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Abstract 

This thesis is a qualitative analysis of conceptions of identity, media strategies and the work 

practices of six Indian feminist citizen media organizations. The main actors of these 

organizations have been interviewed to add knowledge regarding the complex character and 

phenomena of the feminist citizen media outlets working to raise awareness of gender 

equality in India. Additionally, the feminist approach of these citizen media organizations is 

analyzed in relation to earlier feminist theories, to add knowledge, present and analyze their 

conceptions of gender equality in the Indian context. 

 

 

The analysis shows that the multifaceted approach of the rhizome (Deleuze & Guattari, 1987; 

Bailey, Cammaerts & Carpentier, 2007) is useful tool when trying to capture the conceived 

identities, media strategies and work practice of these citizen media organizations. The 

feminist citizen media organizations do differ in media strategies and work practices, yet the 

similarities in elusiveness is striking, such as the way their media strategies and work practice 

transformed and developed organically in relation to the social, political and economic sphere 

in which they act. Some main media strategies emphasized by the organizations include: 

female empowerment; giving voice to women and subordinated groups; opposing the 

narrative of mainstream media in relation to gender; to use participation in the media or 

through the media; and, to identify themselves as civil democracy organizations using civic 

participation. Some of the organizations are more aligned with mainstream media practice, 

while others oppose such practice. The organizations are also adjusting to the restrictions of 

the social, political and economic environments in which they operate – with economic 

restrictions, for example, impacting changes in direction and content. The main feminist 

approach of gender equality is understood as socially constructed inequalities through time 

and space. Their focus on female sexual and reproductive rights correlates with earlier 

theories of second wave feminism, although other feminist perspectives are also integrated. 
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1.Introduction 

In Delhi, after watching a film at the cinema, Joyti Singh and her male friend Awindra Pratap 

Pandey were picked up by a bus driver and his friends. The men on the bus violently raped 

Joyti and assaulted her friend Awindra. Afterwards, they were thrown off the bus next to the 

highway, and Joyti Singh died a few days later of her injuries. This violent gang rape, and 

further similar events of rape and sexual assaults in India, received significant media attention 

and triggered a public debate on gender violence and gender equality in India which is still 

ongoing. With its population of 1.3 billion, India is an ethnically, economically, politically, 

religiously and regionally, divided country. Some statistics might help to get a picture of the 

general equality rate in India: 28 percent of the workforce are women, 11 percent of 

parliamentarians are women, and the literacy rate among women is 59 percent, as compared 

to 80 percent for men (WEF, 2018). In addition, the crime rate against women is 53.9 percent 

and in the capital Delhi, and 92 percent of the women have experienced sexual and psychical 

violence (UNIBF, 2018). Finally, 27 percent of under-aged girls in India are married. 

Accordingly, the UN Development programme emphasize India as a country with a major 

gender inequality gap (UNIBF, 2018). 

 

In many of the Indian metropolitan cities – such as Bangalore, Mumbai, Delhi and Hyderabad 

– the media reporting of rape, gang rape and sexual assault in public places has resulted in 

public protests, civic movements and increasing public debate (Wireus, 2017:10-14). The 

media reporting of gender inequality issues is of importance for people´s conceptions of 

gender rights. Media coverage is a tool for covering, informing and raising awareness of 

complicated political issues, public debates and political change. For example, Phillips et. al 

analyzed news coverage of the Delhi rape and concluded that the press coverage of rape and 

sexual assault in India played an important part in making protests of gender equality arise, 

and to spread information on women’s health issues nationally and internationally (Mark 

Phillips et al. 2015). Several studies conclude that the mainstream media coverage of the 2012 

Delhi rape, and further cases of rape and sexual assault in India´s cities during 2012 – 2013, 

affected public interest of gender issues in India. Civil groups and politicians raised their 

voices against rape and sexual assault, which led to government actions and changes in the 

legal system. Although, research of media reporting of rape and sexual assault, shows that the 

press coverage focuses on event-driven content: of sensational stories spectacular events, 

under aged rape victims and cases the middle-class can identify with. To a certain extent, 

police action of not properly receiving and taking care of rape complaints and faults in the 



 
 

legal system are highlighted, but multifaceted and in-depth coverage which shows the 

complexity of gender equality issues in context is rare (Drache & Velagics, 2014: 11, 38). 

Discourse analysis of interviews with Delhi journalists after the 2012 Delhi rape found 

inherent and implicit contradictions in journalistic practice that highlights crime that sells, that 

suggests rape and sexual assault as not newsworthy and lacks in-depth or investigative 

coverage (Shakulo, 2014: 153-167).  

 

This increased gender debate in India generated a fast-paced scene of alternative citizen media 

organizations using strategies and practices to raise awareness of gender (in-)equality in India. 

These media organizations and their work is of importance to scrutinize, in addition to 

mainstream media organizations. As Bailey, Cammaerts and Carpentier (2007) point out, 

alternative media organizations are a sphere for political and democratic activities, such as 

sexual, gendered and cultural struggles within a democratic project (Bailey, Cammaerts & 

Carpentier, 2007: 4-5). Additionally, studies of citizen media and gendered media are 

connected. According to Drueke & Zobl, feminist media is any self-identified feminist and/or 

women´s media project. Feminist media producers have been investigated for how they create 

and engage in participatory spaces, networks and cultural practices, and conceptualize cultural 

citizenship and initiate processes of social change (Drueke & Zobl, 2012:11). This is also 

what will be analyzed in this thesis: namely, in relation to earlier theories of alternative citizen 

media, to analyze six feminist citizen organizations in Indian metropolitan cities in terms of 

their conceptions of participation and cultural citizenship, and their initiation of change 

through media strategies and media work. The mainstream media started a public debate 

which also continues by and through these organizations. Accordingly, this thesis is not about 

mainstream media and the quest for “objective” journalism. Rather, the focus is on alternative 

media: feminist citizen media organizations practicing media production.  

 

To capture these six feminist citizen media organization´s role, media strategies and work 

practice I use earlier theories of alternative citizen media, which might be summarized as: 

first, citizen participation in producing content and as part of management instead of citizens 

being represented in the media; second, conceptions of mainstream media, and if they 

challenge platforms, routines and roles, give alternative views of policies, priorities and 

perspectives and give voice to under- or misrepresentative groups; and, third, conceptions of 

independence from market, state or other organizations (Bailey, Cammaerts and Carpentier, 



 
 

2007: 18-20). Also, rhizhomatic theory includes and opens earlier categories, and characterize 

citizen media as fluid, heterogenic, having different connections, media strategies and work 

practices (Bailey, Cammaerts and Carpentier, 2007: 20ff). This thesis will strive to capture the 

essence of these six feminist citizen media organizations’ conceptions of their media 

strategies and work practices, with help of theories of citizen media.   

 

Additionally, since these Indian feminist citizen organizations strive toward initiating gender 

equality, it is of importance to investigate their feminist approach. Historically, feminism 

developed in three stages, where the first stage was the suffragettes strive for political and 

socioeconomic inclusion, the second focused on issues of importance for women and to 

change social structures, and the third, questioned earlier feminism and included other 

identities in the struggle toward equality (Gillis, Howie & Munford, 2004). These stages 

occasionally overlapped (Kristeva, 1986) and together with earlier gender theories such as 

gender constructive- and then gender system theory (Hirdman,1998), the questioning of the 

heterosexual norm (Butler, 1990), the intersectional theory (Creenshaw1991, Hill 1990, 2009) 

and Mohanty´s critique of earlier feminism as colonial (1998) will be used as analytical tools 

to recognize the organizations feminist discourse. Accordingly, the stages of feminism and the 

gender theories are a useful palette of tools to understand the feminist citizen media 

organizations feminist approach within the Indian context, and the forthcoming debate on 

gender equality. It is important to, in relation to earlier feminist studies, to add knowledge to 

what kind of feminist goals and conceptions are of importance to these organizations in the 

context of India: namely, what are these six specific main concepts of feminism in the context 

of Indian metropolitan cities today?  

 

Accordingly, since feminist academic methodologies are often pluralistic, the first part of the 

study will combine earlier theory of alternative citizen media, while the second, uses earlier 

gender theory to guide the analysis of feminism in the context of India.  

 

 

 

 

 

 

 



 
 

1.1 Aim of research 

This thesis is a qualitative analysis of the conceptions of identity, the media strategies and the 

work practices of six Indian feminist citizen media organizations: Safe City, Mara.in, Hidden 

Pockets, B. Safe, The Better India and Radio Active. The aim is to add deeper knowledge of 

the complex characteristics of feminist citizen media organizations working toward gender 

equality in India today. Since earlier studies showed the mainstream media impact on gender 

debates in India, it is of equal importance to increase knowledge of the alternative citizen 

media scene as a part of Indian society and the gender debate. The characteristics and 

phenomena of the feminist citizen media scene in India are complex and hard to capture, so a 

multifaceted approach of the rhizome including earlier alternative media theory will therefore 

be used to analyze conceptions of participation, relation to mainstream media and 

independence from state and market. Additionally, to analyze and characterize the specific 

feminist approach of these six organizations in an Indian context, earlier gender theories are 

added as additional analytical tools. The aim is to discuss their conceptions of gender equality 

in this specific Indian context, and the relation to earlier feminist debate and theory.  

 

1.2 Research questions 

Accordingly, the thesis will analyze if a multifaceted approach of earlier alternative media of 

the rhizome combined with gender theory, will capture the complexity of these feminist 

organizations ideas, character och phenomena. Therefore, the overall question is: What are the 

complex feminist and alternative citizen media ideas, character and phenomena of these six 

feminist citizen media organizations within their conceived feminist media strategies, media 

practices and feminist approach? These underlined questions will help me answer the aim and 

question of the thesis: 

 

What are the specific conceptions of characteristics, media strategies and work practice by the 
actors of these six citizen participatory media organizations in their work toward gender 
equality?  
 
In relation to how they concept participation, relation to mainstream media, interdependence 
of state and market and elusiveness in their work toward gender equality, what implications 
and restrictions do they conceive they have?  
 
The actors within these six organizations, in relation to earlier feminist studies and theories - 
What kind of feminist conceptions do they emphasize in their work toward gender equality?  



 
 

2. Research of mainstream media journalism of sexual violence in India  
As described in introduction, mainstream media reporting increased the gender equality 

debate in India, which is now ongoing. Although, it should be noted, there were also 

restrictions in media coverage and newsroom practice.  

 

For example, Drache & Velagics analysis of over seven hundred news reports of rape stories 

in four leading Indian English newspapers, found that the news agenda of rape and sexual 

assault was dictated by sensationalism, short news events, exceptional violence, special cases 

and the investigation process. Although, no deeper understanding of gender inequalities, 

complexity or context were provided, except for a few in-depth reports of public protests, 

female security, minor victims, police actions and questioning of laws. That marital rape is 

not illegal in India, was not covered or questioned (Drache & Velagics, 2014: 11, 38). 

Similarly, Shakulo analyzed 27 male and 11 female interviews of Delhi broadcast news 

journalists, and found that in the discourse of the journalist practice, there were inherent and 

implicit contradictions: to highlight crime that sells (such as rape), to frame sexual assault as 

not newsworthy and not to deserve in-depth investigative coverage (Shakulo, 2014: 153-167). 

Additionally, rape myths are often presented in the Indian press, of women falsely accusing 

men of rape; and, the middle-class and higher casts get more coverage when victims of rape 

than other social groups (Drache & Velagic, 2014). Newsroom ethics and practices portray 

rape victims as shamed women, reinforcing societal perceptions of public space as not 

suitable for women. Still, there are notable exceptions of journalists criticizing victim 

shaming by politicians, religious leaders and bureaucrats (Shakulo, 2014: 153-167).  

 

Accordingly, mainstream media reporting on rape and sexual assault increased the public 

debate of gender equality in India, contemporaneously, as Shakulo´s (2014) and Drache & 

Velacics (2014) studies show, mainstream media practice has limitations when reporting on 

rape and sexual assault. These limitations, might be a reason for the alternative feminist 

citizen media scene with alternative media strategies and work practice to develop, to raise 

awareness and deepen the knowledge of gender equality issues in Indian society. This is the 

context in which these organizations started and continues to be a voice for gender equality. 

This background will be interesting to bear in mind when analyzing the organizations relation 

to mainstream media, although, it is not my research approach. I will instead draw on theories 

of alternative media and citizen media, as well as feministic theories, which will be described 

further.  



 
 

2.1 The Indian context of community radio 

A short description of community radio in India will be presented because of the formal state 

restriction on free press and speech that the organizations discuss further on in the analysis.  

 

Malik (2015) argues that Indian community radio is a tool for social justice, a platform for 

community voices and narratives. He highlights the idea of community radio, to counter the 

mainstream media hegemony, when different alternative cultural and linguistic identity 

groups get invited to participate in media production and engage in civic issues of their 

concerns, which challenge mainstream journalistic practice (Malik, 2015).  Although, within 

the governance regulations, community broadcast stations are not allowed to produce news, 

and it is mostly radio DJs and music played on the community radio.  Some social issues can 

be addressed, but critical investigative journalism is not allowed. Only the national channel, 

public Air India´s radio, can produce news. Further, once a month, Indian Prime Minister 

Modi shares his thoughts in a radio program entitled “Mann Ki Baat”, and all community 

radio stations must broadcast the one hour program and editing or comments of the program 

are not allowed. Malik is aware of these limitations, although argues that the Indian 

community broadcast regulations (“The Codes of Practice for Community radio in India”) 

governed by the Ministry of Information and broadcast, should formulate safeguarding 

guidelines to ensure that the community practices will lead to increased democracy values, of 

accountability, freedom and existence (Kanchan K. Malik, 2015).  

 

2. 2 Theories of alternative, citizen media and the multifaceted approach 

2.2.1 The Analytical steps of the multifaceted theory 

This section will describe how I will use theories of alternative citizen media and relate it to 

the two first questions, which is to characterize the conceptions of identity, media strategies 

and work practices within these six organizations, and further, to analyze their conceived 

implications and restrictions on work practices. Bailey, Cammaerts and Carpenters draw on 

earlier theories of alternative citizen media, and propose a multifaceted approach that includes 

earlier theories combined with an Rhizomatic media framework (Bailey, Cammaerts and 

Carpentiers, 2007: 18-20). This is also my approach in the first part of this thesis: a 

multifaceted approach. And to do that, certain steps will first be analyzed to be able to discuss 

the organizations rhizomatic character and work practice. The analytical steps will be 

described further in this theory section.  

 



 
 

2.2.2 Feminist citizen media studies built on a multifaceted approach 

First, I will establish the connection between the multifaceted approach Bailey, Cammaerts 

and Carpentiers (2007) argues for, and how Drueke & Zobls (2012) theorize feminist media. 

Drueke & Zobl (2012), argues that feminists always used a self-managed alternative media to 

spread their ideas and initiate social change. To summarize, they understand feminist media as 

a self-identified feminist or women´s media project, that uses different media production and 

platforms to create and engage in democratic participatory spaces, networks and cultural 

practices (Drueke & Zobl: 2012; 11). Similarly, to the multifaceted approach, the assumption 

for feminist media, is that they use their cultural citizenship to initiate processes of social 

change and investigate processes, media strategies and mechanisms used to raise awareness of 

gender equality (Drueke & Zobl, 2012; chapter 1). This will also be my assumption: that these 

six organizations are citizen media organizations striving to initiate processes of social change 

through media strategies and work practices.  Bailey, Cammaerts & Carpentier (2012) draw 

from earlier theories of alternative citizen media, such as political identity theory by Laclau 

and Mouffe (1985). As Laclau and Mouffe emphasize, the identity of the alternative media is 

relational och linguistic practices within a discourse framework. The theory will be used to 

identify the six feminist media organizations conceptions in relation to how they describe and 

conceive of their organizations and work practices. The actors within the organizations 

characterize their alternative media identity by answering questions of what, why and how 

they serve the community (Laclau & Mouffe cited in Bailey, Cammaerts & Carpentier, 2007: 

5-6). These questions will be a general framework used to analyze my respondent’s answers 

in characterizing conceptions of their organizations, and how they conceive of their working 

practices. 

 

Further, concepts of community are included in citizen media theory, such as alternative 

media organizations sharing geographical aspects, common concerns (Williams, 1976: 76), 

shared interests, problems or conditions extending nations or continents (Lewis, 1993: 13). In 

this thesis, Bailey, Cammaerts & Carpentier define alternative citizen media as being 

community groups sharing common concerns, engagement, involvement of members and 

communal resources (Bailey, Cammaerts & Carpentier, 2007). Similarly, these investigated 

organizations are in this thesis defined as feminist media organizations sharing similar 

interests of aiming to raise awareness of gender equality, although, there are differences – if 

they work locally or trans-local – this will be described further in the methodology section.  

 



 
 

 

2.2.3 Theory of participation in the media or through the media 

To analyze their conceptions of their identity, media strategies and work practice, the first 

step will be to analyze how the organizations both facilitate and practice participation. The 

multifaceted approach includes early democracy theories of the communicative process, 

where a first step is to make distinctions between participation in the media or through the 

media. In the media is non-professionals producing media content who are active in decision-

making, which encourages citizens´ activity, communicative rights, learning a democratic 

civic attitude and strengthening macro-participation (Verba & Nie, 1987: 3). And 

participation through the media deals with participation in public debate and self-

representation, a focus on dialogue and rational argument as the foundation of deliberative 

democracy (Habermas, 1992) or conceive media in a conflict-oriented approach, of media as a 

crucial site of political differences and power struggles (Kellner, 1992: 57). Through the 

media, are mainly related to mainstream media. (cited in Bailey, Cammaerts & Carpentier, 

2007: chapter 1). Therefore, to analyze these feminist media organizations, their concept of 

participation - in the media or through the media - makes it possible to analyze and discuss 

their different conceptions of democratic participation in the media and their democracy view 

on how to make an impact on public debate, with the aim to influence the debate of gender 

equality in India.  

 

2.2.3 Theory of citizen media and their relation to mainstream media  

A second step, is to analyze the conceived media strategies and work practices to understand 

their conceived relation to mainstream media and some of the complex characteristics of the 

citizen media organizations. Earlier alternative media theory often distinguishes between 

mainstream media and alternative media. Atton (2002), identifies alternative media as 

ideological, challenging hegemony, using different platforms, experimenting and 

transforming different roles and routines (Atton, 2002; 15). It can also be radical, generally 

small-scale and expressing an alternative vision to hegemonic policies, priorities and 

perspectives (Downing et Al, 2001; v). Additionally, alternative media often conceive 

themselves to be the voices of under-represented groups in mainstream media (Bailey, 

Cammaerts & Carpentier, 2007). Hall describes how meanings are constructed within 

language, discourse and representation, which contributes to a “struggle for meaning” in 

producing social knowledge. (Hall, 1997: 42). Most of these earlier theories are based on 

mainstream media as being hegemonic through discursive practice and representing certain 



 
 

groups and interests and, researchers, McNair for example, argue that mainstream media tend 

to be oriented towards elites (McNair, 1998: 75ff).  In opposition, alternative citizen media do 

instead, represent subordinated groups and contest hegemonic meanings through discursive 

practice and resistance, producing counter-hegemonic representations. Bailey, Cammaert & 

Carpentier define alternative citizen media as a complementary or counter-hegemonic critique 

of mainstream media (Bailey, Cammaerts & Carpentier, 2007). They argue for alternative 

citizen media to give voice to social movements, minorities and subcultures which result in 

diverse content, a multiplicity of societal voices and experimenting in the diversity in formats 

and genres (Bailey, Cammaerts and Carpentier, 2007: 18-20). I have no intention of fully 

identify the six organizations media practice as alternative media versus mainstream media. 

Instead these earlier theories will be used as a palette for analyzing some of the nuances of the 

six organizations relation to mainstream media. For example, the potential to use mainstream 

media practice and alternative social and democratic practice simultaneously. I am especially 

interested in their conceptions of representation and the discursive conceptions of struggle 

over meaning. Secondly, also their platforms, experiments, content, formats and genres are of 

interest to the analysis. This will give knowledge of their conception of mainstream media 

hegemony and the complexity of media strategies and media practice for alternative citizen 

media to raise awareness of gender equality.  

 

Additionally, alternative citizen media competing with mainstream media are risking financial 

and organizational instability. Risks of being unprofessional, inefficient or limited in reach or 

to the societal groups the want to give voice to, have been discovered (Bailey, Cammaerts & 

Carpentier, 2007: 20). This will, to a certain extent, be analyzed and discussed. I will touch 

upon the subject of organization, and discuss the organization’s conceptions of independence 

and thereby analyze their political and economic restrictions, but there is not enough material 

for a deeper organizational analysis that focuses on organizational structures. 

 

2.2.4 Theory of dependence or independence of state and market 

Thirdly, civil society theories of alternative citizen media analyze implications and risks of 

being independent, dependent or interdependent to civil society, state and market. There are 

different perspectives of independence, such as considering market as part of the state, where 

society legally guarded and balanced public and private interests (Hegel in Bailey, Cammaerts 

and Carpentier, 2007; 21-22). Another perspective, views the legal state system as controlled 

by elites, where private interests determine public interests (Marx in Bailey, Cammaerts and 



 
 

Carpentier, 2007; 21-22). Further, Gramsci understood civil society as an arena of struggles of 

hegemony, where market and state is contested by civil society, which allows for analyzes of 

contradictions and conflict (Gramsci in Bailey, Cammaerts and Carpentier, 2007; 21-22). 

Neo-Gramscians consider civil society relatively autonomous from state and market. Citizens 

can mobilize and organize toward social change and counter-hegemony, although the civil 

sphere socially interacts with market and state, by family, associations, social movements and 

communication (Cohen & Arato, 1992). Cox (1999) distinguishes a “top-down” conception of 

civil society from a “bottom-up”, were the top-down are dominant forces penetrating popular 

movements, while the bottom-up are disadvantaged by globalization while protesting and 

seeking alternatives (Cox 1999: 10-11).  

 

The struggles between alternative media, state and market can result in financial risks as 

alternative media can pose a threat to a repressive state, thereby triggering state interference 

(Bailey, Cammaerts & Carpentier, 2007: 25). The assumption in this thesis is that these six 

media organizations are part of civil society and practice political and cultural struggles to 

eventually change social/economic relations and politics. According to Bailey, Cammaerts & 

Carpentier, there might also use activism (Bailey, Cammaerts & Carpentier, 2007: 23). These 

earlier democracy theories will be used as tools to analyze the implications and risks of being 

dependent, independent or interdependent with other organizations, the state or corporate 

companies. I will also consider if they use activism and if that trigger restrictions from the 

state, to understand the meaning and complexity of the conditions for these six organizations.   

