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 Abstract 

This thesis discusses the differences and similarities between the South Korean and the 

Swedish view on design in relation to innovation. It sets off introducing theories and recent 

studies upon the subject matter and also the closely related business discipline called ”design 

management”. The subject is then studied through analyzing and comparing of governmental 

actions within the field. Also the result from a brief questionnaire study has been used as basic 

material to find out how Swedish and Korean people look upon the subject matter. The 

questionnaire was carried out for this thesis exclusively and the results include answers on 

design-innovation-related questions from 35 Swedish and 35 Korean people. The result of the 

study shows that even though South Korea has a policy for innovation-related design and a 

governmental organ working exclusively with these questions, which Sweden has not, the 

countries share a lot of similarities in their approaches towards the subject.   

Keywords: South Korea, Sweden, design, innovation, design-policy, innovation-policy, 

design management, KIDP, SVID, VINNOVA 
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1 Introduction  

1.1 What is design?  

According to the International Council of Societies of Industrial Design (ICSI) “Design is a 

creative activity whose aim is to establish the multi-faceted qualities of objects, processes, 

services and their systems in whole life cycles. Therefore, design is the central factor of 

innovative humanization of technologies and the crucial factor of cultural and economic 

exchange.” (ICSI, 2014) Here design is described as an activity and The Swedish Industrial 

Design Foundation (SVID) gives a resembling picture defining design as “a process of 

developing purposeful and innovative solutions that embody functional and aesthetic demands 

based on the needs of the intended user. Design is applied in the development of goods, 

services, processes messages and environments.” (SVID, 2013) 

In the Korean Industrial Design Promotion Act industrial design is explained differently 

compared to the two earlier definitions and is instead described as “ the products, and the 

aesthetic, functional and economic value by optimizing the physical and psychological needs 

of producers and consumers to meet the creative and improvement act, saying product design, 

packaging design, environmental design, visual design, and so on.” (Korean Industrial Design 

Promotion Law, 2014)  

Author of the book “Creative Intelligence”, former assistant managing editor for Business 

Week and professor of Innovation and Design at Parsons The New School of Design, 

American Bruce Nussbaum said: “When people talk about innovation in this decade, they 

really mean design.” (Nussbaum, Bruce. 2005). 

The definitions are many as well as the applications where design as a tool for management is 

one of them. The area for design as a strategy is in science usually referred to as “design 

management”. Teacher in Design Management and director of research at Parsons Paris 

School of Art and Design, French, Brigitte Borja de Mozota concludes in her book with the 

same name that “design management is the planned implementation of design in a company 

to help achieve its objectives.” (2003, p. 79) which goes in line with the previous views on 

design as something value-creating.  

The rest of the industrialized world also seem to be on the same track and in his article for 

BBC News the Scottish journalist and political commentator Andrew Marr (2012) raises the 

question if good design can be of use in economic development whilst throughout Europe 
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innovation policy seems to be going through a paradigm shift where design is more often 

becoming a part of it. (European Commission, 2014).  

South Korea was ranked as the world’s most innovative country according to Bloomberg’s 

Global Innovation Index (Bloomberg, 2014) whereas Sweden took home second place. 

Innovation in this ranking was measured by R&D intensity, productivity, high-tech density, 

researcher concentration, manufacturing capability, tertiary efficiency and patent activity. 

South Korea has a defined design policy in contrast to Sweden which has not. This makes a 

study to clarify the two countries’ views upon design in relation to innovation an up to date 

issue worth studying.  

1.2 Background  

1.2.1 South Korean design policy 

In South Korea design policy is being treated by three different ministries: the Ministry of 

Trade, Industry and Energy (MOTIE), the Ministry of Culture, Sports and Tourism (MCST) 

and the Ministry of Land, Infrastructure and Transport (MOLIT).  

MOTIE treats design questions related to industry design, whereas MCST answers for the 

cultural perspective while MOLIT deals with design as an aspect to architecture.  

1.2.2 Korean Institute of Design Promotion  

Design as its own political issue related to innovation and a tool for economic growth has 

been recognized in South Korea which is reflected in the industrial design promotion acts and 

since as early as 1970 there is the Korean Institute of Design Promotion (KIDP). KIDP is a 

governmental institution that answers to MOTIE.  The main motive of the institution is to 

help South Korean economy and business through supporting and promoting design actions. 

