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Abstract  

The representation of gender and ethnicity in the media has been widely acknowledged by 

scholars. Numerous studies have highlighted the underrepresentation of women and people of 

different ethnicities in news media, addressing not only the small number of their presence, 

but the way they are generalized and stereotyped through certain characteristics. Despite 

decades of scholarship, the results remain the same depicting men in positions of power and 

authority and women as subordinate to most men, often depicted as representatives in 

different contexts and rather as private persons within the private sphere. As the media 

influences people’s behaviour and attitudes through constant repetition of certain images, the 

power of pictures and the visual culture of news need to be addressed. In regard to previous 

research, the purpose of the given thesis is to examine the visual representation of women, 

men and people of different ethnicities in the online news of SVT Nyheter. Particularly by 

examining in what contexts and how, gender and ethnicity is visually embodied in the content 

of SVT Nyheter. The study is significant as SVT has a certain responsibility in showing a 

broad spectrum of representation from a gender and diversity perspective. Furthermore, there 

is a research gap to fill when it comes to studies of public service and the visual 

representation of news. However, by combining the meaning of visual and written text, the 

empirical part of this study is conducted through a mixed methods approach, combining 

quantitative content analysis with a multimodal visual analysis. The results reveal that men 

are most often embodied in the news articles of SVT Nyheter, both in stories of 

women/womanhood or men/manhood. Moreover, men are more likely to be portrayed as 

persons in positions of power and authority. The only two news topics in which women are 

overrepresented are gender issues and diversity issues. These categories raise questions of 

female subordination and resistance, often embodied through the smiling gaze. Hence, 

women’s experiences are reduced by their visual embodiment. Persons defined as “weaker”, 

such as people of different ethnicities, are more likely to directly face the camera, especially 

smiling when the topic connotes other feelings. The non-represented are people of different 

ethnicities or marginalised groups, often addressed but not given a voice. On the basis of the 

results of this research, it can be concluded that media raises power relations, illustrating 

that ”the human body”, is most often the male body.  
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1. Introduction 

“The lack of diversity is not only remarkable, it is alarming” writes 12 current and former 

employees at SVT in a debate article criticizing the lack of diversity in the content (Expressen 

Debatt 2017). Diversity is a priority for the public service company, however in reality, the 

opposite prevails and the representation is still homogeneous, they write. In addition, previous 

studies show that this is a reflection of the general media image. An investigation by the 

organization Rättviseförmedlingen concluded that women and Swedes with non-Nordic 

background are lacking in the general media image, ”Less than 30% of those participating in 

the Swedish news articles are women, and about 9% has non- Nordic background" 

(Rättvisaren 2015). Swedish journalists agree that a part of their mission is to reflect today's 

Sweden concerning gender and ethnicity. But the difficulty of making it in practice is larger – 

63% of the respondent journalists think that it is difficult to mirror the whole population in 

their reporting, partly because of the constraints of time, resources, and networks (Rättvisaren 

2015).   

 

Moreover, this is due to the process of news value, which affects the representation of 

diversity in the content. The cause of concern is not only the small number of 

underrepresented groups, but also the way they are portrayed when they do become 

“newsworthy” (Gill 2007:115). Men, women and people of different ethnicities have a long 

history of being portrayed differently and appearing within different contexts. This applies in 

written text as well as in visual representations. Pictures are an important part in the 

construction of feminity and masculinity and frame the template within which news 

organisations conduct their gender discourses (Rose 2007:9). Many writers, such as historian 

Barbara Maria Safford (1991), argue that the construction of scientific knowledge has become 

more and more based on images rather than on written texts (Rose 2007:3). Gordon Fyfe and 

John Law claim that the vision is the most fundamental of all senses. Depiction, picturing and 

seeing are universal features in the process by which most human beings come to know the 

world as it really is for them (Fyfe & Law 1988:2). We are constantly surrounded by different 

sort of visual technologies and images that offer views of the world by rendering the world in 

visual terms. This process is never innocent; images are never transparent windows onto the 

world. They interpret the world and they display it in specific ways; they represent it (Rose 
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2007:2). Hence, it is important to not only study written text but to focus on visual content as 

it provides a mental image and representation of certain topics. Images talk to us in different 

ways than written text does and the power of repetition and repetitive images has a huge 

impact of our perceptions and memories, as researchers claims based on neuroscience 

(Damasio 1994, Grabowski 2015).  

 

Against this backdrop, there is a need to address representations of gender and ethnicity in the 

visual culture of news. Equality between women and men is an obvious part of the democratic 

idea of equal rights for all people. The Swedish government’s goal for national gender 

equality includes women and men having equal opportunities, rights and obligations in all 

areas of life. As regards to SVT, this is constituted in the Radio & Television Act. Hence, as a 

public service broadcaster, Sveriges Television has a certain responsibility in showing a broad 

spectrum of representation from a gender and diversity perspective. The diversity policy 

states that Sweden's population shall be reflected in the news content (SVT public- 

redovisning 2016:35). This offers a relevant point of departure for studying the representation 

in the news. Particularly since SVT has a huge impact regarding influencing attitudes and 

happenings in society through their reporting. With the backdrop of the importance of visual 

culture in news, the present study seeks to explore how different news contexts are embodied 

visually and how the category of gender and ethnicity intersects in the meaning making and 

construction of power relations in the news. The way in which women, men and people of 

different ethnicities are embodied in the media is an important indicator of progress towards 

equality and the fulfilment of human rights (GMMP 2015:1). As a public service medium, 

SVT play an important role in not spreading standardized and stereotyped images of women, 

men and people of different ethnicities or of power structures and gender roles in society. For 

that reason, their choices of content and participation of individuals have a huge potential to 

increase equality in society (Sveriges Riksdag 2006).  

 

1.1 Aim & Research Questions 
 
Through a mixed methods approach, this study aims to examine the visual embodiment1 of 

gender and ethnicity in news articles of the public service news site SVT Nyheter. This 

concerns still pictures connected to the sampled material and not audiovisual material. On a 

                                                        
1The concept of embodiment is defined and explained in the theoretical framework. 
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first level of analysis, the study examines what trends and frequencies that can be 

distinguished in the appearance of women and men in different news contexts2. On a second 

level of analysis, the category of ethnicity is added in order to qualitatively study how 

women, men and people of different ethnicities are visually embodied in SVT Nyheter. 

Particularly how the category of gender and ethnicity intersects in the meaning making and 

construction of power relations in the news. 

There are numerous studies on gender, ethnicity and representation, however there is a 

research gap to fill when it comes to studies of public service and the visual part of 

representation, specifically in the genre of online news and not in television broadcast. The 

study is significant as SVT is one of our most important media institutions in Sweden with 

obligations towards the Swedish public. Moreover, the prevailing debates about the lack of 

diversity mark the importance of research on this particular topic. The choice of studying 

SVT Nyheter is hence relevant as news construct power relations, identification and 

representation. This is of great importance in regard to SVT’s exceptional position on the 

media landscape as independent of commercial interests and a responsibility to address the 

wider audience (Hadenius et al. 2011:80). Especially since 66% of the Swedish population 

highly rely on SVT as a news medium (Medieakademin 2016).  

The study will be examined through the following research questions: 

 

1. In what news contexts are women and men embodied in SVT Nyheter’s online 

news?  

2. What is the relation between written text and visual representation? 

3. How are women, men and people of different ethnicities visually portrayed? 

4. How and if do online news representations differ from earlier findings about 

gender and ethnicity in news media? 

 

The first research question examines the embodiment of women and men in news pictures 

through a quantitative content analysis. It is a valuable method in sketching out the broad 

parameters of gender portrayal and it is used to illustrate frequencies of men and women’s 

appearance in different positions, news topics and social spheres in the genre of news. The 

                                                        
2 The contexts are variables used for the quantitative coding. Positions refer to private person/professional, news topics refer to the 
main topics of the articles and social spheres refer to public sphere/private sphere.  
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first research question examines the visual part of representation in numbers, rather than 

visuality per se, which is studied through semiotic resources in the third research question. 

 

Moreover, the relationship between the main actor pictured, in terms of gender and position, 

and the main text focus is studied in the second research question in order to examine who is 

entitled to embody what news topics. This is examined through the relation between visual 

and written text in the context of the article.  

 

As regards to the third research question, topics in which women and men are under- and 

overrepresented are further analysed qualitatively through a multimodal visual analysis. The 

most representative findings from the news topics are mapped out for further in-depth 

analysis of how women, men and people of different ethnicities are portrayed. Here the layer 

of ethnicity is added as a second dimension in order to study intersections with gender3. With 

the help of semiotics and further in depth analysis of the relation of visual and written text, 

prominent themes in the meaning making of the articles are mapped out in the qualitative 

study.   

 

Lastly, the relation to earlier research is discussed in order to examine differences and 

similarities in both frequencies of occurrence as well as visual portrayal in news media.  

 

Accordingly, by answering the research questions the study will contribute to the field of 

media research by illustrating the existence of power relations raised by the media. The issue 

is important to be addressed by academic scholars in order to raise awareness of media 

representations and its impact on society. 

 

1.2 Disposition  
 
After presenting the aim and research questions in this introduction, the following chapter 

gives a background to the study by addressing SVT’s public service mission and introducing 

SVT Nyheter as object of study. The third chapter presents the previous research of gender 

and ethnicity in the news. The theoretical framework is explained in chapter four and builds 

on a social constructionist approach. Key concepts such as representation and power are 

                                                        
3 Ethnicity as a second dimension is explained in the method section.  
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introduced in order to understand the social construction of news and visual culture. 

Additionally, the notion of embodiment, which is a central concept in the study, is defined 

and explained. Since the intersection of gender and ethnicity is studied, the concept of 

intersectionality is further introduced. The fifth chapter presents the methodology and 

materials behind the study. The empirical analysis of the material relies on a mixed methods 

approach combining a quantitative and qualitative analysis, both providing a research design 

with practical choices explained in detail. Chapter seven presents the results of the two 

methods in a combined summary and analysis, addressing both previous research and theory. 

In the last chapter, a summarised conclusion of both quantitative and qualitative results is 

presented. These are followed by a discussion, which returns to the entry point of the study, 

addressing both theoretical and practical implications as well as suggesting possible further 

research.  

 

2. Background 

This chapter presents SVT’s public service mission and regulations connected to the 

broadcasting license. Furthermore, SVT Nyheter as object of study is introduced and 

motivated.  

 

2.1 SVT & Public Service 

SVT is the Swedish national public TV broadcaster with the widest range of programming of 

all TV companies in Sweden. It has four television channels; SVT1, SVT2, 

SVT24/Barnkanalen and together with Utbildingsradion; Kunskapskanalen. All channels are 

digital and distributed through different platforms. SVT-programs can be viewed on the 

streaming platform SVT Play (SVT 2017).  

 

SVT’s vision is to contribute to a more inquisitive and informed Sweden. The attitude survey 

for 2016 shows that 70% of 16-79 year olds think that SVT has a fairly large or very high 

value for society (Sveriges Televisions public service-redovsining 2016:11). The aim is to 

create content that engages, entertains and enriches. This must be made in the service of the 

public (SVT 2017). Together with the public service radio SR, SVT is the most trusted 

Swedish media company. The license fee finances the public service company and is 

compulsory for reception of television broadcast (SVT 2017). Thanks to the fee, SVT can 
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produce programmes that are not influenced by companies or politicians. This is known as 

public service and it has an obligation to provide everything from documentaries and 

entertainment to education and news (Radiotjänst 2014).  

 

As a public service company, SVT has certain rules and regulations to follow. These are 

subject to the foundations of the Radio and Television Act, the charter between SVT and the 

state together with internal programming guidelines. This charter guarantees SVT as an 

independent actor of all pressure groups, political, commercial and other interests in society 

(About SVT 2017). The Swedish Television broadcasting license specifies the conditions for 

SVT’s entire publicity activities. The public service broadcasting corporations must follow 

the provisions in the laws governing radio and television as well as the Fundamental Law on 

Freedom of Expression (SVT B2B 2017). In the next subchapter, the rules and regulations 

relevant for this study will be discussed in further detail.  

 

2.2 Equality, Diversity & Mirroring 

The current broadcasting license was constituted by the government in 2014 and is valid until 

2019. In the broadcasting license it is stated that SVT shall offer a wide range of program 

production. The program activities shall be based on gender equality and diversity and 

characterized by high quality and innovation in form and content. The programs should be 

designed so that they cater to the changing conditions and interests of the Swedish population. 

(Regeringen 2013:6§).   

Regarding the news activity in SVT, it shall be conducted through a diversity perspective in 

news polls, analyses and comments expressed on various platforms. SVT shall announce 

news, stimulate debate, comment on and highlight events and happenings. They shall provide 

the comprehensive information that citizens need to be orientated and take a stand in social 

and cultural issues. The news coverage shall have different perspectives, so that events are 

reflected based on different geographic, social and other starting points (Regeringen 2013:8§).  

In broadcast as well as online, Sveriges Television has a special responsibility in showing a 

broad spectrum of diversity and representing different groups in society. According to the 

broadcasting license, the activity should be run from a gender and diversity perspective. The 

diversity policy states that Sweden's population shall be reflected in both the content and the 
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composition of the staff. SVT’s work with mirroring the population and equal treatment 

should be systematic from the following perspectives: sex/gender, Swedish/foreign 

background, regional reflection, disability, social, sexual orientation, age, faith and beliefs. 

SVT shall be for everyone and the population of Sweden should be reflected in the content as 

well as in the staff (SVT public service-redovisning 2016:35).   

The present study will not examine SVT’s different policies or the broadcasting license, 

however their special position on the media market shall be acknowledged as they have 

certain responsibilities, which also underlines the importance of this particular study. 

 

2.3 SVT Nyheter 

SVT Nyheter is SVT’s news site that provides quick updates on the latest news and the best 

of the 21 local editors, SVT Sport, Culture and Science. According to SVT, the news site has 

room for more news, more in depth-news, than it does in broadcasts. One can also reach the 

material by downloading a special app. On svt.se there are also services in the minority 

languages Finnish, Meänkieli and together with programs, news and information (Sveriges 

Televisions public service-redovisning 2016:28).  

 

SVT has 3 058 227 unique visitors on a regular week. On weekdays, the number is around 

633 046 unique visitors and on a weekend 735 756. The total amount of visits on a regular 

week is 6 757 065 (KIA-index 2017). The news site usually has around 600-800, 000 unique 

visitors when major news events occur. During the terror attack on Drottninggatan the site 

broke its record on the total amount of audience with the number of 2,6 million visitors and 

4,6 million visits (Vi på TV 2017:6).  

 

According to the public service evaluation of 2016, the technical developments gives SVT the 

opportunity to respond better to the public service mission in all priority areas. This is highly 

applicable on the news site, with its award-winning efforts on data journalism (Sveriges 

Televisions public service-redovisning, 2016). Moreover, the site was nominated for the price 

”Best News Website” together with the British site The Guardian and German Bild by the 

international organisation WAN-IFRA (SVT, 2015). 
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It is important to note that SVT’s publishing rules are based on the broadcasting license, the 

freedom of expression, the radio-and television law as well as internal guidelines. SVT has 

adopted a policy that implies the same publicity principles to publications on the web and in 

social media as in the broadcast, although these are not reviewed by the Swedish 

Broadcasting Authority (Sveriges Televisions public service-redovsining 2016:20-21). Within 

the News Division, the diversity in the activity is ensured by the independent selection of the 

editors through a variety of factors (SVT public service- redovisning 2016:38).  

 

As the boundaries of the media industry move with time, it is natural for the media 

organizations to change focus and increase their presence online. Even though the broadcast 

media and print press remain key sources of information, the internet has a replacement effect 

on traditional news media meaning that the more experience a news consumer has with the 

internet, the less time he or she spends with traditional mediums (GMMP 2015:60). The 

choice of SVT Nyheter as the object of study is made in regard to this as well as their large 

readership online and their potential to offer more in depth-news than in broadcast. News 

websites are updated on a regular basis many times a day and the stories are accessible for a 

long times as online or archived (GMMP 2015:60). Furthermore, the platform is relevant to 

study in regard to its public service responsibility, as the regulations shall be followed online.  

 

3. Previous Research 

Gender is an area that has been frequently studied across all the mass media (Neuendorf 

2002:201). A huge variety of media form and content types have been examined for their 

portrayal of men and women. Generally, the results confirm that males are heavily 

overrepresented in sheer numbers and commonly given more important roles within the genre 

of news. Moreover as previous research has shown, there are often significant and predictable 

differences between male and female characterizations in media (Neuendorf 2002:202, 

Tuchman 1978, Hirdman 2000, Gill 2007, Rättvisaren 2015, GMMP 2015). In the field of 

diversity, studies have been conducted from both the perspective of ethnic minorities and 

gender. The results are often the same and reproduce an image of media that generalizes and 

creates stereotypes based on gender and ethnicity (Kleberg 2006, Ghersetti 2009, Hultén 

2009, Weiderud 2012, Rättvisaren 2015). As gender is the main emphasis of this study and 

part of both the quantitative and qualitative study, the previous research primarily focuses on 
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gender. However both gender and ethnicity is addressed through both quantitative and 

qualitative previous research. 

