and cultural heterogeneity” (McMillin 2007: 
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51-52). According to McMillan, following the orientalism theory of Edward Said, which underlined 

how the West felt and managed its supremacy over the East, the feminist studies opened up to the 

study of the same processes from different points of view with different lenses. One of these 

different approaches is the cosmopolitan one, which gained ground thanks to more and more 

scholars who based their theories on heterogeneity rather than homogeneity applying a micro 

outlook rather than a macro one. Cosmopolitanism is “about the extension of the moral and 

political horizon of people, societies, organizations and institutions. It implies an attitude of 

openness as opposed to closure” (Delanty 2012: 2). Cosmopolitanism is about tolerance, about 

embracing, acknowledging and accepting differences, without trying to interpret them through 

one’s own lenses in order to interiorize them. According to the cosmopolitan approach, the focus 

on globalization shifts, and it is no more seen therefore as the imperialist means to impose a 

specific prevailing culture. It is seen instead as a way to introduce different cultures to each other, 

connecting them at different levels of several societies, in order to get an ever growing number of 

people in touch with diversity, to get them to meet the other. Hopper pinpoints the intense 

migrations flows and the consequential deriving multicultural societies, the new fast-paced and 

globally spread communication technologies, the increasing number of polyglots as the hopeful 

signs for the raise of popular cosmopolitanism (Hopper 2007: 163-164). Globalization processes, 

according to the cosmopolitan approach, lead to a “greater consciousness of the world as a whole” 

(Robertson 1992: 8 cited in Hopper 2007:167). 

Accepting and endorsing interconnectedness allows for a cosmopolitan global outlook, but at the 

same time it does not deny a local outlook. Global and local are not diametrically different and 

separate, nor incompatible (Kraidy 1999: 458). In between the “opposition between the global and 

the local” “an intermediary approach was needed that recognized power inequities and audience 

activity” (Kraidy 1999: 458, emphasis added). Global and local combine, becoming glocal, a 

“syncretic mix containing elements of both” (Holton, 2005 cited in Hopper 2007:97). A practical 

example of glocalization is how Heavy Metal bands from countries of the Global South received 

and reinterpreted the music from their own perspective, for example “[...] integrating traditional 

metal with local instrumentation and national related themes” (Varas-Díaz & Rivera-Segarra, 2014: 

83) in the attempt to “bring the local audience in without excluding the outside world” (Banchs, 

2016: 318). 

“Music is something that connects people, people go there [to concerts] because of good music 

that does not know any borders” (Simic, 2010: 354) and several researches have focused on the 

cosmopolitan feeling, “a feeling of belonging to the world generated through music” that “actually 

reveals the paradox of the very location (its ‘geographical specificity’), which appears 

simultaneously cosmopolitan and local” (Simic, 2010: 345). 
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4.3.3 Hybridization 
“If globalization is experienced locally, then each place encounters globalization differently” 

(Kraidy 2008: 42) and as each place negotiates meaning when encountering the other, “[l]ocality is 

inevitably a hybrid space” (Kraidy 1999: 457). The Cambridge online dictionary defines hybrid as 

“something that is a mixture of two very different things” (Dictionary.Cambridge.org). Hybridization 

in cultural studies can be defined as “[…] a contradictory process, where tendencies of 

homogenization and tendencies of heterogenization coexist” (Mattelart 2009:50 cited in Thussu 

2009). As “culture […] is a meeting point where different influences, traditions and forces intersect” 

(Hall 1995:178, 187 cited in Mattelart 2009:52), Mattelart theorizes that “cultural mélanges 

activated by transnational flows become […] one of the major characteristics of the contemporary 

cultural condition” (Mattelart 2009:52 cited in Thussu 2009) and calls this process creolization. 

Pieterse calls the same process hybridization: “[…] what is taking place is a process of cultural 

mixing or hybridization across locations and identities” (Pieterse 2009: 56). In his opinion this is not 

a new process in history: “this mixed heritage is confirmed by the “cultures” identified by 

archaeologists which in Paleolithic and Neolithic times sprawl widely and do not coincide with the 

boundaries of much later times” (Pieterse 2009: 110). 

For different cultures to meet and negotiate meanings, it seems obvious that the “occurrence of 

contact […] involves movement of some sort, and in international communication contact entails” 

other than migration “the movement of cultural commodities such as media programs”. This “is 

motivated by commerce or geostrategic considerations and occurs primarily through the mass 

media, but also through exchanges of people, ideas, and practices” and is understood as 

“international communication” (Kraidy 2008: 5). The existence of hybrid media texts underlines the 

intertwining of “historical, economic, and cultural forces” with one another, which are ”manifest at 

the local, national, and regional levels as they are visible globally” (Kraidy 2008: 6). 

The way Kraidy and this research uses it, ““hybridity’’ refers mostly to culture but retains residual 

meanings related to the three interconnected realms of race, language, and ethnicity.” (Kraidy 

2008: 1). “Hybridity [is] a process and a product of symbolic practices acted out by communities 

consuming national and transnational media and popular culture” (Kraidy 1999: 460). “Metal has 

been a product of globalization from its start”, because its music “was being spread around the 

world by media technologies and the transnational music industry” (Wallach, Berger & Greene 

2012: 16). At the same time the “metal community is [...] not imagined in a vacuum, and it therefore 

reflects its context” (Varas-Díaz & Rivera-Segarra, 2014: 85), it reflects the locality it is received 

into, hence we can talk about Heavy Metal as a whole as a glocalization product, perhaps as an 

hybrid. “Rather than perceiving global/local interactions in terms of oppression and resistance” it 

would be better to talk about glocalization, as the “intersection of globalization and localization” and 

as the conceptualization of hybridity (Kraidy 1999: 474). 
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5. Methodological Framework 
The methodological frameworks underlying the present research are Reception Studies and 

quantitative and qualitative e-research. 

Reception studies are utterly important nowadays, when “audiences are now “everywhere and 

nowhere” […] and […] everything is mediated” (Bird, 2003 cited in Livingstone 2013: 22). All of our 

life’s spheres are in direct connection with the media “although this connection varies in nature, 

strength, and importance” (Livingstone 2013: 22). Audience studies have varied their focus 

depending on the inherent historical and local contexts. Today audiences are seen as participatory 

audiences, as they engage with the media at different levels and within different spheres of their 

lives. “[A]udiences are collectivities […]. They play a key interpretative role in the circuit of culture 

[...] [a]nd they embrace diverse media” (Livingstone 2013: 27). Researching audiences means 

“inquiring into people’s everyday lives”, which can disclose, “how they can surprise, resist or 

contradict expectations” (Livingstone 2013: 27). 

Both the chosen methods are based on Reception Studies, which are employed to understand 

how messages of mediated communication are received and interpreted. “The history of audience 

research has oscillated between approaches that emphasized the media’s persuasive power and 

perspectives that stressed audience activity” (Kraidy 2008: 33). The present research is based on 

the “Use and Gratifications” model, which focuses on paying “less attention to what media do to 

people and more to what people do with the media” (Katz 1959: 2). The audience is selective 

according to this theory and does not simply passively receive and lets the media indoctrinate 

them. Audiences have been proven to negotiate meaning when receiving mediated messages, for 

example in the famous reception study best known as “the Dallas Study” (Liebes, & Katz 1986): 

different cultures gave different meanings to the same media product. This research is based on 

the belief that the “significance of communication [...] lies in its ability to create meanings more 

than in its capacity to carry information or reinforce an ideology” (Kraidy 2008: 7). 

Reception Studies encounter different problems, further analyzed in the paragraph Methods 

Limitations: the inquiry relies on the researcher interpretation and there tends to be no further 

investigation on the reasons, the modalities and the consequences of the different (or similar) 

interpretations of the same message. 

Quantitative and qualitative methods complement each other: the first allows generalizing results 

while the second gives deeper knowledge of the topic studied. Together these two methods allow 

formulating a more grounded answer to the questions posed. The possibility to repeat the same 

research to a larger sample also permits to broaden this type of study and at the same time to 

verify its validity. Validity and reliability are common issues to both quantitative and qualitative 

studies. A common limitation of e-research “[…] relates to possible levels of bias inherent in the 

Internet-user population (IUP), and thus the potentially biased nature of Internet-accessed 

samples” (Fielding, Lee & Blank 2008: 61). This affects more quantitative research, as it aims at 

generalizing, rather than qualitative research, whose crucial goal is not generalization. Technical 
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issues should be taken into consideration when designing the study, as well as the physical 

absence of the researcher. Respondents could use online search features to answer the questions 

or to translate questions and answers. All of these general limitations should be accounted for 

when choosing web-based research methods. 

A survey’s general aim, as quantitative method, is to “generalize from a sample to a population, 

so that inferences can be made about some characteristic, attitude or behavior of this population” 

(Babie, 1990 cited in Creswell, 2009: 174). The quantitative e-research through ICTs allow for 

“significant improvements over traditional paper and-pencil modes. Answers collected from the 

respondents are immediately stored in a computer database and ready for further processing” 

(Fielding, Lee & Blank 2008: 178). These improvements obviously help in that they reduce “time, 

costs, and errors arising from the transcription of paper questionnaires” (ibid.). Besides there are 

many survey software that allow to create and manage questionnaires offering “advanced 

designing features, like question skips and filters, randomization of answers, control of answer 

validity, inclusion of multimedia elements, and many others” (ibid. 178-179). Finally the absence of 

the interviewer grants an increased sense of privacy and anonymity (when the survey is anonym) 

and lets the respondents feel more comfortable in answering difficult or embarrassing questions. 

On the other hand, e-surveys have no national sample frame, which makes it difficult to reach the 

general population, but permit instead to reach specific target groups. The sampling is obviously 

affected by the nature of the survey, as it will be further shown in the next paragraph. Technical 

problems, such as non-aligned software or hardware, could lead to control difficulties (ibid. 61). 

 “Qualitative e-research is an umbrella term used to describe methodological traditions for using 

information and communication technologies to study perceptions, experiences or behaviors 

through their verbal or visual expressions, actions or writings” (ibid.: 6). The qualitative method 

employed in this research aims at producing knowledge about how and why meaning is made by 

people through inquiring their personal experiences and points of view. “Qualitative research is 

focused on generating in-depth, detailed explanations of the research problem or phenomenon 

based on the perceptions, experiences or behaviors of individuals or groups” (ibid. 5). Qualitative 

research data collection methods can be divided into: interviews, observation and document/ 

archival analysis (ibid. 7). Interviews are a very good qualitative method to understand how others 

interpret and/or experience the world and can give insights impossible to gain with a quantitative 

research method. “People talk with others in order to learn about how they experience the world, 

how they think, act, feel and develop as individuals and in groups, and in recent decades such 

knowledge-producing conversations have been refined and discussed as interviews” (Brinkmann 

2013: 1).  

During interviews the researcher “may elicit consenting participants’ responses to questions or 

other prompts. The researcher has a direct interaction with participants who consent to participate” 

(Fielding, Lee & Blank 2008: 8). Eliciting material might be prepared by the researcher before the 



Heavy Metal and globalization – Master Thesis in Media and Communication Studies 

 26 

interview takes place and still might leave space to impromptu further questions. Interviews lead 

through ICTs could be one-to-one, one-to-many or many-to-many and could be textual, verbal, 

visual or mixed. Due to practical reasons mainly imposed by the interviewees and the short time-

frame for the present research, two types one-to-one textual method have been chosen: chat and 

e-mail interviews. Interviews can be synchronous or asynchronous: chat is a synchronous method; 

e-mails are an asynchronous one (ibid. 8). 

The medium used to collect e-interviews is a limit: as mentioned earlier, conducting face-to-face, 

chat or email interviews has an impact on the answers. The presence or absence of the 

interviewer can influence positively or negatively the answers. The “lack of extra-linguistic cues 

(e.g. tone of voice, facial expression, body language)” (ibid. 61) certainly deprives the results of 

important information. 

5.1 Methodological Framework Limitations 
5.1.1 Sampling Limitations 

There have been several decisive discriminants in sampling. The language barrier has been the 

most selective one. English is certainly widespread, but finding Japanese respondents, that would 

be able to more or less fluently explain their points of view, has been particularly challenging. 

Indeed there is only one Japanese respondent in the survey. Besides, limiting the sample to 

English speakers has also restricted it to a higher percentage of highly educated people for the 

most part and to specific age sectors. 

Another discriminant is represented by the way the sample has been enrolled, which is through the 

social network Facebook: although we could estimate more than thirteen millions of metalheads to 

be using the platform6, this still is only partially representative of the whole Heavy Metal world 

population community. Furthermore the sample has been randomly searched through participants 

to specific countries’ Heavy Metal Facebook discussions groups, which restricted the variety of the 

sample even more. 

Furthermore, after analyzing the demographics of both interviews and survey, it emerged that the 

interviews sample was too narrow to produce interesting insights and besides it was not aligned 

with the survey’s one, mainly in terms of age. 

5.1.2. Methods Limitations 
Reception Studies aim at investigating how audiences make meaning of a text, thus evident 

limitations emerge from researching audiences. Firstly, the process of reception is not a material 

one and can be investigated, most of the times, after the process of interpretation has already 

taken place, unless when ethnography is employed. Whatever the methodology, anyway, every 

research engages with textual analysis of some sort, whether the text is what an interviewee has 

answered or it consists of ethnographic notes. Therefore “to study meaning making, scholars have 
                                                
6 The estimation is grounded on the average of the total Facebook users that liked the official pages of Iron Maiden, Metallica, Saxon 
and Ronnie James Dio to May 8, 2017 (Iron Maiden13, 886,280; Dio 2,362,649; Metallica 37,623,717; Saxon 503,473 = average 
13,594,030). 



Heavy Metal and globalization – Master Thesis in Media and Communication Studies 

 27 

to interpret” (Staiger 2005: 13). Secondly, another weakness consists in that Reception Studies do 

not investigate the reasons behind the differences in interpretations, but aim barely instead at 

acknowledging the existence of the differences (Morley 2006).  

This research is based on Reception Studies, but tried to go beyond its limits. Acknowledging the 

fact that it is impossible to find an objective truth, it is still possible to create reliable, valid and 

replicable studies. The present study endeavored to respect these characteristics by constructing 

reproducible research methods, by employing a decoding system for both interviews and the 

survey’s open questions and by being reflexive, conscious and open about the limitations of the 

methods and the researcher. Furthermore particular attention has been given to the construction of 

both interviews and survey questions, avoiding creating leading ones, in order to investigate what 

variables could be highlighted behind the different interpretations. 

Validity and reliability are common issues to both quantitative and qualitative studies. “[W]hile the 

terms Reliability and Validity are essential criterion for quality in quantitative paradigms, in 

qualitative paradigms the terms Credibility, Neutrality or Confirmability, Consistency or 

Dependability and Applicability or Transferability are to be the essential criteria for quality” (Lincoln 

& Guba, 1985 cited in Golafshani 2003 p. 601). Whichever terms are used, trustworthiness is an 

issue that needs to be assessed. Quantitative research should grant the repeatability of the study, 

measure findings in a rigorous systematic way and control them statistically. To be as reliable as 

possible, qualitative research can rely moreover on the researcher’s rigor, honesty and reflexivity, 

on a systematic methodical data collection, on his/her transparency on how the whole research 

was conducted and finally on peer review. Qualitative research requires the researcher to invest a 

lot of him/herself into the process, therefore it is mandatory to reflexively question and 

acknowledge the researcher’s existing lenses. This study’s researcher has been a fan of Heavy 

Metal for several years and a member of the Metal Community herself. Her inclusion in the 

community certainly might have mined the objectiveness of the entire study, although a constant 

reflexive self-critic and as objective as possible approach has been employed. Moreover on the 

one hand respondents might have been influenced in their answers trying to be complaisant with 

the researcher, on the other hand respondents might have answered the questions more freely, as 

they knew they could be understood. Besides, the researcher’s knowledge of the music, the 

community and its practices, has helped clarifying some references that the respondents took for 

granted (for example when they mentioned some bands, festivals or metal sub-genres) and in the 

case of the interviews to enhance further questions. 

Qualitative and quantitative e-researches rely on the access to digital devices and Internet 

connections, which is the biggest limitation of this method. In 2017 3.8 billion people in the World 

had access to the net, which means “people who don’t use the Internet are increasingly in the 

minority” (WeAreSocial.com, emphasis added). Therefore, the access to the Internet has been a 

further selective discriminant in sampling. Although, as mentioned, the connectivity penetration has 
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now reached a little more than half the world population, it still leaves a very big portion of potential 

respondents cut out. 

Textual interviews do not allow the interviewer to register visual clues that might be as relevant 

and important as the verbal or textual information. Synchronous chat interviews allowed the 

researcher to ask further explanations and impromptu questions in real time, but at the same time, 

the immediate need for a reply might have forced the respondents to speed up the thinking 

process and might have left out some further ideas he/she might have brought up given more time 

to think about it. Vice versa for asynchronous e-mail interviews: further questions had to be 

formulated in different e-mails for the respondents to clarify or add information, but the respondent 

had time to think about the questions and how to answer. It might have also left respondents the 

time and chance to use online translators, whenever they needed help to understand the lyrics, 

and to search for existing interpretations, making their answers void. Anyhow even in face-to-face 

interviews it should be taken into consideration that there might be a pre-existing opinion or 

interpretation, influenced by external factors. 

Another limitation resides in the research methodological framework chosen. The choice was 

mainly dictated by the forced narrowed down spectrum of the research given the time span and the 

absence of funding to conduct a wider, deeper and longer study. To study a phenomenon such as 

Heavy Metal the two methods used should have been included in an overall ethnographic study, 

which was employed by many other previous academic researches before the present one. 

The coding process certainly suffered limitations as well, as there was only one person creating 

the categories to code both interviews and the open questions of the survey and to select which 

recurrent words would make an answer fit into one category rather than another. Diversity and 

teamwork generally allow minimizing problems when coding. 

5.2 Methods 
To answer the research questions posed in the Research Aim and Research Questions chapter, 

two methods will be applied, both based on the “Use and Gratifications” model. One quantitative, 

surveys, and one qualitative, interviews. 

5.2.1. Survey 
The aims of the survey are multiple: first goal is to understand if the sample’s metalheads 

perceive the existence of a Global Metal Community and if so how they perceive it to be like 

(global/local; welcoming/exclusive etc.). Second aim is to determine what are the main traits 

metalheads perceive their peers to be like and to find out what levels of engagement are employed 

by metalheads to identify them as such. Third goal is to determine which Metal sub-genre is the 

most spread across the sample’s countries of origin and in its overall region and to try to 

understand the reasons behind it. The main survey is a cross-sectional web-based online 

questionnaire with closed and open questions created with Google Forms. The questions varied 

and included checkbox, short answer, paragraph answer, drop-down menu and multiple-choice 
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options. Different validation data filters have been applied: for checkbox answers and for drop-

down menus it was possible to select only one option; for paragraph answers the minimum amount 

of characters had been set to fifty. The sampling is based on a non-probability snowball sample, 

which started with sharing the survey on the same metal Facebook groups through which 

interviewees have been recruited; some Facebook friends of the researcher felt like helping 

sharing her public post for recruiting Global South metalheads to fill in the questionnaire. 

After three weeks time and having reached the total amount of 249 replies, the survey has been 

closed. Two main filters have been applied to restrict the relevant responses: a few respondents 

(forty nine) from the Global North took part to the research and answered anyway. These 

respondents’ answers have been excluded from the analysis. Furthermore in the very first question 

the respondents were asked to state their metal identity: between the remaining responses, those 

who answered “No” to that question (4.3%) have not been counted into the final results (see Chart 

12 in Appendix). 

The final sample counts 176 respondents, who represent the Global South (Asia, Africa, Latin 

America and the Middle East). Nationalities are distributed as follows: 46.6% of respondents is 

from South Africa, 9.7% from Tunisia, 7.4% from Turkey, 6.8% from Costa Rica and 5.1% from 

Egypt (see Chart 13 in Appendix and Chart 1 below). 

Chart 1 – Survey’s respondents’ distribution per country 

 
The survey respondents are 76.1% male, 22.2% female, 2 respondents “prefer not to say”, and 

one respondent replied FTM transgender (see Chart 14 in Appendix). 

