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Abstract 

This study explores the relationship between media and nostalgia – the longing of a 

home and a time left behind – among Brazilian citizens who live in Stockholm. At 

present, the flow of immigrants is characterized by a high level of interconnection. 

Contemporary immigrants, especially those who live in global cities such as Stockholm, 

have easy access to the latest technologies, which significantly increases their access to 

home country media and also communication with home country though social 

networks. Which a Media Ethnographic approach including survey and short 

interviews, it shows how the respondents use Information and Communication 

Technologies in order to get information from Brazil.  

Keywords: Migration, Media habits, Media Ethnography, Brazilians, Nostalgia, 

Saudade, Information and Communication Technologies, Digital nostalgia 
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1- INTRODUCTION 

 

The broad use of digital technologies has enabled foreign residents instant access to the 

latest information of their home country, as well as easier contact with friends and 

family. This easy communication channel provided by technology (mobiles phones, 

tablets, computers and a wide range of electronics devices connected to the Internet) 

allows them to be more interconnected. Thus, the experience of displacement in the era 

of digital technology has been transformed and has had an impact on the way 

immigrants experience homesickness. 

This study examines how Brazilians make use of information and communication 

technologies (ICTs) while living in Stockholm, Sweden, and how this usage can be 

related to the concept of nostalgia. It also compares their media consumption before and 

after immigrating to Sweden. 

Migration is a topic of international interest and can be approached through several 

perspectives, such as prejudice against immigrants, integration to the host country, and 

cultural conflict, among others. But there seems to be few studies in Europe analyzing 

the impact that the new technologies have on how immigrants deal with the feeling of 

homesickness and also how nostalgia might affect their well being. This is because 

according to Susan J. Matt
1
, explicit discussions of homesickness are rare, because the 

emotion is typically regarded as an embarrassing impediment to individual progress and 

prosperity. On the other hand, the sense of displacement among immigrants is a regular 

theme that draws the interest of several scholars from different disciplines (Roza 

Tsagarousianou 2010, Stuart Hall 1992 and Iver & Jetten 2011). 

Carrying out a Media Ethnographic approach, this study encompasses both a survey and 

short interviews. The analysis of these two methods (quantitative and qualitative) 

resulted in the identification of topics related to the theoretical framework combined to 

the findings that arose in the research.  

 

                                                           
1
 The new globalist is homesick, New York Times, published March 21, 2012 
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1.1 Aims, research questions and terminologies 

The aim of this research is to understand how Brazilians living in the capital of Sweden 

use media in order to get news from their home country and how the use of technology 

affects their state of nostalgia.  

 According to the most recent statistics of the Brazilian Embassy in Stockholm there are 

6000 Brazilians living in Sweden, 2300 of which in the capital
2
. This research will show 

the way Brazilian immigrants deal with nostalgia may be linked to their process of 

integration and also to the specific period of time they lived in Stockholm; as well as to 

the good (or bad) memories of the time lived in Brazil. Brazil is the only country in 

South America which has Portuguese as an official language. This is the main aspect 

that distinguishes the Brazilian immigrants to the other Latin immigrants who have the 

Spanish language in common. 

 The understanding about how Brazilians immigrants use media in Stockholm will not 

only provide knowledge about this community in terms of its communication habits, but 

it may also be useful for ethnographic and immigration studies, as immigration issues 

are currently a major concern across European governments. In addition, the results 

obtained in this research may also serve as a comparative study for other foreign 

communities in Stockholm. Below are the key questions: 

- How do Brazilian immigrants use media in order to get information from their home 

country while living in Stockholm? 

- How do Brazilian immigrants use media in Sweden, and how they perceive their use 

of media while living in Brazil? 

- What role can the use of media play in their process of remembrance?  

- How can information and communication technologies (ICTs) influence/affect the 

state of nostalgia? 

                                                           
2
 Data provided by the Brazilian embassy on Nov. 30, 2012 (through e-mail) 



5 

 

- Do ICTs provide a feeling of “placeless”
3
? What is the meaning of ‘home’ for the 

Brazilians immigrants living in Stockholm? 

 

The concept of nostalgia will be addressed many times throughout this study and 

therefore it is important to be defined beforehand. The Webster’s dictionary defines 

nostalgia as “a longing for something far away or long ago or for former happy 

circumstances; homesickness”.
4
  

According to Svetlana Boym, “nostalgia (from nostos-return home and algia-longing) is 

a longing for a home that no longer exists or has never existed” (Boym 2001: xiii). The 

author has a positive view of nostalgia and divides this feeling into two types ‘to give 

shape and meanings for longing’: restorative nostalgia and it is related to the recovery 

or reconstitution of the past; the second is reflective nostalgia, which seeks to overcome 

the threshold of history and is grounded ‘in the dreams of another place and another 

time’. The latter form of nostalgia is the closest tendency to this study. As Boym states: 

 Reflective nostalgia thrives in algia, the longing itself, and delays the homecoming –

wistfully, ironically, desperate […] it dwells on the ambivalences of human longing and 

belonging and does not shy away from the contradictions of modernity (ibid: xviii). 

There is a word in Portuguese that has a strong connection with nostalgia: saudade. As 

Cileine de Lourenço, Judith McDonnell and Rex P. Nielson (2010) borrowed from 

others scholar’s definitions, saudade can be defined as “yearning, longing and desire, 

triggered by separation and absence, desperate longing and longing or 

homesickness”(Lourenço et all 2010: 140). 

The word homesickness will be used in this research in a rather stronger sense than 

nostalgia; if one can consider homesickness as bad feeling and nostalgia a good feeling. 

Some dictionaries consider homesickness and nostalgia as synonyms, but some scholars 

think that homesickness is a stronger feeling. According to James Phillips, “nostalgia is 

more subjective, less literal than homesickness” (in Estévez 2009: 398). 

                                                           
3
 Expression used by Joshua Meyrowitz in the book No sense of place: the impact of electronic media on 

social behavior.  

4
 http://www.yourdictionary.com/nostalgia (13/03/ 2013) 
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1.2 Disposition  

The first part of this study consists of literature framework and concepts, followed by 

methodology and material. The second part contains the analysis of the material 

obtained through survey and interviews.  Due to a Media Ethnography approach, this 

analysis displays citations of the respondents together with their descriptive 

presentations. The sampling selection focused on Brazilian immigrants who live in the 

city of Stockholm, therefore exchange students and Brazilians living outside the capital 

of Stockholm are not included in this study. The conclusion makes a reflection about the 

results of this research and discusses its limitations.  
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2- THEORETICAL FRAMEWORK  

The work of Svetlana Boym (2001), who analyzed the concepts and dimensions into 

nostalgia and the study of Silvia Mejía Estévez (2009) on digital nostalgia are the main 

literary resources used in this study. The discussion of Michel S. Laguerre (2010) about 

digital diaspora is the reference to the concept ‘digital diaspora’. Joshua Meyrowitz 

(1985), Shaun Moores (2004), Adela Ros (2010) and John Tomlinson (2007) 

discussions about the effects of technology as well as the work of Roza Tsagarousianou 

(2010) about contemporary diaspora are also essential in order to understand the social 

consequences of the use of ICTs. For a better insight in the field of globalization and 

cultural identities this study has referred to the ideas of Arjun Appadurai (2005) and 

Stuart Hall (1992).  

The Uses and Gratification (U&G) perspective is applied to understand the motivation 

of the use of media. As Andrew D. Smock, Nicole B. Ellison, Cliff Lampe and Donghee 

Yvette Wohn (2011) stated: 

 Uses and gratifications (U&G) is a theoretical framework that is used to study how 

media, including social media, are utilized to fulfill the needs of individual users with 

different goals. Individuals distinguish between different forms of media based on the 

needs the user expects to satisfy through his or her use (Smock et al 2011: 2323). 

Through this perspective it is possible to analyze the use of Information and 

Communication Technologies among the respondents.    

 

2.1 Digital nostalgia 

Studies surrounding the use of technologies among foreigners have been conducted in 

different countries. Silvia Mejía Estévez (2009) in her study about the Ecuadorian 

diaspora suggests that the simultaneity offered by digital technologies eliminates 

nostalgia. For Estévez, “digital nostalgia is about the annihilation of longing through 

constant and real-time exposure to a home and a time that are never fully left behind” 

(Estévez 2009: 393). Her study also shows the results of her documentary video Just a 

Click Away from Home, carried out in 2005, which presents different stories of 
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Ecuadorian migration and the use of technologies among migrants. At that time, the 

videoconference technology enabled families separated by distance to see each other 

after long period without communication. This virtual meeting provided to those at both 

sides of the screen the possibility to diminish the feeling of longing. The Ecuadorians 

remnants in the country had to develop computer skills in order to be able to contact 

those who had left the country.  

Technology and access to technology have improved year after year. After almost a 

decade, the possibility of owning a personal computer includes even people in poor and 

isolated areas. According to Adela Ros, “more and more, immigrants’ regions of origin 

are filling with technological devices (mobiles phones) and Internet access (in 

cybercafés)” (2010: 30). Thus, communication needs both parts; remnants family 

members and those who emigrated. The intensity communicating between them 

modifies the way they feel nostalgia.  