 

3.1 Gender in the News 

The realm of popular culture was early attracted by feminist media researchers, although it 

took some time before news journalism attracted the same attention. The conventional 

distinction between facts and fiction, and the journalistic notion of depicting reality, was seen 

as an obstacle for contents of facts to be analysed in the same range as fiction. Media research 

in Sweden and internationally in the end of 1970s showed that women were highly 

discredited in both the content and working conditions. Women were underrepresented in 

journalistic texts and in the visual material of the newspapers. Once women were represented, 

it was often based on stereotyped beliefs about predominant gender roles (Kleberg 2006:33-

34). The American researcher Gaye Tuchman early argued that the mass media “symbolically 

annihilate” women by ignoring them or portraying them in stereotypical roles of victims, 

particularly in news. The concept referred to the media's failure to describe and analyse 

women's experiences. Tuchman claimed that most media portray women in traditional roles 

such as mothers, homemakers and in “pink-collar” jobs. Women are not depicted in positions 

of power, authority and independence. The mass media influences behaviour and attitudes and 

constant repetition of such can encourage the maintenance of women’s subordinate role in 

society. In her study of daily press, women appeared without surnames and often as being 

affected by disasters. Women could be portrayed with a smile on their lips, even if the smile 

was not justified and the context said something else. Moreover, research showed that women 

often represented the general population while men often had the voice of experts (Tuchman, 

1978:25-29).  

In a study of visual representation of Swedish press (1925, 1955, 1987), Anja Hirdman found 

that men dominate both the text and pictures (Hirdman 2000:106). There was a pattern of men 

“making things happen” in the pictures showing action and activity in the visualisation of 

decisions and power. The open mouth showed an on going speech connoting a sense of “here 

and now” highlighting a powerful voice (Hirdman 2000:124). Another pattern shown was 

pictures of female decision makers and politicians as smiling. An explanation suggested was 

the common visual tradition of depicting women as more approachable and unproblematic. 

Moreover, observations over the years showed that women were often represented for/of 
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something and men in representations more related to the individual, establishing masculinity 

as a norm (Hirdman 2000:131).  

 

3.1.1 Gender in Numbers   

There is a plethora of research on gender and the media, many of them enormously influential 

in shaping the research agenda of media and cultural studies research. It shall be considered 

that findings from 1970s and 1980s may no longer be relevant to what is happening today due 

to a rapidly changing media environment regarding technological developments, media 

convergence, media globalisation, changing media employment, ownership and so on (Carter 

& Steiner 2004:6). However, despite four decades worth of scholarship within media culture, 

much research remains to be done, for in most societies the media have become dominant 

sites of gender performance and contestation (Kearney 2012:13). Women as a group are still 

in a structurally subordinate position to most men, especially within the genre of news (Carter 

& Steiner 2004:9). The latest Global Media Monitoring Projects shows that women make up 

only 24% of the persons heard, read about or seen in newspapers, television and radio news 

(GMMP 2015:31).        

Furthermore, the report shows that men are more likely to be portrayed as persons in positions 

of power and their authority is made clear in the reporting. The interview content for male 

candidates usually focus on issues such as foreign policy, national security and international 

agreement and 75% of the candidates speaking on these topics are men. Scholars have argued 

that these topics usually are associated with ”manliness” and masculinity, calling upon ideas 

of strength, courage and decisiveness. Interviews with female candidates covered these issues 

much less. In the cases were women appear as power holders, the tendency is to portray the 

woman as an embodiment of a typical femininity of subordination and powerlessness 

regardless of their position (GMMP 2015:39). Many previous studies have found that the 

representation of sex roles in the media have been very narrow, with women often only 

appearing within the domestic private sphere, but with men being portrayed in a whole variety 

of different occupations within the public sphere (Carter and Steiner 2004:13-44). The news 

topics in which women are most likely to be present are topics about beauty, fashion and 

family relations (GMMP 2015:34). Economic news followed by political news is least likely 

to focus on women, (only 5% and 7% in the topics respectively). The report shows that the 

gender gap is most narrow in stories on science and health, the major topics of lowest 
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importance on the news agenda, which comprise only 8% of the overall news space. Women 

comprise 35% of the news in this category. The gap is widest in news about politics and 

government where women appear in 16% of the news stories. In total, across the 20-year 

period, the gap has narrowed in all major topics except for celebrity news (GMMP 2015:32). 

Lastly, the report shows that 9% of stories are about gender (in) equality issues, more than 

double the percentage compared to 10 years ago, a topic that is raising steadily since 2015 

(GMMP 2015:10).  

As the present study examines online news, it is of relevance to note the representation of 

people by sex and their roles in news stories published on news websites as well. The 

previous research reveals striking similarities as well as differences with print and broadcast 

news. Women are most likely to appear as subjects and as persons interviewed based on 

personal experience in published online stories as in overall newspapers. They are however 

two percentage points less likely to appear as spokespersons and two percentage points more 

likely to appear as experts, reaching 18% and 21% of the people appearing in these roles 

respectively. The greatest improvement for women is as popular opinion providers, fulfilling 

42% of these roles in news published on the web (GMMP 2015:10-11).  A comparison with 

traditional mediums on women’s presence by theme reveals a greater online presence of 

women in stories on politics, the economy, science & health and celebrity news. This 

however does not result in a higher overall presence of women. The number of crime news 

stories is higher online than in traditional mediums (+6% the number of stories) and lower in 

economic (-4%) and science/health stories (-2%) (GMMP 2015:64). 10 % of internet news 

stories highligt gender (in)equality issues, proportions that are almost similar to the 9% found 

for traditional mediums on both indicators (GMMP 2015:67). Internet news stories are three 

percentage points more likely to challenge gender stereotypes than stories in 

print/radio/television. According to the report, 19% of online news stories focus centrally on 

women in contrast to 10% in the traditional mediums (GMMP 2015:67).  

Sweden has a reputation of being one of the more equal countries. However when looking at 

the Swedish results, the number for women in Politics is for instance 34% and for men 66%. 

In economy, it is 28% versus 72%. It does not matter if single news is equal as long as the 

news flow creates patterns that make invisible a big part of the population. In the 1970s 

researcher Rosabeth Moss Kant noted that underrepresented groups usually appeared as 

“token”, a symbol for their category rather than being considered as an individual. Drawing to 

the results of news topics, men are usually appearing as individuals and women as 
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representatives, despite the fact that women make up half of the population. As a result, many 

equality policies imply that there should be 40% of each sex in different contexts (Edström & 

Jacobsson 2015:40). The previous research above highlight the importance of studying gender 

representation. Despite technological change and the rise of Internet as a channel for 

transmission of news, the same old patterns of gender representation remain relatively intact 

within the genre (Gallagher 2004:149).  

 

3.2 Ethnicity in the News 

Many news organisations monitor diversity solely based on a gender perspective. It is fairly 

easy to keep track of males and females while other types of diversity are more difficult to 

approach and handle. It’s not self-evident how to monitor ethnicity (Horsti & Hultén 

2011:220). Against this backdrop, there lies an importance in addressing the issue through 

research as this study intends to do.    

The first known study of the representation of ethnic minorities in the media was made in 

United States in the 1960s and found that the medias provided a misleading portrayal of 

ethnic minorities (Hultén 2009:11). Several studies in the same area show the same results 

that the media provide a marginalized and unbalanced image of minorities in comparison to 

the majority (van Dijk 2009, Cottle 2006). Earlier research also emphasizes that ethnic 

minorities in media often are addressed in terms of "we" against "them" (Hulten 2009, Cottle 

2006), where we are Swedes and "they" are immigrants. This reinforces the image of 

minorities as "the other" and as "a stranger" (Hultén 2009). Likewise, minorities are often 

reduced to stereotypes. Media researcher Rikke Andreassen (2005) is one of those who 

studied how the media assigns different stereotypical roles to people. Her studies of news 

content in Danish television show that "immigrant men" are often assigned the role of 

criminals, while women with immigrant background are given an oppressed victim role. 

Linguistics Professor Teun A. van Dijk (1991), who researched media and racism, claims that 

the media contribute to a "new racism". Through ethnic and cultural credentials, based on the 

view of "white" and "western" authority, "non-western" is systematically impaired as "the 

other". In this “new racism”, minorities are not seen as inferior but as different. Drawing to 

visual culture, a well-known study by Catherine Lutz and Jane Collins explores the gaze and 

all its dimensions through the examination of National Geographic photographs. The study 
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showed that people culturally defined as ”weaker” such as women and racially oppressed are 

more likely to be depicted with the direct gaze facing the camera while men and decision 

makers are more likely to look at another direction, which can connote thoughtfulness, 

determination and planned action. This can be drawn to Foucault’s disciplinary power theory 

saying that allowing oneself to be closely examined is to be subservient (Lutz & Collins 

1991:136). 

Regarding public service media, previous research have shown that the news channel SVT 

Rapport achieves a relatively even gender representation of men and woman in news content, 

while ethnic and cultural minorities are assigned a minor role (Weiderud 2012). The research 

shows that factors that control the news content is the television media logic, editorial 

processes and structures, power and prestige in the newsroom, the perception of diversity and 

news values (Weiderud 2012). 

Previous Swedish surveys about ethnicity conducted in Swedish media have mostly been 

quantitative. Most often, it is about mapping to what extent news reports about refugee and 

immigrant issues and how often people with different backgrounds appear in news reports as 

sources and as interviewees (Ghersetti 2009:7). A study of how ethnic and cultural minorities 

appeared in the news content of SVT was made by Marina Ghersetti in 2001 and showed that 

only every tenth actor in the news had a foreign background. Moreover, the majority appeared 

as private persons and not as professionals or experts (Ghersetti 2009:3). The most recent 

Swedish investigation of gender and ethnicity concluded that women and people with non-

Nordic background are lacking in the general media image with less than 30% of the actors in 

the Swedish news articles being women, and about 9% having a non- Nordic background 

(Rättvisaren 2015).  

Overall, several studies have been conducted in the field of diversity, both from the 

perspective of ethnic minorities and gender. The results are often the same and reproduce an 

image of media that generalizes and creates stereotypes based on gender and ethnicity 

(Kleberg 2006). As shown above, many previous studies on gender and ethnicity focus on 

frequencies and statistics. It shall hence be mentioned that there is a lack of qualitative 

intersectional studies and approaches within the domain of news, in particular regarding 

visual studies. This underlines importance of qualitative intersectional research.  
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4. Theoretical Framework  

The theoretical framework for the present study is based on representation and power in order 

to understand the social construction of news and visual culture. The concept of embodiment 

is introduced as a form of representation within visual culture focusing on the body. 

Moreover, intersectionality is a central approach for this study as it helps further 

understanding multifaceted power relations, identity and representation when the intersection 

of gender and ethnicity is investigated.  

 
 

4.1 The Social Construction of Gender & Ethnicity 

A great number of theories of gender have been written since Simone de Beauvoir described 

femininity’s social construction in her book “The second Sex” (1949) and Rubin extended 

that line of concept through her theory of the sex/gender system in her influential work “The 

Traffic in Women” (1975), illustrating gender hierarchy and the subordination of women 

based on sex differences (Kearney 2012:11). Elaborating on Beauvoir and Rubin’s works, 

Judith Butler opened a new discussion about sex and gender with her book "Gender Trouble” 

(1990) by introducing the concept of gender performativity. According to Butler, both sex and 

gender are socially constructed, because the biological sex is a projection of our gender 

expectations. Neither sex nor gender is determined by biology, sex is “always already gender” 

(Butler 1988: 519).  

Like with gender, ethnicity is seen as a concrete, historical and social phenomenon. Barth 

defines ethnicity as categorical attributes that classify individuals based on their basic, most 

common identity (Eriksen 1993:52). In the present study, ethnicity is acessed primarily 

through nationality, which according to Eriksen can be perceived as a form of ethnicity. 

However cultural and religious identities are taken to account, and the term ethncicty is hence 

appropriate for this study. Like other ethnic identities, national identities are constructed in 

relation to "others" (1993:139). Both gender and ethnicity are socially constructed and 

nationality as a community predominantly imagined, without implying the presence of 

biological differences (Moi 1997:71 in Roosvall 2005:52). For the present study, what is 

interesting is the meaning that is attributed to them in different contexts and how this relates 

to power relations. Furthermore, it is important to keep in mind that they are used in the 

context of representations in media.  
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Categories of both gender and ethnicity are important to research as they are secured and 

naturalized in society through numerous repetitive performances that develop into patterns of 

identity which people start seeing as normal and thus reproduce daily through their own 

appearance and behaviour. Only by going against those patterns, Butler Argues, they can be 

“troubled” and new possibilities of identity be asserted (Kearney 2012:11).  

Anti racist-feminism today is well recognized as the driving force in raising awareness about 

gender issues and securing and defending equal rights and opportunities for women (Van 

Zoonen 1996:12). The field of gender-based media studies is more than 40 years old (Kearney 

2011:23). As the category of gender is central for this particular study, the feminist approach 

is a relevant dimension. Highly connected to this approach is the matter of representation, 

which has been a key battleground for feminism (Van Zoonen 1996:12). In order to 

understands how the media reproduces ideas about gender and ethnicity it is important to 

understand the concepts of meaning and representation, which will be introduced in the 

following subchapter.  

 

4.2 Representation & Power 

“Representation is the production of the meaning of the concepts in our minds through 

language. It is the link between concepts and language which enables us to refer to either the 

‘real’ world of objects, people or events, or indeed to imaginary worlds of fictional objects, 

people and events” (Hall 1997:17).  

Stuart Hall presents three different approaches to representation including reflective, 

intentional and constructionist. This study follows the constructionist approach, the 

perspective that has had the most significant impact on cultural studies in recent years. 

Meaning is constructed, using representational systems- concepts and signs. The material 

world, where things and people exist, is not to be confused with the symbolic practices and 

processes through which representation, meaning and language operate (Hall 1997:25). 

Things, objects, people and events do not have in themselves any fixed meaning, it is in 

society and within human cultures that people create meaning, signify. Moreover, meanings 

can consequently change from one culture or period to another and is always contextual and 

interpretational (Hall 1997:61).  
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Foucault’s approach to representation is concerned with the production of knowledge and 

meaning through discourse and is interested in the whole discursive formation to which a text 

or practice belongs. In Foucault’s perspective, the production of power/knowledge is always 

rooted in certain contexts and histories. Most importantly, the production of knowledge is 

always crossed with questions of power and the body, which greatly makes the concept of 

what is involved in representation more extensive (Hall 1997:51). Foucault’s approach 

investigates the relation between knowledge, power and the body in modern society (Hall 

1997:47). This approach is further discussed in the subchapter of Embodiment. Furthermore, 

Downing & Husband claim that the actual term of representation is mostly used either to 

signal presence or absence of different groups of people of media. The medias representation 

of gender and ethnicity does more than showing us images or stereotypes to accept or reject, 

to learn or forget or maintain at the back of our minds. It provides us with a well-worn script 

in which we all take part, unless we choose not to (Downing & Husband 2005:43). Relating 

to pictures, the visual portrayal of the other operates at the core of knowledge and power that 

Foucault identified. Photography has a crucial role in the exercise of power lying in its ability 

to allow for close studies of the other (Lutz & Collins 1991:136).  

As the concept of representation is the way in which meaning is given to the things depicted, 

it is of relevance for this study in terms of how certain news contexts are given meaning 

through their pictorial representation and embodiment. In the pictorial representation of news 

is the idea of giving meaning. The representation is the way in which meaning is somehow 

given to what is in the pictures, which stands for what we are talking about. The meaning of it 

will depend on what meaning people make of it, which in turn depends on how it is 

represented. Consequently, photographic representation is not simply a ”record” of a given 

moment, it is never innocent from values and ethics of those working with it, according to the 

constructionist approach (Hall 1997:76). Hence, it is of relevance to study what 

representations are expressed in the context of the articles. The next chapter will discuss the 

social construction of news and the mediated representation of gender and ethnicity in more 

detail.  

 

4.3 The Social Construction of News  

News is a social institution where information is made available to consumers. It is a product 

of news workers making use of institutional processes and conforming to institutional 
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practices. As a product of professionalism, it claims to interpret everyday occurrences to 

citizens and other professionals alike (Tuchman 1979:4-5). The news that the media reports 

are not naturally newsworthy in themselves, they are what Hall calls the end-product of a 

complex process which begins with a systematic sorting and selecting of events and topics 

according to a socially constructed set of categories. In other words, it is not transparently 

reporting (Hall 1978:53). The media define what significant events that are taking place and 

offer interpretation of how to understand these events (Hall 1978:57).  

The social structure produces norms and attitudes that define aspects of social life and the 

news presents a mirror of its concerns and interests (Tuchman 1979:183). The importance of 

media is hence crucial for reasons including their long acknowledged power to present 

”socially acceptable” ways of being or relating to others, as well as assign public recognition, 

honour and status to groups of people (Carter & Steiner 2004:1).  

When the media is criticized for their content they often defend themselves by saying "we 

reflect the reality." In other words, the media is not the problem, the so-called reality is. But 

the media is of course a part of this reality with its own rules, norms and values and power 

relations that are important for e.g. how gender is represented and how women and men are 

depicted (Hirdman & Kleberg 2015:10). To understand how audiences ”decode” media texts, 

it is important to understand how the hegemonic conditions of their encoding encourage 

audiences to understand them in certain ”preferred” ways, ways that help to (re)produce 

hegemonic definitions of “reality”. Going back to Stuart Halls (1980) encoding/decoding 

model of communication underlines how audiences might accept hegemonic definitions of 

“reality”, or they might also somewhat resist them or read messages oppositional (Carter & 

Steiner 2004:21).  

Moreover, it is a selective presentation of the world that the audience take part of. Journalistic 

decisions are partly based on organisational structures that contribute to the social 

construction of what is referred as news. As Hultén highlights, this has a huge impact on 

medias representation of society (Hultén 2009:33). To understand how gender difference is 

(re) produced ideologically in the media, attention needs to be paid to the ways in which 

media forms aimed are regarded as normatively the ”correct” ones while those for women are 

marked as ”different” or in other words non-normative (Carter & Steiner 2004:14). Moreover, 

what is embedded in pictures or written text is not new knowledge about our surrounding 

world or ourselves; instead it is recognition of the world as we have learnt to perceive it based 
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on various codes (Hall 1973).  