Most respondents are in the age range of 21-29 (40.9%) and 30-39 (36.6%), 11.4% are 40-49, 

5.1% are 18-20, 6 respondents are 17 or younger and only one respondent replied to be over 50 

(see Chart 16 in Appendix). 

A very high percentage of respondents have a high level of education (44.9% Bachelor, 16.5% 

Master Degree and one person reached PhD), 19 respondents are still students and specified High 

School Diploma as highest level of education (see Chart 15 in Appendix). 
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Except the students just mentioned, two of the respondents that are farmers and 2 unemployed, all 

of the remaining respondents work in qualified or highly qualified positions (see Chart 17 and Table 4 

in Appendix). 
Chart 2 - Survey’s respondents’ education level per gender and age 

 
Summing up, the survey’s sample is averagely composed by highly educated young adult men 

from South Africa with qualified jobs (see Chart 2). 

 

5.2.2. Interviews 
The method of interviewing aims at finding out what metalheads of tri-continental countries do 

with the message of selected Heavy Metal anthems created by western (UK and USA) bands, “in 

order to observe the mechanisms through which people understand, interpret and evaluate” music 

and lyrics “and to compare such understandings across cultures” (Liebes & Katz, 1986: 1). 

Interviews will help to determine whether the hybrid theory outlook is a proper paradigm to explain 

metalheads sense-making practices also when the sample encompasses more countries at once. 

Previous studies applied said paradigm to smaller more localized samples, hence the attempt to 

verify whether researching a broader sample the results will confirm, contradict or open to a new 

perspective. 

To create the questions, the anthems have been selected through a short pre-survey (see 2. Pre-

Survey in Appendix) in which a snowball sample was asked to choose only three between 73 songs 

that represent “metalhead-ness”. The researcher first asked to her direct Facebook contacts, who 

are metalheads, which song was the most representative of heavy metal between the 73 songs 

listed. One hundred participated to the pre-survey and four songs received the most votes: 

“Wasted Years” by Iron Maiden with 18% votes, “Denim & Leather” by Saxon, “Holy Diver” by Dio 

and “Hit The Lights” by Metallica with 15% votes. 

Afterwards eight interviews have been held via live chat or via e-mail, depending on the 

respondents’ needs. The interviewees are metalheads from three different Global South continents 
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who have been chosen randomly from Facebook groups openly dedicated to Heavy Metal: a 

general announcement was posted into the groups to ask for volunteers to answer an interview 

about Heavy Metal and Globalization. Those who volunteered composed the interviews sample. 

Three participants are originally from Costa Rica in Central America, two from Pakistan in the 

Middle East and three from Japan in Asia. Three interviewees are female and five are male, the 

age range varies from the youngest (twenty five) to the oldest (forty six). All of the respondents 

reached a high education level (five bachelor, two master degree) and most of them (four) work in 

IT. All interviewees have been asked to listen to and read the lyrics of the selected anthems before 

the interview would take place, thus eliciting respondents with music and text in order to create or 

refresh their experience of said songs and the feelings they create in them. Interviews have been 

analyzed one by one; the main important factors underlined by respondents have been highlighted 

graphically on each transcription in different colors (see 4. Interviews chapter in Appendix), each 

color corresponds to one of the seven main categories created.  
Table 1 – Interviews coding categories 

 Music Lyrics Feelings 
Iron Maiden –Wasted Years    
Metallica – Hit The Lights    
Dio – Holy Diver    
Saxon – Denim and Leather    

Additional Questions: 
Heavy Metal and Commercialism  
Heavy Metal essence  
Global Metal Community  

The main categories, other than the demographics, have been summed up in the four anthems 

chosen for interpretation, each anthem has been divided in three sub-categories: music, lyrics and 

feelings. Three further main questions have been asked to all respondents, concerning 

Commercialism and Heavy Metal, the essence of Heavy Metal and whether or not a Global Metal 

Community exists (see 4.2 Interviews Coding Sheet in Appendix), hence composing the three additional 

categories analyzed. Common and discording patterns have been registered, compared and 

reported. 
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6. Results 
In this chapter the results collected from the e-survey and the e-interviews will be presented and 

articulated in so to form answers to the Research Questions7. 

 

1. Is Heavy Metal considered a Global Community by tri-continental metalheads? If 
so, what characterizes the Community? 
 

On eight interviewees, seven of them agree on the existence of a Global Metal Community and 

do feel to be part of it. Only one of the Japanese respondents argues that there is no Global 

Community as there are no Japanese metal bands listened to outside Japan and that even in the 

country the scene is avid only for globally famous bands, but not for the local ones. Respondent 5 

says, “Without a global recognition to the local music there cannot be a global scene, hence no 

global community. In my opinion, a few globally known bands probably won't count as a global 

scene” and adds that the Japanese metal bands do not have that many fans locally and that there 

is a language barrier as well, hence they hardly can get recognition in the rest of the World. He 

also adds “People are into metal more individually” and that “it's more of a guilty pleasure for them 

which they can't talk about openly”. This discording answer taken into consideration, the other two 

Japanese respondents answered that there exists a Global Metal Community and that it does 

thanks to the modern connecting technologies that allow metalheads from all countries to unite. 

From the results of the survey it also emerges that a Global Metal Community exists. 81.3% of 

the survey respondents thinks there exists a Global Metal Community and 15.9% thinks there may 

exist (see Chart 27 in Appendix). 

Moreover 63.5% of respondents affirm to feel that they belong to it, 23.3% feel that maybe they 

belong to it, the remaining respondents divide between those who do not think there exists a 

Global Metal Community or those that do not feel like belonging to it, plus three respondents who 

selected “Other” (see Chart 28 in Appendix). 

The main motivations behind the existence of the Global Metal Community, that underlay a 

positive view, have been expressed as multiple: 

- Similarity in personality and taste, which have been coded with the category “Identification” 

- “Positive relationships”, which includes making friends or acquaintances.  

- Tolerance, open mindedness, inclusivity, alike ways of thinking, support to the scene, which 

have been coded with the category “Inclusive Metal Culture” 

- Sharing in general and passion which have been coded in the category “Passion” 

- “Sharing physical spaces” (i.e. going to concerts, festivals or any aggregation physical place) 

and “Sharing digital spaces” (i.e. being part of online discussion groups and social media) 

Only a few have underlined negative aspects that have been grouped in “Negative relationships” 

(which stands for opportunistic or even intolerant behaviors), “Exclusive Metal Culture” (which 

                                                
7 Unless differently specified, quotations in this chapter come from interviews and survey results. 
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refers to the elitism of the Metal Culture, which perceives the belonging as a distinctive positive 

sign over a mass of mediocrity), “No, because there is no Global Metal Community” and “No 

belonging” (which are self-explanatory). 

As Chart 3 below shows, the most recurrent themes are those included in the Inclusive Metal 

Culture, followed by Positive relationships, Identification, Passion and the Sharing of physical 

spaces. 
Chart 3 – Survey’s respondents’ motivation of perception of belonging to the Global Metal Community  – 
absolute numbers 

 
Respondents were also asked to express their opinion about the fact that Heavy Metal is 

considered to be a global phenomenon. 

Mostly it is seen as positive and the reasons have been summed up in three categories that 

collected both positive and negative comments: Variety, Influence and Diffusion (see Chart 4 on 

page 35). Positive Variety stands for the increase of musical sub-genres influenced by diversity; 

Negative Variety stands for the increase in plagiarism of local bands imitating the bigger global 

bands. Positive Influence relates to the fact that the more Heavy Metal spreads, the more its 

culture spreads along with it and the more fans in the new-born metal local cultures, the most likely 

it will be for the big global bands to go play live in those countries. Negative Influence, instead, 

highlights a risk, rather than a reality, that the message within Heavy Metal music could be 

misunderstood and consequently influence youth negatively. Diffusion hints at the Heavy Metal 

culture and music diffusion throughout the Globe, which could lead positively to an 

acknowledgment of their importance or negatively to discreditation, in case bands would change 

their sound to appeal a larger public and/or in case Heavy Metal would be treated and seen as the 

new trend of the moment. This connects with the interviews answers to the question about 

Commercialism: if the music remains typically Heavy Metal without “selling its soul” to capitalism, 

then it is seen as positive, because it could mean easier accessibility to live shows and physical 

copies in those countries that are not privileged enough to have guested the global metal bands 
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yet. The category Diffusion, seen as negative, includes those that answered with a certain degree 

of regret feelings towards globalization seen as the spread of capitalism and of commercialism 

seen as a trend-maker. It also includes those who mentioned the difficulty in the accessibility of 

music material (although made easier by the Internet) and of live shows. 
Chart 4 – Survey’s respondents’ perception of to the Metal as a global phenomenon – absolute numbers 

 
When asked how they felt about the fact that the biggest Heavy Metal bands all come from 

Europe or the United States of America, most respondents reinforced their point of view on the 

previous question, when answering “Doesn’t matter” (94) and “Variety / Openness” (23). The 

category “Doesn’t matter” means that “it doesn’t matter where they come from as long as they play 

good music”; the category “Variety / Openness” grouped all of those stating that it just means that 

they, coming from countries of the Global South, get the chance to expand their knowledge and 

listen to bands from different parts of the world and that hopefully this would lead to even more 

variety and diversity in the future of the genre (see Chart 5). 
Chart 5 – Survey’s respondents’ perception of Heavy Metal as an originally western product – absolute numbers 

 
Half way between these two categories is “Origin of the genre” (43): respondents say it’s just 

acknowledging from where the genre was originated, but it developed and spread and to the 

present time the fact it was originally a western country product does not really matter. A minority 

of respondents (21) expressed regret towards the West as it is simply richer and there are the 
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economical and political opportunities of expressing oneself freely. Eighteen respondents 

underlined again the Difficulty of the Accessibility of music material and of live shows, which entails 

that the big bands being from the western world is negative. 

In answering the question “What bands do you listen to more often (Global/Local)?” 93,8% of 

respondents selected Global (see Chart 6). 
Chart 6 – Survey’s respondents’ preferences towards Global/Local bands per country of origin – absolute 
numbers 

 
When asked to specify the reason behind their preference, most indicated the sub-genres 

diversity offer (Diverse sub-genres/Variety), the quantity (indicated as “Quantity negative”, meant 

as lack of enough local bands to listen to) and their own specific taste (Taste) as the main reasons 

(see Chart 7 below). 
Chart 7 – Survey’s respondents’ motivation about the Global/Local bands preferences – absolute numbers 
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2. What are the main traits of a metalhead according to tri-continental metalheads 
themselves? What levels of engagement are employed by metalheads to identify them 
as such? 
 

The main traits of a metalhead, according to the survey results, are on the positive side open 

mindedness, friendliness, politeness, tolerance and being unconventional and on the negative side 

being individualistic (see Chart 8 below). 
Chart 8 – Survey’s respondents’ description of the average typical metalhead  – absolute numbers 

 
When asked to define what metalheads from other countries are to them, respondents divided 

into 40.9% Brothers and Sisters and 35.8% Fellow Fans and 17.6% Friends (see Chart 30 in 

Appendix). 

The level of engagement employed that make the respondents identify themselves as 

metalheads is characterized for all of them by “listening to heavy metal music”, obviously. Going to 

concerts and buying music in physical forms are in the top three behaviors, followed by playing 

music with musical instruments, buying music in digital forms and reading sectorial news sources 

(see Chart 9 below). 
Chart 9 – Survey’s respondents’ engagement, which identifies them as metalheads – absolute numbers 

 
Playing in a band is a common trait for 56.8% of the sample (see Chart 22 in Appendix). 
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Interesting findings emerged from the answers to the question about why respondents selected to 

identify themselves as fans or followers. The definition of fans and followers is not unanimous, 

often contradictory and it is therefore irrelevant in itself for this research, but the motivations given 

behind the choice created, somehow, answers to what being a metalhead means to them. Mainly 

Heavy Metal is a lifestyle, a passion, a way of thinking, a rather critical one besides, and it also 

means being a participatory fan, in the sense explained in the Theoretical Framework chapter 

dedicated to Fans (see Chart 18 and Chart 19 in Appendix). 

The term lifestyle signifies “the consistent, integrated way of life of an individual as typified by his 

or her manner, attitudes, possessions, etc.” (Collinsdictionary.com 2017). Coined in the early 

1920s by psychologist Alfred Adler, the term stems for a way of life that includes both 

demographics of the individual as well as the individual’s preferences, values and mentality. In this 

respect, respondents who underlined the importance of Heavy Metal as a lifestyle, most likely 

mean that Heavy Metal encompasses their lives in more than just the musical taste sphere. Indeed 

most of them selected several different levels of engagement, such as going to concerts, buying 

Metal music in physical and digital form and playing in bands. Going to concerts, for some of them, 

means travelling to other countries, often times to Western countries, to be able to see their 

favorite artists. Three respondents from South Africa openly mentioned their experience at Wacken 

Open Air, the biggest Metal festival in the World, held in Northern Germany. Almost certainly, this 

means at least saving up money and planning days off ahead of time. Playing in bands means 

buying instruments and everything that needs to play those instruments, finding a place where to 

play that provides electricity and if the band is good enough to play live shows, it means 

commitment to find venues where to play, advertising them, trying to conquer a fan base and 

maintaining it. In an overall busy life between work (or study), family and social relations, 

dedicating time to the above-mentioned activities, leaves little time to anything else. This is part of 

the interpretation of what respondents mean with lifestyle. The remaining part could be summed up 

with the “Inclusive Metal Culture”, which registered many preferences as represented in Chart 3 

(page 34) and which stands for “Tolerance, open mindedness, inclusivity, alike ways of thinking, 

support to the scene” (page 33). 
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3. Which one is the most spread genre in the tri-continental selected metal scenes 
studied? And how do selected metalheads explain the reasons for this? 
 

Death Metal results to be the most spread and successful genre in the metal scenes studied. It is 

both the most voted as favorite genre and the most voted as the country’s local favorite genre. 

Thrash Metal and Progressive Metal follow (see Chart 10 below). 
Chart 10 – Survey’s respondents’ countries’ most spread and successful Metal genre. Divided per their personal 
preference whether it coincides or not with the most spread genre in their countries – absolute numbers 

 
Aggregating the respondents’ countries of origin in three main regions (Africa, Asia & Middle 

East, Latin America) and analyzing results per region, data gathered from fans living in Africa 

showed that they indicated Death Metal as the most spread and successful Metal sub-genre in 

their country (36.57%). The most spread and successful Metal sub-genres in Latin America are 

Death Metal (29.63%) and Thrash Metal (29.63%), but these differences are not statistically 

significant. It was not possible to indicate the most spread and successful Metal genre in Asia and 

the Middle East, most (53.33%) selected Other as the most spread genre, without specifying which 

one and it is not possible to determine whether they meant a Metal sub-genre or another whole 

genre of music (see Table 7 in Appendix). 

31.8% of respondents explains the reason why Death Metal is successful in their countries is 

because the most famous local band/s play that genre. 27.2% indicates that it is because most of 

the community members firstly got in touch with that genre and 19.4% indicates that the 

community related more to that genre than others (see Chart 25 in Appendix). There is a significant 

difference between the answers "The most famous local band/s play that genre" (40.3%) and 

"Most of the community members firstly got in touch with that genre" (35.07%) when compared to 

other responses in the region Africa. No significant results were found instead either in Asia & 

Middle East nor in Latin America (see Table 8 and Chart 32 in Appendix). 

Death Metal is a sub-genre of Heavy Metal that can be defined as extreme in that music requires 

high playing skills, to use specific techniques both with guitars (palm muting, tremolo picking) and 

in drumming (blast beats, double kick and abrupt “stop and go”) combined together with 

aggressive vocals (growl and/or scream techniques). Lyrics can deal with the most different topics: 
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from politics to cannibalism, from philosophy to extreme violence, from psychology to torture 

(Purcell, 2003). It would be interesting to verify whether this is a worldwide tendency in a larger 

sample and to dig deeper into the reasons behind this preference. It can be hypothesized that this 

preference relates to the intrinsic rebellious and anti-system essence of this type of music on one 

hand and on the other hand that it relates to the cathartic effect that this music has on its fans 

(Foster 2011). It seems that the “transgression of boundaries—both auditory and social—is the 

theme that unifies the diverse local manifestations of the global metal scene” together with “the 

frustration for unfulfilled expectations of a better material life, individual emancipation and social 

justice prospected by modernity and betrayed by the local reality” (Wallach, Berger & Greene 

2012: 18). 

 

4. How do metalheads in selected tri-continental metal scenes interpret the messages 
and the music heavy metal songs bring along with them? 
 

The overall interviews’ result does not determine clearly and univocally whether receivers of 

Heavy Metal songs tend to interpret the message in the same way. It is also unclear to what 

degree they do so based on universal feelings rather than to local societal constructs or western 

countries’ influences. At the same time this study seems to show a very slight tendency to interpret 

lyrics and react to music in similar ways across different cultures. Keeping in mind that the sample 

is very small, similar answers have been given by respondents from different countries and on the 

other hand different answers have been recorded in respondents from the same country (see4.2 

Interviews Coding Sheet in Appendix). Interestingly, it appears that the different interpretations might 

derive more from different personalities, personal experiences or personal language skills, rather 

than from cultural differences. This study should definitely be further researched with a wider 

sample and most likely with a combination of more qualitative methods. 
Table 2 – Interviews Respondents demographics data 

 Country of Origin Gender Age Education Level Job type 
Respondent 1 Costa Rica Male 25 Bachelor Degree Fraud Prevention employee 
Respondent 2 Costa Rica Female 27 Master Degree Statistician 
Respondent 3 Costa Rica Male 42 University Graduate IT Manager 
Respondent 4 Japan Male 27 Bachelor Degree Translator 
Respondent 5 Japan Female 46 Technical College Security Manager / Admin Specialist 
Respondent 6 Japan Female 42 College Graphic Designer 
Respondent 7 Pakistan Male 38 MBA, BS Computer Science Senior Systems Engineer 
Respondent 8 Pakistan Male 27 Bachelor Degree Musician 

As shown in Table 3 in the Appendix, which summarizes the patterns found when coding the 

interviews, all respondents agrees in the interpretation of Iron Maiden’s Wasted Years: each one of 

them mentions the same message, which is to say do not waste your time, live fully, whatever it 

means to you, whatever you like to do, be yourself and continue, don’t give up. “Go and live your 

life right now; you have to embrace life in this moment; we usually don't appreciate what we have 

or what we are living, until it is over” Respondent 2. 
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The feelings perceived by every respondent are all positive: four of them hint at feeling hopeful 

(three from Japan and one from Costa Rica), two at feeling empowered (from Costa Rica), one at 

feeling calm and self-conscious (from Costa Rica) and the remaining two to good memories (both 

from Pakistan, one refers to his own good memories and one to the ones that can be collected in 

time). 

A common perception of the music as melodic and catchy is evident, although three respondents 

also mention that it is a metal song, just with a simpler structure than usual: Respondent 7 “[…] 

one of the melodious heavy metal song following the signature chord progression used by Iron 

Maiden”. 

For Metallica’s Hit The Lights there is unanimity in the lyrics interpretation and in the feelings 

perceived. As Respondent 8 puts it “The lyrics are a representation of what every heavy metal 

band aspires, a fan-base of individuals who can relate to the energy of the band” and to all eight 

interviewees the meaning of the song is about the band itself playing and trying to conquer an 

ever-growing audience. The most common feeling perceived is of energy that needs to be 

expressed somehow, “moving the bodies” or “head-banging”: it seems to be an “electric” song. 

Musically, instead, there is no unanimity: “Hit the light is probably the song that comes to my mind 

when I hear the term "heavy metal"” says Respondent 4: it is fast and sharp for four respondents 

(from Japan and Costa Rica), heavy with catchy riffs for one (from Japan) and for two it is pure raw 

energy (from Pakistan), but for Respondent 5 the song is quite meaningless, as she does not 

“remember the sound at all”. She says that she listened to the song for the first time to answer this 

interview. 

Saxon’s Denim and Leather has received 50% of negative comments from the interviewees: 

positive comments state that the song is an anthem to the Metal community and its unity and 

reflects this musically as well, with its typical 1980s sound. Between the negative comments, again 

Respondent 5 does not remember the sound of it at all; Respondents 3, 4 and 7 respectively from 

Costa Rica, Japan and Pakistan think the song is not impressive, but nonetheless only two of them 

mention negative feelings in connection to the listening of this song: it is “monotonous and boring” 

for Respondent 7 and linked to antagonism for Respondent 5. To her, from Japan, the lyrics talk 

about the antagonism between metalheads, who were supposed to wear leather, and punks who 

were supposed to wear denim and back in the 1980s were seen as two youth groups against each 

other. “Case of Punk vs. Metal: Punks have to wear denim, Metalheads have to wear leather...” 