According to Svetlana Boym, “electronic mediation traverses national borders, creating 

different kinds of virtual immigrations” (Boym 2001: 349). Immigrants in the 21st 

century have easy access to information and communication technologies (ICTs) which 

results in regular communication with friends and relatives and an almost simultaneous 

access home country media. If at some point the telephone has revolutionized the social 

networks by enabling, for example, immigrants to talk with their friends and families 

from abroad, the contemporary immigrant can (through an internet connection) easily 

have meetings through videoconference, that will eventually provide a feeling of 

closeness.  

In this sense, the diaspora experiences of contemporary immigrants are shaped by “new 

technologies and faster communications” (Tsagarousianou 2010: 61) that involves not 

only the immigrants but also those who are settled in their homelands. The feeling of 

nostalgia is also affected by new technologies, as Svetlana Boym states: “While 

nostalgia mourns distances and disjunctures between times and spaces, never bridging 

them, technology offers solutions and builds bridges, saving the time that the nostalgic 

loves to waste” (Boym 2001: 346).  
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2.2 From migration to digital diaspora 

The phenomenon of migration in the age of information and communication 

technologies has stretched the concept of diaspora, as Michel S. Laguerre describes: 

“The notion of diaspora, which is used to refer to an immigrant group outside its 

homeland, has evolved to ‘digital diaspora’, which reflects the engagement of its 

members in activities related to information technology” (Laguerre 2010: 49). 

The high level of interconnection is another aspect of contemporary migrations (Ros 

2010 and Tomlinson 2007), creating a variety of opportunities for immigrants living 

abroad to connect with their home country. Ros observes that: 

High connectivity in migrant contexts shapes a new space for interaction and 

simultaneity, both at a distance and in the local context...new patterns of distant 

interaction and sociability based on new communication tools would be emerging in 

immigrant contexts and allow them to maintain ties to a distant community while 

supporting face-to-face ties closer to home (Ros 2010: 25). 

Tomlinson points out to the phenomenon of ‘deterritorialization’ as an effect of cultural 

globalization. Deterritorialization, as the scholar states, “refers to the integration of 

distant events, processes and relationships into our everyday lives” (Tomlinson 2007: 

359). He also coined the term ‘telemediatization’ culture which he believes to be ‘a key 

distinction in twenty century life’. Telemediatized practices give mobility without 

physical movement. Tomlinson suggests that those effects of ‘immediacy’ of cultural 

globalization transform ‘the way in which people make sense of the world’. “But the 

larger cultural question – as yet scarcely addressed – is how all of this speed and instant 

access’ means in the longer term for our emotions, our social relations and our cultural 

values, for example, the value of patient” (Tomlinson 2007: 362). 

The social consequences of the use of information and communication technologies will 

be also analysed in this research. Considering nostalgia as an emotion that has strong 

connection with social relations and cultural values, the analysis on how Brazilian 

immigrants living in Stockholm deal with this subject is an attempt to address 

Tomlinson’s proposition.  
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2.3 Sense of place 

With the development of new ICTs in recent years, migrants are also being more 

affected by mass-mediated communication, especially by those provided through the 

internet. But in last decades of the 20th century (before the boom of the internet), 

Joshua Meyrowitz anticipated the impacts of the electronic media on our society in his 

book No sense of place: the impact of electronic media on social behaviour. As 

Meyrowitz stated in 1985: 

Electronic media have changed the significance of space, time, and physical barriers as 

communications variables. We can now speak to someone in Alaska while we are 

sunning in Florida, we can experience distant news events as they are happening or re-

experience images, actions, and voices of those long dead, and we can sit in any room in 

any house in the country and get a close-up view of a football huddle (Meyrowitz 1985: 

13). 

What Meyrowitz realized was that the new electronic media can provide interaction that 

was only possible in the past by being at the same time and place. In this sense, 

‘electronic media begin to reshape the meaning of place itself’. According to him, 

“Evolution in media […] has changed the logic of the social order by restructuring the 

relationship between physical place and social place and by altering the ways in which 

we transmit and receive social information” (ibid 308). Meyrowitz wrote this book in a 

time when the Internet was not accessible to civilians. However his study predicted 

what would come later in terms of electronic development and its impacts on our 

society. He suggests that computer may further democratize information access. 

Meyrowitz’s foresight became reality and even achieved a deeper impact in the first 

decade of the 21th century when not only the computers democratized information 

access but also mobile devices as tablets and smart phones have made it possible to hold 

simultaneous communication and also to exchange information with people all over the 

world.  

Shaun Moores (2004) goes against the idea of ‘placeless’ proposed by Meyrowitz in 

1985 and suggests the ‘possibilities of being’ in two places at the same time among 

media users. Moores uses the concept of ‘doubling of place’, borrowed from Padddy 
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Scanell, a theorist and historian of broadcasting. Moores applies this concept beyond the 

study of broadcastings:  

[...] Scannell’s concept of the doubling place and his reflections on the altered 

‘possibilities of being’ for media users [...] might also be applied more generally in the 

analysis of those electronic media, such as the Internet and telephone, which share with 

radio and television a capacity for the virtually instantaneous transmission of 

information across sometimes vast special distances (Moores 2004: 21).  

The ideas of both scholars may seem different, but nevertheless complement each other; 

because these studies were done at different times and that the proposal of both is that 

the uses of communication technologies change the relationship between people and 

place. 

 

2.4 Digital diaspora, identity and nostalgia in contemporary 

society 

The interaction with people still living in their home country and also the easiness to 

consume media from those places are issues pointed out by scholars such as Arjun 

Appadurai (2005). In general, they have a positive view about the use of new 

technologies to assuage the feeling of homesickness. According to Arjun Appadurai 

mass-mediated imaginary frequently transcend the national space in the sense that “the 

imagination in the post electronic world plays a newly significant role” (Appadurai 

2005: 5). He notes that “more people than even before seem to imagine routinely the 

possibility that they or their children will live and work in places other than where they 

were born: this is the wellspring of the increased rates of migration at every level of 

social, national, and global life” (Ibid 6). The effect of the globalization process which 

enables this mass-mediated imaginary may be better understood under the Appadurai’s 

concept expression ethnoscapes: 

 “landscape of persons who constitute the shifting world in which we live: tourists, 

immigrants, refugees, exiles, guest workers, and other moving groups and individuals 

constitute an essential feature of the world and appear to affect the politics of (and 

between) nations to a hitherto unprecedented degree” (Ibid 33).  
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Today there is a range of Internet applications that can be used for instant contact with 

family and friends. Digital technologies offer online access to newspapers and radio, 

where home country latest news are made available. The experience of time and space 

is therefore transformed. People based in different parts of the world can follow events 

simultaneously and can easily communicate and enjoy a feeling of closeness, despite 

being physically apart.  

According to Laguerre, three factors are required for the emerging of the digital 

diaspora. These are: “immigration, information technology connectivity, and 

networking” (Laguerre 2010: 50). The IT connectivity, as Laguerre writes, “makes it 

possible for the diaspora to express and perform its digital identity” (Ibid: 50). The use 

of technology raises migrants’ awareness of their ethnic identity. This is due to their 

contact with people that share the same ‘ethnic background’, as well as to access to 

homeland news. This group of fellow countrymen can be scattered around the globe, or 

based in the same country as the migrants. Laguerre defines digital diaspora as  

an immigrant group or descendant of immigrant population that uses IT connectivity to 

participate in virtual networks of contacts for a variety of political, economic, social, 

religious, and communication purposes that, for the most part, may concern either the 

homeland, the host land, or both, including its own trajectory abroad (ibid 50).  

The compression of distances and times scales is a significant feature of globalization 

that affects cultural identities (Hall et al 1992). The way contemporary migrants make 

use of new technologies can help shape their sense of identity. ICTs’ make migrants 

aware of their identity not only by allowing them to keep in touch with their own ethnic 

group but also with other migrant networks. Identity, in its sociological meaning, “is 

formed in the interaction between self and society” (Hall  992: 276). Hall ascertains that 

the post-modern migrants are “obliged to come to terms with the new cultures they 

inhabit, without simply assimilating to them and losing their identities completely” (ibid 

1992: 310) 

The interaction between self and society as stated by Stuart Hall can be strengthened 

through the use of ICTs as Laguerre has discussed. Therefore, for contemporary 

migrants, identity is also formed by the perception of belonging to an ethnic group 

which is not limited to countrymen based in their homeland. Virtual networks serves as 
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a platform for the establishment of this awareness. Besides, the information exchanged 

and acquired through these networks make it easier for migrants to understand the new 

environment and at the same time helps to maintain their cultural identity. The 

contemporary migrant is immersed in and belongs at the same time to several cultures.  

The diaspora experience can reshape one’s identity. Migrants may either incorporate the 

host’s country culture, or instead hold on ever tighter to their culture of origin. In this 

sense, nostalgia keeps the flame burning, helping to strengthen the feeling of belonging 

somewhere else. Psychology Scholars (Sedikides, Wildschut, Arndt & Routledge 2008; 

Iyer and Jetten 2011) agree that nostalgia has a positive effect and increases perceptions 

of identity continuity. According to Iver and Jetten “immigrants may experience a 

disruption in identity continuity but nostalgia can help them in adjusting in the new 

context” (Iver and Jetten 2011: 3).  