The main role of the institution is to carry out the South Korean policy concerning 

development and research design, to provide information on design and support cultural 

diffusion, to develop a global design specialized company, to support small and medium-sized 

design business to become more competitive, promote convergence between customer design 

and site workforce, support for spreading of the Korea Institute of Design’s brand K-DESIGN 

and to encourage new innovative design fields.   

The mission of KIDP is to contribute to sustainable development in the industry and the life 

of the citizens by providing support for design, and other creative industries. Their vision is to 

implement the South Korean K-DESIGN as a leading example for creative design values on a 
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global level. As for the strategic objectives, they strive for an established industrial growth 

based on design, the implementation of a design-driven creative economy and the building of 

a trust management system. (Korea Institute of Design Promotion, 2014).  

1.2.3 Swedish design policy  

Sweden has no singular governmental body dealing exclusively with design but design is 

instead treated as part of Swedish cultural policy in the section called visual arts, architecture, 

shape and design. The governmental institution Swedish center for architecture and design has 

the function to promote knowledge and awaken interest for what value architecture, shape and 

design contributes to the development for the individual as well as the whole society.   

There is also the Swedish Society of Crafts and Design which is a non-profit-making 

organization that aims to show how good design contributes to the development of society. By 

providing support to the organization the government is trying to stimulate Swedish design 

development and to broaden and deepen the knowledge about issues concerning shape and 

design. (Regeringen (the Swedish government), 2014).  

The Swedish Industrial Design Foundation (SVID) was created in 1989 and is a foundation 

based in Stockholm. SVID is working with putting emphasize on design as a tool for 

industrial and official industry and is mainly financed by the Ministry of Enterprise, Energy 

and Communications. (SVID, 2014). In Sweden the department that answers to questions 

related to innovation is the Ministry of Enterprise, Energy and Communications.  

To this department answer a couple of Swedish authorities, among them the Swedish Agency 

for Economic and Regional Growth and VINNOVA – Sweden’s Innovation Agency.  

The Swedish Agency for Enterprise, Energy and Communication’s mission is to contribute to 

the increment and expansion of companies as well as a competitive industrial life in the whole 

nation.  

VINNOVA promotes sustainable growth through development of efficient Swedish 

innovation systems in the fields of technology, transportation, communication and working 

life. (Regeringen (the Swedish government), 2014).  

1.2.4 Innovation and design: A mission by the Swedish government  

On June 10
th

 2010, the Swedish government decided to give the Swedish Agency for 

Economic and Regional Growth and VINNOVA in collaboration with the Swedish Society of 
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Crafts and Design and SVID the mission to come up with and carry out a plan for how to 

integrate design as a method and process within industrial policies along with continued 

development of design as a tool for needs-based innovation. In accordance with the 

governmental proposal for cultural and creative industry, the overall goal of the mission is to 

strengthen entrepreneurship and business enterprise within this sector in addition to promoting 

cultural and creative skills in Swedish industry in order to gain competitiveness and 

innovation skills. (VINNOVA, 2014).  

1.3 Purpose 

The aim of this thesis is to investigate differences and similarities in the South Korean and 

Swedish views upon design in relation to innovation, through analyzing governmental actions 

and general politics on the subject. Supplementary to this a smaller research study on how 

Korean and Swedish people look upon the matter will also be done.  

The purpose of the thesis is to provide an understanding of how design can be used as a force 

to stimulate innovation and to investigate possible outcomes that practice of design 

management and design thinking can lead to. Through a study of two countries’ views on 

design with reference to innovation the thesis will also try to give an understanding to how 

design and innovation are interoperable. 

1.4 Thesis Outline   

After the introduction of the thesis follows the method which describes more thoroughly what 

this thesis will be about. The method also clarifies some theoretical perspectives that has been 

applied by the author when writing the thesis and the following method part spells out how 

the investigation has been carried out and why used methods has been chosen. Reliability, 

validity and criticism of sources are also discussed in the method part.  

The theory episode presents theories and scientific articles related to subject.  

In the empirical part governmental actions within the field are presented. In this part results 

from the study are also displayed, analyzed and compared to the previously presented material.  

The thesis finally summons up with a discussion and conclusions made from the study. What 

has this research contributed with to the scientific world and is there potential for further 

related research?  
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2  Method 

2.1 Theoretical perspective  

2.1.1 The comparative method  

This thesis kicks off with the comparative method as a fundament. The comparative method is 

often used to differentiate and compare different components and often applies the strategies 

Most Different System Design (MDSD) and Most Similar System Design (MSSD).  

