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The reality as we perceive it is shaped by various forms of representation regarding race, 
ethnicity, gender, class, etc. that are influenced by the media. When in summer 2010 the 
FIFA World Cup took place in South Africa, the host country was faced with the challenge 
of being in the international media focus and hence also the object of coverage in 
transnational television news. For the present study, which is based on the concept of media 
representations, the relation of sports and news media, previous research on football World 
Cups in the media and the role of transnational television, newscasts from three 
transnational broadcasters, BBC World News, CNN International and Al Jazeera English 
have been analyzed. The study aims to reveal how they depict and frame the host country, 
which topics were considered to be newsworthy, the differentiation between the country 
South African and the African continent and whether similarities or differences can be 
found in the three broadcasters’ coverage. To get answers to the research problem a 
combination of two methodological approaches, a quantitative content analysis, measuring 
the frequency of certain key topics, and a more interpretative qualitative discourse analysis 
of newscasts aired during the World Cup in June and July 2010, has been conducted. The 
findings suggest that the broadcasters were trying to represent South Africa from different 
perspectives, reporting about a broad variety of topics going beyond the actual football 
event, clearly differentiating between the continent and the host country. Nevertheless, the 
broadcasters’ way of presenting certain topics differs slightly. Hence, the study provides 
insights into how the broadcasters represented the host country as well as a comparison of 
their reporting. Moreover, it can function as a basis for future research that, for example, 
seeks to include the audience’s perception of the mediated image. 
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newscast. 
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1. Introduction 

When in 2004, the decision was made that South Africa would host the 2010 Fédération 

Internationale de Football Association (FIFA) World Cup, two opinions dominated the 

media coverage: skepticism but also hope that the event might be a chance for the host 

country. It was the first football World Cup to take place on the African continent – a part 

of the globe that was and still is highly unknown to the majority of the world. The few 

things people get to know about the unknown or the other, countries or societies we are not 

familiar with, is through the media. The media construct a particular image by mediating 

representations, which generate images we identify as our reality. Therefore, it can be 

argued that media construct certain versions of our reality and thus what we perceive as 

knowledge about the world (cf. Schrøder 2002:98).   

 In the past, there have been numerous studies about how specific groups, for 

example, racial, ethnic or sexual, are represented in the media – also when it comes to 

sporting events such as the football World Cup. Already in 1992, Andrew Tudor 

investigated how British television during the 1990 World Cup constructed certain 

narratives and representations of England and Cameroon, with the help of “extensive 

reservoirs of stereotypes” (Tudor 1992:391). However, as the 2010 World Cup took place 

not even a year ago, at the time this thesis was written, little work has been done yet on 

how South Africa was represented during this event. Nevertheless, interesting research on 

the 2010 FIFA World Cup does exist, for example, a Master’s thesis by Toussaint Nothias 

(2010), who detected a certain degree of afro-pessimism in French and British newspapers, 

or a study by Cordula Nitsch and Dennis Lichtenstein (2011) on television commentaries 

that convey a notion of a European unity, to name only two. Though, both studies focus on 

national media.  

 How the 2010 FIFA World Cup in South Africa – an event that has been followed, 

according to an analysis conducted by Columbus media international, by more than four 

billion television viewers in total1 – or rather its host was represented and framed in 

transnational newscasts has not been studied yet. Moreover, often the televised coverage of 

the football happening as a whole or sports news rather than the general news reporting 

surrounding the event is the object of research. However, it can be argued that televisual 

news provides us with knowledge in a different way than pure sports broadcasts. Newscasts 

                                                            
1 http://www.resume.se//nyheter/2010/08/02/187-miljoner-sag-vm-finale/  
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claim to be up to date, connecting the viewer to a certain place from which, as Stuart Allen 

puts it, “he or she may ‘make sense’ of the significance of certain ‘newsworthy’ events for 

their daily lives” (Allan 1998:105). Moreover, it can be stated that television news and its 

mediated representations reach a broader audience than mere sports news. General news is 

aimed at an audience that is not only interested in sports casts. The existing knowledge gap 

of research on television news and moreover transnational newscasts on the football 

tournament leads to the following overall question: How is South Africa represented in the 

transnational television newscasts during the 2010 FIFA World Cup?         

 The studied media material consists of newscasts from the transnational television 

broadcasters BBC World News, CNN International, and Al Jazeera English, the “Big 

Three” as Jean K. Chalaby calls them, aired during the 2010 World Cup (Chalaby 

2009:173). The choice of looking at transnational media material is based on the fact, that 

the World Cup is a global tournament, considered to be a mega-event with television as its 

main medium, with international participation and media interest that goes beyond national 

borders and thus is not exclusively linked to certain national media. To be more precise, the 

study compares BBC World News and CNN International as European or “Western” and Al 

Jazeera English, which is to be considered as international but has closer ties, culturally 

and geographically, to the African continent. With its twelve offices in Africa, Al Jazeera 

English is “in a good position to offer news from under-reported parts of the world” 

(Chalaby 2009:175, 178). Nevertheless, “although they sometimes articulate different 

regional perspectives”, it has to be emphasized, that the channels operate independently 

from a particular political authority (Chalaby 2009:186). However, Chalaby points out that 

BBC World News reflects European values, but that it is still equipped with a worldview 

and cannot be accused of cultural imperialism (cf. Chalaby 2009:108). With regard to 

transnational television broadcasters, the fact that they are addressing a different audience 

than national television news has to be considered. To be more precise, transnational news 

does not strive for to reach one nation only, but rather to provide knowledge for viewers all 

over the world. Hence, they face a certain demand to report from different angles. They are 

asked to avoid stereotypical preconceptions and thus a reduced reality. Therefore, as they 

have their bases in a few countries only at the most and provide news to an international 

audience, it is interesting to investigate whether the transnational television broadcasters 

comply with the claim of reporting international issues from a broad perspective. 
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 The fact that the 2010 FIFA World Cup took place in recent times makes it an 

appealing object of research on how South Africa is represented in the media coverage. 

This is accomplished with the help of two methodological approaches, a quantitative 

content analysis investigating a large sample of broadcasted news before, during and after 

the World Cup and a discourse analysis on a few selected news items within the same 

period of time. The study aims to provide insights into how the media, more precisely the 

transnational television news, depict the African country and what kind of representations 

exist in the coverage and are used to generate knowledge about South Africa. Specifically, 

it investigates if and how the media construct the image of the other, the unfamiliar. As the 

study also aims to explore typical racial and ethnic representations, it contributes to the 

field of media studies by forming a basis for future research that seeks, for example, to 

compare how the media are constructing certain realities regarding the other, or could be 

complemented with an audience study, which explores the perception of the represented 

images. 

 

1.1. Research Aim and Questions 

The knowledge that exists about Africa, containing a variety of certain images and 

portrayals, is formed by scientific as well as historical backgrounds or current economic 

and political relations and, moreover, the media coverage that often focuses on conflicts 

and crises. Through a specific way of reporting about the African continent, certain images 

are reinforced, images about a dark continent full of famines, civil wars, corruption and 

chaos (cf. Böhler & Hoeren 2003:9). Bartholomäus Grill, a journalist and Africa-expert, 

critically summarizes the mediated image constructed by the sensationalistic journalism as 

follows: “Africa is crying. Africa is dying. The news about miseries is intensifying the 

patterns that are blanked into the Occident’s perception by Aristotle or Scholl-Latour. 

Africa nigra, barbaric, cursed continent without history”2 (Sauer 2003:39). This rather 

drastic depiction implies the media’s focus on negative narrations about Africa.  

 From a “Western” or European point of view, Africa, and thus South Africa, can be 

considered as the other, the deviant, a dark spot on our map of knowledge. However, 

becoming the host of an international event as the FIFA World Cup, with global media 

                                                            
2 translated from German. 
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attention, the country enters our perception through another, highly mediatized path – and 

besides the critical voices there exists hope and excitement as well.   

 Hence, the transnational broadcasters’ attention also focused on South Africa. As 

described above, those broadcasters may have, compared to national television stations, a 

slightly different function regarding to whom and what they report. They are asked to 

provide their international audience with additional and versatile background information. 

Nevertheless, concerning their news coverage, they all face similar challenges that 

influence the style of reporting. There are, for example, time pressure or particular selection 

criteria. When they report about the unfamiliar, the discourse practice of media often is to 

produce reduced images and certain news frames. Consequently, they simplify the 

perception of information and the process of meaning making by positioning the reported 

issues in a particularly defined frame of interpretation (cf. Brosius 1997:34). Thus, although 

they are addressing a specific audience – that is rather narrow and consists of a certain 

elitist clientele – and are asked to present their news contents from different angles, they 

might still construct the South African country in a certain way and avail themselves of 

reduced images. 

 With respect to the 2010 FIFA World Cup in South Africa, the study explores how 

the African host country is represented in the newscasts of the transnational television 

broadcasters BBC World News, CNN International’s World Report and Al Jazeera 

English’s News Hour, and investigates how they actually depict the country in a certain 

way, connecting it to existing knowledge about the African continent, whether it is negative 

or positive. This phenomenon is explored by answering the following research questions: 

 • How is South Africa represented in the news coverage of the transnational 

  television broadcasters BBC World News, CNN International and Al Jazeera 

  English during the 2010 FIFA World Cup? 

  • How is the country framed? More precisely, to which topics and  

   events  referring to South Africa is it connected and to what extent 

   is it constructed as the other? Which themes are considered to be  

   newsworthy?  

  • Do the broadcasters differentiate between South Africa and Africa as 

   a whole? 
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  • Can differences or similarities be found between the coverage of  

   South Africa on BBC  World News, CNN International and Al  

   Jazeera English? 

The focus of the study is not solely on the sportive aspect or rather on South Africa in the 

light of the global football tournament, but also on the analysis of the country’s media 

representation in correlation to other occasions and news discourses surrounding the World 

Cup. It has to be pointed out, that the analysis is concerned with topics and happenings that 

are directly connected to South Africa, the tournament or the African continent. The objects 

of research are the transnational television newscasts on the 2010 FIFA World Cup in 

South Africa. Seen as storytellers, they represent the chosen topics and thereby generate the 

audience’s knowledge about the world through certain common narrative techniques (cf. 

Robertson 2010:25f). The study focuses on the few minutes long news stories about the 

World Cup in South Africa within the main newscast. The rest of the whole newscast, 

which is 30 minutes long, as it is the case with BBC World News and CNN International’s 

World Report, or one hour regarding Al Jazeera English’s News Hour, is not the object of 

analysis. 

 

1.2. Outline of the Thesis 

Following the introductory chapters, the structure of the thesis is based on several main 

parts: the theoretical framework and literature review, the methodological approach and the 

material, the presentation, analysis and discussion of the results followed by a final 

conclusion.  

 The theoretical framework of the thesis comprises a number of different dimensions, 

as there are media representations of the other, the relation of news media and sports with a 

special focus on the newsworthiness of a sporting event like the FIFA World Cup, previous 

and contemporary research on World Cup coverage as well as transnational television and 

its role in news reporting. 

 For the methodological part, 126 newscasts by BBC World News, CNN 

International and Al Jazeera English have been analyzed with the help of a quantitative 

content analysis and nine more detailed in a discourse analysis. The chapter provides an 
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insight into the investigated material, motivates the choice of the methods and describes 

their application.  

 In the following chapter, the results are presented and analyzed regarding the 

research questions. It is explored on which themes the media coverage focuses, which 

topics are considered to be newsworthy and how they are covered, if certain depictions are 

used, in how far the media carefully differentiate between South Africa and the African 

continent and in how far the coverage of the three broadcasters is comparable. The 

investigation of all these questions aims to generate knowledge about how South Africa is 

represented in the newscasts during the football tournament and which news frames are 

used. Furthermore, the results are discussed in relation to relevant literature and current 

research. 

 In the conclusion the main findings are summarized. Moreover, the chapter 

critically reflects on as well as evaluates the work regarding its implication and contribution 

to the field of media studies. Furthermore, it gives an outlook on possible future research. 

 

 

2. Theoretical Framework and Literature Review 

As already mentioned, the theoretical framework of the Master’s thesis is based on several 

pillars, as there are media representations, the relation of news media and sports and the 

newsworthiness of an event like the FIFA World Cup, as well as contemporary research on 

football World Cups and finally the role of transnational television as the global 

broadcasters can be considered as a black spot regarding previously conducted research of 

the World Cup coverage.  

 

2.1. Media Representations of the Other 

Stuart Hall defines representation as “an essential part of the process by which meaning is 

produced and exchanged between members of a culture” (Hall 1997a:15). We live in a 

highly complex world, full of different kinds of knowledge and conceptions, but also things 

we do not know, or rather know about through other sources, as for example, the media. A 
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global event like the football World Cup presents us with numerous representations of the 

other in the form of broadcasts or news reports about the host or participating countries that 

are unknown to us, imparting a notion of an existing distinction between normal and 

deviant. What we know about such things as the other, cultures, countries and societies we 

are unfamiliar with, we mainly know through the media. This claim correlates with Kim 

Christian Schrøder, who argues that media are “constructing versions of reality, which 

shape the meanings and values that inform our attitudes and behaviors […]” (Schrøder 

2002:98). However, it has to be made clear that, according to Nick Lacey, “[m]edia texts 

cannot show reality as it is; by their nature, they mediate” (Lacey 1998:189). Teun A. Van 

Dijk goes even further, claiming “[t]here is no need to argue here the overall power of the 

media in modern ‘information’ societies. […] Media discourse is the main source of 

people’s knowledge, attitudes and ideologies, both of other elites and of ordinary citizens” 

(Van Dijk 2002:36). 

 Nevertheless, those reality constructions help us to constitute a collective 

knowledge about the world that facilitates the distinction between them and us. 

Furthermore, as David Domke, Kelley McCoy and Marcos Torres point out, “media do not 

merely serve an agenda-setting role in public discourse, but, also through the selection and 

framing of news and opinion, are crucial to establishing the criteria for constructing, 

debating, and resolving social issues” and thus steer the representation and the perception 

of the other (Domke et al. 1999:574). 

 Valerie Alia and Simone Bull, who wrote about outsider representations in 

dominant societies, describe the nature of media representation as twofold: on the one hand, 

it has the power to raise awareness, on the other hand, it also raises the status of minority 

imaginary, “thus exacerbating the existing tendency of outsiders to appropriate that 

imagery” (Alia & Bull 2005:157).  

 In the case of the 2010 FIFA World Cup, South Africa can be considered as such an 

“outsider” – an outsider in terms of being the first African country to host a mega-event like 

the football World Cup, but also as embodying the other that is, during this event, mediated 

to the rest of the world. This happens through, as Jaap Van Ginneken argues, the news 

media that bring “some features of ‘reality’ to our attention, placing them in the light, 

whereas most of the rest is kept in the dark” (Van Ginneken 1998:23). The reporting about 

unknown places, societies or groups always is strongly connected to certain representations 
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– in particular when it comes to nations we are not familiar with. Hence, the media shape 

our knowledge or as Hall puts it, “[w]e understand the world by referring individual 

objects, people or events in our heads to the general classificatory schemes into which – 

according to our culture – they fit” (Hall 1997b:257). Moreover, as Simon Cottle clearly 

states,  

[i]t is in and through representations, for example, that members of the media 
audience are variously invited to construct a sense of who ‘we’ are in relation to 
who ‘we’ are not, whether as ‘us’ and ‘them’, ‘insider’ and ‘outsider’, ‘colonizer’ 
and ‘colonized’, ‘citizen’ and ‘foreigner’, ‘normal’ and ‘deviant’, ‘friend’ and ‘foe’, 
‘the west’ and ‘the rest’ (Cottle 2002:2).  