 

4.4 The Visual Culture of News  

When discussing the power of media, the power of pictures needs to be addressed as the 

present study primarily focuses on the visual representation of news. Pictures are powerful 

due to the emotion that they contain and conjure. Moreover, they have strength in being 

susceptible to becoming part of our long-term memory (Lester and Ross 2003:3). However, 

there is a need to make a distinction between different genres of pictures. Hill & Schwartz 

claims that like art, news pictures are visual expressions, however they distinct in two ways 

regarding their status as public images. Firstly, they embrace and bear a visual relation to the 

world outside the picture, “those places and occurrences deemed most salient to the framing 

of public discourse” (Hill & Schwartz 2015:55). The public of the news pictures are the total 

generalized conceivable public and not specific publics such as the ”art community” or the 

”photography public”. Secondly, the relation to the public is based on the temporality of the 

short-term, as the news picture offers news and immediately stand behind its claims by giving 

”proof” of the surrounding news narrative through the power of what is visually shown (Hill 

& Schwartz 2015:55). Following and further discussing the critical line of the social 

construction of news, pictures should not be accepted as simply a snapshot of reality as they 

are sights, which has been recreated or reproduced (Berger 1972:9). Or as Hall claims, “news 

photos have a specific way of passing themselves off as aspects of ‘nature’. They repress their 

ideological dimensions by offering themselves as literal visual-transcriptions of the ‘real 

world’” (1973:188). He continues by claiming that the pictures role to reproduce the event as 

it really happened suppress their selective/interpretive/ideological function (1973:188). In 

addition, Hill & Schwartz mean that whatever its subject is, once generally known, news is 

thought to make an impact on the public and at its best it is moreover a catalyst generating 

discourse, dialog and debate about what matters in the present (Hill & Schwartz 2015:54).  

 

4.4.1 The Visual &Written Text  

Becker argues, “It is not until the image is related to a caption, a headline, an article that we 

can begin to see the journalistic ‘content’ in the conventional sense of the term” (2000:135). 

Without undermining the power of pictures, as previously discussed, one shall however 
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remark the problematic aspect of producing and reproducing a hierarchy of textual forms. In 

this aspect, patterns of the relationship between image and text are of interest (Becker 

2000:135). When looking at a newspaper photograph and reading the caption, meaning is 

constructed out of the two forms joined together without one form being the primary one 

(Mitchell 1994 in Becker 2004:152). Kress and van Leeuwen further argue that the visual and 

verbal components of a text have separate structures but the meaning doesn’t primarily come 

from the verbal text. The image is connected to the text, but may not be dependent on it and 

vice versa (Kress & van Leeuwen 1996:17). Berger follows this line saying that a photograph 

begs for an interpretation and the words usually supply it by giving meaning. The words 

themselves are given authenticity by the photograph. The relation between the photograph 

and words becomes powerful as they can fully answer a question (Berger 2002:50) The 

pictures appear with a news story and the text of the story will give meanings of the picture, 

supporting some readings of it while discounting others. According to Barthes, “the text loads 

the image, burdening it with a culture, a moral, an imagination” (Barthes 1977:26 in Bignell 

1997:99). Moreover, the caption underneath provides a set of linguistic meanings, which 

shape the reading of the picture. The role of the linguistic text is to load down the image with 

particular cultural meanings. But since photographs bring with them the assumption that they 

simply record something that naturally happened, the meanings which the text load onto the 

photograph are themselves naturalised, rendered innocent and apparently self-evident. The 

picture functions as the proof that the text message is true (Bignell 1997:99). With other 

words, it is important to recognize the influence that the accompanying words and the 

presentation of the news item have on the interpretation of the pictorial representation. With 

this in mind, the present study examines the accompanying headlines, captions and leads as 

they can bear an immense influence on the meaning of the picture as well as the meaning of 

the entire news story (Colson 2003: 36-37, Becker 2004:152). The relation between the visual 

and the written text is further specified for the analytic procedure in the method section.   

 

4.4.2 Embodiment  

The term embodiment is defined as  ”A tangible or visible form of an idea, quality, or feeling” 

or ”The representation or expression of something in a tangible or visible form” (Oxford 

Dictionary). When Simone de Beauvoir presented her publication The Second Sex, feminists 

started theorising about the relation between the body and the self. The concept have been 

discussed by feminist scholars and used for instance as reading the female body as a text and 
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the language of the socially constructed body (Gatens 1997, Bordo 1993). However, it shall 

be noted that the terminology has been used in various ways and can have several meanings 

depending on the context of usage. Since the present study examines visually depicted human 

actors in different contexts, the body becomes central in the representation and the term is 

consequently relevant. Both in terms of what contexts that embodies women and men in 

statistical terms, as well as how women and men are portrayed visually through examining 

qualitataive features. The study hence uses the term as a theoretical concept as well as an 

analytical concept. The term is linked to the aim of finding trends and frequencies in relation 

to different news topics and how they are related to different news contexts. Furthermore, it is 

particularly relevant in regard to the studies approach of an equal relationship between text 

and image and their correlation in creating meaning (Mitchell 1994 in Becker 2004:152). 

Drawing to the connection between written and visual text, a central question is whose bodies 

are entitled to represent certain contexts when examining the appearance of gender and 

ethnicity.  

Contemporary academic feminists have long been influenced by early feminists concerning 

the “politics of the body” (Bordo 1993) and they attempt to make visible and politicize the 

problems of embodiment that women face in patriarchy (Howson 2005:47). The embodiment 

of traditional gender stereotypes in media has been going on for ages. Tuchman’s research on 

American media during the period 1950s to the 1970s showed that women were portrayed 

mainly of their sexual attractiveness and in their performance of domestic roles. They were 

for example portrayed as nurses rather than doctors and viewed as one-dimensional and 

incapable of performing other roles (Tuchman 1978).  

Academic feminist in the 1980’s focused on deconstructive practises and discourse analysis to 

consider the human body as socially produced and constituted (Howson 2005:47). The 

feminist movement was much influenced by the Black civil rights movement and made 

visible different aspects of women’s lives and emphasized the ways in which lives were 

socially shaped and potentially changeable. The academic feminist texts focused on 

inequalities and women’s oppression in general and the ways in which cultural, social, 

economic and political differences were created between men and women (Howson 2005:48). 

Inspired by Michael Foucault’s insistence on the discursive production of the body, feminists 

have developed a non-reductive approach to the relation between the body and gender to 

examine issues of power, domination and resistance (Howson 2005:46).  
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Moira Gatens presents a sense of “representation” when talking about the construction of the 

image of the modern body politic and images of human bodies. She states that they are either 

men’s bodies or women’s bodies. Representations of “the human body” are most often of the 

male body, and not often the female body (Gatens 1997:84). This imaging has its 

establishment in political theory. Feminist work has shown that the neutral body, assumed by 

the liberal state, is implicitly a masculine body. Our legal and political arrangements have 

man as the model. The female embodiment is still the exception, the deviation, confined to 

the margins of man’s representations. Since man is the model, his body is taken as the 

universal body or human body and his morality, which is formalized into a system of ethics. 

Moreover, women who step outside their allotted place in the body politic are often reduced 

to their sex. If they attempt to speak from the political body about the political body, their 

speech is not recognized as human speech. There is hence a difference between the image of 

the political body and the image of woman’s body, Gates argues (Gatens 1997:84). However, 

as times have changed and women are now admitted to the public sphere, the difference may 

no longer exist. Gates point is still that the modern body politic is based on an image of a 

masculine body that reflects thoughts about the value and capacities of that body. Moreover, 

the effects of this image shows its present influence in our social and political behaviour, 

which continuously and implicitly accord privilege to specific bodies and their concerns as 

they are reflected in our ways of speaking and in what we speak about. It is a question of 

“predefined” positions and “preconstituted” points of power or authority (Gatens 1997:85). In 

the present study, this approach is relevant in order to understand the dimensions of power 

and why certain bodies embody certain topics in the material. Moreover, a multimodal 

analysis (further presented in the method section) offers an approach to analysing meaning 

making in the visual notion of embodiment through gaze, angle, distance etc.  

 

4.5 Intersectionality  

Today, the representation of men and women in the mass media is one of the primary 

elements in the construction of femininity and masculinity (Hirdman 2000:225). Pictures are 

as mentioned an important part of this process, as they show us “how it is” and frame the 

template within which the daily press conduct their gender discourses. The categories man 

and woman are filled with different meanings, which vary depending on context, time and 

societal conditions (Hirdman 2000:225). Thus, there is a multidimensional aspect of gender 
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that should be understood in relation to other categories. The term intersectionality is coined 

by Kimberlé Crenshaw and highlights the multidimensionality of marginalized subjects and 

lived experiences (Crenshaw 1991:1244). Gender as a category and process must, according 

to a majority of present-day feminist theorists, be understood as intersectional. In other words, 

it should always be considered in relation to its intersections with constructions of other 

categories (Lykke 2010:50). As part of this general definition, it is important to mention that 

the aim of the present study is to analyse how different categorizations are interwoven- as in 

this case, how gender is interwoven with ethnicity (Lykke 2010:52). Intersectionality is a 

concept that has increasingly come to influence gender and feminist research in recent years. 

However, it has not been often applied in media studies of news, hence the choice of approach 

for this study. Gender and ethnicity (together with class, age, nationality, sexuality and other 

powerful social constructions) interlock in multiple and complex ways. This makes the task of 

analysis continuously challenging (Downing & Husband 2005:23). Moreover, it might 

explain the lack of research approaches and designs for it, specifically within qualitative 

studies of news and visual studies.  

Power, truth claims, identity and representation are central ingredients in intersectional 

approaches (Roosvall & Widestedt 2015:35). Power relations are created and upheld in text 

and images and intersectional analyses of media are therefore of special importance. The 

production of knowledge and the reproduction of existing power structures occur in all parts 

of the media society, but news journalism plays an important role in this through its truth 

claims and is therefore chosen as the material for this study (Ekecrantz & Olsson 1994 in 

Roosvall & Widestedt 2015:35). The study’s intersectional approach analyses the categories 

of gender and ethnicity together, however initially they appear separately as gender is studied 

quantitatively and ethnicity is accessed through a separate qualitative coding.  

 

5. Methods & Materials  

A combination of methods is used in order to get a more full and complex view of this study 

of visual embodiment. A quantitative content analysis is made of a sample of 616 news 

articles in order to map frequencies of women and men as well as themes of areas in which 

they appear. The purpose is to identify and count the occurrence of specified characteristics or 

dimensions of text, to be able to say something about the representation of the text and the 
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wider social significance in contrast to previous research (Neuendorf 2002:89). The content 

analysis seeks to reveal trends and patterns in the chosen material. Moreover, it works as a 

large quantitative base for a multimodal visual analysis where 20 pictures are analysed in 

more in-depth qualitatively.  

 

5.1 Quantitative Content Analysis  

Content analysis can be defined as the systematic, objective, quantitative analysis of message 

characteristics (Neuendorf 2002:1). Quantitative content analysis has the ability to cope with 

large volumes of data. The explicitness of the methods procedures, if clearly stated, can be 

applied by various coders repeatedly (Krippendorff 2004:42). The content analysis in this 

particular study is a valuable method for sketching out the broad parameters of gender 

portrayal (Gallagher 2014:157). It provides inevitable evidence of the imbalance of media 

representations of women and men. Studies like these are needed in order to keep track of 

general trends and patterns. Moreover, the results of a content analysis can be useful as a 

wake up call to show numerical imbalance and inequality in the domain (Gallagher 

2014:157). As mentioned earlier, the content analysis solely examines the embodiment of 

gender and not ethnicity. This decision was made as ethnicity is difficult to encode 

quantitatively and needs to be approached through more detailed analysis, as in this study 

through explicit mentioning. In the previously mentioned study conducted by 

Rättviseförmedlingen coding of people of Nordic/non-Nordic backround of Swedish 

citizens/people living in the country was conducted. Both categories were coded through 

known information about the persons as well as their names (Rättvisaren 2015). This was not 

considered as a valid method for the present study. It shall be mentioned that gender is not a 

total dichotomy, however as gender have been applied through previous research throughout 

the years there lays a higher degree of certainty in applying the method. The same validity 

would not have been applied by ethnicity.   

The process of the present content analysis is based on Kimberley Neuendorfs flowchart for 

the typical process of content analysis research (Neudendorf 2002:50). The primarily stage 

consists of the conceptualization of variables and their definitions, followed by the 

operationalization of how to measure the concepts. In order to code the material, coding 

schemes consisting of a codebook, with all variables measures fully explained, and a coding 

form are designed (See Appendix:A). The sampling of the material is made by systematically 
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collecting news items by period of times. This will be further explained in the following 

subchapter. When handling large volumes of text in content analysis, tabulation is a common 

technique for rendering data comprehensible. Tabulations stands for collecting same or 

similar units in categories and presenting counts of how many instances are found in each 

(Krippendorff 2004:192). The results from the code form are thereafter put in the program 

SPSS for tabulations and reporting as well as calculations of reliability (Neuendorf 2002:50-

51).    

 

5.1.1 Period of Study & Sample  

The data collection is made through systematic sampling where items are in a flow of 

occurrence over time (Neuendorf 2002:84). In content analysis, systematic samples are 

favoured when texts stem from regularly appearing in for example newspapers or other 

repetitive events (Krippendorff 2004:115). The content analysis is conducted for news items 

published on the site SVT Nyheter every second day within a month. The news has been 

followed and collected in real-time from Monday January 30 to Monday February 27. The 

sampling was made through a consistent system where the articles were collected every 

second day at 23:00 in order to collect the majority of the articles from the specific day. The 

aim was not to catch every single article but to have a broad sample of each day. The choice 

of looking at the start page every second day and not every day was made in order not to get 

doublets of news items as the sample only includes articles published a certain day and not 

“updated” returning articles. The material comprises a total of 766 articles. By the total 

collection of articles, only articles with people are coded, as pictures without people are not 

relevant for this particular study of gender and ethnicity. The number of articles coded is 616 

articles. The analytical procedure for coding and treating the material is further explained in 

the following section.  

 

5.1.2 Coding Procedure 

The quantitative content analysis focuses on SVT Nyheter online news articles. The analysis 

includes coding of visual materials as well as written text. The sampling consists of articles 

visible on the front/start page of SVT Nyheter. The page is divided into two columns; one 

larger, “main” column, in the middle with the top headlines of each day, and one smaller 
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column on the right side with a couple of chosen news and clips. These are more static and in 

many cases articles/clips that also appear in the “main” column. Only the articles in the 

“main” column are coded. This choice is made in order to prevent doublets, as the articles in 

the right column are not replaced on a daily basis.   

 

More specifically, the sample is limited to articles with pictures. All articles on the front page 

that consists of a picture are collected. Pictures can be photographs, bylines, animations or 

still pictures from videos.  Articles without pictures have not been part of the sample, as the 

content analysis intends to examine online news pictures. However, as almost all of the 

articles contain pictures, the sample includes the majority of the material collected. Neither 

written texts nor signs or pictures speak for themselves in a composed article (Krippendorff 

2004:25, Bignell 1997, Becker 2000, Colson 2003). In order to get a fuller picture of the news 

message, the headline, the caption of the picture as well as the lead are taken into account 

together with the picture. This allows examining the picture in regard to the content of the 

article as the purpose is to look at where and in which concepts women and men appear, and 

further how they are portrayed.  

According to Krippendorff, a variable is a concept that allows for variations of its instances 

(Krippendorff 2004:155). The conceptualization of coding variables is decided by both 

inductive and deductive approach. Some variables were universal, others were decided 

through previous research and some emerged while studying the material (Neuendorf 

2002:97). This is important, as it is relevant to decide some categories beforehand and some 

after looking at the material. For example, the “News category” variable was decided as 

gathering the material, while “The main actor pictured” variable was decided beforehand. The 

“News category” variable is explicitly shown in all articles and is therefore naturally used 

according to SVT’s definition. Since the labels does not always indicate the topic of the 

articles, as in the cases of “foreign” and “domestic”, a category named “main topic” is 

created. The aim of this topic is to identify in what specific areas women and men appear.  

The material is finally categorized in 10 variables in the coding procedure. These are: main 

picture, type of article, source of picture, gender of photographer, gender of main actor(s) 

pictured, position of main actor(s) pictured, main text focus, news category, main topic and 

social sphere. In all variables, women, men, both women and men as well as unknown actors 

are coded and investigated, separately and in crosstabs. 
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The large quantitative base of 616 articles are presented in 15 tables, created in the program 

SPSS. Some variables are presented as general frequencies of women and men in the material. 

For example, the source of picture and the gender of photographer. It shall be mentioned that 

the study does not examine the production site of the news or the organizational structure, 

however the sources of the pictures as well as the gender of photographer are initially 

presented as a backdrop, without being further discussed.  

The remaining variables are cross-tabulated in order to show the embodiment of gender 

within different positions, news topics and social spheres. What is examined is the gender and 

position of the main actor pictured, the gender of actors pictured in news-& byline pictures, 

the main topics in the news, gender in different news topics, positions in different news 

topics, gender of the main actor pictured in different news categories, the embodiment of 

gender and positions in the private sphere and public sphere. All mentioned variables provide 

important aspects in the embodiment of gender in different news contexts.  

Furthermore, the relationship between the pictured persons, in terms of gender and position, 

and the main text focus is investigated in order to examine how articles that are about women, 

men and defined as gender neutral are embodied visually. These variables are further cross-

tabulated with the main topics in order to specify the results and examine each topic 

separately. For example, how articles about women within the culture topic are visually 

presented. The cross-tabulations hence show the relation between the written text and visual 

representation of the material.  

All measures and further guidelines for the content analysis are fully explained in the 

Codebook and Coding guide (See Appendices: A & B).  