MDSD investigates very different cases that have one or few similarities and tries to 

understand how two so different cases can share a common component whilst MSSD studies 

similar systems with one or few differentiations and seeks to explain the reason for the 

differentiation.  

The method is good for structuring up research and results but it is hard to evaluate if the 

variables being compared are being equivalent.  

2.1.2 Interpretivism  

Interpretivism also known as antipositivism is the interpretation that social science should not 

be investigated and evaluated through the same methods as natural science. This interpretation 

has been influenced by Max Weber’s understanding of sociology as a science with the 

purpose of an interpretative understanding of social act in order to find an argument for how 

the actions and their consequences are carried out. (1947, p. 88) 

The fundaments for interpretivism is that there is a need for a strategy that recognizes the 

differences between man and the objects of study in natural science and that social scientists 

therefore should capture the subjective meaning of social action. (Bell, Emma and Bryman, 

Alan, 2011, p. 29) 

This thesis is written with an understanding of natural and social sciences and methods for 

investigating these sciences in accordance to interpretivism.  

2.2 Choice of method  

2.2.1 Quantitative method  

In this study quantitative research method will be applied to investigate the subject matter. 

Quantitative method is a method that is often put into contrast to the qualitative method. 

Characteristics of quantitative method are gathering data through surveys and analysis of 
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statistics that are comparable. In surveys it is stated that questions simpler in clearness will 

result in more valid and correct results and analysis.  

The reason for why quantitative method focuses on statistics and measurements is that it 

enables a way of presenting small differences that otherwise are difficult to distinguish when 

presented in rough categories. It also provides a consistent tool for identifying these small 

variations additionally to providing a fundament for more accurate valuations and estimations 

of what the relationship between different concepts is.  

In order to measure a certain concept there is a need for one or several indicators (Bell, Emma 

and Bryman, Alan, 2003, p. 90). These indicators can consist of, for example, a structured 

interview schedule or a survey.  

The purpose of gathering data such as in quantitative method is to use the information for 

applying theories with objective data as the base. Most quantitative research has the purpose 

of explaining something and causality plays a big part since focus often lies upon explaining 

reason and cause along with trying to foresee if the results can be generalized and applicable 

for other studies too, rather than describing phenomena (Bell, Emma and Bryman, Alan, 2003, 

p. 99-100). 

 

Replication too, is often considered to be an important aspect of quantitative research (Bell, 

Emma. Bryman, Alan. 2003. p. 102). This implies that results should not be affected by 

special features or expectations from the researcher and that the same study performed by 

another person should generate the same results. If the study fails at this its reliability is 

lowered.  

 

The advantages with the method on the other hand is that it enables generating of objective 

data rather than a subjective understanding. 

 

However what is considered a disadvantage when it comes to this method is the claim that 

situations cannot be studied based solely upon facts but that there is a need for a broader 

perspective allowed by sequential studies. 

2.2.2 Secondary analysis  
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Analyzing of secondary sources will be one of the tools for this study. The part which is 

analyzing governmental views on design and innovation is based upon secondary analysis 

which is a method allowing both time and money to be saved as well as providing data, from 

a qualitative point of view, that has been collected under better circumstances than what is 

usually possible for a student to obtain. The cons on the other hand are that it provides no 

control over the quality of the material at the same time as important key variables can be 

missing since the main purpose of the South Korean and Swedish government’s supply of 

analyzed data is different from the purpose of the secondary analysis in this thesis.   

2.2.3 Questionnaire   

To generate data on how Korean and Swedish people look upon design relative to innovation 

a questionnaire has been carried out (see full questionnaire attached at the end of the thesis).  

Questionnaires have many similarities to structured interviews in the function as tools for 

research. What is considered to be advantages with questionnaires to structured interviews is 

that they are often easier and cheaper to administrate and also faster to administrate. They do 

not cause any interviewer effect, meaning that the result is affected by the interviewer. By 

using a questionnaire instead of interviewing there will also be no variation considering 

formation of the questions and is often more convenient for the respondents with a 

questionnaire since they can answer it where they want to and when they have time.   

A disadvantage with questionnaires contra structured interviews is that there is no possibility 

to help the respondents understand the questions correctly, probing questions are not 

applicable and the respondents can see the whole survey before they start answering the 

questions. It is hard to know who has answered the survey and it tends to be more difficult to 

ask questions that can be considered as irrelevant by the respondents as well as asking a lot of 

questions. There is also a risk for uncompleted responds which can cause difficulties in how 

to analyze and present the results. (Bell, Emma and Bryman, Alan, 2003, p. 161-164). 