By emphasizing the border between them and us, between the normal and the deviant, and 

representing the other, media also create and reproduce myths that are, according to Roland 

Barthes, understood as “types of speech”, signs that are rooted in language, enriched with a 

certain meaning aimed to perpetuate a notion of a hierarchy in the world serving the 

dominant class to naturalize particular statements of the bourgeoisie (Barthes 2000:131, cf. 

168, 182). Hence, certain representations that may foremost appear to be a myth are 

perceived as fact. Hall confirms the important role of language as a privileged medium “in 

which we ‘make sense’ of things, in which meaning is produced and exchanged”, to be 

more precise, in language “we use signs and symbols […] to stand for or represent to other 

people our concepts, ideas and feelings” (Hall 1997a:1). In other words, to follow a 

constructionist’s point of view, to represent certain things, we use signs to communicate 

meaningfully with others (cf. Hall 1997a:28). 

 Studying the media’s role in the expression of race and ethnicity, pointing out the 

significance of recognizing differences within contemporary societies, John Downing and 

Charles Husband claim that skin color can be considered as a key marker of otherness (cf. 

Downing & Husband 2005:1, 3). Alternatively, as Richard Dyer puts it: “racial imagery is 

central to the organization of the modern world” (Dyer 1997:1). Downing and Husband 

state that media, when reporting about the existing differences in the form of other races or 

ethnicities, focus on negative things, such as conflict, wars, violence, and corruption in the 

Third World (cf. Downing & Husband 2005:86). Moreover, they assert that the media are 

using certain news frames such as the “African disaster” frame, covering the African 

continent in terms of “wars, coups d’état, famines, AIDS and other diseases, corruption” all 

having a powerful role in framing and thus defining people of African descent and their 

representation in societies dominated by white majorities (Downing & Husband 2005:36f; 
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cf. Fair, J. (1993) “War, famine and poverty: ‘race’ in the construction of Africa’s media 

image”. Journal of Communication Inquiry, vol. 7 (2), pp. 5-23, cited in Downing & 

Husband 2005:36). Such a frame originates from the specific depiction of a certain topic by 

the mass media, being schemes for both the presentation, through media frames, and 

comprehension, through individual frames, of news (cf. Strohmeier 2004:208; cf. Scheufele 

1999:106). Thus, framing, a theory that is unmistakably connected to the concept of 

representation, means that journalists as well as recipients put events and themes into 

particular frames of interpretation, forming a certain opinion from which we make sense of 

the world (cf. Brosius 1997:34). Gaye Tuchman defines media frames – for this thesis more 

relevant than individual frames – as factors organizing everyday life’s reality being an 

essential part of news (cf. Tuchman 1973:193). Hence, according to Robert Entman, “to 

frame is to select some aspects of a perceived reality and make them more salient in a 

communicating text” and thereby highlight some pieces of information by making them 

“more noticeable, meaningful, or memorable to audiences” (Entman 1993:52f). Frames 

then function, similar as certain forms of representation or stereotypes, as “organizing 

principles” structuring our social reality as we perceive it (Reese 2001:11). 

 The representation of the racial or ethnic other historically was and still is often 

coined by binary oppositions such as, civilization and slavery, bodily characteristics of 

black and white, purity versus pollution (cf. Hall 1997b:243). Hall points out three major 

moments of “Western” encountering of the other, or in his case “black people”, as there are 

slavery, colonialization and the post-World War II migrations from the Third World into 

Europe and North America (Hall 1997b:239). It can be argued, that these encounters form 

the basis of popular representations by emphasizing the differences between us and  them, 

as we make sense of the world by putting the perceived images into certain frames of 

comprehension that are pre-established by our culture (cf. Hall 1997b:257). Those popular 

representations not seldom are stereotyped images that maintain the social order and by 

constituting the border between what we consider as normal or something that is out of the 

ordinary. Hence, according to Hall, “[s]tereotyping as a signifying practice is central to the 

representation of racial difference” (Hall 1997b:257). 

 However, media, when reporting about the other, often help themselves by the use 

of a range of stereotyped preconceptions that are understood as fixed ideas, imaginations 

and statements, reducing the complex reality that can be, in contrary to prejudices, both 

negative and positive and are rather difficult to change (cf. Samovar 2009:170). Regarding 
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this thesis, the representation of South Africa in the media in the form of pure stereotypes 

plays a rather minor role, as foreign news journalism in transnational media, compared to 

national ones, faces different demands regarding its depth of background information and 

the varying international audience. Nevertheless, even though the focus is not primarily on 

the concept of stereotypes but on frames and forms of representations in general, one can 

follow Walter Lippmann’s argumentation, that “[i]n the great blooming, buzzing confusion 

of the outer world we pick out what our culture has already defined for us, and we tend to 

perceive that which we have picked out in the form stereotyped for us by our culture” 

(Lippmann 1998:81).   

 

2.2. Sports and News Media – The Newsworthiness of Sporting Events 

Raymond Boyle and Richard Hayes, who focused in their studies on football in British 

media, make an important statement that “[t]oday it is difficult to imagine football without 

television or a television schedule bereft of football” (Boyle & Hayes 2004:7). This does 

mainly apply to television, but not only. Sports is an issue throughout all media genres that 

have been literally sportized (cf. Rowe 2009:544). David Rowe, who intensively researched 

the relationship between media and sports, clearly claims, that sports is part of our everyday 

media-life as it stands at “the confluence of the two principal functions of the mass media – 

news and entertainment – and is carefully structured into the ‘softer’ spaces of news 

bulletins and newspaper sections” (Rowe 2004a:32). Furthermore, he argues, that we are all 

more or less willingly, confronted by the cultural complex of media and sports, because it is 

“interwoven into the everyday lives of sport fans and the uncommitted alike” as it occupies 

print as well as electronic media, economies and politics (Rowe 2004b:2f). Following John 

Sudgen and Alan Tomlinson’s argumentation, he states, that “sports has made the transition 

from the regulated physical play of English villagers and schoolchildren to a global cultural 

phenomenon attracting massive investments, both material and symbolic, from business, 

government and the ‘common people’ (Sudgen, J. & Tomlinson, A. (2002) Power Games: 

A Critical Sociology of Sport. London: Routledge cited in Rowe 2004b:6). This especially 

is the case when it comes to sports as mega-events, such as a World Cup or Olympic 

Games that get into the focus of the media and notably television coverage. Maurice Roche, 

who investigated media and the Olympics, gives an adequate definition of a mega-event 

that he also calls media event. He states: 
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A criterion for qualifying as a media event is that people in many nations feel 
obliged to watch and feel privileged to be able to witness the event. Typically, these 
events are viewed in a ceremonial (ritualistic/civil religious) frame of reference. 
Where appropriate this is also often a festive of celebratory attitude and viewers 
typically make efforts to share their viewing with other people and/or to discuss 
their experience of the event and its significance with other people. In other words, 
viewers are ‘mobilised’ by the event (Roche 2004:167). 

This does not only apply to the Olympics, but to the football World Cup as well – and 

maybe even to a higher extent if one considers the phenomenon of public viewing. Mega-

events such as the World Cup are highly mediatized, especially by television, as being 

probably the most important medium, because “[…] sport television’s viewership became 

the most valuable commodity in world sport” and, furthermore, “[f]ootball’s economic 

value is aggregated through its televisual representation” (Rowe 2009:545, Sandvoss 

2003:83). Being on television and reported around the world, modern mediatized sport is 

highly globalized and so brings far-away places into our living rooms. According to Cornel 

Sandvoss, television and other electronic media “fundamentally altered the notions of 

‘here’ and ’there’” and football has evolved into a “truly global phenomenon” being 

mediated around the world (Sandvoss 2003:67). Richard Giulianotti and Roland Robertson 

confirm this impression, arguing “[f]ootball has become increasingly transnational” 

regarding the sport itself – the players, teams, supporters etc. – but also through the media, 

interconnecting the international flow of information (Giulianotti & Robertson 2007:178). 

 However, previous research mainly focused on general media coverage of sportive 

mega-events, the broadcast of the competitions or detailed match reports, rather than on 

general newscasts. Nevertheless, as television can be considered as the “most significant 

sport medium”, sports is a daily part of a newscast and not negligible – it usually has an 

own news bulletin at the end (Rowe 2009:545). Then, what makes sports a newsworthy 

story?  

 First of all, what makes an event newsworthy? How does an event become news? 

Already in 1922, in his work Public Opinion, Walter Lippmann was one of the first who 

defined certain criteria that classify whether a story is worth to be published. More than 45 

years ago, the Scandinavian researchers Johan Galtung and Mari Ruge developed a scheme 

of twelve news selection criteria based on an analysis of the Norwegian press coverage of 

the crises in Congo, Cuba and Cyprus in the 1960s (cf. Cottle 2009:48). Galtung and 

Ruge’s news values are frequency, threshold, unambiguity, meaningfulness, consonance, 

unexpectedness, continuity, composition, reference to elite nations, reference to elite 



15 
 

people, reference to persons and reference to something negative. One could argue that 

these categories are outdated, as they originate from 1965 and have been enhanced, refined 

and modified since then. Nevertheless, they rank among the classics of news value research 

that cannot be ignored, and Galtung and Ruge state themselves, that they do not guarantee 

the completeness of the list (cf. Galtung & Ruge 1965:64f). Although, various approaches 

of news factors exist today, they all comprise similar paradigms (cf. Wahl-Jorgensen & 

Hanitzsch 2009:165f). 

 Hence, what does this mean for the newsworthiness of sport events? Jong Hyuk Lee 

and Yun Jung Choi examined whether news value indicators influenced the sports coverage 

of the 2002 football World Cup in US and Korean media hypothesizing that “the more 

significant and the more deviant an event is, the more prominently the event is covered by 

the media” (Lee & Choi 2009:302). Lee and Choi’s study is based on a comprehensive 

model suggested by Pamela Shoemaker and her colleagues (1991), who focus on deviance 

and significance, unusual occurrences referring to statistics and happenings that are 

important to a society, for example, the strength of a team expressed in sports coverage (cf. 

Lee & Choi 2009:305f). The study shows that significance is the influencing factor, both in 

US and Korean traditional media, rather than online (cf. Lee & Choi 2009:315f). As the 

emphasis of the study is rather on the matches, participation and results, influencing factors, 

such as international relationships, political, cultural, geographical or economic ties 

between the countries have been excluded (cf. Lee & Choi 2009:306, 316). Given that a 

football World Cup is a global event with international participation and economic value, 

further influencing factors should be considered. Including those parameters could lead to a 

combination of different models, such as the significance-deviance approach and, for 

example, Galtung and Ruge’s framework. How then, to shortly map these thoughts,  would 

an event like the 2010 FIFA World Cup fit into a news value model considering a broader 

angle of analysis?     

 First of all, being a mega-event, a World Cup is newsworthy in itself. Additionally, 

the 2010 tournament was the first FIFA World Cup that took place on the African continent 

– a fact that has been considered as highly exceptional and made the event newsworthy by 

itself. Whereas South Africa as the host could be considered as the deviant factor, the event 

as a whole has high significance for all participating countries and their societies. 

Moreover, an event like the World Cup includes also other news values that follow more or 

less Galtung and Ruge’s definition. While here unexpectedness could be rather understood 
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as something extraordinary concerning the character of a remarkable mega-event, it 

features continuity as being in the news over a long period of time; consonance, as the 

newsworthiness of the event is predictable; references to elite people and persons, for 

example the strong teams or prominent players; or finally unexpectedness again referring to 

unforeseen results, to name only a few. 

 Although, these only are thoughts, it remains uncontestable, that the FIFA World 

Cup is an event that is highly newsworthy – not only regarding the matches, but also 

because of the factors surrounding the event, such as the economic value, the global 

participation and interest as well as personal stories and happenings that occur in the course 

of the tournament. 

 

2.3. The Football World Cup in the Media – The Black Spot of Transnational 

Television News 

Besides the above-mentioned research on media and sporting events, also featuring World 

Cups to some extent, additional studies specifically focusing on how a particular nation or 

identity was represented in the coverage during a football World Cup have been conducted. 

 Andrew Tudor, who studied the media coverage of the football World Cups 1974-

2002, identifies that media, when covering international football tournaments “draw upon 

an array of preestablished systems of discourse in making sporting events intelligible to 

viewers, readers, and, indeed media functionaries themselves” (Tudor 2006:219). In other 

words, he discovers that media use certain strategies to make the coherences of such events 

comprehensible to the public to generate knowledge about a specific issue. In his article 

Them and Us: Story and Stereotype in TV World Cup Coverage, Tudor explores how 

British television constructs certain narratives surrounding the teams of England and 

Cameroon, by analyzing the coverage of the FIFA World Cup in 1990, drawing upon 

“distinctive narrative strategies and on extensive reservoirs of stereotypes” (Tudor 

1992:391). He offers a detailed comparison between the narrative accounts of the two 

national teams and the role of the media in constructing certain representations mediated 

during a global event focusing on key themes, such as race and national identity. Although, 

he does not make statistical claims, and his qualitative analysis makes it difficult to 

generalize, the high amount of analyzed television coverage establishes clear mediated 
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images that correlate with concepts that exist in people’s knowledge regarding the 

connection between national identity and football, such as “English bulldog spirit, German 

arrogance, Latin temperament, Cameroon naivety and so forth […]” (Tudor 1992:409). 

 Regarding the 2010 FIFA World Cup, Nitsch and Lichtenstein conducted a study on 

the German and British live-commentaries of matches between European and non-

European teams, exploring to what extent they had the potential to foster a European 

identity (cf. Nitsch & Lichtenstein 2011:1). Their quantitative analysis demonstrates that 

the television commentaries actually impart a notion of a European entity even though they 

do not strengthen a “we-feeling” (Nitsch & Lichtenstein 2011:14). Although, the study does 

not include an investigation on how the community-building function of the commentaries 

influenced the European audience and its perception of a European identity, it clearly 

illustrates the potential of the media to convey certain images and impressions about a 

social community. 

 In his Master’s thesis in Culture and Creative Industries, Nothias analyzes French 

and UK newspapers during the 2010 FIFA World Cup and to what extent afro-pessimism 

dominated the coverage, pointing out the particularity of the event because “it is the first 

time that the tournament has been hosted on “African soil”” (Nothias 2010:4). The analysis 

of the discourse within those newspaper articles shows a certain degree of afro-pessimism, 

especially before the tournament, featuring the World Cup as a test for both, South Africa 

and the African continent as a whole (cf. Nothias 2010:49f). His thesis plausibly 

exemplifies the potential of the media to reproduce myths, as the afro-pessimism is based 

on “images of Africa inherited from the colonial era and the myth of the “Dark Continent”” 

(Nothias 2010:15, 49). 

 Nevertheless, as observed earlier, the various studies conducted on media, sports 

and representation mainly focus on national media and their discourse about a certain 

national identity, or as it is the case in Nitsch and Lichtenstein’s study, a European, and its 

representation. Furthermore, the researchers’ interest in televised football centers more on 

sports coverage of the football event in general than on newscasts in specific. Apart from 

football broadcasts, news has the potential to include more background information, 

generate connections to other issues and reach a broader audience. Moreover, news 

activates the viewer’s ability of perception and the meaning making in a certain way. Alexa 

Robertson aptly puts it into words that “[t]he power of television news resides in its 
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potential to engage its viewers, as well as to inform them, to help them recognize and 

identify with the distant Others who populate their television screens, rather than just to sit 

back and be a spectator” (Robertson 2010:31).  

 For most of its history, television, and thus television news, has been a national 

medium, functioning as a teacher who imparts knowledge about the world (cf. Turner 

2009:54, cf. Chalaby 2005:1, cf. Hartley 1999:155, 159). Being tied to a single nation was a 

characteristic that changed with the launching of transnational television networks, facing 

challenges like monopolies, protectionist governments and the advertizing industry in the 

1990s and whose work has first been facilitated with the help of a number of EU directives 

legalizing transnational broadcasting (1989 TVWF Directive) and enabling the international 

transmission of cultural works (1993 SatCab Directive) (cf. Chalaby 2009:111). 