Respondent 5. It could be conjectured that this is something she experienced in her life and this 

song reminds her of her experience. For Respondent 6, from Japan, it is about machismo, which 

surprisingly is then not connected to a negative feeling although respondent is a woman. For 

Respondent 4 also from Japan it is nowadays about nostalgia for the Metal golden years. Lyrics 

speak instead about unity, about being a metalhead and pay a tribute to the fans for six 

respondents. 
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Dio’s Holy Diver received the most different interpretations to its lyrics, because it has, as a 

matter of fact, the most metaphoric text between the four anthems chosen. Respondent 3 and 5 

link the lyrics to religion and to Christianity in particular, because of the symbolism used “off the 

book of Revelations in the bible” Respondent 3. The other two Japanese Respondents (4 and 6) 

and Respondent 1 mention that lyrics are almost “fantasy”, leaving the interpretation open. 

Respondent 1, 2, 7 and 8 instead interpret it as an encouragement to “step up” and take risks to 

obtain the desired changes. “A play of words, to basically say, step it up, time to stand out and take 

risks, "No need to look so afraid"” Respondent 1. 

Musically speaking, Respondents find this song powerful, “perfect” and five of them underline the 

unique voice timber and power of the late Ronnie James Dio. Respondent 3 argues, “If you call 

yourself a metalhead, this song must be in your top 10 best metal songs in history”. 

Five respondents feel strength listening to this song, Respondent 6 cannot relate, because of its 

abstract lyrics, Respondent 7 feels relaxed and Respondent 4 feels it as positive. The fact that 

Respondent 6 has difficulties understanding the message of the lyrics might have to do with 

languages skills, as she puts it “Dio’s songs are too fantastic for me. Holy Diver is also. It’s a hard 

to imagine to replace it with my life”. 

The sample and the interviews modality were extremely limiting, therefore the results presented 

intend barely at showing a possible path worth to be further explored with a wider and broader 

sample, a combination of different qualitative and quantitative methods and a longer time span for 

researching. 

 

Summing up: 

• Metalheads consider Heavy Metal a community and further more a global one, of which 

most of them feel to be part of. 

• Metalheads define themselves as open minded, friendly, polite, tolerant and 

unconventional. Furthermore they define Heavy Metal a life-style and its community rather 

a family of brothers and sisters and friends. 

• The most spread genre in the respondents’ metal scenes results to be Death Metal, 

mainly because the most famous local bands play this genre. 

• There seem to be shared similarities in the way Global South metalheads from different 

countries interpret the messages and music of heavy metal songs. The indicated 

differences, in most cases, can be attributed to personal experiences and language skills. 

6.1 Results implications 
Inferring from results some of the possible outcomes proposed have been validated and some 

have not been confirmed. 

The most relevant result is related to the most appropriate paradigm to study Heavy Metal 

culture, which has proved to be the Cosmopolitan paradigm, with its broad outlook. When trying to 
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explain why it does not matter that Heavy Metal is originally a product of Western societies, a 

Survey Respondent’s words explain the cosmopolitanism of Heavy Metal: 
“It is an extremely special thread to share with complete strangers. You might live completely different 

lives, have a different upbringing, culture, exposure to a different civilization, but if you're both metalheads, it 

means that you share a very specific emotional (almost spiritual) connection”. 

This respondent’s words underline the interconnectedness of the Heavy Metal community. The 

majority of the respondents to this research’s survey mentioned in more occasions that Heavy 

Metal is about openness, about accepting the others focusing on the similarities rather than the 

differences and that they appreciate and desire variety and diversity in their community. As Chart 

31 in Appendix shows, respondents to the survey strongly agree (51.7%) and agree (11.9%) “No 

matter where you come [from], it only takes the passion inside to be a part of the global metal 

community” (Mindinversion.com cited in Foster, 2011: 331). 13.1% is neutral, 11.9% disagrees and 

11.4% strongly disagrees towards the above-mentioned quotation. The disagreeing respondents 

can be grouped in those who are not participatory fans, hence are not (or feel not to be) part of the 

community, and can be defined as followers (in the meaning of Jenkins and Tulloch), those who 

see the Heavy Metal community as elitist and those who like the music, but not its origin or 

community and are rather nationalists. 

Respondents describe all metalheads together as a Community (33.5%) and as a Family (28.4%) 

(see Chart 26 in Appendix) and as mentioned in the Results chapter, they value each other as 

Brothers and Sisters (40.9%) and Friends (17,6%) (see Chart 30 in Appendix). Any sort of 

difference is seen as a possibility to learn something new, to expand one’s knowledge and to 

create positive relationships, as the answers to the question about the global metal phenomenon 

disclosed. The fact that Heavy Metal is a global phenomenon “[…] shows that, heavy-metal knows 

no boundaries. It is the ultimate language” as one of the Survey Respondents put it. The more the 

language is spoken by an increasing number of diverse people, the more it enriches everyone. “[...] 

heavy metal acts as a mode of civic argument, a site of community, and a way to transcend 

national ideologies and geographic locations in the formation of cosmopolitan publics” (Foster, 

2011: 321). 

Aggregating respondents’ countries per region (merging Asia and Middle East) and per age range 

(merging together the age ranges statistically non significant, which is to say 17 or younger, 18-20 

and 21-29 into 29 or less, 40-49 and 50-59 into 40 plus), it was possible to analyze the distribution 

of Cosmopolitanism per age and per region (see Chart 11 page 44). 
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Chart 11 - Survey’s Cosmopolitanism distribution per age and region – absolute numbers 

 
Keeping in mind respondents were mainly Africans within their forties, the sample shows a 

tendency of Africans to give cosmopolitan answers to the questions used to determine this value.  

Specifically Chart 11 has been created crossing the demographics with specific answers from 

Chart 19 in Appendix and from Chart 5 (page 35): from Chart 19, the recurrence of positive 

answers to the category Closeness/Passion and from Chart 5 the recurrence of positive answers 

to the category “Doesn’t matter” have been decisive to signal a cosmopolitan tendency. 

7. Conclusions - Cosmopolitan Heavy Metal 
Cosmopolitanism is grounded in tolerance, open mindedness and acceptance of the other. 

Interviewee 8 answers to the question “What is the essence of Heavy Metal?” as follows: “Heavy 

Metal is a lifestyle, it is something that forms a part of you. It's not just a genre of music but a voice 

for many and an escape for others. Heavy Metal is all the emotions that we as humans tend to 

subside”. This sums up the main finding of this research. Cosmopolitanism, in this respect, is seen 

“as cultural formation of ideas, practices and technologies that bind together people from different 

locations and cultures” (Turino 2003 cited in Foster, 2011: 331). From both the survey and the 

interviews, it emerges that Heavy Metal brings a message that is universally recognized, 

understood and made sense of in similar ways the World over and this seems to be why it is so 

spread in so many different cultures. It could therefore be theorized that it is not merely the textual 

messages contained in songs that spread this universal language, rather the entire community and 

metal culture. As a matter of fact more than one Survey’s Respondent, when asked if they felt like 

belonging to the Global Metal Community, answered, “just go to any concert in any place in the 

world and this answer will be revealed”. It is therefore a matter of lifestyle, which encompasses 

different degrees of engagement: psychological, practical, relational and emotional. The “Inclusive 

Metal Culture”, created as aggregating category in this study, is an actual accurate description of 
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what Heavy Metal is. Heavy Metal “music, passion, catharsis and dissident politics [and] functions 

move past cultivating a ‘global’ fan base and toward cultivating a cosmopolitan public” (Foster, 

2011: ibid., emphasis added). 

Therefore the Critical Political Economy paradigm revealed itself as not an appropriate lens 

through which to read and explain the Heavy Metal global phenomenon. Heavy Metal is not such a 

viable music genre to interest the multinational music conglomerates anymore. Mainstream music 

is worth at least ten times as much as an entire Metal Label. Sony acquired Century Media, (one of 

the major labels in Heavy Metal) for $20 millions in 20158. The clothing Swedish company H&M 

launched in the last few years a collection that sports Heavy Metal bands logos on t-shirts. Sweden 

(together with Finland, Norway, Iceland and Denmark) has the highest number of Metal bands pro 

capite of the whole world9, hence it is not surprising to see Economic and Political powers taking 

advantage of it. But outside the Northern European countries Heavy Metal is either ignored or 

banned: as mentioned in the Introduction chapter, several authoritarian regimes still forbid Heavy 

Metal in their countries (see the Iranian case page 6) and others act against public events that 

support it (see the case in Bangladesh ibid.). 

In parallel the Hybridization theory is not to be completely dismissed from the point of view of the 

mere Reception Studies. Interviews outcomes do not highlight a strong tendency towards the 

same interpretation of selected songs, although from this study it seems to emerge that different 

interpretations are most likely based on personal differences and not on cultural ones. Focusing on 

a sample from the Global South, rather than on one national sample at a time, this research 

highlighted a slight tendency to interpret textual message of Heavy Metal songs in a similar way 

across different countries. Previous studies that applied a micro-outlook on the topic could not 

generalize, as they were based on national/local samples. Perhaps, the Hybridity paradigm is a 

good approach to analyze Heavy Metal with a micro-outlook and the Cosmopolitan paradigm is the 

proper one to analyze the phenomenon with a macro-outlook. Either ways, a deeper study on 

interpretation across all cultures would clarify whether receivers of the Heavy Metal textual 

messages do interpret them in different ways depending on their origin or rather depending on 

their personal lives.  

The finding that Death Metal results to be the most spread sub-genre of Heavy Metal in the 

regions researched is not in contrast with the tendency to cosmopolitanism highlighted. It might 

seem a paradox to juxtapose Death Metal and cosmopolitanism; Death Metal is undeniably an 

extreme and aggressive music genre, but it is also one of the most civically and politically involved 

ones. If the reasons behind its success are related to the intrinsic rebellious origin of the genre, 

then we can see a connection between refuting the system and opening up to the people, fighting 

against the traditional powers (of any kind) and making allies between those who are against them. 

If the reasons behind its success are related instead to the catharsis revealed in previous 

                                                
8 Source: http://www.billboard.com/articles/news/6671448/sony-music-acquires-german-hard-rock-label-century-media-records  
9 Source: https://www.theatlantic.com/entertainment/archive/2012/03/world-map-metal-band-population-density/329913/  
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researches, then letting go of negative feelings is not at all in contrast with embracing and being 

empathic with the other. Even if both these sets of reasons were to explain the success of Death 

Metal, this would not exclude or mine the cosmopolitan approach found in the Heavy Metal Global 

Community. Furthermore, the outcome of the Global South success of Death Metal could reinforce 

the counter hegemonic nature of this sub-genre (and of Heavy Metal in general), as it is not the 

most viable one. If it would have resulted that Classic Heavy Metal (of which Black Sabbath and 

Iron Maiden are the most commercially fruitful representatives) was the most successful sub-

genre, then the counter hegemonic nature of the whole Metal culture could have been challenged. 

These findings should obviously be further researched to primarily verify them and to extend the 

study to a broader global sample, as they point at interesting paths that new studies could tread. 

In the Theoretical Framework chapter, Fandom and Subculture have been taken into 

consideration to relate to the Heavy Metal phenomenon. The present study also helped underlining 

how metalheads perceive and describe themselves as participatory fans (or pro-sumers). As 

shown in Chart 19 in the Appendix, respondents motivated their choice between describing 

themselves as fans or followers, saying that being active and participating to the Community is a 

crucial factor. As explained earlier, the terms fan and follower used by respondents are irrelevant 

to this study, but the main motivation that emerged behind their choices is apparently a decisive 

one: lifestyle. Heavy Metal apparently permeates all spheres of its community members’ life, which 

of course determine their participation in the spread and life of this culture. Heavy Metal seems to 

be much more than a mere subculture, hence the definition of ultra-culture proposed by Wallach, 

Berger & Greene (Wallach, Berger & Greene 2012: 134). Defining Heavy Metal as an ultra-culture, 

envisioned as something that goes beyond culture, is therefore a more fitting definition than 

subculture or just culture. 

The present research aimed at finding out whether Heavy Metal culture is a product of the so-

called “westernization”, of hybridization or of cosmopolitanism. Although a few respondents 

mentioned capitalism and the rich Western countries as bearer of their own culture over the 

receiving ones (and nonetheless state that they listen to Heavy Metal and identify as metalheads), 

the majority did not perceive Heavy Metal as an imposition of a dominant culture, but as a 

universal language to share across borders. As one of the Survey’s Respondents put it “Metal is 

like a language. If you speak it then you can understand the other metalheads from any part of the 

world. That's why feel I am part of the global community. We share the same language and 

history”. It was possible to highlight a certain tendency of metalheads from the Global South to 

perceive their own community as global in a cosmopolitan way, therefore this aspect should be 

verified in further studies. Respondents expressed their openness, tolerance and welcoming 

acceptance of “the other” throughout their answers and these are fundamental traits of a 

Cosmopolitan approach. Therefore it emerges from this study that the most appropriate paradigm 

to research Heavy Metal culture with a macro-outlook is the Cosmopolitan paradigm. 
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As well as the exclusion of the Critical Political Economy and the Hybridity lenses, the validation 

of the Cosmopolitan one also needs further and wider research, built not only on a Global South 

samples, as this study was based on, but including instead the West and the Rest in the same 

sample. It would be extremely important to be able to compare the responses of people from all 

over the World, from the first, second and third world countries, to shed light on the whole Heavy 

Metal phenomenon, rather than only on a part of it. As mentioned in the Limitations chapter, the 

interviews sample was too small to give interesting insights and was not aligned with the survey’s 

one in terms of age mainly. The survey’s snowball e-sample collected indeed random respondents, 

but did not guarantee a balanced sample in terms of age, education, gender and origin, which is 

instead utterly important to corroborate results. This research tried to represent the Global South, 

but practical reasons and time span narrowed it clearly. Besides, given the limitations found in 

combining e-interviews and e-survey as methods to study this phenomenon, further researches 

should develop an ethnographic study, possibly at international festivals, to experience this 

universal language the metalheads talk about and the cosmopolitan feeling that seems to emerge 

from this community during these events. Furthermore, shifting the focus to other music genres, 

this study could be applied to Punk, Rock and Hip Hop, to name a few, to investigate if 

cosmopolitanism is a peculiarity of music fandom in general or it is instead a distinctive 

characteristic of Heavy Metal. 

  



Heavy Metal and globalization – Master Thesis in Media and Communication Studies 

 47 

8. References 
Avelar, Idelber. 2003 Heavy Metal Music in Postdictatorial Brazil: Sepultura and the Coding of Nationality in Sound. Journal of Latin American Cultural 

Studies 12.3, pp. 329-46. 

Banchs, Edward. 2016. Swahili-tongued devils: Kenya’s heavy metal at the crossroads of identity. Metal Music Studies, Volume 2, Number 3, pp. 311-

324. 

Bona, Pasquale. 2011. Metodo completo per la divisione. Nuovissima edizione riveduta e preceduta da appunti di teoria musicale. Milano, Ricordi. 

Chastagner, Claude. 1999. The Parents' Music Resource Center: From Information to Censorship. Popular Music Vol. 18, Number 2, pp. 179-192. 

Cambridge University Press 

Coppa, Francesca. 2014. Fuck yeah, Fandom is Beautiful. Journal of Fandom Studies Volume 2 Number 1. 

Creswell, John W. 2009. Research Design Qualitative, Quantitative and mixed methods approaches, Sage Publications. 

Delanty, Gerard. 2012. Routledge Handbook of Cosmopolitanism Studies. Routledge. 

Encyclopaedia Metallum: The Metal Archives 2017. [ONLINE] Available at: http://www.metal-archives.com/browse/country [Accessed 11 January 2017]. 

English | Oxford Dictionary 2017. [ONLINE] Available at: https://en.oxforddictionaries.com/definition/subculture [Accessed 8 March 2017]. 

Fielding, Nigel, Lee, Raymond M., Blank, Grant. 2008. The SAGE Handbook of Online Research Methods. London: Sage. 

Foster, Lisa. 2011. The Rhetoric of Heavy Metal Resistance: Musical Modalities in Iraqi Public Life. Middle East Journal of Culture and Communication, 

Volume 4, Issue 3, pp. 320 – 338. 

Giuffre, Liz. 2014. Music for (Something Other than) Pleasure: Anti-fans and the Other Side of Popular Music Appeal. Ashgate Research Companion. 

Routledge. 

Global Meaning in Cambridge English Dictionary. 2017. [ONLINE] Available at: http://dictionary.cambridge.org/dictionary/english/global [Accessed 15 

May 2017]. 

Guy, Jean-Sébastien. 2009. What is Global and What is Local? A Theoretical Discussion Around Globalization. Parsons Journal for Information mapping 

volume I issue 2, Spring 2009. 

Golafshani, Nahid. 2003. Understanding Reliability and Validity in Qualitative Research. The Qualitative Report Volume 8 Number 4 December 2003 

597-607. 

Hybrid Meaning in the Cambridge English Dictionary. 2017. [ONLINE] Available at: http://dictionary.cambridge.org/dictionary/english/hybrid [Accessed 

13 January 2017]. 

Hopper, Paul. 2007. Understanding Cultural Globalization. Cambridge: Polity. 

Kraidy, Marwan M. 1999. The global, the local, and the hybrid: A native ethnography of glocalization. Critical Studies in Mass Communication, Volume 

16, Issue 4. Routledge. 

Kraidy, M 2008, Hybridity, Temple University Press, Philadelphia. 

LeVine, Mark. 2008. Heavy Metal Islam: Rock, Resistance, and the Struggle for the Soul of Islam. New York, Three Rivers Press. 

Liebes, Tamar, Katz, Elihu. 1986. Patterns of Involvement in Television Fiction: A Comparative Analysis. European Journal of Communication 1(2), 151-

172. 

Lifestyle definition and meaning | Collins English Dictionary. 2017. [ONLINE] Available at: https://www.collinsdictionary.com/dictionary/english/lifestyle 

[Accessed 2 June 2017]. 

Livingstone, Sonia. 2013. The Participation Paradigm in Audience Research. The Communication Review, 16:1-2, 21-30. 

Local Meaning in the Cambridge English Dictionary. [ONLINE] Available at: http://dictionary.cambridge.org/dictionary/english/local [Accessed 15 May 

2017]. 

Mattelart, Tristan. 2009. ‘Globalization theories and media internationalization: a critical appraisal’ in Thussu, D.K. (2009) ed. Internationalizing Media 

Studies: Impediments and Imperatives. Florence, KY, USA: Routledge. 

Mayer, Adam, Timberlake, Jeffrey M. 2014. “The Fist in the Face of God”: Heavy Metal Music and Decentralized Cultural Diffusion. Culture, Technology, 

and Social Action, Sociological Perspectives Vol. 57(I), pp. 27-51. 

McMillin, D.C. 2007. International Media Studies. Oxford: Blackwell. 

Phillips, W. and Cogan, B. (2009). Encyclopedia of heavy metal music. 1st ed. Westport, Conn.: Greenwood Press. 

Pieterse, J. N. 2009. Globalization and Culture. Lanham: Rowman & Littlefield. 

Purcell, N. (2003). Death metal music. Jefferson, N.C.: McFarland. 

Ritzer, George. 1993. The McDonaldization of society: an investigation into the changing character of contemporary social life. Newbury Park, Calif: Pine 

Forge Press. 

Robertson, Alexa. 2015. Media and Politics in a Globalizing World. Cambridge: Polity. 

Rommen, Timothy. 2007. "Localize It": Rock, Cosmopolitanism, and the Nation in Trinidad. Ethnomusicology Vol. 51, No. 3, pp. 371-401. 

Sabanadze, N. 2010. Globalization and Nationalism. The Cases of Georgia and the Basque Country. Central European University Press. [ebook] 

Budapest: CEU Press. Available at: http://books.openedition.org/ceup/556 [Accessed 15 May 2017]. 

Said, Edward W. 1978. Orientalism. Pantheon Books. 