It is said that surveys are known for the high number of respondent drop-outs which is why 

shorter questionnaires often are recommended together with clear instructions concerning 

how the respondents should answer, to make it easier for the respondents to understand the 

questions and by this prevent misunderstandings and/or drop-outs. (Bell, Emma and Bryman, 

Alan, 2003, p. 169-170). 
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The questionnaire for this study contains closed questions only. The respondents have 

therefore not had the option to answer freely to the questions but have instead been provided 

with alternatives to choose from when answering. The positive aspect of this is that it makes it 

easier to process the results and also to compare the answers to each other. On the contrary it 

is hard to gain comprehensive answers and there is always a risk that respondents might 

understand questions and concepts differently. (Bell, Emma and Bryman, Alan, 2003, p. 178-

181). 

The questions a), b), d), e) and f) in the questionnaire are formed by the author of the thesis 

herself, with the aim to generate answers that will be beneficial for the purpose of this study. 

Question i) is directly adopted from the questionnaire for private persons that the European 

Commission carried out for their working document Design as a force for user-driven 

innovation. The working document had the aim to investigate whether there should be more 

done at EU level in the field of design and if so, what (European Commission, 2009). 

Questions g), c) and h) are not adopted from the European Commission questionnaire but 

influenced by it and reformulated in order to fit this thesis.  

The reason for the adoption and reformulation of some questions from the questionnaire 

carried out by the European Commission is that the goal of the investigation is similar to the 

purpose of this thesis. The Commission staff is also working full-time, specializing at and 

investigating in this area which makes it reasonable to believe that the questions they have 

used have been carefully formulated and selected with thoughtfulness. Nevertheless the 

purpose of the questionnaire for Design as a force for user-driven innovation is not 

completely the same as for this thesis which makes it necessary to reformulate some of the 

questions to make them generate answers more appropriate for the research of this study.  

2.3 Sample selection  

Statistical population is one of the fundamental concepts which refer to all units of which the 

sample is taken, meaning all units that are applicable as research objectives for the study. The 

sample itself is that part of the statistical population which is being chosen for the study and 

the sample frame is a record of all the units in the population which the final sample is made 

from.  

A probability sample is one where the sample has been made randomly which means that the 

chance for each unit of the population to be chosen is known. It is generally believed that a 
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probability sample generates a representative sample which means a sample that reflects the 

whole statistical population well. 

Contrary to probability sampling there is non-probability sampling which means that the 

selection is not random and that the chance for different units of the population to be chosen 

differs. (Bell, Emma and Bryman, Alan, 2003, p. 111). 

2.3.1 Statistical population  

In this study the statistical population is everyone that is South Korean or Swedish, in this 

paper more specifically meaning anyone who has been brought up and lived most of their 

lives in one or another of the two countries.  

2.3.2 Sample frame  

The sample frame is narrowed down to anyone who applies for the statistical population and 

is within reach for the researcher to get into contact with. In other words the sample frame for 

this study consisted of people who qualified to be a part of the statistical population and who 

were within reach for the author to get a response from within the time period for the study.  

2.3.3 Sample  

The sample is a non-probability sample of the kind known as convenience sample. It is a 

convenience sample in the aspect that the sample is made out of people who have been easy 

for the researcher to get in contact with at the time of the study. The sample was selected 

without regard to the respondents design or innovation knowledge. However it turned out that 

5 of the total 35 Swedish likewise 5 of the total 35 Koreans were operating within the design 

field.  

When making surveys the number of respondents should depend on the number of the 

statistical population. However this research did not offer such time resources that would 

enable calculating the whole statistical population and generating responses from a sample of 

proper amount.  Instead a convenience sample was made, obtaining responses from as many 

people as the author was able to process during the study. The questionnaires were sent out to 

friends and acquaintances of the author, and responses were received and collected online.  

2.4 Analysis method  

2.4.1 Bivariate analysis  
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For the analysis of the secondary material bivariate analysis will be applied meaning that two 

variables, in this case South Korea and Sweden, will be studied in order to find differences 

and similarities between the two.  

2.4.2 Diagram  

The result from the questionnaire in this study will be analyzed through diagrams since 

diagrams provide a quick overview and are relatively easy to read and understand.  

2.5 Reliability  

Reliability consists of a measure dependability and consistency. Dependability is understood 

as that the result should not be affected by subjective evaluations and judgment, such as for 

example categorizing open answers from a questionnaire, and consistency in the meaning that 

the result of the study should not fluctuate over time if the study where to be made again (Bell, 

Emma and Bryman, Alan, 2003, pp. 93-94).  