“Nostalgia soothes the self from existential pangs by solidifying and augmenting 

identity, regenerating and sustaining a sense of meaning, and buttressing and 

invigorating desired connectedness with the social world” (Sedikides, Wildschut and 

Baden 2004: 206). Stuart Hall states that ‘memories from the past’ are among the 

concepts (together with ‘the desire to live ‘together’ and ‘the perpetuation of the 

heritage’) that help to constitute a national culture (Hall at all 1992:296).  

 

2.5 Summary 

The main recurrent theme in the literature is related to the use of Information and 

communication Technologies. With the evolution of technology, not only devices are 

modified, but also people’s feelings such as nostalgia. Since time and space can be 

compressed in according to the accessibility to ICTs. In this sense the diasporic 

experience in the contemporary society is characterized by high connectivity and easy 

access to home country media. New terms such as ‘digital diaspora’ and ‘digital 

nostalgia’ are added to the study of migration in the era of globalization. The impact of 

electronic media among immigrants gives rise to a reflection on how they deal with 

issues such as ‘sense of place’ and ‘nostalgia’.  
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3- METHODS AND MATERIALS 

 

3.1 Introduction 

In the following, I offer a brief summary of the Brazilian immigration to Stockholm and 

then outline the methods and materials used in this study. The selection and design of 

the survey and interviews are also displayed in this section.  

 

3.2 A Brief history of Brazilians in Stockholm 

The establishment of a military government in Brazil, on 31 March, 1964, forced many 

Brazilian citizens to go on exile. The first exodus began after 1964 towards Latin 

American countries. However after the 1973 military coup in Chile, Latin Americans 

including Brazilian nationals - mostly political activists – fled to Europe (Angela 

Neves-Xavier de Brito, 1986).  

Many countries including Sweden welcomed exiled Brazilians. The first waves of 

Brazilian immigrants were related to the years of military dictatorship in Brazil (1964-

1985). Today, among the reasons that boost Brazilian immigration to Sweden are better 

job opportunities, access to education and being in a relationship with a Swedish 

national. 

The following graphic was provided by the administrative agency Statistics Sweden, 

and shows the demographic index of Brazilian citizens in Sweden from 1974 to 2012. 

The yellow line represents the male Brazilians and the grey line the female Brazilians. 
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Figure 1: Demographic index of Brazilian citizens in Sweden 

 

 

3.3 Methods  

This study adopts a Media Ethnographic approach to describe media use of a specific 

ethnic group. The term Media Ethnography, as Jessica Gustafsson states, “is often 

defined as an extension of reception studies both in empirical and methodological 

terms” (Gustafsson 2012: 84). The use of triangulation (quantitative method applied 

with qualitative method) has been applied to analyze how Brazilian citizens use 

Brazilian media and new technologies in Stockholm, and how this use affects their state 

of nostalgia. According to Friesen, “The combination of quantitative and qualitative 

methods in the same object of study is used in order to compensate for each other’s 

weaknesses and together provide a better insight into the phenomenon we are studying” 

(quoted in Schrøder et al 2003: 349). 

Quantitative observations provide a high level of measurement precision and statistical 

power (Frey et al cited in Schrøder et al 2003: 29). The chosen quantitative research tool 

was a survey questionnaire (see appendix 1). The snowball method was used to provide 

a ranged type of respondents. The quantitative research was complemented by a 

qualitative analysis. At this stage, semi-structure individual interviews were carried out 

to scrutinize how respondents perceive their relation to homesickness and media access 

through the use of digital technologies.  
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As Schrøder et al pointed out, “There exists no empirical method that can provide rock-

solid knowledge about human society and its social and cultural practices” (Schrøder et 

al, 2003:20); therefore each method has its strengths and weaknesses. The triangulation 

method has been applied in order to increase research validity and reliability. 

 

3.4 The survey: selection and design 

The survey questionnaire was pilot tested so that inconsistencies and misleading 

questions could be identified. The questions were then improved for more clarity and to 

match the theoretical framework. For example, some questions related to demographic 

data along the study appeared to be irrelevant and were therefore discarded. The pilot 

test revealed that some respondents were embarrassed to reply to questions regarding 

their level of schooling. As the main subject of this study is related to the use of 

communication technology and the level of education does not seem to interfere, the 

answers to those questions were therefore disconsidered.  

After investigating the information that emerged from the pilot test exercise, the final 

survey was drawn following the steps outlined by Schrøder et all (2003). This method 

displays the order in which information should be gathered. The first step is to collect 

the descriptive information that is often called ‘demographic information’. The second 

is to ‘measure behaviour’, in order words, what people say they do. The third step is to 

collect ‘cognitive’ information which refers to what people think. The fourth and final 

step is related to ‘affective’ information which is linked to the way people express 

emotions (Schrøder et al 2003: 254-257).  

The aim of the quantitative study is to analyze the media use habit among Brazilians 

immigrants as well as to collect data related to demographic information. The last 

question in the questionnaire is related to the participants’ feelings when they are 

connected to Brazilian media. As mentioned before, the fourth step in designing this 

survey is the category which is “information that is expressed of emotion. These 

questions ask respondents to describe or, conversely, to project their moods, feelings or 

metaphorical associations” (Schrøder et al, 2003: 249).  
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The hands up survey was undertaken in Stockholm between 2 February and 10 April, 

2013. Incomplete questionnaires were discarded. Questionnaires with missing age 

information were not treated as incomplete. The participants consisted of 34 women and 

9 men, reaching a total of 43 valid surveys. The ages ranged from 23 to 61 years old. 

Respondents’ time living in Stockholm ranged from 1 year to 32 years. Respondents 

that took part in the pilot test were not considered for the survey.  

 

3.5 The interviews: selection and design  

The qualitative research tool used in this study was in the format of a semi structured 

interview (complementary to the survey) carried out from 15 April to 22 April. 

According to Hebert Rubin & Irene Rubin (2005):  

The credibility of your findings is enhanced if you make sure you have interviewed 

individuals who reflect a variety of perspectives. The philosophy of responsive 

interviewing suggests that reality is complex; to accurately, portray that complexity, you 

need to gather contradictory or overlapping perceptions and nuanced understandings 

that different individuals hold (Rubin & Rubin 2005: 67).  

At this stage, respondents were chosen according to the length of time they had lived in 

Stockholm and the regularity of their ICTs use. A total of six were interviewed. Three 

of the interviewees were selected because they had left contact details in the survey 

form. The other three were appointed by other survey respondents. Out of the six 

interviews, only one was conducted face to face. The remainder of the interviews was 

carried out via Skype, and except for one, all with the use of a computer camera. 

At this part of the study, interviewees were asked semi structured questions aimed to 

investigate and understand their feelings and motivation related to saudade and 

nostalgia. They were also asked about their notion of place and home. The interviews 

started with questions concerning their media memory as well as the reasons for moving 

to Sweden. They were then asked to talk about how they normally used to get home 

country news when they first moved to Stockholm as well as about their current media 

use habits. The final questions were related to saudade, nostalgia and home. The 
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interviews were conducted in Portuguese, which is the language in common between 

the interviewer and interviewees.  

 

3.5.1 The respondents 

The names were changed to protect the respondent’s identities. Below is a brief 

description of the interviewees’ profile:  

- “José”, 65 years old, moved to Stockholm in 1976. He is married to a Swedish 

woman and has one son and two daughters. Although he left Brazil during the 

military dictatorship, he was not involved in political activities; he came to 

Europe to travel and to study photography. He works as a photographer. 

- “Clara”, 61 years old, moved to Stockholm in 1989. Two years before while on a 

visit to her sister she met in the subway the man that would become her 

husband. They have one daughter. Of all interviewees, she is the one that 

consumes media the most, both Brazilian and Swedish. Her interview was 

scheduled after the Swedish program Let’s Dance, which she follows every 

season. Clara works at the post office. 

- “Mario”, 49 years old, came to Stockholm in 1991 after he met his Swedish ex-

wife in Australia (where he lived for seven years). He is now divorced and lives 

with his two sons. He works as a construction foreman. 

- “Mariana”, 32 years old, came to Stockholm in 2005 after she met her Swedish 

partner in Brazil. They lived together for three years but have now separated. 

They have one son that lives with her. Mariana works as a personal assistant.   

-  “Leonardo”, 29 years old, moved to Stockholm in 2010 after a job offer, once 

he had completed in France his Master degree in Engineering. He came with his 

young wife who is also Brazilian. He was the only respondent who does not 

speak Swedish and is not studying the language. As an engineer in a 

multinational company, he speaks English in the workplace at all times. 
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- “Viviane”, 31 years old, came to Stockholm in 2012 with her Brazilian husband 

after he started working in a multinational company. She is still learning 

Swedish. Soon after this interview she took up an internship position at a 

Brazilian organization. In Brazil she used to work as a lawyer. 
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4- FINDINGS 

  

4.1 Treatment of materials and data collection 

As mentioned previously, both survey and interviews were conducted in Portuguese. 

The survey was translated into English and then I used the IBM program SPSS statistics 

to cross check information in order to analyze the data. The interviews were transcribed 

into Portuguese and then translated into English.  

 

4.2 Analysis and presentation of material 

The data gathered in the survey and interviews are displayed into themes, which aims to 

answer the research questions: 

- How do Brazilian immigrants use media in order to get information from their home 

country while living in Stockholm? 