 

5.2 Multimodal Visual Analysis  

The majority of previous research mentioned focuses solely on gender representation 

(Neuendorf 2002:202, Hirdman 2000, Gill 2007, GMMP 2015). This study intends to further 

focus on ethnicity through a multimodal analysis of written as well as visual text. This allows 

analysing how women, men and people of different ethnicities are represented differently in 

the visual content of the articles (Bergström & Boréus 2012:21). The theoretical ground for 

this is the fact that news can reinforce meanings and values that support dominant power 
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relations, for instance by constructing stereotypical messages or reinforcing inequality 

through discourse (Gillespie & Toynbee 2006:2).  

Pictures in the news press are carefully selected from a number of possible choices and may 

have been cropped or technically processed to alter contrast, colour or other aspects. A picture 

is hence an object that has been worked on, chosen, composed, constructed, treated according 

to professional, aesthetic or ideological norms which are so many factors of connotation 

(Barthes 1977 in Bignell 1997:98). The end product will have been chosen and designed, at 

some point in the process, to communicate particular ideas about the participants and a 

particular attitude towards them (Machin 2007:109). On this basis, a qualitative visual 

analysis is crucial for the present study in order to illustrate the existence of power relations 

raised by the media. There are many philosophical, theoretical and conceptual discussions of 

visuality and images (Rose 2016:1). However, In comparison to other research methods there 

has been less precision in terms of methodology or a tool kit for visual analysis (Hansen & 

Machin 2013:202). Henceforth, a multimodal design is created for this study in order to break 

down pictures into their most basic components to understand how these work together in 

order to create meaning. In a multimodal analysis, the meaning of the sign is realized in 

context through combinations with other signs. As previously mentioned, there have been 

many discussions concerning the role of written and visual text in analysis. Many people 

argue that communication is becoming more visual. Machin offers a view where the 

traditionally segregated role of different semiotic modes is what has changed (2007:16). 

Words and images have been kept apart, but tend to be much more integrated. The tools 

presented are hence mainly taken from linguistics and have a great level of descriptive power. 

The reason behind using such an approach is to reveal broader discourses that are being 

represented and get behind the ideologies of these representations (Hansen & Machin 

2013:202-203). The analytic procedure for the visual analysis is further described in the 

subchapter Research Design.  

5.2.1 Sample  

The point of departure for the multimodal visual analysis is the results of the quantitative 

content analysis. Two categories in which women appear to be overrepresented and two 

categories in which men appear to be overrepresented are chosen for further qualitative 

analysis. Due to the large material another sample was made within each category. The 

sample was made through selection of particularly typical cases of the material (Flick 
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2015:122). The basic principle of theoretical sampling is to select cases according to criteria’s 

concerning the content (Flick 2015:121). After scanning the material in all news topics four 

articles in each category were sampled through apparent themes and trends in the material. 

Therefore, the visual analysis has a mapping character with a qualitative depth. Within each 

category, pictures representing both women and men were chosen for analysis. The initial 

plan was to analyse two articles with only men and two with only women, however as the 

material varied and some categories lacked enough material, some of the pictures represents 

both women and men within the same picture.  

The layer of ethnicity is added here in order to analyse the intersectionality with those 

categories in which men and women are under- and overrepresented and to examine the 

intersection with the category ethnicity. However, examining ethnicity in visual 

representation is not an easy task. The material of 616 articles might consist of people of 

different ethnicities although it is not always clear to determine. The solution is that only 

articles where it is stated in the written text are taken into account. Ethnicity is determined in 

articles where ethnicity or nationality is mentioned. Explicit national background is a useful 

way of accessing ethnicity and avoiding uncertainty in sampling the material. For the 

qualitative study, the whole article have been examined in order to access ethnicity as well as 

the deeper meaning provided by the textual part.  

5.2.2 Research Design  

Karin Becker has structured a visual analysis around three aspects of the pictures positions 

within the journalistic context of news articles. The first one is the relation of the picture to 

the page as a whole, considering graphic form and special arrangements, salience and framing 

devices. The second aspect deals with how the camera is used as a social, cultural, and 

political instrument. Of particular interest is the photograph as “an intersection of gazes”, 

meaning that an implicit interaction with the viewer is established in various ways through 

distance, angle and the ways people appear and look at each other and at the camera (Becker 

2000:134). The third aspect is the pictures relation to the text in the context of the page. 

Becker argues “It is not until the image is related to a caption, a headline, an article that we 

can begin to see the journalistic ‘content’ in the conventional sense of the term” (2000:135). 

In this aspect, patterns of the relationship between image and text are of interest.  

For the purpose of this study, the analysis disregards Beckers first aspect of analysis due to 

the format of online news and as the articles are examined separately and not in relation to the 
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web page as a whole. The visual analysis is however inspired by the second and the third 

aspects of Beckers structure.  

Proceeding from a semiotic approach, the analysis also draws on Roland Barthes (1997) 

regarding the simple contents of images. Barthes offers an analytical tool in which we can ask 

questions of an image. The first level of meaning is called denotation and describes what is 

depicted in the picture. The second level is called connotation and asks what ideas and values 

that are communicated through what is represented and through the way in which it is 

represented. Once the depicted object is identified, one can analyse its meaning and other 

cultural associations of elements. Barthes calls these myths and defines it as the “condensed 

associations of what is represented in an image or element or feature in an image (Hansen & 

Machin 2013:176). It is similar to what Foucault (1972) describes as discourse. The 

relationship between linguistic signs and photographic signs and their coded connotation play 

a role in establishing the mythic meanings of what is reported in the news (Bignell 1997:81-

82, Becker 2000:135). Codes found in news photographs commonly connote actuality and 

evidence. The semiotics of Barthes is suitable when studying representation since it reflects 

particular interests of groups and powerful individuals. Accordingly, it is a suitable approach 

for this study (Hansen & Machin 2013:174-176).  

Combining different methods and theoretical aspects in visual analysis can be fruitful 

depending on the object (Ekström & Larsson 2010:181). Therefore, the analysis draws on the 

ideas of multimodal analysis of Kress & van Leeuwen (1996) who look at viewer positioning, 

gaze & classification of participants (Hansen & Machin 2013:175). These can be called key 

carriers of connotation (Hansen & Machin 2013:183). Since the material solely consists of 

pictures of people and focuses on the actors represented, the current study is further specified 

to Machins concept of “representation of social actors in the image”, which is useful for its 

methodology as it takes ground in the “semiotic resources available for positioning the viewer 

as regards the participants in the image, how we are encouraged to relate to them and how we 

are encouraged to assess them” (Machin 2007:109).  

 

To sum up, the pictures are analysed on a denotative level describing the simple pictorial 

characteristics independent of interpretation. On a connotative level the cultural associations 

of the depictions are discussed. As in Beckers structure, the distance, angle and gaze are 

examined in this study (Becker 2000, Machin 2007). Lastly, the relation of the visual and 
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written text are analysed. What the actors are depicted as doing visually may be different to 

what they are described as doing in accompanying texts and captions (Machin 2007:109). 

Machins concept of what is non-represented becomes clear in Beckers third aspect when 

looking at the written text and visual material. The semiotic tools, associations and levels of 

analysis are further described in the following section.  

 

5.2.2.1 The Picture – Semiotics  

The Gaze 

The depicted people in the pictures can look at the viewer in a way that creates a symbolic 

contact or interaction between the viewer and the people depicted as well as there can be an 

absence of this. Kress and Van Leeuwen (1996:29) offers a way of thinking about images in 

terms of the two image acts “offer” and “demand”, based on Hallidays (1985) notion of 

speech acts (1996:29). For example, there can be a smile that invites us to share a moment of 

joy or an angry frown that shows danger or superiority. The bodily posture might tell us 

something through open arms indicating welcoming or aggression through clenched fists 

being placed on the hips. In the “imaginary relationship” there lies a particular kind of 

demand. Looking at the image itself suggests power and not everyone are allowed to address 

the viewer to enter into an imaginary relationship with them (Machin 2007:111). When there 

is no contact made with the viewer there is no demand made of them. Instead, the viewer gets 

to look at the represented person as an observer. According to Kress and van Leeuwen, this 

image is called an “offer”. By looking at the viewer actors can become individuals and 

humanised, given the power to address the viewer (Machin 2007:112). Looking up is positive, 

powerful, high status and down is negative, low energy, low status. For example, successful 

businesspeople might be pictured looking upwards into the distance. Looking down can 

suggest negative thought or worry (Machin 2007:111-112).   

Angle of Interaction  

The angle of interaction concerns the angle from which we view a person, suggesting 

different relations between the people represented and the viewer. The range of detachment 

and involvement is created by the range from frontal, to oblique, to side on, through the 

horizontal plane. If we stand behind the person represented and see their backs as they look 

onto a scene, it can have the effect of aligning the viewer with the represented person, 

viewing the world as they do. On the other hand, it can also mean anonymity or them having 
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turned their back on us (Machin 2007:114). The horizontal angle is more detached, although 

combined with closeness, it can index togetherness. The vertical angle concerns power and 

the association of height and superiority/inferiority. Looking up at someone has the 

association of them having higher status than you and looking down on someone gives a 

sense of power. If someone is represented at the same level, equality is implied. Size can be 

associated with power and status and these associations through camera level influence the 

way we assess the relative power of the person depicted (Machin 2007:115). 

Distance  

Distance is the association of physical proximity and intimacy, signifying social relations. 

Closeness to the viewer create intimacy and individuals with feelings as we can see their faces 

and expressions while distance can suggest an impersonal relationship, not representing 

individuals but people in general (Machin 2007:116). A close-up (head and shoulders of the 

subject) shows the person or objects as if we personally engage with it. The middle distance 

(showing the subject to the waist) corresponds to social conversational distance in Western 

European culture. The full distance shows the entire body and the overview includes some of 

the environment (Kress & van Leeuwen 1996:113 in Becker 2007:137). Pictures taken from 

above establish the viewer in a superior or dominant position while low angles presents the 

subject as dominant or superior to the viewer. The eye-level corresponds to an equal 

relationship of power. A look straight into the camera is a visual form of straight address that 

can have several different meanings. The direct gaze can break the illusion of the journalist 

standing outside the event it reports (Machin 2007:140-141).  With a social distance and eye-

level point of view in its visual representations, journalism places the reader as a participant in 

the events portrayed (Machin 2007:142).  

Kinds of Participants 

Kinds of participants are looked at through semiotic resources based on the work of Van 

Leeuwen (1996) and Machin and Van Leeuwen (2005) (Machin 2007:118). If people are 

depicted as a group they can be “homogenised”, made to look like and/or act or pose in 

similar ways to different degrees, giving the impression that they are all the same. 

Categorisation shows what kind of participants that are involved as people can be represented 

with attributes that connote stereotyped characteristics. They can be cultural (e.g. muslims 

with traditional clothes) or biological (e.g. racist representations of marginalised bodies). 

Non-representation can create anonymity and be a way of concealing responsibility for 
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actions or remove the role of some participants. In this case, a certain category of people is 

not represented in pictures of settings where they are in fact present or in events in which they 

do in fact participate (Machin 2007:121-123). It is crucial to see if someone is not represented 

and excluded in a picture or whether they are embodied without having a voice in the article  

 

5.3 Mixed Method Approach- Validity & Reliability  

Triangulation can refer to combining quantitative and qualitative methods. The different 

methodological perspectives complement each other in a study of an issue and complements 

each others weaknesses and blind spots (Flick 2015:26). The mixed method approach of 

quantitative and qualitative methods can ensure the validity of the findings by comparing the 

results generated through each of them. Validity refers to the degree a study examines what it 

claims to be examining and measuring (Hansen and Machin 2003: 296). The content analysis 

must be based on a systematic approach, clearly described and allowing replications by other 

researchers (Krippendorf 2004:22). To determine the content analysis reliability, the degree of 

consistency is of importance (Hansen and Machin 2003: 293). For this reason, a thorough 

coding guide was created with each variable clearly explained based on literature and 

previous research (Appendix: B). The sample is not generalizable to the content of SVT 

Nyheter in general terms, however the large amount of articles, as a sample of the majority of 

articles throughout a month period, gives a relevant indication of some tendencies in the 

content of SVT Nyheter. Moreover, the material was the most current material by the time of 

the sampling and process of analysis.   

Furthermore, the results of a content analysis needs to be interpolated through an 

understanding of how the codes in an image connect to the wider concept within which 

images makes sense. To do that requires a qualitative method-  "Qualitaive research involves 

an interpretive, naturalistic approach to the world. This means that qualitative researchers 

study things in their natural settings, attempting to make sense of, or to interpret, phenomena 

in terms of the meanings people bring to them" (Denzin & Lincoln 2000:3) The visual 

analysis has the strength to allow an in- depth analysis of the material in contrast to the 

descriptive content analysis.  

Qualitative methods lend themselves well to integration with content analysis (Hansen & 

Machin 2013:85). What is important to remember in the study is that numbers do not easily 
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translate into significance. There is a tendency of believing that if something occurs often, it 

is more important than something that occurs rarely. Several researchers claim that something 

that is kept out of the image might be extremely significant to its meaning (Weber 1990, Ball 

& Smith 1992 in Rose 2016:101). These invisible others cannot be addressed through only a 

quantitative method. Against this backdrop, Machins concept of non-represented is relevant 

for the qualitative study of embodiment. 

Overall, the combination of content analysis and qualitative visual analysis is fruitful as they 

compensate each other’s weaknesses and provides a comprehensive view on the embodiment 

of gender and ethnicity in the news content.  

6. Research Results - Summary & Analysis 

The following section presents the results of the study according to the research questions. 

The results of the quantitative content analysis show general frequencies of women and men 

in the material followed by cross-tabulations of chosen variables. It shows the embodiment of 

gender within different positions, news topics and social spheres. Furthermore, the 

relationship between the pictured persons, in terms of gender and position, and the main text 

focus is investigated in order to examine how articles that are about women, men and defined 

as gender neutral are embodied visually. Particularly, how text and images relate to each other 

in the context of the article. Moreover, significant categories and cross tabulations from the 

quantitative results are further analysed in a qualitative multimodal visual analysis. Here, the 

dimension of ethnicity is added to the study. How and if online news representations differ 

from earlier findings about gender and ethnicity in news media is discussed and presented 

throughout the results section.  
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6.1 Results of the Content Analysis  

6.1.1 The Production Site 

Table 1: The Source of Picture 

 

N:616 

It shall be noted that his study does not examine the production site of the news or the 

organizational structure. However, it might be of interest to mention the sources of the 

pictures analysed as well as the gender of the photographer as a backdrop. The table shows 

that the majority of the pictures in the articles are not produced by SVT, but by TT 

Nyhetsbyrån (38%). SVT stands as a source to 15% of the pictures meanwhile a large number 

of pictures are used without mention of source (24%).   
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Table 2: Gender of Photographer  

 

N:616 

The results show that the gender of photographer of the pictures used in the articles are mostly 

unknown (84%), but looking at the percentage of woman versus men, men comprise three 

times the number of women, 12% versus 4%.  

 

 

6.1.2 The Embodiment of Gender in News Contexts- Positions, Topics & 

Social Spheres  
 
 
Table 3: Gender of Main Actor Pictured 
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N:616 

The findings show that the majority of pictures consist of men (45%) while women are 

pictured in 30% of the visual material. Pictures depicting both women and men comprise 17% 

in total and in 9% of the pictures gender could not be identified. These general numbers of 

appearance indicate that women are still in a subordinate position to men in news (Carter & 

Steiner 2004:9). The results are thus more equal comparing to previous research by GMMP 

where woman make up only 24% of the news material (GMMP 2015:31).        

 

 

Table 4: The Position of the Main Actor Pictured 

 

 

N:616 

Of all sampled pictures, male professionals are most frequently pictured (38%) followed by 

female professionals (19%). The majority of private persons are on the other hand women 

(10%) followed by men (8%). There is a bigger gender gap amongst female and male 

professionals than female and male private persons. As private persons, women and men are 

almost equally pictured.  
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The results further show that men are more likely to appear as professionals and women as 

private persons. Within the category of women pictured, 62% are professionals and 32% 

private persons. Within the category of men pictured, 81% are professionals and 17% are 

private persons (See Appendix C: Table 5). Appearing as a professional further indicates 

withholding a position of power in comparison to appearing as a private person. In 

accordance with the previous research, the results show that men are more likely to be 

portrayed as persons in positions of power and authority (GMMP 2015:39).   

 

News- & Byline Pictures 

Table 6: The Gender of Actors Pictured in News- & Byline pictures 

 

4 

 

In regular news pictures, which comprise 589 (96%) of the total sample, 28% are of women 

and 45% are of men. Pictures with both women and men are in total 18%. In the category of 

byline pictures, which comprises 27 (5%) pictures in total, women are more frequently 

pictured (56%) than men (44%). As the byline pictures analysed appear mostly in analysis or 

debate articles where the main actor or the pictured person in the byline is a female 

professional/opinion provider, the result indicates that men are in a subordinate position to 

women within a realm in which men are usually overrepresented. However looking at the 

                                                        
4 The Cramers’ V (0,149) shows a moderate correlation between chosen variables. 
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previous study of GMPP (2015), the greatest improvement for women regarding the capacity 

in which they appear is actually as popular opinion providers, fulfilling 42% of these roles in 

news published on the web (2015:10-11). This clearly shows improvement when it comes to 

the prolong pattern that women often represents the general population while men often bear 

the voice of experts (Tuchman 1978:25-29). 

 

News Topics  

Table 7: The main topics in the news

 

N:616 

The table shows that the most common topics in the news feed are sport, politics, social issues 

and crime & violence. This will be further kept in mind when examining the statistics of 

embodiment within different topics and comparing to whether or not the topic is highly 

regarded on the news agenda. 
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Table 8: Women & Men in Different News Topics 

 

 

5 

The table above shows how the representation of gender differs across topic categories. Some 

categories are more balanced than others while others show some striking gender gaps. In 

culture, men and women are equally embodied with 37% each. The number of pictures 

showing both women and men comprise 27%. In the category of social issues, the 

embodiment of the subject is quite balanced as well; women comprise 36% of the pictures 

and men 40%. In the category of Entertainment & celebrity, it is rather equal between women 

and men, 37% versus 42%. In this category, both women and men are pictured in 20% of the 

articles. The mentioned categories are not strikingly unbalanced, however men are 

overrepresented in all.  