  However, during a mega-event like the football World Cup, national borders or 

affiliations are not erased but blurred by the media. Through television in general and 

transnational broadcasters in specific, we are connected to distant and different places or, in 

Chalaby’s words, “[l]ike many globalizing forces, transnational TV networks redefine the 

relation between place, space and time. These channels tear apart the relation between place 

and television through their reach, schedule, programming and organizational structure”   

(cf. Buannano 2008:103, Chalaby 2009:229). Chalaby goes even further, as he claims that 

“[n]ations are interconnected, cultures are hybridized and borders ambivalent” (Chalaby 

2009:243). When national frontiers begin to blur, “media industries are now no longer 

confined to national or regional boundaries” and news is not directed to a national audience 

anymore, the producers are facing new demands (McMillin 2007:101). The representations 

and mediated stories then reach a more global audience, influencing its perception of 

reality. Transnational television newscasts are aimed at an international audience and asked 

to provide a worldview from different perspectives, background information and further 

explanations if needed (cf. Chalaby 2009:176).  

 Taking these characteristics into account, newscasts of the big three transnational 

television broadcasters, BBC World News, CNN International and Al Jazeera English, are 

interesting objects of research, on which can be explored how they depict a country like 

South Africa, which topics they consider to be newsworthy and how they report the 

information about the African host to a global audience. 
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3. The Analysis of Transnational Television News – Methods and Material 

In order to be able to give answers to the research questions, two methodological analyses 

have been conducted: a quantitative content analysis and a discourse analysis. The 

following chapters provide an insight into the theoretical motivation why the methods were 

chosen and how they were operationalized. 

 The researched material consists of news stories within the newscasts from the 

transnational broadcasters BBC World News, CNN International and Al Jazeera English in 

a period ranging from a week prior to the opening ceremony until one week after the final, 

resulting in a total amount of 42 days of news coverage, 126 newscasts or 686 minutes for 

the quantitative study and nine newscasts for the discourse analysis. 

 BBC World News, as it was renamed in 2008, was launched in 1995 and is 

controlled by BBC Worldwide (cf. Chalaby 2009:108). Its latest international news 

program, BBC World News, is an about 30 minutes long newscast that is broadcasted from 

London and contains about ten different news topics, either as in-depth reports or as brief 

news, interrupted by commercials and previews to upcoming shows. The newscast usually 

ends with a hint to other media platforms of the broadcaster, for example on Twitter or 

Facebook, and the weather forecast. 

 Launched in 1984, CNN International is owned by TBS, part of the Time Warner 

group, with, in 2007, 36 bureaus from which two are situated in Africa (cf. Chalaby 

2009:173). With its slogan “go beyond borders” it guides into the main news program, 

World Report, launched in 1987. The newscast is also about 30 minutes long with about ten 

topics that are emphasized in headlines throughout the program, reported in detail or shortly 

updated. Moreover, it contains business news and hints on upcoming topics. Similar to BBC 

World News, the newscast is interrupted by commercials and the weather. The newscasts 

analyzed are either broadcasted from Hong Kong or the CNN Center in Atlanta. 

 Al Jazeera English, part of the Qatari broadcaster Al Jazeera, was launched in 2006 

and is also based in Doha (cf. Chalaby 2009:178). Unlike the other two transnational 

broadcasters, its main news bulletin News Hour is about one hour long with around 15 

news stories. The anchor is based in Doha, but the stories are reported from news centers 

around the world, for example, London and Washington D.C. Furthermore, the broadcaster 
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has twelve bureaus on the African continent. The news stories are accompanied by business 

reports, sports news and the weather. 

 How the exact samples are composed is explained in the respective method 

chapters. It is appealing to explore how the broadcasters, whose news coverage goes 

beyond national frontiers and who are asked to provide their international audience with 

background information from different global perspectives, depict and represent a country 

like South Africa by using certain forms of representation and news frames, which topics 

they select and whether similarities or differences in the way of reporting can be found. The 

interest in investigating transnational television news is based on the main circumstance 

that the representation of a country during a mega-event like the 2010 FIFA World Cup in 

transnational news has not been studied yet. 

 

3.1. Mixed Methods Approach – The Combination of Content Analysis and Discourse 

Analysis 

Both methods, the quantitative approach of content analysis and the qualitative discourse 

analysis, have strengths and weaknesses that can be taken advantage of or respectively be 

reduced by combining quantitative and qualitative research methods. As John Creswell 

claims, the combination of two or more methods within a mixed methods approach is a 

possibility to utilize the strengths of both research procedures (cf. Creswell 2009:203). 

Quantitative studies, on the one hand, offer the possibility to engage with a large amount of 

research material and analyze it in a strategic and traceable manner resulting in transparent 

generalizable findings. Qualitative methods, on the other hand, are facilitating a deeper 

view into the media text, enabling the researcher to understand how the news discourses 

around a certain issue is constructed and hence shapes the perceived reality. Whereas 

quantitative studies may sometimes be too analytical or even too descriptive, qualitative 

methods like discourse analysis are accused to tend to be too interpretative and subjective, 

thus highly dependent on the researcher's eye. Alan Bryman points out, that qualitative 

research sometimes “fails to provide a sense of the typicality or generality of the events 

described” (Bryman 1995:143).  

 According to Uwe Flick, there only are a few examples where quantitative and 

qualitative approaches have been integrated into one method (cf. Flick 2006:29). It rather 



21 
 

seems to be the case that both methodological procedures “are complementary to each 

other” (Flick 2006:30). In this thesis, the quantitative and qualitative procedures are treated 

as relative separate stages. The quantitative approach is considered to be a basis that 

produces reliable and generalizable results for a further more interpretative study in the 

form of the discourse analysis, what correlates with Klaus Bruhn Jensen’s type of 

facilitation, but cannot be clearly categorized under this principle form of combination (cf. 

Jensen 2002:272). Combining the two approaches is a form of a methodological 

triangulation with the aim of “enriching and completing knowledge” as well as 

“transgressing the […] epistemological potentials of the individual method” and thereby 

increasing the work’s validity and reliability (Flick 2006:444). Although, it is difficult to 

clearly classify the strategy into an existing model, it can be argued to be a sequential 

mixed methods approach with the aim “to elaborate on or expand on the findings of one 

method with another method” or more precisely, to collect and analyze quantitative data in 

a first step, followed by a qualitative “second phase that builds on the results of the initial 

quantitative results” (Creswell 2009:14, 212). 

 The results provide an insight into how South Africa is represented and how the 

broadcasters use certain images to inform the world about the African country. 

Furthermore, the findings can be used to compare if and to what extent the coverage of 

BBC World News, CNN International and Al Jazeera English differ.   

 

3.2. Content Analysis 

3.2.1. Theoretical Motivation 

Arthur Berger defines the quantitative character of the method in a nutshell as “a research 

technique that is based on measuring the amount of something […] in a representative 

sampling of some mass-mediated popular form of art” (Berger 1991:25). According to 

Klaus Krippendorff, content analysis is an instrument offering a systematic reading of a 

text, whether it is written or visual, and it enables the investigation of how society operates 

and understands itself through its texts (cf. Krippendorff 2004:xx, 3). Thus, one of the aims 

of content analysis is to help to conceptualize the realities of certain individuals or groups, 

realities of their own or others (cf. Krippendorff 2004:64).  



22 
 

  Kimberly Neuendorf defines content analysis as a summarizing method to analyze 

messages emphasizing and enabling objectivity, reliability, validity, gerneralizability and 

hypothesis testing (cf. Neuendorf 2002:10). Hence, content analysis can be considered as a 

methodological approach that counts the frequency of elements within a defined sample, 

randomly chosen, stratified or on the basis of a certain agenda, making a further analysis of 

those frequencies possible (cf. Rose 2007:61, cf. Krippendorff 2004:114ff, cf. Neuendorf 

2002:86ff).  

 According to Gillian Rose, who studied visual representations, a content analysis 

offers techniques to systematically deal with a large number of images (cf. Rose 2007:60). 

This does not only apply to visual material in form of images, but to all kinds of media text. 

The quantitative method makes it possible to engage with a large sample of media material 

in general, but also television newscasts in specific. However, counting instances 

systematically does not mean that content analysis is exclusively quantitative. Several 

researchers have pointed out, that content analysis shows qualitative tendencies in so far, 

that, in Krippendorff’s words, “all readings of texts is qualitative, even when certain 

characteristics of a text are later converted into numbers” (Krippendorff 2004:16). 

Moreover, Rose points out, that especially the process of interpretation, how something is 

connected to the wider context in which it makes sense, requires qualitative skills (cf. Rose 

2007:71).  

 As outlined above, the strength of content analysis is that it permits the systematic 

study of a large amount of data, offering a generalizable insight into the selected media 

material. Due to the fact, that the method makes it possible to engage with a large sample of 

media text, it facilitates the study of a large number of broadcasted newscasts that contain 

information about the 2010 FIFA World Cup and the host South Africa. Furthermore, by 

measuring the frequency of certain key themes and their evaluation from the journalists’ 

point of view, it offers a possibility to explore how South Africa is represented in those 

newscasts.  
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3.2.2. Methodological Framework and Application 

3.2.2.1. Sample 

The aim of the quantitative study is to analyze a population of news stories about the World 

Cup within the newscasts that is as complete as possible. Thus, the sample contains the 

main news of the three transnational television broadcasters, BBC World News, CNN 

International and Al Jazeera English, starting a week prior to the World Cup, Monday the 

7th of June 2010, until one week after the final, Sunday the 18th of July 2010. As mentioned 

above, the analysis is rather restricted to the couple of minutes featuring news stories about 

the World Cup itself in connection to South Africa and the other African participants, as 

well as news about the host country that are not directly related to the tournament, for 

example, Nelson Mandela’s birthday or the fight against corruption. Nevertheless, reports 

about other African countries, events taking place independently from the football 

tournament, are registered, but not included in the minutes of detailed analysis. The table 

illustrates the composition of the sample, the number of analyzed newscasts as well as the 

total of minutes of news stories dedicated to reporting about the World Cup and its host. 

 

 BBC World News CNN International Al Jazeera English Total 

N newscasts 42 42 42 126 

N minutes 134.40 218.00 333.20 686.00 

Table 1: Sample content analysis 

 

Looking at the amount of minutes of World Cup news stories, it seems significant that Al 

Jazeera English has almost three times more coverage than BBC World News. However, it 

has to be kept in mind that Al Jazeera English generally has more time to report on stories 

as the whole newscast is as double as long as from the others. That CNN International has 

more than 200 minutes of coverage can be explained by the strong focus on the football 

matches and results, often giving detailed information about ongoing and upcoming games. 
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3.2.2.2. Variables  

The quantitative analysis focuses – besides statistical categories such as the date of the 

newscast and the length of the news story about South Africa – on four dimensions: the 

frequent occurrence of certain key themes, the modality of presentation of the key themes 

from the journalists, or rather broadcasters, perspective, the featured teams and fans as well 

as the degree of differentiation between the host country and the African continent. A 

detailed coding scheme can be found in the appendix. 

 Measuring the degree of differentiation relates to the extent to which the news story 

differentiate between the country of South Africa and the African continent as a whole, that 

is, whether an issue explicitly is pointed out as South African or, for example, if the World 

Cup is seen as an event taking place in Africa rather than in South Africa. 

 The choice of key themes, as a category of research, is based on two dimensions. 

First, following Krippendorff’s claim that a quantitative study is not exclusively 

quantitative, but also involves qualitative notions, in a primary step randomly chosen 

newscasts have been scanned to identify frequently presented key themes to be 

schematically measured in the next step. Second, the list of key themes has been enriched 

with topics referring to Africa that occurred in the national and international media 

coverage prior to the World Cup as well as during the tournament and thus entered the 

collective knowledge about the African continent. In the course of the content analysis, the 

previously defined key themes are investigated according to their frequency but also the 

degree of occurrence, that is, if they are the main topic, highly mentioned, little mentioned 

or not mentioned at all (for further explanation, see coding scheme). Here it has to be noted, 

that in every news item, up to three main topics have been accepted. The key themes are 

football, fans, the vuvuzela, cultural diversity, event organization, social problems, 

criminality, HIV/AIDS, historical references, politics, racial issues and economy. Some of 

the themes are self-explanatory, but a few require a more detailed definition. The variable 

cultural diversity includes all kinds of cultural practices, such as traditions, language, arts; 

event organization refers to the event itself and the organizational factors surrounding it, 

such as the stadiums, infrastructure, FIFA fan parks etc.; the variable social problems 

includes topics like hunger, poverty, corruption, education etc.; criminality comprises all 

criminal acts, for example, mugging, rape and murder etc.; historical references involve 

terms such as colonialism and apartheid but also historical figures like Nelson Mandela; 
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political references include all kinds of political decisions, acts and politicians; economy 

refers to the economic situation in South Africa, the World Cup’s economic potential and 

risks as a whole but also to local vendors. 

  Additionally, the key themes are tested regarding their evaluation from the 

journalistic perspective, that is, whether they are presented from a negative or pessimistic 

position, a neutral or positive and optimistic one. The coding of the evaluation is based on 

the way the stories are reported by the journalists and which impression is mediated 

through the language used by the actors.  

 Furthermore it is measured which teams and fan groups are shown, whether the 

news story highlights the African teams and features mainly South African fans or fans 

from other African nations, Europe, South America etc. Finally, it is noted if the 

broadcasters report other occurrences on the African continent, events taking place in other 

African countries, for example protests in Sudan, which occurred more or less 

independently from the football World Cup. However, those reports are registered for the 

sake of completeness and not subject of further study in the course of the quantitative 

analysis.  

 

3.2.2.3. Reliability Test   

Rose points out an essential step when conducting a quantitative content analysis. To make 

the coding process replicable, besides defining the codes as completely as possible, a pilot 

study should ensure that “two different coders using the same codes produce the same 

results from the same set of images” (Rose 2007:68). For this purpose, in a first step, a pilot 

study on 15 randomly chosen newscasts, five from each broadcaster, has been conducted, to 

test the coding scheme as well as the agreement of two independent coders on the values of 

the variables. It was aimed at the key themes’ frequency and how they have been 

journalistically presented, to ensure that the distinct categories are comprehensible and 

clearly enough defined that “different researchers at different times using the same 

categories would code the images in exactly the same way” (Rose 2007:68). The test was 

conducted with the help of an online available reliability calculator, ReCal23, which is 

compatible with the statistic program SPSS and calculates the common coefficients: 

                                                            
3 http://dfreelon.org/utils/recalfront/ 
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percent agreement, Scott’s Pi, Cohen’s Kappa, and Krippendorff’s Alpha (cf. Neuendorf 

2002:150ff). 

 The first reliability test (see Table 2: Pilot reliability test) showed that some of the 

categories needed a higher degree of precision. As the theme HIV/AIDS was not mentioned 

at all in the pilot sample – as well as in the final reliability test – the agreement of 100% is 

not surprising. After refining the definitions and at a later date, the test was repeated with 

30 randomly chosen newscasts (see Table 3: Reliability test), ten from each broadcaster. 

Results with an agreement of both coders above 80%, and a moderate agreement from 0.65 

for the other coefficients, are considered as acceptable, and thus with no need for further 

refinement of the distinct categories. 

 Whereas the pilot study only includes the degree of differentiation between South 

Africa and Africa as a whole and the key themes – to mainly verify the comprehensibility 

of the coding scheme and its applicability – the second test investigates all variables, the 

differentiation between South Africa and the continent, the key themes, their presentation, 

the featured fan groups and the teams and if other news about African countries were 

reported – except of statistical variables such as the date and length of the news item. 