- How do Brazilian immigrants use media in Sweden, and how they perceive their use 

of media while living in Brazil? 

- What role can the use of media play in their process of remembrance?  

- How can information and communication technologies (ICTs) influence/affect the 

state of nostalgia? 

- Do ICTs provide a feeling of “placeless”? What is the meaning of ‘home’ for the 

Brazilians immigrants living in Stockholm? 

 

 The data gathered the three factors proposed by Laguerre (2010) for the emerging of 

digital diaspora: Immigration, information technology connectivity and networking.  

The first part, Media habits: Brazil versus Stockholm, displays the media habits among 

the group of Brazilian immigrants who live in Stockholm. At this part, through the 

survey, the respondents informed their current media habits as well as their media use 
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frequency while living in Brazil. The analyzed media are television, radio and print 

media in the format of newspaper and magazines. In addition to their former media 

habits they also informed their current media habits.  

The second part, Connected to Brazil explores the engagement of Brazilian immigrants 

to ICTs, and combines information obtained in both survey and interviews. The 

remembrances of Brazilian media events are recalled by some respondents in order to 

make then reflect on the time they left Brazil. At this part it is showed how some of 

them communicated with their family and fellows when they arrived in Stockholm and 

how it evolved up to the present day. The theme networking emerges, not only on how 

respondents communicate with other Brazilians based in Brazil, but also Brazilians 

worldwide. In this section, the respondents also remember Brazilian media events in the 

time they left Brazil. 

As the era of information and communication technologies provides a high level of 

instantaneity in the communication, in the last and third block, Technology and 

Nostalgia, reflects on the notion of place and home, as well as the feelings of nostalgia 

and saudade.  

 

4.2.1 Media habits: Brazil versus Stockholm  

This section displays the intensity of media usage among the respondents. In order to 

understand Brazilians migrants’ media habits, respondents were required - through the 

survey - to recall the frequency of their television, radio, newspapers and magazines 

consumptions when they were living in Brazil. They had also to answer the same 

questions regarding their media habits after having moved to Sweden.   

The problem of recalling the use of different kinds of media in the past is a reflection of 

the hardship of remembrance. According to Marita Sturken “memory is a narrative 

rather than a replica of an experience that can be retrieved and relived…what we 

remember is highly selective” (Sturken 1997: 7). In this sense, the answers provided by 

the respondents in the survey sheet represent what they perceive that they used in the 

time they were living in Brazil. 
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4.2.1.1 Television  

Television is the most popular medium in Brazil, according to the Brazilian Institute of 

Public Opinion and Statistics - IBOPE
5
. IBOPE’s research conducted in 2007 indicates 

that almost all Brazilian households have at least one TV device. Watching television in 

Brazil has been incorporated as part of the national culture regardless of social class and 

education level, which includes watching the news, movies and telenovelas. When 

asked about their frequency of use of this medium when living in Brazil, the majority 

answered that they consumed it every day and nobody marked the option ‘never’, as 

follow: Ranking from never to every day, the responses related to television use in 

Brazil ranged from: 28 people used to watch it every day, 12 people used to watch 

television few times a week and 3 people rarely watched television at all (less than once 

per week). Their media habits in Stockholm were as follow: 8 people never watch 

Swedish television, 1 person uses this medium less than once per week, 6 people watch 

it once a week, 8 people watch television few times a week and 21 people watch it every 

day (see tables 1 and 2).  

The questionnaire results show that respondents’ media use have changed when living 

abroad, especially in if they were living with a native speaker. Those that have a 

Swedish partner watch with more frequency Swedish television (see table 3). There are 

respondents that still keep the habits of watching Brazilian telenovelas and realities 

shows, with 14 respondents answering that they follow Brazilian TV program (table 4). 

 

4.2.1.2 Radio 

The results were mixed when respondents were asked about the frequency of radio use 

in Brazil and in Stockholm. According to table 5, 22 respondents used to listen to 

Brazilian radio every day, 9 people used this medium a few times a week, 2 people used 

it once a week, 4 people rarely used it (less than once per week) and 6 people didn’t use 

it all. The option ‘never’ increased when they were asked about how often they used to 

                                                           
5
 http://www.ibope.com.br/pt-

br/noticias/Paginas/IBOPE%20Mídia%20divulga%201ª%20Pesquisa%20Nacional%20de%20Telecomun

icações.aspx (15/04/ 2013)  

http://www.ibope.com.br/pt-br/noticias/Paginas/IBOPE%20Mídia%20divulga%201ª%20Pesquisa%20Nacional%20de%20Telecomunicações.aspx
http://www.ibope.com.br/pt-br/noticias/Paginas/IBOPE%20Mídia%20divulga%201ª%20Pesquisa%20Nacional%20de%20Telecomunicações.aspx
http://www.ibope.com.br/pt-br/noticias/Paginas/IBOPE%20Mídia%20divulga%201ª%20Pesquisa%20Nacional%20de%20Telecomunicações.aspx
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listen to Swedish radio: 14 people never listened to Swedish radio, 1 person used to it 

listen less than once a week, 2 people only once a week, 13 people few times a week 

and 13 used to listen to it every day (see table 6). Although some respondents answered 

that they used to listen to radio more frequently while they were in Brazil, 15 people did 

not remember their favorites Brazilian radio programs. When answering the same 

question related to Brazilian TV, all of them, including those that didn’t use to watch it 

regularly (as well as those that ‘never’ did) were able to cite several TV shows.  Among 

the answers, TV news program “Jornal Nacional” was the most cited. As for radio, the 

most listened was Radio Globo.  

 

4.2.1.3 Newspaper and magazines (print media use)  

Respondents’ frequency of reading Brazilian newspapers and magazines (see table 7) 

was ranked as follows: 21 respondents answered that they used to read it every day, 17 

people a few times a week, 2 people only once a week, 1 person less than once a week 

and 2 people didn’t read at all. Their habit of reading Swedish newspapers and 

magazines (see table 8) was ranked as follows: 16 respondents answered that they read 

it daily, 14 people read it few times a week, 6 people read it once a week, 4 people 

answered that they rarely ready it (less than once a week) and 3 people never read it at 

all. Despite it being hard to read Swedish in the first couple of years after arriving in 

Stockholm, 3 people that have been living in Sweden for less than 3 years answered that 

they read newspapers and magazines every day, 7 people said that they read only a few 

times a week, 3 people once a week and other 3 people less than once a week. Nobody 

from that group answered they ‘never’ read Swedish newspaper and magazines.  

 

4.2.2 Connected to Brazil 

Respondents were asked to estimate how much time they spend per day using their 

mobiles, computers and tablets to get news from Brazil (via facebook, websites, online 

newspapers etc). The most ticked questionnaire box was “less than one hour” in which 

19 people informed that they connected to Brazilian media less than one hour per day. 

The “one to three hours” usage questionnaire box was ticked by 7 respondents; 4 people 
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informed that they spend between three and six hours with Brazilian media; 1 person 

spends between six and twelve hours and 2 respondents spend more than twelve hours 

connect to Brazilian media everyday (see table 10). Respondents that informed being 

connected to Brazilian media for more than 12 hours a day have been living in 

Stockholm for less than 3 years: the young 23 years old student has been living alone 

for 1 year and the 26 years old engineer has been living with his with his Brazilian wife 

for 3 years.  

When asked if they usually search international (neither Brazilian nor Swedish) to get 

news from Brazil, 25 respondents answered that they do use international media and 18 

answered that they don’t.  

 

4.2.2.1 Media and memory, from Brazil to Sweden 

As the main purpose of the interviews was to collect data about the relationship between 

media use and the longing for Brazil, the first questions were directed towards making 

respondents remember the year they moved to Sweden and their reasons for moving. 

They were then asked if they remembered what was on the news when they left Brazil. 

José remembered that when he came to Stockholm 37 years ago, the Brazilian news 

headlines were about the Brazilian economic crisis and the Brazilian foreign debt. 

Because of this and in addition to the military coup many Brazilians decided to emigrate 

in the hope of a better life. After travelling for two years in Europe, he established 

himself in Stockholm. For some time he had no interest either in Swedish or Brazilian 

news media: 

José: “When I arrived in Stockholm it was all about surviving. You see? Brazilian news was not 

very important.” 

Leonardo remembers that in 2010 there was the South Africa World Cup. He came to 

Stockholm in September, but he can only remember events related to the World Cup, 

which finished in July 2010. Viviane who has moved to Stockholm less than one year 

ago could more easily remember what was on the news when she left Brazil: 



25 

 

Viviane: “I remember about violence in Rio, about events relating to the upcoming World Cup 

(that will be held in Brazil in 2014)... Brazil being chosen as the host country... Brazilian movies 

premiere such as Tropa de Elite 2 or 3, something like that.” 

Mariana couldn’t remember any event in the media when she left Brazil in 2005, but she 

remembered a Swedish news headline: 

Mariana: “From Sweden I remember it was on elderly mortality rate, meaning that there were 

more elderly people and not that many children. Do you understand? There were more people 

dying than being born here.” 

According to Sturken, the selectivity of memory “says as much about desire and denial 

as it does about remembrance” (1997: 7). The respondents remembered events that 

somehow they have interest in the subject. Before moving to Stockholm, Viviane had 

the experience of almost being kidnapped, therefore she remembers the news related to 

violence in Rio (although she is from another city). Mariana works with elderly, thus 

the issue of birth rate and mortality rate may come to light in the process of recovery of 

media memory. 