 

According to earlier theories, the advantage of alternative media is that they allow citizens to 

organize and communicate in micro-sphere (Wasco & Mosco, 1992: 7) which make citizens 

and communities learn democratic and/or civic attitudes, thus strengthening macro-

participation (Verba & Nie, 1997: 3). It is not media neutrality and impartiality, instead it 

offers societal groups and communities opportunities for extensive participation in public 

debate and self-representation in public sphere (Bailey, Cammaerts & Carpentier, 2007: 25). 

These advantages, and what they mean to the organizations, are also going to be considered.  

 

2.2.4 The Rhizomatic approach – a combination of approaches 

The fourth theoretical approach, the “Rhizomatic media” combines earlier theories in a multi-

theoretical approach (Bailey, Cammaerts & Carpentier, 2007: 25). I will first use the above 

theories of participation, distinctions of mainstream media practice and as media as part of 



 
 

civil society and the relation to state and market, to eventually capture the nuances and 

complexity with some further help from the analytic tool, the rhizome. According to Bailey, 

Cammaerts & Carpentier (2007), the rhizomatic approach makes it possible to capture the 

diversity and elusiveness of the alternative media organizations. The framework deepens the 

civil society approach, allowing for nuances in relation to media, state and market. It also 

allows for analysis of discursive spaces and fluid aspects, and combines a critical stance 

towards mainstream communicative, organizational and political discourses and strategic 

alliances between mainstream identities and state/market organizations (Bailey, Cammaerts & 

Carpentier, 2007: 33). I will use the rhizomatic theory as a way of capturing the differences, 

contradictions and nuances which will be useful to more deeply discuss alternative feminist 

media organizations. 

 

According to the rhizomatic metaphor that first got defined by Deleuze and Guattari (1987), 

media and the communicative process might have a rhizomatic or “arbolic” thinking, where 

the arbolic is structural, linear, hierarchic and sedentary represented as a “state, three-like 

structure” of branches, subdivided into smaller and lesser categories. It is often related to 

mainstream media. While the Rhizomatic is non-linear, anarchic and nomadic, unlike trees or 

roots it connects any point to any point. Characteristics of connection and heterogeneity 

implies that any point of the network can be connected to any point, despite different 

components. It has a multiplicity of rules and of different elements in motion. It can be 

described as an open map which is connectable, detachable, reversible, constantly modified 

and reworked by individuals, groups or social formations. It can also be performed as art, 

political action or meditation.  Three aspects are in focus: Alternative media or citizen 

medias’ role at crossroads of civil society, their elusiveness and interconnections and linkages 

with market and state. The role as crossroads of organizations based in local communities 

and/or trans- local networks, allowing levels of elusiveness in identity, a fluid society and in 

considering of an antagonistic relationship towards state, which makes regulation and control 

hard (Deleuze and Guattari, 1987: 19-28).  

 

The rhizome makes different connections of semiotic chains, organizations of power and 

relates to arts, sciences and social struggles. They link to other civil organizations, with 

segments of state and market, but without losing identity or becoming incorporated, 

sometimes critiques hegemony and at other times, use and abuse the dominant order. The 

definition of trans-hegemonic is an interplay between resistance and cooperation legitimizing 



 
 

the utility, engaged in market and/or state. For survival reasons, different types of 

relationships with market and/or state might occur (Deleuze and Guattari, 1987: 19-28). After 

analyzing the six organizations out of earlier theories, I will use the rhizomatic 

characterization to define and analyze these organizations’ rhizomatic character, and what that 

means for the organizations and their work towards gender equality. For example, just as 

Bailey, Cammaerts & Carpentier points out, there is potential risks in what roads the 

organizations follow, such as isolation or connection to power structures. There might also be 

a complex relationship with state and market organizations which can create risks or 

incorporation, loss of independence and finance (Bailey, Cammaerts & Carpentier, 2007: 30). 

Accordingly, considerable threats to the functions and existence of the six organizations, will 

also be considered with help from this theory. 

 

Rodriguez, Ferron & Shamas (2014), prefer “citizen media” instead of the notion alternative 

media. They criticize earlier communicative research as having too much focus on available 

technology for effective social movements (such as “The Twitter revolution” in North Africa), 

and that this attention risks neglecting historical, economic and political context. Instead, they 

explore how media technologies bend according to local power, levels of expertise, cultural 

negotiations and social interactions. How citizen media activists and practitioners share know-

how, redefine technologies potential and articulate their own goals (Rodriguez, Ferron & 

Shamas, 2014:150-166). In accordance to Rodriguez, Ferron & Shamas, this thesis does not 

focus on technology, rather, it is the media organizations conceptualizations of interactions 

and negotiations in their media strategies and work practice toward gender equality, that are 

going to be noticed and discussed.  

 

2.2.5 A summary of the multifaceted theoretic approach 

Laclau and Mouffe´s (1985) political identity theory will be used as a framework of guided 

questions of what, why and how the organizations concept their character, media strategies 

and work practice. A multiple theory approach of earlier alternative citizen media theory 

combined with the rhizome theory, will be helpful to characterize and analyze the complexity 

and nuances of these citizen media organizations conceived characteristics and work practice, 

especially regarding their concept of participation, relation to mainstream media practice and 

their dependence, interdependence or independence of other organizations, state or market. 

Also, the rhizome theory will be useful to be able to characterize the complexity, nuances, 

tensions and inconsistencies in the concept of these organizations.  



 
 

 

The multiple approach of the rhizome has also been used by earlier media gender studies, to 

capture the complexity and the role of media production in spreading political ideas, political 

mobilization and to constitute political identities (Gunnarsson Payne, 2012:11). Similarly, 

feminist publishing tradition has used multiple formats, genres, modes of expression and 

political agendas. For example, the second wave of feminism in 1968 produced different news 

journals. 1980, feminist news- papers and private radio stations started, and in 1990s different 

trans-national “girl zines” gave voice to feminist politics. Today, feminist media develops 

through magazines, TV, print, podcasts and internet (Gunnarsson Payne, 2012:56-57). The 

feminist movement of zines and websites are Rhizomatic in character, such as an 

“underground culture, multiplying via lines of connection that are not controlled from primary 

location”, a polymorphous de-centralized movement without leaders, spokeswomen or unified 

political agenda (Leonard 2007, Piano 2002 in Gunnarsson Payne, 2012:62). Accordingly, the 

The Rhizomatic theory is useful to explore this elusiveness and contingency, possible 

interconnections and linkages with state and market to understand alternative media and to not 

squeeze it into models of solely counter-hegemony (Gunnarsson Payne, 2012:62). 

Accordingly, the multifaceted approach has been used to analyze progressive citizen 

movements using media strategies aiming to political and social change. This approach will 

increase the possibility to deeper identify and characterize these six feminist citizen media 

organizations conceptions of identity and work practice. To analyze the complexity, nuances 

and differences between instances, as well as tensions and inconsistencies.   

 

2.3 A palette of earlier gender theories 

The multifaceted approach is not enough to capture these organizations conceptions of 

feminism and power. Therefore, earlier gender theories of power hierarchies are a useful tool 

to analyze the organizations feminist approach - what they emphasize as important gender 

questions, how the problematize gender equality and what they conceive as gender solutions 

in the context of India. The purpose is a deeper understanding of the feminist discourse of 

these six Indian feminist citizen media organizations and to relate their feminist approach to 

earlier feminist theories as well as to increase insights and discussion of the feminism in the 

context of Indian society of today. In this section I will outline the development of earlier 

feminist movements and the gender theories as well as the discussion and critique of 

ideologies and practice. The gender theories will help to characterize what the actors of these 

six organizations consider to be the most important feminist subjects to address and 



 
 

problematize, within their work toward gender equality. This will increase and deepen the 

knowledge of the feminist discourse in Indian feminist debate related to earlier gender theory 

and debate of feminism in general. Accordingly, earlier gender theories outlined, will be used 

as a palette of tools to analyze what characteristics of feminism they emphasize, how they 

problematize gender inequality and the solutions of the gender inequality within the Indian 

context. What are their conceptions of feminism and the problems they are facing in India? Is 

it possible to recognize earlier theoretic subjects of feminism and how do they concept the 

problem of gender un-equality in relation to earlier theories?  

 

2.3.1 Three waves of feminism 

First, there are three waves of feminism, starting with the 1900s women´s movement 

opposing exclusion from political, social and economic life, such as the suffragists fighting 

for equal political citizenship. The second wave, implicate 1960-1970 movements changing 

social structures, concentrated especially on issues that effected women, such as:  

reproduction, mothering, sexual violence, expression of sexuality and domestic labor. The 

third wave questioned and responded to the categorization of “woman” and raised questions 

about nature of identity, unity and collectivity. They discussed “woman” as object and subject 

of discourse (Gillis, Howie & Munford, 2004: Chapter 1). As Julia Kristeva (1979) describe 

in “Women´s time” 1979, three generations of feminism might exist paralleled, the first wave 

to pursue equality, the second to claim difference and the third to undermine fixed identity, 

questioning the dichotomy of man/woman as rivalry entities (Kristeva, 1986). Accordingly, 

the third wave constructed a new terminology, focusing on struggles of personal and sexual 

identity, “a concentration on the multiplicity of every person” (Kristeva, 1986: 187-213). This 

means that identities can be constructed and deconstructed in class, race, multiplicities of 

sexual orientation and gender identity and are grounded in identity politics and third wave 

feminism are not fully defined (Spencer in Gillis, Howard & Munford, 2004: 22). 

Accordingly, what are these six organizations main approach to gender equality that they are 

striving for in India today. This historic view of feminist waves and generations, will help to 

analyze the six organizations main feminist approach – what subjects are of main importance 

to them?   

 

2.3.2 Development and critique of gender theory 

Further, the academic feminist theory started in 1970s. Women became included as research 

subjects and researchers added women´s different experiences and opinions to the collective 



 
 

research knowledge (Jarlbro, 2013:18). Similarly, as the feminist waves can exist paralleled, 

feminist methodology use pluralistic existing methods simultaneously with new methods 

(Reinhartz 1992 in Jarlbo, 2013; chapter 1). When the feminist second wave questioned social 

and economic structures - gender theory defined “gender” as socially constructed and “sex” as 

our biological sex, academically. Gayle Rubin (1970) argued that society´s production was 

constructed in gender systems of sexuality and social relationships. (in Spencer in Gillis, 

Howard & Munford, 2004:22). Further, Yvonne Hirdman (1988), developed the complex 

theory of “The gender system” and “The gender contract”, where the gender contract, is how 

humans socially construct conceptions of different practices, tasks, roles and positions of 

“men” and “women” in specific historical, social, economic, political context. The gender 

system is the network of phenomena, conceptions and expectations of each sex, that leads to 

an unequal gender structure. This logic is based on: 1. the dichotomy, a distinction of what is 

viewed as “manly” or “womanly”, which should be kept apart. 2. The construction of 

differences between the sexes, constructs “Men” as a patriarchic norm and superior to women, 

which constructs power imbalances and hierarchies in society at cultural, social and 

institutional level. Critics of Hirdman argues that the theory is static without solutions of 

change. Hirdman (1998) on the other hand, argues that the gender contract allows for 

negotiations through time and space. To be aware of the gender contract of power imbalance 

and the practice of the gender systems and to question these norms and practices, context and 

meaning, makes it possible to avoid reproducing the system (Hirdman, 1998). This theory will 

be used to analyze how the six organizations problematize gender and inequality between the 

sex in the Indian context. 

 

Further, the gender construction theory developed. Judith Butler (1990) criticized the 

dichotomy of “women” and “men” as the only subjects demanding representation in politics 

and language.  She included other categories, such as class, ethnicity and/or sexual 

orientation. She argues for gender as constituted acts of performativity throughout history. 

“We are objectives doing constitutive acts and through language position ourselves in a 

symbolic system of signs and conventions that determines our perceptions of reality.” 

Similarly, she argues for change and contest, “acts can be renewed, revised and consolidated 

through time” (Butler, 1990: 269-271). She questioned conventions of heteronormativity and 

argues for deconstructing hegemonic identity of normative heterosexual family, social and 

legal rules (Butler, 1993). Kimberlé Crenshaw´s had similar thoughts when developing the 

intersectionality theory, questioning the norm of white women. The suppression of women is 



 
 

not only of women, also interaction between race or class reinforces different power 

hierarchies. Crenshaw emphasizes women of color, being suppressed in a combination of both 

racist and sexist structures (Crenshaw, 1991). Further, Patricia Hill Collins extended the 

intersectionality tool and argues that cultural patterns of oppression are interrelated and 

influenced by intersectional systems of society, such as race, sexual orientation, gender, class, 

ethnicity, age etc. Interlocking institutions on multiple forms of segregation, produces unjust 

results (Hill, 1990, 2009).  

 

Another critic of earlier gender theories is Chandra Mohanty (1998) who question western 

feminist discourse of constructing “The third world woman”. According to her, earlier 

feminist approaches work similarly to how imperialistic and colonial structures of hegemonic 

discourses, oppressed “the other”. Accordingly, western feminist discourse is based on 

privilege and ethnocentrism, without a self-consciousness of western dominance effects. 

Earlier feminist discourse viewed all women to have identical interests/desires, regardless of 

class, ethnic and racial location and difference. Patriarchy is conceived as universal and cross-

cultural. According to her, the focus on all women restricts feminist debate, rather than create 

coalitions across, class, race and national boundaries. The colonial feminist discourse of “The 

third world woman” construct her being represented and framed as oppressed, limited, 

sexually constrained, ignorant, undereducated, tradition-bound, religious, domesticated, 

family-oriented and victimized. In contrast to western women, who are represented as 

educated, modern, controlling their body/sexuality and free of decision-making. Mohanty 

(1998) argues to define and situate the power imbalances and western feminists to examine 

their role in the global and political framework to see the complex interconnections between 

first- and third world economies and the effects for women in different countries. 

Objectification needs to be named and challenged. For example, instead of women being 

constructed as victims of male control or sexually oppressed objects in a society of powerless 

women and powerful men, male violence should be theorized and interpreted within specific 

historical, cultural, political societies with the aim of better understanding and to organize 

change (Mohanty, 1998: 61-88). 

 

These gender theories will be used to analyze what the six organizations conceive the gender 

inequality problem in relation to these earlier theories. Are they describing the inequality in 

socially constructed terms and of power hierarchy between the sexes, do they include the 



 
 

intersectional theory or is there other specific problems and solutions connected to the specific 

context where they act, according to them?  

 

2.3.2 The notion of the glass ceiling and empowerment 

Further, the terms “glass ceiling” and “empowerment” was notions used by the interviewed 

actors of the organizations, therefore also added in this theory section. The notion of “glass 

ceiling” have been used in management and organization research (Carol Hymowithz and 

Timothy D. Schellhardt, 1986) and it relates to the invisible hierarchical barriers that kept 

women from management promotion or leadership positions in business and their difficulties 

to advance. Today it includes male, female and racial/ethnic minorities and is spread in 

analysis of different sectors of politics, organizations, media etc. (Encyclopedia of Race, 

Ethnicity and Society). Additionally, “empowerment” have been used in the discourse of 

strengthening women. Social researcher Barbara Salomon (1987), described suppressed 

groups living in poor conditions in low-income areas and argued the need to raise awareness 

and empower people to be involved and active in social development (in Askheim & Starrin,  

, 2007: chapter 1). Today the term is used in different political and economic research and still 

often used in social work, citizenship organization and democratic education as a tool for 

raising civic engagement and responsibility (Adams, 2008: chapter 1).  

 

To summarize, the multifaceted approach of earlier alternative citizen media theory combined 

with the theory of the rhizome, has been used by earlier feminist media researchers to 

characterize the complexity of earlier feminist citizen media movements. This will also be 

done here. First, the political identity theory is used as a framework of guided questions of 

what, why and how they conceive and characterize their identity, media strategies and work 

practice. Further, earlier theories of citizen participation, relationship to mainstream media 

practice and independence, dependence or interdependence to other organizations, state and 

market are integrated into the analysis. Additionally, the elusiveness of the rhizome will be 

used as a metaphor for characterizing the complexity of conceptions of identity, media 

strategies and work practice. Additionally, the earlier gender theories will be used as a 

background palette to analyze these six feminist citizen media organizations specific feminist 

approach, within the context of India to be able to discuss the relation to earlier theories and 

debate of feminism. While interviewing actors within the organizations, notions of “glass 

ceiling” and “empowerment” got included into the analysis. 

 



 
 

3.Methodology  

As outlined in the theory section, this thesis search for a deeper understanding of the 

complexity of conceptions, values, choices and motives that drives the characteristics, media 

strategies and work practice. And to do that, interviews are a suitable methodology because 

through deep qualitative interviews, it is possible to reach a complexity of conceptions of 

identity, media strategies and work practice as well as the complications, variations and 

discrepancies within and between concepts. For example, if I would have used content 

analysis or observations, I would only scratch the surface of what they do and why, but not 

get into the deeper conceptions, motives, values and ideas of the actors of the organizations.  

 

3.1 A qualitative method of semi-structured interviews  

Consequently, a qualitative method of interviewing the actors within the organizations, will 

better serve my aim and research questions as it seeks deeper understanding. Instead of the 

quantitative method, that aims for general knowledge of quantities and correlations. One way 

of studying media organizations work environment, work practice and intern communication 

is to combine observation with interviews (Larsson in Ekström & Larsson, 2010, chapter 1: 

53). But in this study, the empirical material will be semi-structured interviews of leading 

actors within these six citizen media organizations to analyze their conceptions of media 

strategies and work practice toward to raise awareness of gender equality issues and change. 

 

Accordingly, a method of qualitative semi-structured interviews, will be a helpful tool to 

understand people´s conceptions, notions and experiences. According to Larsson (2010), 

interviews in media studies is used to gain knowledge of how certain groups get information, 

communicate and how they reason and interact in certain questions. It is a useful method to 

understand what thoughts and notions certain personnel groups in organizations have about 

their actions (Larsson in Ekström & Larsson, 2010, chapter 1: 54-55). Semi-structured 

interviews are built upon prepared questions to direct the conversation around the issues the 

researcher want to analyze. Although, semi-structured means that the researcher are open to 

the interviewer´s argument, subjects and problems and can respond. Therefore, I follow up on 

threads and respond to the answers with follow-up questions, to dig deeper into the 

conception and meaning of the answers.   

 

According to Larsson, to investigate events, interrelation of groups, strategic thinking or 

intern communication in an organization, interviews is a well-suited method, and will help 



 
 

you to reach persons´ conceptions and experiences (Larsson in Ekström & Larsson, 2010: 

chapter 1: 54). Silverman argues that the interviewees are constructing their social world and 

creates stories of events and humans, which gives the researcher insights to their experiences 

(Silverman, 2006: 124). The characteristics of the phenomena is understood in relation to the 

political and social context, such as social and political circumstances and conditions, decided 

by the research problem (Larsson in Ekström & Larsson, 2010, chapter 1:54-57). To reach 

knowledge of the Indian political and social context in relation to the research subject, the 

study combines the interviews with theory, literature, research of the country on the spot and 

internet research of the situation in India. Traditionally, there is a mental distinction between 

informants and respondents, where the informants contribute with background information 

and facts, while the respondents offer their notions and conceptions according to the questions 

of the study. Sometimes, one and the same person are both an informant and a respondent 

(Larsson in Ekström & Larsson, 2010, chapter 1: 57). The representatives of the interviewed 

organizations in this thesis, are both informants and respondents, because it is representatives 

of the organizations that both are well situated and gives input on the Indian political and 

social context as well as specific information about their conceptions and work practice of 

their organizations. Kale & Brinkman summarizes some aspects to understand the qualitative 

formation of the interview, such as to take part of the interviewees lifeworld and in dialogue 

aiming to interpret meaning of central themes in search for qualitative knowledge. This is 

done by nuanced descriptions, focusing on certain situations and actions. To focus on certain 

themes and as researcher and to be open for new and unexpected information instead of set 

categories and schedules of interpretation. Another aspect is ambiguous and multifaceted 

knowledge and reflected contradictions – interviews might conduct new research insights and 

the respondent can reach new insights (Kvale & Brinkmann, 2009: 43ff). 

 

3.1 Selection process 

Before going to Bangalore, I systematically search the internet of organizations to contact 

from Sweden and a list of over 16 organizations were written down. I started to contact them 

from home, but it was hard to get in contact on email. Although, while there, I got my first 

interview and got suggestions of organizations, movements and activists to contact who could 

help me further. This method is called snowball sampling, that uses a small group of initial 

informants through social networks, nominate other participants who meet the criteria of 

potentially contribute to the specific study (Morgan, 2008). In this case, it was both research 

on internet, new connections while contacting and interviewing the interviewers that helped 



 
 

me find my informants. To make contact and appointments took longer time than expected, 

but finally, through the snow-ball sampling, I could perform six semi-structured in-depth 

interviews with leading actors of six organizations. I would argue that it was utterly necessary 

to be in India while proceeding my study and contacting my informants/respondents. Some of 

the ones I contacted before I traveled, said they were going to take part of the study and then 

never showed up or answered back when I tried to make an appointment, while others, just 

quickly said: Can you come in an hour? Accordingly, a flexible approach has been very 

important. 

 

I was situated in Bangalore during my study and the interviews were proceeded during two 

months between end of February to end of April in 2018. Bangalore is one of India´s major 

metropolitan cities with over 12 million people which also have a fast pacing technology 

industry developing. This might have been to my advantage when searching for media 

organizations, although, where they are situated have not been the reason for selection, 

instead I concentrate on their aim – to have a clear concern for the issue of gender equality 

and to work with media strategies and work practice. Some of them work locally and 

regionally and others work trans-nationally and internationally. Their main similarity is that 

they consider gender equality, a universal human right. Although, media is not the only way 

they work to raise awareness of gender equality. And to not only focus on similar media 

organizations such as radio broadcasting or online newspapers, gave me a chance to dig 

deeper into the differences of the complex alternative citizen media scene of different 

platforms, methods and strategies, together with their aim of working toward social change. 

 

3.2 Organizations included in the study 

Accordingly, the informants/respondents all had some sort of managing position. This power 

relation could be considered problematic if I was searching for the organizations inner 

working conditions of their staff - although in this case, the informants have insights of the 

whole organization, so they were well suited to answer the questions of this thesis. And when 

being interviewed 1, 5 hours they did let the guard down and emphasized critical questions of 

their organization, gender and society. The organizations are also somehow different in size, 

work practice, organizational form and direction. When I searched for feminist media 

organizations, I found many different organizations in shape and sizes. I would argue that this 

alternative scene of feministic organizations in India – are an eclectic crowd. Although, there 

is no statistics or register of how many of these alternative media organizations there is in 



 
 

India. The social sector of non-governmental organizations is tremendous. I would argue that 

these alternative six organizations are to a certain extent representative - because of their 

differences, showing a multifaceted sample of Indian citizen organizations. The organizations 

are:  

 

The better India – Webb journalism focusing on good examples and positive news, mainly 

related to social development and citizen participatory democracy. In their news content, a 

gender perspective is integrated. Their head editor office is situated in Bangalore, although 

they have another office in Mumbai. The staff working in the organizations are: 8 writers, 2 

video producers and over 40 cross-country freelancers, whence 15 regular.  