 

3.3. Discourse Analysis 

3.3.1. Theoretical Motivation 

Discourse analysis is a method that offers a deep and analytical view into what we are 

being told in the news – news that are, according to Allan Bell, rather stories that express 

what is happening in our daily life (cf. Bell 1998:64). Rose tries to explain the meaning of 

the term discourse, stating that it “refers to groups of statements which structure the way a 

thing is thought, and the way we act on the basis of this thinking”, defining it as “a 

particular knowledge about the world which shapes how the world is understood and how 

things are done in it” (Rose 2007:142). While media are “constructing versions of reality, 

which shape the meanings and values that inform our attitudes and behaviors […]”, 

mediated discourse then is constructing what we perceive as particular knowledge about the 

world (Schrøder 2002:98). This correlates with Michel Foucault, who emphasizes the 

power of discourse and how it “disciplines subjects into certain ways of thinking” and thus 

“produces the world as it understands it” (Rose 2007:142). Stuart Allan, who investigated 
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the televisual news discourse in specific, similarly argues that “news naturalizes dominant 

forms of ‘common sense’” and thus “serves hegemony through its self-presentation as 

common sense” because “[…] televisual news accounts encourage us to accept as natural, 

obvious or commonsensical certain preferred definitions of reality […]” (Allan 1998:10f, 

105). Hence, analyzing the discourse within a news story offers a possibility to understand 

how the knowledge about the world, as it is mediated through the news, is constructed.  

 According to Flick, discourse analysis addresses research questions that focus on 

how the construction of social reality “can be studied in discourses about certain objects or 

processes” (Flick 2009:340). Therefore, discourse analysis is a helpful method to explore, 

for example, how differently the same story is represented or how something is constructed 

as the other. 

 Discourse analysis is known to be rather complex, offering a broad range of 

different approaches, coined by scholars such as Allan Bell and Peter Garrett (1998), Kim 

Christian Schrøder (2002), Gillian Rose (2007) and Norman Fairclough (1995 and 1998) to 

name only a few. Bell and Garrett, for instance, point out the complexity of the method, 

based on its multidisciplinary background (cf. Bell & Garrett 1998:2). All these scholars 

offer their personal framework of how to conduct a qualitative analysis of media content. 

Fairclough’s approach of critical discourse analysis (CDA) focuses on three dimensions, 

the text itself, the discourse practice and socio-cultural practices (cf. Fairclough 1995). In 

the first dimension, he relates communicative practices to power structures in society by 

examining micro levels, such as vocabulary and syntax, and macro levels, the text structure, 

as well as interpersonal elements (cf. Bell & Garrett 1998:11). Bell examines the structure 

of news stories, offering circumstantial guidelines for analyzing “the event structure and 

discourse structures of news stories” (Bell & Garrett 1998:9). Furthermore, Rose, following 

Foucault’s work, develops a framework focusing on “the notion of discourse as articulated 

through various kinds of visual images and verbal texts” (Rose 2007:146). It becomes clear, 

in comparison to quantitative approaches, which are more descriptive and strictly following 

a certain traceable scheme, that qualitative research is drawing upon diverse strategies of 

inquiry and thus demands a higher degree of transparency to fulfill the criteria of validity 

and reliability (cf. Creswell 2009:145, 190). 

 Nonetheless, discourse analysis is an adequate instrument to study the 

representation of South Africa in the transnational television news, due to the fact that the 
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method provides an insight into how the news discourse is established and thus shapes the 

construction of our reality. Therefore, discourse analysis helps to gain a deeper 

understanding of not only what is said or has not been said, but also how something is said, 

more precisely to explore, for example, how South Africa is constructed as the other. It 

offers a range of analyzable aspects and categories, such as the structure of the news text, 

the present themes or actors, how truth claims are established etc., and thus is a tool to not 

only explore the content of the text, but also what “we are told happened” and to put it into 

a social context that could even lead to the cognition why something happened (Bell 

1998:65).  

 

3.3.2. Methodological Framework and Application 

3.3.2.1. Framework 

It becomes obvious, that a variety of approaches of discourse analysis exist that do not 

follow just one specific framework. Thus, a final step-to-step guideline for how to conduct 

a discourse analysis is not available. It is rather the case that each of the various concepts 

mentioned above offers aspects that are crucial for the study of representation and that it is 

the researcher who develops her or his own categories while blurring the boundaries 

between the various existing concepts. Hence, the basis of the procedure used to analyze 

the representation of South Africa in transnational television news is rather a combination 

of different approaches including tendencies, for example, by Allan (1998), Bell (1998), 

Rose (2007) and Fairclough (1995, 1998).  

 As Krippendorff argues, “[d]iscourse analysis tends to focus on how particular 

phenomena are represented”, the study investigates the structure of the news text, the 

television newscast, what is actually reported, more precisely, which aspects of the event 

are covered and how, and what is left out (Krippendorff 2004:17). Rose, in her framework, 

gives the advice, after getting familiar with the material, to identify key themes, words or 

images that recur throughout the text (cf. Rose 2007:157). Hence, key themes, that turned 

out to be important during the content analysis, are a basic subject of this study. 

 Regarding Fairclough’s CDA, the focus of this discourse analysis lies rather on the 

first dimension, the text itself, including the micro and macro levels. Nevertheless, the 

dimension of discourse practice plays also a role, as it is connected to the text through 
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intertextuality, which highlights, for example, “how the speech and writing of others is 

embedded within media texts” (Fairclough 1995:74f). This means, to be more precise, that 

it is concerned with the question of which voices are being heard, which actors are present 

to underline the information’s reliability and thus establishing truth claims. Moreover, it 

explores who is accentuated or marginalized or, for example, how someone is framed as the 

other. Therefore, the present actors and how they are featured also are a subject of analysis. 

 In a nutshell, the discourse analysis as it is applied in this thesis investigates a range 

of specific items. Besides the structure of the news text, it explores the presence of certain 

key themes, the main topics but also the less prominent ones, and how they are depicted. 

Furthermore, the focus is on the actors and how they are presented, which voices are being 

heard as well as on the spoken words in connection with the visual pictures, the use of 

language and its effects, pronouns and metaphors. Finally it is explored to what extent 

certain forms of representation and news frames are used, possibly causing stereotyped 

images. 

 

3.3.2.2. Sample  

The choice of newscasts for the discourse analysis is based on insights gained during the 

process of the content analysis and aims on news reports featuring versatile information, 

not only focusing on football results but also mediating background knowledge about South 

Africa and its people. The purpose is to generate understanding of how the broadcasters 

represent the African host country with the help of certain topics they focus on. For this 

reason, nine newscasts, three from every broadcaster on three different points of time, have 

been chosen to be analyzed separately in a more detailed and interpretative fashion. The 

first three newscasts derive from the week prior to the tournament’s kickoff and have been 

broadcasted on Tuesday the 8th of June 2010. The second day of analysis is the opening day 

of the 2010 FIFA World Cup with the ceremony and the opening matches. The third block 

is from the week before the final, aired on the 8th, 9th and 10th of July 2010, to catch a 

glimpse on how the broadcasters reflected on the event. In the last block, the newscasts 

have not been broadcasted on the same date, as the broadcasters were recapitulating the 

course of the tournament on different days. The material gives insights into what is 

reported, how it is reported and furthermore, how the way of reporting of the three 

broadcasters can be compared. 
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4. Presentation and Analysis of Results 

The following section of this thesis demonstrates the results maintained through the 

application of the methods, aiming to generate answers to the posted research questions, 

referring to how the country is framed in the media, which newsworthy topics are used to 

depict it and construct it as the other, to what extent the broadcasters differentiate between 

the South African country and the African continent, and if similarities or differences 

between the three broadcasters are noticeable. These questions aim to answer the overall 

research question, namely how South Africa is represented in the newscasts of the 

transnational television broadcasters BBC World News, CNN International and Al Jazeera 

English during the 2010 FIFA World Cup. 

 First, the results of the content analysis as well as the discourse analysis are 

presented and analyzed. Second, the findings of both method applications are combined as 

well as discussed in relation to relevant theory. 

 

4.1 Content Analysis 

The content analysis concentrates on four categories that are presented according to the 

research questions: the covered key themes, the modality of their presentation, which teams 

and fans are featured the most and to what extent the broadcasters differentiate between the 

country and the continent, generating knowledge not only about how South Africa was 

represented, but also how the way of reporting differs, if at all, between the three 

broadcasters. It has to be kept in mind that Al Jazeera English’s newscasts are as double as 

long as the others, what might influence the variety of the topics due to the fact that the 

broadcaster is provided with more time. Nevertheless, for the general findings produced, 

this difference is of little importance.  

 To recapitulate, the researched key themes are: football, fans, vuvuzela, cultural 

diversity, event organization, social problems, criminality, HIV/AIDS, historical and 

political references, racial issues and economy.  

 As the 2010 FIFA World Cup is a football mega-event, it is probably not surprising 

that football is the most important and most newsworthy topic. All three broadcasters focus 

on football as a main theme in more than three quarters of their news reporting (see Table 
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4: Theme football). Out of 126 news stories, football is at least a little mentioned in 105, 

which is a percentage of 83.4%. Al Jazeera English is the broadcaster with the highest 

number of news stories featuring football and the lowest, only four, not mentioning it at all, 

whereas BBC World News and CNN International are rather even, having it as the main 

topic in 32 news stories and not mentioning it in eight, respectively nine. 

 When reporting about football, the topic occurs to be most important during the 

event itself rather than in the week prior or after the World Cup. The focus then is on the 

matches and the playing teams. The most prominent teams are from Europe, featured as the 

main teams of reporting in 40.5% of all news items, not only explainable by the number of 

participating European teams, but also by their success (see Table 16: Football teams). 

Nevertheless, the African teams also play an important role in the broadcasters’ coverage, 

as the main focus is on them in about one quarter of the news stories. Here it is interesting 

to note that the number of news items featuring African teams and the South African 

Bafana Bafana regarding Al Jazeera English’s coverage is even, although South Africa did 

not make it further than the group stage.  

 Regarding the modality or evaluation of presentation of the topic from the 

broadcasters’ perspective, it can be noted that, in more than half of the material (54.8%), 

they report in a rather neutral fashion or even positive in almost one third of the coverage 

(28.6%). None of the three broadcasters takes a negative or pessimistic position. 

 Being another theme which is very much featured in the World Cup coverage and is 

strongly connected to the football event, the fans are at least highly mentioned or even the 

main topic in 54.7% of the coverage, whereas Al Jazeera English focuses on it almost 

double as often as BBC World News or CNN International (see Table 5: Theme fans).  

 Besides a strong emphasis on European fans (26.2%), the South African fans play 

the second important role in the news coverage. Together with the fans from other African 

countries, they make up more than a quarter of the reporting (27%). The clear focus on 

South African and African fans plays an important role in how the country is represented, 

as the people are a central part of the African culture.  

 The football fans are presented consistently positive, or at least neutrally. Only in 

two news items, one from BBC World News and one from Al Jazeera English, the reports 

are more critical, focusing, for example, on the hooligan problematic. 
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 One item that is strongly connected with the fan culture and used by many 

supporters, is the vuvuzela. Although, regarding the overall coverage, it plays a rather 

minor role, especially in the beginning of the World Cup, the trumpet is an important item 

of discussion, being at least mentioned or shown in 19% of all news stories. Against the 

general impression imparted by the media, the news stories report about it in a rather 

neutral way or even positively. Only Al Jazeera English discusses the vuvuzela problem 

critically or negatively in two items. 

 To gain insights into how South Africa is represented in the newscasts, one also has 

to take into account the less prominent topics that are, even though they are featured in a 

lower number of news stories, considered to be newsworthy and thus part of the media 

coverage. All these other topics, for example cultural diversity, social problems, racial 

issues and economy etc., that are not part of the coverage in about 80%-90% of the 

newscasts, are essential to understand how knowledge about South Africa is generated, as 

they indicate what has not been said and hence indirectly contribute to the media discourse. 

The tables can be found in the appendix under tables: key themes. 

 Cultural diversity, comprising all facets of South African culture, for example, 

traditions, music, dances, etc., is at least highly mentioned in about 5% of the newscast by 

BBC World News and Al Jazeera English. A striking difference is noticeable regarding 

CNN International, covering the South African way of life with more than one indicator in 

only two newscasts.  

 Similar results can be detected concerning the other researched key themes. 

Nonetheless, it has to be pointed out, that a clear difference exists between BBC World 

News and CNN International on the one hand and Al Jazeera English on the other. 

Regarding the event organization, social problems, criminality, historical references and 

economy, Al Jazeera English has a slightly stronger focus on those topics than the other 

two broadcasters. Whereas economy is never the main topic on CNN International, Al 

Jazeera English never reports about racial issues as the central focus, rather treating it as 

additional information.  

 The topic HIV/AIDS can be considered as perhaps the most interesting example 

regarding things that have not been said. Even though all broadcasters concentrate more or 

less on topics going beyond the actual football event, providing some sort of background 

information and additional knowledge about South Africa, there are things which have been 
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left out.  HIV and AIDS, frequently connected to the African country, as it has, according 

to the World Health Organization4, the highest rate of infections in the Sub Sahara region 

and often is an issue in the media, have been totally ignored by the coverage of BBC World 

News and CNN International. Only Al Jazeera English, reporting in a neutral and 

descriptive fashion, makes it the main topic in one report and mentions it highly in another, 

resulting in a final percentage of 1.6% of all newscasts. This fact indicates that such a 

sensitive topic, the connection of AIDS and sports, is neglected in favor of more positive 

developments. 

 Throughout, all those minor topics are presented neutrally and explanatory from a 

mostly objective and less judgmental position. Against all critiques expressed prior to the 

World Cup, criminality, for example, is reported from a neutral position rather than skeptic, 

pointing out the good developments the country has gone through. The negative or critical 

voices are almost not noticeable. Nevertheless, reporting about the possibility of criminal 

acts indicates that they were somehow expected to happen. 

 An additional variable that is part of the analysis, other African topics, is concerned 

with the question, whether the broadcasters focus on other events taking place in Africa, 

independently from the World Cup. It turns out, that in more than half of the newscasts by 

Al Jazeera English, 23 (54%), other news stories about the African continent are featured, 

followed by BBC World News with 16 (38.1%) and CNN International with only seven 

reports (16.7%). The news stories focus on events like the killings in Sudan, elections in 

Burundi, Niger or Guinea, for example, all happening without direct relation to the World 

Cup. Only a few are indirectly connected to the World Cup in South Africa, such as a 

former Ruanda general shot in Johannesburg, human trafficking or the bombings in 

Uganda, killing and injuring people watching the World Cup. 

 All these news are more or less clearly separated from South Africa, strongly 

connected to the country of occurrence, constituting a definite distinction between the 

African countries. This has not always been the case regarding the World Cup and its host 

country. Although, in 38.9% of all newscasts analyzed the clear distinction is made that the 

World Cup is South African, in 15.9% it is only pointed out to some extent, defining South 

Africa indeed as the venue, but treating it rather as a representative host for an African 

World Cup (see Table 19: Differentiation). Again it is Al Jazeera English who explicitly 

                                                            
4 http://apps.who.int/globalatlas/predefinedReports/EFS2008/full/EFS2008_ZA.pdf 



34 
 

differentiates in 23 newscasts (18.3%) between country and continent, followed by BBC 

World News, with 17 (13.5%) and CNN International with nine (7.1%). However, if one 

arises from the acceptance of differentiation to at least some extent, it looks slightly 

different. Then, BBC World News and CNN International differentiate at least to some 

extent in 20 (15.9%), respectively 19 (15%) newscasts and Al Jazeera English in 30 

(23.9%). Nevertheless, in 43.7%, the degree of differentiation is not assessable as it is not 

part of the discussion whether the World Cup was South African of African.  