 

4.2.2.2 Communication with the home country: now and then 

In this section, respondents compare the way they communicate with family and friends 

that remained in Brazil. Those respondents that had moved to Stockholm before the 

popularization of personal computers and Internet remembered that to make phone calls 

to Brazil was very expensive. Clara remembers that she wrote a long letter to her mother 

telling in detail all about her wedding party:  

“So I wrote a letter to mom that had 13 sheets, with writing on both sides of the paper talking 

about the whole wedding and the reception, everything the way it had happened. Before was like 

that, the paper to write.”  

But even though it was expensive to call Brazil, Clara, Mario and José used to call when 

they wanted to have news. José remembered how he and some friends managed to make 

free phone calls to Brazil: “...we had a phone here, and we jerry rigged it to enable it to 

make free phone calls.” Clara didn’t have any free ways to call Brazil, so she only 

called home to help cope with the feeling of longing: 
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 “Calling Brazil was very expensive...I had a lot of saudade when I arrived here. As soon as I 

moved, in the first year, I really had saudade. I missed my mom, dad and brothers. We are a very 

large family; we are twelve brothers and sisters. So I was very homesick. Sometimes I would call 

just to say ‘Hi, I miss you, how are you ’. Ok, it was a call just to relieve the homesickness. But 

we couldn’t use the phone to talk things like that (the marriage), we couldn’t because it was too 

expensive, you see?” 

Mariana, who arrived in 2005, did not experience a big change to the way she used to 

consume Brazilian media. She uses the Internet to communicate with family and friends 

though applications such as Skype
6
, and now more frequently Face Time

7
 and Viber

8
. 

Mario still uses the telephone to call his family, but currently he prefers to use Tango
9
 to 

make free calls. Nowadays José uses prepaid phone cards to make international calls. 

He doesn’t like to use Skype. Clara, on the other hand, often uses Skype to call Brazil. 

Information and communication technology has changed those migrants routine in the 

sense at they can anytime and everywhere talk with their family and friends. They don’t 

need to write long letters to tell the latest events and wait for the next phone call. 

Communication became easier, mobile and cheap (sometimes even free). According to 

Ros, “high connectivity in migrant contexts shapes a new space for interaction and 

simultaneity, both at a distance and in the local context” (2010: 25). ICTs in migrants 

context strengthens family ties and keep aware about culture.  

  

4.2.2.3 Brazilians immigrants’ media use in Stockholm 

This section examines the respondent’s media use in Sweden. Their daily media use 

reflects their integration with Sweden and their interest in media from both countries.     

                                                           
6
 Viber is a service that allows users to communicate through computers or mobiles. It allows users to use 

cameras during the calls. It is free when both users have Skype service in their devices, but it also allows 

to call landline telephones and mobiles phones when the user make a debit in his/her account system. 

7
 Time Face is an Apple software application that enables free video calls from those who use Apple 

phone and Macintosh computers. 

8
 Viber is a software application that enables free text, photo and video messages among mobile users.  

9
 Tango is a social networking application to Smartphones and computers allowing not only free video 

calls, but also play games online. 
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Viviane visits Brazilian websites regularly: she reads the online version of Folha de São 

Paulo newspaper and gets Brazilian news headline from G1 application (the Globo 

Communication news website) in her Smartphone. As she is learning Swedish, she also 

access Swedish media: she watches Swedish television everyday; her television viewing 

habits have increased in Stockholm. She didn’t watch much TV in Brazil. 

Despite having lived in Stockholm for 22 years Mario is not used to accessing Swedish 

media: 

Mario: “I read newspapers from time to time and some little things for more ... even more is 

Brazilian”.  

Mariana reads the news every morning on the website www.terra.com, for both 

Brazilian news and international headlines. She also consumes Swedish media: 

“Sometimes I don’t have time to watch TV, but when I can, I watch the news on TV or 

some Swedish program that I like, such as Solsidan (she laughs). But this (Swedish 

programs) is not my cup of tea. I prefer things from my country”. 

As Leonardo doesn’t speak Swedish, he accesses Swedish media news in English. He 

reads everyday the Swedish website The Local, which is published in English. He 

believes that his access to Brazilian media did not decrease after he moved to Sweden, 

since he is always searching from Brazilian news on the web. As he puts it: 

 “I think that I’m very connected to Brazilian media. Perhaps when we are away we want to 

know more. Also because we are not so exposed to television, for example. So we are always on 

the internet, and we search, right?” 

José is not very much interested in getting to know what is going on in Brazil. He says 

that he is in Europe for almost 40 years, and his relation witch Brazil is not that close. 

When he wants information about Brazil he searches the international media, for 

example, on Italian online newspapers. But he does not follow the daily Brazilian news: 

“I usually access the news in Swedish. I watch the news and read Swedish newspapers. 

I also listen to the news on the radio (all Swedish media). From Brazil I only follow that 

which is of greater importance. But I don’t get the information from Brazilian 

newspapers.” 
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Clara consumes both Brazilian and Swedish media. She said that she and her husband 

love watching TV and they watch Swedish television all night long. After their favorites 

TV shows finish, they go to their computers. She also enjoys watching Swedish and 

Danish series: 

“I watch TV all night long.  First we watch the news, Nyheter Local and then the news (she 

mentions news twice, maybe from different channels). When the programs that I like finish I go 

to the computer.” 

Although she uses all kind of Swedish media, she thinks that she spends more time 

consuming Brazilian media.  

Clara: “Actually I think I’m more into Brazilian media. Because if I’m talking to my friends, I’m 

talking with Brazil, if I’m reading newspapers, usually I’m reading from Brazil, because from 

here we have at home (subscription).” 

M: “And you don’t need to read it at the computer!” 

Clara: “Yeah, sure, I don’t. So, I mean, the soap operas I watch are from Brazil. When I 

sometimes miss an episode of a Swedish program I watch, so I watch it in the SVT Play, but it is 

not a thing that is constant, only when you cannot watch, here I come (to computer).” 

As Clara is a post office worker, she wakes up very early during the week. But on the 

weekends she uses the computer as much as she likes to get news from Brazil: 

Clara: “So, during the week I can’t spend a long time on the computer because I get to work 

early, but well, Friday evening and Saturdays my husband and I, we have our computers close 

and we stay on until 2:00 a.m. He plays and does other things while I'm talking to people in 

Brazil, checking my emails, watching Brazilians soap operas. Okay, I am a computer addict. I 

love computer!” 

The use of home country media strengthens the identity among immigrants. There are 

respondents that while living in Brazil did not have the habits to watch television, for 

instance, but the experience of emigrating arouses interest in participating, even 

distantly, of what is happening in their country. Those who are integrated or just 

mastered the new language, still hold the interesting in home country media. 
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4.2.2.4 Facebook connecting Brazilians 

According to Facebook Country Statistics Clarification
10

, Brazil now ranks second 

place among countries that have more Facebook active users. The USA stands on top of 

the list. India comes in the third place. The social networking statistics states that 

Facebook penetration in Brazil is 35.68% compared to the country's population and 

90.54% in relation to the number of Internet users. The total number of Monthly Active 

Facebook Users (MAU) in Brazil is approximately 71750680. 

Among the survey respondents, Facebook is the most popular social media. All 

respondents except for José are registered and use this social media, especially to keep 

in touch with others Brazilians. Leonardo gets information about Brazil from reading 

posts on his friends’ Facebook wall, when they share links from Brazilian news media. 

For professional networking he uses Linkedln
11

. 

 

4.2.3 Technology and Nostalgia 

In this section the relationship between technology and nostalgia is shown by the 

respondent’s speech about homesickness and saudade. Therefore respondents reflect 

about place and home. According to Boym, “nostalgia is not merely an expression of 

local longing, but a result of a new understanding of time and space that made the 

division into ‘local’ and ‘universal’ possible” (Boym 2001: xvi).  

 

4.2.3.1 Saudade 

The last question in the survey questionnaire: “Which word that comes to your mind 

when you watch/read/hear Brazilian media” generated many different kinds of 

responses: 21 responders answered saudade (the Brazilian expression closest to 

nostalgia and that has no translation), 3 people answered sadness and the rest of the 

respondents mixed type of answers such as: poverty, my home, ups and downs, 

                                                           
10

 http://www.socialbakers.com/facebook-statistics/brazil (06/05/2013) 

11
 Linkedln is a social media website for professional networking. 
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inequality, land without law, my language, happiness, frustration, and nostalgia (see 

graph bellow). The easiness of consuming Brazilian media outside Brazil can arose the 

feeling of saudade; the image, the sounds and the news in Portuguese language incite 

the reflective nostalgia in a way that make the migrants reflect about their country not 

only in the current days, but also back in the past they used to lived there.  

The use of media helps materializing the place that was left behind. Trough pictures, 

movies and music, the immigrant can feel saudade and nostalgia from home country. 

According to Boym, “[…] both technology and nostalgia are about mediation. As a 

disease of displacement, nostalgia was connected to passages, transits and means of 

communication. Nostalgia – like memory- depends on mnemonic devices” (2001: 346).  

The use of media from home country, in this case, the Brazilian media, serves as a 

mnemonic device to the immigrant imagination.  