Interviewed: 2 persons, the editor manager and the assistant editor  

 

B. Pac "Bangalorean political action committee/B. Safe – A organization working for civic 

engagement and participation in political governance, especially in the lower local levels, the 

wards. Their aim is to educate local citizens in political practice and debate to develop citizen 

democracy, accountability, environment, social division and gender equality. One part of B. 

Pac, is B. SAFE, a program working towards gender equality. This thesis will focus on B. 

Safe, a media platform using different media strategies to raise awareness of gender equality. 

It is a charitable trust. Working are: 9 staff, one advisory board and many volunteers.  

Interviewed: 2 persons - The public relation manager and a board member managing the B. 

Safe project. 

 

Radio Active community radio – A community radio station situated in Bangalore, using 

their platform to contact and interact with societal groups that normally don’t get their voices 

heard. They are raising awareness of gender equality and have done a lot for the transgender 

community. Many women and gender groups are involved and producing their own programs.  

Some of the radio jockeys has different experiences of being transgender or prostitutes for 

example etc. The Radio Active are connected to Jain University but are self-governed by the 

manager and founder together with the volunteers. 8 Radio jockeys continuously work there. 

This is a community radio, founding from the university pay the salary for management and 

some of the Radio Jockeys work and donates the studio and the editors office. The main part 

the labour are paid by the organizations volunteering in media production.  

Interviewed: 1 person, the founder and managing director  

 



 
 

Safe City – They are collecting geographic data of rape and sexual assault in public spaces all 

over India. Together with the collected data, they are also producing content from different 

voices speaking up about violence, security for women and gender equality. They have their 

office in Mumbai, but are active transregional and in all India´s major cities and have partner 

organizations in other countries. They have 9 employed staff in five cities. And over 100 

volunteers. The apply for donations from different organizations and get sponsorship from 

corporates.   

Interviewed: 1 person, founder and organizer 

 

Maraa.in -  Is a creative collective that mixes performance, media practices and art projects 

to raise awareness of gender equality. They are doing different art and performance and 

combining it with media practices of podcasts and film. In Mara.in there are 5 staff in 

Bangalore and 1 in Delhi. And since it is a charitable trust, they have 7 people sitting in the 

advisory board. The donations mainly come from NGO:s and project money from different 

trusts and recently, for the artwork - a furniture company are sponsoring them. They do some 

consulting on gender and media projects that they use to fund their own activities.  

Interviewed: 1 person, collective member and the person managing media and film production 

 

Hidden pockets – A organizations that works with sexual health and reproduction connected 

to gender issues. They are collecting information on health and women center in the 

governmental health sector, mapping the results and working with spreading information on 

their webpage as well as producing their own podcasts. They have four staff and two interns. 

They get donations and apply for project donations by other organizations. They do some 

corporate work, such as tutoring and projects to found their organizational work.   

Interviewed: 1 person, the executive coordinator and head of mapping and podcasts 

 

3.2 The analytical process of the empirical material 

In the study, one or two leading actors of six different organizations situated in India have 

been interviewed of their organizational characteristics, variations and discrepancies of media 

strategies and work practice to raise awareness of gender equality. The organizations 

conceptions of different and similar strategies between the investigated organizations, are of 

importance, to get a deeper understanding of various conceptions of movements and strategies 

to gender equality, developing in India today. Therefore, the organizations different 



 
 

discourses of media strategy and practice, as well as their similarities, was compared in the 

analysis.  

 

Accordingly, the semi-structured questions were formulated in accordance to the multifaceted 

approach and the gender theories described in the theory section. Although, the questions 

were open, which would give the organizations an opportunity to add their complex views and 

conceptions outside the box of the theoretical approaches (Questions in Appendix 1). The 

answers of the interviewers were recorded and transcribed. The theory tools of the 

multifaceted approach and gender theories, transformed in semi-structured questions, in 

accordance to the aim and question of this thesis, were formulated in more detailed themes, 

which also been a help to structure and guideline the analysis of the transcript material. I 

deep-studied the material and the linguistic answers in relation to the questions of: why they 

started, their view on participation in the media or through the media, their relation to 

mainstream media and conceptions of dependence, independence and interdependence. The 

interpretation of the interviews and the transcribed material were analyzed by what the actors 

emphasized as important and additionally how they problematized their characteristics, media 

strategies and work practice when raising awareness of gender equality, and in relation to 

these themes they also discussed implications and restrictions, which got added into the 

analysis. Although, random answers, not suitable or connected to the purpose and main 

questions and the theoretical approach that are guiding the semi-structured questions, have 

been sorted out, although, some subjects that came up repeatedly, were added into the 

analysis.  

 

Additionally, when analyzing the feminist gender approach of the organizations, I focused on 

what they answered on the semi-structured questions of gender in-equality as well as the 

media strategies and work practice toward gender equality that they focused on (Appendix 1). 

This gave me information and an understanding for what the organizations conceived as the 

main gender problem, how they problematized the subject of gender in-equality and what 

kind of gender equality issues they focus on in this specific Indian political context. Also, 

problems within their gender work, as well as the critique of feminism, was also attended. 

Additionally, the specific gender themes that repeatedly were emphasized by the actors of the 

organizations are especially considered important, since it gives an idea of what the 

organizations consider to be especially important gender equality issues in the political and 

social context of India.  



 
 

 

Although, on the other hand, this is a qualitative study, not aiming for generalization, the aim 

of this thesis is rather to discover the discourses of the feminist media organization, their work 

combined with their feminist approach, how are they related to earlier research and theories in 

this area, and if there are differences – What are the specific Indian context?  Accordingly, the 

analysis, focuses on the similarities and differences in conceptions related to earlier theories 

of a multifaceted approach of alternative citizen media and of feminist studies. Among these 

six organizations, do I find similar discourses of characteristics of identity, media strategies 

and work practice, in participation, relation to mainstream media practice, independence, 

dependence or interdependence, as well as feminist approach? And if it is differences, what 

differences is it? Additionally, the implications and restrictions in their conceptions of 

feminist work practice as well as problems and restrictions in their feminist approaches are 

outlined (Apendix 1).  

 

3.3 Ethical considerations 

There is a risk, being from Sweden, gazing at India and the research subject of gender 

equality with imperial eyes, not understanding the Indian context. For example, Durham 

studied the American news reporting of rape in India and found a criminal scene with 

uncontrolled and aggressive inhabitants and protesters against authorities. Women where seen 

as subordinated and powerless, and the men as savages. Durham concluded that American 

news reporting strengthen the ethnocentric lens and social geography of gender and power, 

which inhibits feministic transnational progress in global society (Durham, 2014). My 

strategy to overcome my mental restrictions is to be aware of my limitations, do a thorough 

research and when meeting people, try to understand their different perspectives and contexts, 

while being as scientifically stringent as possible.  

 

All informants are made anonymous in the analysis, referred to as the ones formulating the 

organizations concept and practice. The interviews took 1-2 hours and were recorded and 

transcribed. The transcriptions interpreted by the author in accordance to the aim, questions 

and theory of this thesis. When the interviewed paused, repeated themselves, were 

grammatically incorrect and used “in-between words”, I have edited it to make it easier to 

read, but without changing the meaning or the intention of the interviewee.   

 

 



 
 

4. Analysis 

The chapters will be deposited thematically by the main questions of this thesis. The first part 

analyzes the characteristics, media strategies and work practice of the six interviewed 

organizations working with media production towards gender equality in India. The questions 

of Laclau and Mouffe (1985) is an overall framework: What are they, why and how do they 

serve the community? The analysis integrates theories of participation, relation to the 

mainstream media and of dependency, interdependency or independency of state and market, 

which will lead to characteristics and analysis of the rhizome, discussions of implications and 

restrictions of media strategies and work practice. Further, the organizations also highlight 

social media´s implications and restrictions. Finally, the last part of the analysis will analyze 

the feminist approach of these organizations, as well as how they conceive and problematize 

the gender equality gap and the solutions in the Indian context.  

 

4.1 Characteristics – Why they started 

The first section will draw attention to what, why and how the actors of the organizations 

conceive and characterize their identity, media strategies and work practice within their work 

toward gender equality?  

 

Hidden Pockets main purpose to raise awareness of sexual health, reproduction and women´s 

safety, started after the Delhi rape. The government promised to open rape and sexual assault 

crisis centers, and because of that promise, Hidden Pocket started to map the governmental 

hospitals to investigate governments accountability for fulfilling their promises. Their 

research and results, together with additional information get spread through their media 

channels.  
 
We spoke to guards and people inside the hospital and nobody knows about those teams. We did a research paper and 
questioned where the money went. That was the first mapping. (……) The idea was to curate some information or resource 
where women can look for information. We started to map public health centers (Hidden pockets). 
 
Similarly, the idea of Safe City came up in the aftermaths of the Delhi rape. That’s when “We 

started to speak about sexual violence quite openly in public conversation” and started 

question global statistics. Safe City argues that “almost every woman had a kind of story to 

share and the statistics did not reflect that” (Safe City). 

 

The media and art collective, Mara.in, started eleven years ago. They produce and distribute 

films, podcasts and articles to raise awareness of gender equality through their website or 



 
 

other platforms. Initially, they worked with 20 community radio stations to develop media 

gender models in radio programs with different themes such as home, public space, work, 

body or mythology, with the aim of “create a lens to look at things from a gender perspective” 

(Mara.in). Radio Active, community radio has been around since 2007, when government 

allowed for community radio stations to start. At that time, the community radio license was 

only allowed for universities, but today, NGOs and agricultural institutions can apply. The 

Indian community radio stations started up by the government after public debates of different 

organizations, academics, free speech advocates and community members who raised their 

voices to legitimize community Radio in India (Spurgeon, 2005).  

 
In India, no single station started organically. It was somebody else’s idea and we bought it, set it up and tell people to listen. 
(…..) But like in Australia, the demand was for alternative music, alternative news and for having these different 
conversations (Radio Active).  
 
The better India started as a blog, in reaction to mainstream media to mainly angle news as in 

a negative way. Today it is a news website covering many parts of India. They reckon that 

“No one was filling the gaps with the positive that was happening (The Better India).”  

 

The Bangalore political action committee, B. Bac is as an independent, non -partisan 

organization aiming to encourage advocacy and democratic participation among the citizens. 

They recruit and educate young men and women to help them get skilled in democratic civic 

leadership in different areas in society. Mainly, they work to engage grass root citizens from 

the wards to handle ward issues. B. Safe, their program of “Safety of women and children” is 

a media project with an aim to reach gender equality trough safety in communities, schools, 

work- and public places, which also started after the Delhi rape and the aftermath of the 

debate (B. Pac). The rest of the analysis, will focus on the B. Safe part. 

 

4.1.2 What are the organizations conceived media strategies and work practice?  

Hidden pockets, research different parameters at the hospitals, such as cleanness, price and 

facilities to discover if the governmental policies are implemented. Additionally, the social 

atmosphere and the attitudes towards women is investigated.  

 
You should have certain things according to law. We go and see if these things are there and how women feels inside. We do 
a small audit. Do people push you out of the space? Do you feel safe and comfortable? 
 
Initially, the main media strategy was for the audience to follow the hospital research on a 

digital map on their website. Eventually, they started to publish articles reporting of the 



 
 

hospitals and how to get there by public transport.  Through the first experiences, additional 

themes and media strategies of women´s safety developed into podcast projects, such as 

“Own your city” and “Pleasure walks.” “Own your city” started after the experience of 

travelling during the mapping of city hospitals, “we realized that it is not safe for women to 

travel in this country”. The other podcasts, “Pleasure walks”, is produced with the aim to 

encourage women to navigate the streets and to feel secure. For example, an intern from Puni 

(low-income area in Delhi) helped map places in her area to walk, “She came up with the 

stories and we made four different podcast on Puni, narrating positive stories, telling other 

women to see these places.” The other podcast, “Pocket Shalla” is made for a school audience 

of teenage girls in grade 8-10 (13-15 years old) and deals with issues of relationships, 

menstruation, sanitation and health. According to Hidden Pocket, the education system is 

struggling to teach students about healthy relationships, sex and reproductive rights.  

 
At school, nobody is comfortable talking about these things. (…..) We thought to take the podcast to government schools and 
play it. It is storytelling in small capsules. The teacher can play it and explain it as a story. She might feel lesser awkward, 
use it to talk (Hidden Pockets). 
 
Additionally, podcasts related to gender and relationships, psychosocial disability or of being 

HIV-positive, is made. Issues on safe abortion, gender and sexuality in South-East Asia´s 

countries have also been produced in podcast-form “to provide information to everybody 

possible.” Their spreading strategies varies, with the digital map, articles and podcasts 

published on their website. It is also spread through Sound Cloud and Archive.org, and 

additionally broadcasted through Radio Active community radio (Hidden Pockets). 

 

Safe City do also produce a digital map, although with different content than Hidden Pockets. 

They crowdfund personal stories of rape, sexual harassment and abuse in public spaces, 

collecting anonymous stories and out of them, aggregate statistics, creating hotspots on a 

digital map indicating trends at various local levels to be published on their website, together 

with added material of articles and reports.  

 
We use the data set to understand trends and factors at the local level with the purpose of understand the proper solutions to 
implement at the local neighborhood (Safe City).  
 
The stories are collected in various ways, at events, on social media, on the mobile app or 

website, by email or phone, with a method to collect “experiences and to understand patterns 

and trends that can help us with predictions or get insights to what can happen” and to spread 

the information to citizens and communities that “can make other choices for our safety.” Safe 



 
 

city serve communities in India, but the map is also used by partners in countries such as, 

Nepal, Kenya and Kamerun. According to their statistics, they collected 11 000 stories and 

engaged over 400 000 citizens to act in communities, policy change and in student campuses. 

The strategy is to engage different communities in spreading, discussing and to act in the 

direction of reaching gender equality related to sexual violence. For example, they describe 

how a religious leader in Kenya “started to preach to the men and boys” using community 

radio to spread their data and emphasize that “there are many ways to reach and educate 

people.” Additionally, they use different alternative art and performance strategies, such as for 

example artwork of staring eyes on city walls to address the staring on women. They also 

make campaigns on Twitter, Instagram and Facebook.  

 
In India, it is hard to challenge the patriarchal culture. It is easier to put your feelings on the wall and let it do the talking 
(Safe City).  
 

Mara.in produce art festivals, film-projects and media. Similarly, to Safe city, they work with 

art, to use another language to get their messages through. Although, their main media 

strategies related to gender, is podcasts spread on their online platforms and to help 

community radio stations produce material connected to gender and sexuality. Initially, they 

produced 24 episodes broadcasted in community radio which also generated 24 podcasts 

published on their online platform. Their strategies have developed during the years. When it 

became financially hard to produce their own programs for the community radio, they started 

to collaborate with different NGOs. Initially, the organizations were directed toward sexual 

and reproductive health, but the themes increased and today the discussion on gender equality 

has developed. 

 
We moved into emotional health -  to conversations about masculinities. We talked about rape in the context of domestic, 
marital rape(Mara.in). 
 
Another example, is to cooperate with CREA, an organization who helps to spread podcasts 

on a helpline of two channels, one for questions, and the other broadcast small capsules, 

edited out of the radio programs. Their main media strategies and the core practice of work, is 

to cooperate with civil society organizations in different regions in India, NGOs and other 

media organizations such as community radio. Today, they work with five radio stations, that 

produce programs about masculinity in Hindi. The idea is to spread the word on as many 

platforms as possible, “to broadcast it online, give it to radio stations and broadcast it on their 

platform – content sharing.” Another podcast-project is “Radio in a Purse” which is a 

collaboration with student organizations, with the purpose of young men and women sharing 



 
 

stories that “Capture the topography of sexual violence in the city”. The work practice is to 

fill a handbag with audio equipment such as recorder, headphones and laptop, to collect 

stories, testimonials, questions and challenges around sexual violence at college campuses. It 

is recorded in capsules and published on Mara.in, on a specific website and on Sound Cloud, 

which “opened up many interesting discussions (Mara.in.)”  

 

Radio Active as a community radio station, cooperate with different organizations, such as for 

example Mara.in. According to Radio Active, it took them many years to define “community 

radio” and to figure out the work practice at the radio station. 

 
Who is the community? Community is somebody with a shared interest and not necessary belong to one community. They can 
belong to multiple communities. The identities are always multiplied (Radio Active).  
 
During the years, they have constantly been working to identify communities and sub-

communities “by geography, interest or working together for a shared cause”, aiming to give 

sub-communities access to the radio platform. Their media strategies, shows many examples 

of the bottom-up and civic approach. For example, the radio program “Science for women´s 

health”, was a co-production with an NGO sanctioned by the government department of 

social development in India. The program is described as having a “ground perspective”, that 

allows for female voices and knowledge of “native cooking, traditional forms of cooking and 

different methods”, instead of an expert point of view. They allow for women´s experiences 

and knowledge to get heard. Another example of how they encourage women to speak and 

participate in the radio, was when they cooperated in a project with an NGO called 

Vimochana. They did workshops in socioeconomic weak areas to raise awareness of ending 

dowry and domestic violence.  

 
A woman next to me, said: Are you talking to me? And she was whispering. What happened to her voice?(……) She said 
nobody ever asked me to speak. For me, that was a redefining moment for the radio station, that got us to questioned who are 
the voices that are marginalized (Radio Active)?  
 
Moreover, to extend gender, they involved different groups of class and sexual minorities into 

radio practice. For example, a workshop in cooperation with another NGO, resulted in the 

radio show “Gender talk” which deals with transsexual issues. Initially, the staff at Radio 

Active did the interviews and the minority group was represented in the program, but after a 

while, the minority group started to do the interviews themselves, which lead to them owning 

the whole production. Accordingly, Radio Active cooperate with minority groups and 

encourage women in media production. They hosted workshops for “Women broadcasters” 



 
 

and women are now overrepresented in producing the radio shows. They helped to set up a 

program committee of 25 people and educated them of the content policy guidelines, so that 

they could decide the content themselves. Further, they use eclectic strategies to highlight 

women´s work and contribution in society, to increase gender awareness and encourage 

empowerment. For example, they celebrate regional women writers, highlight women in 

sports and criticize power imbalances by questioning facilities, training, access to funds from 

a gender perspective. Another strategy is mobile studios, to record at the location of the issue, 

close to the citizens. The themes of gender equality are described as fluid, depended on what 

people want to write and discuss. Some examples are menstruation, domestic violence, 

domestic workers, prostitution, sexual and reproductive health, depression and mental health 

within different sexual minority groups. The information is spread through Twitter, Facebook, 

Instagram, blogs and WhatsApp groups. The communities are making podcasts of their 

programs and publish it on Sound Cloud as well as having their own social media websites 

(Radio Active). 

 

Radio Active´s media strategies have organically developed through practice and involvement 

of the different communities they meet, although their main approach is to give voice to 

citizens and communities from the bottom-up. The gender equality media strategies are 

eclectic, from empowerment of women through cooking-, sports program or to host 

workshops to encourage women to speak up. They cooperate with civic groups and 

organizations and develop radio shows continuously.  

 

The Better India´s main media strategy of gender equality is to regularly cover stories of 

women, referring to the concept of “Women empowerment”, where they highlight women or 

transgender as inspirations to others. They cover various issues, especially addressing 

domestic violence in different ways, such as justice experts, petitions or organizations helping 

domestic abuse survivors. They describe it to cover “the entire gender spectrum” and “to 

covering in-depth whenever we come across important stories.” They give many examples of 

how they cover stories of women from certain low socio-economic communities that help 

others. For example, a woman who started an organization which helps domestically abused 

women that left their husbands, and now live in railway stations. 

 
This lady gives them a second chance, food and a safe place to stay. Teaches them life skills to go and earn their own money. 
All gender stories like this, is about solutions (The Better India).  
 



 
 

Additionally, different stories of women leaders, educated women or women breaking the 

stereotypes of working in traditionally male areas, is covered. Such as for example, the first 

female fire fighter or first female comedian in India, described as “she was not given the right 

chances that she deserved and she went ahead and fought for it and became who she is today.” 

With their empowerment stories and their aim to cover gender stories in-depth, they say that 

they want to challenge the representation of mainstream media. With their video campaign 

“Force women”, they produce in-depth stories of women helping disabled children in socio-

economic weak areas, with a clear idea to inspire and empower women by identification.    

 
Many women are inspiration for so many others. Just covering what you done is not as important as the readers that will be 
looking at stories. Say a teenager or a woman, they do not always have role models that look and feel like them (The Better 
India). 
 
Additionally, articles around the UN sustainable development goal of gender equality and to 

cover civic organizations fighting gender inequality in India is made. As a media 

organization, they help them by covering their stories to “reach others and it´s evolving”. The 

individual examples are meant to influence male and female readers to be aware and 

challenge cultural habits and conceptions of gender, such as “I should not stop a girl from 

going out at night” or “I should be telling my son to not do that”. To cover rape and sexual 

assault in-depth is conceived very important. It is often “a solution oriented information” and 

“practical steps” of what to do if getting assaulted, how to complaint according to FIR (report 

system the police now must follow) or to know your rights of governmental laws related to 

the crime. Other examples, is letting acid victims tell their experience, but also sharing what 

to do if someone getting acid thrown all over them.  
 
When it comes to woman’s safety, that is what we are looking for, to give you a solution (The Better India). 
 
There are a few examples of The Better India campaigning in cooperation with other 

organizations. For example, they crowdfunded money in cooperation with a bio-gradable 

organization to set up a factory that made eco-friendly sanitary pads in a rural area. At the 

same time, they spread awareness of the issue of sanitation for women having their period by 

covering stories of toilets and healthy sanitation in rural India (The Better India). 

 

B. Safe cooperate with experts and NGOs around questions that they conceive need 

improvement related to gender equality. For example, they criticize the laws not having 

enough judges, special courts that don´t function and work with experts to “fast track these 

courts”. Their media strategies to raise awareness of rape and sexual assault is a campaign 



 
 

called “Bystander intervention”, which aims for people to intervene in situations of sexual 

violence. They produced a film in English, Hindi and Kannada and screened it on social 

media and in cinema theatres.  
 
In India we always, often tend to be a bystander on such critical issue, we don’t do anything. We wanted to wake up people to 
say: Stop, don’t be a bystander, intervene (B. Safe).  
 