                                                        
5 The Cramers’ V (0,259) shows a moderately strong correlation between chosen variables.  
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In sport, women are embodied in 35% of the articles and men in 48%. In 13% of the articles, 

both women and men are pictured. In politics, there is a bigger gap between women and men, 

29% versus 47%. Numbers of articles with both women and men pictured comprise 22%. In 

world politics, this gap is even bigger. Women are pictured in 17% of the articles and men in 

57%. Both men and women are pictured in 23% of the articles. Previous research has shown 

that economic news followed by political news is least likely to focus on women (GMMP 

2015:32). The swedish number for women in Politics is for instance 34% and for men 66%. 

In economy, it is 28% versus 72% (Edström & Jacobsson 2015:40). The present study follows 

the same line. In economics, women are pictured in 20% of the articles and men in 53%, 27% 

of the pictures shows both women and men. The most notable numbers can be found in the 

category of crime & violence, where 5% of the pictures consist of women, 57% of men and 

27% of unidentified gender.   

According to previous research, there is a rise in news stories focusing centrally on women in 

online news (GMMP 2015:67). However, the only two categories in which women are 

embodied more frequently than men are gender issues and diversity issue. In the first 

mentioned category, women are pictured in 65% of the articles, men in 12%, and both women 

and men in 12% of the articles.  In the category of diversity issues, women are pictured in 

56% of the articles, men in 22% and both women & men in 22% of the articles as well (The 

numbers mentioned within each category can be seen in the Appendix C: Table 8).  

 

Private Persons & Professionals in News Topics 

The patterns of private persons and professionals remain relatively intact. The most frequent 

positions pictured are male professionals, in all categories except for science and technology, 

where they are equally presented as professionals and gender issues and diversity issues, 

where women are overrepresented as both private persons and professionals.  

 

A notable gap can be found in the category of politics, where men appear as professionals in 

48% of the articles and women in 26%. Women are on the other hand more represented as 

private persons (3%) comparing to men (2%), however the difference is minimal. In world 

politics, the gap is even bigger, men appear as professionals in 54% of the articles and women 

in 17% of the articles. Another notable gap is expectedly within crime & violence, where men 

appear as professionals in 39% of the articles and women in 1%. Men are overrepresented as 

private persons as well, 19% versus 4%. 
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Moreover, women are overrepresented as private persons in the categories of culture, politics, 

social issues, science & technology as well as accident. Women and men are equally 

appearing as private persons in the category of entertainment & celebrity (7%) and not 

appearing at all as private persons in sport, world politics and diversity issues. (The numbers 

mentioned within each category can be seen in Appendix C: Table 9) 

 

The results of the gender splitting within different topics is also reflected within SVT’s own, 

broader categorizations of news. In the “news category” variable, it can be seen that men are 

overrepresented in culture, sport, economy, local and both foreign and domestic news. 

Science is the only variable in which women and men appear equally (Appendix C: Table 10). 

In addition, science is one of the lowest regarded news topics on the agenda (Appendix C: 

Table 7). This proves the fact that women are highly represented in topics with the lowest 

numbers in reporting rate. Moreover, these results are in line with the previous research 

showing that the gender gap is most narrow in stories on science and health, also the major 

topics of lowest importance on the news agenda, which comprise 8% of the overall news 

space (GMMP 2015:10). 

 

 

Social Spheres  

Table 11: The Embodiment of Gender in the Private Sphere and in the Public Sphere 
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6 

 

Articles within the private sphere are equally embodied by women and men (40% each) while 

articles within the public sphere are embodied by 25% women and 47% men. It is more 

common that women and men are pictured together in the public sphere (18%) than in the 

private sphere (13%). Moreover, women and men as well as women and men together appear 

more in articles grounded in public sphere than private sphere. The results are in line with the 

previous research showing that women often only appear within the domestic private sphere 

and men in a whole variety of different occupations within the public sphere (Carter and 

Steiner 2004: 13-44). 

 

Regarding the position of actors pictured, the most frequent actor within the private sphere is 

male professionals (26%) followed by female private persons (22%), female professionals 

(18%) and male private persons (15%). Within the public sphere, the most frequent actor is 

the male professional once again (42%), followed by female professionals (18%), male 

private persons (6%) and female private persons (5%) (Appendix C: Table 12).  

 

 

 

 

 

 
 
 

 

 

                                                        
6 The Cramers’ V (0,112) shows a moderate correlation between chosen variables. 
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6.1.3 The Relation of Written Text and Visual Content 

Table 13: Main Text Focus and the Gender of Main Actor Pictured 

 

 

7 

Articles within women/womanhood as main text focus are mainly embodied by women 

(79%) followed by men (6%) and both women & men (7%). Articles about men/manhood are 

as expected mainly embodied by men (78%), followed by both women & men (9%) and 

women (4%). Moreover, the results show that articles about both women/womanhood & 

men/manhood are mainly embodied by both women & men (58%) followed by women (33%) 

and lastly, men (9%).  

 

When looking at articles that are “gender-neutral”, referring to a story where either a woman 

or a man is the focus of the story/a story that is not about people, the results show that they 

are mainly embodied by men (43%) followed by women (25%) and both women & men 

                                                        
7 The Cramers’ V (0,394) shows a strong correlation between chosen variables. 
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(21%). Within this category, the position of actor most frequently embodied is not 

surprisingly male professionals (37%) followed by female professionals (15%), female & 

male professionals (13%), female private persons (9%) and male private persons (6%) 

(Appendix C: Table 14).  

 

It is further interesting to highlight the embodiment of gender-neutral articles within the 

different news topics. The results show that men are overrepresented in 8 out of 12 topics. 

These topics are sport, politics, world politics, social issues, economics, science & 

technology, crime & violence and accident. Women are overrepresented in culture, 

entertainment & celebrity, gender issues and diversity issues, which is in line with the other 

results in this study (See Appendix 3: Table 15). Furthermore, the representations of “the 

human body” as Gatens discusses (1997) are most often a male body and not often a female 

body. As the results reveal, the female embodiment within gender-neutral contexts is still the 

exception.   

 

6.2 Results of the Multimodal Visual Analysis 

The starting point of the multimodal visual analysis is the results of the content analysis, 

showing numbers of women and men in news topics in which they are under- and 

overrepresented. As mentioned earlier, previous research has shown that economic news 

followed by political news is least likely to focus on women (GMMP 2015:32). The results of 

the quantitative content analysis follow the same line, where economics and politics are two 

of the topics where women are most underrepresented. The only two categories in which 

women are embodied more frequently than men are gender issues and diversity issues. 

Against this background, the four mentioned news topics are further analysed qualitatively. 

The initial thought was to analyse the intersectionality with those categories in which men 

and women are under- and over represented and to see the intersection with the category 

ethnicity. However, as there was little to no such articles where ethnicity, or explicit 

nationality, was mentioned a fifth category was created and articles from all news topics were 

collected to examine how the explicit ethnicity is embodied. The sample was made through 

themes found in the material and the analysis is conducted through exemplifying some of 

these themes through the multimodal analysis. In total, 20 articles are analysed, four pictures 

in each category. The results are presented according to the topics below. 
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6.2.1 Politics 

The visual analysis of the articles within the politics cluster showed a theme of men in power 

positions, not surprisingly of politicians embodied as professionals. Moreover, it showed a 

theme of the passive woman, as embodied but not given a voice in the written text.  

In an article about Trumps entry ban, four women with veil and luggage are depicted at an 

airport (Appendix D: 1). According to the caption, they have just arrived to the US, late due 

to the entry ban. Two of the women, closest to the camera, are hugging each other while 

crying. Their facial expressions connote both negative and positive thoughts. Negative as they 

have been restricted to travel and positive as they are happy to see each other. The article is 

about whether or not the entry ban can be legally constituted, as it is discriminatory against 

Muslims and people from the seven banned countries. The embodied women are not aloud to 

address the viewer, as they do not look out of the frame. Instead, the viewer gets to look at the 

represented person as an observer. According to Kress and van Leeuwen, this image is called 

an “offer” (Machin 2007:111-112). Categorisation shows what kind of participants that are 

involved as people can be represented with attributes that connote stereotyped characteristics. 

In this case, four Muslim women are embodied and homogenised as a group as they have the 

same attributes meanwhile the written text categorize them as a group of Muslims. Non-

representation can create anonymity and be a way of concealing responsibility for actions or 

remove the role of some participants. In this case, the quoted actors in the text are not 

embodied neither is Donald Trumps (Machin 2007:121-123). However, the women are not 

designated nor quoted in the written text, they only appear as visually embodying the social 

problem by expressing their emotions against the ban. A case of women represented for/of 

something (Hirdman 2000:131). 

This theme is apparent in another article about the entry ban, where a woman is visually 

embodied by expressing anger through protest (Appendix D: 2). The picture is a still picture 

on the one side depicting Donald trump holding a paper of what is probably the entry ban 

proclamation and on the other side a female protestant against the ban holding a placard with 

the message “no ban no wall”. The semiotic resources reveal that Donald Trump is embodied 

in a position of power, as the picture is taken through a vertical angle connoting his superior 

position. The woman in the protest is embodied in an opposite way, with the picture taken 
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from above, connoting low status and an inferior position as well as a concerned facial 

expression. She becomes humanised as given the power to address the viewer with the direct 

gaze however she or other protestants are not given a voice in the written text and appears in 

the article as representing something (Machin 2007:112, Hirdman 2000:131). Moreover, the 

direct gaze can break the illusion of the journalist standing outside the event it reports 

(Machin 2007:140-141). According to Lutz and Collins, subjects culturally defined as 

“weaker “, for example women or racially oppressed, are more likely to directly face the 

camera (Lutz & Collins 1991:136). The visual embodiment of the man and the woman could 

be said to create a contrast between the two sides of the conflict of the entry ban, which the 

article describes. 

In an article about dissatisfaction amongst fire fighters a woman and a man are embodied, in a 

collage consisting of two pictures (Appendix D: 3). On the left side, the woman is dressing up 

in her work outfit with her gaze looking down towards the floor. She is at the fire station and 

there are fire trucks in the background. On the right side there is a close-up of a fireman with 

an angry gaze, also standing at the fire station. None of the actors are given the power to 

address the viewer and we look at them as observers. The gaze of the woman looking down 

can connote negative thought or worry (Machin 2007:111-112). Meanwhile, the close gaze of 

the man creates intimacy showing his facial expression, which connotes anger (Machin 

2007:116). Both connotations of their visual embodiment expresses the dissatisfaction 

expressed in the written text explaining that several part time fire fighters have resigned in 

protest against the new collective agreement that will begin in May. However, the woman 

does not have a voice or a name in the article, she is solely embodied, while the man is the 

representative of the fire fighters in the written text.  

In an article about immigration and population growth, three men are pictured (Appendix D: 

4). By the information provided from the written text, we are informed that the man in the 

middle is the chairman for a company while the other two are immigrants who have 

successfully integrated in the Swedish society by starting a company or getting a job. The 

article addresses the issues as well as the possibilities with the population flow in the town 

Lessebo, which has the highest rate of unemployment. It raises the question of whether the 

immigrants are an asset or a burden. All three men are embodied in a similar way regarding 

pictorial structure and angle of interaction, gaze and distance. The two newcomers are 

captured with a happy facial expression in their job environment connoting a successful 
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integration into the new town. The chairman has a rather concerned facial expression. They 

are all given a voice in the article. Moreover, the article addresses the issues as well as the 

possibilities with the population flow in the town Lessebo, which has the highest rate of 

unemployment. It raises the question of whether the immigrants are an asset or a burden. This 

could be said to be reflected in their visual embodiment, connoting both success and concern.  

 

6.2.2 Economics 

Considered as a typical category of power, news concerning economics visually connotes this 

sentiment of power through the embodiment of men. 

 

In an article about the CEO of SAS getting a raise (Appendix D: 5) the man is looking into 

the camera and the gaze is directed towards the viewer. Power as well as positivity is 

connoted by the way he is looking upwards. The close-up of his face and shoulders together 

with the gaze gives the impression of a successful businessman with high status (Machin 

2007:111-112). The horizontal angle connotes togetherness as the person is close to the 

camera. The object in the background is a bit blurry and the person depicted is highlighted 

through its sharpness. This puts him further in centre and reinforces the sense of power. 

Moreover, these features can be applied on another article concerning an announcement of the 

interest rate by the governor of the Swedish Riksbank (Appendix D: 6). The man pictured is 

looking upwards, at what seem to be an audience that is not shown. The diagram in the 

background and the man wearing a microphone connotes the idea of him holding some kind 

of speech of what seems to be a serious matter, as his facial expression is concerned and not 

positive. This impression, together with the close-up of his face and gaze looking up gives the 

impression of a successful businessman as well (Machin 2007:111-112).  

 

In an article about the voting of the Comprehensive Economic and Trade Agreement, the 

female politician Cecilia Malmström is embodied (Appendix D: 7). The woman is looking 

towards what appears to be an audience, which she is speaking to. There is an interaction 

between them as her gaze is directed towards them. Her facial expression connotes feelings of 

enthusiasm and hope. As she is looking at the audience, the viewer gets to look at the person 

as an observer. According to Kress and Van Leeuwen, this image is called an “offer”. She is 

looking up which connotes power and high status (Machin 2007:111-112). However, as she is 
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in the background of the contoured persons, who make out more than two thirds of the space 

in the picture, there is a distance to her and she is not in complete focus. The distance can 

suggest an impersonal relationship, not representing individuals but people in general, which 

minimizes the sense of power (Machin 2007:116).  

What is common for both the embodiments of men within the topic of economics is their 

impression of power further reinforced by the story of the articles (Appendix D: 5, D:6). In 

the article about the CEO of SAS, the semiotic resources providing a sense of power is 

confirmed by the headline of the article, which explains that he is the CEO of SAS and he is 

getting a raise. By further reading the caption we are informed that this is happening in the 

middle of a financial crisis where the company has been forced to reduce staff costs du to an 

expansion to Ireland. His raise goes against the principles of the company and he has been 

criticized for several happenings. The positive connotations of the picture changes in the 

relation to the written text, what gives the impression of a proud and successful man on a 

connotative level gives a meaning of rogue supplied by the words. The pictorial structure, 

with the big plane in the background and the SAS-boss fronted still puts him in a position of 

power, which can even be said to be reinforced by the written text giving the sense that he is 

the CEO and has the power to do anything he wants. On a mythical level this can be 

connected to the patriarchal structures and power of white men. In the article about the 

announcement of the interest rate, the picture provides a sense of power that is confirmed by 

his position as governor, however together with the written text, there is a sense of 

impuissance. The connoted face expressions in the picture are confirmed by the written text 

expressing the governors concern about Swedens loan ratios and housing market and the risk 

of a collapse. It becomes a serious matter together with the factors connoting his power.     

The article about the voting contains some quotes from Malmström expressing her happiness 

with the outcome of the voting while other parties express their dissatisfaction (Appendix 

D:7). The article goes back to mentioning Malmström’s hard work with getting the thumbs up 

from the member states and the importance of the agreement. Although several politicians are 

quoted and mentioned, she is in the centre of the story and thereby visually embodied. The 

sense of power which is partly connoted by the semiotic signs, are confirmed by her position 

of power as politician and the positive facial expression connotes the success of her work. The 

pictorial structure however could express a sense of struggle, as she is pictured talking and 
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standing at a distance from the camera, with blurry subjects in the front taking most of the 

space.  

Another type of picture has been identified within the economics category; one that does not 

address power of actors embodied as it depicts private persons in a pictured called “offer” 

(Appendix D:8). The story does not concern specific individuals, but two private persons are 

depicted. However, the article consist of quotes from politicians giving their thoughts on the 

issue, but they are not represented in the setting where they are in fact present or in events in 

which they do in fact participate (Machin 2007:121-123). The pictured woman and man are 

swimming in the opposite direction of the camera and the viewer looks at it as an observer, 

not interacting with the actors depicted and looking at it from a superior position (Machin 

2007:111). Standing behind the person represented and seeing their backs as they look onto a 

scene, it can have the effect of aligning the viewer with the represented person, viewing the 

world as they do (Machin 2007:114). 

 

6.2.3 Gender Issues 

The topic of gender issues raises questions of female subordination and resistance, often 

embodied through the smiling gaze.  

In an article with the headline “handball star tired of penis shots”, the handball player Linnea 

Carlsson is embodied smiling to the camera (Appendix D: 9). There are two other pictures 

within the picture depicting the woman. One of the same woman holding a cup with the text 

“Male tears” and another one which is a screenshot from a text conversation. The close-up 

gaze of the woman is directed towards the camera, which creates a symbolic contact or 

interaction with the viewer Kress and Van Leeuwen (1996:29). The viewer is adressed by the 

gaze through a smile, which can be an invite to share a moment of joy. By looking at the 

viewer actors can become individuals and humanised, given the power to address the viewer 

(Machin 2007:112). The placement of the woman, in the front, has the effect of aligning us 

with her (Machin 2007:114). The closeness to the viewer creates an intimacy as we can see 

her facial expression and her feelings. She is represented at the same level as the viewer, 

which connotes equality. A look straight into the camera is a visual form of straight address 

that can have several different meanings. The direct gaze can break the illusion of the 

journalist standing outside the event it reports (Machin 2007:140-141).  In the written text we 
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are informed that she daily receives harassing messages from strangers sending penis shots. 