 Summing up, the largest variety of different topics, besides football and fans, is 

visible in Al Jazeera English’s coverage, presenting them, alike the other two broadcasters, 

mainly in a neutral manner, but by comparison also raising critical voices. Moreover, Al 

Jazeera English is also the broadcaster with the majority of other African topics. Regarding 

the differentiation, it can be said, that all broadcasters indeed a clear distinction, ascribing 

the event to the country of South Africa. However, also here differences are noticeable and 

the three broadcasters can be put on a scale, starting with CNN International with the 

lowest rate of clear differentiation and ending with Al Jazeera English.  

 

4.2 Discourse Analysis 

As part of the qualitative analysis, three discursive events have been chosen: first, the 

coverage prior to the World Cup; second, the news from the opening day; and third, 

recapitulating reports about the World Cup’s legacy. The choice is based on the knowledge 

gained during the quantitative content analysis, with the aim of investigating multifaceted 

content. The discourse analysis targets at how the broadcasters reported, what they covered, 

that is, which topics they considered newsworthy to focus on, how they presented them and 

thus mediated knowledge about the host country. Similar to the content analysis, but more 

interpretative and with further insights, the qualitative study produces findings about how 

South Africa is represented within the specific discourse. Furthermore, it identifies certain 

similarities or differences between the three broadcasters.  
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4.2.1 Discourse: Pre-World Cup Coverage – Is South Africa Ready? 

The first block of analyzed newscasts aired on the 8th of June, three days before the 

tournament’s kickoff, demonstrates on what the broadcasters focus while posing the 

question if South Africa is ready and what the World Cup might bring to the host country. 

 

4.2.1.1 BBC World News: Racial Divisions United in Football? 

The first story by BBC World News, which is four minutes long, is shortly mentioned in the 

newscast’s headlines, but shown rather at the end. It is introduced by the anchor, who 

emphasizes the fact, that South Africa is the host, but the first World Cup takes place on 

African soil, followed by a correspondent’s report about South Africa’s color policy on 

economic issues, but also in connection to the World Cup. The main tenor lies on the 

economic situation in South Africa, seen from both sides, the white and black South 

Africans, and political demands.  

 The report points out the awareness of the enthusiasm of united fan groups and 

Nelson Mandela’s dream of a united rainbow nation, but critically mentions the still 

existing divisions between black and white. The controversial politician Julius Malema, 

president of the ANC Youth League, is heard about his vision to live like whites, who aim 

to “own” the country. Whereas the black politician aspires after more power, white farmers 

fear to lose their land to “underprivileged” people. A similar impression is mediated by 

white mineral company managers, who are afraid of the nationalization of their business 

and the requirement to have a certain number of non-white owners. Football is created as a 

tool to unite the two sides, but also as a sign of remaining inequalities, as the stadiums have 

been built by a majority of white-owned companies. The premier of the Limpopo province, 

a black politician, points out that “our people” will rise – the success of Mandela’s dream 

will depend on how many South Africans can eventually “find gold at the end of the 

rainbow” (BBC World News 2010-06-08). 

 The report clearly focuses on the existing racial divisions, supported by pictures and 

by the important actors featured, such as black politicians on the one hand, and white 

businessmen on the other, the white farmer and his black workers, as well as pictures of 

crowds with black African football fans and a group of white people who commemorate 

victims of black violence. Throughout, the report is dealing with these forms of a 
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represented binary opposition of black and white. This is also noticeable by the language 

used in the report, by the journalists and the people, applying terms indicating the important 

role skin color is still playing in South Africa, such as “colorful”, “the blacks” or “the 

whites”. Furthermore, the pronoun “they”, used by both sides when talking about the other, 

is deepening the impression of a racially divided country. Another crucial instrument is the 

use of symbols, for example, the golden trophy that may be unveiled by a black African, 

but not touched, or a gondola going up the stadium followed by the question if the rise of 

Mandela’s vision of a united nation can really match the soaring architecture of the 

stadiums.  

 While offering detailed background information about the host of the 2010 FIFA 

World Cup and its people, the news story tries to take a neutral position between the two 

oppositions, giving the word to both sides, the black Africans who want to be part of the 

society and business and the white South Africans who want to preserve their existence – 

emphasizing that the country is everything else but united. 

 

4.2.1.2 CNN International: World Cup Countdown 

Similar to the previous news story, CNN’s World Report on the football World Cup, 4.40 

minutes at the end of the newscast, is introduced by the anchor who, in a more entertaining 

fashion, adverts to the countdown clock, as well as defines Nelson Mandela as a figure that 

is inextricably connected to the host country. A short sequence about the former president 

is enriched by a comment of his wife Graca Machel, who describes him as a symbol that is 

“able to raise the values he has defined” (CNN International 2010-06-08). In the following 

report, the correspondent uses the 1995 rugby World Cup as an example to underline the 

existing social problems and the hopes strengthened by the football World Cup. 

 The 1995 rugby World Cup functions as a symbol that united people long divided 

by race. However, the racial relations are endangered by crime, violence and corruption, but 

people hope that the football tournament will revive the spirit of reconciliation. 

Furthermore, people hope for national pride. These hopes are underlined by pictures of 

South African flags on cars, alike in Germany during the 2006 FIFA World Cup. In 

interviews, South Africans, both black and white, express their excitement about the World 

Cup and what it will bring to the country. The South African president compares the sense 
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of euphoria with that when Mandela was released from jail. Nevertheless, also critical 

voices come to the foreground, seeing the World Cup as an “emotional glue”, but also the 

fair amount of despair and uncertainty for the economic future. To close the circle, a rugby 

match played at Soweto is used as a symbol of unification, bringing together black and 

white fans, who join the celebrations. Moreover, black and white Rugby players declare 

their support for Bafana Bafana. Despite the nation-building gestures, the report ends with 

the question, if the World Cup will really change anything or if the people will go back to 

the old days. 

 Although, this news story highlights a certain degree of racial division, the very 

literal language used is rather reconciliatory when people are talking about “we South 

Africans” or “our people”. Also, the actors, the voices that are heard, politicians, South 

African people and a scientist, are less critical towards existing inequalities and point out 

the hopes and chances the World Cup may bring. The undertone of this news story imparts 

a country happily united by sports, confirmed by pictures of celebrating rugby and football 

fans that is, nonetheless, facing an uncertain future.  

 

4.2.1.3 Al Jazeera English: Profit vs. Development 

Al Jazeera English’s News Hour contains two news items about the World Cup, one with 

4.20 minutes, shown in the first quarter of the whole newscast, and one with three minutes 

at the end in the sports sector. In the first part, the anchor lets his colleague in Johannesburg 

shortly describe the stadiums before giving over to a correspondent, who reports about the 

World Cup venues, unemployment, poverty in the townships and investments made for the 

tournament. The news story ends with a summary by the anchor situated in Johannesburg. 

 The main topic of the first part is the existing gap between rich and poor. It deals 

with the concerns that the expensive stadiums will be empty after the tournament posing the 

question “will the World Cup leave a lasting legacy or will it rather be a symbol of money 

squandered that could have been better used on development and education?” (Al Jazeera 

English 2010-06-08). Nevertheless, the fans are ready to support their country, a “country 

that is ready to host the World Cup” (Al Jazeera English 2010-06-08). Despite showing the 

electrifying atmosphere, the report questions the amount of money spent on the stadiums 

that will only host a few matches. A woman who lost her job since the stadiums are 
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finished even clearly calls them a waste of money. A political analyst cannot understand 

why so much money is spent on stadiums in a country with so much poverty. However, a 

World Cup official assures the use of the stadiums and that money is invested into schools 

and education to create employment. It is said, that the World Cup brings world-class 

infrastructure, “by far the best on the African continent”, but the poor people do not know 

how to benefit from it (Al Jazeera English 2010-06-08). Nevertheless, the South African 

people celebrate and blow their vuvuzelas. 

 The report features both, critical and supporting voices, giving the word to South 

African people in townships, to skeptics and to World Cup officials. The gap between poor 

and rich is underlined by the symbol of an old and a new stadium standing next to each 

other in Johannesburg. In this report that points out the existing inequalities in a rather 

explanatory fashion, taking a neutral position, the binary opposition lies in rich versus poor 

rather than black and white.  

 The second news item about the World Cup is rather concerned with the warm-up of 

the football tournament than additional background information. The anchor reports about 

training matches between Portugal and Mozambique, Spain and Poland and the German 

training session. Moreover, Franz Beckenbauer, vice-president of the German football 

federation DFB, praises the potential and quality of the players of the African football 

teams and hopes for their breakthrough. On the brink, a short report follows that brings out 

prisoners who stage their own football tournament and thus spiritually are part of the World 

Cup. 

 With both items, the Al Jazeera English news story features a broad range of 

information, which goes beyond racial issues. Both, white and black South Africans, 

express critique as well as hopes. Furthermore, it puts a strong focus on football, showing 

other participating teams but also comments about the other African teams. 

 

4.2.2 Discourse: The Opening Day 

The analysis of the second block of newscasts focuses on the opening day of the 2010 FIFA 

World Cup, 11th of June, and explores how the three broadcasters covered the opening 

ceremony, the opening match between the host country South Africa and Mexico and the 

celebrations of the day. 
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4.2.2.1 BBC World News: Opening Ceremony 

The BBC World News’ item is 6.20 minutes long and has a similar structure as the first 

BBC World News story analyzed. It is the first story after the headlines. Again, the anchor 

welcomes the audience and introduces the start of the World Cup, by reflecting on the 

opening ceremony. The following sequence features the sports editor from Johannesburg, 

who gives the word to fans, both South African and Mexican, reports from the opening 

ceremony and all topics related to the kickoff, for example Jacob Zuma’s speech, the 

vuvuzelas, Nelson Mandela’s absence etc. Back in the studio, the anchor compares the 

overall atmosphere with that on Mandela’s release from prison. It follows a second report 

from another correspondent on how the South African people and other fans experienced 

the World Cup opening.  

 In a really positive and excited fashion, rather talking about “us” Africans as an 

entity than South Africans, the first correspondent reports from the start of the “biggest 

sporting event on the planet” (BBC World News 2010-06-11). He frames the opening 

ceremony as a tribute to the six participating African countries showing their traditional 

dances, music and colorful clothing. Jacob Zuma calls it a defining moment for his country 

and that “a successful game will represent the entire continent of Africa in a more positive 

light” (BBC World News 2010-06-11). The fans, colorfully dressed up, are excited about 

the opening match and confident that the South African Bafana Bafana is going to win. The 

day is defined as a historic moment that means much more for the country than only a 

football match. Although, the emphasis lies on the celebrating fans, South Africans of all 

ages and backgrounds, Mandela’s absence due to the deadly accident of his great 

grandchild is also mentioned. Nevertheless, the significance of the moment becomes clear 

when Zuma relates the World Cup to the whole African continent and that “the time for 

Africa has come” (BBC World News 2010-06-11). Even though the match ended in a draw, 

not only the South African footballers were celebrating, but also the fans, blowing their 

vuvuzelas – mediating a sense of national anticipation. The second correspondent covers 

how the people outside the stadium experienced the day, painting the street with the 

rainbow nation’s flag, rapping about unity and pride and dancing with England fans or 

following the match together with the whole family and neighbors in their living room. A 

free fan park that was a war zone during the Apartheid and now became a venue of 

celebrations and a symbol for change is playing a central role. 
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 The news story tries to represent all facets of the opening day, the ceremony, the 

matches, the fans, and the South African people with their hopes. It is a throughout positive 

report, mirroring the joyful atmosphere and emphasizing the importance of the event for 

South Africa or rather Africa as a whole by linking it to the people’s lives as well as the 

country’s history.  

 

4.2.2.2 CNN International: World Cup Kickoff  

CNN International’s focus of the opening day is rather on the game itself. In 8.20 minutes, 

being the first story after the headlines, the anchor has a talk with the correspondent in 

Johannesburg, chatting about the opening match, the second match between France and 

Uruguay and the atmosphere surrounding the games. Moreover, fan reactions in Soweto, 

but also in France, Uruguay and Mexico are shown. Before reporting about Mandela’s 

family tragedy, the news story contains a lookout to the arriving England fans prior to the 

upcoming match between England and USA. 

 In this news item the screen within the screen chat by the anchor and the 

correspondent is interesting, showing either both talking about the “biggest football 

extravaganza in the world” or the correspondent and pictures from the stadium (CNN 

International 2010-06-11). Instead of concentrating on the ceremony, the report focuses on 

the football action, the results in an “uneven battle”, the fans and the energy felt in 

Johannesburg. Furthermore, questions about the crowds, the security and the logistics are 

asked, always keeping a distant wording, attesting that everything went well without any 

“stories about major issues” and that “the first day of the World Cup went off without a 

hitch” – it can be argued that this statement implies that problems have been expected 

(CNN International 2010-06-11). South Africans are shown, celebrating as if the country 

has already won and that everyone is looking forward to another month of partying.  

 Besides the matches, in this news story, which barely features the opening 

ceremony, the fans are playing a central role. It does not only concentrate on the crowds in 

South Africa, but on the people following the World Cup and supporting their teams from 

all over the world, giving the word to fans in Mexico, Uruguay and France. Furthermore, 

the news item contains a lookout towards the upcoming match between the USA and 

England that is specifically interesting for CNN International’s Anglo-American audience. 
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Except for the eye-catching screen within the screen technique where both, the anchor and 

the correspondent are visible at the same time, the news item also uses another way of 

intermediality by showing a slideshow of colorful fan photos while reporting about the 

celebrations. 

 

4.2.2.3 Al Jazeera English: Start of the Biggest Sporting Event 

Al Jazeera English reports from the opening day in a multipart report with three different 

news items, one directly after the headlines, another in the middle and the last at the end 

within the sports news. The first, 7.40 minutes, shows the anchor situated in Johannesburg, 

mentioning the match between France and Uruguay but mainly reflects on the opening 

game, a correspondent’s report about the opening ceremony and the match between South 

Africa and Mexico, as well as another reporter who stands in the fan zone interviewing 

football fans. The second part is only 30 seconds long, featuring the anchor who comments 

on live pictures from the fan zone during the match between France and Uruguay. The 

third, 4.40 minutes, begins with live pictures from the fan zone in Cape Town and 

information about the France-Uruguay match. Moreover, a correspondent reporting from 

Soccer City gives updates on the matches, the opening day as well as the arrival of other 

teams, such as the favorite Spain.  

 The key themes of the first item are the opening celebrations and the fans, defining 

the day as something special by using adjectives as “incredible”. The people are 

represented as friendly and throughout dressed in colorful costumes, fan outfits and 

traditional clothing. The significance of the opening day is underlined by relating it to the 

six years that have passed since South Africa was elected to be the host of this tournament, 

as well as 16 years since the birth of South African democracy. The World Cup clearly is 

connected to South Africa as a country, but the particularity that it is taking place on 

African soil for the first time plays an important role. The fans are celebrating as if they 

already won and talk about how happy they are that the country did it when everybody said 

they could not do it. The report from the fan zone mentions the ups and downs of the match 

but that it is nonetheless a proud moment for South Africa and its people, who play the 

vuvuzelas. Even though the focus is on the happy celebrations, also some critique is heard, 

like that the country was accused to be unable to do it or that three of the fans were injured 

when they rushed into the fan zone. 
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 The second news item only contains live pictures from the France-Uruguay match 

on the screen in the fan zone and explanatory comments by the anchor, shortly on the 

opening day, but mainly on the game itself. 

 The third part also gives an update on the second match of the day, but furthermore, 

the correspondent provides more information about the opening, a day “most South 

Africans will never forget” (Al Jazeera English 2010-06-11). Again, the content goes 

beyond the actual celebrations in the stadium, showing interviews with people who work on 

the street, preparing the place for the World Cup. Posing a critical question whether the 

country could handle such an event, the correspondent reports from the street while being 

surrounded by queuing cars, hinting at a possible incapability of organizing the mega-

tournament. Nevertheless, the people made it to the stadiums and the day is depicted as a 

success. The news story concludes with additional information about other teams, the 

arrival of Spain, Algeria’s chances, and Diego Maradona who comments about Argentina 

facing Nigeria, as well as South Korea’s upcoming match. 