 

Figure 2: Saudade: the most common answer in the survey  
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4.2.3.2 Nostalgia 

In this section, respondents from the interviews reflect about their use of ICTs in 

relation to nostalgia.  

 For someone like José, who claims never being homesick, the relationship between 

technology and nostalgia doesn’t make any sense. Furthermore, he does not use ICTs to 

communicate with people in Brazil. For Mario, technology improves the way people 

communicate. He says that he feels as though he is in Brazil when he is talking to his 

family, although he mentions not feeling nostalgic about his homeland.  

Mariana says that it is hard to answer whether technology increases or relieves 

nostalgia: 

“It depends on your point of view. I think it enhances and softens at the same time. It depends on 

how you see it. I, well, it’s good because I want to keep informed about things that are happening 

in my country, but at the same time the will is big to go there and see everybody.”  

Mariana feels nostalgic, because she misses her country, her language and specially her 

culture. The distance makes her homesick: 

 “Here it is different; we are far from everything and everyone, the support, moral and 

psychological, the human warmth that is missing. Do you understand?” 

Clara was homesick only during her first years in Stockholm. She says she is integrated 

and she enjoys living in Stockholm. Technology to Clara can help relieve nostalgic 

feelings, instead of increasing the longing for Brazil: 

“Sure you miss your family (saudade), your friends. But it is something bearable, something 

which I just have to live with. And watching things, seeing things from Brazil, I think it is cool. 

It doesn’t make me sad. I think it lessens homesickness.” 

The intense use of ICTs can diminish distances, as some respondents detected. In this 

sense, as many scholars’ studies displayed in the literature framework, technology 

change the way migrants deal with time and distance (Ros 2010 and Tomlinson 2007).  

Mario says that he never felt nostalgic while living in Sweden. He used to be homesick 

when he left Brazil for Australia. With the use of ICTs he feels close to his homeland. 

Leonardo sees the use of ICTs as a tool to lessen distances:  
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“It helps so much. It really makes it bearable. I think, it not alleviates the homesickness, it allows 

you to stay connected….you can talk to the whole world, by Skype, by telephone and through 

the internet. It’s like ‘the distance is over’! If I want I can talk to my mother every day, as if I 

lived there and called her. So it is over…There are no more distances. The notion of distance is 

over, I think. Of course it is not so easy to go there and see the person, but technology helps 

reduce the distances.” 

Viviane believes that technology alleviates nostalgia in the sense that it helps her to stay 

turned, as if she was living in a city next to her family, in a nearby neighbourhood. 

As technology compress distances, there is not so much time left to feel nostalgia. The 

development of technology weakened the sense of nostalgia, as “Each new medium 

affects the relationship between distance and intimacy that is at the core of nostalgic 

sentiment” (Boym 2001: 346). As can be noted in Clara’s and Leonardo’s relationship 

with information technology make them to feel closer to their people up to the point that 

they don’t feel nostalgic. The effect of globalization which Appadurai (2005) appoints 

as ethnoscapes in association with the facility of communication can make those people 

so close (thought their devices) to their people that there is no time and distance to feel 

nostalgic.  

 

4.2.3.3 Sense of place  

ICTs facilitate migrants’ communication with family and friends in a way that 

information is shared instantly, and in many cases in the same time-scale just as if they 

were in their home country. Communication is also made easier because of Internet 

portable devices. We can access and share information almost as events take place.  The 

sense of place was questioned by some of the respondents that make use of this new 

technology to keep in touch with homeland. 

Clara can picture on her mind riding by the sea and even tasting sea food when relatives 

from her hometown tell her about it. She is able to imagine because she knows the 

place, yet it never makes her feel like she was in Brazil. Mariana has the feeling that she 

is in Brazil when she talks to her family. She feels closer to her mother when using 

Skype: 
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“I feel much closer. I think I would go crazy if there wasn’t these means of communication…It 

makes me happy, I’m happy. But at the same time the nostalgia is here. And you eventually feel 

sad because you want to be there, to be able to give a hug.  But they are not here; they are on the 

other side.” 

Leonardo thinks that technology shortens the distances, and if he was living in a city 

nearby his mother’s, that the communication would be the same as he was in Sweden.  

“…it helps you to be immersed in a universe that is the universe of Brazil. Of course you go out 

on the street and you see that you are in Sweden. It is not the same feeling of being there, but 

there is something in between. Distances are not so large.” 

To Shaun Moores (2004) the interaction with new electronic media goes beyond what 

Meyrowitz (1985) has once proved. While Meyrowitz argues that this interaction can 

reshape the meaning of place by giving the idea of placeless, Moores proposes the 

possibilities of being in two places at the same time. But what this study shows is that 

there is also a third way: another place that is not the place you are located neither the 

place you are communicating. As the respondent Leonardo said, “Something in 

between”. You know where you are, and you know how is to be there or how it would 

be (the place you are interacting). This place in between doesn’t places the individuals, 

but is the platform that information technologic provides in the current days.   

 

4.2.3.4 Home  

The definition of home is an issue that relates to emotional feelings. This question made 

respondents think not only about the physical place where they live, but their 

relationship with their country of origin and integration in the host country. As seen in 

the previous subheads, there are respondents that do not feel homesick, and also there 

are those who are well integrated in Swedish society. As Roza Tsagarousianou stated:  

“The notion of home therefore is much more complex than approaches to diasporas 

premised on the power of nostalgia would want us believe. It is intrinsically linked with 

way in which the processes of inclusion or exclusion operate and are subjectively 

experienced under given circumstances” (Tsagarousianou 2004: 57).  

Viviane has been living in Stockholm for less than one year. She considers that her 

home is Brazil: 
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“Because the family is there, right? The history, our history is there. Sweden is not my home yet. 

Although I'm with a person that I love, and we came to try something new, Brazil is my home 

because of roots, family, parents, everything.” 

Clara is really integrated into Swedish society, as she made it clear throughout the 

interview: 

“My home is Sweden! Yes, without a shadow of a doubt. Sweden is my first home now. 

Although I feel Brazilian inside and not Swedish, the same way, my current homeland is here. 

And my second home is Brazil. Do you understand?” 

To Mario, home is the place that you have the keys and feel at home. He is proud to 

own an apartment in Stockholm and he is also happy that his two sons live with him. 

His home is Sweden. Leonardo thinks that it is hard to say where his home is: 

 “My home? My home is here, in Sweden, where I live, right? …But this is a very difficult 

question. I think after we get to travel a lot, we get a little lost in that sense. We learn to feel that 

home is where we are living now. Right?” 

Mariana also get confused to answer where her home is: 

“Home to me… Now I’m lost, I don’t know if it’s here or there. I’ll tell you I have been living 

here for 8 years. So, I no longer know where my home is.” 

Later she agrees that both countries are her home. As José has only a distant relation 

with Brazil, he was very firm to answer that his home is Sweden.  

According to Boym, “it is no longer a specific place where one belongs but rather a 

social context that one could export into diaspora. Yet nostalgia depends on materiality 

of place, sensual perceptions, smells and sounds” (Boym 2001: 258). The notion of 

home in the immigrant context is not only shaped under the context of integration to the 

host country, but also the relation to home country. Clara and Mariana have different 

experience into integration, but both agree that they belong to Brazil and Sweden. The 

contemporary immigrant in the light of the progress of ICTs has the opportunity to 

consider both the home country and the host country as a home. ICTs revolution 

provide connectivity that may improve the awareness of belong to Brazil. Maybe if 

José, who claims that never felt nostalgia from Brazil, was someone more connected to 

ICTs, the virtual networks could rouse the feeling of belonging to Brazil and therefore it 

also could change his idea of home. 
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4.3 Summary of the empirical results 

The empirical results show that the Brazilian immigrants changed their media habits 

after moving to Stockholm. Their Swedish media consumption in general is lower when 

comparing with their Brazilian media consumption in the past. But with the language 

acquisition and the interest to be informed of what is going on in the host country lead 

them to use more and more Swedish media. Therefore the use of television and the print 

media in Swedish become more popular among those immigrants. It can be said that the 

use of Swedish radio comes in the last step in their Swedish media habit.  

Understanding the reasons why those Brazilian immigrants have to moved to Stockholm 

can help to understand their media use in Sweden. As mentioned before, immigrants 

that have Swedish partners tend to consume more Swedish media. The respondents in 

this survey have moved to Stockholm due to several reasons (as showed in table 9): 11 

people moved for work reasons, 4 people moved to study in Stockholm, 23 immigrated 

because they were in a relationship and 5 people had other different reasons (e.g. one 

moved because he was a sportsman). At this part of the questionnaire, respondents were 

required to inform their partners’ nationality. Out of 43 respondents, twenty one of them 

moved to live with a Swedish partner.  

The engagement with ICTs among those Brazilian immigrants shows that they follow 

the evolution from immigration to digital diaspora. Through their communication 

devices they are connected to Brazil in order to be informed about the latest news. 

The way those immigrants deal with nostalgia has been seen through their information 

technology: it can ease but at the same time instigate nostalgia. Their thoughts about 

place show that technology offers a different possibility in terms of mobility in a way 

that they can feel that they are somewhere else, which is neither Brazil nor Sweden, but 

something in between. The notion of home changes according to the time lived in 

Stockholm, and there are respondents who consider both countries as their home.  
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5- CONCLUSION 

The present study analyzed the relation between nostalgia and the media use among the 

Brazilian community in Stockholm. This project was undertaken to assess and evaluate 

the role of media in transforming the feeling of belonging and the notion of place. 