The media strategy of the bystander intervention is complemented with a model of safety in 

ten wards. The intention is to demonstrate and sensitize community, in getting the citizens of 

the wards become ambassadors and the “eyes and ears of the city”. Additionally, retails in 

bars, pubs and shops is recruited to a “Zero tolerance policy”, using stickers showing who 

follows the policy. Additionally, they try to make an impact on the local government and the 

police, to lit the street lights and bus stops and to follow up on local police routines of safety 

for women and children. The also continuously work with local colleges on the issue of 

safety.  
 
This entire 10 safe ward program is very grass root. We have the film but at another level we have the grass root initiative 
(B. Safe).  
 
Another strategy is to cooperate with counselling centers for women and children who suffer 

from sexual and domestic violence. The NGO running the centers, originally started by people 

from the Bangalore City Police. According to B. Safe, they are not getting enough funding 

and encouragement and they do “excellent counselling” of “dowry harassment, sexual 

harassment or abuse of a husband. To raise awareness of the counselling centers and their 

helpline, B. Safe crowdfund money through the website “Fuel a dream”. The idea is to first 

get some big donors and then the citizens will contribute. The media strategy to raise 

awareness of the crowdfunding is to produce small videos with themes of women´s safety in 

public spaces and spread them through social media and by influencers. They also formulate 

intentions of increasing their work with radio stations and influencers, for example by female 

artists doing radio shows in unsafe places to raise awareness of sexual violence, formulated as 

“We are looking at women celebrities and artists to endorse these things at a very personal 

level.” The strategy of influencers is repeated during the interview. For example, the long-

term plan is to arrange conferences of gender equality and use well known persons to cover it. 

Also, in their social media strategy, they continuously tag people they think would influence 

the audience.  

 
We are tagging relevant people, activists, actors, writers and human politicians. And for sure, women politicians, women 
artists, so sometimes they retweet and share if they like it. There is a huge impact (B. Safe). 
 



 
 

They have Facebook, Twitter, Linkedin and Instagram accounts publishing before, during and 

after an event, using hashtags such as #B-safe#, #Women’s safety#. safety#. They describe 

their media strategy as flexible, as an ongoing practice, “organic kind of, through the internet” 

developing (B. Safe). 

 

4.1.3 The organizations strategies and work practice of civic participation 

The previous section, do reveal some of the organizations approach to citizen participation 

and their relation to community. Although, in this section, I have specifically analyzed how 

the six media organizations conceive their media strategies and work practice to include 

citizens in the process of production and decisions of content or how they conceive 

representation of certain groups in the media. 

 

Hidden pockets conceive their work practice to include citizens´ participation in the media. 

Different examples of how they encourage and use women´s experiences and knowledge in 

producing podcasts is described.  

 
The content is coming from the people. If we are creating from a city it is not me creating, it is the person coming from there 
who is giving me the content (Hidden Pockets). 
 
Four people work within the organizations and a few interns. They want to “try to push more 

women into the organization”. For example, local female citizens co-create and produce 

podcasts such as “Own your city” and the “pleasure walks”, which is described as “A person 

from Puni, telling her story and creating - that is empowerment” and “she decides what she 

wants to cut or not”. Their intention “is to get people from the city to talk” and to co-produce 

in an interactive learning process, such as “The person wrote the content and I edit it” and 

“The main script is made by them and I ask if they want to do voice over”. Moreover, the 

staff´s skills is also in a learning process that is in ongoing development, expressed as “All up 

to now I have learned it all by myself, editing, music and voice over (Hidden Pockets).”.  

 

Although simultaneously, they plan to increase the professional production. For example, they 

used a professional production team to develop the podcast “Pocket shalla” and although 

“technological things are getting easier with mobiles,” it is argued that “the professional team 

have the right equipment and I only use Audacity”. Additionally, the digital map is produced 

by a technological professional, having the power to decide - “The tech person, the decision 

power is on her”. Also, when hosting workshops and gatherings in schools and colleges to 



 
 

discuss gender topics of sexual and reproductive health, they communicate in micro-sphere, 

learning democratic and civic attitudes. To create “a safe space” when cooperating and to 

share information is considered important (Hidden Pockets). 

 

Safe City, to a certain extent use citizen participation in their media channels, especially on 

social media platforms.  

 
On Twitter, we have as a strategy to have a curated account. Where we invite people to come in and talk about the issue from 
different angles. It also helps to stretch new networks (Safe City). 
 
The Tweet chat have a chosen topic every week. Additionally, volunteers write articles on 

different topics of gender equality and sexual violence and so do also the cofounder and 

people working in the organization. It is published on the website and other feminist platforms 

such as “She the people” or “Your story”. Additionally, the organization speak at different 

events, do workshops and awareness campaigns to raise awareness of sexual violence and the 

criminal laws. They also use influencers to spread their word.  
 
We have a new status that go out every month about all our work. It reaches our email contacts and all our influencers 
appreciate this (Safe City).  
 
When citizens sharing their stories anonymously, there is a certain civic participation in 

building up the data statistics. But it is mainly about representation, such as stories from the 

streets and communities get represented in the aggregated dataset and included into the digital 

map. Articles and social media programs are produced and spread by the professionals and 

some chosen influencers and volunteers (Safe City).  

 

Mara.in, do research and consulting on gender related media strategies. For example, they co-

produce radio programs together with organizations in rural areas. This includes citizen 

participation in the media, in both creating content and to be part of the decision-making. 

 
They are part of the planning, programming and the evaluation process. (….) We will train the field activist and they will be 
editing their own programs. We would at some point influence the content but we encourage people being empowered, to use 
technology, that is what community media is about also (Mara.in). 
 
Although, the rural citizens and the activists from the organization that are participating ing 

the media production, is just one strategy they use. They do also produce research, film, 

podcasts and gender consultant as professionals (Mara.in). 

 



 
 

Radio Active is totally built up on the idea of civil society participation in the media, of non-

professionals producing content and being active in decision-making. The various 

communities produce their own shows and democratically take part in public debate. As 

earlier described, it is an ongoing practice to define the civic communities, to arrange 

workshops, invite them to the radio station and to encourage participation. Radio Active, 

continuously ask the question “Who are the voices that are marginalized?” Accordingly, 

participation in the media, also means these civic groups have the power to decide what 

subjects to cover. It’s a bottom up, instead of a top-down communication.  

 
It should be bottoms up. Everybody must be able to speak. If somebody saying, my issue is severe depression, the show must 
talk about depression in the minority sexual community (Radio Active).  
 
Accordingly, they pick up voices not heard of in mainstream media. Groups of transsexuals, 

women movements, different workers- such as domestic workers, auto-drivers or waste-

pickers or other subcultures, produce their radio programs with guidance of the radio station. 

It is an on-going process to work with community participation in the media.  

 
Access to community. Who are they and how do you engage with them? The them and us, is a question that I have been 
fighting (Radio Active). 
 

There is a democratic process of communicating on the terms of these groups, and the station 

is continuously asking questions such as “What is ownership and access? How do people 

participate?” and their answer is “in multiple ways” to encourage participation, such as to 

listen, give ideas, come to meetings, volunteering or just sit in the background. It is an 

ongoing process to “see all those layers.” Their main goal is to represent groups, people and 

themes not represented in mainstream media (Radio Active).  

 

The Better India is mainly a professional journalist organization, most of the staff being 

educated journalists or freelance writers situated around the country. Although, to some extent 

there is some audience participating in writing stories from different parts of the country.  

 
We get so many emails and they say do you want to cover it? Or I will write an article and send it to you. We will edit and 
publish it. They are writing a lot of stories (The Better India). 
 
Also, they emphasize Facebook sessions where citizens comment and the editor´s moderates 

and participate in the feed discussion, as a way of citizen participation (The Better India). 

 



 
 

B. Safe, mainly work with media professionals to produce videos and social media content to 

“sensitizing community”. Although, they also use influential citizens to influence wards or 

communities to the concept of gender and the problems, to get citizens to act and change 

society (B. Safe). Accordingly, in their media work practice, there is no civic participation in 

the media. There is an encouragement of civic social and political participation, but not to 

participate in the media, except for using influencers.  

 

In summary, Hidden Pockets conceive their work practice to include citizen´s producing 

podcasts. Although, not mapping hospitals or producing the digital map on their website. In 

the podcasts, women from different areas are writing and recording the content, although in 

cooperation with the actors within the organizations. The staff managing the podcasts, are not 

professional media practitioners themselves, and describe it as a constant learning process. 

Although, they strive for a more professional production process were the actors within the 

organization are making the decisions. Similarly, Safe City use citizen´s to highlight gender 

issues in their Tweet chat, let volunteers write articles on their website and use influencers in 

social media. They collect stories from citizens on the ground and through their work with 

different communities, encourage civic participation. Although, their main media practice is 

to visualize the represented sexual assaults in a statistical, structural way on their website. 

Mara.in mixes full citizen participation in some media projects, where women in rural areas 

engage in the whole production process, while, when making films and some of the podcasts, 

the actors of the organization are professional media producers letting representatives for the 

subject being covered. The Better India are a full- bodied media organization. Professionals 

write and publish and editors´ decide what and how things will be done. They strive to 

represent different minority groups, subjects and angles in the media, not through the media. 

Although, some writers from places out of reach, write and get published.   

 

Radio Active conceive their whole work practice being about civic society participation on 

the ground level, from the civil society bottom. The communities and minority groups 

develop skills that will lead to their owning the production process and decision-making. B. 

Safe, on the other hand, mainly have professionals producing videos and social media content 

to “sensitize community” and use influencers, to encourage civic social and political 

participation, but not to participate as decision-makers of the media production. 

 

 



 
 

4.1.4 The organizations approach to mainstream media practice 

In this section, the organizations work practice and conceptions reveals their approach and 

relation to mainstream media practice and how they formulate this relation.   

 

Hidden Pockets main strategy is the “positive angle”, instead of framing rape and sexual 

assault in the context of “women need protectors” or “women should stay at home”. They 

encourage women to walk the streets and enjoy the city (Hidden Pockets). They challenge 

mainstream media narratives, also social media´s discursive practice of representing social 

and cultural conventions. In accordance to Hall, they challenge the meaning of social 

knowledge which is constructed in language, discourse and representation within mainstream 

media (Hall, 1997: 42). 

 
We don’t write or creative podcasts that have a negative tone. (……) We believe there is already a lot of negative and violent 
stories already present in the media and social media. And it is very difficult to talk about pleasure or positive things. If you 
talk about sexual violence, it sells more, than talking about pleasure and sex (Hidden Pockets). 
 
Safe City do not associate themselves as opposite the mainstream media, although mainstream 

media are conceived having difficulties of covering stories of sexual violence.  
 
Mainstream media is reporting on things they know about. People have experienced something and most of them, 
mainstream media does not even know about (Safe City). 
 
Rather, Safe City view themselves as a complement, which covers the grey zone in between 

the more violent sex crimes that draw the mainstream media attention, critique being 

integrated in their argumentation. For example, they emphasize the need for anonymous 

reporting because “mainstream media is considered being officially reporting” and claim that 

mainstream media logic of “Journalists are not necessary interested in the crimes we report 

on, which might be grouping, touching and what happens on regular daily basis”. Instead, 

“they are interested in the extreme reports getting eyeballs,” which is conceived as reasons for 

an alternative coverage. As part of the civic society they claim to influence citizens, in civic 

democratic participation towards change. The anonymity of shared stories is conceived as an 

important strategy to overcome some of the difficulties to get women to speak and to raise 

awareness of the sexual violence. Sharing stories “builds solidarity” and “helps to overcome 

the shame associated with it (Safe City).”  

 

Radio Active´s conceive themselves to give people that traditionally don’t have a voice in 

mainstream media, to recognize their news, issues and forms, which is conceived to lead to 

gained popularity and acceptance for different minorities, described as “some people have 



 
 

access to money, technology, fame” and “their voices are higher than our voices and they 

occupy the mainstream media attention (Radio Active).” Indirectly, their work practice is 

counter- hegemonic to mainstream media work practice and they conceive themselves as an 

alternative platform in the way they are addressing gender equality, to not only mirroring 

society but also to solve problems related to equality. 

 
If you look at mainstream media, mainstream media is mirroring the society. As an alternative platform, we don’t want to 
only do that. We say, listen to us, sit up and take notice. It can´t be a mirror alone, you must have multiple dimensions to it. 
Sometimes there is a problem to be solved (Radio Active). 
 
Gender equality is integrated by a diversity of voices aiming to not stereotype and stigmatize 

people and to increase civic democratic practice, as “all human should have a say in 

contributing to democracy, our voices matter”. The radio stations role is to create awareness 

and to “get these voices out (Radio Acive).” 

 

Also, Mara.In conceive that mainstream media don´t give enough space nor enough in-depth 

reporting on issues of sexual violence, formulated as “it requires more space in newspapers, 

more details and more emotions”. The mainstream media don´t succeed to “penetrate the 

mental geography of people”. Instead, they striving to “create another narrative around sexual 

violence”.  

 
We can help with media imaginations for creating a different discourse or vocabulary around rape in this country (Mara.in).  
 
Additionally, they question earlier hegemonic discourses at the development sector towards 

the people they are supposed to help. This tendency is described as “A top-down 

communication where you assume people not knowing things and you have to tell them”, to 

“only look at them as a raped, a dowry, a victim or a person below poverty line” and not 

considering “that there is more to a person such as culture, faith, religion, gender, festivals 

and rituals.”. To not look at people “holistic” are stereotyping:  
 
What you choose to represent or frame. It is stereotypes. In breaking stereotypes, we also create stereotypes. This NGO or 
development world made us limit our own capabilities to look at the other person (Mara.in).  
 
Additionally, their art work, films and workshops in colleges and universities is other ways to 

open the conversation of gender and sexuality “to create that space in Mara”, because “before 

you could not talk about these things” and they want “to open the space and allow talk”, using 

art festivals focusing on gender and sexuality which they film and publish on the website 

(Mara.in). 

 



 
 

The Better India, started as a reaction of mainstream media and mainstream media logic, by 

questioning mainstream media negative news reporting and the work practice of pressuring 

politicians and people of power, described as “the end goal will be the minister responsible 

for the department to resign” and “when mainstream media found corruption they think our 

job is done”. This is considered a “very top-to-bottom approach – that mainstream media is 

supposed to shed light of society from top to the bottom. Instead their concept is serving the 

community from the bottom to the top. They want to cover civil society and their work of 

gender equality and social issues, with an aim to develop society.  
 
They have no power, don’t belong to any political party and are not rich, just normal people. But the change they are 
making, is very important. If people work together, we will make the change. A minister resign, is no guarantee. We are 
focusing on the change that happens from the bottom to the top, that is basically how we operate (The Better India).  
 
In comparison to mainstream media´s objective journalism work practice, described as 

“impact oriented,” The better India describe themselves as “solution oriented” and “not 

neutral per se”. They argue for some sort of journalistic neutrality “our neutrality comes from 

a sense that we only look at solutions that work” which should be “unbiased, not chained to 

any power structure and be able to applicate to all equally.” Although, keeping to their 

neutrality and to cover in-depth, they don´t reconsider themselves tied to follow mainstream 

media practice (The Better India). The Better India, similarly as Hidden Pockets, are covering 

positive news and “solutions from parts of the country that becomes the inspiration point that 

many people need” and if they “are not directly positive, they are covered from a solution 

point of angle (Hidden Pockets & The Better India).”  

 

Accordingly, in a sense, they do consider themselves as counter-hegemonic to mainstream 

media (Bailey, Cammaerts and Carpentier, 2007). They argue that they do not avoid pressure 

on governance, by covering policy steps and solutions, they make civil society use the 

information to put pressure on governance. Additionally, they argue, it is not either to avoid 

covering problems “We are not trying to pretend that negativity does not exist”, it is more 

about to present inspiration and solutions, such as “People that bad things happened to, they 

do sometimes recover and go ahead and help others” and “victims becomes the support 

system for other victims and we cover their story (The Better India).” Their idea of positive 

news and a work practice of solutions is to work toward a different counter-hegemonic 

discourse of rape and sexual assault. 
 
Media is handling the fact that something is wrong. That woman’s safety is lacking in this country. The question is, what are 
we doing about it? We are trying to highlight the stories of people who are doing something about it, so that their stories 
become popular (The Better India). 



 
 

 
Accordingly, the knowledge of the subject of rape and sexual assault in-depth coverage is 

conceived important. Such as what to do if getting assaulted, how to make a complaint 

according to FIR, or what governance laws the police should follow when taking a complaint, 

with the aim of “that some girl if something happened to her, can google “I was assaulted and 

how do I get help” or if “Police is not helping me, what do I do. The idea is to find out 

knowledge (The Better India).” 

 

B. Safe is not in opposition to mainstream media, they rather consider themselves as a 

complement. Although producing film and publishing content on their social media channels, 

they network with mainstream media. They contact and send press releases to local media 

channels to get coverage in print and television and “hope for a dialogue in media.”  
 
We nudge local media channels or channels where we think we have good honest journalists and connections (…….) if it is 
an issue on safety. We say, why don’t you do a small panel discussion (B. Safe). 
 
Although, the decision power is conceived to lie in the hands of the mainstream media, 

described as “we can´t push very powerful networks to do anything”, “we can only nudge 

them to say, would you like to do this coverage” and only if it “fits with the overall TV 

strategy they will do it (B. Safe).” Accordingly, the relationship with mainstream media is 

also considered to be complicated. 
 
The media is not giving attention and coverage to the kind of work we do. We still try to break certain gaps, because they 
have some editorial biases. So, it is tough to crack them (B. Safe).  
 

Their plans of producing content in community radio channels lead to a discussion of the 

governmental restrictions of producing news. They raise the example that riots in Northern 

India happened because of unbiased radio jockeys steering up political and religious 

problems, which lead the government restraining the community radio even more. Although, 

they keep the balance of understanding why the government keep the restrictions, but at the 

same time, they criticize that there is no journalistic practice of the community radio.   
 
And that is against the rules of ethics of journalism. It is propaganda. There is a reprimand against them, the case is going to 
be followed up. You can´t make such statements, so now the government are using these things like; You know we tried to 
release these things for you now to make it simpler, but you mess it up again. So, you are not going to get it (B. Safe). 
 
In summary, Hidden Pockets oppose mainstream media practice, assuming mainstream 

narratives of gender equality being hegemonic and problematically framed. Their approach is 

to contrast mainstream media practice, framing the news positively. The Better India has a 

similar conception, opposing the mainstream media narrative to be problematized negatively, 



 
 

stereotyped and being too superficially covered, while they frame their news positively and 

solution-oriented, with the aim to empower women and increase knowledge with the in-depth 

reporting. The Radio Active on the other hand, are counter hegemonic to mainstream media 

practice at many levels: non-professionals, different minorities and civic groups make the 

programs, choose subjects and do decision-making. And by having a different work practice, 

they break stereotypes, create new role models, highlight subjects not talked about and give 

voice to under-represented groups. Also Mara.in, do criticize the narrative of mainstream 

media in relation to gender equality and how mainstream media stereotype gender. They 

conceive their work practice to counter these stereotypes, by their way of formulating gender 

issues and their knowledge of the subject, they do things differently than mainstream media.  

 

Safe City accept the mainstream media practice, but conceive that their role is to complement 

information about sexual violence and harassment which is hard for mainstream media to 

confirm. Although, they critique mainstream media to focus on sensational cases in relation to 

sexual violence. Their method of anonymous sharing highlight the structural problem of 

sexual harassment, sexual assault and rape. Also, B. Safe consider mainstream media as 

important and a partner to cooperate with. They conceive their own platforms to be 

complementary, and try to get coverage in mainstream media. Although, they also critique 

mainstream media for having too much power, having sensational interest och not to give 

gender issues enough attention. 
 
4.1.5 Conceptions of activism, dependency or independency of market and state?  

This section analyzes if and how the organizations, in their character and work practice 

consider themselves, as independent activists opposing power institutions such as state and 

market? Or do they consider themselves to be complementary, dependent or interdependent 

with other actors, such as other organizations, state and market?  

 

Hidden pockets keep a public dialogue of gender, sexual and reproductive health in wards, 

schools and colleges, and work as gender consultants in corporate work places. Additionally, 

when they map governmental hospitals, their reason is to keep authorities accountable for 

their promises to help raped or sexually assaulted women, or just to provide sexual and 

reproductive health advise. Although, they do not conceive themselves as an activist group 

and they try to avoid governmental confrontation, but they will support other gender 

movements in public open protests. 



 
 

 
We don´t protest. If I go for mapping it would be nice to not fight, and just politely get the information. (…..) We don´t take 
initiative, because our team is very small now, but if there is a protest, we are a part of it. And we don’t stick to only sexual 
and reproductive health. That should be the point that everybody supporting each other, not only their own field (Hidden 
Pockets). 
 
Safe City´s concept is similar to the neo-gramscian idea, where they, as a civil society 

organization, interact with state and market (Cohen & Arato, 1992). For example, they send 

their data results to the police in Bombay, Delhi and Goa, and larger data sets from different 

parts of the country is planned to continuously be sent to the police.  
 

The police said they were using our crowd map, even before sending it to them, they appreciated our work and questioned us 

for more data, because they fund value in the data (Safe City). 

 

The dataset is used to engage local police to increase the vigilance and availability during 

their patrols but also to engage for policies for street lights, public toilets and transportation 

(Safe City). Accordingly, they do not conceive themselves as in opposition to government or 

authorities and do not actively protest. Rather, they complement information, that might lead 

to changes further down the line.  
 
We don´t actively go to the government. We let the NGOs do that. We put the data out in the public space to access, and that 
itself put pressure on politics to find solutions (Safe City).  
 

Although, they have no intention to actively oppose politics, formulated as “our focus is to get 

information from the ground and not necessary focusing on the advocacy bit (Safe City)”. In 

accordance to Bailey, Cammaerts and Carpentier, they act as part of civil society, where they 

complement information instead of strongly opposing market and state and do rather work 

with interaction. Although, they still consider themselves independent.  

 

Mara.In´s constant work practice is to be part of civil society. For example, they co-produce 

research, media strategies and podcasts with organizations in rural areas of Madhya Pradesh. 

They develop learning skills and adjust their awareness strategies to different levels in 

society, regionally as well as nationally, in a “community based collaboration”. They want to 

“build the conversation and put pressure on government and family structures, around ending 

rape” and to be able to do that they adjust the languages, mediums and forms (Mara.in). 

Mara.in, is clearly as Bailey, Cammaerts and Carpentiers describes, a part of civil society 

actively dealing with social change of both political policies and social identities. They 

organize in micro-sphere, learn how to communicate to change civic attitudes, to strength 

macro-participation (Bailey, Cammaerts & Carpentier, 2007: 23). Additionally, the 



 
 

connection between media and artwork is important. The reason for not starting up their own 

community radio is explained with that they strive for independency, fluidity and to keep the 

character of the organization open (Mara.in), as the elusiveness of The Rhizome (Bailey, 

Cammaerts & Carpentier, 2007):  
 
We wanted to keep it broad so we could interconnect things and not only do theatre or radio. We want to go back and forth 
and to keep the canvas slightly wider. Sometimes we come across the public as confusing. Like, what is Mara? We prefer that 
fussiness. (…..) We felt that there were lots of things that would fit into our media work and the media space could fit into the 
art space. We wanted to explore these interconnections between media, practice and politics (Mara.in).  
 