Since this study relies upon the theory of social constructionism which claims that 

institutionalized behavior and opinions are variables of social integration, the results of this 

study would also change according to the social interfaces in society over the time from when 

the first study took place. Also, the selection of people contributing data for the study were 

made upon a convenience sample, meaning people who were easily accessible for the study at 

that time which affects the reliability of the test and the results if the same study were to be 

carried out again. This refers to the previous part, and leads to a lowering of the reliability of 

the study.  

2.6 Validity  

Validity is often referred to as face validity which is what it will be treated as in this section. 

Validity deals with whether the indicators, produced to measure a statement, really measure 

the statement. (Bell, Emma and Bryman, Alan, 2003, p. 95).  

Whether the questions in the questionnaire and the secondary analysis actually measure the 

question formulation in the thesis is worth being reviewed a second time in an approach at 

increasing the reliability and the review should take into consideration that there were no open 

questions in the questionnaire. The original purpose of the analysis being analyzed a second 

time for the benefits of this study should also be taken into account.  

Furthermore when talking about the validity of this study one should also bear in mind the 

limited frame of the sample as well as the size of the sample.  
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2.7 Source criticism  

2.7.1 Literature  

The literature that has been used for this thesis is all, (except for the book The Theory of 

Social and Economic Organizations by Max Weber), from the 2000s. The aim with the use of 

relatively more recent literature has been to obtain the latest information and research results 

as possible in this field. Företagsekonomiska forskningsmetoder (Business Research Methods) 

by Alan Bryman and Emma Bell has been applied to this study with the purpose of 

maximizing the outcome of this study by using information and advice from the book that 

states how to perform research within the field of business. There is a lot of literature on this 

subject however this book deals with fundamental research methods in its field which is why 

it has been chosen to function as a guide for this study. The book Design management: Using 

design to build brand value and corporate innovation by Birgitte Borja de Mozota has been 

used to understand how design is being applied in order to foster innovation in the field of 

Design Management in which the author herself has made research.  

2.7.2 Internet and databases  

The research articles that have been used for this thesis are mainly from the websites of 

different governmental organs and the European Commission. Since part of the aim with this 

study is to investigate governmental actions within the field of design in relation to innovation 

working documents, directives and reports that have been uploaded on the organs webpages 

have been used. When working with online sources one should consider that the sources are 

relevant, trustworthy and preferably recently updated.   Since it is difficult to be sure of if the 

information uploaded online is true or not it is important to consider the source of information 

when using online sources. It is also important to always keep in mind that information, 

depending on the source, might be and probably is biased.  

2.7.3 Questionnaire respondents 

As previously discussed in the section called ”Questionnaire” it is difficult to know who has 

answered when dealing with the responses. There is also the risk that questions might have 

been misunderstood or interpreted differently. Since this questionnaire consisted of closed 

questions only there is also the possibility that not any of the given alternative answers 

reflected fully upon the respondents view upon the question matter.  
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3 Theoretical framework 

3.1 Let’s design industry  

In his paper Let’s design industry the Korean researcher Chŏng Kyŏngwŏn (2001) writes 

about how more and more people have come to form an interest for design over the years and 

how design will continue to be a tool in the competitive digital age. With the expanding 

computerization and development of new materials and features design will soon become the 

key to competitiveness. As the design economy meets a cultivated middle class along with 

culture, technology and marketing, a golden age of new design is foreseen to prosper. He also 

argues that there is a need to develop a system for design management in order to come up 

with new original designs.  

Global companies like IBM, Apple and GM have their own design department with the vision 

and mission to establish a long term design strategy management program and through this 

develop strategic design. At the same time design specialized companies are offering to 

develop design management strategies for smaller companies that do not have a design 

strategy and strategy for design management has been put in the spotlight in the field of 

design.  

Design management is also becoming an academic field in business schools all over the world 

and education in design management is starting to be found at educational institutions like 

United Kingdom’s London Business School and National University of Fine Arts in Helsinki, 

Finland, as well as in other countries.  

To match the digital era the role of design management is changing and as awareness of 

design management as one of the most important recourses for strategy is increasing, this calls 

for an appropriate definition of the role of design management which in the paper has been 

proposed in three fields: image making, unique selling point (USP) creating and culture 

embodying. Design is being applied in all these three stages: in image making in the way that 

design is used to give the customer an impression of the personality of the brand and/or 

product, in USP to create a unique feature that distinguishes the product/service and/or 

company on the market and in culture embodying by searching for the needs of a customer 

group.  