Sandvoss, Cornel. Kearns, Laura. 2014. From Interpretive Communities to Interpretative Fairs: Ordinary Fandom textual Selection and Digital Media. 

Ashgate Research Companion. Routledge. 

Sandvoss, Cornel. 2003. A Game of Two Halves: Football Fandom, Television and Globalisation. Routledge. 

Sharpe-Young, Garry. 2007. Metal: The Definitive Guide. Jawbone Press. 



Heavy Metal and globalization – Master Thesis in Media and Communication Studies 

 48 

Sharman L and Dingle GA. 2015. Extreme metal music and anger processing. Front. Hum. Neurosci. 9:272. [ONLINE] Available at: 

http://journal.frontiersin.org/article/10.3389/fnhum.2015.00272/full [Accessed 13 January 2017]. 

Simic, Marina. 2010. Locating Cosmopolitanism: Practicing Popular Culture in Post-socialist Serbia. Der Donauraum. Volume 50, Issue 3-4, pp. 345–

364. 

Staiger, Janet. 2005. Media Reception Studies. New York. New York University Press. 

Swami, Viren; Malpass, Fiona; Havard, David; Benford, Karis; Costescu, Ana; Sofitiki, Angeliki; Taylor, Donna. 2013. Metalheads: The influence of 

personality and individual differences on preference for heavy metal. Psychology of Aesthetics, Creativity, and the Arts, Vol 7(4), Nov 2013, 377-383. 

The Global Risks Report 2016, 11th Edition by the World Economic Forum. 2016. [ONLINE] Available at: 

http://www3.weforum.org/docs/Media/TheGlobalRisksReport2016.pdf [Accessed 25 April 2017]. 

The State Of The Internet In Q2 2017 - We Are Social Singapore. 2017. [ONLINE] Available at: https://wearesocial.com/sg/blog/2017/04/state-internet-

q2-2017 [Accessed 26 April 2017]. 

Thussu, D.K. 2009. News as Entertainment. The Rise of Global Infotainment. London: Sage. 

Varas-Díaz, Nelson & Rivera-Segarra, Eliut. 2014. Heavy Metal Music in the Caribbean Setting: Politics and Language at the Periphery in Abbey, Eric 

James, Helb, Colin. 2014. Hardcore, Punk, and Other Junk: Aggressive Sounds in Contemporary Music. Lexington Books. 

Yossman, Karen. 2016. Meet the fans who risk death for heavy metal. Spectator.co.uk [ONLINE] Available at: 

https://www.spectator.co.uk/2016/05/meet-the-fans-who-risk-death-for-heavy-metal/# [Accessed 25 April 2017]. 

Wallach, Jeremy, Berger, Harris M., Greene, Paul D. 2012. Metal Rules the Globe : Heavy Metal Music Around the World. Durham, NC: Duke University 

Press. 

Walser, Robert. 2012. Afterword. In: Wallach, Jeremy, Berger, Harris M., Greene, Paul D. 2012. Metal Rules the Globe: Heavy Metal Music Around the 

World. Durham, NC: Duke University Press. 

  



Heavy Metal and globalization – Master Thesis in Media and Communication Studies 

 49 

Appendix 

Index 
1. Screenshots 50 

2. Pre-Survey 51 

3. Selected anthems for interviews 53 

4. Interviews 55 
4.1.1 Respondent 1 55 
4.1.2 Respondent 2 63 
4.1.3 Respondent 3 65 
4.1.4 Respondent 4 67 
4.1.5 Respondent 5 76 
4.1.6 Respondent 6 79 
4.1.7 Respondent 7 81 
4.1.8 Respondent 8 85 
4.2 Interviews Coding Sheet 87 

5. Tables 88 

6. Survey 91 
6.1 Survey Questions 91 
6.2 Charts 96 

 
  



Heavy Metal and globalization – Master Thesis in Media and Communication Studies 

 50 

1. Screenshots 
The first 3 screenshots (at 22.51, 22.53 and 23.00 CET time) aim at showing how, in a short lapse 
of time, the live streaming reached a considerable amount of views, likes/reactions and comments. 
The other two screenshots (23.37 and two days later on February 6th) aim at showing how the 
streaming continued to receive views, likes/reactions and comments. 

 
 
The following link 
(https://www.facebook.com/BlackSabbath/photos/a.472290684614.262638.56848544614/1015450
6510864615/?type=3&theater) leads to Black Sabbath Facebook’s picture of their last show. 
Scrolling through the comments, it emerges how it is people from many different corners of the 
world commenting. 
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2. Pre-Survey10 
Q1 
Select 3 songs, which lyrics go about being a metalhead, that you think are most representative of 
metalhead-ness:[NB please first read all options and then choose 3 and ONLY 3 songs] 
Answered: 100 Skipped: 0 
Responses higher than 10%: 

Black Sabbath - War Pigs 13.00% 13 
Iron Maiden - Wasted Years 18.00% 18 
Iron Maiden - Blood Brothers 12.00% 12 
Metallica - Hit the Lights 15.00% 15 
OverKill - In Union We Stand 14.00% 14 
Ronnie James Dio - Holy Diver 15.00% 15 
Saxon - Denim And Leather 15.00% 15 

Total Respondents: 100/100  
 
Q2 
What is your age? 
Answered: 100 Skipped: 0 
Responses: 

17 or younger 1.00% 1 
18-20 1.00% 1 
21-29 7.00% 7 
30-39 28.00% 28 
40-49 48.00% 48 
50-59 14.00% 14 
60 or older 1.00% 1 

Total 100 
 
Q3 
What is your gender? 
Answered: 100 Skipped: 0 
Responses: 

Female 49.00% 49 
Male 50.00% 51 

Total 100 
 
Q4 
In what country do you live? 
Answered: 100 Skipped: 0 
Responses > 1 
Australia 2.00% 2 
Austria 1.00% 1 
Belgium 1.00% 1 
Canada 1.00% 1 
Costa Rica 3.00% 3 
Croatia 1.00% 1 
Denmark 2.00% 2 
France 1.00% 1 
Germany 17.00% 17 
Ireland 2.00% 2 
Israel 1.00% 1 
Italy 4.00% 4 
Japan 1.00% 1 
Morocco 1.00% 1 
                                                
10 https://www.surveymonkey.com/analyze/wC6qby8DG_2FJMvz1zymyA1a_2B8PJobp_2FSou2D0N4r4_2FXU_3D  
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Netherlands 3.00% 3 
Panama 1.00% 1 
Romania 8.00% 8 
Russian Federation 1.00% 1 
Spain 1.00% 1 
Sweden 8.00% 8 
Switzerland 1.00% 1 
United Kingdom of Great Britain and Northern Ireland 6.00% 6 
United States of America 33.00% 33 
Total 100 
 
Q5 
What is the highest level of school you have completed or the highest degree you have 
Received? 
Answered: 100 Skipped: 0 
Responses 

Less than high school degree 3.00% 3 
High school degree or equivalent (e.g., GED) 16.00% 16 
Some college but no degree 22.00% 22 
Bachelor degree 38.00% 38 
Master degree 20.00% 20 
PhD 1.00% 1 

Total 100 
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3. Selected anthems for interviews 
 
Iron Maiden - Wasted Years11 
 
From the coast of gold, across the seven seas 
I'm travellin' on, far and wide 
But now it seems, I'm just a stranger to myself 
And all the things I sometimes do, it isn't me but 
someone else 
 
I close my eyes, and think of home 
Another city goes by in the night 
Ain't it funny how it is, you never miss it 'til it's 
gone away 
And my heart is lying there and will be 'til my 
dying day 
 
So understand 
Don't waste your time always searching for 
those wasted years 
Face up... make your stand 
And realise you're living in the golden years 
 
Too much time on my hands, I got you on my 
mind 
Can't ease this pain, so easily 
When you can't find the words to say it's hard to 
make it through another day 
And it makes me wanna cry and throw my 
hands up to the sky 
 
So understand 
Don't waste your time always searching for 
those wasted years 
Face up... make your stand 
And realise you're living in the golden years 
 
[Solo] 
 
So understand 
Don't waste your time always searching for 
those wasted years 
Face up... make your stand 
And realise you're living in the golden years 
[Repeat] 
 
 
 
 

                                                
11 https://youtu.be/Ij99dud8-0A  

Metallica - Hit The Lights12 
 
No life till leather 
We are gonna kick some ass tonight 
We got the metal madness 
When our fans start screaming 
It's right well alright 
When we start to rock 
We never want to stop again 
 
Hit the lights 
Hit the lights 
Hit the lights 
 
You know our fans are insane 
We are gonna blow this place away 
with volume higher 
Than anything today the only way 
When we start to rock 
We never want to stop again 
 
Hit the lights 
Hit the lights 
Hit the lights 
 
With all our screaming 
We are gonna rip right through your brain 
We got the lethal power 
It is causing you sweet pain Oh sweet pain 
When we start to rock 
We never want to stop again 
 
Hit the lights 
Hit the lights 
Hit the light

                                                
12 https://youtu.be/863fYC-Mb_Q  
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Holy Diver13 
 
Holy Diver 
You've been down too long in the midnight sea 
Oh what's becoming of me 
 
Ride the tiger 
You can see his stripes but you know he's clean 
Oh don't you see what I mean 
 
Gotta get away 
Holy Diver 
 
Shiny diamonds 
Like the eyes of a cat in the black and blue 
Something is coming for you 
 
Race for the morning 
You can hide in the sun 'till you see the light 
Oh we will pray it's all right 
 
Gotta get away-get away 
 
Between the velvet lies 
There's a truth that's hard as steel 
The vision never dies 
Life's a never ending wheel 
 
Holy Diver 
You're the star of the masquerade 
No need to look so afraid 
 
Jump on the tiger 
You can feel his heart but you know he's mean 
Some light can never be seen 
 
Holy Diver 
You've been down too long in the midnight sea 
Oh what's becoming of me 
 
Ride the tiger 
You can see his stripes but you know he's clean 
Oh don't you see what I mean 
 
Gotta get away 
Holy Diver 
 
 
 
 
 

                                                
13 https://youtu.be/EhGEGIBGLu8  

Denim And Leather14 
 
Where were you in '79 when the dam began to 
burst 
Did you check us out down at the local show 
Were you wearing denim, wearing leather 
Did you run down to the front 
Did you queue for your ticket through the ice and 
snow 
 
Denim and Leather 
Brought us all together 
It was you that set the spirit free 
Denim and Leather 
Brought us all together 
It was you that set the spirit free 
 
Did you read the music paper from the back and 
to the front 
Did you find out where to see your favorite band 
Did you listen to the radio every Friday night 
Did hang around your local record store 
 
Denim and Leather 
Brought us all together 
It was you that set the spirit free 
Denim and Leather 
Brought us all together 
It was you that set the spirit free 
 
Do you dream of playing guitar or smashing up 
the drums 
Maybe you can learn to play the bass 
You can always be a singer like me and front the 
band 
When on the stage we wait at your command 
 
Denim and Leather 
Brought us all together 
It was you that set the spirit free 
Denim and Leather 
Brought us all together 
It was you that set the spirit free 
 
It was you - that set the spirit free 
It was you - that put us here today 
It was you - that filled the concert halls 
It was you - that set the spirit free 
 
[Repeat Chorus to end] 

                                                
14 https://youtu.be/xy_Clys4ul4  
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4. Interviews 
 
To each interviewee the following questions have been asked: 
“Hi, 
 
In the file attached there are 4 songs that you should listen to and read the lyrics of. 
 
They have been chosen through a survey in which I asked fellow metalheads from all over the world to chose 3 of the most 
representative songs of metal, about being a metalhead. The 100 respondents ended up having those 4 songs with the most votes. 
 
For each song, in any order you chose, I'd like you to: 
- Interpret the lyrics, 
- Talk about the music as in depth as possible 
- Tell me how they make you feel. 
 
And also please answer the following questions: 
 
- What is commercial? Is commercial bad or good? Is Heavy Metal commercial? 
 
- What is the essence of Heavy Metal as a whole in your opinion? 
 
- Do you think there exists a Global Metal Community? If so, how is it possible? Do you feel part of it?  
 
- Your country of origin: 
- Age: 
- Education: 
- Gender: 
- Job type: 
 
There is no wrong or right answer; I really want to know what YOU think and how YOU interpret these songs and lyrics. 
Thanks!!” 
 

4.1.1 Respondent 1 
March 30, 2017 
Via Facebook live chat, from Costa Rica, male, 25 years old, College Bachelor, Fraud Prevention 
employee 
 

Researcher 
Ok, so, the songs you've listened to have been chosen through a survey in which I asked fellow 
metalheads from all over the world to chose 3 of the most representative songs of metal, about 
being a metalhead. The 100 respondents ended up having those 4 songs with the most votes. 

For each song, in any order you chose, I'd like you to interpret the lyrics, talk about the music as in 
depth as possible. There is no wrong or right answer, I really want to know what YOU think and 

how YOU interpret these songs and lyrics. 
 
Respondent 
Alright, I'm on it  
 
Respondent 
On DENIM AND LEATHER:  
 
Definitely a clear nod to the metal community back from the 70s and early 80s, lyrics are clear and 
straight to the point, directed right to the listener kind of like a conversation, referring to the daily 
dreams and wants of the average metal fan. Where were you? Supporting your favorite bands? 
Creating one of your own?  
 
There is no more clear message than, strap your boots open and go be part of this whole thing. 
Embrace the metal as a part of you.  
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Musically, typical 80s metal, heavy on guitar melodies and a strong solo, straight to the skull, no 
runarounds. Vocally strong, Byford has a characteristic voice. I specially like a lot the final chorus, 
where the vocals are backed up and harmonized by the other members, in an "anthem" kind of 
way. 
 

Researcher 
Ok, go on and I prepare some questions that I'll ask you after you'll have expressed yourself over 

all songs. 
 
Respondent 
Alright 
I'll be faster for the other songs, haha I just had to get this one thing done for work  
 

Researcher 
I'm not in a hurry  

 
Respondent 

 
 
Respondent 
on HOLY DIVER 
 
What can you say? Ronnie James Dio haha. A classic anthem to bang your head at. Musically it 
has all of Dio landmarks in sight. Strong guitars, the solo is rally emphatic and melodic taking the 
song to another level. Of course, needless to mention, Dio's voice is one of a kind. I've always felt 
his is one of the most powerful voices in metal history, no doubt about it.  
 
Lyrically, Dio always tends to not be as straightforward as for example some of the other songs 
we're discussing, he uses a lot of fantastic references, and paraboles to refer to any given subject. 
In this particular case, with Holy Diver, many meanings or interpretations have been made, 
accusing it of even being a satanic song, referencing Satan and his falling on earth. In general 
terms, giving for a fact that this tends to be a real flag for metal and an all time favorite of most if 
not all metalheads, I would think, at least in my case, the meaning itself is not as important as the 
song as a whole, musically and vocally it is simply a very powerful song, one that connects with 
many. 
 
Respondent 
on HIT THE LIGHTS 
 
Metallica really pushed some boundaries with Kill'Em All. Basically created, or finished giving that 
initial breakthrough to faster and angrier music. And Hit the Lights is definitely one of the songs 
that reinforced the message that they were here and they planned to stay 
 
The song is all about fast solos, fast drumming and angry vocals. The lyrics speak directly to 
anyone who cares to listen. We're here, and we are gonna do our thing. Brings up the hype that 
they are planning to take over the world, along with their fans and kick some serious ass. 
 
The song relates to metal heads as a way of getting pumped and releasing some stress maybe, by 
cranking up the volume and making their voice and their message heard by all. 
 
Respondent 
on WASTED YEARS 
One of the most commercial songs from Maiden, but also one of my all time favorites from them. 
The song tends to be on the more light side of Maiden, with a very melodic chorus. As usual it 
relies on the duals guitar force they had at the moment, and heavily on Dickinson's clean vocals.  
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The song is very simple in a musical way, referring to its structure being based on power chords, 
and straightforward drums, however, the main push or the main asset on the song itself I would 
say, is the lyrics of the song and the message it conveys. 
 
The song is basically a reminder, that we don't to lose sight on what is really important. Sometimes 
that tends to come out of focus, or we focus on a goal, without actually paying attention to the 
means to that goal. Phrases like "You never miss it 'till it's gone away" or "Realize you're living in 
the golden years" just help reinforce that point and drive the message home to the listener. 
 
Respondent 
There you go  
 

Researcher 
Awesome, thanks  I have a few questions, if you don't mind 

About Denim and Leather 
Do you agree with the description of a metalhead? 

 
Respondent 
Well, in all honesty, I would say yes and no 
Let me clarify. 
I would say yes, based on the time the song was released. Times were different at the moment. I 
think metal had an identity and a way of expressing themselves at that moment. Let's remember at 
some time, metal was not really looked upon as a good thing. So maybe the leather, denim and 
band shirts were a way of connecting between them and showing there was strength in numbers 
 
Nowadays, things have changed, metal still stands strong, but "standards" such as ways to act or 
dress don’t apply as much. 
 

Researcher 
Do you think Metal is looked upon in a good way now? 

 
Respondent 
It depends on who you ask.  
But in general terms it is more accepted, I would say. In the way that before, maybe because of the 
influence of religious parties or because it was a new thing, it was a general feeling that Metal was 
just a Satanist thing or just a rebel yell from youth at the moment.  
 
Nowadays, most of those preconceptions have gone away. It is not just the young that listen to 
metal, we are now on second, or even third generations of metal heads. You can say you listen to 
metal without being immediately judged or seen in a certain way 
 
Respondent 
of course, there still are certain segments that would frown upon metal, and call it an "evil thing" 
but not as much or as many as before 
 

Researcher 
Do you speak on a local or global level? Do you have experience of metal in other countries? 

 
Respondent 
Well it applies in a local level, but based on experiences and comments from colleagues and 
friends, I have seen it also applies in a global level. 
I wouldn't know if it would be at the same level, I imagine it fluctuates from country to country or 
from region to region 
Based mainly on the customs of each location, and the acceptance to those kinds of things 
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Researcher 

Ok, interesting. 
And in your country it is seen as a positive thing now? 

 
Respondent 
I wouldn't say strictly positive. It is just being accepted as basically another genre of music that 
people listen to. Little by little you start seeing maybe news articles about the big international 
metals gigs that come to the country, something that before, was unheard of. 
anyways, in a nut shell to answer the question 
I wouldn't say the response to metal nowadays is positive, but neutral 
Some poeple like it, some people dislike it, but you're not gonna get disgusted looks for walking 
around on an Opeth shirt or something 
Exceptions apply xD 
 

Researcher 
I see. 

Do you agree with the participatory call that you say Denim And Leather makes? Is that part of 
being a metalhead? 

 
Respondent 
I agree, in the fact that, though it is not strictly necessary to be a "Denim and leather" kind of 
metalhead, in the sense of being fully immersed in the full thing, buying records all the time, going 
to all gigs and wearing your favorite band's shirt all the time; if you really like the music and the 
way of thinking evoked in metal, songs like Denim and Leather will definitely hype you and give a 
sense of belonging maybe in the "community", and that, I think, is a good thing 
 

Researcher 
Is there a metal community? 

 
Respondent 
That's a great question 
That would depend on your definition of "Community" 
I personally think that there IS a metal community 
 

Researcher 
If you had to explain metal music and community to a perfect newbie, how would you explain 

them? 
 
Respondent 
The problem is, depending on who you ask, some people would more inclusive or exclusive on the 
term metal community and who would "belong" in that community 
Sorry, that's from the previous one, but it wasn't sent correctly by FB haha 
 

Researcher 
No problem, I understand. 

What is YOUR idea of the metal community, to answer the question above? 
 
Respondent 
I would simply say: 
Metal is a whole genre of music. Unlike what many would think, it is not restricted to a specific type 
of metal or so. There are tons of sub genres and types of metal, that appeal to different tastes so it 
cannot be judged by one type or discarded because of not liking one band or one type of metal. 
You can like metal, but that doesn't oblige you to like all metal as a while. You can still be a 
metalhead, or simply enjoy metal, but not like certain types of metal. And that is totally fine. And 
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that leads to what the metal community represents and is. A community of people who share their 
taste for a certain type of music called Metal. 
You don't have to agree with all of them, not even share all of their tastes, but that is the rich part 
of it. The experience of connecting with someone who you have something in common, with whom 
you share at least the love of this type of music. And who knows? You might be introduced to new 
bands you didn't know, and start to like them a lot. 
 