With the intention of raising awareness of these sexual harassments she has created an 

Instagram account called “Assholesonline” where she responds to these messages. That is 

also how she gets her revenge, as the caption expresses and which can be seen on the 

screenshot visualised on the picture. Further in the article, she expresses her concern with 

what she calls a major social problem, mentioning the harassments women all over the world 

face on a daily basis. The article addresses serious issues of misogyny, however the visual 

embodiment connotes another meaning. In the picture, the viewer is addressed by the gaze 

through a smile, which can be an invite to share a moment of joy, especially as the semiotic 

signs connotes closeness and togetherness with the viewer. The picture gives a light-hearted 

impression while the written text addresses a serious matter. On a mythical level, the 

women’s experiences can be said to be reduced by the visual embodiment connoting a sense 

of joy and inviting the viewer to share a moment of something light-hearted.  

In another article embodied through the female smiling gaze the business world profile 

Johanna Wihl is embodied as raising the question of inequality when seeing the programme 

of the business event Guldfesten (Appendix D:10). She noted that 20 out of 20 lecturers were 

men and expressed her concerns on social media. The picture is a collage of two pictures; one 

depicting what appears to be two male bodies, wearing a suit and tie, standing in front of a 

table. The other picture is a portrait of a smiling woman. The first picture in the collage 

connotes anonymity as no faces are pictured and hence no facial expressions exposed. 

However, as it appear to be two male bodies and they are dressed in suits and ties, as well as 

depicted in what seems to be a conference room, a sense of power is connoted. The viewer is 

addressed by the gaze through a smile, which can be an invite to share a moment of joy. The 

connotations of her embodiment are positive, as looking up and smiling, although the raised 

issue is one of concern. A similar type of article is observed regarding men being forgotten in 

the fights against domestic violence (Appendix D: 11). The topic is raised by a representative 

of the Swedish party KD who is also embodied in the article, together with an abstract picture 

depicting domestic violence. The gaze is smiling and directed towards the viewer, in the same 

ways as the articles concerning the female smiling gaze. This type of embodiment of men is 

rare in the material. Subjects culturally defined as “weaker “, for example women or racially 

oppressed, are more likely to directly face the camera, especially smiling when the topic 

connotes other feelings (Lutz & Collins 1991:136). His embodiment through a typical female 

attribute can be explained, as the man is the “weak” actor in the article.  
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There only existed two articles picturing men in the cluster of gender issues. The second one 

is about the Swedish delegation meeting with the Iranian president (Appendix D: 12). By the 

article we get to know that the picture from the meeting shows eleven men on the Iranian side 

of a big table and six women and four men on the Swedish side. However as looking at the 

picture, only two women are shown and the focus lies on the Iranian side of the table and the 

gazes of the seven men. The article addresses two problems, one is why the Swedish women 

are wearing a veil, and one is why there are so many women attending the meeting, a question 

asked by the Iranian delegation. The picture does not connote what is described in the written 

text or the concern of the delegation, as the main focus of the picture is the male 

representatives and their authority.   

 

6.2.4 Diversity Issues 

Themes found within the category are the non-representation of diversity and stories of 

success. Diversity issues such as the lack of diversity are embodied by white women and men. 

People of different ethnicities are embodied in stories where they have done something 

exceptional or successful. 

 
One of the articles have the headline “I would never play an offensive role” and is about the 

actress Scarlet Johansson and her role in a movie that is being accused of whitewashing by 

letting her play the role of a Japanese woman (Appendix D: 13). She is turned away from the 

camera and there is no interaction with the viewer and hence no demand (Machin 2007:112). 

The angle is oblique and the picture is a close-up although the gaze is not directed towards the 

viewer, hence not giving an impression of her as “weak” (Lutz & Collins 1991:136). The 

facial expression connotes seriousness and the focus lies on the actor, as she is the only 

individual represented. Scarlett answers the critique by saying that she would never play a 

role of someone with another ethnicity and that diversity is important in Hollywood. The 

picture shows the actress in her role, which together with the text connotes some kind of 

defence against the critique. The mythical meaning is the raised question of whitewashing, 

turned down by the white woman. One can say the picture, and thereby her role, is legitimized 

by her quote. Furthermore, what can be “non-representation” according to Machin is what the 

critique implies, that someone with another ethnicity should be embodied, in this case a 

Japanese woman.  
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Another article follows the same line with the headline “It is not a diversity issue”, depicting a 

well-dressed man and a woman standing together in a room with four people in the 

background (Appendix D: 14). The man is the boss of the Grammys pictured together with 

the singer, Adele, who has won several Grammy awards. Their gazes are directed towards the 

viewer as they are both looking into the camera and smiling. It is a smile that invites us to 

share a moment of joy (Machin 2007:111). The gaze hence invites for engagement with the 

viewer. The horizontal angle combined with closeness connotes togetherness and intimacy. 

The direct gaze and the dizzy background with people break the illusion of the journalist 

standing outside the happening, instead one feel apart of it (Machin 2007:140-141). Although 

there are many people in the picture, the two fronted actors are depicted as a “group” and are 

what Machin call “homogenised” as they pose and smile in a similar way close to each other. 

This gives the impression that they are feeling the same or are in the same position of 

something (Machin 2007:121-123). The caption indicates the issue of the story, which is the 

critique directed to the awards through the hashtag “Grammysowhite”. The critique is 

dismissed by the Grammy boss who claims that there is no diversity problem. The written text 

loads the image with the meaning that the Grammy boss is not concerned with the critique, 

almost as he is laughing it away. This is connoted already when reading the headline and 

looking at the picture. The singer pictured together with the Grammy boss has a central role in 

the picture, but not in the story. There is no quote or reaction from her, however her 

embodiment in the picture, makes her a passive participant. The carriers of connotation in the 

way she is depicted- standing close to the man, both smiling and looking into the camera, 

creates the feeling of them being a “group” which connotes a sense of togetherness between 

them. In the relation of the visual and written text, the woman becomes a passive participant 

in the defence of the diversity critique. This connotation is further reinforced by the fact that 

she is white, which becomes meaningful in the description of the “non-represented” which in 

this case is another singer, Beyoncé, who is black and did not get any award- also the starting 

point of the whole critique. The mythical meaning of the story concerns the privilege of 

interpretation. As a white man with power, the Grammy boss can be said to have the 

privilege of interpretation of what a diversity issue is. The embodiment of the story and the 

semiotic carriers of connotation (gaze, angle of interaction and distance) reinforce the 

privilege of the white man and the patriarchal structure. 

 

Another theme found within the diversity category is stories of success. In an article a woman 

is embodied and the headline mentions that she has created a free zone for women within 
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football (Appendix D: 15). Further reading provides the information that she is nominated for 

a price for her work with diversity and integration through the sport. The caption mentions 

that she is from Somalia and the text focus on how she got in to the Swedish society and 

learned the language through the communion of sport. The embodied woman is looking up 

and smiling, connoting positivity (Machin 2007:111-112). The horizontal angle is more 

detached, although the actor is closed to the camera, which connotes togetherness with the 

viewer. The closeness to the viewer and her smile, which connotes happiness and positivity, 

suggest a personal relationship (Machin 2007:116). The direct gaze and the eye-level 

correspond to an equal relationship of power, however her hollow body pose and position in 

front of the wall expresses a sense of vulnerability. The connoted feeling of positivity and 

happiness in the picture can however be grounded in her story of success and her nomination 

for a price. On a mythical level, it represents her successful integration into the Swedish 

society and how she helps women to be a part of their new society. 

 

In another article of success, a black man is embodied in a story that concerns his 

achievement in film as well as his colour and religion (Appendix D:16). The article is about 

the black actor Mahershala Ali who has been rewarded many times for his role in the film 

Moonlight. The picture connotes positivity, success and a sense of power through his suit and 

tie and centred placement in the picture. As the picture is a close-up and he is standing close 

to the viewer, this creates intimacy and the viewer can be engaged with the feelings of his 

facial expression, in this case positivity (Kress & van Leeuwen 1996:113 in Becker 

2007:137). He represents an individual and not people in general Machin 2007:116). 

However by further reading, the article addresses his less positive experiences of being a 

black muslim in the us facing discrimination. These experiences are not connoted by his 

embodiment in the story. Comparing the two stories about the success of the woman and the 

man, the woman is embodied as “weaker” through her gaze directly facing the camera while 

the distant gaze of the man connotes determination and planned action. Furthermore, the man 

is pictured in what appears to be a public event of him receiving a price, while the woman is 

pictured against a wall not connoting any feeling of her success.  
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6.2.5 Explicit Ethnicity  

Articles where ethnicity is explicitly mentioned through nationality followed the themes of 

deportation and the US entry ban. 

In one article about the entry ban a woman is pictured, appearing as a private person 

(Appendix D: 17). Her gaze is directed towards the table and there is no interaction with the 

viewer. She is looking down which can suggest negative thought or worry, although she is 

smiling (Machin 2007:111-112). We look at her in a position of observer, as the picture is an 

“offer”. The written text provides the information that she cannot go to the US due to the 

entry ban, even though she has lived in Sweden for 30 years. It mentions that she is originally 

from Iran although she has Swedish citizenship. On a mythical level, she is embodied as a 

victim of discrimination du to her ethnic background, however the picture connotes a sense of 

carelessness through her smile. The smiling gaze has been a central theme in the results of the 

visual analysis. In an article about the peace talks in Genève, a woman is embodied through a 

close-up of her face smiling (Appendix D:18). She is a Syrian journalist, wearing a veil and is 

standing in what appears to be a forest. The connotations provided by the picture gives a 

sense of positivity. The close-up gaze of the woman is not directed towards the camera, 

although it connotes closeness and the placement of the woman, in the front, has the effect of 

aligning us with her (Machin 2007:114). The closeness to the viewer creates an intimacy as 

we can see her facial expression and her feelings. However reading the article, it gives 

another impression than the connoted meaning of the picture. The journalist is concerned and 

pessimistic about the peace talks in Genève and expresses her anger with the world and the 

lack of action by the politicians concerning the war in Syria. Meanwhile, the picture could be 

said to connote a softer impression of the story and her voice of expert is diminished by the 

visual connotations.  

In an article about deportation a black man with origins from Morocco is embodied as he is 

departed from Sweden after eight years in custody (Appendix D:19). He is mentioned as the 

most dangerous prisoner and described as extremely violent and erratic after attacking several 

women. The connotations of power through his visual embodiment are reinforced by his gaze 

and centred position in the picture. His bodily posture with his arms crossed indicates power 

as well and as he is looking at the camera there is an interaction, he is an individual given the 

power to address the viewer (Machin 2007:112). The connotation of power is reinforced by 
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the vertical angle giving the impression that he is superior to the viewer (Machin 2007:111-

112).   

 

In another article about deportation a young man is pictured standing in a crowd of people 

outside a building (Appendix D: 20). The article is about young man who together with his 

family has been rejected their application for permanent residence in Sweden. They have been 

living in Sweden since 2010 and are forced to move back to Mongolia where they lived 

earlier. Visually there is a symbolic contact or interaction between the viewer and the man 

depicted. As there is contact made with the viewer there is a demand made of them. This is 

reinforced by the position of the man in the picture in relation to the people in the 

background. By looking at the viewer actors can become individuals and humanised, given 

the power to address the viewer (Machin 2007:112). The people in the background are 

walking past him, not aware of the picture being taken. His centred position and direct gaze 

make him stand out in the crowd of people, connoting a feeling of difference in relation to the 

other participants in the picture who are homogenized as a group (Machin 2007:121-123). 

This is reinforced by the fact that some of the people in the background are smiling while his 

facial expression is rather negative. The subject of the story is the young man, however he nor 

his family does have a voice in the article. The visually non-represented are his lawyer and 

the Swedish Migration Agency who are both quoted. Moreover, the written text mentions that 

his classmates have been standing by his side striking against the decision. The picture 

connotes a different feeling, as not being a part of the crowd behind him and creating a sense 

of “us” and “them”. Both articles about deportation visualises the direct gaze towards the 

viewer. Studies have shown that subjects culturally defined as ‘weaker’ are more likely to 

directly face the camera, while men are more likely to look elsewhere. The gaze here can be 

explained by the position of the men. 

 

7. Conclusion & Discussion 

In this final chapter the main research findings are summarized and the results are discussed 

in relation to the theoretical framework and previous research. Furthermore, potential further 

studies are suggested.  
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7.1 Summarised Conclusion of Results 

The study aimed to examine in what news contexts women and men are embodied in the 

online news of SVT Nyheter. This was conducted through a content analysis of 616 articles 

throughout a period of a month. Furthermore, 20 articles were sampled for a multimodal 

visual analysis in order to examine how women, men and people of different ethnicities were 

visually portrayed in news articles. The analysis was applied to four categories where women 

and men are under- and overrepresented as well as to a category where ethnicity was 

explicitly mentioned. By analysing the visual and written text of the articles, some themes of 

embodiment were further identified in the construction of meaning and power relations in the 

articles.  

 
To summarize, the results of the content analysis revealed notable and statistically significant 

differences between the genders when it comes to their embodiment in different contexts. 

Overall, men were embodied in 45% and women in 30% of the material. Of these, male 

professionals were most frequently pictured while the majority of private persons were 

women. Appearing as a professional indicates holding a position of power in comparison to 

appearing as a private person. In accordance with the previous research, the results showed 

that men are more likely to be portrayed as persons in positions of power and authority 

(GMMP 2015:39). In the category of byline pictures, women were on the other hand more 

frequently embodied than men, indicating progress in the role of expert. By the study of news 

topics, women were not often embodied in the topics of “power” and “authority” such as 

world politics and economics, but rather in topics of culture, entertainment & celebrity and 

articles focusing on issues of gender and diversity. The only two categories in which women 

were embodied more frequently than men were gender issues and diversity issues; also the 

two topics were women were overrepresented as both private persons and professionals. 

When analysing the social spheres, articles within the private sphere were equally pictured by 

women and men while articles within the public sphere were mainly pictured by men. The 

results are in line with the previous research showing that women often only appear within the 

domestic private sphere and men in a whole variety of different occupations within the public 

sphere (Carter and Steiner 2004: 13-44). In both the public sphere and private sphere, male 

professionals were most embodied. Since examining both written text and visual content, 

interesting results were further found concerning the relation of the written text and the 

picture. As Colson (2003) argues, both forms have an immense impact on the meaning of the 

news story (In Becker 2004:152). Striking results were revealed when looking at articles that 
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are gender neutral within the different news topics. Stories about either women/womanhood 

or man/manhood were most often embodied by men, particularly in the news topics where 

men were visually overrepresented.  

The multimodal visual analysis further showed that the media could create and reinforce 

meanings that support dominant power relations through the visual embodiment of gender 

and ethnicity. What was primarily striking when mapping the categories of politics, 

economics, gender issues and diversity issues was the absence of ethnicity in regard to 

explicit non-Nordic background.  

The results revealed that the two categories of overrepresentation by men, and also by male 

professionals, had a tendency to connote power through the embodiment of men. In both 

categories of politics and economics, the majority of actors were men in position of power, 

which was visually revealed by semiotic resources, for example through pictures taken from a 

vertical angle connoting a superior position or as “making things happen” through speech or 

movements. As previous research has shown action connotes decisions and power, especially 

when the gaze is not turned to the camera (Hirdman 2000:124, Lutz & Collins 1991:136). 

What was also central for the embodiment of men was their impression of power further 

reinforced in the relation of visual and written text, as they were given a voice to speak. In the 

categories of politics and economics, women were not absent. However, they were visually 

embodied as representations for/of something in a passive position, for example by visually 

expressing emotions without having a voice in the written text (Machin 2007:112, Hirdman 

2000:131). It is interesting to put this in contrast to the article with the male immigrants, 

whose depiction connoted both positive and negative feelings, however they were given a 

voice and were embodied in a sense of power as the gaze was not directed to the camera and 

they were visually in movement.  

The two categories of overrepresentation by women raised questions of female subordination 

and resistance, often embodied through the smiling gaze. In the relation of visual and written 

text, it came to light that the women’s experiences were reduced by their visual embodiment 

connoting a sense of joy when in fact addressing a serious matter in the content. As previous 

research have illustrated, persons defined as “weaker “, for example women or racially 

oppressed, are more likely to directly face the camera, especially smiling when the topic 

connotes other feelings (Lutz & Collins 1991:136). 
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Articles addressing the diversity issue focused on the lack of diversity and issues such as 

whitewashing. Remarkably, the actors embodied in these articles were white powerful actors 

with a voice of speech while the non-represented were people of different ethnicities or 

marginalised groups, often addressed but not given a voice. People of different ethnicities 

were embodied in stories of success or achievement, when doing something “exceptional” 

such as winning an award. Although being in positions of power in regard to their success, 

they were not embodied as men in the politics and economics category with the vertical angle 

and gaze looking elsewhere. For example, the Somali woman was embodied with a gaze 

directly facing the camera. However in the other story of success and achievement, the black 

man was embodied with a distant gaze connoting determination and planned action.  

In categories where men were overrepresented, the woman was the apparent subordinate. 

However in the category of diversity issue, what is interesting is that the white woman 

becomes powerful in comparison to non-white and people of different ethnicities, some of 

them even non-represented.  

Articles where ethnicity was explicitly mentioned through nationality followed the topics of 

deportation and the US entry ban. The embodiment of women showed a central theme of not 

visually connoting the messages of written text, mainly through the smiling gaze. This theme 

was not widely apparent in the representation of men regardless of ethnicity. In the articles 

about deportation the men were visualized with a direct gaze towards the viewer, although 

being men, they were culturally defined as “weaker” due to their position (Lutz & Collins 

1991:136). 