Chŏng Kyŏngwŏn concludes that design managers can have the function as stylist, 

communicator, planner and integrator where the stylist focuses mostly on aesthetics, shape 

and function, communicator on visual information related to the brand image, planner on new 
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production design and USP whilst the integrator oversees the whole management of design, 

concentrating on improving and modifying the existing business areas and searching to 

develop new potential niches through innovation. With the competitive and rapidly changing 

business environment companies need to adapt and the future of companies lies in design. 

(Chŏng. 2001).  

3.2 Design and innovation: Coordination through design  

In her book Design Management Brigitte Borja de Mozota (2003) writes about the value of 

design in relation to innovation and how design can improve the innovation process.   

In the first chapter of the book she introduces an etymological investigation of the word 

design which is: DESIGN = INTENTION + DRAWING.  

This, she argues, implies that design always contains a creative phase in the objective and 

configuration of an idea. (p. 2).  

She then proceeds to discuss the definition of design according to International Council of 

Societies of Industrial Design which is treated in the introductory part of this thesis, and cites: 

“design is an activity in involving a wide spectrum of professions in which products, services, 

graphics, interiors and architecture all take part.” (p. 3).    

Borja de Mozota writes that imagination and ideas are the fundamental fuel for innovation 

and that ideas become innovation when they are harmonized with success strategies. (p. 116). 

She describes design as something that can be applied to most or all fields and by applying to 

a specific field also changes in nature.  

Design management can be seen as the business part of design and design as a support for 

innovation focuses on achieving a better product or a better process. Here design acts as an 

integrator to facilitate an understanding of the user. It fosters a generative approach with focus 

on human and emotional needs, risk-taking and risk managing and from this point of view 

innovation can be seen as user-oriented strategic marketing. (p. 119).  

The outcome of design process on innovation can be divided into three fields. In a matter of 

time design can reduce market time, the time before the product or service reaches the market, 

by communication skills such as visualization and prototypes that help developing cross-

functional innovation. In terms of space design can change relationships with external actors 

such as suppliers and society and internally create confidence between team and concept 
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sharing which is a result of the way design concurrently handles the product and customer 

information flows. Design is a process of continuous learning and from a knowledge 

perspective design therefore generates the development of core competency. (p. 135).  

3.3 The European Commission: Design as a driver of user-centered innovation  

In 2009, the European Commission published a working document called Design as a driver 

of user-centered innovation where they state that “design is an important part of the 

innovation process” and that “design is increasingly considered a strategic tool for user-

centered innovation”. (p. 14).  

The working document strikes off with different definitions on the word “design” and the 

European Commission concludes that design is not a process but an activity and therefore not 

only the result of the activity.  The word design includes certain ways and methods to get to 

the result and this whole process combines steps as doing research, identifying needs, 

brainstorming and conceptualizing, making prototypes, testing and re-designing which are 

activities included in the concept of the design-thinking-process, a process treated in the field 

of design management which is a discipline that seeks to link design, innovation, management 

and technology (Design Management Institute, 2014).  

Further along in Design as a driver of user-centered innovation, The European Commission 

writes that research has shown that design-driven companies are more innovative than those 

who are not. One approach to the concept of the word design is seeing design as a link 

between science, technology and user which states designs’ function in relation to innovation 

and competitiveness. (p. 15) 

The working document also concludes that several studies have been carried out on the 

economic importance and value of design (p. 25) and that design has the potential of 

becoming a major component of European innovation policy that seeks to strengthen 

creativity and diversity with the purpose of making Europe more competitive. (p. 58).  

Today the importance of design as a key discipline in order to benefit innovation and provide 

competitiveness has been recognized by the European Commission and in 2013 an action plan 

for design-driven innovation was carried out. (European Commission, 2014).  
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4 Empirical research  

4.1 Swedish actions in the innovation related design field  

4.1.1 “Design as a force for development” 

”Design as a force for development” is the name of a design program founded by the Swedish 

Ministry of Enterprise, Energy and Communication and carried out by SVID, the Swedish 

Industrial Design Foundation and the Swedish Society of Crafts and Design. The program 

started receiving financial support from the government in the beginning of 2003 and the 

program was completed late in 2005, three years after the start.  

The design program all in all consisted of ten national projects whereof nine were led by 

SVID and focused on trade and industry whereas the tenth project was carried out by the 

Swedish Society of Crafts and Design and had the purpose of highlighting everything that 

existed and took place within form and design in Sweden during the year 2005.  