But the main part is to remember that, as in any type of community, be it musical, social, political, 
etc. Just as you might not necessarily like all types of metal, remember some else also might not 
like exactly what you like. Enjoy what you enjoy, and let others enjoy their own tastes. Share as 
much as possible 
 

Researcher 
Ok, it gives a broad idea of tolerance, is that what you were underlying in your explanation? 

 
Respondent 
Exactly 
That is part of my main point 
 

Researcher 
What is the essence of heavy metal as a whole? 

Why do you think heavy metal is so spread around the world? 
 
Respondent 
The essence of metal. What it all comes down to, at least in my perspective is that, unlike many 
genres of music, metal always has had the tendency of conveying a message. Mainly lyrically but 
also musically, it tends to be a way of releasing steam about general social issues, topics that are 
common but that affect most of the world.  
 
Metal has always been the main type of music in which lyrics are to be considered, and touch on 
subject as a battle cry to let know, those are issues that affect us and we're not gonna just stand 
there and accept them. Not necessarily calling to take action against that, but as a way of raising 
the voice against the things that affect us. 
 
Respondent 
Again, this is something not only restricted to metal. And not all metal applies this that I'm 
mentioning. but in a general level, since the beginning, being Black Sabbath or whoever you 
consider to be the pioneers on metal, it gave a voice to the working class, a voice that wasn't there 
before. 
 

Researcher 
Interesting! 

Back to the songs: 
Holy Diver 

Is there a specific interpretation that you give to the lyrics? 
 
Respondent 
Well, I definitely don't relate to any of the religious meanings they give to it, me not being a 
religious man.  
 
Personally, I've always found the song as inspiring, or encouraging. Some people don’t see it the 
way I do, when I tell them my interpretation. but the way I take the lyrics is as an encouragement. 
A play of words, to basically say, step it up, time to stand out and take risks, "No need to look so 
afraid" 
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Respondent 
It might seem a bit odd, but since the first time I listened to it, that's the message i got 
 

Researcher 
Ok, I understand. 

Hit The Lights: 
and what's the message that metalheads have, in your opinion? 

 
Respondent 
it relates to what I was saying about metal music and their critique of social issues and such. When 
Kill Em All came out, times were hard for the youth, especially for young metalheads, with people 
not fully accepting their tastes of music.  
 
Metallica, at the time was one of the ways the metal heads took to, in order to state, "Hey, we're 
also part of society, like it or not, and we don’t agree with some of the things that are happening" 
 
Respondent 
If you hear other Metallica songs, as I'm pretty sure you have, they all convey messages about 
social issues, war, government, justice, especially on early records 
Hit the lights doesn;t address any specific social issue, but does drive the point home that 
metalheads are also upset about certain things and they, as a band, with the help of their friends 
are gonna make a statement, at least musically 
 

Researcher 
Thanks for clearing this up. 

Wasted Years: 
why do you say "more commercial"? 

 
Respondent 
Wasted years, if compared with other Iron Maiden songs, tends to lean on the more "soft" or 
"relaxed" side. The songs focus is more centered on the harmonies, vocals and a big chorus, 
unlike other Maiden songs. These traits are traits commonly shared by Pop Music, as they appeal 
better to a general market, instead to just the metal market. Also, the topic of the song's lyrics have 
a different focus than songs like for example "Run to the Hills, The trooper or Number of the beast" 
 

Researcher 
Did this song made it into the top 10 that you know of? 

 
Respondent 
From the top of my head, I couldn't remember exactly if it made in the top 10 
I do know it was at least top 20 
as far as I remember 
 

Researcher 
Is "commercial" bad? 

 
Respondent 
No, not bad, as long as it isn't too forced 
Like for example, if it is the case that the song is written in a way that it ends up being more 
"commercial" that's fine 
Take for example Wasted years, or Metallica with the Black album 
they are perceived as more commercial that the rest of their stuff 
but they were successful in doing so 
but if it needs to be forced, that is something that the fans of the band feel and don't like 
 

Researcher 
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Many metalheads seem not to think the Black Album is metal anymore, correct? 
 
Respondent 
Most of them don't 
I think it is a metal album as a whole. But some of the songs I do agree in thinking they are more 
inclined to hard rock 
even soft rock 
 

Researcher 
Them? You don't identify as one yourself? 

 
Respondent 
Let me clarify, maybe my wording is not correct 
I do consider myself a metalhead 
I said them, not referring to metalheads as a whole 
but referring to the people who think the Black Album is not metal. Since I'm not one who thinks 
that is entirely true 
 

Researcher 
I understand now 

Is metal commercial? 
 
Respondent 
No, I don’t think it is commercial 
 

Researcher 
Why not? 

 
Respondent 
As a genre itself, as a whole thing, it doesn't feel commercial, as in "trying to appeal to the 
masses", there are tons of bands and sub genres that most people don't even know exist, even 
within the metal community, and some genres don't even try to appeal to the masses, or anyone at 
all haha 
 
But again that is in the musical sense of "commercial", as in trying to appeal to the mass markets 
or to general audiences not exclusively in the metal community 
 

Researcher 
Last question. For each song: how does it make you feel? 

 
Respondent 
Wasted Years: Makes me feel calm, and self conscious. Kinda brings you down to earth again. 
Denim and leather: Actually puts me in a good mood. I can relate with many things they say. I 
collect vinyl records, I try to attend as many shows as I can, and being a drummer myself, I also 
feel the rush of playing a gig. I'm not a big Saxon fan myself, but I enjoy this song quite a bit 
Holy Diver:  Makes me feel upbeat and ready to fight haha. Makes you feel powerful in a way. Like 
nothing else can bother you while listening to it. 
Hit the lights: Just feels good. The speed of it gets you pumped up and ready to kick ass. I've 
always been a big fan of Metallica, and this one is one of the first songs I heard from them. So it 
always does the trick. 
 

Researcher 
Thanks so much for your time! 

 
April 4 – further clarifying questions 

Researcher 
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Hi, 
about Holy Diver you said this "In general terms, giving for a fact that this tends to be a real flag for 

metal and an all time favorite of most if not all metalheads, I would think, at least in my case, the 
meaning itself is not as important as the song as a whole, musically and vocally it is simply a very 

powerful song, one that connects with many." 
with many what? 

Thanks 
 
Respondent 
with many people, or metalheads 
 

Researcher 
Ok, thanks for clarifying this  
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4.1.2 Respondent 2 
April 25, 2017 
Via e-mail, from Costa Rica, female, 27 years old, Master degree, Statistician 
 

Respondent 
 
Wasted Years - Iron Maiden 
 
The message of the song is go and live your life right now, you don't have to wait till the planets 
align for the right moment, you have to embrace life in this moment. Because we usually don't 
appreciate what we have or what we are living, until it is over. 
 
Perfect instrumentation. Iron Maiden has this sound, everything fits perfectly. This is a balanced 
song, with a catchy chorus, great melody. 
 
Like in peace, like relieved, and with energy, is a mix. 
 

Hit The Lights - Metallica 
 
A band talking about what they feel when they are about to start a show. How they don't want it to 
be over 
 
Old school thrash with these incredibly crazy riffs and solos, it blows your mind. Nice intro, and 
then speedy all the way 
 
Empowered, and wanting to do headbanging. 
 
Holy Diver - Dio 
 
That you can go in your life down a path you thought was right for you, or make incorrect choices 
because sometimes things are not like you thought, but at the end you might have the clarity or 
strength to make things better each time 
 
The passion of the music is unique, and is a heavy metal anthem. Dio’s vocals are just glorious. 
Great solo and perfect drumming. This is just a perfect mid-paced song 
 
Thoughtful, and with strength. 
 

Denim & Leather - Saxon 
 
It is a song about the fans, and their support. It is a dedication to the fans, “it was you that set the 
spirit free”!!  
 
Another mid-paced but powerful song, a precise anthem. Although slow, the drumming is great 
 
Proud of being a metalhead! 
 
For me commercial is when bands change their essence in order to make more money. So in that 
sense it is bad.  
And just to clarify, it is different from bands that just have too much sucess, in that case that is a 
good thing of course. Like Iron Maiden, they are not a commercial band, they just happen to be 
such a great band, that not only metalheads like it.  
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In general I would not say Heavy Metal is commercial, although as I said, there are bands that are 
famous for their great music, and there are others than have gone commercial. 
 
Heavy Metal is a way of life for the most people that are in this. It has the power to generate all 
kinds of feelings in people. 
 
I feel there is one. In your other part of the online survey I wrote that when I came to the US and 
started attending shows, people just embraced me as part of their own. So I feel part of it. And I 
mentioned that also you can see it when people from other countries of Central America attend 
shows in Costa Rica, we consider them one of our own. Then it doesn't matter if you are from other 
country, if you come from a different ethnic group or race, or have different political views or 
religious preferences, what only matters is that you like the same kind of music and then you are 
part of that global community. 
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4.1.3 Respondent 3 
April 30, 2017 
Via Facebook live chat, from Costa Rica, male, 42 years old, University Graduate, IT Manager 
 
Respondent 
 
Iron Maiden – Wasted Years 
Music wise, this song may be one of the catchiest in their Somewhere in Time album. The chorus’ 
vocal melody and the chord progression are really infectious. Plus the intro and bridge guitar 
melody made it one of the most easily recognizable Maiden songs back then. It’s heavy, yet 
groovy so it appeals to a wider public, since although a Heavy Metal song, it’s got a lot of rock 
influences. 
The lyrics are very introspective and deal with the self. It’s all about taking all the chances you get 
or you will eventually regret it. Basically, don’t dwell in the past and live the present at full. 
 
Metallica – Hit The Lights 
This song started it all. This is quintessential. Metallica took a lot of influence from European 
Speed Metal and NWOBHM bands (Angel Witch, Saxon, Judas Priest, Raven) and basically laid 
the foundations of what would be known as Thrash Metal. Razor sharp riffs, fast drums and 
shouted vocals with a hint of melody. They put together just the right amount of their influences 
and BAM! 
The lyrics simply reflect their everyday struggle to “make it big”. Just go out there, play your hearts 
out and give people what they were asking for: full on aggression! And then do this over and over 
again until you get what you want. No retreat, no surrender! 
 
Dio – Holy Diver 
Oh this chorus. I think if you call yourself a metalhead, this song must be in your top 10 best metal 
songs in history. 
The lyrics are phenomenal. The symbolism of the tiger, the holy diver and the whole scene straight 
off the book of Revelations in the bible. 
Dio had a huge talent both as a writer and as a singer. His voice and range didn’t change at all as 
the years passed by. And his lyrics got more and more introspective. 
Nothing can be said about this song. It’s just a timeless classic that may have introduced a lot of 
people into Heavy Metal. 
 
Judas Priest – Denim and Leather 
Well, I have never been a fan of Judas Priest. So I can’t comment on this song. I mean, their music 
never really moved me. Lyric wise, it focus on the “brotherhood” of Metal and how the music can 
bring together people. A lot more Manowar-ish so to speak. 
 
 

Researcher 
What is commercial? Is commercial bad or good? Is Heavy Metal commercial? 

 
Respondent 
I think there are two concepts behind that word. I think that "commercial" music is created and 
made specifically to appeal to the masses. That's the main objective. There is no love for art or 
dedication to it. The more people it reaches, the better. 
Now, "commerciable" is music created without any business in mind. There are no rules or 
blueprints to it. And this music can be placed in a certain niche of the market that may or may not 
consume it as is. 
Commercial music is good for pop stars and some other sub genres, since the whole point to it is 
to sell. Especially nowadays that people are consuming digital singles a lot more than proper full-
length albums. I think most of the artists want some recognition for their music but not specifically 
this translates into monetization 
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Heavy Metal was never meant to be commercial, since it started as an underground movement 
with social background, such as punk or hardcore. But huge bands such as Iron Maiden, Metallica 
and Slayer to name a few, have already an established name in their niche and their market has 
grown exponentially since they have long lasting careers. 
 

Researcher 
What is the essence of Heavy Metal as a whole in your opinion? 

 
Respondent 
When you are first exposed to Heavy Metal, you either love it or hate it. It follows no trends or 
fashions. It was meant to be a face slap to society and a way to rebel against it. And if you fall into 
it, it becomes a part of you and your life. It runs through your veins. And eventually, it gets to a 
point where it will never leave you, nor you will leave it. And it may also become a way of life. 
 

Researcher 
Do you think there exists a Global Metal Community? If so, how is it possible? Do you feel part of 

it? 
 

Respondent 
The Underground is still alive and well. Even with the saturation of the market and the easiness 
that the internet have brought in terms of exposure and marketing, there is still a part of it that 
refuses to die and keep lingering in the dark. The community still exists, be it global or local. It has 
been always active thanks to traders, distros, indie labels and diehard fans. I kinda feel part of it as 
I have a couple bands that (I believe) have contributed to it releasing music and exposing people 
to it. 
 

Researcher 
Could you please explain even in just one word how each song makes you feel? 

1. Wasted Years - Iron Maiden 
2. Hit the Lights - Metallica 

3.Holy Diver - Dio 
4.Denim & Leather - Saxon 

Respondent 
 
1. Hopeful 
2. Wild 
3. Full of strength 
4. Ambitious 
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4.1.4 Respondent 4 
April 6, 2017 
Via Facebook live chat, from Japan, male, 27 years old, Bachelor in English communication and 
literature, Translator 
 
Respondent 
First one that speaks to me the most is wasted years from Iron Maiden which is also my personal 
favorite song of all time. 
 
For me coming for Japan, I find it hard to be myself dew to the pressure that society puts on 
people in general. Basically, in Japan, if you graduate from high school or uni, you are instantly 
supposed to become a part of the so called "society" meaning, get a job and work hard until there 
is no room for personal freedom anymore. 
 
I still remember when I got my first job, I had to cut my long hair I grew for almost 4 years wearing 
a business suit every day and had to do whatever I was told to regardless of if I like it or not. After 
a while, one day I looked into the mirror and I realized that I was not myself anymore. 
Japan is more about acting according to order more than individual freedom. A lot of metal heads 
don't even have the appearance of a metal head because they can't and they feel stressed out 
about it. 
The lyrics speak to me very strongly because after being an empty vessel for five years without 
being able to be myself, I finally made it out of Japan and now I live in Australia. 
"Don't waste your time always searching for the wasted year" describes exactly what i feel right 
now as a Japanese person that made it out of the country without almost any room for individual 
freedom. 
Even after I came here when I talk to other fellow Japanese friends, they all say the same thing 
how much easier it is to live outside of Japan and that they are having the time of their lives. Same 
thing for me. 
When I listen to the song, it really gives me the feeling that all my wasted years not being able to 
be myself wasn't all for nothing and there are much more good things to come as Bruce says. The 
lyrics and the riffs to the song work so well together that it gives me hope to carry on whatever may 
be ahead in the future. For me, it's a song about hope, and also Maiden being huge in Japan, I 
would say it gives a lot of Japanese metal heads a lot of courage as well. 
 

Respondent 
Second one for me would be denim and leather from Saxon. 
I was born in 89 but I can imagine my parents generation in Japan can relate to it a lot. 
It's funny because when I hear the lyrics I really can imagine what the older Japanese metal heads 
must have felt like when they were younger. 
Here is the thing, Japanese metal heads are really dedicated on a whole other level. Especially 
people from the Saxon generation, they would hang around at the record store all the time 
checking out every single metal band cd and would actually collect all of them. 
In a way I actually envy them since I am from the Internet generation, I can buy literally any cd I 
want with one push on the screen, but it must have been satisfying as hell for the older generation 
to actually go to the store or ask around and after a long wait to finally hold the metal cd or vinyl 
record in their hand. 
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The song for me speaks about metal head nostalgia which sadly I didn't get to experience myself 
but judging from my fathers stories about collecting metal CDs back then it really must have been 
a lot like that back in the good old day which makes me kind of smile. 
 

Respondent 
Third one for me is Metallica's hit the light. 
From a Japanese metal heads point of view, it talks about metal heads unity. 
Like I said before, in a stressful daily environment like in our country with not much opportunities to 
see metal bands compared to Europe, when we actually get to see a band, we go absolutely nuts. 
I've been there many times and you can feel the craziness in the air. You must have heard in 
bands interviews before how the Japanese crowd is so dedicated and crazy about seeing bands. 
Literally when a band comes to Japan, they never go home being disappointed. 
The lyrics to the song are very visual and when I hear it, I always imagine a foreign band playing in 
a Japanese venue going apeshit to the music. Mosh pit, crowd surfing, all the stuff you would 
expect at a metal concert at its finest. 
 

Respondent 
Finally, Holy Diver. 
Although Dio passed away, his music is still massively big in Japan. 
Personally, I've always considered Dio more as a fantasy novel writer than a metal singer. More 
like a warlock standing on a mountain with a lightning in the background. 
From a Japanese point of view, his music is so well received in Japan because it makes you feel 
like you are part of his story. Although Japanese people are kind of shy, they are always longing 
for something that makes them feel greater than in their real daily life. Dio's beautiful and powerful 
voice speaks to them regardless of if they understand the words of not. 
I guess that was his charm as a songwriter and a metal singer. That's why all his bands are so well 
received in Japan. 
 

Respondent 
I hope my opinion was any good use for your project:) if you want to know more I'm always keen to 
chat over the messanger call. Hope it works out for you! 

Researcher 
Your answers are very interesting! Thanks! 

I do have a few more questions, starting with these: 
What is commercial? Is commercial bad or good? Is Heavy Metal commercial? 

 
What is the essence of Heavy Metal as a whole in your opinion? 

 
Do you think there exists a Global Metal Community? If so, how is it possible? Do you feel part of 

it? 
 

Your country of origin: 
Age: 

Education: 
Gender: 

Job type: 
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Respondent 
Basically metal in Japan has no exposure or none so ever at the moment. 
Lately, if you regard it as metal Babymetal has probably given the Japanese people a little bit of an 
idea what metal is about, however it obviously needs more commercialism to be regarded as a 
music genre over here.  
 
Of course, there are some local bands here and there but from what I know they want it to keep it 
to themselves so it doesn't really help for the recognition of the music on a global scale. 
So yeah, considering that over 99% of people are still listening to J-pop, any commercial exposure 
for metal in Japan would be a positive thing. 
Especially when it comes to the local scene, I still feel a sort of elitism within the scene which is 
getting in the way for Japanese metal's exposure on a global level. Hopefully some day that would 
change. 
 
Origin: Japan 
Age:27 
Education: Batchelor in English communication and literature 
Gender: male 
Job: Translator 

Researcher 
Is there a local metal scene anyway in Japan? 

 

Respondent 
Depends on what you consider a scene.  
Mostly bands only play a show on the weekend once a month. 
And once in a while when they get lucky, some of the bands get to support a foreign metal band as 
an opening act but that's about it. 
So in my opinion, they are not really smart with their own musical commercialism mainly because 
most of them can't speak English properly. That's the main reason why metal bands stay in the 
underground forever over here. 

Researcher 
So there is language barrier in your opinion that prevents the local scene to grow bigger, but at the 

same time the Japanese metalheads are metalheads like in any other part of the world? 
 

Respondent 
In the meaning of being into the music, definitely yes. 

Researcher 
What do you think a scene is? 

 

Respondent 
I would consider a scene would be a community starting with the music where people can become 
friends and expand their relationship as a person. In Japan, there is still the barrier that people 
think they have to act cool for the sake of listening to metal. 

Researcher 
i see 
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so do you think there exists a Global Metal Community? If so, how is it possible? Do you feel part 
of it? 

 

Respondent 
Not on a global level yet. I've played in a couple of bands here and there but it never really felt like 
I was part of something that would eventually get big recognition globally. 
Of course there are also bands like Infernal Revulsion who are really active and get opportunities 
to play at deathmetal festivals overseas but it would take some more time that Japanese metal will 
get the recognition. At the end of the day, i guess it depends on how seriously they want to be 
recognised. 

Researcher 
I see. So, let me get this straight, in your opinion as the Japanese scene is not big enough to be at 

a global level, this means there is no global metal  community at all? 
 

Respondent 
Exactly. In my opinion, a few globally known bands probably won't count as a global scene. They 
need to get out more and present themselves what Japanese metal bands can do. 