 The news story by Al Jazeera English combines all important information, the two 

matches of the day enriched with live pictures, the opening celebrations and further 

information about other teams. Moreover, it focuses on the people’s voices, the celebrating 

fans but also the ordinary people who are indirectly part of the event. However, besides the 

throughout positive voices, also critique comes to the surface. 

 

4.2.3 Discourse: The Legacy of the 2010 FIFA World Cup 

As mentioned earlier, the third section of analysis is concerned with newscasts, which deal 

with the same theme, a reflection on the World Cup and its possible legacy, aired during the 

week before the final, but not on the same date. The reflection by Al Jazeera English was 

broadcasted on the 8th of July, BBC World News on the 9th and CNN International on the 

10th, whereas the chronological differences do not play a role regarding the results. 
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4.2.3.1 BBC World News: The World Cup as a Success? 

The three minutes long news item by BBC World News, shown rather towards the end of 

the newscast, is concerned with the question, whether the World Cup has been a success in 

the eyes of the South African people. Again, it is the anchor who gives over to the 

correspondent, reflecting on the World Cup.  

 The anchor denotes the World Cup as “African”, being a huge success with a ready 

infrastructure, little crime and the friendly welcome the fans received from the host. The 

description of a miraculous month for South Africa is underlined with pictures showing 

waving flags, dancing fans and noisy vuvuzelas. Nonetheless, the question is posed, how 

much the tournament really changed the country. However, skeptics have their faith 

restored and even the rich white petanque player is positively surprised. A former jobless 

black entrepreneur owns now a running catering business and praises the opportunity one 

gets only once in a lifetime. In a third sequence, “conservative Africans and Apartheid 

struggled veterans” are pointing out what they have learned from the others when 

volunteering during the World Cup (BBC World News 2010-07-09). But, for some South 

Africans – while showing a picture of young black football players in a township posing for 

a photograph – the World Cup was only a “distant distraction” (BBC World News 2010-07-

09). In the township, the people still live in poverty with broken promises. On the one hand, 

a young man points out that there is no improvement noticeable. On the other hand, a 

woman claims that the World Cup makes her proud and that she feels more alive.  

 The news story features numerous symbolic pictures and forms of representations. 

Although the language is rather neutral, the pictures are speaking for themselves. The report 

is full of binary oppositions of black and white, poor and rich, as well as hope and 

disappointment – race and origin are playing a crucial role. On the one hand, there are the 

rich white petanque players in clean clothes, on the other, there are the black kids playing 

football in the dirt of the townships. First, the white South Africans were skeptical towards 

the World Cup’s success, now being positively surprised, while the hopes of some black 

Africans have not been fulfilled – even though some do actually benefit from it, it is not 

clear how long it will last. An eye-catching narrative of this news item is the presentation of 

the actors in close-ups, looking rather emotionless into the camera while their voices 

comment from the off, not mirroring whether they see the tournament positively or rather 

disappointing.  
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4.2.3.2 CNN International: The Meaning of the World Cup 

CNN International’s report about the World Cup is divided into two parts, first 6.40 

minutes mainly about the final matches and at a later point 2.10 minutes about the meaning 

of the World Cup. The first part falls directly after the headlines, while the second is 

situated at the end of the entire newscast. 

 In the first part, the anchor primarily comments on the third place match between 

Germany and Uruguay, pointing out the “buzzing” and “electric” atmosphere. Furthermore, 

the item contains a lookout to the upcoming final between Spain and the Netherlands. Here, 

the anchor claims that CNN is following the story “from every angle” giving the voice to 

correspondents in Madrid and Amsterdam. 

 The second part features, besides the anchor’s introduction, a report by a 

correspondent about the opinions in South Africa’s society and the question what the World 

Cup means to the ordinary people. The clearly mediated message is that despite the harsh 

realities of everyday life, it has been built pride in the country. Although the kids have to 

play football in the dust, they feel like World Cup heroes, being proud, especially because 

one of the boys will be a part of the ball crew in the stadium during the final. His family is 

shown as passionate football fans, who are excited about the fact that the boy will 

experience the final in the stadium. It is said that the whole country seems to share the 

excitement and everyone is proud of how South Africa has organized the World Cup. The 

symbolic message written on the street saying, “[t]he trophy stays here” sums up the feeling 

of most South Africans – no matter who will win the final, the real winners are the South 

African people (CNN International 2010-07-10). The World Cup is described as a 

appreciated diversion from the worries about crime, unemployment or a broken education 

system and as the interviewed newspaper columnist Justice Malale puts it, the World Cup 

“reminds us that we are good people” (CNN International 2010-07-10).  

 The aim of the news report to show how the ordinary people experienced the time of 

the World Cup is fulfilled and even if the people are living a harsh life, they are all happy 

about what the World Cup has brought to them – no matter if their life did not significantly 

change and they still have to play on a dusty football pitch equipped with a goal that barely 

stands upright. This representation of the difficult township life that has been eased by 

football is strongly emphasized, underlined by the correspondent’s concluding comment 
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that “South Africans will remember this past month as a gentle happy time when the world 

stopped to watch football in their backyards” (CNN International 2010-07-10).  

 

4.2.3.3 Al Jazeera English: The Mixed Legacy of the World Cup 

The coverage of Al Jazeera English consists of two parts, a first five minutes long item 

about South Africa’s wildlife and a second, 5.30 minutes, about the World Cups legacy for 

Cape Town. Both stories occur rather in the second half of the newscast, whereas part two 

falls into the sport sector at the end. 

 After the anchor’s introduction, the correspondent puts Al Jazeera English’s 

intention into words, namely that “one of the things we tried to do during our World Cup 

coverage here in South Africa is to show all aspects of life, and that includes wildlife” (Al 

Jazeera English 2010-07-08). He reports about the African animals and how they are in 

danger. Mostly at risk are the rhinos, threatened by poachers in helicopters who want their 

horn. The fact that trophy hunting is allowed to a certain extent and thus causing that rhino 

horn, valuable in traditional Asian medicine, enters the illegal market is highly criticized.  

 The report contrasts descriptions about the “beautiful” and “gorgeous” animals that 

are tried to be conserved with disturbing and brutal pictures of a rhino that survived an 

attack by the poachers, underlined by a dramatizing use of language when indicating that 

“death from the air could come at any time” (Al Jazeera English 2010-07-08). The owner 

of a private reserve and a representative of Animal Rights Africa point out the importance 

of preserving the African wildlife. The correspondent shows himself close to the events, 

petting a cheetah and playing around with a lion baby, being, on the one hand, an 

ambassador of the beauties of the country, but also, on the other hand, he tells about the 

risks the wildlife is facing. 

 The second part focuses on the football event. First, the anchor comments on the 

teams, especially the Netherlands who have reached the final, followed by a report about 

the legacy the World Cup has for Cape Town. Finally, the news item contains a lookout to 

the 2014 FIFA World Cup in Brazil. 

 After the comment on the Netherland’s football team and a sequence about the 

coach at a press conference talking about their chances, the correspondent reports from 
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Cape Town – for the city the World Cup is already over after eight matches have been 

played and about a million supporters have passed through the fan sites. The legacy for 

Cape Town is described as rather mixed, as not everybody is pleased with it. While the 

2010 FIFA World Cup filled the stadiums, an alternative tournament has taken place, the 

Poor People’s World Cup – an event for everyone who feels that the actual tournament is 

ignoring the needs of the masses. A woman in close-up says that “they’ve got money for 

that. How come they can’t give the money to the people?” (Al Jazeera English 2010-07-

08). It strongly indicates that she does not feel part of the World Cup’s legacy. The 

alternative World Cup is played in the shadow of a stadium renovated at a cost of 50 

million dollars and used only for one training session. The organizer of the Poor People’s 

World Cup is convinced that money is wasted. The criticism goes even further regarding 

Cape Town’s main stadium that cost about half a billion dollars, run by a private company 

and no local football club has the support required to use it – while cricket and rugby 

already have their venues.  

 Nevertheless, more than a million fans from South Africa and abroad were passing 

through the city and the organizers are sure that the long-term benefits could be for 

everyone. The director of operations is sure that South Africa “as a destination and a nation 

showing the world that we can deal with mega-events in each facet […], I think we have 

really proven the point beyond any doubts now” (Al Jazeera English 2010-07-08). 

Although, the South Africans speak of a renewed sense of national unity, a scientist from 

the South Africa Sport Science Institute doubts that the investments made on the high level 

will filter down to the masses.  

 The report features both sides, the optimists and the more critical points of view, 

supported by voices of the people, but also officials and scientists that are shown in close-

ups to reduce the emotional distance. The correspondent brings the two-sided tune to the 

point when stating that it is “[n]o question that the World Cup has been an organizational 

success for the city, but once the vuvuzela blowing stops, FIFA will be hoping there’s more 

than just disenchantment left behind” (Al Jazeera English 2010-07-08). 
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4.3 Concluding Discussion of Results 

The application of both methods, when being connected, draws a certain picture of 

findings, that enables an insight into how South Africa is represented in the 2010 World 

Cup news narratives of the three transnational television broadcasters. In dependence on the 

research questions, the main results are analyzed, evaluated and connected to relevant 

literature.  

 Both approaches, the quantitative content analysis and the qualitative discourse 

analysis, have shown, that football and its fans are the main topic to be considered as 

newsworthy – not surprising, as the FIFA World Cup is a football mega-event and 

television is known to be the sport’s main channel establishing an interdependent 

relationship with the medium (cf. Boyle & Haynes 2004:7). Even though football is the 

central theme, when standing alone, it does not tell us much about how South Africa is 

represented in the news coverage. The topic has to be brought in connection to other themes 

of importance, as well as how it is presented and in doing so depicts the South African 

population in a particular fashion. As the 2010 FIFA World Cup was the first tournament of 

its kind taking place on African soil, it has a certain degree of significance, being a rather 

unknown place for the majority of football-interested people in the world. Here, the media 

adopt an important role in bridging geographical distances and thus contributing to the 

impression that the globe is getting smaller and people are moving closer together (cf. Lacy 

1998:20). In connection with the football event, South Africa is indeed represented in a 

certain way, framed as the deviant factor when hosting the tournament as the first African 

country and thereby entering our knowledge as being the other.  

 Although, the fact that other topics covered, in comparison to football, play a rather 

minor role regarding their frequency, does not make them less important and together with 

football they form the overall picture imparted and perceived, an image of a friendly and 

world open country, still struggling with its historical past and existing racial and economic 

differences, nonetheless being hopeful towards the changes the World Cup may bring.  

 Whereas the content analysis highlights on which topics the focus is and how they 

are presented, at this point, the discourse analysis enables a deeper view into the material, 

demonstrating the similarities and differences in the broadcasters’ coverage more clearly – 

above all regarding the use of certain narratives, news frames or particular forms of 

representation. 
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 Being considered as the other, the deviant, South Africa is observed in a special 

way. As Downing and Husband point out, skin color is a key marker of difference (cf. 

Downing & Husband 2005:3). Especially the discourse analysis clarifies, how color and 

thus race play a significant role in the coverage – not only in terms of defining the 

distinctions compared to Western societies, but first of all in pointing out the still existing 

racial differences within the country, based on historical, as well as political and economic 

circumstances. The binary opposition between black and white can be mainly found in the 

coverage by BBC World News and CNN International, whereas Al Jazeera English only 

focuses on the racial diversity in connection with other topics, for example, economic 

issues. Together with the economic opposition of rich and poor, a traditional power 

structure is mediated, the dominant and rich white South Africans, first being skeptic 

towards the football event, and the poor black ordinary people hoping to benefit from the 

tournament. These mediated binary oppositions are strongly stereotyped as being framed in 

a post-colonial proportion of the prevailing white upper class that is subduing the black 

workers, and thus correlating with general classificatory schemes that prevail in our society, 

maintaining, according to Hall, the social and symbolic order (cf. Hall 1997b:257f). In 

addition, Hall argues that this phenomenon “tends to occur where there are inequalities of 

power that is directed to subordinated or excluded groups” (Hall 1997b:258). It has to be 

made clear, that the coverage of the broadcasters does not shape the degree of those power 

relations, but depicts the still existing social and economic inequalities and cultural 

differences. 

 As mentioned earlier, Nothias detected a certain degree of afro-pessimism in the 

coverage of French and British newspaper articles on the 2010 World Cup (cf. Nothias 

2010). This pessimism is also noticeable in the World Cup coverage of the three 

transnational broadcasters, not in terms of highlighting its existence but in relating it to the 

success of the event, disproving the doubts that have been expressed prior to the 

tournament. Here, especially CNN International’s, but to a certain extent also BBC Word 

News’ coverage depict it in a very positive fashion. Moreover, CNN International imparts a 

notion of a happily united country that is, with the help of the football tournament, on the 

best way to overcome internal divisions. Even though the style of reporting is very neutral 

end explanatory, the undertone, the topics that are covered and the way in which they are 

reported, mirrors the excitement and gratification concerning the success of the event and 

the benefits it may bring to the country and its people.  
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 This positive spirit is underlined by the actors that are being heard in the newscasts. 

Featuring people from all social levels, politicians, scientists, businesspersons, simple 

entrepreneurs, fans, officials and ordinary people living in the townships, the statements are 

mainly positive and optimistic. This is different regarding Al Jazeera English. Even though 

the coverage gives the word to the same actors, often both sides, the supporters and critics 

within those groups, are heard. It shows that both opinions, the optimism and pessimism, 

spread through all social groups. Furthermore, Al Jazeera English focuses on a broader 

variety of topics – not only related to South Africa during the World Cup, but also 

regarding the whole African continent. This can be explained by two factors, first by the 

double amount of air time compared to the primetime news of CNN International and BBC 

World News, and second by the geographical resources, as the broadcaster has 12 bureaus 

in Africa and is thus in a good position to provide news from under-reported parts of the 

world (cf. Chalaby 2009:178). However, all three broadcasters underline the local 

conditions, by availing themselves of a tight network of correspondents offering large 

amounts of additional background information and thus giving “unique insight into local 

cultures” (Chalaby 2009:108f).  

 This additional information that provides insights into the South African culture 

leads to the conclusion that all three broadcasters actually differentiate between the country 

South Africa and the African continent to a certain extent. Although the World Cup as a 

whole is pointed out to have crucial importance for the continent and hence a possible 

influence also on other African countries, the occurrence of particular events or the 

existence of certain problems is clearly defined as either South African or African, 

depending on where they happen or subsist.  

 The conducted analyses show, that all three broadcasters depict the South African 

country in a comparable way. Whereas CNN International emphasizes the positive sides of 

the event and strongly focuses on football, BBC World News takes South Africa’s historical 

past into account – both pointing out the racial differences. Solely Al Jazeera English’s 

coverage contains a few obvious differences regarding the variety of featured topics and 

their evaluation, by clearly featuring both skeptic and optimistic voices. These distinctions 

can be explained by several factors, first, for example, the length of the newscasts, which 

gives Al Jazeera English more time to report on additional information, for example, South 

Africa’s wildlife; and second, the geographical resources, which provide the broadcaster 

with the highest number of bureaus on the African continent. And after all, Al Jazeera 
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English perceives itself as a “bridge between communities” with the mission of bringing 

“understanding through others’ perspectives for audiences around the world” (Chalaby 

2009:178). Moreover, Al Jazeera English’s focus on economic issues rather than on racial 

ones distinguishes the broadcaster from the other two. Nonetheless, all three broadcasters 

focus on similar topics, feature the same actors and impart a throughout positive tune. 

 

 

5. Conclusion  

5.1 Summarizing Thoughts 

The purpose of this study is to reveal how South Africa is represented in the transnational 

television news during the 2010 FIFA World Cup by looking at which newsworthy topics 

are used to describe the happenings and how they are reported. The application of the 

methods and thus the detailed analysis of the transnational newscasts enable to explain and 

understand how South Africa is represented within the researched media discourse.  