Of the nine projects that SVID conduced each targeted one specific type of industry: design 

for business enterprise, design for export of medical technology, design for small and large 

communities, design for services, design for vehicle industry suppliers, packaging as a value 

creator, the outdoor environment – design for educational experience, regional development 

and the summer design office which was a project that introduced students in design, 

economy and engineering to work with companies, municipalities and public organizations 

with focus on product development, service or market positioning.  

In SVID’s summary Design as a force for development – An evaluation of the Swedish 

government’s investment in design 2003-2005 the results of the program that are presented are 

that the program has created more than 150 jobs and increased design related sales for the 

companies in the program. Two thirds of the companies in the program claimed that they will 

increase their future use of design. The financial success of only 10% of the companies in the 

program measured up to the total investment made by the government. The summary 

concluded that the national design program “Design as a force for development” was a 

successful investment by Swedish government.  

However, in the summary SVID writes that design did not turn out to have a major role for all 

the companies in the project like SVID had hoped for. This gives SVID a new challenge: not 

only to increase knowledge about design but to increase a deeper knowledge and also ability 
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in how to use competence within the design area, which as they state ”is a necessity in order 

to make a successful investment in design.” (SVID).  

4.1.2 ”Innovation and design” 

“Innovation and design” is, as mentioned in the introductory part of this thesis, the name of a 

mission given by the Swedish government to the Swedish Agency for Economic and Regional 

Growth and VINNOVA – Sweden’s Innovation Agency in cooperation with the Swedish 

Society for Crafts and Design and SVID. The purpose of the mission is for the organizations 

to create and implement a plan for how design can be integrated as a method and process 

within industrial politics as well as to work for the continued development of design as a tool 

for needs-based innovation.  

The goal with the mission is to support entrepreneurship and business enterprise additionally 

to promote cultural and creative skills in Swedish industry in line with the governmental 

proposal for cultural and creative industry. By doing so the final goal is to foster 

competitiveness and innovation skills.  

In their final report VINNOVA writes that the main focus of their work concerning this 

mission has been to create platforms within the field for innovation and design by providing 

support for entrepreneurs within the design field.   

Together with the Swedish Agency for Economic and Regional Growth they have worked on 

the mission called “Young people’s Innovation Force” which purpose is to stimulate and 

develop commercial ideas amongst young people between the ages 18 to 30.  

Aside from this two declarations have also been made: “Every Day IT 2010 – Innovation and 

design with orientation towards environment and sustainability” and “Innovation and design 

2012”. Both of the declarations are focusing on entrepreneurs who are active within the 

design field.  In their work with Every Day IT 2010 they have run a campaign in cooperation 

with the program “Every Day IT” and the mission “Environment technology” where they 

have granted subsidies within 10 projects connected to IT, design and environment in which 

researchers, IT-developers and designers have been involved. The declaration “Innovation 

and design 2012” has focused on stimulating the usage and development of design as a 

method, tool and process for innovations, entrepreneurship and economic growth. 28 projects 

has been given financial support and these projects have been projects functioning as 

demonstration between design agencies and companies without in house design competence 
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and pilot projects where design methodology has been the benchmark in the development of 

products and services within official stakeholders as well as in private companies.  

Besides this five other specific activities are being treated in VINNOVA’s final report for the 

mission “Innovation and design”. The first one is called “The development of a national 

design vertical for incubators” and has the purpose of developing competence and methods 

for newly established companies with design as a main business concept as well as providing 

national resources for incubators with such enterprise.  

“Summer design office focused on health, care and welfare” had the goal to create 

environments with interdisciplinary teams of students who would work together with real 

tasks for companies or official stakeholders. The main theme was to support innovation and 

design with focus on health, care and welfare additionally to encouraging young designers, 

companies and organizations that wanted to develop their products/services/processes through 

design.  

The activity input called “Design cheques” aims at providing small and middle-sized 

companies the opportunity to try design in a development project of a physical product or 

service that has relevance to human health.  

“Travel grants for the design industry” strived to give smaller companies within design, 

fashion, architecture related areas the opportunity to participate in international fairs and 

business developing activities so that they through these activities would be able to expand 

their contacts and competitiveness.  