Researcher 
Ok, so having local bands representing the local scene is a must to allow the existence of a metal 

global community, correct? 
 

Respondent 
Yes, we all have to start somewhere. If a local band becomes a certain recognition, other bands 
would get motivated to follow. Of course it's not all about the bands talent itself, knowing the right 
people at the right time and connections are also going to play a bid roll in it but that is also a part 
of building up your band to get the recognition. Many bands still have to learn that in the Japanese 
metal community. 

Researcher 
Have you seen shows outside Japan? 

 

Respondent 
Yes, I'm currently going to a lot of local shows in Perth Australia. Not a really friendly scene either 
but at least some of the bands know the right move to get publicity. I'm with friends with members 
of bands like Disentomb or Earthrot who just came back from a Europe tour with Gorgoroth and 
they keep themselves busy with every opportunity they get. Some of them are playing 
Hammersonic this year and it happens because they constantly try to stay in the game.  
Sadly, I never felt that much dedication and enthusiasm from Japanese local bands. 

Researcher 
I see. What about the audience? You mentioned before that Japanese metalheads are crazy about 

the music and give a great feedback at concerts, correct? 
 

Respondent 
Correct. In an ironic way, fans are way more dedicated than the musicians themselves. 



Heavy Metal and globalization – Master Thesis in Media and Communication Studies 

 71 

Fans are hungry for any band they can see because there aren't as much opportunities to see 
metal bands as in Europe where you technically can see most of your favourite bands every week. 

Researcher 
So there's a huge fan base, hungry for metal music. Is that part of the community too? 

 

Respondent 
Not locally. People are into metal more individually and they go out to once a year festivals for well 
known acts. Most Japanese metal heads don't really care about the local scene too much which is 
probably also a reason for the lack of underground bands exposure. 

Researcher 
I see, that's very interesting. 

Why do you think metal is individualistic in Japan? 
 

Respondent 
It's probably the energy of the music itself. Like i mentioned before, Japanese people are usually 
those hardworking whit colour people with a very stressful job and some of them need to release 
the stress by listening to heavy music. 
I would say, it's more of a guilty pleasure for them which they can't talk about openly 
So that might be the reason why metal people don't really have the chance to get to know each 
other on a daily Basis. 

Researcher 
I did not know about this, it's very interesting. 

So is metal seen as a bad thing in Japanese society? 
 

Respondent 
Honestly, as far as I lived there for 21years, metal doesn't even have an image. That's how not 
well known the genre is. It's only known as "that noisy music" but no one really knows what it is. 

Researcher 
Ok, is it not pointed at as the music of the devil like it was in the States of the '80s? 

 

Respondent 
Not even that.  
The direct cause of the lack of popularity of metal has to do with the Japanese music industry. 
Labels are only promoting commercial pop music and metal pretty much has no room in the 
Japanese music scene. 

Researcher 
so how did Japanese people got in touch with heavy metal at all? 

 

Respondent 
30 years ago people would still listen to rock music so there was more exposure to that kind of 
music back then. However after the 90's, the domestic music industry started focusing on pop 
music and that's how less and less people got to know about metal. I would say, most of my 
generation doesn't know what metal is.  
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A simple example if you ask 100 random people if they know Metallica, 98 would say they don't 
know them... 

Researcher 
wow 

so in peak of the commercial metal era, in the '80s, metal was big in Japan as well as in other 
countries, but then it was completely abandoned. How do the following generations got a hold of 

metal then? 
 

Respondent 
In the 80's all the hair metal bands were big to Japan but after that became obsolete, I think what 
happened after that was younger generation either found out about it through their parent cd 
collection or they were curious enough. 
I am also one of the people who got introduced to metal by my father 

Researcher 
Was there no metal at all in the '90s then? 

 

Respondent 
Mostly from their parents CDs or their curiosity. 
I was also introduced to metal by my father 

Researcher 
You mentioned your generation is the internet generation, did the Internet have no role in this? 

 

Respondent 
Possibly yes. 
Considering how many Japanese young metal fans know a lot of underground death metal lately 
the internet is definitely a good tool to be introduced. I also got to know a lot of bands through that 

Researcher 
Thanks a lot for you time. It's been a pleasure to interview you and you gave me a lot of insights. 

I might have more questions when I analyze your interview, in that case, can I contact you again? 
 

Respondent 
Of course, any time! It was my pleasure too. It really was interesting for me as well and I 
appreciate he opportunity. 

Researcher 
Glad to hear, thanks again!  

 
April 9 – further clarifying questions 

Researcher 

Hi, 

hope all is fine. 
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I have to ask you a couple of things about the interview, let me know when it's a good time for you 
 

Respondent 
Hi Marita  I'm glad to talk now if that's ok for you! 

Researcher 

Yes, thanks. It should be fast  

Respondent 
No problem at all. Whenever you are ready  

Researcher 

I need you to tell me about Holy Diver, Hit The Lights and Denim and Leather from a musical point 
of view, because re-reading the interview you haven't mentioned that part, but only the lyrics. 

 

Respondent 
Oh yeah, give me a moment. I'll let you know. 

Researcher 

take your time  

Respondent 
Hit the light is probably the song that comes to my mind when I hear the term "heavy metal". 
Obviously not their heaviest song but it is definitely one of the songs you would think of when we 
talk about Metallica. 
It is interesting because you can actually hear some influence in the riffs of Japanese bands like X 
Japan. 
 
A lot of Japanese visual-kei bands( which is a massive music scene in Japan, they actually 
imported the 80's glam rock look and combined it with its own Japanese rock music later on) music 
are actually heavily influenced by some 80's thrash. You can definitely hear the influence from 
early Metallica songs as well. 
I think the reason Metallica was so well received over here in the beginning was because of the 
rather high pitched vocals and reasonably heavy and at the same time catchy riffs because in 
Japan, people love catchy music. 
 
Although today's metal is probably hundred times heavier than the music used to be back then, 
every time I listen to the song it still gives me the feeling that this is the real deal. The fact alone 
that they were under aged when they wrote this song still blows my mind. 

Respondent 
Holy Diver is definitely a song well known by my parents generation because people of that 
generation are massively into Deep Purple, Rainbow or Black Sabbath so every metal fan of that 
generation knows who Dio is. 
As a matter of fact, among the older metal fans, when they talk about "heavy metal" most of them 
would musically think of bands like Dio. 
Once again, the mix up of the reasonably heavy riffs and the catchiness of the mid 70's to early 
80's sound agreed with a lot of Japanese metal heads and even today, the older generation love 
those bands with all their hearts. 
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Funny fact about Japan is, there are some rock bars in Tokyo and a lot of the old metal heads 
gather around and are having a good time drinking and singing the old classic metal hits. I've seen 
them sing Holy Diver a couple of times and they know the lyrics word to word. 
Another reason why people over here like Dio is because Japanese people love positive music 
much more than the typical negative themed metal bands. 
 

Researcher 

And how does Holy Diver make you feel? 

Respondent 
For me it feels like being a part of epic movie or a fantasy novel. His way of story telling and 
singing is very visual and the music feels almost like the background music of a movie scene. 

Respondent 
Compared to the former three bands, Saxon are probably less known in Japan. 
Reason being, musically they were not impressive enough compared to the other new wave of 
British heavy metal bands like Motörhead, Judas Priest or Iron Maiden (which in my opinion is to 
be fair understandable.) 
Of course a fair amount of people still know them among the metal fans since they come to Japan 
time to time but they are definitely not the first British metal band that would come to people's 
mind. 
 
The song itself doesn't really speak to me a lot since I prefer their later on era when they started 
playing dirtily heavy songs like "Heavy Metal Thunder". I guess, personally this song in particular is 
a little too oldie Rock'n'Roll for me. 

Respondent 
Sorry it took so long. I know how serious you are about your work so I didn't want to give you 
something halfass you know. 
If the answers should be more specific please tell me  
 

Researcher 

So let's see if i understood correctly from your answers (I sum up): 
Hit The Lights = heaviness 

Holy Diver = fair heavyness + melody 
Saxon = not so heavy 

Respondent 
Yeah, that's right. 

Researcher 

Very clear then  thanks. 
In general, are these old songs "natural" music to your ears? 

 

Respondent 
I would say so. Personally I was brought up listening to Metallica and Slayer from a very young 
age so I would definitely consider those songs natural :) 
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Researcher 

Alright I think this is all, thank you so much again! � 

Respondent 
No problem at all. It was my pleasure  
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4.1.5 Respondent 5 
April 10, 2017 
Via Facebook live chat, from Japan, female, 46 years old, technical college, Security Manager / 
Admin Specialist 
 
Respondent 
It is hard to translate to Japanese the lyrics, I usually read, understand, and image/picture the 
scene by original language. 
 
WASTED YEARS / IRON MAIDEN  Adrian's first riff makes image of heartbeat, which is exalting of 
long long voyage through the ocean. They are so excite, elating and exhilarating to go and see the 
new world. They don't waste their time to sitting around and searching for the sick and boring past 
(garage days and releasing songs via indie labels). It seems they are ready to go World Tour and 
bright future. 
 
HIT THE LIGHTS / METALLICA They also excite and exhilarating to have gigs and tried impressed 
audience. In this song, they are still touring with some bands and tried to get more fans. They 
wanted impressed audience, so they use lighting as much as they could, They pump up volume as 
much as they could, They make a lot of noise to make fans scream and sing along as much as 
they could. They want fans to move their body as much as they could, including mosh and surf. 
 
HOLY DIVER / DIO I got a feeling reading story book, which a tiger is main character. The stripes 
tiger is running through woods, villages and market in the middle of the night. This tiger means 
Christianity... Christian missionaries goes to places that never been to. So this tiger (Christianity) is 
able to move faster, secretly, quietly, and never give up until mission has completed. 
 
DENIM and LEATHER/SAXON Denim and Leather... Whatever you wear, you keep your style that 
people says whatever. Wear what you like, listen what you like, see what you like, keep your spirit 
free. Search what you like through magazine, radio, or record store. Be yourself and get together 
at the venue. 

Researcher 

That's great! Can you tell me how each song makes you feel when you listen to it? 
Respondent 
WASTED YEARS: This song reminds me my high school days. Wanted get out there so bad and 
as soon as I graduated I didn't look back the school days. So this song cheer me up and believed I 
have better future. 
 
HIT THE LIGHTS: I like "Battery", so I didn't listen this song much.  I listen some times this time 
and thought this is looks alike Japanese indie scene these days. I didn't realized back then, when I 
was going to see concerts from artists overseas, which is one-man show. There is so many local 
indie bands touring together and they share the timetables and income. For example, last year, I 
saw Soredemo Nao, Mirai ni Kobiru in Yokohama audience were only 5 people. Last month I saw 
them in Tokyo, audience were more than 50 people. This means Sore-Kobi did "hit the lights". 
https://youtu.be/9JzWtWFK_4o 
 
HOLY DIVER: This song reminds me "The Lord of the Ring" kind of adventure story. 
 
DENIM and LEATHER: First time I listen this song was last week.  At first, I thought this is apparel 
agony. Case of Rock vs Metal:  Rock kids have to wear denim, Metalheads have to wear leather. 
Case of Punk vs Metal:  Punks have to wear denim, Metalheads have to wear leather... Kind weird 
imagination I had. I remember that I believed metalheads get suntan is kind of prohibit (have to be 
unwholesome), so I wore long sleeves during Summer. I know George Lynch is tanned, but he 
lives in LA, so he is exception.  LOL 

Researcher 
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:) And also please answer the following questions: 
- What is commercial? Is commercial bad or good? Is Heavy Metal commercial? 

- What is the essence of Heavy Metal as a whole in your opinion? 
- Do you think there exists a Global Metal Community? If so, how is it possible? Do you feel part of 

it? 
- Your country of origin: 

- Age: 
- Education: 

- Gender: 
- Job type: 

Respondent 
- What is commercial? Is commercial bad or good? Is Heavy Metal commercial? 
Promote product, person or item that many people well-know and acknowledgement about it. Very 
good thing when the scene is getting busy and active makes economy also busy and active. 
Thereby good things what bands/artists have more options where to play or how to promote or 
what to sell the merchandise. Also many opportunities to try what they want to new challenges. On 
the other hand, it being sad that loved band/artists becomes too much famous, and losing original 
faith and sounds from old days. Especially, CDs are not great income for the bands/artists in these 
days, any commercials and promotion are great for them to use. When Metal songs are use as 
BGM on regular TV, I'll saying "YES!!". 
 
- What is the essence of Heavy Metal as a whole in your opinion? 
Unity, Fellowship 
 
- Do you think there exists a Global Metal Community? If so, how is it possible? Do you feel part of 
it? 
Yes.  Getting easy to find Metal Communities and friends all over the world through SNS. I'll find 
them through own friends, they find me through their friends. Yes, I feel part of the community, 
because not only looking at their Timeline and posts, I can contact them personal messanger or e-
mail, not only that, I could meet some of them in person. 
- Your country of origin:  Japan 
- Age:  46 
- Education: technical college 
- Gender:  Female 
- Job type:  Security Manager / Admin Specialist 

Researcher 

"and friends all over the world through SNS." What's SNS? 
Respondent 
social net working, like FaceBook and Twitter 

Researcher 

Ok, now it's clear :) Perfect, thanks so much for answering and for your help! 
Respondent 
Thank you!! Sorry took long time….  Hope helps your project :) 
 

15:11 

Researcher 

Hi, 
I need you to tell me about each song from a musical point of view, because re-reading the 

interview you haven't mentioned that part, but only the lyrics. 
 

Also for Hit the Lights, Holy Diver and Denim and Leather you should please tell me how are the 
feelings YOU feel when you listen to them. 
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Thanks! 
 

Researcher 

and last question: why do you think the tiger in Holy Diver means Christianity? 
 
Respondent 
WASTED YEARS： Adrian's first riff makes image of heartbeat, which is exalting of long voyage 
through the ocean. Especially bass sounds ... just like wave hits the ship.  And the way Bruce 
sings make the song very dramatic. When "So understand,~" part has come, can't keep mouth 
close, have to sing with them. 
 
HOLY DIVER: I couldn't catch guitar sounds, but this bass and drums are very impressive, and 
precisely, just like tiger's steps. Because of I've had read that Ronnie distrustfulness Christianity 
and his stage outfit, made connected to Christianity... The tiger is moving fast, quiet, and able to 
move night.  When Christianity came to Japan, it was also quiet and went to small village in Edo 
era.  
 
HIT THE LIGHTS and DENIM AND LEATHER: I've listen some times of these songs for this 
project, but I don't have any impression... I can't remember the sound at all.... 
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4.1.6 Respondent 6 
April 15, 2017 
Via e-mail, from Japan, female, 42 years old, college, Graphic Designer 
 
1) Iron Maiden - Wasted Years 
When I was a late teenager, I listened this song first time. It was already about seven years after 
released it. I think this lyrics is a one of typical heavy metal lyrics. It doesn’t seem to about 
personal life, but I can get power to live from the words “Don't waste your time always searching 
for those wasted years”. This guitar riff and melody of intro is my favorite part. Clear but strong 
sounds make me imagine to future of my life.  
 
2) Metallica - Hit The Lights 
For me, Metallica is one of the band that I can understand their feeling as a almost same 
generation. Of courses, they are older than me about ten years, but I can feel their thoughts from 
their lyrics. Not only “Hit The Lights”, most of their lyrics are very simple and about their personal 
life. I feel their anger and impatience from it. It seems to come from adolescent crisis, so 
connected to my mind easily, I think. I was a 14 years old when I listened it. This sound is very 
rough, but the fast drumming and sharp edged guitar riff… everything was new for me at that time. 
Metallica had the fastest and loudest sounds so far, I thought. Still now, I remember my teenage 
memories when I listened it. 
 
3) Dio - Holy Diver 
Sorry I’ve never got into Dio. Dio’s songs are too fantastic for me. Holy Diver is also. It’s a hard to 
imagine to replace it with my life… But I like the guitar sounds and Ronnie’s voices. 
 
4) Saxon - Denim And Leather 
I’m not a big fan of Saxon, but I know the song. It’s a very iconic lyric as a heavy metal machism, I 
think. Sometimes I feel a funny thing these “heavy metal machism”, but I like it. Because it makes 
me feel excite and strong. This sound is very heavy and strong. It’s a bit of old school type for me, I 
prefer more 80’s sounds… But it’s not bad. 
 
—— 
 
What is commercial? Is commercial bad or good? Is Heavy Metal commercial? 
I think all of Heavy Metal is commercial. Because these are sold on many places and Heavy Metal 
musicians are living by selling their songs. Of courses, it’s not a pop music, but it’s a truth more or 
less dependent on commercialism. In my opinion, commercial is all of selling on public.  If you want 
to become professional Heavy Metal musician, you have to think about how to sell your songs! It’s 
a commercialism. 
 
What is the essence of Heavy Metal as a whole in your opinion? 
Power, strong and something? I don’t know… But I think the essence of Heavy Metal comes from 
heavy sounds, not only lyrics. Because there are many kinds of heavy metal genre and there are 
so many type of lyrics or religions. So it’s only “heavy and loud sounds” that I can explain as a 
essence of Heavy Metal. 
 
Do you think there exists a Global Metal Community? If so, how is it possible? Do you feel 
part of it? 
On a internet, I already found some of heavy metal forums or facebook groups or something.  But 
it isn’t covering whole heavy metal genre. It’s just as a sub heavy metal genre global community. 
There are ton of sub genre in heavy metal, so I think it’s a difficult to gather under the only one 
word “Heavy Metal”. Especially, I think there is the gap of the feelings comes from difference age. 
Upper age metallers have heavy metal machism, and under age metallers are so nerdy.  But, it’s 
possible to exists a Global Metal Community if confines it specific sub genre or bands. It seems 
that difference of religion or country isn’t a matter at the community. It’s a good thing, I think. 
—— 
 



Heavy Metal and globalization – Master Thesis in Media and Communication Studies 

 80 

Your country of origin: Japan 
Age: 42 
Education: college 
Gender: female 
Job type: Graphic Designer 
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4.1.7 Respondent 7 
April 6, 2017 
Via e-mail, from Pakistan, male, 38 yrs old, MBA, BS Computer Science, Senior Systems Engineer 
 
Respondent 
1- Wasted Years: 
------------- 
 
It seems that the lyrics are representing the band and the life of 
musicians that they are on the road all the time away from home (Family 
and Friends). Missing and recalling all of what they left behind. 
On the other hand if you think about what you could have been doing; you 
will miss out your own life. 
 
Musically it is one of the melodious heavy metal song following the 
signature chord progression used by Iron Maiden. In my opinion the use of 
of intro just before the solo give this song the perfect structural 
balance that in turn signifies the solo. 
 
 
2- Hit The Lights: 
------------------ 
This is a representation of passion for metal, as young Metallica fueled 
with desire. As a first song it is filled with motivation and "just play 
metal" attitude. The lyrics does not have any in depth meaning; the band 
is announcing that they will just play as hard as they can and they wont 
stop. Now we can truly say that they actually did what is in this song. 
 
Musically this is typical thrash metal beat and riff, personally this has 
the raw feel and aggression in tone and feel thus making it one of the 
favorite songs of metalheads around the world. 
 
 
3- Holy Diver: 
-------------- 
The song uses vivid fantasy metaphors to represent the simple saying "dont 
judge the book by its cover". Give multiple references to something being 
different that what it appears to be. 
 
This song is different in the sense that the music supports the melody. 
The whole song revolves around Dio's powerful vocals. 
 
 
4- Denim And Leather: 
--------------------- 
The song pays tribute to its fans who came to the concerts/gigs wearing 
denim and leather clothes. The band acknowledging that fans making the 
journey possible. 
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Musically this song does not stand out as similar riffs were common in 
that era. 
 
For each song, can you please tell me how do they make you feel? 
 

 

Researcher 

1- Wasted Years: 
------------- 

 
Do you think the message is meant for musicians only or for anybody? And if it is for anybody, 

what is the message exactly? 
 
 

2- Hit The Lights: 
------------------ 

Do you feel represented in the "passion for metal" that this song brings up? 
 
 

3- Holy Diver: 
-------------- 

"This song is different in the sense that the music supports the melody." 
Different from these others 3 songs I asked you to comment or in general? 

 
4- Denim And Leather: 

--------------------- 
Does this song represent metalheads in your opinion? 