 As the theoretical framework, with a focus on the relation of news media and sports, 

and the discussion of the results demonstrate, it is not unusual that the actual motive of the 

sports mega-event, the football together with its fans, is the most newsworthy theme. 

However, besides the sport itself, the fact that South Africa was the first African country to 

be the host for such a tournament, is out of the ordinary – probably causing a particular way 

of media interest and attention. Already this matter of fact leads to the depiction of being 

different. Though, not only South Africa as the deviant factor is in the focus of the media, 

but also the divisions within the country – the otherness of the different social groups. 

Although the World Cup raised hopes of an intra-national unification, the broadcasters 

emphasize those splits, yet in a slightly different manner. Furthermore, they use certain 

opposed preconceptions that prevail throughout history. Whereas Al Jazeera English points 

out the economic inequalities, in some way connected to skin color, BBC World News and 

CNN International clearly focus on racial differences. Although, transnational television 

news are aimed at an international audience and thus face the demand of offering a broad 

perspective on ongoing issues, these binary oppositions appear rather stereotyped.  
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 Nevertheless, the mediated spirit is quintessentially positive. Even though, the 

skepticism prior to the tournament, whether South Africa would be able to organize such a 

mega-event, still is part of the news coverage, the tenor of a successful event spreads 

throughout the news discourse. The rather clear differentiation the broadcasters make 

between the South African country and the African continent possibly is a significant shift. 

Existing problems are not solely referred to the Dark Continent, but specifically to the host. 

Similarly, the achievements are ascribed to South Africa, although it has been made clear 

that the whole continent might profit from the World Cup. 

 In addition, the study of the newscasts facilitates a comparison of how the three 

different broadcasters cover the World Cup and thus represent the host country. Especially 

regarding BBC World News and CNN International, more similarities than differences can 

be found. As previously explained in the discussion, it is mainly Al Jazeera English’s 

coverage that differs concerning the length of the newscasts, a broader range of topics and a 

different focus on certain themes and additional background information. 

 

5.2 Reflection, Contribution and Prospects 

To investigate the representation of South Africa in transnational television news turned out 

to be very interesting, giving unique insights into how South Africa is depicted during such 

a sports mega-event, the practice of transnational news discourse, providing global news to 

an international audience by offering additional background information, and the 

specificities of the three broadcasters. This cannot only be ascribed to the fact, that previous 

research mainly concentrates on sports coverage in general rather than on newscasts, but 

also that the transnational news coverage differs from national news reporting. Reasons for 

that can be twofold, first due to the different audience that is based all around the globe, and 

second because of the broadcasters’ larger resources of a tight net of correspondents and 

broadcasting studios, which enable a media coverage that goes beyond borders. 

Nevertheless, the findings suggest that even though the broadcasters report to a specific 

audience, in a certain way, their forms of representation go hand in hand with existing 

concepts of race and social issues. 

 By combining the two methods, the quantitative content analysis and the qualitative 

discourse analysis emerge to be a fertile approach as they complement each other in their 



52 
 

production of findings and neutralization of possible weaknesses. According to Bryman, 

the results of qualitative research are difficult to generalize (cf. Bryman 1995:143). 

Discourse analysis, based on a variety of concepts, is a method that is rather interpretative 

and highly dependent on the researcher’s subjectivity, constantly demanding self-reflection 

on the own research practice (cf. Rose 2007:168). Compared to quantitative approaches that 

are more systematic and traceable, qualitative research draws on various strategies of 

operationalization, demanding more transparency to cope with the accounts of validity and 

reliability (cf. Creswell 2009:145, 190).  

 Due to the fact that it is rather difficult to draw general conclusions by conducting 

only a discourse analysis, the decision was made to base it on a systematic content analysis, 

concerned with a large sample of media material. Hence, the combination of both methods 

strengthens the reliability and credibility of the findings. Whereas the quantitative study 

aims to reveal what has been covered during 42 days and how the events have been 

evaluated and judged from the journalistic perspective, as well as to define the material for 

the qualitative research, the discourse analysis offers a deeper view into how the stories are 

presented. As discourse analysis demands a high degree of transparency, the categories of 

research, such as the structure, the themes, the actors, etc. are clearly defined to enable 

other researchers to follow the process. With regard to the content analysis, the inclusion of 

an independent coder who, on the one hand, exposed weaknesses of the coding scheme, and 

on the other hand helped to improve and clarify the categories, is a valuable step.  

 In general, the thesis contributes to the field of media studies in various ways. First, 

it reveals how a nation, the host country, is represented in the news discourse during the 

2010 FIFA World Cup. Second, it demonstrates how transnational television broadcasters 

deal with the cultural representation of a nation and its people and which topics are used to 

depict a country like South Africa, that is perceived as being different. Third, it can 

function as a basis for future research that is concerned with factors that are not considered 

in this study.  

 How the represented image of South Africa was actually perceived by the audience, 

has not been studied in this thesis. In the future it can be appealing to explore with the help 

of audience studies, for example, individual interviews or focus groups, how far mediated 

representations of a nation correlate with the viewers’ perception. Furthermore, it can be 

fruitful to compare the transnational media coverage of the 2010 World Cup in South 
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Africa with future World Cups, for example, 2022 in Qatar, a decision made by the FIFA 

that is highly criticized, or the “deviant” and the “ordinary” in contrasting, for instance, the 

news coverage on South Africa and the 2006 FIFA World Cup in Germany. 
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7. Appendix 

 

Coding Scheme 

Variable Sub-category Explanation 
Identification   
Broadcaster  1- BBC World News 

2- CNN International 
3- Al Jazeera English 

 

Date  Date of the broadcast 
Length  Length of the news item about the FIFA World Cup 
Differentiation 0- not assessable 

1- no 
2- to some extent 
3- yes 

Aims at the extent of differentiation between South 
Africa and the African continent; if it is, for 
example clearly pointed out that something is a 
South African issue, or related to the whole 
continent. 

Football  The sport itself, the event, teams, matches 
Fans  All kinds of depicted football fans. 
Vuvuzela  Treated as an issue that is connected to the fans, but 

depicted separately 
Cultural Diversity  Cultural practices, music, dance, art, traditions etc. 
Event organization  All organizational factors, fan parks, infrastructure, 

stadiums etc. 
Social Problems  Poverty, hunger, corruption etc. 
Criminality  All criminal acts, e.g. mugging, rape, murder. 
HIV/AIDS  Issue of HIV and AIDS. 
Historical references  Apartheid, colonialism, historical figures. 
Politics  Acts, decisions, personalities. 
Racial issues  Issues focusing on race and ethnicity. 
Economy  Economic factors such as the WC economy itself 

but also local vendors etc. 
 Frequency of the key themes: 

0- not mentioned 
1- little mentioned 
2- highly mentioned 
3- fully mentioned 

To what extent a theme is present in the newscast; 
not at all, little (one indicator), highly (two or more 
indicators) or fully (main focus, whereas each 
newscast may have up to three main topics). 

 Presentation of the key themes 
from the journalists’ perspective: 

0-   not assessable 
1-   negative/pessimistic 
2- neutral/descriptive 
3- positive/optimistic  

How the topic is evaluated from the journalists’ 
perspective; e.g. even criminality could be 
presented optimistically in the light of positive 
developments regarding statistics. Depending on 
the actors’ emotions and language used. 

Fan groups 0- not assessable 
1- European 
2- South/North American 
3- Asian/Oceanic  
4- African 
5- South African 

Aims at the fan group that is featured the most. A 
distinction is made between South African and 
African, including all the other African 
participating countries such as Ghana, Ivory Coast, 
Nigeria, Cameroon and Algeria. 

Teams 0- not assessable 
1- European 
2- South/North American 
3- Asian/Oceanic 
4- African 
5- South African 

Shows on which team the main focus lies. 

Other topics on 
Africa 

0- No 
1- Yes 

Topics/events taking place in Africa apart from the 
WC, also if no reports about the WC took place. 
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Table 1: Sample content analysis 

 BBC World News CNN International Al Jazeera English Total 

N newscasts 42 42 42 126 

N minutes 134.40 218.00 333.20 686.00 

 

 

Table 2: Pilot reliability test 

 
 

Percent 
Agreement 

Scott’s 
Pi 

Cohen’s 
Kappa 

Krippendorff’s 
Alpha 

N 
Agreements 

N 
Disagreements 

N  
Cases 

N  
Decisions 

Differentiation 80% 0.709 0.71 0.718 12 3 15 30 
Football 93,3% 0.855 0.856 0.86 14 1 15 30 
Fans 60% 0.375 0.408 0.396 9 6 15 30 
Vuvuzela 73.3% 0.471 0.478 0.489 11 4 15 30 
Cultural 
Diversity 

86.7% 0.605 0.615 0.618 13 2 15 30 

Event 
Organization 

80% 0.670 0.674 0.681 12 3 15 30 

Social 
Problems 

80% 0.65 0.654 0.661 12 3 15 30 

Criminality 66.7% 0.351 0.364 0.372 10 5 15 30 
HIV/AIDS 100% 1 1 1 15 0 15 30 
Historical 
References 

80% 0.650 0.662 0.661 12 3 15 30 

Politics 73.3% 0.469 0.472 0.488 11 4 15 30 
Racial issues 80% 0.441 0.471 0.461 12 3 15 30 
Economy 86%7 0.615 0.615 0.628 13 2 15 30 
 

Table 3: Reliability test 

 
 

Percent 
Agreement 

Scott’s 
Pi 

Cohen’s 
Kappa 

Krippendorff’s 
Alpha 

N 
Agreements 

N 
Disagreements 

N  
Cases 

N  
Decisions 

Differentiation 90% 0.811 0.813 0.814 27 3 30 60 
Football 90% 0.705 0.709 0.71 27 3 30 60 
Fans 86.7% 0.798 0.799 0.801 26 4 30 60 
Vuvuzela 96.7% 0.736 0.737 0.74 29 1 30 60 
Cultural 
Diversity 

93.3% 0.722 0.722 0.727 28 2 30 60 

Event 
Organization 

90% 0.708 0.712 0.713 27 3 30 60 

Social 
Problems 

86.7% 0.68 0.683 0.685 26 4 30 60 

Criminality 93.3% 0.774 0.774 0.778 28 2 30 60 
HIV/AIDS 100% 1 1 1 30 0 30 60 
Historical 
References 

93.3% 0.725 0.726 0.73 28 2 30 60 

Politics 90% 0.781 0.781 0.784 27 3 30 60 
Racial issues 93.3% 0.722 0.725 0.727 28 2 30 60 
Economy 90% 0.661 0.665 0.667 27 3 30 60 
Pres. football 93.3% 0.879 0.879 0.881 28 2 30 60 
Pres. fans 80% 0.665 0.676 0.671 24 6 30 60 
Pres. Vuvuzela 96.7% 0.821 0.821 0.824 29 1 30 60 
Pres culture 93.3% 0.725 0.725 0.729 28 2 30 60 
Pres. event 90% 0.656 0.66 0.662 27 3 30 60 
Pres. social 
problems 

90% 0.735 0.735 0.739 27 3 30 60 

Pres. 
criminality 

93.3% 0.725 0.727 0.729 28 2 30 60 

Pres. AIDS 100% 1 1 1 30 0 30 60 
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Pres. historical 90% 0.689 0.692 0.694 27 3 30 60 
Pres. politics 93.3% 0.799 0.799 0.802 28 2 30 60 
Pres. race 93.3% 0.725 0.726 0.73 28 2 30 60 
Pres. economy 90% 0.661 0.663 0.667 27 3 30 60 
Fan groups 83.3% 0.775 0.776 0.779 25 5 30 60 
Teams 90% 0.84 0.84 0.843 27 3 30 60 
Other African 
topics 

90% 0.788 0.791 0.792 27 3 30 60 

 

 

Tables: Key themes 

Table 4: Theme football 

 Not 

mentioned 

Little 

mentioned 

Highly 

mentioned 

Fully 

mentioned 

Total 

BBC Number of broadcasts: 8 1 1 32 42 

% in total sample: 6.3% 0.8% 0.8% 25.4% 33.3% 

CNN Number of broadcasts: 9 0 1 32 42 

% in total sample: 7.1% 0.0% 0.8% 25.4% 33.3% 

AJE Number of broadcasts: 4 1 3 34 42 

% in total sample: 3.2% 0.8% 2.4% 27.0% 33.3% 

Total: N in total sample: 21 2 5 98 126 

% in total sample: 16.7% 1.6% 4.0% 77.8% 100% 

        83.4% 

Table 5: Theme fans 

 Not 

mentioned 

Little 

mentioned 

Highly 

mentioned 

Fully 

mentioned 

Total 

BBC Number of broadcasts: 21 2 12 7 42 

% in total sample: 16.7% 1.6% 9.5% 5.6% 33.3% 

CNN Number of broadcasts: 20 5 11 6 42 

% in total sample: 15.9% 4.0% 8.7% 4.8% 33.3% 

AJE Number of broadcasts: 9 0 22 11 42 

% in total sample: 7.1% 0.0% 17.5% 8.7% 33.3% 

Total: N in total sample: 50 7 45 24 126 

% in total sample: 39.7% 5.6% 35.7% 19.0% 100% 

                   54.7% 
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Table 6: Theme vuvuzela 

 Not 

mentioned 

Little 

mentioned 

Highly 

mentioned 

Fully 

mentioned 

Total 

BBC Number of broadcasts: 36 3 1 2 42 

% in total sample: 28.6% 2.4% 0.8% 1.6% 33.3% 

CNN Number of broadcasts: 35 3 2 2 42 

% in total sample: 27.8% 2.4% 1.6% 1.6% 33.3% 

AJE Number of broadcasts: 31 1 6 4 42 

% in total sample: 24.6% 0.8% 4.8% 3.2% 33.3% 

Total: N in total sample: 102 7 9 8 126 

% in total sample: 81.0% 5.6% 7.1% 6.3% 100% 

        19.0% 

 

Table 7: Theme cultural diversity 

 Not 

mentioned 

Little 

mentioned 

Highly 

mentioned 

Fully 

mentioned 

Total 

BBC Number of broadcasts: 36 0 4 2 42 

% in total sample: 28.6% 0.0% 3.2% 1.6% 33.3% 

CNN Number of broadcasts: 39 1 1 1 42 

% in total sample: 31.0% 0.8% 0.8% 0.8% 33.3% 

AJE Number of broadcasts: 34 1 3 4 42 

% in total sample: 27.0% 0.8% 2.4% 3.2% 33.3% 

Total: N in total sample: 109 2 8 7 126 

% in total sample: 86.5% 1.6% 6.3% 5.6% 100% 
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Table 8: Theme event organization 

 Not 

mentioned 

Little 

mentioned 

Highly 

mentioned 

Fully 

mentioned 

Total 

BBC Number of broadcasts: 36 0 3 3 42 

% in total sample: 28.6% 0.0% 2.4% 2.4% 33.3% 

CNN Number of broadcasts: 25 0 4 3 42 

% in total sample: 27.8% 0.0% 3.2% 2.4% 33.3% 

AJE Number of broadcasts: 28 1 9 4 42 

% in total sample: 22.2% 0.8% 7.1% 3,2% 33.3% 

Total: N in total sample: 99 1 16 10 126 

% in total sample: 78.6% 0.8% 12.7% 7.9% 100% 

 

 

Table 9: Theme social problems 

 Not 

mentioned 

Little 

mentioned 

Highly 

mentioned 

Fully 

mentioned 

Total 

BBC Number of broadcasts: 37 0 1 4 42 

% in total sample: 29.4% 0.0% 0.8% 3.2% 33.3% 

CNN Number of broadcasts: 37 1 1 3 42 

% in total sample: 29.4% 0.8% 0.8% 2.4%% 33.3% 

AJE Number of broadcasts: 29 3 6 4 42 

% in total sample: 32.0% 2.3% 4.8% 3.2% 33.3% 

Total: N in total sample: 103 4 8 11 126 

% in total sample: 81.7% 3.2% 6.3% 8.7% 100% 
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Table 10: Theme criminality 