Mara.In protest and support other people´s movements around the country, and through those 

networks, themselves get support. To some extent, they do activism, such as “We should not 

shy away from things we want to do”, but they also develop different strategies to not openly 

provoke authorities, “we don´t do activism in the way it is normally represented”. Instead, 

they “try to build long processes, look at consistency and to reach out to people by changing 

vocabulary on a very subtle level.” They conceive themselves as small players that might be a 

threat to the government. Once, having an event about the Kashmir conflict, they had to shut 

the event down. Since then, “they want to articulate it differently” and not openly oppose the 

government, describing it as that they “don´t want to be caught in the language of state, then 

you are in deadlock”. Instead they use different communication skills such as art and media, 

to “employ a new language to communicate” which is “hard for the state to put a finger on”, 

therefore they “keep it broad, keep it open (Mara.in).” 

 

Radio Active emphasize a work practice that includes learning, sharing and to be a safe place 

for citizen conversation. They are constantly thinking of different inclusive strategies. For 

example, to involve people with different Indian languages at the station or to encourage new 

skills.   
 
Many are illiterate and never had access to computers. They probably never touched a computer. We do workshops at the 
station. We also engage people to own the whole process (Radio Active). 
  
They support community activism to a certain extent. The radio station has been used in 

campaigns for different social issues, such as environment in wards, retirement pensions, 

child rights, education and women rights explained by “it was just people coming together 

and pushing it. The station becomes the community.” Although, as part of the community 

radio system, they must follow policy guidelines. They conceive themselves independent of 

university, even though, university owns the facilities, subsidize the rent, electricity and 

internet. Still, they argue that “university have absolutely no role in the day to day affairs of 

the radio. It is independent.” Today the radio station is running 24 hours and producing 8-9 



 
 

hours of original content, plus music. Although, the community radio is not allowed to 

produce news.  
 
News are not allowed, but development news. Anything related to development issues, a particular scheme, a health scheme 
launched by the government, then we can talk about it. Or the government says yes to education. We can do everything that is 
development centric, not political (Radio Active). 
 
In accordance, they accept being dependent of governmental guidelines and emphasize a 

belief in being able to discuss problems if necessary, describing that “you need to be involved 

with the governance of faith and be able to tell that this is not working well (Radio Active).” 

 

The Better India, frame positive news and solutions and don´t focus on investigating people in 

power and the authorities on the top. Instead, they mainly focus on stories from the ground. 

Although, in their in-depth coverage, they interview ministers or authorities, but they rather 

focus on implementation of policies on lower levels first.  
 
We speak to not only to the ministers, but on the ground to the district collector or the village leader or the block officer. 
Bottom first in government - who are doing their best to implement policies (The Better India).  
 
When covering how the policy works, they refer to it as “feedback news” and argues that the 

government officers read their stories, which leads to conversations of what policies work or 

not (The Better India). B. Safe consider themselves independent, although working in 

dialogue with governance. As an “civic oriented organization” they are in dialogue with 

experts and NGOs, although working with grassroots activity in civic governance. They 

formulate it as “We work with consciousness on citizens on one hand, push the government 

on another hand, work with experts on the third.” Additionally, B. Safe is working in 

“providing solutions” and “will not call ourselves an activist, we call ourselves a non-partisan 

advocacy group (B. Safe).” 

 

4.2 Implications, restrictions and overcoming strategies within their gender work 

In this section, the implications and the restrictions of the organizations gender work will be 

analyzed. Further, these implications and restrictions will be dispositioned in themes of 

previous sections, such as of the relation to independency and dependency and restrictions in 

relation to state, market and other institutions (Bailey, Cammaerts & Carpentier, 2007: 25). 

Additionally, implications and restrictions in a social and cultural sphere and of social media 

communication is analyzed, themes that was especially addressed by the organizations during 

the interviews. Rodriguez, Ferron & Shamas critiqued a total focus on social movements 

effectiveness through new technologies. Instead, they argue for emphasize to explore how 



 
 

media technologies bends in specific ways according to local power, levels of expertise, 

cultural negotiations and social interactions and to monitor how alternative, community, 

radical and citizens´ media activists and practitioners share know-how, redefine technologies 

potential and articulate their own goals (Rodriguez, Ferron & Shamas, 2014: 150-166). 

Therefore, the overcoming strategies is also considered in the analysis.  

 

4.2.1 The implications and restrictions of politics and a repressive state  

The organizations are aware of restrictions of freedom of speech in India, which might cause 

restrictions on what and how to publish, risking a self-censorship. As earlier research pointed 

out, alternative organizations might be viewed as a threat to a repressive state (Bailey, 

Cammaerts & Carpentier, 2007: 25). In this thesis, the empiric material does not reveal the 

state action per see, although three organizations address and describe the Indian state as 

repressive, and how they sometimes adjust their strategies to the political climate.  
 
The government are a bit scary, so people are careful about what to type on social media. What they are clicking and 
watching, because we feel that we or everything are under surveillance (The Hidden Pocket). 
 
As earlier described, Hidden pockets do not oppose the government openly. Rather, they 

support other similar gender organizations. Although, within the organization, they discuss 

what causes to support. Four employees must agree if to go in a protest or make a certain 

statement.   

 
I am responsible for the organization and the people. Two girls from college, people know they are working with us. I don’t 
want them to be in trouble just because I made a statement. So, we are careful with what we do. It is not like we don’t protest, 
when there is a protest we stand in solidarity with other organizations (The Hidden Pocket).  
 
Additionally, limitations of freedom of speech integrated in the governmental restrictions of 

the community radio system, is discussed by three organizations. For example, when B. Safe, 

describe their plans for community radio broadcasting, they raise the issue of governmental 

restrictions of producing news in private and community broadcast channels, and critique that 

President Modi´s program “Mann Kii Baat” must be sent in these channels. They highlight the 

restrictions of not being allowed to comment or cut the program, and conceive it problematic 

for freedom of speech. Although, simultaneously they understand the fear of President Modi, 

balancing the argument of that there have been riots in Northern India because of unbiased 

radio jockeys steering up political and religious problems and describe how community radio 

stations not being mature enough to follow journalistic practice, but at the same time describe 

that is probably a way for “the government to use these things as: Now we tried to light these 

things up for you, but you mess it up again and you are not going to get it (B. Safe).”  



 
 

 

Further, Mara. In, criticize the political restrictions from different perspectives, such as when 

they describe why they did not start their own community radio station, because of the 

hegemonic governmental restrictions set upon community radio. They also consider the 

hegemonic work practice of mainstream media as continuously integrated in community radio 

broadcasting. 
 
There is a hypocrisy. For example, the policies, the campuses employ the state radio companies, who have a certain way of 
speaking. They don’t allow students to take up the space on air, because they want the power. So, it is very hierarchal. The 
community radio seems like a mirror of public radio (Mara.in). 
 
The governmental pressure and restrictions on community and private radio stations to not 

produce news, is described as a way for the government to withheld power.  
 
The government was very interesting of how media were used. Radio was one thing they were afraid of. Why? Because you 
can´t trace who are listening. And you can use that to your advantage. So, government are aware of that. To keep it in the 
private. If you look at private channels, it is just entertainment, and shit like that (Mara.in). 
 
According to Mara.in, communities are pushed by the community radio license to make the 

president´s program “Mann Ki Baat” mandatory and if they don’t send the program, 

representatives from the government will come and question it. They describe how the 

government checked up on their archive in accordance with community radio policies, and 

conceive it to “create paranoia and this fear that you are always answerable to the state”. 

Accordingly, they don’t want the community radio license “when the political environment is 

like this (Mara.in).” Radio Active describe how they are not allowed to send news and that 

they must send premier minister Modi´s program without cutting or commenting. Although, 

instead of describing it as a problem, they highlight the importance of daring to discuss 

problems with the governance and that social problems are often covered and discussed in the 

programs which is supported by the government (Radio Active). 

 

4.2.2 The implications and restrictions of economy and the market  

In accordance to earlier theory, there are threats to the functioning of alternative media when 

dependent or connected to power institutions. Further, the role of the organization might be at 

risk, when objectives of the movement might be in contradiction with objects of broadcasting. 

Also, the complex relationship with state and market organizations risks incorporation, loss of 

independence and financial risks (Bailey, Cammaerts & Carpentier, 2007: 30). The 

organizations are all dependent on funding. In that sense, they are not independent of 

interrelations with other organizations and sometimes also dependent on government and/or 

corporate markets. For Example, the funder of Safe City is originally a network planner from 



 
 

the Air Force industry and is using skills from the corporate world to build up the 

organization and to apply for funding. According to Safe City, they need to work on the 

corporate terms of trust to raise funding.  
 
It is not something that is easy because the corporate need to trust you. You must build a relationship with them with CEO 
work. And then they decide to work with you (Safe City).  
 
Hidden pockets are continuously applying for funds from mainly international non-

governmental organizations supporting women movements and feminist groups to afford their 

work. They describe that work as an ongoing struggle to raise the money.  
 
Our founder is a fellow of a lot of organizations and projects so a lot of funds come from there. Also, there it is a lot of our 
own money. A lot of our savings go, because podcasts requires a lot of money.  (……) And tech requires a lot and we have 
full staff. Funding is from applying at international NGOs (Hidden Pockets).  
 
Mara.in has struggled with funding over the years. Especially when producing gender 

programs to community radio stations. They started without funding to ensure the radio 

stations would produce the series. This lead to further cooperation with different NGO´s 

which addressed gender and sexual and reproductive rights, which also made it possible to 

continue the work. They describe it such as “these organizations think a gender lens is 

important in community radio”. Although, Mara.in reckon it is easier to get funds for HIV and 

sexual and reproductive health. For them, as a small media organization, it is hard to get into 

the development sector, which ask for hard data and results.  
 
There is no point of trying to get support from gender grants. Because we are to small, the way gender is happening in the 
world, they want to see scale, working with specific communities, wide reach and to see impact. (…) We had three rejections 
in three years. What are we doing wrong? (……) We are not getting support because it is not direct engagement. Because we 
are a media group, we work with reporters who then go and work with the community (Mara.in). 
 
As earlier written, they bend the rules for the gender issues in radio broadcasting projects, 

moving from reproductive health, to gender awareness and discussions of masculinity. Also, 

they have an economic corporate injection into the organization, such as Herman Miller - an 

American furniture company funding their art work. Still, Mara.in is arguing for 

independence.  
 
We said, you can support our work, but we can´t do things for you. They said, we don’t want any branding. Every office in 
their corporate organization had to give 1 % of their profits to social development (Mara.in).  
 
Accordingly, networking with other organizations is sometimes a way of raising money. As 

earlier described, Hidden pockets cofounder has much experience from working in the social 

sector and are networking to raise money (Hidden Pockets). Also, Mara.in, describes how 

they got the funding from Commonwealth, by learning from earlier cooperation, networking 

and support of other women health organizations. 



 
 

 
Because of the individuals in the organizations we got the funding, either they were old friends or they support the kind of 
work that we do (Mara.in). 
 
Both Mara.in and Hidden pockets are working as consultants to increase the cash flow. For 

example, Mara´s four members do consulting, media production and gender equality courses.  
 
NGOs invite us for things and we make films as well. If someone wants a film, I make it and put the money into Mara. 
Everything we earn goes back to Mara and we just take our basic salary. Some of us do consultancy in research projects as 
well (Mara.in). 
 
Equally, Hidden Pockets do workshops on gender equality in the corporate sphere to raise 

money to their organization (Hidden Pockets).  

 

As small organizations, they are restricted in manpower and tools to accomplish their goals. 

For example, Hidden pockets only had two people mapping and covering cities like Calcutta, 

Mumbai, Bangalore, Delhi and Ahmedabad. They travel around and collect the information 

and then bring it back to Bangalore for analysis, production and spreading. They describe how 

they waste time on going back and forth, and are longing for a way to “send the coordinates to 

be reached and stored in a database.” Also, they don´t have enough money to invest in their 

Facebook or social media accounts (Hidden Pockets). Additionally, a similar economic reality 

is described by B. Safe, continuously reaching out to donors, applying for funds and 

crowdfunding to work with as little means as possible, such as influencers and social media to 

reach their goals. Although, there are some people with influence that started the trust and 

some money come from there, and the organization is built on volunteers (B. Safe). Radio 

Active, get basic funds from the university where they are located, although the communities 

and the organizations they work with bring in their own funds into the radio station (Radio 

Active). The only organizations that don´t mention economic struggles is The Better India, 

who has investment companies funding part of their organization and they work together with 

different organizations when campaigning. They describe themselves as expanding (The 

Better India).  

 

The Better India rather emphasize difficulties in verifying that the social organizations that 

they write about, are trustworthy in collecting money and spending it on the right cause. 
 
You can find at least thousands of organizations helping in this area and why is it still look like this, homelessness, domestic 
violence…. The number of people working with this, it is massive. Verification, the hardest challenge is to make sure that the 
people saying they are helping are helping these people. (…….) We had our ups and down but we have been able to build a 
network with people who will do what they say. We psychically visit them and verify (The Better India). 
 
 



 
 

 

4.2.3 Implications and restrictions of gender work in social and cultural sphere 

One theme especially emphasized by the interviewed organizations, is the social restrictions 

of publicly speaking about sex in the Indian society, both in the context of sexual violence and 

sexual and reproductive health. For example, Safe City´s want to increase peoples report on 

sexual harassment, share their stories and use the knowledge of the data. They point out that 

this work takes time because of the cultural and social restrictions. Safe City expresses “It 

takes time to break the cycle of sexual violence and the taboo around it (Safe City)”. 

Additionally, Radio Active mention the stigma and that “sex per see is a very difficult topic”. 

They emphasize the importance of raising awareness and to create an open space for people to 

talk about gender equality and questions related to sex (Radio Active). The Better India, 

conceive it to be hard to convince people to share their stories to inspire others (The Better 

India). 

 

In accordance to Rodriguez, Ferron & Shamas, the organizations do not conceive the primary 

restrictions to be technological, instead they emphasize the social and cultural context 

(Rodriguz, Ferron & Shamas, 2014: 150-166) as restrictive within their work to raise 

awareness of gender equality.  As Hidden pockets formulates it, the theme of sex and gender 

is hard to communicate because of the social and cultural restrictions and to overcome these 

obstacles is of importance.  
 
Some people get triggered talking about gender or homosexuality. All these topics for some people is very uncomfortable. 
(…….) We tell them, let’s talk about it. The sex word is very difficult here. Otherwise, it must be with college people and a 
safe space (The Better India). 
 

Mara. In, wants to change the narrative of gender equality in the Indian media to “create a 

different discourse or vocabulary around rape in this country (Mara.in).” Rodríguez, Ferron & 

Shama´s (2014) argues that focus should be on their bending in specific ways to local power, 

levels of expertise, cultural negotiations and social interactions. Of how citizen media share 

know-how, redefine technologies potential and articulate their own goals. For example, 

Hidden pockets play their podcast “Pocket Shalla” in schools, to introduce discussions on the 

topic among young citizens. Although, since it was hard to get permission into the schools, 

they changed their linguistics by formulating that it´s about bullying and relationships, instead 

of using the words of sexual and reproductive health (Hidden Pockets).  
 
Sexual and reproductive health is the last thing they want. Hearing the words sexual and they will say no (Hidden Pockets). 
 



 
 

Additionally, Hidden Pockets bend the way they communicate on social media. They are 

aware of the linguistics and formulate their message to avoid provoking traditional norms.  
 
When posting, we try to be inclusive and don’t use any harsh words or things that would affect people’s emotions (The 
Hidden Pockets).  
 
Although, most of the organizations conceive an increase in the social and cultural acceptance 

of gender issues and gender equality in India. For example, Radio Active mention men 

discussing masculinity and depression and people coming out as bisexuals on air as a sign. 

According to them, the attitudes and the increase of people to share stories is slowly changing 

(Radio Active). Additionally, Safe City argues that the interest in discussing the issue of 

sexual assault has increased. They have many readers, an increase in women giving 

testimonies and many volunteers joining the organization (Safe City). 

  

4.2.4 Implications and restrictions of social media and technology 

Social media is widely used by all organizations. Although, Hidden Pockets, B. Safe and 

Mara.in formulate social media as limited. For example, Hidden pocket express social media 

as a communicative landscape in transition. The knowledge and rules are hard to follow.  
 
Social media is difficult. We see random funny clip and people are sharing and clicking. Then you have this important thing 
you been working on and nobody listens. Social media is like rocket science right now, how do we crack it (Hidden Pockets)? 
 
Similarly, B. Safe experience difficulties in a competitive communicative social environment 

and a shortage of understanding how the social media practice work.  

 
Social media is doing a buzz about it. It is a lot of shared information. We are still yet to crack the media order. 
Because what is happening is that it is a huge clutter about similar issues (B. Safe).  
 

Additionally, social media´s visibility of what you share and “like”, might reduce the open 

space for discussion that these organizations aims to create. For example, Hidden pockets 

describe that when they write of safe abortion or contraception, “people will not click on it, 

because your friend can see your “like” and will stereotype you”. Your family, cousins and 

friends can see your social media movements (Hidden Pockets). Although, Radio Active 

argue that social media is one reason for the transformed open public conversation of gender 

and sexual violence today (Radio Active). Mara.in intention is to use social media more, “we 

need to catch and work intelligent in that space”, although they describe social media as “a 

covered space”, “controlled by google”, which can´t be trusted because it works “arbitrary”. 

Still, they plan to increase their work on Twitter, Instagram and Facebook “politically and 

strategically” to use different languages and to break up stories and images (Mara.in). 



 
 

 

There are also restrictions in knowledge and use of different technology. For example, Hidden 

Pockets are in a learning process of using technology, learning the production of podcasts as 

they go along, but they also strive for a more professional production.  
 
Up to now, I have learned it all by myself, editing, music, voice overs. But “Pocket shalla” had a production team and we are 
trying to do more with our production team. To make it clearer, sometimes when I use Audacity it can be very limited 
(Hidden Pockets). 
 
Similarly, Safe City and Hidden pockets digital maps demands professional skills, although 

media production is about sharing know-how. Radio Active, continuously work to share 

know-how of language skills and technology when the communities produce radio (Radio 

Active). The Better India is a professional organization with hired writers and video-

journalists, using professional technological skills within the organization to produce articles, 

film and videos (The Better India). B. Safe have hired media professionals working out the 

media strategy of their production, but they also co-operate with volunteers and are seeking 

different solutions in using influencers to spread their work on social media. Their future goal 

is to increase production and distribution in the private and community radio channels (B. 

Safe). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

5. The organizations feminist approach in the Indian context 

This section will analyze the feminist media organizations feminist approach within their 

media work and conceptions of gender equality. The Indian context is especially important, 

and the organizations own themes related to gender equality in this context, will be analyzed 

and discussed. 

 

5.1 Feminist approach of formal political and economic rights 

The organizations emphasize legal and formal rights of equality as an important step towards 

gender equality. For example, Radio Active highlights the importance for legal policies to be 

gender neutral. There are still legal rights to change in India, where “most policies are 

corrupted and not gender neutral (Radio Active). Additionally, B. Safe´s criticize sexual 

harassment work laws of only being mandatory for companies employing more than 10 

people. Further, they argue for it to become gender neutral, and not “designed to protect only 

women, which is completely limiting”. B. Safe also emphasize the importance of formal 

rights of equal work and pay (B. Safe). Also Radio Active, emphasize policy changes of 

representation and the pay gap between men and women is regularly discussed on their 

channel. They argue that policy measures need to register women´s unpaid work to change 

social and economic labor structures.  
 
I would look at it in a more balance approach to policy making, addressing the lively hood and resources. When you look at 
the informal sector, the women contribute to the majority of the chunk. What are the policy measures for that (Radio Active)? 
 
Safe City argues for liberal equal rights, describing “Equality is what drives us. We should 

have equal opportunities and fare chances (Safe City)”. All organizations emphasize formal 

rights, although they extend their analysis to include social and cultural structures as limiting 

the changes of gender equality in India. For example, Mara.In describe their feminist board 

members as role models and how they learned by earlier feminist struggles, but consider 

themselves as part of a “new wave”.  
 
I don’t associate myself as a new feminist, I might be in the new wave of feminism, but I also feel that I will learn a lot from 
the women´s movement and struggles that has taken place. These women are very important in our board. We do work and 
have our own ideas, but we try to take it back and discuss it (Mara.in). 
 
Although Mara.in describe formal rights as important, they emphasize social and cultural 

structures as limiting to reach gender equality. Accordingly, it is important to understand the 

social and cultural context to increase awareness of a gender perspective. For example, they 

admit sexual harassment to “not be divorced from the legal setup”, although, emphasize that 

the reason for not reporting sexual assault is because of social and cultural restraints. This 



 
 

makes “a continuously conversation” important “to clear the culture for a conversation that is 

absent in many parts of the country (Mara.in). Additionally, Radio Active emphasize the 

equal rights for men, women and sexual minorities, although adding that their feminist 

approach is to have a “multiple perspective” and a “network approach who needs to get across 

all the layers (Radio Active).” Further, The Better India describe an open, multiple 

perspective to reach gender equality, emphasizing “there are multiple paths towards an equal 

society and we explore these paths and see where they go”. Also, they argue for a holistic in-

depth coverage, such as covering unsafety for women from different perspectives, such as 

governmental policies for street lights and roads, tracks and buses and address cultural the 

upbringing of men and women that need to change (The Better India). Mara. In, conceive all 

aspects of society to be addressed when working towards gender equality (Mara.in). 

  

5.3 The main feminist approach - Social construction of sexual and domestic violence 

Sexual violence is considered a huge problem by all the interviewed organizations. The Better 

India rate women´s safety as one of the most important issues of gender equality in India 

today. The issue of rape and sexual assault often evolve around cities not being safe and 

women being grouped when walking the streets (The Better India). When the organizations 

address the problem of sexual violence in Indian society, their analysis is that social and 

cultural constructions/conceptions of male and female behavior and acts, that´s causing the 

problem of rape and sexual violence. The organizations aim to use media strategies to raise 

awareness of the inequalities and to change social and cultural structures. For example, 

Hirdman´s analysis of the gender system of unequal power hierarchies, upholding the manly 

norm (Hirdman, 1988) can be recognized in Safe City´s analysis of sexual violence, were the 

causality of sexual violence depends on the unequal hierarchy among men and women which 

continuously is socially and culturally constructed in an Indian context.   
 