 
------ 

What is commercial? Is commercial bad or good? Is Heavy Metal commercial? 
 

What is the essence of Heavy Metal as a whole in your opinion? 
 

Do you think there exists a Global Metal Community? If so, how is it possible? Do you feel part of 
it? 

 
Your country of origin: 

Age: 
Education: 

Gender: 
Job type: 

 
-----------------  

Respondent 
1- Wasted Years: 
------------- 
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Do you think the message is meant for musicians only or for anybody? And if 
it is for anybody, what is the message exactly? 
Answer: This message is for anyone who is away from home chasing or 
fulfilling their dreams. 
 
2- Hit The Lights: 
------------------ 
Do you feel represented in the "passion for metal" that this song brings up? 
Answer: Yes it does. 
 
3- Holy Diver: 
-------------- 
"This song is different in the sense that the music supports the melody." 
Different from these others 3 songs I asked you to comment or in general? 
Answer: Some songs give a feeling that the melody was build around a riff, 
but some are other way around. The melody was composed first and the riffs 
were put together to support it. This song is one of those examples in my 
opinion. 
 
4- Denim And Leather: 
--------------------- 
Does this song represent metalheads in your opinion? 
Answer: In my opinion this does not have the passion/aggression that a 
metalhead would want. Unless you are a big fan of Saxon, this song wont 
stand out in that context. 
------ 
What is commercial? Is commercial bad or good? Is Heavy Metal commercial? 
Answer: Music that follows the "selling" trend is commercial music; mostly 
driven by the distributors, record labels and music channels. At a 
creativity level commercialism is bad but again if someone is trying to 
earn through music they need to get money out of it too, so it varies 
person to person. In general it is not commercial music at all as it does 
not follow the selling trend, hardly ever played on radio or MTV (you only 
hear monotonous music with similar progression) 
 
What is the essence of Heavy Metal as a whole in your opinion? 
Answer: Passion 
 
Do you think there exists a Global Metal Community? If so, how is it 
possible? Do you feel part of it? 
Answer: Yes it does, irrespective of your origin, race or opinions heavy 
metal music is a common experience to initiate a conversation and most of 
the times leads to friendship. This is something unique only to this genre 
in my experience. Internet plays a big role to make it global, it is much 
easier to find metalheads, which was not the case twenty years ago. It was 
limited to local bars/cafes. 
 
Your country of origin: Pakistan 
Age: 38 
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Education: MBA, BS Computer Science 
Gender: Male 
Job type: Senior Systems Engineer 
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4.1.8 Respondent 8 
April 28, 2017 
Via e-mail, from Pakistan, male, 27 years old, Bachelors in Mechanical Engineering, Musician 
 
Respondent 
Holy Diver – Dio 
This song is perhaps an anthem to the heavy metal sound. I have always loved this song and have 
performed this with my band as well. Talking about the music of this song, it is perhaps simple and 
punchy and I believe that is what heavy metal is all about. We are to be out there and to make a 
stand against the social norms that tend to subdue the freedom we as individuals seek. The lyrics 
are a reflection of this very statement, and perhaps this particular part; "Between the velvet lies 
There's a truth that's hard as steel The vision never dies Life's a never ending wheel" This is what 
defines the song! It is a scream to open your eyes. A lot of people think metal is nothing but loud 
noises but heavy metal is where the music, the lyrics and the melodies all make sense! 
 
Hit The Lights – Metallica 
The good old Metallica. This song is what raw energy feels like! These guys made this song to 
express all the angst and the energy that every one of us harness. The lyrics are a representation 
of what every heavy metal band aspires, a fan-base of individuals who can relate to the energy of 
the band. Every time I hear this song, it takes me back to my teenage where all there would be is 
pure raw music and despite heavy metal not being popular in Pakistan, I would always find a way 
to listen to this electric song! Hit the lights reflects that heavy metal is not just a genre but a 
lifestyle! 
 
Denim and Leather – Saxon 
"Denim and Leather Brought us all together It was you that set the spirit free". Every metal head 
anywhere in the world is united, like I mentioned earlier, that heavy metal is a lifestyle and a 
culture; and although each part of the world has their own version of this culture, they are all united 
under the same banner of heavy metal! Each one of us is part of a very big family and that is 
something no one can pretend to be, it is something that grows within us naturally and this what 
Saxon's music reflects and this is how I feel about the song! 
 
Wasted Years  - Iron Maiden 
Wasted years is a track that speaks out for a lot of bands out there who struggle, who are far away 
from families and loved ones, always on tour and on the road, not knowing where they're going to 
wake up but all that matters is the memories they make as they go from place to place, time to 
time. And the memories become those golden years itself. The track itself was an inspiration 
behind me writing my original 'Wind Of Change' for Blackhour. The experience of being on road, 
the people we meet, the memories we make and we keep moving forward. Never giving up on 
what makes us who we are. 
 

Researcher 
Thanks so much! You answers are very interesting! I have a couple more questions, if you don't 

mind. 
- What is commercial? Is commercial bad or good? Is Heavy Metal commercial? 

- What is the essence of Heavy Metal as a whole in your opinion? 
- Do you think there exists a Global Metal Community? If so, how is it possible? Do you feel part of 

it? 
 

- Your country of origin: 
- Age: 

- Education: 
- Gender: 

- Job type: 
 
 



Heavy Metal and globalization – Master Thesis in Media and Communication Studies 

 86 

Respondent 
Country of Origin: Pakistan 
Age: 27 
Education: Bachelors in Mechanical Engineering 
Gender: Male 
Job Type: Musician 
 
What is commercial? Is commercial bad or good? Is Heavy Metal commercial? 
In my opinion commercial is anything that sells, and honestly it can be either a good or bad thing. 
It's good if you are doing what you love, and that is appreciated by people and they would pay for 
your music, but it is bad, if you end up doing what you don't love just so that you can make money. 
As for Heavy Metal, it is not commercial, because heavy metal is not something for people to buy, 
rather it is a presence that people can be a part of.  
 
What is the essence of Heavy Metal as a whole in your opinion? 
Heavy Metal is a lifestyle, it is something that forms a part of you. It's not just a genre of music but 
a voice for many and an escape for others. Heavy Metal is all the emotions that we as humans 
tend to subside.  
 
Do you think there exists a Global Metal Community? If so, how is it possible? Do you feel 
part of it?  
There does exist a Global Metal Community. How? Well you're doing your research reaching out to 
the heavy metal community and they all have, at heart, one connection, that is heavy metal. And I 
feel a part of it by the music I listen to, the people I meet in different parts of the country and those 
I meet online, fans, friends and what not. Each and everyone who truly understands heavy metal 
would be your ally, come whatever may. I have experienced this at countless situations. 
  



Heavy Metal and globalization – Master Thesis in Media and Communication Studies 

 87 

4.2 Interviews Coding Sheet 
Interviews Coding 

Sheet 
Costa Rican Japanese Pakistan 

Respondent 1 Respondent 2 Respondent 3 Respondent 4 Respondent 5 Respondent 6 Respondent 7 Respondent 8 

Denim & 
Leather 

LYRICS 

- belonging to metal 
community;- "Embrace 
the metal as a part of 

you."; - not necessary to 
wear denim and leather 

nowadays, but it's all 
about loving the music. 

It is a song about the 
fans, and their support. 

The respondent 
mistakes the band 

author of the song for 
another one; 

“brotherhood” of Metal 
and how the music can 
bring together people 

- being a metalhead; doing things 
that metalheads do (like buying 

records and collecting); metal head 
nostalgia: "I really can imagine what 

the older Japanese metal heads 
must have felt like when they were 

younger." 

Whatever you wear, 
you keep your style 

that people says 
whatever. Wear what 
you like, listen what 

you like, see what you 
like, keep your spirit 
free. Be yourself and 

get together at the 
venue. 

apparel antagonism 
(Punks or Rockers vs. 
Metalheads = Denim 

vs. Leather) 

funny thing these 
“heavy metal 
machismo” 

pays tribute to its fans 
who came to the 

concerts/gigs wearing 
denim and leather 

clothes. 

although each part of 
the world has their 
own version of this 
culture, they are all 

united under the 
same banner of 

heavy metal! 

MUSIC 
typical 80s metal song; 
heavy and good guitar 
solo; direct; anthem in 

the final chorus; 
recognizable timbre 

Another mid-paced but 
powerful song, a 
precise anthem. 

doesn't feel moved by 
this song 

musically they were not impressive 
enough; personally this song in 

particular is a little too oldie 
Rock’n’roll for me. 

I can't remember the 
sound at all 

This sound is very 
heavy and strong. 

It’s a bit of old school 
type 

In my opinion this does 
not have the 

passion/aggression that 
a 

metalhead would want. 
Unless you are a big 

fan of Saxon, this song 
wont 

stand out in that 
context. 

it reflects these 
feelings 

Feeling 
perceived 

"puts me in a good 
mood, I can relate with 

many things they say" in 
the way I am a 

metalhead. 

Proud of being a 
metalhead! ambitious "makes me smile" made her think of 

clothing antagonism 
it makes me feel 
excite and strong 

Monotonous and 
boring, hard to listen to 

complete song. 

Each one of us is 
part of a very big 
family and that is 
something no one 

can pretend to be, it 
is something that 
grows within us 

naturally 

Hit The 
Lights 

LYRICS 

message that they were 
here and they planned to 
stay; lyrics speak directly 
to anyone who cares to 
listen; other Metallica 
lyrics "they all convey 

messages about social 
issues, war, government, 
justice, specially on early 
records"; the message is 
that metalheads are part 
of society and are meant 

to stay and speak out. 

A band talking about 
what they feel when 

they are about to start a 
show. How they don't 

want it to be over 

their everyday struggle 
to “make it big”; play 

your hearts out and give 
people what they were 

asking for: full on 
aggression!; No retreat, 

no surrender! 

metal heads unity; very visual and 
when I hear it, I always imagine a 

foreign band playing in a Japanese 
venue going apeshit to the music. 

Mosh pit, crowd surfing, all the stuff 
you would expect at a metal concert 

at its finest. 

to impress and involve 
the audience so that 

they move their bodies 

most of their lyrics 
are very simple and 
about their personal 
life. I feel their anger 
and impatience from 
it. adolescent crisis, 
so connected to my 
mind easily, I think. I 
was a 14 years old 
when I listened it. 

The lyrics does not 
have any in depth 
meaning; the band 

is announcing that they 
will just play as hard as 
they can and they wont 

stop. 

express all the angst 
and the energy that 

every one of us 
harness. The lyrics 

are a representation 
of what every heavy 
metal band aspires, 

a fan-base of 
individuals who can 
relate to the energy 

of the band. 

MUSIC 

breakthrough to faster 
and angrier music; fast 

solos, fast drumming and 
angry vocals; a way of 
getting pumped and 

releasing some stress 

Old school thrash with 
these incredibly crazy 
riffs and solos, it blows 
your mind. Nice intro, 

and then speedy all the 
way 

Thrash Metal. Razor 
sharp riffs, fast drums 

and shouted vocals with 
a hint of melody. 

not their heaviest song; Hit the light 
is probably the song that comes to 

my mind when I hear the term 
"heavy metal". every time I listen to 
the song it still gives me the feeling 
that this is the real deal. Rather high 
pitched vocals and reasonably heavy 

and at the same time catchy riffs 

I can't remember the 
sound at all 

sound is very rough, 
but the fast 

drumming and sharp 
edged guitar riff; 

fastest and loudest 
sounds 

typical thrash metal 
beat and riff, personally 

this has 
the raw feel and 

aggression in tone and 
feel thus making it one 

of the 
favorite songs of 

metalheads around the 
world. 

what raw energy 
feels like, pure raw 

music 

Feeling 
perceived 

Just feels good. The 
speed of it gets you 

pumped up and ready to 
kick ass. 

Empowered, and 
wanting to do head 

banging. 
quintessential; Wild we go absolutely nuts brings up teenage 

memories 

I relate to anger and 
impatience of my 

teenager hood 

representation of 
passion for metal; filled 
with motivation and "just 

play 
metal" attitude also for 

myself. This song 
makes you want to play 

thrash metal. 

heavy metal is not 
just a genre but a 
lifestyle! I would 

always find a way to 
listen to this electric 

song 

Wasted 
Years 

LYRICS do not "lose sight on 
what is really important" 

go and live your life 
right now; you have to 

embrace life in this 
moment; we usually 

don't appreciate what 
we have or what we are 

living, until it is over. 

lyrics are very 
introspective and deal 
with the self; taking all 
the chances you get or 

you will eventually 
regret it. live the present 

at full. 

Don't waste your time in a society 
that forces you to fit the box. "Japan 

is more about acting according to 
order more than individual freedom. 
A lot of metal heads don't even have 

the appearance of a metal head 
because they can't and they feel 

stressed out about it." "Be yourself" 

don't waste their time 
to sitting around and 
searching for the sick 

and boring past 

lyrics is a one of 
typical heavy metal 

lyrics, not about 
personal life. I can 
get power to live 
from the words 

“Don't waste your 
time always 

searching for those 
wasted years”. 

are about band tour life, 
"Missing and recalling 

all of what they left 
behind." This message 

is for anyone who is 
away from home 

chasing or 
fulfilling their dreams. 
Careful or else "you  

will miss out your own 
life." 

the memories 
become those 

golden years itself. 
Never giving up on 
what makes us who 

we are. 

MUSIC 

commercial song, 
because softer song, 

more focus on 
harmonies, unlike other 
songs; also lyrics, more 
common to Pop music 

and a more general 
market; still an all time 
favorite; very melodic 
chorus; dual guitars; 
clean vocals; simple 

musical structure. 

Perfect instrumentation; 
balanced song; catchy 
chorus, great melody 

catchiest; The chorus’ 
vocal melody and the 
chord progression are 
really infectious. Plus 
the intro and bridge 
guitar melody; It’s 
heavy, yet groovy 

The lyrics and the riffs to the song 
work so well together that it gives me 

hope to carry on whatever may be 
ahead in the future 

Adrian's first riff makes 
image of heartbeat, 
which is exalting of 

long voyage through 
the ocean. Especially 

bass sounds ... just like 
wave hits the ship. And 

the way Bruce sings 
make the song very 
dramatic. When "So 

understand,~" part has 
come, can't keep 

mouth close, have to 
sing with them. 

This guitar riff and 
melody of intro is my 
favorite partClear but 
strong sound; make 
me imagine to future 

of my life. 

"one of the melodious 
heavy metal song 

following the 
signature chord 

progression used by 
Iron Maiden." Perfect 

structural balance with 
the intro. 

Wasted years is a 
catchy track 

Feeling 
perceived 

Makes me feel calm, and 
self conscious. Kinda 

brings you down to earth 
again. 

Like in peace, like 
relieved, and with 
energy, is a mix. 

Hopeful 
It gives me hope; it gives a lot of 
Japanese metal heads a lot of 

courage as well. 

this song cheer me up 
and believed I have 

better future. 

I can get power to 
live from the words 
“Don't waste your 

time always 
searching for those 

wasted years” 

Don't waste your time. 
This song takes me 

back in time. 

we keep moving 
forward. all that 
matters is the 

memories they make 
as they go from 

place to place, time 
to time 

Holy Diver 

LYRICS 

open to many 
interpretations, "the 

meaning itself is not as 
important as the song as 

a whole"; it connects 
with many people. A play 

of words, to basically 
say, step it up, time to 

stand out and take risks, 
"No need to look so 

afraid" 

at the end you might 
have the clarity or 

strength to make things 
better each time 

The lyrics are 
phenomenal. The 

symbolism of the tiger, 
the holy diver and the 

whole scene straight off 
the book of Revelations 

in the bible. 

fantasy novel; His way of story telling 
and singing is very visual and the 

music feels almost like the 
background music of a movie scene. 

reading story book, 
tiger as main 

character, tiger means 
Christianity, 

"The Lord of the Ring" 
kind of adventure 

story. I've had read 
that Ronnie 

distrustfulness 
Christianity and his 
stage outfit, made 

connected to 
Christianity... The tiger 
is moving fast, quiet, 

and able to move 
night. When 

Christianity came to 
Japan, it was also 

quiet and went to small 
village in Edo era. 

Dio’s songs are too 
fantastic for me. 

Holy Diver is also. 
It’s a hard to imagine 
to replace it with my 

life 

vivid fantasy metaphors 
to represent the simple 

saying "don’t 
judge the book by its 
cover". Give multiple 

references to something 
being 

different that what it 
appears to be. 

stand against the 
social norms that 

tend to subdue the 
freedom we as 

individuals seek.  

MUSIC 
classic anthem to bang 
your head at.; Dio's 
voice is one of a kind; 
very powerful song 

The passion of the 
music is unique, and is 
a heavy metal anthem. 

Dio’s vocals are just 
glorious. Great solo and 
perfect drumming. This 

is just a perfect mid-
paced song 

Perfect; I think if you call 
yourself a metalhead, 
this song must be in 

your top 10 best metal 
songs in history. a 

timeless classic 

his music is so well received in 
Japan because it makes you feel like 

you are part of his story. Dio's 
beautiful and powerful voice speaks 

to them regardless of if they 
understand the words of not. the mix 
up of the reasonably heavy riffs and 

the catchiness of the mid 70's to 
early 80's sound agreed with a lot of 

Japanese metal heads and even 
today, the older generation love 
those bands with all their hearts.  

this bass and drums 
are very impressive, 

and precisely, just like 
tiger's steps. 

But I like the guitar 
sounds and Ronnie’s 

voices 

The whole song 
revolves around Dio's 

powerful vocals. 

simple and punchy 
and I believe that is 
what heavy metal is 

all about 

Feeling 
perceived 

you feel powerful in a 
way; upbeat and ready 

to fight 

Thoughtful, and with 
strength. Full of strenght; 

Japanese people love positive music 
much more than the typical negative 

themed metal bands. like being a 
part of epic movie or a fantasy novel 

never give up until 
mission has 
completed. 

can't relate 
This song is a treat to 
listen. It has a relaxing 

feeling. 

It is a scream to 
open your eyes. ; 

anthem to the heavy 
metal sound 

Global 
Community  

I personally think that 
there IS a metal 

community. A community 
of people who share 

their taste for a certain 
type of music called 

Metal. Enjoy what you 
enjoy, and let others 

enjoy their own tastes. 
Share as much as 

possible. TOLERANCE. 

I feel there is one; 
people just embraced 

me as part of their own. 
So I feel part of it. it 

doesn't matter if you are 
from other country, if 

you come from a 
different ethnic group or 
race, or have different 

political views or 
religious preferences, 

The Underground is still 
alive and well. The 

community still exists, 
be it global or local. It 

has been always active 
thanks to traders, 

distros, indie labels and 
diehard fans. I kinda feel 

part of it as I have a 
couple bands that (I 

believe) have 

No global community, not even a 
local community, metal in Japan is 

pretty individualistic. Without a global 
recognition to the local music there 
cannot be a global scene, hence no 
global community. People are into 

metal more individually and they go 
out to once a year festivals for well 
known acts. Most Japanese metal 
heads don't really care about the 

local scene too much which is 

Yes, there is one. 
Metal Communities 

and friends all over the 
world through social 

media. Yes, I feel part 
of the community, 

because of the 
personal interaction 

that metalheads from 
different countries can 
have with each other 

, it’s possible to 
exists a Global Metal 

Community if 
confines it specific 

sub genre or bands. 
It seems that 

difference of religion 
or country isn’t a 

matter at the 
community. It’s a 

good thing, I think. 

Yes it does, irrespective 
of your origin, race or 

opinions heavy 
metal music is a 

common experience to 
initiate a conversation 

and most of 
the times leads to 
friendship. This is 

something unique only 
to this genre 

Every metal head 
anywhere in the 
world is united; 

There does exist a 
Global Metal 

Community. I feel a 
part of it by the 

music I listen to, the 
people I meet in 

different parts of the 
country and those I 
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what only matters is that 
you like the same kind 
of music and then you 
are part of that global 

community. 

contributed to it 
releasing music and 

exposing people to it. 

probably also a reason for the lack of 
underground bands exposure. 

in my experience. 
Internet plays a big role 
to make it global, it is 

much 
easier to find 

metalheads, which was 
not the case twenty 
years ago. It was 

limited to local 
bars/cafes. 

meet online, fans, 
friends and what not. 
Each and everyone 

who truly 
understands heavy 
metal would be your 
ally, come whatever 

may. I have 
experienced this at 

countless situations. 