 Not 

mentioned 

Little 

mentioned 

Highly 

mentioned 

Fully 

mentioned 

Total 

BBC Number of broadcasts: 37 2 2 1 42 

% in total sample: 29.4% 1.6% 1.6% 0.8% 33.3% 

CNN Number of broadcasts: 37 3 1 1 42 

% in total sample: 29.4% 2.4% 0.8% 0.8% 33.3% 

AJE Number of broadcasts: 36 1 2 3 42 

% in total sample: 28.6% 0.8% 1.6% 2.4% 33.3% 

Total: N in total sample: 110 6 5 5 126 

% in total sample: 87.3% 4.8% 4.0% 4.0% 100% 

 

 

Table 11: Theme HIV/AIDS 

 Not 

mentioned 

Little 

mentioned 

Highly 

mentioned 

Fully 

mentioned 

Total 

BBC Number of broadcasts: 42 0 0 0 42 

% in total sample: 33.3% 0.0% 0.0% 0.0% 33.3% 

CNN Number of broadcasts: 42 0 0 0 42 

% in total sample: 33.3% 0.0% 0.0% 0.0% 33.3% 

AJE Number of broadcasts: 40 0 1 1 42 

% in total sample: 31.7% 0.0% 0.8% 0.8% 33.3% 

Total: N in total sample: 124 0 1 1 126 

% in total sample: 98.4% 0.0% 0.8% 0.8% 100% 
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Table 12: Theme historical references 

 Not 

mentioned 

Little 

mentioned 

Highly 

mentioned 

Fully 

mentioned 

Total 

BBC Number of broadcasts: 38 2 0 2 42 

% in total sample: 30.2% 1.6% 0.0% 1.6% 33.3% 

CNN Number of broadcasts: 40 0 1 1 42 

% in total sample: 31.7% 0.0% 0.8% 0.8% 33.3% 

AJE Number of broadcasts: 33 4 2 3 42 

% in total sample: 26.2% 3.2% 1.6% 2.4% 33.3% 

Total: N in total sample: 111 6 3 6 126 

% in total sample: 88.1% 4.8% 2.4% 4.8% 100% 

 

 

Table 13: Theme political references 

 Not 

mentioned 

Little 

mentioned 

Highly 

mentioned 

Fully 

mentioned 

Total 

BBC Number of broadcasts: 33 4 5 0 42 

% in total sample: 26.2% 3.2% 4.0% 0.0% 33.3% 

CNN Number of broadcasts: 39 1 2 0 42 

% in total sample: 31.0% 0.8% 1.6% 0.0% 33.3% 

AJE Number of broadcasts: 31 7 3 1 42 

% in total sample: 24.6% 5.6% 2,4% 0.8% 33.3% 

Total: N in total sample: 103 12 10 1 126 

% in total sample: 81.7% 9.5% 7.9% 0.8% 100% 
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Table 14: Theme racial issues 

 Not 

mentioned 

Little 

mentioned 

Highly 

mentioned 

Fully 

mentioned 

Total 

BBC Number of broadcasts: 40 0 1 1 42 

% in total sample: 31.7% 0.0% 0.8% 0.8% 33.3% 

CNN Number of broadcasts: 40 1 0 1 42 

% in total sample: 31.7% 0.8% 0.0% 0.8% 33.3% 

AJE Number of broadcasts: 38 3 1 0 42 

% in total sample: 30.2% 2.4% 0.8% 0.0% 33.3% 

Total: N in total sample: 118 4 2 2 126 

% in total sample: 93.7% 3.2% 1.6% 1.6% 100% 

 

 

Table 15: Theme economy 

 Not 

mentioned 

Little 

mentioned 

Highly 

mentioned 

Fully 

mentioned 

Total 

BBC Number of broadcasts: 37 0 3 2 42 

% in total sample: 29.4% 0.0% 2.4% 1.6% 33.3% 

CNN Number of broadcasts: 40 1 1 0 42 

% in total sample: 31.7% 0.8% 0.8% 0.0% 33.3% 

AJE Number of broadcasts: 33 1 5 3 42 

% in total sample: 26.2% 0.8% 4.0% 2.4% 33.3% 

Total: N in total sample: 110 2 9 5 126 

% in total sample: 87.3% 1.6% 7.1% 4.0% 100% 
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Table 16: Football teams: 

 Not 

assessable 

European South/North 

American 

Asian/ 

Oceanic 

African South 

African 

Total 

BBC Number: 11 18 5 0 5 3 42 

% in sample 8.7% 14.3% 4.0% 0.0% 4.0% 2.4% 33.3% 

CNN Number: 11 13 6 0 8 4 42 

% in sample 8.7% 10.3% 4.8% 0.0% 6.3% 3.2% 33.3% 

AJE Number: 7 20 5 0 5 5 42 

% in sample 5.6% 15.9% 4.0% 0.0% 4.0% 4.0% 33.3% 

Total Number: 29 51 16 0 18 12 126 

% in total 23.0% 40.5% 12.7% 0.0% 14.3% 9.5% 100% 
 

 

 

Table 17: Fan groups 

 Not 

assessable 

Europea

n 

South/Nort

h American 

Asian/ 

Oceanic 

African South 

African 

Total 

BBC Number: 21 8 3 0 3 7 42 

% in sample 16.7% 6.3% 2.4% 0.0% 2.4% 5.6% 33.3% 

CNN Number: 20 8 3 0 6 5 42 

% in sample 15.9% 6.3% 2.4% 0.0% 4.8% 4.0% 33.3% 

AJE Number: 8 17 3 1 3 10 42 

% in sample 6.3% 13.5% 2.4% 0.8% 2.4% 7.9% 33.3% 

Total Number: 49 33 9 1 12 22 126 

% in total 38.9% 26.2% 7.1% 0.8% 9.5% 17.5% 100% 

          27.0% 
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Table 18: Other African topics: 

 No Yes Total 

BBC Number of broadcasts: 26 16 42 

% in total sample: 20.6% 12.7% 33.3% 

CNN Number of broadcasts: 35 7 42 

% in total sample: 27.8% 5.6% 33.3% 

AJE Number of broadcasts: 19 23 42 

% in total sample: 15.1% 18.3% 33.3% 

Total: N in total sample: 80 46 126 

% in total sample: 63.5% 36.5% 100% 

 

 

 

Table 19: Differentiation 

 Not 

assessable 

No To some 

extent 

Yes Total 

BBC Number of broadcasts: 22 0 3 17 42 

% in total sample: 17.5% 0,0% 2.4% 13.5% 33.3% 

CNN Number of broadcasts: 22 1 10 9 42 

% in total sample: 17.5% 0.8 7.9% 7.1% 33.3% 

AJE Number of broadcasts: 11 1 7 23 42 

% in total sample: 8.7% 0.8% 5.6% 18.3% 33.3% 

Total: N in total sample: 55 2 20 49 126 

% in total sample: 43.7% 1.6% 15.9% 38.9% 100% 
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Tables: Presentation 

Table 20: Presentation football 

 Not 

assessable 

Negative/ 

pessimistic 

Neutral/ 

descriptive 

Positive/ 

optimistic 

Total 

BBC Number of broadcasts: 8 0 21 13 42 

% in total sample: 6.3% 0.0% 16.7% 10.3% 33.3% 

CNN Number of broadcasts: 9 0 20 13 42 

% in total sample: 7.1% 0.0% 15.9% 10.3% 33.3% 

AJE Number of broadcasts: 4 0 28 10 42 

% in total sample: 3.2% 0.0% 22.2% 7.9% 33.3% 

Total: N in total sample: 21 0 69 36 126 

% in total sample: 16.7% 0.0% 54.8% 28.6% 100% 

 

 

Table 21: Presentation fans 

 Not 

assessable 

Negative/ 

pessimistic 

Neutral/ 

descriptive 

Positive/ 

optimistic 

Total 

BBC Number of broadcasts: 21 1 14 16 42 

% in total sample: 16.7% 0.8% 11.1% 4.8% 33.3% 

CNN Number of broadcasts: 20 0 14 8 42 

% in total sample: 15.9% 0.0% 11.1% 6.3% 33.3% 

AJE Number of broadcasts: 9 1 21 11 42 

% in total sample: 7.1% 0.8% 16.7% 8.7% 33.3% 

Total: N in total sample: 50 2 49 25 126 

% in total sample: 39.7% 1.6% 38.9% 19.8% 100% 
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Table 22: Presentation vuvuzela 

 Not 

assessable 

Negative/ 

pessimistic 

Neutral/ 

descriptive 

Positive/ 

optimistic 

Total 

BBC Number of broadcasts: 37 0 4 1 42 

% in total sample: 29.4% 0.0% 3.2% 0.8% 33.3% 

CNN Number of broadcasts: 35 0 5 2 42 

% in total sample: 27.8% 0.0% 4.0% 1.6% 33.3% 

AJE Number of broadcasts: 31 2 7 2 42 

% in total sample: 24.6% 1.6% 5.6% 1.6% 33.3% 

Total: N in total sample: 103 2 16 5 126 

% in total sample: 81.7% 1.6% 12.7% 4.0% 100% 

 

 

Table 23: Presentation cultural diversity 

 Not 

assessable 

Negative/ 

pessimistic 

Neutral/ 

descriptive 

Positive/ 

optimistic 

Total 

BBC Number of broadcasts: 36 0 3 3 42 

% in total sample: 28.6% 0.0% 2.4% 2.4% 33.3% 

CNN Number of broadcasts: 39 0 3 0 42 

% in total sample: 31.0% 0.0% 2.4% 0.0% 33.3% 

AJE Number of broadcasts: 34 0 4 4 42 

% in total sample: 27.0% 0.0% 3.2% 3.2% 33.3% 

Total: N in total sample: 109 0 10 7 126 

% in total sample: 86.5% 0.0% 7.9% 5.6% 100% 
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Table 24: Presentation event organization 

 Not 

assessable 

Negative/ 

pessimistic 

Neutral/ 

descriptive 

Positive/ 

optimistic 

Total 

BBC Number of broadcasts: 36 0 2 4 42 

% in total sample: 28.6% 0.0% 1.6% 3.2% 33.3% 

CNN Number of broadcasts: 35 0 4 5 42 

% in total sample: 27.8% 0.0% 3.2% 4.0% 33.3% 

AJE Number of broadcasts: 28 1 7 6 42 

% in total sample: 22.2% 0.8% 5.6% 4.8% 33.3% 

Total: N in total sample: 99 1 11 15 126 

% in total sample: 78.6% 0.8% 8.7% 11.9% 100% 

 

 

Table 25: Presentation social problems 

 Not 

assessable 

Negative/ 

pessimistic 

Neutral/ 

descriptive 

Positive/ 

optimistic 

Total 

BBC Number of broadcasts: 37 1 4 0 42 

% in total sample: 29.4% 0.8% 3.2% 0.0% 33.3% 

CNN Number of broadcasts: 37 0 5 0 42 

% in total sample: 29.4% 0.0% 4.0% 0.0% 33.3% 

AJE Number of broadcasts: 29 3 9 1 42 

% in total sample: 23.0% 2.4% 7.1% 0.8% 33.3% 

Total: N in total sample: 103 4 18 1 126 

% in total sample: 81.7% 3.2% 14.3% 0.8% 100% 
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Table 26: Presentation criminality 

 Not 

assessable 

Negative/ 

pessimistic 

Neutral/ 

descriptive 

Positive/ 

optimistic 

Total 

BBC Number of broadcasts: 37 0 4 1 42 

% in total sample: 29.4% 0.0% 3.2% 0.8% 33.3% 

CNN Number of broadcasts: 38 0 3 1 42 

% in total sample: 30.2% 0.0% 2.4% 0.8% 33.3% 

AJE Number of broadcasts: 36 0 5 1 42 

% in total sample: 28.6% 0.0% 4.0% 0.8% 33.3% 

Total: N in total sample: 111 0 12 3 126 

% in total sample: 88.1% 0.0% 9.5% 2.4% 100% 

 

 

Table 27: Presentation HIV/AIDS 

 Not 

assessable 

Negative/ 

pessimistic 

Neutral/ 

descriptive 

Positive/ 

optimistic 

Total 

BBC Number of broadcasts: 42 0 0 0 42 

% in total sample: 33.3% 0.0% 0.0% 0.0% 33.3% 

CNN Number of broadcasts: 42 0 0 0 42 

% in total sample: 33.3% 0.0% 0.0% 0.0% 33.3% 

AJE Number of broadcasts: 40 0 2 0 42 

% in total sample: 31.7% 0.0% 1.6% 0.0% 33.3% 

Total: N in total sample: 124 0 2 0 126 

% in total sample: 98.4% 0.0% 1.6% 0.0% 100% 
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Table 28: Presentation historical references 

 Not 

assessable 

Negative/ 

pessimistic 

Neutral/ 

descriptive 

Positive/ 

optimistic 

Total 

BBC Number of broadcasts: 38 0 2 2 42 

% in total sample: 30.2% 0.0% 1.6% 1.6% 33.3% 

CNN Number of broadcasts: 40 0 2 0 42 

% in total sample: 31.7% 0.0% 1.6% 0.0% 33.3% 

AJE Number of broadcasts: 33 0.0% 6 3 42 

% in total sample: 26.2% 0.0% 4.8% 2.5% 33.3% 

Total: N in total sample: 111 0 10 5 126 

% in total sample: 88.1% 0.0% 7.9% 4.0% 100% 

 

 

Table 29: Presentation politics 

 Not 

assessable 

Negative/ 

pessimistic 

Neutral/ 

descriptive 

Positive/ 

optimistic 

Total 

BBC Number of broadcasts: 34 0 7 1 42 

% in total sample: 27.0% 0.0% 5.6% 0.8% 33.3% 

CNN Number of broadcasts: 39 1 2 0 42 

% in total sample: 31.0% 0.8% 1.6% 0.0% 33.3% 

AJE Number of broadcasts: 31 1 9 1 42 

% in total sample: 24.6% 0.8% 7.1% 0.8% 33.3% 

Total: N in total sample: 104 2 18 2 126 

% in total sample: 83.5% 1.6% 14.3% 1.6% 100% 
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Table 30: Presentation racial issues 

 Not 

assessable 

Negative/ 

pessimistic 

Neutral/ 

descriptive 

Positive/ 

optimistic 

Total 

BBC Number of broadcasts: 39 0 1 2 42 

% in total sample: 31.0% 0.0% 0.8% 1.6% 33.3% 

CNN Number of broadcasts: 40 0 1 1 42 

% in total sample: 31.7% 0.0% 0.8% 0.8% 33.3% 

AJE Number of broadcasts: 38 0 4 0 42 

% in total sample: 30.2% 0.0% 3.2% 0.0% 33.3% 

Total: N in total sample: 117 0 6 3 126 

% in total sample: 92.9% 0.0% 4.8% 2.4% 100% 

 

 

Table 31: Presentation economy 

 Not 

assessable 

Negative/ 

pessimistic 

Neutral/ 

descriptive 

Positive/ 

optimistic 

Total 

BBC Number of broadcasts: 37 0 4 1 42 

% in total sample: 29.4% 0.0% 3.2% 0.8% 33.3% 

CNN Number of broadcasts: 39 0 3 0 42 

% in total sample: 31.0% 0.0% 2.4% 0.0% 33.3% 

AJE Number of broadcasts: 33 1 7 1 42 

% in total sample: 26.2% 0.8% 5.6% 0.8% 33.3% 

Total: N in total sample: 109 1 14 2 126 

% in total sample: 86.5% 0.8% 11.1% 1.6% 100% 
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