The Brazilian immigrants in this study use mobiles, computers and tablets as 

communication devices to get information from Brazil. Connected to Internet, they use 

software applications that enable cheap and even free communication, as Viber, Skype, 

Tango and Face Time among others. More than half of those who responded to the 

survey, also use media from other countries (neither Brazilian nor Sweden) to get 

informed from what is going on in their country.  

Some respondents remembered the media events from the time they left Brazil and 

those remembrances were somehow related to their personal interests and life 

experience. The use of media, specially the Brazilian media, can make the immigrant 

nostalgic and aware of their identities.  

As shown throughout the analyses, integration and conviviality into the Swedish society 

contribute to the growth of consumption of local media. On the other hand, nostalgia 

and identity still make those immigrants consume Brazilian soap operas and/or 

Brazilian realities show. The length of time lived outside Brazil was not a factor that 

changed the will to consume Brazilian media. Respondents who live more than 10 years 

in Stockholm, for instance, still use their home country media.  

One important aspect in this study is that the capital of Sweden provides a high standard 

of technology in terms of Internet connection. There are also many places, such as 

libraries and coffee shops, which provide free access to internet. It facilitates the intense 

use of mobiles and other communications gadgets all over the city. The immigrants who 

live in Stockholm- in this case the Brazilian immigrants, have access to technology that 

enable easy communication with Brazil and also the consumption of Brazilian media. 

At this sense, despite the geographical distance between Sweden and Brazil, the 

Brazilian immigrants are at one point close to their people and culture.  

The phenomenon of ‘deterritorialization’, which John Tomlinson (2007) refers to the 

‘integration of distant events’ is enabled by this easy access to technology. In this sense, 
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this connectivity also produces a new sense of place; it doesn’t make someone feels like 

being at the other side of the screen: it awakes the awareness that technology creates a 

temporary space where it is possible to communicate with people located worldwide.  

The respondents in this study have easy and instant access to information and 

communication technologies. For some of them, the immediacy to get home country 

information make them feel close to their people. Tomlinson believes that those 

‘Telemediatized practices’, the mobility without going anywhere, could transform the 

way people deal with their emotions. Indeed, in terms of nostalgia and homesickness, 

those practices can shorten distances and bring people together. There is no time for 

those feelings when people have all devices and technologies to keep contact with home 

country. Instantly the Brazilians immigrants can listen and see the people they were 

longing. In this sense, the feeling of nostalgia (when it felt), is reduced by the use of 

new media when the immigrants are connected to their relatives in their home country.  

Out of the 43 survey questionnaires, 21 respondents wrote that they feel saudade when 

consuming Brazilian media. Saudade can emerge before and during the use of Brazilian 

media. However, through the interviews, the respondents believe that the use of ICTs 

alleviate the nostalgic feelings. From those that have an intense communication with 

their family it seems that there is no time or place to homesickness. Immigration was 

one day the ground to feel nostalgia, the geographical distance and the precariousness in 

terms of transportation and communication contributed to feel the thoughts turned to 

homeland and other time.  The contemporary immigrants with access to ICTs, such as 

these Brazilians who live in Stockholm, have the opportunity to control their 

homesickness through their electronic devices. But there are cases, despite the easy 

access to ICTs, that the person still feels nostalgic. Looking more deeply, it can have 

many reasons, including the integration to the host country. Once integrated to the host 

country it is easier to relive nostalgic by using ICTs to get news from home country.  

Although the current study is based on a small sample of participants, the findings 

suggest that nostalgic feelings lost its place to the speed of technology. How to miss 

something far away if technology can bring it to you? Not only that, through technology 

it is possible to travel back in time and see pictures that once were lost in memory. The 

relationship between technology and nostalgia seems somewhat contradictory: on one 
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hand, technology shortens the distance and eliminates nostalgia. On the other hand it 

provides a large flow of information, that it is possible to be nostalgic for something 

that happened a short time ago, or a place that you are still located.  

The most important limitation of this study is that the number of respondents to the 

survey was relatively small in relation to the number of Brazilian citizens registered in 

the Brazilian embassy as living in Stockholm. Despite the diversity of Brazilians who 

responded the survey, this amount corresponds neither to one fifth of the Brazilian 

community in Stockholm. However the anthropological concept of micro study can be 

applied to this study: “a micro study is a close-up view, as if under a microscope, of a 

small social unit or an identifiable activity within the social unit” (Fetterman 1989: 38). 

In this sense, it is a micro study of Brazilian immigrants in Stockholm.  
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APPENDIX 1  

Brazilians in Stockholm 

I am a student of the MA program in Media and Communication (JMK) at Stockholm 

universitet, and this research aims to draw a profile of media consumption from 

Brazilian who lives in Stockholm. 

1 - Age: 

2 - Gender: () Female () Male 

3 - Occupation: _____________________ 

4 - How do you live in Stockholm: 

() Alone  () with partner () with children () other ___________ 

5 - The reason that caused you to move to Stockholm  

() Work 

() Studies 

() Love (nationality of the partner): _______________ 

() Another reason ___________________________________ 

 

6 - How many years / months you live outside of Brazil? _______ 

7 - How many years / months you live in Stockholm? __________ 

8 - How often you used these media while living in Brazil? 

 Every day Few times a 

week 

Once a 

week 

Less than 

once per 

week 

never 

Television      

Radio      

Newspaper 

and/or 

magazines 

     

9- When you were living in Brazil… 

What was your favorite TV program?_________________________ 

Which newspaper and/or magazine do you used to read?_________ 

Did you had a channel or radio program that you liked? What?_____ 

10- How often do you use these Swedish media? 
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 Every day Few times a 

week 

Once a 

week 

Less than 

once per 

week 

never 

Television      

Radio      

Newspaper 

and/or 

magazines 

     

11 - Do you use the foreign media (not Brazilian), for example, websites, online 

newspapers, TV programs to learn about what is happening in Brazil? 

( ) Yes   ( ) No 

12- Do you follow Big Brother Brazil or/and telenovelas? 

( ) Yes   ( ) No 

13- With the use of computers, tablets and phones it is possible get information at any 

time about what is happening in Brazil (via facebook, websites, online newspapers etc). 

Could you estimate how often you are daily connected to Brazilian media? 

( ) Less than 1 hour 

( ) Between 1 and 3 hours 

( ) Between 3 and 6 hours 

( ) More than 6 hours 

( ) more than 12 hours 

14- There is some Brazilian media that you miss and you don’t have access?  

( ) Yes What?____________________________________ 

 ( ) No 

15- Which word that comes to your mind when you watch/read/hear Brazilian media?-

_____________________________________________________________ 

16- Can I contact you in the future to make an interview? If you agree, please write your 

email address. 

Thank you for your attention! 
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APPENDIX 2  

Sou estudante do programa de mestrado em mídia e comunicação (JMK) na Stockholm 

universitet, e esta pesquisa tem o objetivo de traçar um perfil do consumo de mídia do brasileiro 

que mora em Estocolmo.  

1- Idade: 

2- Sexo:    ( ) feminino      ( ) masculino  

3- Profissão:_____________________ 

4- Como você mora em Estocolmo: 

( ) sozinho/a   ( ) com companheiro/a  ( ) com crianças  ( ) outros _______________ 

5- O motivo que fez com que você se mudasse para Estocolmo 

( ) Trabalho 

( ) Estudos 

( ) Amor  (nacionalidade do parceiro/a): ________________ 

( ) outra razão ___________________________________ 

6- Há quantos anos/meses você mora fora do Brasil? __________ 

7- Há quantos anos/meses você mora em Estocolmo? __________ 

8- Com que frequência você usava essas mídias quando morava no Brasil?  

  

Todos os dias 

Algumas 

vezes por 

semana 

1 vez por          

semana 

Menos que 

uma vez 

(raramente) 

  

   Nunca 

Televisão      

Radio      

Jornal e/ou 

revistas 

     

9- Quando você morava no Brasil... 

Qual era o seu programa de TV favorito?___________________________________ 

Qual o jornal e/ou revista costumava ler?___________________________________ 

Tinha um canal ou programa de radio que gostava? Qual?_____________________ 
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10- Com que frequência você usa essas mídias suecas aqui em Estocolmo? 

  

Todos os dias 

Algumas 

vezes por 

semana 

1 vez por          

semana 

Menos que 

uma vez 

(raramente) 

  

   Nunca 

Televisão      

Radio      

Jornal e/ou 

revistas 

     

 

11- Você usa a mídia estrangeira (não brasileira), por exemplo, sites, jornais online, 

programas de TV para se informar sobre o que está acontecendo no Brasil? 

( ) sim    ( ) não 

12- Você acompanha algum programa do Brasil, tipo novelas, BBB, noticiários? 

( ) sim   ( ) não 

13- Com o uso de computadores, tabletes e celulares é possível se informar a qualquer 

momento sobre o que está acontecendo no Brasil (via facebook, websites, jornais online 

etc). Você poderia medir com que frequência você está conectado diariamente às mídias 

brasileiras? 