It is steeped in patriarchy, not only in culture, but also religion. Our Bollywood media, also portraits all these stereotypes. 
So, it is hard, if a religious text or religious people talking about women being secondary or not equal to a man. And 
Bollywood movies showed that you can be stopped and grouped, then the culture don’t come to your aid. There is something 
wrong in that. In the whole system. These things need to be addressed (Safe City). 
 
Additionally, Mara.in conceive the different expectations and conditions of boys and girls 

when brought up, as the cause of sexual violence, in accordance to Hirdman´s theory of how 

constructed different preconceptions of men and women´s behavior and roles create unequal 

power structures (Hirdman, 1988). In this case, unequal sexual relations in the rural area. 
 



 
 

You must go back to things like childhood and conditioning and stereotypes and what are the pressures on the young boy or 
young girl? How are they growing up together, what are forming these two characters in this village, to interact or not 
interact (Mara.in). 
 
When the Better India´s cover rape and sexual assault, they focus on women that protest and 

take action to break traditional norms of female behavior. They point out that men are brought 

up in these social and cultural circumstances and in need of “teaching to respect women” and 

highlight the importance to “not just talk to women but also to address men (The Better 

India). Also Radio Active, emphasize the importance of addressing masculinities, to decrease 

sexual violence (Radio Active). The Hidden pocket describe how boys raised in Indian 

families are treated as kings while girls in schools and families are conceived as secondary 

citizens (Hidden Pockets). Mara.in is criticizing the public narrative of that there is “no 

discussion with the man” and only addressing girls when discussing sexual violence in public 

sphere.  
 
You avoided this conversation conveniently for hundred years and then expect violence not to occur, that is naïve (Mara.in) 
 
Mara.In continues to criticize the narrative of seeing women as the problem. In accordance to 

Hirdmans theory (1988) of men conceived as the norm, superior or a universal human being, 

Mara.in points out that men are not seen as a part of the problem nor having responsibility for 

the solutions. Rather, women as victims, got the responsibility to solve the problem. 
 
The way men and women were looking at each other were hugely problematic. Gender had become women, the minute you 
say gender it is always equal to women or you say women´s issues, a set of issues like domestic violence etc. This narrative 
coming out on the radio sounded tiring and almost numbing. It does not affect anybody (Mara.in). 
 
Further, Safe City argues for the importance of being aware of socially constructed attitudes 

and stereotypes of men and women and to work with them in this social and cultural context. 

Although, men are also being suppressed within the social system. 
 
We will not leave men out of the solution, men and boys are equally important for us. We encourage them to share their 
stories if they also have been harassed. When men are pressured to behave in a toxic manner or overly masculine way, not 
allowed to express emotions. Then, they also are in disadvantage (Safe City). 
 
Also, The Better India acknowledge differences in experiences and expectations in men and 

women´s upbringing due to social and cultural structures, such as “There is men and toxic 

masculinity, there is boxes that men are forced into (The Better India)”. As Radio Active 

describes it, “patriarchy is so in-wired in our upbringing so sometimes we feel it is better to be 

quiet than to tell what happened to us (Radio Active)”. The similarities with Hirdman´s theory 

of how preconceptions of how men and women should act is socially constructing inequalities 

in sexual relations between men and women, is shared by the organizations.  

 



 
 

Further, some organizations also question the traditional feminist perspective to only include 

men and women. For example, Radio Active, in accordance with Judith Butlers theory, is 

questioning heteronormativity (Butler, 1990). 
  
Even the women´s policy does not talk about lesbians and bisexuals. The challenge has been to get people to understand 
these dimensions of gender. It goes beyond male and female. People are still stuck in binaries for a long time (Radio Active).  
 
Further, in accordance with Hills intersectionality theory of including multiple categories 

when analyzing gender (Hill, 2009, 1990). Radio Active argue for an analysis and a policy 

change including gender, homo- and transgender in domestic violence and rape law policies 

(Radio Active). This perspective is shared by Mara.in, in relation to the rural areas, they 

believe sexual minorities are hidden or suppressed, expressed as to “think of gender you must 

look at it more holistically and keep all genders in mind (Mara.in).” 

 

The Better India, when covering gender equality related to rape and sexual assault, formulate 

the difficulties with framing, to not repeat stereotypes and to not victimize victims within their 

writing.   
 
When you are writing, you can write in a way that the person feels more victimized. So, you don’t say “was raped by” 
instead you say: “This person raped”. You think of plain grammatical things and on internet you know about the basic stuff 
that goes through people’s mind. Journalists should keep this in mind when talking about safety, rape or sexual assault (The 
Better India). 
 
Related to the subject of sexual and bodily rights are the issue of women being objectified and 

restrained by social and cultural conventions. For example, Radio Active describe “Body 

Shaming” as a recently started debate. The discuss and criticize the phenomena of women 

objectified as “too fat or too thin” in the radio shows. Additionally, they highlighted social 

and cultural restrictions not allowing women to wear what they want in public places. Related 

to bodily rights are sexual and reproductive rights. As earlier discussed, Radio Active argues 

for the right of knowledge of your reproductive system (Radio Active). This is shared by The 

Hidden pockets and Mara.in who work in projects to raise awareness of sexual and 

reproductive health. Especially Hidden pockets emphasize issues of abortion, contraceptives 

and sexual education. 

 

5.4 Empowerment and social construction related to work and economy 

Some of the organizations is explaining the problem of inequality in the work force from a 

social constructive perspective. For example, Mara.in describe how they consult their media 

partners when making a program of farmers, to take on a gender perspective, questioning the 



 
 

traditional perceptions of farmers work of tasks and positions relating to men. Their aim to 

create awareness and change of the norm. 
 
They would say, let´s talk to the farmers, but only talk to the men. Not make the linkage between farming and gender. Which 
we wanted them to understand. (…..) Farmers can never be gendered, why? There are many preconceptions about what is 
women´s issues and men´s (Mara.in).  
 
The Better India do also acknowledge a social constructive perspective of the work force. 

Although, their approach is to realize the hidden social and cultural barriers of a “glass 

ceiling” that keeps women from reaching higher positions in the power hierarchy. Their 

solution is to focus on women who managed to go through the glass ceiling despite their 

socio-economic backgrounds, being educated and reached higher positions to give back help 

into the communities.  
 
We find a woman who have broken the glass ceiling and find out how it works and try to see how they give back to their 
communities (The Better India). 
 
Accordingly, as described in chapter 1, their main feminist strategy is through women 

empowerment. Women who managed to reach higher positions politically or economically.  
 
She stood up in the election and won. Our stories are focused on women going making a difference, especially with the glass 
ceiling, by taking one foot forward, entering a place where you traditionally were not supposed to be. We cover that (The 
Better India). 
 
Their individual approach is to create role models for other individuals to be inspired and to 

learn from, which is their main approach of spreading awareness of gender equality (The 

Better India). Their focus is women empowerment, rather than, to include a deeper discussion 

of social and cultural restrictions of family values and domestic division of labor in 

households to create these power relations that traditionally left women subordinated to men. 

Although, they show some awareness of power division when they use arguments such as 

“there was a time when women were being subjected and men were not” and “there was this 

gap”. But they don´t analyze the private sphere any deeper. Rather, highlighting women 

empowerment is one step in the development staircase, formulated as “This is the topic, let´s 

finish that and then move to other spectrums”. In the context of India, they “accept the fact 

that women have more issues than men and “this is the issues India is dealing with right now 

(The Better India).” Additionally, B. Safe express a similar view of first focusing on women 

empowerment before addressing and focusing on men´s roles and acts, described as “in long 

term we want to work with men and sensitize them to these issues” but right now “the women 

is needed to be given the help” and “this is a matter of economic resources (B. Safe).” Also, 

Radio Active emphasize empowerment when women and sexual minorities are participating, 

learning media practice and develop decision power. To choose feminist subjects is as also 



 
 

empowering to the listeners (Radio Active). B. Safe do emphasize empowerment of women as 

the most important tool to change inequalities between men and women. They encourage 

economic independence for women, especially for low socio-economic groups in India.  
 
We know the opportunities. Women empowerment that’s my point on feminism. How do you know what your rights are? 
Where to go to? Skill up. And find yourself some economic independence. Because if you don’t have economic power as a 
woman, your source of income, then you are truly not empowered in that social-economic group. Whatever the job is (B. 
Safe). 
 
Their approach is based on India as a society in social and economic development. They 

argue for girls to work in the sewing factories in Bangalore, and “get a god salary compared 

to their mothers cleaning toilets or working as domestic help”. This is described in a positive 

sense “The factories are well maintained, they have free food and festivities” and “their 

lifestyle is changing” but also a reason for girls to drop out of education, because it is 

calculated “good enough”. 

 

5.5 Certain feminist discourses in the Indian context according to the organizations 

The organizations describe India as a multifaceted country with differences in language, 

regional politics, culture, socio-economic and religion etc. It is also a country in high speed 

economic and social development. For example, The Better India describe India´s economic 

development and demand for gender equality to be valued in that context.  
 
There is the country we were and the country we will be. We should be an equal country in every sense of the term. We are 
focusing on creating an equal society. Anything that increases equality, equal rights legally, equal rights in society, right to 
the same spaces, the right to do whatever job or study you want and to expect safety. Our focus is on what creates an equally 
society where men and women in the future should be equal (The Better India).  
 
Radio Active´s positive approach of the future, describes how public debate slowly opened a 

discussion on gender equality and that their work at the radio station creates a space for 

raising awareness (Radio Active), which makes inequalities harder to reproduce, as Hirdman 

suggests (Hirman, 1988).  
 
We come from a patriarchal society. There are certain issues that are taboo or looked down on, it gradually opens up. If we 
in 2007 had started with a lot of issues, it would not have got acceptance. But now in India, a lot of things is happening. 
People are more receptive (Radio Active). 
 
Additionally, social media and Bangalore as a progressive city, is conceived as other reasons 

for this social and cultural change (Radio Active). Although Radio Active has a liberal stand 

of opportunities and they emphasize the restraints to reach gender equality by the Indian 

context of different class, cast, geographic differences, ethnicity and sexual minorities. They 

argue for a practical stand on feminism that “work across concepts (Radio Active)”.  

 



 
 

Mohanty criticize the traditional feminist approach of looking at the western women as the 

universal ideal, her struggles conceived as similar all over the world (Mohanty, 1988). This 

approach is shared by these organizations who emphasize the importance of analyzing the 

Indian specific context. For example, Safe City describe their feminist approach in relation to 

communities, that “culture biases are hard for people to understand because they don´t live in 

that context”. According to them, a feminist organization must recognize that local people 

better understand their problems and use “capacity building for local people to solve the 

problem”. They can provide tools, but be aware of that it is people that make the decisions 

(Safe City). In Accordance, The Better India acknowledge that the western feminist approach 

not always suit the context of India. They question the postcolonial idea of addressing one 

sort of feminist approach on all women. Accordingly, the context of culture and experiences 

of people in that culture needs to be understood. 
 
We are a little bit behind. We have not reached that level of concern. There are issues that are of importance for us that the 
western model does not accommodate or see as all that important. It comes down to culture, we are trying to cover our 
feminist view in this country. We live in this culture so it is about our culture (The Better India). 
 
Accordingly, the context of India as a multicultural country is important to bring into 

consideration. The Better India describe India as “extremely complicated”, “not so 

homogenous” and that a “diverse country need diverse and unique solutions”. In their 

coverage, they “locate gender equality and highlight policies that work.” The feminist 

differences are explained, such as “The issues of a Ukrainian and a French woman, how much 

the same would it be?”, although admitting women to have some things in common “but the 

issue and the culture are diverse (The Better India)”. B. Safe “probably take more inspiration 

from the Indian ethos, where we give more preference to the family structure”, but argues that 

everybody should be equal and to unstrained women, will lead to a happy and safe society (B. 

Safe). 

 

The organizations are all located in the metropolitan cities, driven by highly educated people. 

And all of them are describing that they cover, collect stories, and want to raise awareness of 

gender equality in local or rural communities in India. The ones especially discussing the 

socio-economic differences further are B. Safe, Mara.in, Safe City and Radio Active. For 

example, B. Safe describe India as divided in economy, education and values, having a 

similar socio-economic structure as Africa. Therefore, they argue, this large country, where 

riots still exist, need structural change, because “that’s what these guys are used to and there 

is no education of cultural values in the system”. This needs to be implemented at different 



 
 

levels. Additionally, they emphasize the importance of defining the right models to work in 

different parts of the country, to get women in the lowest socio-economic group into work and 

education. 
 
The social economic group that I think need help in women empowerment is the lowest socio-economic group. To raise the 
lowest from the bottom (B. Safe) 
 
Accordingly, instead of “all women” facing equal problems all over the world, especially the 

hegemonic narrative of the “western woman”, Mohanty argues for the importance of 

considering the political, social and cultural context and the multiple power hierarchies that 

exist (Mohanty, 1988). These thoughts can be traced to Hill´s intersectionality theory, arguing 

for integrating the multifaceted power hierarchies of class, gender, age, religion etc. into the 

analysis (Hill, 2009, 1990). When the interviewed organizations were asked about if they 

recognize and would like to emphasize other gender problems, they all think that these 

struggles of formal rights for women is a goal they agree with. Although, they add that there 

are specific issues that is especially important in a large, multicultural and socio-economically 

divided India. 

 

Pointed out by all the organizations is to adjust their media strategies to women and men from 

different class, languages, religion or regions. B. Safe describe how India´s diversity leading 

to restraints in communication, therefore they use different languages such as Tamil, Telugu, 

Kannada, Hindi to communicate. Other restrictions are technological and social, such as 

certain areas lack communication devices of phones or computers, but also difficulties to 

communicate in written text when people are illiterate (B. Safe & Radio Active). For 

example, Mara.in did research and set up community radio stations in rural areas in Madhya 

Pradesh and especially point out the importance for community media to speak the language 

of the area and to adjust strategies to this specific context. They describe technology 

inequalities of girls and boys in rural areas, such as “in villages less than ten percent of the 

girls have access to mobile phones and the literacy rate is terrible and they get married in this 

context” and “boys do have access to mobile phones, using WhatsApp (Mara.in)”. Not only 

concentrating on “woman” or “men”, but to extend the analysis, recognizing different power 

imbalances for multiple categories in a certain social, political and/or economical contexts 

should be understood and addressed.   
 
It is not only female and male. How do we know that sexual orientation don’t exist in these areas, they do. If you go back to 
our history and religion it has always been there. It is not something that we learned from the west. Sexuality is very fluid in 
India, but morality has fixed stereotypes for particular reasons. The patriarch setup can be so strong in some areas and it is 
very difficult to break these structures (Mara.in)  



 
 

5.2 Gender themes especially discussed in the context of India 
In India, issues of sexual violence and body- and sexual rights are major themes discussed by 

all the organizations. Within those themes, sanitation, menstruation, rape and sexual violence, 

domestic violence and safe spaces, is brought up by the organizations.  

 

5.2.1 Sanitation 

Sanitation related to gender equality is important in the Indian context. For example, Radio 

Active describe the issue of toilets related to gender equality in two aspects: First, public 

toilets in bars and restaurants in the city should be gender neutral, “Instead of separated toilets 

for transsexuals, have gender neutral toilets. Why do you need to classify them?” Secondly, 

women´s health is suffering because of a shortage of toilets in many rural areas. Women do 

their needs in the fields or nature, which been leading to sexually assaults or they don´t go at 

all, causing health problems (Radio Active). The Better India´s describe how socially and 

cultural constructed ideas and habits in relation to toilets and sanitation in rural areas not 

being easily changed.  
 
They are used to go and do their needs in the open air for a long time. They don’t see a reason for going to a loo inside a 
building. (….) Why do they need the toilets? Because woman need a private space to go to the bathroom. Women, hold their 
bodily functions for hours and are falling sick. Women and men, don’t realize that this is effecting their health. This is how 
they thought culturally for hundreds of years (The Better India). 
 
Toilets can also relate to issues of work. For example, Radio Active argues that more toilets 

would lead to that more women would work as drivers (Radio Active). Also Mara.in, Safe 

City and Hidden pocket mention sanitation as a gender problem in rural India. 

 

5.2.2 Menstruation  

Another theme related to bodily and sexual rights is menstruation, which by the organizations 

are considered a taboo to verbalize openly in Indian society. Radio Active describe how 

broadcasted discussions of menstruation and sanity bags, disposable protection and 

menstruation cups is going to change social and cultural conventions.  
 
Menstruation is a huge taboo in India. Now we made it very common. (…..) some communities scandalize it and question 
how can you talk about it? It is men out there…We gradually try to grab those boxes, and say, let it be a very fluid space. We 
encourage difficult conversations (Radio Active). 
 
Although, the diversity of groups and geographical areas within India is emphasized. Radio 

Active describe two menstruation perspectives, as a celebration such as “some do it with a big 

program, putting up a banner, saying now she is alright” or as a social stigma, such as “There 

are people who still think you should stay outside or say you can´t eat or go to a temple 



 
 

(Radio Active).” The Better India did a campaign with crowdfunding and starting a rural 

factory making disposable sanitary pads (The Better India). Both Mara.in and Hidden pockets 

have worked with discussing menstruation and the social stigma (Hidden Pockets & Mara.in). 

 

5.2.3 Marriage 

Marriage are brought up by the organizations. Family conventions of letting the parents or 

relatives decide who to marry, child marriage or to marry outside religion or caste are 

discussed. Also, behavior restrictions for women. For example, Radio Active conceive 

marriage and women behavior as a huge debate going on in India.  
 
It is a common discussion about age marriage, or love marriage, marriage between religion, cast, intercaste. Also, issues of 
should women smoke and drink? How should women get dressed or women working late at night? Can women travel alone 
(Radio Active)? 
 
Again, this discussion is questioning the preconceptions of family traditions, where 

expectations to marry same class, religion and cast and conceptions of what is “womanly” 

behavior” is strong. Radio Active follows the liberal feminist approach that it is the individual 

who should decide. In addition, these customs are not conceived to be familiar in the city, it 

appears to be more of a rural problem. 
 
Marriage in the end of it, it is the individual who decide. Maybe we don’t hear enough stories in Bangalore, honor killing is 
in practice in a lot of north Indian states (Radio Active).  
 
Additionally, Mara.in question that rape and domestic violence is still not illegal within 

marriage in India, pointing out the inequality between men and women constructed formally 

and socially in Indian social and cultural context. They question the family values of parents 

deciding your marital partner and believe love should be a reason for marriage. 
 
We are living in a country were love is a forbidden act and you discourage people to love and you expect feminism to work 
(Mara.in)? 
 

Additionally, they describe socio-economic conditions in rural areas, where girls don’t have 

access to information channels, don´t get education and end up illiterate, “that is the context 

they get married”. Therefore, to reach gender equality you must understand the specific 

context of these areas (Mara.in). B. Safe main feminist goal is empowerment, to encourage 

young women to educate themselves, work and to know their rights. Knowledge will lead 

women to individually choose work instead of becoming married housewives.  

 
The fear is that many are going to get married. We don’t want that, we want to know what they want to work. But if 
somebody wants to get married and have a family, that is also a kind of carrier. But what do you want to do? That is the 
empowerment, understand their social – economic group and give them far better insights and the right intervention (B. 
Safe). 



 
 

 

6. Summarized discussion 

First I will summarize and discuss the specific concepts and characteristics of the media 

strategies and work practice conceived by the actors of these six feminist citizen media 

organizations in their work toward gender equality. Integrated into the discussion is also their 

conceptions, values and motives which is analyzed and discussed in relation to the 

multifaceted approach of the rhizome, which combines earlier alternative theories of 

participation in the media and through the media, alternative media and their relation to 

mainstream media and dependence, interdependence and dependence of state and market. A 

more general framework are the questions of why, what and how, is used to outline the 

disposition of the analysis and therefore, also the summarized discussion. 

 

First, the media organizations started or intensified their gender media work, because of the 

the Delhi rape and the aftermath gender debate that followed. Safe City, Hidden Pockets and 

B. Safe gave The Delhi rape and the following gender debate as a direct reason for starting. 

The others, Radio Active, The Better India and The Collective of Mara.in, has been part of the 

social, cultural and gender debate before the Delhi rape. Although, their media strategies and 

work practice towards gender equality intensified after these events. That is why they started.  

 

The conceived media strategies and work practices of these organizations gender work varies 

in approach, form, genre and platform. Although, I would argue, this is also a similarity 

between these feminist citizen media organizations - they all conceive their work as fluid and 

in constant movement, developing their media strategies through experiences, in relation to 

others or implications within and outside the organization. To analyze and describe these six 

feminist citizen media organizations conceptions of media strategies and work practice, The 

Rhizomatic metaphor of Deleuze and Guattari (1987), Bailey, Cammaerts and Carpenter 

(2007) and Gunnarsson Payne (2012) is a useful tool and highly accurate. The Rhizome is 

described as a non-linear citizen media, anarchic and nomadic, connecting from any point to 

any point, instead of structured and hierarchic. With characteristics of heterogeneity, different 

connections, multiplicity of rules and different elements in motion, on an open map which is 

connectable, detachable, reversible, modified and reworked by individuals, groups or social 

formations. It can be art, political action or mediation with multiple entre ways.  

 



 
 

This, is also the character of the conceptions of the media strategies and work practice of 

these Indian feminist media organizations, within their work of raising awareness of gender 

equality. At the same time, they do also differ in between them, in media strategies and work 

practice. Although, in their conceptions of media strategies and work practice they have 

similar descriptions of how their media strategies and work practice evolved during time and 

space, being elusive and transformative in character – growing organically. This is further 

captured in this analyzed summary.  

 

For example, Hidden Pockets started map hospitals and published it on a digital map on the 

website, which developed and lead to articles, podcasts of women´s safety in the city and 

podcasts of reproductive health, relations and sexual talks in classrooms, among other things. 

Their main media strategy, is to frame gender issues from a positive angle to empower and 

encourage women of safety in public spaces or to encourage healthy sexual relations and 

knowledge of their reproductive rights. Their spreading strategies are many and varied, such 

as social media, their own website, other websites and cooperation with radio stations. 

Similarly, Safe City use a digital map, although they frame it differently from Hidden 

Pockets. Instead, Safe city aim to highlight sexual harassment and assault as a structural 

problem. They focus on women´s safety and to warn women off certain areas.  