 

7.2 Discussion 

A huge variety of contents have been examined for their representation of gender and 

ethnicity. Overall, the results confirm that men are heavily overrepresented in sheer numbers 

and commonly given more important roles within the genre of news. Meanwhile, ethnic 

minorities have been subordinate and stereotypically depicted. It is important to not only look 

at the numbers of underrepresented groups, but to examine the way they are portrayed when 

they do become newsworthy. Therefore, the present study was conducted through a mixed 

methods approach, seeking to primarily sketch out the broad parameters of gender appearance 

in frequencies in order to qualitatively study the embodiment of actors in news articles and 
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moreover how power relations are raised by the media. It is important to note that it is not 

possible to make general statements about the discourse of representation in SVT Nyheter. 

Although, the results from the quantitate and qualitative method offer indications that follows 

previous research and are important to highlight, especially in regard to the responsibility of 

SVT as a public service company.   

Power has been a central theme for the present study. The theoretical ground for this is the 

fact that media texts can reinforce meanings and values that support dominant power 

relations, for instance by constructing stereotypical messages or reinforcing inequality 

through discourse (Gillespie & Toynbee 2006:2). Notably, the production of knowledge is 

always crossed with questions of power and the body (Hall 1997:51). The concept of 

embodiment was relevantly introduced as a form of representation within visual culture 

focusing on what bodies that are entitled to be represented within different contexts as well as 

how people are embodied in visual terms. As this study and previous studies have shown, 

representations of “the human body” are most often the male body, and not often the female 

body (Gatens 1997:84). This was apparent when studying the gender-neutral articles showing 

that they are mainly embodied by men (43%) followed by women (25%) and both women & 

men (21%).  

The results hence show that the connotations drawn from the visual embodiment of actors 

does not always correspond to the written text. The methodological approach of studying the 

relation of visual and written text have been successful in the examination of meaning making 

and in order to see how power relations are raised by the media. Through the connection 

between written and visual text, a central question has been whose bodies are entitled to 

represent certain contexts when examining the appearance of gender and ethnicity. The male 

body has been shown to be the norm in the news material and consequently connoting certain 

abstract ideas and values.  

As discussed earlier, previous studies have shown that women are not often depicted in 

positions of power, authority and independence. Women were often represented as the general 

population while men often had the voice of experts (Tuchman 1978:25-29). The results of 

the present study showed that men were mainly embodied in news topics of power such as 

politics and economics and mainly as professionals within the public sphere. The qualitative 

study further showed a central theme of power through the embodiment of men by how they 

were pictured regarding gaze, angle of interaction and distance. 
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Furthermore, previous research showed that women often represented the general population 

while men had the voice of experts (Tuchman 1978:25-29). Women were often represented 

for/of something and men in representations more related to the individual, establishing 

masculinity as a norm (Hirdman 2000:131). Underrepresented groups usually appeared as 

“token”, a symbol for their category rather than being considered as an individual. Drawing to 

the results of this study, men seemed to be appearing as individuals and women as 

representatives, visually embodied as representations for/of something in a passive position, 

for example by visually expressing emotions without having a voice in the written text 

(Hirdman 2000, Machin 2007, Edström & Jacobsson 2015). Surprisingly, the results however 

showed that women were most often embodied in byline pictures, indicating their role as 

experts or opinion providers in articles. This trend was further apparent in the GMMP 2015.  

Another apparent theme found through the visual analysis was that of the smiling gaze. 

Women could be portrayed with a smile on their lips; even if the smile was not justified and 

the context said something else (Tuchman 1978:25-29, Hirdman 2000:131) an explanation 

suggested is the common visual tradition of depicting women as more approachable and 

unproblematic. The effect in the studied articles were that serious matters visually connoted a 

sense of joy that were not in the line with the problematized issues described by the written 

text. In a broader perspective, this could have an impact on what issues that becomes highly 

regarded on the news agenda. As the results of the study have shown, those topics in which 

women are often embodied are of lower importance on the agenda of newsworthiness.  

Not surprisingly, the findings of this study have shown similar results as previous research in 

the embodiment of sex roles in many ways. The intersectional approach further provided 

another dimension in the power relations raised by the articles. The results showed that people 

of different ethnicities or racially oppressed tend to directly face the camera, especially 

smiling when the topic connotes other feelings (Lutz & Collins 1991:136). Machins notion of 

the non-represented could be applied to some articles, which were embodied by white 

powerful actors with a voice of speech while people of different ethnicities or marginalised 

groups on the other hand were addressed but not given a voice. These people were sometimes 

embodied in regard to doing something “exceptional” however they were they were not 

embodied as the white men in the politics and economics category with the vertical angle and 

gaze looking elsewhere. 
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One might have expected different, or more balanced, results from this study, due to the 

public service mission of SVT. In broadcast as well as online, Sveriges Television has a 

special responsibility in showing a broad spectrum of diversity and representing different 

groups in society. According to the broadcasting license, the activity should be run from a 

gender and diversity perspective. This study as well as previous research discussed highlight 

the importance of studying representation. Despite technological change and the rise of 

Internet as a channel for transmission of news, the same old patterns of gender representation 

remain relatively intact within the genre (Gallagher 2004:149). The categories of both gender 

and ethnicity are important to research as they are naturalized in society through numerous 

repetitive performances that develop into patterns of identity which people start seeing as 

normal and thus reproduce daily through their own appearance and behaviour. Pictures are an 

important part in the construction of our reality; especially as repetitive images has a crucial 

impact on our perceptions and memories (Damasio 1994, Grabowski 2015). Only by going 

against those patterns, through research or at the workplace, they can be challenged and 

changed.  

Furthermore, the importance of intersectional studies cannot be emphasized enough in order 

to understand and examine multifaceted power relations through a deeper knowledge of 

media representations. However, it is not self-evident how to monitor ethnicity (Horsti & 

Hultén 2011:220). Against this backdrop, it is important to address the issue through research 

as this study intended to do. For further studies it is suggested to examine how different 

categorizations such as class, age and sexuality are interwoven together with gender and 

ethnicity to see how they interlock in multiple and complex ways. This is particularly 

important in regard to the mission of public service to address the wider audience (Hadenius 

et al. 2011:80). Moreover, it is suggested to study how the news content is perceived and 

interpreted by these audiences themselves. A suggestion would be to study the notion of 

embodiment in regard to affect studies, the effect of repetitive pictures in contrast to our 

perception of certain bodies. For changes to be achieved within the representation of women, 

men and people of different ethnicities, one must however further research the news 

organisation, organisational structure and journalists in order to make difference.  
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Appendices  
 
Appendix A: Codebook  

 
Variables Options Definitions/explanation 

Date yy/mm/dd Date of publication  

Headline Open answer The headline of the article 

Type of picture as main picture News picture  

 

Byline picture  

 

A news picture is the common picture 

appearing together with the written text of 

the article. It is coded as a news picture 

solely in order to differentiate whether or 

not it is a news picture or a byline picture, 

which is a portrait of the author of the 
article.  

 

Type of article  News article 
 

Fact article  

 
Commentary  

 
Reportage  

 

Debate/opinion 
 

Interview  

 

Analysis (Byline) 

 

News article: The most frequent type of 
article. Factual news reports, report of 

events, what has happened (when, where, 

who, what, why?) 

Fact article: Pure facts, no quotes or 
comments.  

Commentary: Often written by an external 
source such as an expert, politician etc.  

Reportage: Feature article, vivid report of a 
correspondent, named as the author of the 

article. A reportage describes individual 

experience of the author or journalistic 
observations. In-depth/longer articles. E.g. a 

journalist is out on field meeting people and 

situations. 

Debate/Opinion: Argumentative articles, 

subjective. Can be written by a journalist as 
well as an external source, such as an 

expert, a teacher, a politician. Has a focus 

on broader ethic/moral/philosophic/political 
perspectives.  

Interview: The article is an interview. There 
has to be at least 5 questions, written with 

question marks, only quotes does not count. 

Interview sections in “reportage” are not 
meant here. The focus is on the interviewee 

and his/hers career/work.  

Analysis (Byline): According to the label 

“Analysis” which is always marked. 

Analysis articles are interpretative and 
analytical and often subjective and analyse a 

phenomenon or an event rather than just 

describing and reproducing. Often broader 
social issues such as democracy, freedom 

etc. Not debating as typical debate articles.  

 

Source of picture  SVT 

 

TT 

 Based on the origin of the picture, whether 

it is taken by SVT, SVT & TT, SVT and 

other source, TT or Bildbyrån.  
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SVT & TT 
 

SVT & other source  

 
Bildbyrån 

 

Individual photographer 
 

Print screen 

 
No source 

 

Other  

  

 

Individual photographer: Only the name of 
the photographer as source. 

 

Printscreen: When labeled “Printscreen”. 

Other: another source/sources than the 
combinations above 

Gender of photographer Female  
 

Male  

 
Unknown 

 

The gender of the photographer is based on 
the name of the author of the article. If the 

name of the author has not indicated the 

gender, the photographer is coded as 

unknown. 

Gender of main actor(s) pictured Women 
 

Men  

 
Both women & men  

 
Unknown 

 

This variable looks at the person(s) depicted 
in the picture. The written text of the article 

can contribute in providing information 

about the gender. The main actor(s) refers 
the amount of space given to an actor, it can 

be several persons as well, E.g. group of 
both male and female politicians. In that 

case, the whole group is coded as both 

women & men.  If a picture consists of a 
close up of a person where there are blurry 

people in the background, the person in the 

front is coded. If the gender of the actor is 
not possible to identify, it is coded as 

unknown.  

 

 

Position of main actor(s) pictured Female professional 
 

Male professional 

 
Female & male professional 

 

Female private person  
 

Male private person  

 
Female & male private person 

 

Unknown gender professional  

 

Unknown gender private person 

 

Not clear 

  

This variable is based on the actor(s) in the 
previous variable  

Private person: A person who is not a 

member of a particular profession or group/ 
not present in the article based on their 

profession. A private person speaks/is 

spoken of based on his or hers own 
experiences from the private life. 

Professional: A person who speaks/is 
spoken of based on the role of their 

profession. E.g. an explicit farmer is not 

coded as private person, but as member of a 
professional group. If the story is about a 

person as member of the government, the 

person is coded as a professional. The value 
also includes volunteers and representatives 

of organisations. 

Main text focus  Female  

Male 

Both female & male 

Gender neutral 

 

 
Female: A woman/women is the main focus 

of the story/ the story concerns womanhood. 

 
Male: A man/men is the main focus of the 

story/ the story concerns manhood.  

 
Both female & male: Both a woman and a 

man are the main focus of the story.  

 
Gender neutral: The article concerns a 

story where either a woman or a man is the 
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focus of the story/ a story that is not about 

people/ when a group of people is 
mentioned, for example “criminals”, but 

their gender is unknown.  

 

News category  News (Nyheter) 

 

News/Science (Nyheter/Vetenskap) 
 

Culture (Kultur) 

 
Sport (Sport) 

 

Foreign (Utrikes) 
 

Domestic (Inrikes) 

 
Local (Lokalt) 

 

The values in this variable are based on 

SVT Nyheters own labeling of news items. 

Each article is designated with a category 
and coded according to that.  

 

Main topic Culture 
 

Sport 

 
Politics 

 

World politics 
 

Social issues 
 

Economics 

 
Entertainment & celebrity 

 

Science & technology 
 

Crime 

 
Gender issues 

 

Accident 
 

 

 

 Culture: art, film, music, popular culture 
etc.  

 

Sport: sport events, sport stars.  
 

Politics: party politics, political campaigns 

and elections, personal focus on 
candidates/politicians/public officials, 

democracy and structural reforms, 
government, statements by politicians.  

 

World politics: war, military conflict, 
terrorism, immigration, global warming, 

climate change, entry-ban etc.  

 
Social issues: poverty, education, social 

inequality, public health, ethical issues, 

family issues, environmental issues etc, 
issues that concerns a lot of people. Can be 

political issues such as the entry ban, but to 

be coded as a social issue it has to focus on 
the citizen and not on politicians/the reform 

as such.  

 
Economics: commerce, trade, stock market, 

general economy developments and trends, 

public sector finance etc.  
 

Entertainment & Celebrity: Entertainment 

news about celebrities, royalties etc.  
 

Science & technology: Science, research, 

innovations, technology.  
 

Crime & violence: police work, court cases 

and claims, corruption, prison and 
punishment issues. 

 

Accident: accidents, emergencies, disasters, 
112-stories.   

 

Gender issues: womanhood, manhood, and 
inequalities. 

 

Social sphere Public sphere  

 

Private sphere  
 

Not clear   

 

The public sphere: Refers to all a realm of 

our social life in which something 

approaching public opinion can be formed. 
Access is guaranteed to all citizens. A 

portion of the public sphere is private 

individuals assemble to form a public body. 
Articles concerning the realm of politics, 

public institutions and employments are 

coded as ”public sphere”. Usually concerns 
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issues of public life, which are governed by 

shared norms and values 
(Oxfordreference.com).  

The private sphere: The private realm is 
separate from the public. The family follows 

its own laws and not any external purpose. It 

is the domestic world of the home and 
family relations. The private life is the realm 

of the intimate, of personal identity, and free 

will (Oxfordreference.com). All articles 
about family issues, specific happenings or 

issues that does not concern the society in 

general, are coded here. 

Cases that are difficult to code are therefore 

coded as not clear.  

 

  

 

 

 

Appendix B: Coding Guide  

The coding guide consists of definitions of variables and values in order to create a consistent coding according 

to the rules. The unit of analysis in the sampled articles are the headline, the picture, the caption and the lead. 

The primary focus of the coding is the pictures, but as they don’t always provide sufficient information when 

standing alone, the textual parts work as support. However variations may occur in the different variables. In 

main text focus only the written text is looked at in order to further analyse the correlation between the content 

of the written text and the picture. In type of article, the unit of analysis is the whole article as it facilitates 

identifying the type of article and hence increases the reliability.  

General guidelines:  

 Only articles with pictures of people are collected for the coding. Pictures without people are not coded, 

as they are not relevant for this particular study of gender. They are thus still counted in order to present 

the total amount of pictures with and without people.  

 Visual material that consists of two or more news pictures put together as a collage is coded as one 

picture.  

 If an article consists of several pictures only the first picture, which is usually the one appearing on the 

start page of the site, is analysed. The coding is limited to the main picture of the article as the majority 

of articles only consist of one picture. Moreover, it is the main picture that is connected to the headline 

and lead, hence it is of importance for this particular study.  

 In cases of slideshows or videos, only the first or the “frozen” picture is taken into account.  

 If a picture consists of several people, but one that is clearly highlighted, the highlighted person will be 

analysed as the main person.  

 If the picture shows clear body parts, without showing the face of the person, it is still analysed.   



73 

 If a picture consists of a byline picture and a news picture, only the byline picture is analysed, as it is 

the only shown picture on the start page. Moreover, it indicates whether men or women get most space 

in analysis-articles.  

 If a picture depicts animated bodies/persons, it is not analysed.  

 The coding of actors is limited to persons; objects or institutions do not count for example.  

 If different articles contain the same picture, only the first one is coded. No doublets are coded.  

 The coding is based on when the article is published, not when it is updated. 

 

Date  

yy/mm/dd 

 

The date of the article published.  

 

Headline 

Open answer 

 

The headline of the article.   

1. Main picture 

1. News picture 

2. Byline picture 

 

This variable overlooks what type of picture that is he main picture. A news picture is the common picture 

appearing together with the written text of the article. It is coded as a news picture solely in order to differentiate 

whether or not it is a news picture or a byline picture, which is a portrait of the author of the article. The main 

picture refers to the picture that is fronted on the news site. This is always a news picture or a byline picture.  

Byline picture is the portrait of the author of the article. Some articles on the front page of SVT Nyheter contain 

a byline picture as the main picture instead of a regular news picture. These are usually articles categorized as 

Analysis since the focus is on the expertise of the author. The aim of this variable is to see if women or men get 

most space when it comes to expressing their expertise in a topic. Note: Byline pictures appear in all articles in 

the sport category, but as they are not the main pictures, they are not coded. Moreover, the coding does not look 

at gender of journalist in regular news articles and it is therefore not relevant to code. If an article contains a 

byline picture as the main picture on the front page, but also a news picture as one click on the article, the news 

picture is not coded as the “front page” pictures are the main pictures of this study.  

2. Type of article  

1. News article 

2. Fact article  

3. Commentary  

4. Reportage  
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5. Debate/opinion 

6. Interview  

7. Review 

8. Analysis (Byline) 

 

If an article is labelled as a certain type of article, it is coded according to the label. If there is no article label, the 

article is coded according to the definitions below. When deciding the type of article, the whole article is 

overlooked and not only the headline, picture, caption and lead as in the other categories. This decision was 

made, as it was difficult to determine by not looking at the whole article.  

News article: The most frequent type of article. Factual news reports, report of events, what has happened 

(when, where, who, what, why?). 

Fact article: Pure facts, no quotes or comments.  

Commentary: Often written by an external source such as an expert, politician etc.  

Reportage: Feature article, vivid report of a correspondent, named as the author of the article. A reportage 

describes individual experience of the author or journalistic observations. In-depth/longer articles. E.g. a 

journalist is out on field meeting people and situations. 

Debate/Opinion: Argumentative articles, subjective. Can be written by a journalist as well as an external source, 

such as an expert, a teacher, a politician. Has a focus on broader ethic/moral/philosophic/political perspectives.  

Interview: The article is an interview. There has to be at least 5 questions, written with question marks, only 

quotes does not count. Interview sections in “reportage” are not meant here. The focus is on the interviewee and 

his/hers career/work.  

Review: A critical article or report on a subject, e.g. a movie or a book.  

Analysis (Byline): According to the label “Analysis” which is always marked. Analysis articles are interpretative 

and analytical and often subjective and analyse a phenomenon or an event rather than just describing and 

reproducing. Often broader social issues such as democracy, freedom etc. Not debating as typical debate articles.  