Essence of 
Heavy Metal 
as a whole 

 

Mainly lyrically but also 
musically, it tends to be 

a way of releasing steam 
about general social 

issues, topics that are 
common but that affect 

most of the world. 

Heavy Metal is a way of 
life for the most people 
that are in this. It has 
the power to generate 
all kinds of feelings in 

people. 

When you are first 
exposed to Heavy 

Metal, you either love it 
or hate it. It was meant 

to be a face slap to 
society and a way to 

rebel against it. And if 
you fall into it, it 

becomes a part of you 
and your life. It runs 

through your veins. And 
eventually, it gets to a 

point where it will never 
leave you, nor you will 

leave it. And it may also 
become a way of life. 

it's more of a guilty pleasure for them 
which they can't talk about openly; 
metal doesn't even have an image. 
I am also one of the people who got 
introduced to metal by my father. or 

through internet: the internet is 
definitely a good tool to be 

introduced. I also got to know a lot of 
bands through that 

Unity, Fellowship 

Power, strong; But I 
think the essence of 
Heavy Metal comes 
from heavy sounds, 

not only lyrics. 
“heavy and loud 

sounds” 

Passion 

heavy metal is where 
the music, the lyrics 
and the melodies all 
make sense! heavy 
metal is not just a 

genre but a lifestyle! 
Heavy Metal is a 

lifestyle, it is 
something that forms 
a part of you. It's not 
just a genre of music 
but a voice for many 
and an escape for 

others. Heavy Metal 
is all the emotions 
that we as humans 

tend to subside.  

Is H.M. 
commercial? 
What does 
commercial 

mean? 

 

Commercial is not 
synonym of bad, but 
music should not be 

forced to be commercial. 
If a song turns out to be 
a hit, not problem, but it 
shouldn't be studied to 

do so. Commercial 
means "trying to appeal 
to the masses" and in 

this sense Heavy Metal 
is not commercial. 

For me commercial is 
when bands change 

their essence in order to 
make more money. So 
in that sense it is bad. n 
general I would not say 

Heavy Metal is 
commercial,  

"commercial" music is 
created and made 

specifically to appeal to 
the masses. That's the 
main objective. There is 

no love for art or 
dedication to it. The 

more people it reaches, 
the better. 

Now, "commerciable" is 
music created without 
any business in mind. 
There are no rules or 

blueprints to it. And this 
music can be placed in 
a certain niche of the 

market that may or may 
not consume it as is. 

I think most of the artists 
want some recognition 
for their music but not 

specifically this 
translates into 
monetization 

Heavy Metal was never 
meant to be 

commercial, since it 
started as an 

underground movement 
with social background, 

such as punk or 
hardcore. Huge bands 
heir market has grown 

exponentially since they 
have long lasting 

careers 

Basically metal in Japan has no 
exposure or none so ever at the 

moment.; it obviously needs more 
commercialism to be regarded as a 

music genre over here; any 
commercial exposure for metal in 
Japan would be a positive thing. 

Especially when it comes to the local 
scene, I still feel a sort of elitism 

within the scene which is getting in 
the way for Japanese metal's 

exposure on a global level. [most 
Japanese in metal bands] can't 

speak English properly. That's the 
main reason why metal bands stay in 
the underground forever over here. 

It would be a good 
thing if that would bring 

more visibility to the 
bands and it'd be 

easier to listen to them, 
find their CDs or see 
their concerts, but as 
long as their music 

wouldn't get affected, 
as long as they stay 

faithful to their sound. 

I think all of Heavy 
Metal is commercial. 
Because these are 

sold on many places 
and Heavy Metal 

musicians are living 
by selling their 

songs. commercial is 
all of selling on 

public. 

"Music that follows the 
"selling" trend is 

commercial music; 
mostly 

driven by the 
distributors, record 
labels and music 

channels. At a 
creativity level 

commercialism is bad" 
but of course if you 

wanna make a living out 
of it you need money 
and to sell, hence it is 

commercial anyway, but 
you don't sell out your 

art. Metal "it is not 
commercial music at all 

as it does 
not follow the selling 

trend" 

commercial is 
anything that sells, 
and honestly it can 
be either a good or 

bad thing. It's good if 
you are doing what 
you love, and that is 

appreciated by 
people and they 

would pay for your 
music, but it is bad, if 

you end up doing 
what you don't love 
just so that you can 
make money. Heavy 

Metal, it is not 
commercial, 

because heavy 
metal is not 

something for people 
to buy, rather it is a 

presence that people 
can be a part of. 

5. Tables 
Table 3 - Interviews’ coding sheet 

 

Costa Rican Japanese Pakistan 

Respondent 1 Respondent 2 Respondent 3 Respondent 4 Respondent 5 Respondent 6 Respondent 7 Respondent 8 

Denim 
& 
Leather 

LYRICS Metal 
brotherhood Tribute to fans Metal 

brotherhood 
Metal 

brotherhood Antagonism Machismo Tribute to fans Metal 
brotherhood 

MUSIC Typical metal 
1980s 

Typical metal 
1980s Not good Typical metal 

1980s 
I can't remember 
the sound at all 

Typical metal 
1980s Not good Typical metal 

1980s 

Feeling 
perceived 

Metalhead pride Metalhead pride Not moved Metalhead pride Antagonism Machismo Bored Metalhead pride 

Hit The 
Lights 

LYRICS 
Band oriented to 

their goal to 
conquer the 

world 

Band oriented to 
their goal to 
conquer the 

world 

Band oriented to 
their goal to 
conquer the 

world 

Band oriented to 
their goal to 
conquer the 

world 

Band oriented to 
their goal to 
conquer the 

world 

Band oriented to 
their goal to 
conquer the 

world 

Band oriented to 
their goal to 
conquer the 

world 

Band oriented to 
their goal to 
conquer the 

world 

MUSIC Fast, sharp, 
energetic 

Fast, sharp, 
energetic 

Fast, sharp, 
energetic 

Fast, sharp, 
energetic 

I can't remember 
the sound at all 

Fast, sharp, 
energetic 

Fast, sharp, 
energetic 

Fast, sharp, 
energetic 

Feeling 
perceived 

Energized Energized Energized Energized Relate to 
teenager hood Energized Energized Energized 

Wasted 
Years 

LYRICS Don't waste your 
time, live fully 

Don't waste your 
time, live fully 

Don't waste your 
time, live fully 

Don't waste your 
time, live fully 

Don't waste your 
time, live fully 

Don't waste your 
time, live fully 

Don't waste your 
time, live fully 

Don't waste your 
time, live fully 

MUSIC Catchy, melodic Catchy, melodic Catchy, melodic Catchy, melodic Catchy, melodic Catchy, melodic Catchy, melodic Catchy, melodic 

Feeling 
perceived 

Positive 
Positive Positive Positive Positive Positive Positive Positive 

Holy 
Diver 

LYRICS Stand out, take 
risks 

Stand out, you'll 
find your way 

Symbolism of 
Christianity Fantasy book Symbolism of 

Christianity 

Difficult to 
interpret 

metaphors 

Don't judge a 
book from its 

cover 

Stand out, take 
risks 

MUSIC Powerful, great 
vocals 

Powerful, great 
vocals 

Powerful, great 
vocals 

Powerful, great 
vocals 

Powerful, great 
vocals 

Powerful, great 
vocals 

Powerful, great 
vocals 

Powerful, great 
vocals 

Feeling 
perceived 

Strength Strength Strength Positive Never give up Cannot relate Relaxing Open your eyes 

Does a Global 
Community exist? 

Yes Yes Yes no Yes Yes Yes Yes 

Essence of Heavy 
Metal as a whole 

Power, strength Lifestyle Lifestyle Guilty pleasure Unity, Fellowship Power, strength Passion Lifestyle 

Is H.M. 
commercial? What 
does commercial 
mean? 

No; Commercial as 
changing sound to 

sell is seen 
negatively. 

Commercial as 
spreading the Heavy 

Metal gaining new 
audience without 

changing the sound 
is seen positively 

No; Commercial as 
changing sound to 

sell is seen 
negatively. 

Commercial as 
spreading the Heavy 

Metal gaining new 
audience without 

changing the sound 
is seen positively 

No; Commercial as 
changing sound to 

sell is seen 
negatively. 

Commercial as 
spreading the Heavy 

Metal gaining new 
audience without 

changing the sound 
is seen positively 

No; Commercial as 
changing sound to 

sell is seen 
negatively. 

Commercial as 
spreading the Heavy 

Metal gaining new 
audience without 

changing the sound 
is seen positively 

No; Commercial as 
changing sound to 

sell is seen 
negatively. 

Commercial as 
spreading the Heavy 

Metal gaining new 
audience without 

changing the sound 
is seen positively 

No; Commercial as 
changing sound to 

sell is seen 
negatively. 

Commercial as 
spreading the Heavy 

Metal gaining new 
audience without 

changing the sound 
is seen positively 

No; Commercial as 
changing sound to 

sell is seen 
negatively. 

Commercial as 
spreading the Heavy 

Metal gaining new 
audience without 

changing the sound 
is seen positively 

No; Commercial as 
changing sound to 

sell is seen 
negatively. 

Commercial as 
spreading the Heavy 

Metal gaining new 
audience without 

changing the sound 
is seen positively 
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Table 4 - Survey's respondents' distribution per job type 

Account Manager 1 Database administrator 1 Police 1 CEO 2 Finace 3 Technician 5 
Admin supervisor 1 Dentist 1 Statistician 1 Customer Service 2 Information Technology 3 Marketing 6 
Baker 1 Economist  1 Tattoo artist 1 Design 2 Mechanical Engineer 3 Developer 7 
Bartender 1 Electrician 1 Taylor 1 Farmer 2 Musician 3 Employee 7 
Brand strategist 1 General Manager 1 Tourism 1 Film Video Producer 2 Personal Assistant 3 Graphic Designer 7 
Broadcasting 1 Geograf 1 Translator 1 International trade 2 Software Engineer 3 Teacher 8 
Cinematographer 1 Humanitarian 1 University lecturer 1 Photographer 2 Entertainment 4 Engineer 9 
Consultant 1 Journalist 1 Worker 1 Project Manager 2 Lawyer 4 Management 9 
Copywriter 1 Legal Consultant 1 Architect 2 Unemployed 2 Writer 4 Other 10 
Creative Director 1 Make up artist 1 Banking 2 Analyst 3 Sound Engineer 5 Student 19 
 
Table 5 – Survey’s coding sheet totals to the question "Why do/don't you feel like belonging to the Global Metal 
Community?" 

Why? à 

Void 
Inclusive 

Metal 
Culture 

Exclusive 
Metal 

Culture 
Passion Identification Negative 

Relationship 
Positive 

Relationship 

Sharing 
same 

physical 
space 

Sharing 
same 
digital 
space 

"No, because there's 
no global community" 

No 
belonging Do you feel 

like you 
belong to it? 

YES 2 73 8 6 25 0 32 27 12 0 0 

MAYBE 5 7 7 9 3 2 1 1 4 0 12 

NO 1 0 2 4 0 3 0 1 1 3 5 

OTHER 0 1 0 0 0 0 0 0 0 1 1 

TOT 8 81 17 19 28 5 33 29 17 4 18 

 
Table 6 – Survey’s coding sheet totals to the question “Heavy Metal is a global phenomenon. Is it a bad or good 
thing in your opinion? Explain your answer” 

 
Variety Influence Diffusion 

Positive 42 83 56 
Negative 1 4 8 

 
Table 7 – Survey’s respondents’ answer about the most spread Metal sub-genre distributed per region - 
percentage 

Region Subgenre Response 
Africa Black Metal 5.97 
Africa Classic Metal 5.97 
Africa DeathMetal 36.57 
Africa Metal-Core 10.45 
Africa Nu Metal 2.99 
Africa NWOBHM 1.49 

Africa Other 17.16 
Africa Progressive Metal 11.19 
Africa Punk Metal 2.24 
Africa Thrash Metal 5.97 
Africa Power Metal 0.01 
Asia & Middle-East Black Metal 13.33 
Asia & Middle-East Classic Metal 0 
Asia & Middle-East DeathMetal 0 
Asia & Middle-East Metal-Core 33.33 
Asia & Middle-East Nu Metal 0 
Asia & Middle-East NWOBHM 0 
Asia & Middle-East Other 53.33 
Asia & Middle-East Progressive Metal 0 
Asia & Middle-East Punk Metal 0 
Asia & Middle-East Thrash Metal 0 
Asia & Middle-East Power Metal 0 
Latin America Black Metal 0 
Latin America Classic Metal 18.52 
Latin America DeathMetal 29.63 
Latin America Metal-Core 0 
Latin America Nu Metal 0 
Latin America NWOBHM 0 
Latin America Other 14.81 
Latin America Progressive Metal 0 
Latin America Punk Metal 0 
Latin America Thrash Metal 29.63 
Latin America Power Metal 7.41 

 
Table 8  – Survey’s respondents’ motivation of the reason why a certain Metal sub-genre is the most spread in 
their countries distributed per region - percentage 

Region Response Response_ 
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Africa 40.3 Local bands 
Asia & Middle-East 40 Local bands 
Latin America 33.33 Local bands 
Africa 23.13 Related more 
Asia & Middle-East 26.67 Related more 
Latin America 25.93 Related more 
Africa 35.07 First genre 
Asia & Middle-East 20 First genre 
Latin America 33.33 First genre 
Africa 8.21 Representative 
Asia & Middle-East 0 Representative 
Latin America 18.52 Representative 
Africa 14.93 Other 
Asia & Middle-East 33.33 Other 
Latin America 22.22 Other 
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6. Survey 
6.1 Survey Questions 
 Do you recognize yourself as a metalhead? 

• Y 
• N 

 
If so, what are the characteristics that make you a metalhead?  (you can select more than 
one option)

• I listen to heavy metal music 
• I go to concerts 
• I buy metal music in digital form 
• I buy metal music in physical form 

(CDs, MCs, vinyls) 
• I play heavy metal with musical 

instruments 
• I write for a metal news source 

• I take photos for a metal news source 
• I produce metal as a sound engineer 
• I publish metal with my label 
• I organize shows/tours 
• I do merch/sound/lights at 

shows/festivals 
• I read sectorial magazine/webzines 
• Other (specify)

  
Please define what Metalheads from all countries are to you 

• Fellow fans 
• Friends 
• Strangers 

• Brothers and Sisters 
• Other (specify) 

  
You consider yourself as a: 

• Fan 
• Follower 

  
Why? Can you explain what the difference is? (long answer text) 
  
What bands do you listen to more often? 

• Global 
• Local 

  
Why? (long answer text) 
  
How do you describe the average typical metalhead personality characteristics? (you can 
select more than one answer) 

• Wild 
• Civilized  
• Unmannered 
• Polite 
• Unreliable 
• Trustworthy 
• Racist 
• Tolerant 
• Individualistic 
• Solidal 
• Closed minded 
• Open minded 
• Greedy 
• Generous 
• Outcast 
• Fitted in society 
• Friendly 
• Hostile 
• Psychologically unbalanced 

• Psychologically balanced 
• Unemployed 
• Employed 
• Ignorant 
• Educated 
• Civically involved 
• Civically uncaring 
• Politically involved 
• Politically uncaring 
• Conventional 
• Unconventional 



 

 
Do/Did you play in a band? 

• Y 
• N 

 
If yes, what genre do you play (if you play in more than one band, please pick the most 
important one to you): 
Dropdown menu: NWOBHM, classic metal, thrash metal, death metal, black metal, power metal, 
jazz metal, gothic metal, folk metal, party metal, glam metal, metal-core, gore metal, punk metal, 
doom metal, progressive metal, industrial metal, grind-core, nu metal 
  
What is your favorite metal genre? 
Dropdown menu: NWOBHM, classic metal, thrash metal, death metal, black metal, power metal, 
jazz metal, gothic metal, folk metal, party metal, glam metal, metal-core, gore metal, punk metal, 
doom metal, progressive metal, industrial metal, grind-core, nu metal 
 
Is your favorite metal genre also the most spread and successful in your country? 

• Y 
• N 

 
If not, which one is the most spread and successful in your country? 
Dropdown menu: I answered Yes to the previous question, NWOBHM, classic metal, thrash metal, 
death metal, black metal, power metal, jazz metal, gothic metal, folk metal, party metal, glam 
metal, metal-core, gore metal, punk metal, doom metal, progressive metal, industrial metal, grind-
core, nu metal 
 
Why do you think it is that genre the most spread and successful in your country? 

• The most famous local bands play that genre 
• Most of the community members firstly got in touch with that genre 
• It is most representative to my country’s community 
• The community related more to that genre than others. 
• Other (specify) 

 
How would you describe all Metalheads together? 

• Family 
• Subculture 
• Community 
• Group of individuals that like the same music 

Other (Specify) 
 
How much do you agree with the following sentence “no matter where you come [from] it 
only takes the passion inside to be a part of the global metal community” on a scale from 1 
to 5 where 1 stands for strongly agree and 5 stands for strongly disagree? 
1 2 3 4 5 
 
Do you think a Global Metal Community exists? 

• Yes 
• No 
• Maybe 

 
If yes, do you feel like you belong to it? 

• Yes 
• No 
• Maybe 
• No, because there's no global community 

 
Can you explain why? (long answer text) 
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Given that Heavy Metal is listened to and played in all continents, it is considered a global 
phenomenon. Is it a bad or good thing in your opinion?  Please explain your answer. (long 
answer text) 
 
Heavy Metal music was born in the UK and the USA, the "big" bands (that sell their music 
anywhere and tour the world) are mainly from the United States of America or Europe. What 
does it mean to you to receive and listen to Metal Music in this respect? (long answer text) 
 
Where are you from? (short answer text) 
 
What is your gender? 

• Male 
• Female 
• Prefer not to say 
• Other (specify) 

 
What is the highest level of education you have achieved? 

• Less than high school degree 
• High school degree or equivalent (e.g., GED) 
• Some college but no degree 
• Bachelor degree 
• Master degree 
• PhD 

 
How old are you? 

• 17 or younger 
• 18-20 
• 21-29 
• 30-39 
• 40-49 
• 50-59 
• 60 or older 

 
What is your job type? (short answer text) 
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6.2 Charts 
Chart 12 – Survey’s filter question about their own identification as a metalhead - percentage 

 
Chart 13 -– Survey’s respondents’ distribution per country - absolute numbers
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Chart 14 – Survey’s respondents’ distribution per gender 

 
Chart 15 – Survey’s respondents’ distribution per education level - percentage 
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Chart 16 – Survey’s respondents’ distribution per age range - percentage 

 
Chart 17 – Survey’s respondents’ distribution per job type – absolute numbers 
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Chart 18 – Survey’s respondents’ distribution of self-definition as Fan/Follower - percentage 

 
Chart 19 – Survey’s respondents’ explanation of what Fan/Follower means and motivation behind their self-
definition – absolute numbers

 

Chart 20 – Survey’s respondents’ habits to get/listen to music – absolute numbers 
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Chart 21 – Survey’s respondents’ preferences towards Global/Local bands 

 
 
Chart 22 – Survey’s respondents’ distribution of those who play music in a band - percentage 
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Chart 23 – Survey’s respondents’ bands’ main genre distribution – absolute numbers 

 
Chart 24 – Survey’s respondents’ most spread and successful Metal genre – absolute numbers 

 
Chart 25 – Survey’s respondents’ motivation of the reason why they selected a specific genre one of the 
melodious heavy metal song following the signature chord progression used by Iron Maiden on the previous 
question 
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Chart 26 – Survey’s respondents’ description of all metalheads together - percentage 

 
 
Chart 27 – Survey’s respondents’ opinion on the existence of a Global Metal Community - percentage 

 
Chart 28 – Survey’s respondents’ perception of belonging to the Global Metal Community - percentage 
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Chart 29 – Survey’s respondents’ motivation of their perception of belonging to the Global Metal Community – 
absolute numbers 

 
Chart 30 – Survey’s respondents’ definition of metalheads from all countries - percentage 
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Chart 31 – Survey’s respondents’ level of agreement with the statement quoted – absolute numbers 

 
 

Chart 32 – Survey’s respondents’ distribution of most spread Metal sub-genre per region - percentage 

 

 