 

Further, the organizations emphasize a multiplicity of media strategies, who are modified, 

changeable and having different entre ways, in accordance to the Rhizome character. For 

example, although Safe City is an organization which has a quite linear media practice of 

crowdfunding and reporting on a digital map, they also, continuously develop their work with 

different organizations, in different countries, who in their turn use different strategies to 

reach out to men and women, local media, religious leaders or using social media strategies of 

influencers to make an impact on society toward gender equality. How they use art on the 

walls of the streets to question women being grouped in the city, is another example of 

different elements in motion. To give the reports to the police, another. Mara.in, might be the 

organization which emphasize the elusiveness character of the Rhizome the most, by not 

wanting to choose between the art and the media production. This elusiveness of the 

organization, helps it to go under the radar of authorities. In accordance with The Rhizome, it 

is an open map that can be adjustable to the social and political context. Their way of working 

with different community radio stations, different NGOs in rural areas to develop media 



 
 

strategies, develop themes continuously and using a helpline for their podcast capsules, are 

other examples of open strategies. 

 

Additionally, B. Safe describe their work as continuously developing. Their focus is to 

critique sexual violence and to raise knowledge of their media campaigns to spread 

awareness. Their media strategy is to sensitize communities by working in community areas 

with stickers, social media and key players. They produce films and campaigns in social 

media, use experts, women experiences and influencers and on top of that, they use 

crowdfunding to raise awareness of the importance of counselling rape victims and to get 

funding. Although, they also differ from the other organizations as well, with a media strategy 

of not to always be the media producer themselves, instead they conceive a more traditional 

social and political perspective of media strategies, to reach out, debate and to get their voices 

heard and picked up by mainstream media.  

 

Another media strategy and work practice by some of the investigated media organizations, 

are the bottom-up approach, which is clearly conceived and formulated by Radio Active and 

The Better India. For example, Radio Active describe their work practice as to continuously 

define marginalized communities and to use empowerment tools to encourage them to 

produce the content. Gendered groups such as women or sexual minorities, when producing, 

continuously develop gender related themes out of their social, economic and political 

context. This results in an eclectic mix of media strategies and themes, spread by women and 

sexual minorities in different radio shows by the station. Accordingly, Radio Active´s whole 

concept and work practice is built upon the concept of participation in the media, as Verba & 

Nie suggests (1987:3). They conceive themselves as the voices of ideologies and under-

represented groups in mainstream media which often characterizes citizen media (Bailey, 

Cammaerts & Carpentier, 2007:16). I would argue, the way they continuously work with 

women and transsexual broadcasters to develop themes, generate a continuously debate on the 

station or in workshops of prostitution, menstruation, sexual abuse, domestic violence, sexual 

and reproductive health and additionally highlighting women as writers, leaders, sports 

persons – is empowerment. The producers are learning research, language, technology and 

democracy skills and by doing so, they get empowered and they also by becoming role 

models, empower the listeners. To grab the recorder and bring it to the communities is another 

example of literary picking up voices from the streets, which is what Verba & Nie (1987) 

emphasize, of how non-professionals produce media content, are active in decision making, 



 
 

encourage citizens´ activity, communicative rights and learning a democratic civic attitude, 

which strengthens macro-participation (Verba & Nie, 1987: 3). 

 

The Better India, just as Radio Active, conceive a combination of a bottom-up- and a women 

empowerment approach through some of their gender work practice. The Better India´s focus, 

to cover positive news of women as “god examples” to others, as leaders, politicians, 

educated women from low-income communities giving back, women whose been through 

rape and sexual assault but now help other survivors etc. And, according to The Better India, 

they cover people and issues that are not covered by others, a bottom-up approach. Although, 

they avoid problematic issues and argues for a strive to cover gender issues in-depth and to 

focus on practical solutions, which lead to them covering examples of local or regional 

governance´s implementation, or organizations working with practical social solutions. Also, 

Radio Active claim to have a bottom-up approach, raising the voices of the unheard. 

Although, their concept of work practice differs, Radio Active is all about empower women 

by them participating in the media in combination with empowering the radio broadcasting 

audience by highlighting groups and women for inspiration. The Better India do not include 

civic participation in the media as much, rather they represent miss-represented groups 

through the media, often related to mainstream media practice, as Kellner described (Kellner, 

1992:57). Additionally, also Hidden Pockets describe how they frame their message with an 

positive angle as a media strategy, they want to frame sex and reproductive health positively 

and involve women, to empower women to walk the streets, respect and enjoy their bodies, 

for example. Similarly, to how earlier social researchers described “empowerment” to be a 

tool to describe suppressed socio-economic groups and to emphasize the importance of 

raising awareness and to empower these groups (Askheim & Starrin, 2007; chapter 1). Which 

also, can be related to strengthen women to civic organization and democratic education 

(Adams, 2008: 1). This combination of civic participation in the media in some cases (Radio 

Active) and to use women empowerment as a framing strategy, both seem to have its origins 

in earlier theories of social work.  

 

Additionally, Radio Active and The Better India might on the surface seem to work similarly 

to mainstream media practice, such as Radio Active being a radio station hosting radio shows 

and a The Better India, a website of journalistic products of videos and articles. Although, 

these organizations, do differ in work practice and participation, they still have an elusiveness 

in the way they address gender. Deleuze and Guattari´s (1987) three aspects of The 



 
 

Rhizome´s elusiveness, interconnections and linkages with market and state, crossroads to 

organizations based in local communities and trans-local networks which allows levels of 

elusiveness in identity, a fluid society and in considering of an antagonistic relationship 

toward state. The rhizome establishes connections between semiotic chains, organizations of 

power and relates to arts, sciences and social struggles (Bailey, Cammaerts & Carpentier, 

2007). A fluidity also described by Radio Active, is their interconnections with women, 

minority organizations and communities and their covering of their issues. And similarly, in 

how The Better India, in cooperation with other organizations campaigned and crowdfunded 

to build up a factory for sanitary pads in rural India, which lead to a conversation on 

menstruation and environmental issues. Radio Active has also turned their radio station into 

community campaigning at times. B. Safe as a civic organization, use media to address 

women´s safety and continuously develop their media strategies as it goes, such as videos, 

social media and influencers to “sensitize the community” to not suppress women. Their 

program “Standard intervention” in ten communities, working with banners, workshops and 

events in low-income wards, also shows a rhizomatic character. As well as their further plans 

to cooperate with community radio stations and use of influencers. 

 

Further examples of this mixture are Hidden pockets, with their concept to have civic women 

from certain areas co-produce podcasts, write manuscript and to record, while getting media 

practice advice and technical support by the staff. Although, some of the staff in their turn, are 

not media educated, learning the skills by practice. The concept is content- and knowledge 

sharing, similarly to how Verba & Nie (1987:3) describe participation in the media, as non-

professionals producing media content and are active in decision making, which encourage 

citizens´ activity, communicative right, learning a democratic civic attitude and strengthens 

macro-participation (Verba & Nie, 1987: 3). And at the same time, they strive to let different 

groups participate through the media, representing student groups and create podcasts out of 

the debate and dialogue they had in schools, universities and public places. They also have 

professionals producing media content, most of the decision making are made by them and 

they strive to develop a more professional media practice organization.  

 

Also, Safe City is a mixture, although less than the others. They do emphasize how women 

co-produce by anonymously sharing the stories of sexual assault in different localities, 

aggregated and reported on a digital map, they claim to represent the voices of women being 

assaulted, contrasting the official statistic. Although I would say, that the main work practice 



 
 

is about to represent different voices through the media, using the reports to make an impact 

on society to act, although once again, there are some examples of influencers curating their 

Twitter account and volunteers also writing articles, and in their strategies further out on the 

line, organizations, social groups and individuals are integrated in their line of work.  

 

Mara.in, emphasize participation in the media by the organizations they cooperate with in the 

rural areas. They consult and initiate media work practice where the field activist use media, 

to collect, report and produce stories. This is formulated as a form of empowerment. 

Although, the collective of Mara.in are all trained researchers and media producers, using 

their knowledge to produce film, podcasts and gender consultation. And in comparison, as 

earlier described, Radio Active, fully integrate the concept of work practice of citizen 

participation in the media, not only of producing but also decision-making. Their production 

process encourage participation in the media, with citizen activity and to learn skills in 

communication and democracy rights. The Better India on the other hand, has mostly 

professional writers and journalists covering women, organizations and gender related 

problems, representing through the media - women´s and organizations civic activity of 

gender equality. Also, B. Safe´s media professionals work with producing and deciding what 

to do and how they will work, such as producing films and social media posting. Additionally, 

they relay of influencers representing their experiences through media to make an impact. 

Rather, they use media as a tool to encourage the audience or “to sensitize communities” to 

become aware of women safety and problem of sexual violence, which is conceived lead to 

civic and governance action.  

 

Accordingly, the civic media participation is not a stringent idea for the organizations. To 

summarize and analyze the concept of participation in the media or through the media (Verba 

& Nie, 1987, Kellner 1992, Bailey, Cammaerts & Carpentier, 2007). The organizations differ 

with various conceptions of work practices of participation. I would argue, that of the six 

organizations, most of them have some sort of mixed participation in the media and at the 

same time, also participation through the media. Maybe, Radio Active is an exception, being 

all about participation in the media and Safe City, are more about representing the anonymous 

women´s experiences by their professional skills of mapping. 

 

Secondly, the media organization´s relation to mainstream media practice, differs. Although, 

to challenge the mainstream media discourse, meaning and narrative around issues of gender, 



 
 

is a shared conceived media strategy and work practice by five out of six organizations. For 

example, Hidden pockets framing news from a positive angle, offer a counter-hegemonic 

meaning. The way they encourage women to enjoy the city or to enjoy sensuality and sex, is 

in opposition of the expected mainstream media narrative of women in need of protection or 

the female sexuality seen as a problem. As Bailey, Cammaerts and Carpentier (2007) 

describe, subordinated groups contest hegemonic meanings through a discursive practice and 

resistance, producing counter-hegemonic representations. Safe City might not work counter-

hegemonic, rather complementary, in covering the whole scale of rape to grouping in the 

streets, complementing the official reports on the subject. Although, they do critique 

mainstream media attention to only concentrate on sensational rape cases who get “eyeballs”. 

This argument is supported in the study of Drache & Velagics (2014) who indicate 

restrictions in newsroom and journalistic practice in highlighting sensational rape cases and 

events, before in-depth reporting.  

 

Accordingly, Radio Active´s work practice raise marginalized voices, which are counter-

hegemonic to mainstream media and question the idea of mainstream media only mirroring 

hegemonic groups and subjects in society. Also, they argue that as alternative media, they can 

also be active in solving problems, such as campaigning. Also, Mara.in describe mainstream 

media not writing enough on gender related issues, stereotyping and not being enough in-

depth which make them strive to create another narrative, without stereotyping women or 

underrepresented groups. Additionally, The Better India started as a reaction to how 

mainstream media served the community, and therefore they created a counter-hegemonic 

media practice of positive framing, bottom-up and solution oriented approaches. The only 

organization who differ in their relation to mainstream media is B. Safe, who does not 

describe themselves in opposition to mainstream media, instead their intention is dialogue and 

coverage of their work in the mainstream media, asking for debate. Although, they conceive 

mainstream media not supporting the subject of gender enough, and that it is not always easy 

to get mainstream media to follow up on their cause.  

 

Thirdly, civil society theories of alternative citizen media analyze implications and risks of 

being independent, dependent or interdependent to civil society, state and market. (Hegel, 

Marx and Gramsci in Bailey, Cammaerts and Carpentier, 2007). There are differences in 

conceptions of independency and interconnections of the media organizations, which are quite 

fluid in character. In accordance with the Neo-Gramscian´s who consider civil society 



 
 

relatively autonomous of state and market, citizens can mobilize and organize toward social 

change and counter-hegemony, although in the civil sphere, socially interact with market and 

state, by family, associations, social movements and communication (Cohen & Arato, 1992). 

The six media organizations conceived their media strategies and work practice to raise 

awareness of gender equality, as a continuously interconnection with the civic society, market 

and state – some more than others. Accordingly, they are both citizen media organizations an 

n part of civic society. They sometimes struggle and oppose hegemony and at the same time, 

interconnect with state, market and other societal groups and organizations in their struggle to 

raise awareness of gender equality. The examples are many, such as Hidden Pocket´s constant 

use of public dialogue with organizations, wards, schools and colleges, how they get into 

schools for podcasts and lectures and further. But also, their gender consulting in the market 

industry, helps their economic situation and is part of their continuous work to raise 

awareness of gender equality. Although, at the same time, they consider themselves 

interdependent of market and state, such as sometimes being independent and sometimes 

dependent. They are careful with activism and to not fully oppose state- and market values 

and work practice. Although, they support other organizations which work toward gender 

equality and when mapping hospitals, they question and hold the government accountable.  

 

Further, Safe City, do not consider themselves as independent of state and market, instead 

they conceive themselves as a complementary organization, who don´t oppose state and 

market in forms of activism and advocacy. Rather, they complement information and interact 

in different ways, such as give the police information, crowdfund money and do consultation 

at the market. In contrast, Mara.in do consider their independency from the state as important. 

They do protest but also try to find different spreading strategies of art-, discourse- and film 

strategies to oppose and spread their message under the radar of the government. 

Additionally, in relation to other organizations and the market, they conceive themselves 

rather interdependent of the state and market, but at the same time, as part of the civic society 

in collaboration with other civic groups and organizations. Although, despite their strong 

conceptions of independence from market, they still do market consultancy and movie-

production and have accepted sponsorship for their artwork.  

 

Radio Active consider that certain community activism can be done within the frame of 

“community radio regulations”, such as to work with participation, civic groups, minority 

voices and raising social subjects that need to change. They accept the fact that they work 



 
 

under the conditions of the state regulations to not produce news. They consider themselves 

independent of the University, although they get some of their financial support from there. 

The Better India´s do consider themselves as independent in their reporting, although, their 

focus is to raise the voices of people and subjects not heard of, and how policies are 

implemented on a civic level, which they consider is a way of being heard and show new 

perspectives among the authorities and people in power. Also B. Safe consider themselves 

independent, although they are much in interaction with civic groups, experts, government 

and other professionals. 

 

To summarize, although the organizations at different levels consider themselves independent 

to a certain extent, none of them are totally independent, just interdependent in different ways. 

As Bailey, Cammaerts & Carpentier (2007: 23-25) points out, the civil society do deal with 

activism, political and cultural struggles to change social and political identities in society, 

although the investigated media organizations are framing their media strategies and work 

practice in the political och cultural context, sometimes being careful not to oppose 

government or social norms too much, but at the same time, finding alternative routes to 

continue their work. They are a third voice, watching the watchdog, and allows citizens to 

organize and communicate in micro-sphere and to a certain extent, strive for independency 

toward market and state (Bailey, Cammaerts & Carpentier, 2007: 23-25).  

 

Also, these organizations conceive restrictions related to the social and political context, 

similarly to earlier theories of how alternative media have been viewed as a threat to a 

repressive state (Bailey, Cammaerts & Carpentier, 2007: 25) Accordingly, when raising 

awareness of gender equality, four of the organizations address and raise a discussion on the 

Indian state interference and the political repressive climate in relation to freedom of speech. 

Although, all the organizations are not directly critical of how the governance media 

treatment. They do address and discuss the issue, which I would argue, is to show awareness 

of that it is not completely safe to express your opinion as you please. For example, Hidden 

pocket describe a feeling of to be under surveillance and show awareness of that too much 

opposing to governance, might cause trouble. Mara.in describe a political climate were 

governance want to control the media which needs certain adjustment in language, narrative 

and media platforms to “go under the radar of governance.” They describe restrictions for 

radio stations opposing sending the president´s program and the implications of “paranoia” - a 

sort of self-censorship. B. Safe balance their arguments by being aware of the restrictions of 



 
 

the state not allowing news on community and private radio channels, with an understanding 

of the political problems some regional radio stations have been causing. Although, they still 

question the governance control and restrictions of open press and freedom of speech in 

community radio. Also, Radio Active balance their words, highlighting that they do dare to 

have a discussion with the governance and although news is not allowed, they can cover 

social issues. The reason for the careful approach by Radio Active might be that they are a 

community radio station in risk of loose their license if opposing these restrictions too loud.  

 

Additionally, the media organizations that express a wish to be independent of the market, do 

not conceive that they can. They describe how different connections, and interrelations with 

the market, are caused by their economic restrictions. In other cases, they just don´t strive for 

total independency at all. Although, four out of six organizations describe their economic 

situation as a continuously struggle to get funding for the gender projects they want to 

proceed. This is in accordance to what earlier theories suggests are struggles between 

alternative media, state and market and commercial media which signifies financial risk 

(Bailey, Cammaerts & Carpentier, 2007). And, economic restrictions, I would also suggest, 

might lead to not being able to be totally independent in media strategies and content. Such as 

their interrelation and funding of the corporate world, such as Safe City get corporate funding 

and Hidden pockets and Mara.in are consulting for corporates. B. Safe get funding from 

private donors and organizations and describe a constant struggle producing with as little 

means as possible. Also, Mara.in get funding from a furniture company for their artwork. 

Although, they continuously express independency to the market of not letting the financial 

interest steer the production of content and at the same time, most of them, still conceive it to 

be a risk to be dependent of the corporates.  

 

Additionally, another questionable interrelation in the context of independency is their 

continuously search for funding of non-governmental organizations, where most of them 

apply for funds and cooperate with different organizations in different projects. Hidden 

pockets continuously apply for funds, often with the purpose of sexual and reproductive 

health, Mara.in also describe cooperation with organizations supporting sexual and 

reproductive health, although they bend the rules to extend the gender debate to include for 

example, masculinities. They also express difficulties to get funding for media work, 

criticizing the funding to be concentrated around HIV and reproductive health, instead of as a 

feminist media organization directly address gender inequalities and create awareness. Radio 



 
 

Active do have some basic income from the university, although a lot of the economic income 

is relaying on organizations and communities bringing in their economic support from 

outside. As earlier stated, The Better India differ, instead of struggling for money, they 

expand their production by support of organizations and corporates that support their cause.  

 

Accordingly, I would argue, there is both a risk and possibilities of the organizations bending 

the rules and to adjust to a restrictive state and the political climate. There is risks in not 

having enough funding to do what they want, there are also possibilities, to organize 

themselves with other organizations, to experiment with forms such as art and to use a 

language and narrative that not at once catch the eyes of the state. Although, they also 

describe a reality of not openly provoking, not doing activism and of self-censorship. 

Consequently, the restrictions and how the organizations bend their work practice, 

interconnect with different organizations and shift between criticizing and standing outside 

mainstream media practice, market and state, and at the same time interconnect, is in 

accordance with the framework of the Rhizome, which allows for nuances in relation to 

media, state and market. To analyze discursive spaces and fluid aspects and combine critical 

stance towards mainstream communicative, organizational and political discourses and at the 

same time make strategic alliances between mainstream identities and state/market 

organizations (Bailey, Cammaerts & Carpentier, 2007: 33). 

 

Another restriction brought up by the media organizations are the topic of sex, which is hard 

to raise awareness about in the social and cultural context of India. The organizations describe 

social and cultural restrictions when discussing rape and sexual assault openly in public 

debate, to break the taboo and social stigma and to add a different discourse than the social 

and cultural hegemonic narrative. This is discussed further in the discussion of feminist 

approaches.  

 

Social media and it´s restrictions are also shared by some of the organizations. Hidden 

pockets, B. Safe and Mara.in find social media problematic when raising awareness of gender 

equality. Hidden pockets describe the audience not daring to have an open discussion on 

social media because of friends and family watching your digital tracks. Additionally, shared 

by Hidden Pockets, B. Safe and Mara.in is difficulties to understand the algorithms and the 

social media logic. Although, there are also a positive approach, such as Radio Active 

emphasize social media as important to have opened the public discussion of gender and 



 
 

sexual violence. Rodriguez, Ferron and Shamas (2014) questions the technology focus, such 

as social media getting all credit for the success of social movements impact of social change. 

This skepticism is shared by some of the organizations. Rodriguez, Ferron and Shamas (2014) 

argues for the importance of analyzing how media technologies bends according to local 

power, levels on expertise, cultural negotiations and social interactions and to monitor how 

citizen media mobilize and practice, share know-how, redefine technologies potential and 

articulate their own goals. I would argue that the organizations use of technology is dependent 

on the knowledge and professional skills of the staff working within the organizations, but 

also participation, social and economic restrictions. Just as the Rhizome is described, there is 

a learning process and a mixture between professional media practitioners within and outside 

the organizations, such as The Better India making videos, writing articles and editing, but 

also cooperate with volunteers and influencers. Hidden pockets share know-how between the 

staff and women co-producing podcasts. Although, there is a strive to professionalize their 

work further, to develop the digital map and to make more professional podcasts. Also, Radio 

Active, Safe City and B. Safe is sharing technological know-how to develop their media 

content and distributing further.   

 

The last section of this summary, will summarize, analyze and discuss the organizations 

feminist approach in relation to earlier gender theory, which includes implications and 

restrictions in their feminist approach as they conceive it in the social and political context of 

India. To start, not surprisingly, as the organizations strive for equal rights, none of the 

organizations questioned equal formal rights and opportunities among men and women. All of 

them agreed on the importance of formal rights in the legal system. Accordingly, the 

organizations point out that the policies must be gender neutral toward both men and women., 

such as for example non-discrimination policies and anti-sexual harassment laws.  

 

In accordance with earlier feminist writings of three stages of feminism, the first stage 

opposed exclusion from political and economic life such as fighting for equal formal political 

and economic rights, the second aimed at changing structures and social relations with a focus 

on reproduction, mothering, sexual violence, expression, sexuality and domestic labor and the 

third as questioned the categorization of “woman” as the only identity (Gillis, Howie & 

Munford, 2004). As Julia Kristeva (1979) already points out, the feminist generations have 

the possibility of a parallel existence between to pursue equality, to claim difference and to 

undermine fixed identity. I would argue that these organizations by their conceptions and 



 
 

work practice touch on all three stages of feminism. For example, Mara.in describe law as 

important, that culture needs to change and they consider themselves as third wave of 

feminism using a mix of art and media production. Additionally, they question fixed identities 

and do track their ideas back to early feminism. Radio Active and The Better India emphasize 

the importance of a multiple feminist approach. Although, they support more of a practical 

approach than a theoretical – such as, they act upon what they consider to be unequal, without 

addressing a certain feminist view, wherever they see a problem, they have a multifaceted and 

practical way of solving it, in their line of work.  

 

Although, still, this analysis show that the organizations do emphasize certain gender related 

problems more than others, and discuss and argue around the issues in a certain way, which 

shows what feminist approach they emphasize in the Indian context of today.  