3. Source of picture  

1. SVT 

2. TT 

3. SVT & TT 

4. SVT & other source  

5. Bildbyrån 

6. Individual photographer 

7. Print screen 

8. Other source 

9. No source  
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This variable marks the original source of the picture. The source is usually written in the caption-part of the 

article, right under the picture. If only the name of the photographer is mentioned as source, it is coded as 

Individual photographer. Print screen refers to pictures labelled print screen. Other refers to pictures with other 

combinations of sources than the ones above. These are not frequent, hence coded as other. If there is no source 

of picture, the picture is coded as No source. 

4. Gender of photographer  

1. Woman  

2. Man 

3. Unknown 

The gender of the photographer is based on the name of the author of the article. If the name of the author has 

not indicated the gender, the photographer is coded as unknown. 

5. Gender of main actor(s) pictured  

1. Women 

2. Men  

3. Both women & men  

4. Unknown 

 

This variable looks at the person(s) depicted in the picture. The written text of the article can contribute in 

providing information about the gender. The main actor(s) refers the amount of space given to an actor; it can 

be several persons as well, E.g. group of both male and female politicians. In that case, the whole group is coded 

as both women & men.  If a picture consists of a close up of a person where there are blurry people in the 

background, the person in the front is coded. If the gender of the actor is not possible to identify, it is coded as 

unknown.  

6. Position of main actor(s) pictured  

1. Female professional 

2. Male professional 

3. Female & male professional 

4. Female private person  

5. Male private person  

6. Female & male private person 

7. Unknown gender professional  

8. Unknown gender private person 

9. Not clear 

 

This variable is based on the actor(s) in the previous variable. The unit of analysis is the picture as well as the 

headline, caption and lead which might indicate the position of the actor presented. The main actor pictured is 

the main person/persons of the picture. What is coded here is their position as a present private person or a 

professional.   
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Private person: A person who is not a member of a particular profession or group/ not present in the article 

based on their profession. A private person speaks/is spoken of based on his or hers own experiences from the 

private life. 

Professional: A person who speaks/is spoken of based on the role of their profession. E.g. an explicit farmer is 

not coded as private person, but as member of a professional group. If the story is about a person as member of 

the government, the person is coded as a professional. The value also includes volunteers and representatives of 

organisations.  

Note: People who are suspected for committing a crime/who has committed a crime are coded as private 

persons.  

7. Main text focus  

1. Women/womanhood 

2. Men/manhood 

3. Both women/womanhood & men/manhood 

4. Gender neutral 

This variable overlooks the main text focus concerning gender of the written text in the headline, caption and 

lead. It answers the question; who/what is the text mainly about? The text can be either about a person or a 

subject/happening. The values are therefore female, male and gender neutral.  

Women/womanhood: A woman/women is the main focus of the story/ the story concerns womanhood. 

 

Men/manhood: A man/men is the main focus of the story/ the story concerns manhood.  

 

Both women/womanhood & men/manhood: Both a woman/womanhood and a man/manhood are the main 

focus of the story.  

 

Gender neutral: The article concerns a story where either a woman or a man is the focus of the story/ a story 

that is not about people/ when a group of people is mentioned, for example “criminals”, but their gender is 

unknown.  

This variable is a bit trickier than previous variables as the text can present several actors and perspectives, 

which makes it important to clearly define what should be coded as the main. The main text focus refers to the 

length/space a story devotes to an actor’s handling of the topic. It must always be coded according to the 

depiction of the story and not according to ones knowledge. An article can present number of perspectives, 

although it usually has one main focus. Either the focus is on a person/persons or a subject/happening. Focus on 

the person intends focus on, for example, the author's life rather than their literary production and contribution. 

Moreover, the main text focus is the factual focus. E.g. if a politician makes a quote that is about an issue and 

not about themselves, the article is coded according to the issue which is the factual focus. For example: 
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“Kulturministern: Dramaten får inte mer pengar”, the main issue is not the person and the article is therefore 

coded as gender neutral.  

If the article consists of more than one person, the “main actor” is the most important actor of the story. Actors 

do not become important in a story because of their position, their rank or prestige. Indicators of importance are: 

Duration, space of information about the actor, frequency of being mentioned, quotes and statements of the 

actor. The main actor is therefore identified by the number of mentions and general importance in the story. If 

two or more actors are equally prominent in the article with regard to the above criteria, the actors are coded in 

order of appearance. The first mentioned actor is coded in order to prevent subjectivity in determining the main. 

Moreover, in order to determine the order of appearance and in order to determine which actor is mentioned first, 

it is important to clarify the starting point of the coding. In this case, it is the headline, followed by the picture, 

the caption and the lead. If an actor is mentioned it the headline and another one in the lead, the actor in the 

headline will be counted as the main, if the above criteria have been applied.  

8. News category 

1. News (Nyheter) 

2. Science (Nyheter/Vetenskap) 

3. Culture (Kultur) 

4. Sport (Sport) 

5. Foreign (Utrikes) 

6. Domestic (Inrikes) 

7. Local (Lokalt) 

8. Opinion (Opinion) 

9. Economics (Ekonomi) 

 

The values in this variable are based on SVT Nyheters own labeling of news items. Each article is designated 

with a category and coded according to that.  

9. Main topic 

1. Culture 

2. Sport 

3. Politics 

4. World politics 

5. Social issues 

6. Economics 

7. Entertainment & Celebrity 

8. Science & technology 

9. Crime & violence 

10. Gender issues 

11. Diversity issues 

12. Accident 

13. Not clear 
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As the previous variable not necessarily provide information about the main topic of the article, as in foreign and 

domestic, this variable aims to cover the main topic of the story. This is important in order to see in which areas 

women and men appear. The main topic is the topic that is handled, independent of actor. For example, an article 

about a sports star that has committed suicide is coded as social issue and not sport. An article about men in 

violent relationships is coded as gender issues and not social issues, as the focus is on men in particular.  

 

Culture: art, film, music, cinema, books, popular culture etc.  

 

Sport: sports, sport events, players  

 

Politics: party politics, political campaigns and elections, personal focus on candidates/politicians/public 

officials, democracy and structural reforms, government, statements by politicians.  

 

World politics: war, military conflict, terrorism, immigration, global warming, climate change, entry-ban etc.  

 

Social issues: poverty, education, social inequality, public health, ethical issues, family issues, environmental 

issues etc, issues that concerns a lot of people although represented through a person or a group. Can be political 

issues such as the entry ban, but to be coded as a social issue it has to focus on the citizen and not on 

politicians/the reform as such.  

 

Economics: commerce, trade, stock market, general economy developments and trends, public sector finance 

etc.  

 

Entertainment & Celebrity: Entertainment news about celebrities, celebrity news, marriages, royalty etc.  

Announcements of pregnancy and death of celebrities is also coded here. Big entertainment events, such as 

“Melodifestivalen”.  

 

Science & technology: Science, research, innovations, technology, discoveries, medicine etc.   

 

Crime & violence: police work, court cases and claims, corruption, prison and punishment issues. Crimes such 

as murder, bribery, corruption, drugs, gender violence. 

 

Accident: accidents, emergencies, disasters, 112-stories.   

 

Gender issues: womanhood, manhood, and inequalities.  

 

Diversity issues: Issues concerning diversity, e.g. ethnicity   

 

Not clear: Topics that cannot be defined according to the definitions above.  

10. Social sphere  
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1. Private sphere  

2. Public sphere 

3. Not clear 

 

This variable overlooks the whole unit of analysis in order to determine the sphere that the issue of the article is 

anchored in. It is important to note that all articles are discussed in a public context. Moreover, that does not 

make an issue a public issue. Issues that are of “private sphere”-nature can still be discussed publicly. Hence, the 

sphere concerns the issue that is spoken of, independent of whether or not the actor is a private person or a 

professional.  The aim of this variable is to recognize patterns of what kind of issues women and men are 

depicted in. The line between the private and the public sphere is blurry and it is not always possible to code 

according to the guidelines. Cases that are difficult to code are therefore coded as not clear.   

The everyday usage of a public and private distinction has led to much confusion. The public and the private 

sphere are not “conceptual absolutes” but a minefield of “huge rethorical potential” (164-165). The coding of 

public sphere and private sphere is grounded in Habermas definition of the concepts. The public concerns the 

society while the private concerns the individual. Some issues are difficult to categorize by only looking at the 

topic. For example issues of crime and death. In order to code systematically, what is looked at is how an issue is 

framed. If a person have died due to a public shooting, it is coded as public. If the same issue is framed through 

the sorrow of the victims family, it is coded as private. If a celebrity is announced dead, it is coded as private.  

The public sphere: The public sphere that Habermas explored is defined as the public of the private individuals 

who join debates of issues bearing on state authority (Calhoun 1992:7) It refers to all a realm of our social life in 

which something approaching public opinion can be formed. Access is guaranteed to all citizens. A portion of 

the public sphere is private individuals assemble to form a public body. Moreover, it refers to “the social space 

in which different opinions are expressed, problems of general concern are discussed” (Calhoun 1992:289).  

Articles concerning the realm of politics, public institutions and employments are coded as ”public sphere”. 

Usually concerns issues of public life, which are governed by shared norms and values (Oxfordreference.com). 

Note: public sphere issues can be represented through individuals. E.g “Oklart om Laleh kan lämna USA”, 

which is coded as public and not private, as it concerns the immigrant ban, a political issue in society.  

The private sphere: The private realm is separate from the public. It can be understood as one of the freedom 

that has to be defended against the dominance of the state (Calhoun 1992:7). The family was idealized as the 

purely human realm of ”intimate relationships between human beings who, under the aegis of the family, were 

nothing more than human” (Calhoun 1992:48). The family follows its own laws and not any external purpose. It 

is the domestic world of the home and family relations. The private life is the realm of the intimate, of personal 

identity, and free will (Oxfordreference.com). All articles about family issues, specific happenings or issues that 

does not concern the society in general, are coded here. 

The coding guide was inspired by the following codebooks: 

 

Codebook European Election Study 2009, draft version 27.04.2010 
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Media systems and the character of news, accessed 1April 2017 < 

http://www.svt.ntnu.no/iss/Toril.Aalberg/YFF/code%20book%20content%20analysis_print.pdf >   

 

 

 

Appendix C: Additional Results of Content Analysis 
 

Table 5: Gender and Position of Main Actor Pictured  

 

 

 

 

Table 8: Women and Men in Different News Topics  

http://www.svt.ntnu.no/iss/Toril.Aalberg/YFF/code%20book%20content%20analysis_print.pdf
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Table 9: Positions in Different News Topics 

 

 

 

 

 

 



83 

 

 

 

Table 10: Gender of Main Actor Pictured in News Categories 
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Table 12: The Embodiment of Positions in the Private Sphere & Public Sphere 

 

 

 

 

Table 14: Main Text Focus & Position of Main Actor Pictured 
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Table 15: Main Text Focus and Gender of Main Actor Pictured in Main Topic 
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Appendix D: Articles Visual Analysis 

 

Article Number Date Headline Link 

1 5.02.2017 Nu ska tvisten om 

Trumps inreseförbud i 
USA iavgöras 

https://www.svt.se/nyheter/utrikes/nu-ska-tvisten-om-trumps-

inreseforbud-i-usa-avgoras 
 

2 5.02.2017 Domstol: Inreseförbudet 

fortsatt stoppat 

https://www.svt.se/nyheter/utrikes/domstol-inreseforbudet-

fortsatt-stoppat 

3 5.02.2017 Brandmännen I uppror – 

hela styrkor har sagt upp 

sig 

https://www.svt.se/nyheter/inrikes/brandmannen-i-uppror-hela-

styrkor-har-sagt-upp-sig 

4 19.02.2017 Arbetsgivare i Lessebo: 

“vi behöver hjälp” 

https://www.svt.se/nyheter/inrikes/integration-i-lessebo-

problem-eller-utmaning 

5 01.02.2017 SAS-chefen fick 25-

procentig löneökning 

https://www.svt.se/nyheter/ekonomi/sas-chefen-fick-25-

procentig-loneokning 

6 15.02.2017 Årets första räntebesked: 

Förblir oförändrad  

https://www.svt.se/nyheter/ekonomi/penningpolitisk-

atstramning-narmar-sig 

7 15.02.2017 EU-parlamentet har 

röstat ja till 

frihandelsavtalet Ceta 

https://www.svt.se/nyheter/utrikes/eu-parlamentet-har-rostat-

ja-till-frihandelsavtalet-ceta 

8 08.02.2017 Så mycket kostar 

badhusbiljetten - 

egentligen 

https://www.svt.se/nyheter/lokalt/orebro/sa-mycket-kostar-

badhusbiljetten-egentligen 

9 09.02.2017 Handbollstjärnan trött på 

penisbilder  

https://www.svt.se/nyheter/lokalt/stockholm/handbollsstjarnan-

snoppar-av-sextrakasserierna 

10 16.02.2017 Bara män bokades på 

Kalmar kommuns 

företagsgala  

https://www.svt.se/nyheter/lokalt/smaland/bara-man-som-

forelasare-pa-konferens-om-framtiden-jag-blir-forbannad 

11 30.01.2017 KD: Män glöms i 

statsning mot 

relationsvåld 

https://www.svt.se/nyheter/lokalt/stockholm/kd-man-gloms-

bort-i-plan-mot-relationsvald 

12 13.02.2017 Bilder på svensk 

delegation tolkas olika 

https://www.svt.se/nyheter/inrikes/bilder-pa-svensk-

delegation-tolkas-olika 

13 09.02.2017 “Skulle aldrig spela en 

rollfigur som är 

stötande”  

https://www.svt.se/kultur/scarlett-johansson 

14 15.02.2017 Grammychefen: Inte ett 

mångfaldsproblem 

https://www.svt.se/kultur/musik/grammychefen-inte-ett-

mangfaldsproblem 

15 03.02.2017 Ilham har gjort fotbollen 

till en frizon för tjejer 

https://www.svt.se/nyheter/lokalt/smaland/ilham-har-gjort-

fotbollen-till-en-frizon-for-tjejer 

16 21.02.2017 Oscarsfavoriten 

Mahershala Ali o matt 

vara svart muslim i USA 

https://www.svt.se/kultur/oscarsnominerade-mahershala-ali 

17 30.01.2017 Hon har bott I Umeå I 30 

år – stoppas I USA 

https://www.svt.se/nyheter/lokalt/vasterbotten/mojgan-fran-

umea-kommer-inte-in-i-usa 

18 19.02.2017 Låga förväntningar om 

fredssamtal bland syrier 

i Sverige 

https://www.svt.se/nyheter/utrikes/laga-forvantningar-om-

fredssamtal-bland-syrier-i-sverige 

19 13.02.2017 Utvisad efter åtta år i https://www.svt.se/nyheter/inrikes/utvisad-efter-atta-ar-i-

https://www.svt.se/nyheter/utrikes/nu-ska-tvisten-om-trumps-inreseforbud-i-usa-avgoras
https://www.svt.se/nyheter/utrikes/nu-ska-tvisten-om-trumps-inreseforbud-i-usa-avgoras
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förvar forvar-1 

20 15.02.2017 Pappan tjänade för lite – 

nu kan sonen bli utvisad 

https://www.svt.se/nyheter/lokalt/stockholm/pappan-tjanade-

for-lite-nu-kan-sonen-bli-utvisad 

 

 

Appendix E: Sample of Visual Analysis  

 

 

 

Denotative level: A well-dressed man and a woman standing together in a room with four 

people in the background. One person in the background carries a camera and the other ones 

are walking while talking to each other. The man and the woman are in the center of the 

picture and the light is on them.  

 

Connotative level: The gazes of the man and the woman are directed towards the viewer as 

they are both looking into the camera and smiling. It is a smile that invites us to share a 

moment of joy, as Machin explains it (Machin 2007:111). The gaze hence invites for 

engagement with the viewer. The horizontal angle combined with closeness connotes 

togetherness and intimacy. The eye-level corresponds to an equal relationship of power. The 

direct gaze and the dizzy background with people break the illusion of the journalist standing 

outside the happening, instead one feel apart of it (Machin 2007:140-141). Although there are 

many people in the picture, the two fronted actors are depicted as a “group” and are what 

Machin call “homogenised” as they pose and smile in a similar way close to each other. This 
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gives the impression that they are feeling the same or are in the same position (Machin 

2007:121-123). Moreover, the person in the background who is carrying a camera and 

looking at them, gives the impression of wanting to take a photo of them, which puts the man 

and the woman in a position of power, as they drag attention.  

 

Relation of the visual and written text: In the headline there is a quote of the Grammy boss 

saying, “It is not a diversity issue”. He is the man pictured together with the woman, Adele, 

who has won several Grammy awards. The caption indicates the issue of the story which is 

the critique directed to the awards through the hashtag “Grammysowhite”. The critique is 

dismissed by the Grammy boss who claims that there is no diversity problem whatsoever. The 

written text loads the image with the meaning that the Grammy boss is not concerned with the 

critique, giving the impression of laughing it off. This is connoted already when reading the 

headline and looking at the picture. The singer pictured together with the Grammy boss has a 

central role in the picture, but not in the story. There is no quote or reaction from her, 

however her embodiment in the picture, makes her a passive participant. The carriers of 

connotation in the way she is depicted- standing close to the man, both smiling and looking 

into the camera, creates the feeling of them being a “group” which connotes a sense of 

togetherness between them. In the relation of the visual and written text, the woman becomes 

a passive participant in the defence of the diversity critique. This connotation is further 

reinforced by the fact that she is white, which becomes meaningful in the description of the 

“non-represented” which in this case is another singer, Beyoncé, who is black and did not get 

any awards, also the starting point of the whole critique. The mythical meaning of the story 

concerns the privilege of interpretation. As a white man with power, the Grammy boss has the 

privilege of interpretation of what a diversity issue is. The embodiment of the story and the 

semiotic carriers of connotation (gaze, angle of interaction and distance) reinforce the 

privilege of the white man and the patriarchal structure 
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