( ) menos que 1 hora 

( ) entre 1 e 3 horas 

( ) entre 3 e 6 horas 

( ) mais que 6 horas 

( ) mais que 12 horas 

14- Existe alguma mídia brasileira que você sente falta e não consegue ter acesso? 

( ) sim   qual?_________________ 

( ) não 

15- Quando assiste/lê/ouve algo do Brasil, qual a palavra que lhe vem em 

mente?____________________________________________________________ 

16- Se eu precisar fazer uma entrevista no futuro posso entrar em contato? Se a resposta 

for sim, por favor deixe seu email. Muito obrigada pela atenção 
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Appendix 3  

Semi structured complementary interview: 

1- What was the reason that made you to move to Stockholm? What was the year you 

moved? 

2- Do you remember what were in the Brazilian media when you emigrated? And do 

you remember the Swedish headlines when you came in Stockholm? 

3- How did you do to get news from Brazil when you moved to Stockholm? And now? 

4- What do you do to make contact with Brazil? Which electronic devices do you use? 

And which applications do you use? 

5- How long do you spend with Brazilian media? And in relation to Swedish media? 

6- Do you use facebook or any social media? Which? 

7- Do you think that technology increases or alleviates the longing of Brazil? Why? (In 

this question I use saudade that means longing) 

8- What was the period that you felt more saudade from your home country? 

9- How do you feel when you consume Brazilian media?  

10- How do you feel when you get old pictures from school time for example (when 

someone sent to you in an electronic device or tag you at facebook)? 

11- Do you feel nostalgic? Why? 

12- When you are talking with someone that is located in Brazil, or when you see some 

Brazilian media, do you have the sensation that you are there? Please explain 

13- What is home for you? 
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Appendix 4 (SPSS tables) 

 

 

Table 1: Time lived outside Brazil and use of Brazilian television 

 

Time lived outside of 
Brazil (includes 

Stockholm and other 
locations) 

Television consumption while living in brasil Total  

less than once per 

week 

few times a week every day 

 

1 0 1 1 2 

2 0 1 1 2 

3 0 1 4 5 

4 0 2 3 5 

5 0 2 2 4 

8 0 0 2 2 

9 0 1 3 4 

10 0 0 1 1 

11 0 1 0 1 

12 1 0 1 2 

13 1 1 1 3 

14 0 0 2 2 

15 0 0 1 1 

18 0 0 1 1 

20 0 0 1 1 

21 1 1 0 2 

22 0 0 1 1 

24 0 0 1 1 

25 0 1 0 1 

26 0 0 1 1 

35 0 0 1 1 

Total 3 12 28 43 
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Table 2: Time lived in Stockholm and use of Swedish television  

 

Time lived in 

Stockholm 
televionstockholm Total 

never less than once 

per week 

once a week few times a 

week 

every day 

 

1 1 0 1 0 2 4 

2 1 0 1 0 1 3 

3 2 0 1 3 3 9 

4 1 1 1 0 1 4 

5 0 0 0 1 2 3 

6 0 0 0 0 1 1 

7 1 0 0 1 0 2 

8 0 0 1 1 1 3 

9 0 0 0 1 2 3 

11 0 0 1 0 0 1 

13 1 0 0 0 2 3 

14 0 0 0 0 2 2 

18 0 0 0 0 1 1 

21 0 0 0 1 0 1 

24 0 0 0 0 1 1 

26 0 0 0 0 1 1 

32 0 0 0 0 1 1 

Total 7 1 6 8 21 43 

 

 

 

Table 3: Reason of moving and use of Swedish television 

 
Reason of moving 

televionstockholm Total 

never less than once 

per week 

once a week few times a 

week 

every day 

 

work 2 0 1 4 4 11 

studies 1 0 0 2 1 4 

Love 3 1 4 1 14 23 

other 1 0 1 1 2 5 

Total 7 1 6 8 21 43 
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Table 4: Big Brother Brazil and telenovelas  

 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

yes 14 32,6 32,6 32,6 

no 29 67,4 67,4 100,0 

Total 43 100,0 100,0  

 

 

Table 5: Time lived outside Brazil and use of Brazilian radio  

 

Time lived outside 
of Brazil (includes 

Stockholm and 
other locations) 

RadioBrasil Total 

never less than once 

per week 

once a week few times a 

week 

every day 

timeabroad 

1 0 0 0 0 2 2 

2 0 0 0 0 2 2 

3 1 1 0 1 2 5 

4 2 1 0 1 1 5 

5 0 1 2 1 0 4 

8 0 0 0 0 2 2 

9 0 0 0 1 3 4 

10 1 0 0 0 0 1 

11 0 0 0 0 1 1 

12 0 1 0 1 0 2 

13 0 0 0 0 3 3 

14 1 0 0 0 1 2 

15 0 0 0 1 0 1 

18 0 0 0 0 1 1 

20 0 0 0 1 0 1 

21 1 0 0 1 0 2 

22 0 0 0 0 1 1 

24 0 0 0 0 1 1 

25 0 0 0 1 0 1 

26 0 0 0 0 1 1 

35 0 0 0 0 1 1 

Total 6 4 2 9 22 43 
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Table 6: Time lived in Stockholm and use of Swedish radio   

 

Time lived in 

Stockholm 
Radiostockholm Total 

never less than once 

per week 

once a week few times a 

week 

every day 

 

1 3 0 0 1 0 4 

2 1 0 0 1 1 3 

3 4 0 1 4 0 9 

4 2 0 1 0 1 4 

5 1 0 0 2 0 3 

6 0 0 0 0 1 1 

7 0 0 0 0 2 2 

8 0 0 0 2 1 3 

9 0 0 0 1 2 3 

11 0 0 0 1 0 1 

13 1 0 0 1 1 3 

14 1 0 0 0 1 2 

18 0 1 0 0 0 1 

21 1 0 0 0 0 1 

24 0 0 0 0 1 1 

26 0 0 0 0 1 1 

32 0 0 0 0 1 1 

Total 14 1 2 13 13 43 
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Table 7: Time lived outside Brazil and use of Brazilian printed media 

 

Time lived outside 
of Brazil (includes 

Stockholm and 
other locations) 

Newspaperbrasil Total 

never less than once 

per week 

once a week few times a 

week 

every day 

 

1 0 0 0 1 1 2 

2 0 0 0 0 2 2 

3 0 0 1 2 2 5 

4 1 1 0 1 2 5 

5 0 0 1 2 1 4 

8 0 0 0 1 1 2 

9 1 0 0 2 1 4 

10 0 0 0 1 0 1 

11 0 0 0 1 0 1 

12 0 0 0 2 0 2 

13 0 0 0 0 3 3 

14 0 0 0 0 2 2 

15 0 0 0 1 0 1 

18 0 0 0 0 1 1 

20 0 0 0 1 0 1 

21 0 0 0 0 2 2 

22 0 0 0 1 0 1 

24 0 0 0 0 1 1 

25 0 0 0 1 0 1 

26 0 0 0 0 1 1 

35 0 0 0 0 1 1 

Total 2 1 2 17 21 43 
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Table 8: Time lived in Stockholm and the use of print media  

 

Time lived in 

Stockholm 
Newspaperstockholm Total 

never less than once 

per week 

once a week few times a 

week 

every day 

 

1 0 1 1 2 0 4 

2 0 0 0 2 1 3 

3 0 2 2 3 2 9 

4 1 1 2 0 0 4 

5 0 0 0 2 1 3 

6 0 0 0 0 1 1 

7 0 0 0 2 0 2 

8 0 0 1 0 2 3 

9 0 0 0 2 1 3 

11 0 0 0 1 0 1 

13 1 0 0 0 2 3 

14 1 0 0 0 1 2 

18 0 0 0 0 1 1 

21 0 0 0 0 1 1 

24 0 0 0 0 1 1 

26 0 0 0 0 1 1 

32 0 0 0 0 1 1 

Total 3 4 6 14 16 43 

 

 

Table 9: Reason of moving to Stockholm  

 

 

Reason of 

moving to 

Stockholm 

Frequency Percent Valid Percent Cumulative 

Percent 

 

work 11 25,6 25,6 25,6 

studies 4 9,3 9,3 34,9 

Love 23 53,5 53,5 88,4 

other 5 11,6 11,6 100,0 

Total 43 100,0 100,0  

 



53 

 

 

 

Table 10: Time lived in Stockholm and the use of Brazilian media 
 

Time lived in Stockholm brazilianmedia Total 

less than 1 hour between 1 and 3 

hours 

between 3 and 6 

hours 

between 6 and 

12 hours 

more than 12 

hours 

timestockholm 

1 1 2 0 0 1 4 

2 1 1 1 0 0 3 

3 5 1 2 0 1 9 

4 3 1 0 0 0 4 

5 2 1 0 0 0 3 

6 0 1 0 0 0 1 

7 2 0 0 0 0 2 

8 0 2 1 0 0 3 

9 1 1 0 1 0 3 

11 0 1 0 0 0 1 

13 2 1 0 0 0 3 

14 1 1 0 0 0 2 

18 1 0 0 0 0 1 

21 0 1 0 0 0 1 

24 0 1 0 0 0 1 

26 0 1 0 0 0 1 

32 0 1 0 0 0 1 

Total 19 17 4 1 2 43 

 

 

 

 

 

 