 

First, all the organizations consider sexual violence as a huge problem, and explain the main 

reason for sexual and domestic violence, as deeply steeped in the Indian social culture. As 

Hirdman´s theory, of social and cultural construction to create inequalities between men 

becoming superior to women. This is constructed by conceptions of practices, tasks, roles and 

positions seen as traditionally “womanly” or “manly” that creates this inequality (Hirdman 

1988). Accordingly, the media organizations, describe gender as socially constructed and 

understand it to create the imbalance of women as subordinated men. This is especially 

underscored in the way the organizations understand the problem of sexual violence and 

sexuality in India today. Safe City describe a patriarchic society, a system where the religious 

and social upbringing and culture of Bollywood media support stereotypes and oppression of 

women. Mara.in and Hidden pockets emphasize how boys and girls are unequally raised, 

which creates unequal sexual relations. The Better India focus on breaking stereotypical 

norms of women and highlight women as survivors and argues that problematizing social and 

cultural constructions of manly and womanly behavior, will lead to and a change of 

stereotypes and of stereotyping. Additionally, all organizations have intentions of addressing 

men as well. Mara.in, Radio Active, Hidden pockets and Safe City is especially pointing out 

the importance of discussing masculinity and men´s behavior. Mara.in argues for the 

importance of highlighting a narrative with men as part of the problem and the solution, 

instead of only focusing on women. The Better India, argues for addressing men and “teach 

them to respect women”. Safe City, emphasize the gender system were men are forced into 

boxes where toxic masculinity are growing, which need to be addressed. Radio Active 



 
 

describes how patriarchy is in-wired in culture, how women talking about sexual violence 

risks social stigma and argue to address men and masculinity as a part of the solution. The 

examples are many.  

 

Further, some of the organizations make a point of questioning the heterosexual norm, in 

accordance to Butler (1990) who critiques the dichotomy between men and women and the 

heterosexual norm. Accordingly, to them, a gender approach must include sexual categories 

such as lesbians, gay and transgender on equal terms. For example, Radio Active question the 

heterosexual norm, when they formulate an inclusive policy and in work practice include 

gender and sexual minorities and subjects. Mara.in also want to include “all genders” and 

address the problem of neglecting sexual minorities in rural areas. This is also briefly 

mentioned by the other organizations, although these two organizations discussed and 

emphasized this especially. Also, The Better India, in work practice describe how language 

and narrative create unequal meanings of men and women, therefore they emphasize the 

importance of to not in articles formulate or repeat stereotypical images. 

 

When the media organizations address the subject of work and economy for women, also 

here, some acknowledgement of a socially constructive perspective is made. For example, 

Mara.in acknowledge the preconceptions of farmers traditionally thought of as men and 

question and challenge the manly norm. As Hirdman suggests, they recognize the power 

imbalance and work to question and cross borders of gender norms of practice, places and 

qualities to avoid reproducing the system (1988). Although, the other organizations focus on 

social and cultural barriers of women to get into the work force or reach higher carrier 

positions, but they don´t express a deeper structural critique of the political, economic or 

social system. Instead, for example, The Better India highlight women empowerment, to 

break the social and cultural barriers of the glass ceiling, to reach higher positions and to work 

in areas were women traditionally not worked before, as role models for other women to 

follow. Additionally, Radio Active and B. Safe also emphasize women empowerment of 

breaking cultural and social barriers in the work force. B. Safe is especially describing women 

in certain socio-economic areas in need of education and economic independence by 

“stepping up”. Accordingly, in the context of gender, work and economy, the organizations 

emphasize a rather individualistic approach, not really discussing the social and cultural 

circumstances in a deeper context, arguing that women empowerment is mainly about women 

themselves getting educated, working, reaching higher goals and by doing that, becomes role 



 
 

models to others. There are no deeper discussions in this context of family values, policies of 

for example maternal leave, division of domestic work in families etc. Although, in an earlier 

discussion, Radio Active bring up the subject of that domestic labor of women should be 

counted into the policies of the country´s economy. There is a risk that my argumentation 

gaze at their feminist argumentation with western eyes or rather Swedish – since from my 

perspective, Sweden as a welfare state supports the freedom of women to work, by 

implemented policies that changed women´s traditional roles in the private sphere such as 

child care, maternity leave, elderly care etc. This might not be relevant in the Indian context, 

or, I would argue, they describe the restrictions and inequalities in the family sphere in India, 

and their focus on women empowerment might be because of that they are just not ready to 

openly criticize the family structure and address the politicians as hard in this area. Their first 

focus right now is sexual inequality and violence, and they started to address and support the 

importance of economic independence of women, but the political and social critique are not 

acted on, for now.  

 

But this is also a restriction and problem, such as Mohanty´s (1988) critique of western 

feminism to construct hegemonic discourses of the western woman as the role model of all 

women, which works similarly to how hegemonic imperialistic and colonial structures 

oppressed third world countries (1988). These organizations live and work in the Indian 

context – what are their interpretation of what gender approach to best face the gender 

problems in India? In that perspective, my previous comments on social and political critique 

might just be me using a feminist hegemonic model of how and what kind of feminism that 

should be analyzed and formulated. And, all organizations in accordance with Mohanty, 

points out that there is no single feminist approach to these problems and describe their 

country as divided in religion, regions, language, culture and socio-economics. Therefore, the 

organizations do emphasize the importance of understanding the specific Indian context. A 

common approach is the basic thought of India in high speed economic development, which 

increase demands of social and gender equality. The better India describe India as changing 

and therefore goals of equal economic and political rights between men and women is a part 

of that. This positive approach is shared by Radio Active explaining the change in public 

debate and Indian people as more receptive toward progress because of social media and 

progress in cities. Although, they do acknowledge the diversity in gender, class, cast, 

geography, ethnicity and sexual minorities, which must be considered and approached cross-



 
 

boundary and in multiple ways, just as Hill suggest with her intersectionality approach (2009, 

1990).  

 

Accordingly, there is no universal solution to reach gender equality, such as Mohanty hints in 

her critique (1988), instead the specific Indian contexts must be taken into consideration and 

this, the six media organizations agree on. Safe City argues to understand the context and 

include local voices who decide on solutions. They work with “capacity building”, another 

term for empowerment. The Better India, in comparison to the west, describe India behind in 

awareness and gender equality, but strongly emphasize that it is their problem to solve. Their 

Indian culture is complicated and diverse, therefore they must identify gender inequality and 

find solution out of that specific context. B. Safe emphasize the strong family structures in 

India. Mohanty (1988) criticizes the western feminist discourse of “a third world woman” 

objectified as oppressed, limited, sexually constrained, ignorant, undereducated, tradition-

bound, religious, domesticated, family-oriented and victimized in contrast to the western 

women framed as educated, modern in control of their body and free of decisions (1988). The 

staff of these organizations are from India, although educated and urban, quite distant in 

culture and social conceptions and experience of the men and women in rural areas. 

Therefore, I would argue, there is also a risk of objectification and hegemonic views of “rural 

people” even within the Indian borders.  

 

As Mohanty (1988) argues, to define and situate the power imbalances of discourses, and be 

aware of the western role in the global and political framework, to see the interconnections 

between first and third-world economies and the effects for women in different countries is 

needed (1988). The organizations are aware of the division in economy, education and values, 

but similarly want to change economic, cultural and social values in rural India. B. safe argue 

for systematic education of cultural values to change riots because “that’s what these guys are 

used to” and to adjust activities toward change to the different levels in society. Additionally, 

to adjust models to women in different regions and from the lowest socio-economic group 

into work and education. As Mohanty (1988) emphasize the importance of considering the 

political, social and cultural context and that multiple power hierarchies exist (1988). Which 

is similarly to Hill´s intersectionality theory, who argues for the importance of integrating the 

multifaceted power hierarchies of class, gender, age, religion etc. into the analysis (2009, 

1990). To extend the formal rights to include change of social and cultural structures, and 

therefore specific issues are of importance in the multicultural and socio-economically 



 
 

divided context of India, according to the organizations. They point out the need to adjust 

media strategies to women and men from different class, region, religion and knowledge, such 

as adjusting language when communicating. B. Safe, Radio Active and Mara.in discuss 

economy, education and social and cultural gender inequalities as reasons for not having 

technological devices of mobiles and computers or the skills to use it. In addition, the 

illiteracy rate of especially women is also mentioned. Accordingly, these circumstances must 

be acknowledged and media strategies adjusted to the context. And this is also examples of a 

practical feminism, instead of a highly formulated theoretical approach. In this sense, these 

organizations are citizen activists, although not always openly critically opposing the power-

hegemony, instead they work to connect in the context where they are. 

 

Although, you could also describe the feminist approaches of these six media organizations as 

in development. As described by Gillis, Howie & Munford (2004) the second wave of 

feminism, since the 1970s, extended political and formal rights and wants to change social 

and cultural structures in areas for women, such as reproduction, mothering, sexual violence, 

expression of sexuality and domestic labor (Gillis, Howie & Munford, 2004). These areas are 

mainly what the organizations highlight as important feminist themes in the context of India. 

Sexual and bodily rights formulated as sexual and reproductive health, such as including 

abortion, menstruation and contraceptives and sexual violence in terms of rape, grouping and 

public sexual assault is discussed. Additional themes are sanitation, domestic violence and 

work. Especially discussed as a gender problem connected to the Indian context - are 

sanitation. The Indian population lacking in toilets, especially in rural areas, means women 

risk sexual assault and health problems. In the city, there is a need for gender neutral toilets. 

The Better India describe the lack of sanitation not only as an economic problem, but also that 

social and cultural structures related to this theme needs to change.  

 

Further, menstruation is considered a taboo in India, which the organizations acknowledges 

and wants to break by discussing sanity bags, disposable protection and menstruation cups, 

but also the social and cultural restrictions of excluding women of religious temples or 

dinners during their period. Although only one organization, Radio Active, especially address 

women being objectified, reducing the female body to socially constructed ideal of how to 

dress or look. The discussion of sexual and reproductive health is a continuously brought up 

by Hidden pockets, Radio Active and Mara.in. One could argue, that this is these six feminist 



 
 

media organizations second step in their ideology and work practice toward gender equality, 

and when basic needs are fulfilled, they might take a step further.  

 

Although, the organizations focus on sexual violence. They touch upon themes of economic 

independence of women, their solution being that they should step up, educate themselves, 

work and inspire, or be inspired by others. Touched upon are also the theme of marriage, but 

in this context no deeper critical discussion of the social and cultural power hierarchies among 

men and women structured in family roles and traditions. Indian social and cultural traditions 

of marriage is questioned by Radio Active, B. Safe and Mara.in, mentioning family structures, 

class or cast, dowry, domestic violence and children getting married. They argue that this 

should change and that women should have the same opportunities as men to choose their 

own lives.  Although, I would argue, the organizations do not argue for different family roles, 

breaking up structures of domestic work of taking care of children, cooking and cleaning. 

They do not have a coherent argumentation of what to do. Their suggestions of solutions are 

more of a liberal stand of women being able to make choices of education and work, without 

really confronting the structures that they acknowledge keeping them in these positions.  

 

As earlier emphasized in this summary and discussion, the issues emphasized by the 

investigated media organizations in this thesis are focusing on female reproductive rights, 

working against sexual and domestic violence, together with ideologies of female 

empowerment in the political, social and economic sphere. The historic feminist theories of 

the three waves, such as during the 1900s, feminists fought for political, social and economic 

rights, the second wave during the 1960-1970s, wanted to change the social structures where 

they especially concentrated on “women issues” of reproduction, mothering, sexual violence, 

expression of sexuality and domestic labor. While the third wave questioned earlier feminism 

for only focusing on “women” and not including questions of identity, unity and collectivity. 

(Gillis, Howie & Munford, 2004: Chapter 1). Although, there is similarities in these media 

organizations working in India today, with how earlier feminist theorists describe this 

development of the waves. Although, the media organizations also mention and discuss 

economic rights for women to a certain extent, and most of them also include ideas and 

concepts of class and different sexual identities. And I would argue, although some of the 

gender issues they describe are more emphasized than others, it is possible for three 

generations of feminisms to exist paralleled, just as Kristeva describe (Kristeva, 1986).  

 



 
 

The media organizations investigated in India today focuses on these gender issues in this 

certain time and space, which is not strange, considering that earlier media studies of the 

Delhi rape, found that the mainstream media attention, also implicated the debate and 

discourse of sexual violence against women in India into the public debate (Marks Philips et 

Al, 2015, Drache & Velagics, 2014, Shakulo 2014). The social and political context of India, 

the different landscape in geography, class, religion and ideology is reflected in the media 

organizations feminist approach. Mohanty´s critique of the western feminist discourse of 

constructing “The third world woman” in an oppressive way, framing “The third world 

woman” as oppressed, limited, sexually constrained, ignorant, undereducated, tradition-

bound, religious, domesticated, family-oriented and victimized. She argues for acknowledging 

and challenging this objectification, in which male violence should be theorized and 

interpreted within specific historical, cultural and political societies with the aim of better 

understanding and to organize change (Mohanty, 1998: 61-88). This is to a certain extent true 

in relation to these Indian feminist media organizations. They do conceive special 

circumstances in India today and they do believe in digging where they stand, such as 

recognizing and addressing the differences between the metropolitan cities, smaller 

communities and rural areas, class, cast and traditions. Although, they address the Indian 

society and social structures as limited to women and their goal is to change society in an 

equal direction, by raising awareness of these inequalities. The interviewed actors within the 

organizations themselves are Indian, they are also well educated and urban, doing their work 

in schools, rural areas, communities and addressing other women to get empowered and to 

change their lives. Also, this might be considered oppressive, them coming there, telling other 

women to change. At the same time, in their conceived communicative media strategies and 

work practice, they do have alternative ideas where the social and political context is 

integrated in their practical kind of feminist conceived actions.  

 

Similarly, as Bailey, Cammaerts & Carpentier (2007) points out in their multifaceted 

approach, ideas of participation in the media or through the media alternate between the 

organizations and within the organizations, they adjust and relate to mainstream media, but at 

the same time in their ideology and work practice, they are civic media organizations with an 

aim to change society. They organize themselves and pick up voices from the streets and rural 

areas, bending their media strategies and work practice, addressing issues such as 

menstruation and sanity pads, which is both practical and elusive and at the same time 

adjusting to the political and social context.   



 
 

 

6. Conclusion 

This thesis is a qualitative analysis using feminist and alternative citizen media theory to 

analyze ideas, character and phenomena of the conceived feminist media strategies, work 

practice and feminist approach of six Indian feminist citizen media organizations.  

 

The interviewed actors of these feminist citizen media organizations give voice to complex 

ideas, character and phenomena, which is possible to analyze through earlier theories of 

alternative citizen media and feminist theory. This adds a more complex knowledge to the 

alternative citizen feminist media scene in an Indian context.  

 

In relation to earlier research, the multifaceted approach of the rhizome is still accurate, when 

analyzing these six feminist media organizations. It does capture the complex conceptions of 

identities, media strategies and work practice in an Indian political, social and economic 

context. The similarities of the organizations elusiveness and organic development within 

their complex conceptions of their identities, media strategies and media practice, can be 

related to earlier studies of feminist citizen media movements, and additionally, to other social 

movements aiming to work toward a social and political change in society. Although, the 

feminist citizen media organizations do differ in conceived media strategies and work 

practices, still, the similarities in elusiveness and organically growth is striking.  

 

The combination of the multifaceted palette of theory has been helpful, such as when the 

feminist media organizations describe elements of participation in the media, where women, 

transgender or other social groups participate in the media, learning and practicing media 

work, and by doing that, they will become empowered, such as in Radio Active´s declaration 

of media strategies and media practice. 

 

Although, the meaning of the bottom-up approach varies in relation to the way the actors 

conceive their media strategies and work process. Sometimes, the feminist citizen media 

organizations relate the notion of a bottom-up approach, highlighting gender subjects and 

underrepresented groups of women in their media production, which will lead to a content 

output which will empower women and sensitize society. An additional perspective of the 

bottom-up approach is as earlier research stated, in relation to democracy practice of 

participation in the media, combined with ideas of women empowerment were women or 



 
 

sexual underrepresented groups, participate and produce media content, becoming empowered 

by the media practice itself, which similarly, will contribute to other subjects and perspectives 

in media output. In relation to the conceived work practices of participation, there is a mixture 

of participation, such as for example, Radio Active is all about participation in the media, and 

The Better India or Safe City, representing women experiences and skills in media content 

output. 

 

Accordingly, the concept of participation also relates to the idea of opposing mainstream 

media, such as alternative citizen media organizations, often produce media content by non-

professionals, which as earlier stated, is a mixture of participation within the concepts of these 

specific feminist citizen media organizations. Although, most of these organizations, conceive 

their media strategies to oppose the mainstream media gender narrative and instead 

emphasizes an alternative narrative, such as to use a positive angle, increase the reporting on 

gender related issues, to frame the subject differently and to use more of in-depth reporting. In 

addition, opposing mainstream media, they also use unorthodox media methods combined 

with social or political activism. I would emphasize, that these feminist organizations are 

opposing mainstream media, although some are more traditional than others, in their 

conceived media strategies and media work practice. 

 

In relation to earlier theory of independency of market or state, similarly, these feminist 

citizen media organizations, strive for independence from social, political and economic 

implications. Although, they are an integrated part of civil society who cooperate with market, 

actors, governance, organizations and civic groups. And as earlier research stated, economic 

restraints is also relevant in this case, most of the feministic citizen media organizations must 

rely on funds or interrelations with larger organizations, market or state. Additionally, the 

state restrictions on freedom of speech are part of their conceptions of making the media 

strategies and media work adjustable within this political and cultural context, to not provoke 

government or social norms too much. Accordingly, these media organizations conceive the 

need to bend their work practice and interconnect with different organizations or companies, 

sometimes criticizing and standing outside mainstream media practice, market and state, an at 

the same time interconnect with the same, in accordance with the framework of the Rhizome.  

 

The social norms and social media is other restrictions. Although, the feminist citizen media 

organizations, do what earlier citizen media of the rhizome and feminist media been doing. 



 
 

They experiment with ideas, narratives, technology, and conceive themselves to use different 

social and media platforms to connect with their audience to spread their gender equality 

work. 

 

To understand the feminist approach within their conceived media strategies and media 

practice as well as how they problematize gender equality, earlier feminist theory has been a 

tool to outline the main feminist approaches of these organizations. The social constructive 

theory of Hirdman (1998), is the main feminist approach emphasized by these feminist citizen 

media organizations. When they problematize women as subordinated to men in Indian 

society, their conceptions highlight men and women as brought up differently in society, 

which results in Indian men, the patriarchy, becoming the hegemonic norm that women are 

subordinated to - socially, politically and economically. According to these organizations, this 

power imbalance need to change, and they strive to use media strategies and media practice, 

to sensitize society, with information, debates and new narratives, which will empower 

citizens, especially women, but also men, to act and get involved in this social change to 

gender equality.  

 

Secondly, although, the social constructive gender theory is the main approach, the earlier 

critique of the early gender theories and western feminism, is relevant within the conceptions 

of these feminist citizen media organizations. The questioning of the heterosexual norm as 

Butler (1990) points out is mentioned by some organizations and addressed in some of the 

media strategies and media practice. Additionally, the media organizations, emphasize the 

importance of considering the complex Indian society who includes different sexes, cast, 

socioeconomic groups, religion and regional contexts. The intersectional theory and to 

address other layers of identities when aiming to chance hierarchical power imbalances in the 

political, social och cultural context of Indian society, is relevant to these organizations. 

 

Further, the critique of western feminism, is to a certain extent relevant in this context, since 

the feminist citizen organizations emphasize that the Indian society has it´s differences in 

geography, culture, cast and socioeconomic groups. Especially in the rural communities, or in 

different ward communities in the city, and they as media practitioners, invent media 

strategies and need to consider specific social, political and cultural environments and act and 

adjust within these frames. This is especially shown when they address certain gender issues 

specific for their context, for example sexual and reproductive rights, sexual violence, 



 
 

domestic violence, child marriage, marriage, sanitation or menstruation. In relation to earlier 

feminist theories of the three stages of feminism, it is mainly the second wave of feminism 

that they focus on when they describe gender equality problems and issues.  

 

Accordingly, the gender specific themes emphasized in the Indian context are the main 

feminist issues that these feminist citizen media organizations address. Although, they touch 

upon the importance of women´s economical rights, but there is no clear analysis of the 

structural problem. Earlier feminists argue that social, political and economic structural 

changes are needed for changing the economic situation for women. The feminist 

organizations do thread lightly in this area, to not upset family social and cultural values or to 

not provoke politicians to much. Instead, their stand is mainly liberal, since the structural 

critique is limited, they emphasize the empowerment of women to educate themselves and to 

start working, and in the long run become independent and role models to others. And as 

earlier stated, differences in identity is also pointed out. Just as earlier theorists of the feminist 

waves pointed out, the waves exist paralleled, also in this Indian context. 

 

The imperialistic critique of western feminism of Mohanty (1988) is complex and hard to 

analyze in relation to these feminist citizen media organizations, as the actors themselves are 

Indian, but also urban educated actors, who risks having a similar hegemonic imperialistic 

view, as western feminists, of how rural undereducated women and subordinated groups 

should act to get out of suppression without understanding the social, political or cultural 

context properly. Although, the awareness that these feminist citizen media organizations 

show of unequal power imbalances and the strive to adapt media strategies and work practice 

to certain social and cultural circumstances, is a strive in the right direction, which Mohanty 

probably would agree on. 

 

In conclusion, the way these organizations are changeable, adaptable and organically 

developing in terms of media strategies and media practice, is also how they conceive their 

feminist approach.	
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Apendix 1 
 

Themes and questions  

The interviewee 

 

1 What is your title? 

2 What are your main tasks at the organization?  

3 What is your background? 

  

The media organization 

 

4 How come ……started – Of who and why? 

5 How many people work at …..? How many from different sexes work here?  

6 Describe your organization – What kind of organization is it? 

7 How are your work practice organized? 

8 The media part – What are your goals and values? 

9 From where do you get your foundations? Risks and possibilities.  

10 Why are you working with media production to reach people?  

11 What kind of media production do you do? Does it differ from mainstream media/journalism – How? 

12 How do you organize the work within the organization? (Power structures).  

13 What´s your approach on citizen/audience content? Is it used and how? 

14 Do you interact with other groups with similar goals – How and why? 

 

Media strategies and limitations 

 

15 What kind of media technologies and platforms are used? Why? 

16 What kind of non-media related strategies do you use? Political, economic or social? 

17 What are your different media strategies to raise awareness of gender equality issues? Can you give 

examples? 

18 What are your restrictions in your work according to you? 

19 How do frame different messages to raise awareness of gender equality issues. 

 

Feminist goals, approach and limitations 

 

20 What are the main important gender issues that you support for change/development in India? – WHY? 

21 What are the restrictions and the possibilities for changing gender equality in India according to you? 

22 What are the restrictions and possibilities for you as an organization to make an impact on the Indian society 

in raising awareness of gender equality issues? 

23 What kind of feminist approach would you say you emphasize in your organization/network? (special goals, 

approaches, specific problems and solutions). 
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