The fifth activity “Venture Cup” is a Swedish competition for people who have a business 

concept and wish to start a business. The work together with the arrangers of Venture Cup is 

to improve and expand Venture Cup’s operating throughout Sweden by promoting design 

process within innovation and entrepreneurship. The connection between innovation and 

design has been implemented in the competition and educational part of Venture Cup which is 

foreseen to stimulate the uprising of new, innovative businesses and also raise the knowledge 

and interest for entrepreneurship in Sweden (Friede, Tony. 2013).  

VINNOVA also writes in their process report of “Innovation and design” that they mean to be 

a supporter for the development of a design policy in order to get the whole industry and the 

organizations of which the industry consists of, to work together towards a common goal 

(Esbjörnsson, Mattias. 2011). 
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4.2 South Korean actions in the innovation related design field 

In contrast to the Swedish reports on what has been done regarding design in an aspect to 

innovation the material of such South Korean actions differs a lot. The documentation that has 

been studied to find out South Korean actions within the field is the Business Performance 

Assessment Report of 2012 conducted by the Korean Institute of Design Promotion. The 

report discusses the main business promotion plan but unlike the Swedish material the plan 

itself is not presented. In the report 4 goals and 12 strategies concerning the plan are 

mentioned but what the goals and strategies are is not explained here. Responding actions 

from KIDP towards the business sector are being discussed but the report does not includes 

any concrete information about the outcome of actions that have been carried out.    

4.2.1  Business Performance Assessment Report of 2012  

In their latest report, the Business Performance Assessment Report of 2012, the Korea 

Institute of Design Promotion asks themselves the question if the main business promotion 

plan is concretely and properly established. The organization has the goal to establish a strong 

industrial core competence as well as to contribute to the quality of the life of the people. This 

by the promotion of design development through the basis of what the Industrial Design 

Promotion Law has been founded upon. In order to achieve this, the organization has carried 

out actions such as studies on design policy, design program contract management and they 

have also run an exhibition for internationally famous Korean design. The main business of 

the organization is to operate with consideration to their main goals, the Industrial Design 

Promotion Policy and other related laws.  

 

In accordance with the mid-long term management strategy of the organization 4 goals along 

with 12 strategies to achieve these goals have been formed. Through analysis of the target 

business’ portfolio and dominance rank analysis the main business’ strategies have been 

positively evaluated. However, it is still important to ensure that there is a systematic 

connection between the main business, the goals and the strategies. It is especially important 

to develop the selection process of the main businesses by getting sufficient feedback from 

internal as well as external stakeholders and institutions, before the start of the business year, 

to ensure the connectivity of the mid and long term management strategies.  

 

The establishment of the major businesses performance goals and the mid and long term 

management objectives have been carried out under consideration to management conditions 
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such as the external environment and internal capabilities with customer needs and business 

environment factors. KIDP has evaluated that the governmental policy reflects well upon 

these goals and objectives.  

 

KIDP also questions whether the main business plan is being adequately enforced. In order to 

enforce the plan correctly the organization is applying plan, do, check, act (PDCA) 

procedures throughout the whole business executive process. The promotion plan (plan) for 

the main business is to run (do) activities and projects in consultation with stakeholders to 

check (check) whether the plan is being carried out properly. The organization states that in 

order to attain efficient goals the plan for strategic recourse allocations needs to be advanced. 

This meaning that they cannot move on to the act part of PDCA, which would be 

implementing the plan, but must go back and make adjustments in order to improve it.  

 

In order to strengthen the capacity of design policy research the organization is operating 

through design policy advisories. They are looking for the demands on the design policy, 

trying to enlarge the spreading of information on design, creating high quality design and 

enhance the awareness of Korean design abroad by cooperation with international 

organizations. Besides this they are also promoting good design and Korean designers through 

the Korean Design Exhibition, running demand customized training activities to create jobs 

and expand employments for people in the design field and promoting Korean design through 

enabling companies to participate at famous international exhibitions. KIDP is carrying out 

their promotion actions with the purpose of proving how design can have impact on 

improvement on efficiency  by budget, personnel cost and time reduction.  

 

The organization is also operating by frequent monitoring of internal and external enterprises 

and working hard to take action against issues that may be discovered during the monitoring 

process. One example of this is that the governments R&D budget for the design section was 

enlarged by 1,010 billion won (exchange rate of 31
st
 of December 2012 according to 

exchange-rates.org: 1 KRW = 0.0009403 USD) in order to provide support for design policy 

research and the establishment of a future strategy for design. However there is a need for an 

established standardization considering the monitoring and troubleshooting process along 

with an effective communication channel with internal and external stakeholders.  
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In the report the KIDP also throws out the question considering the appropriation level of the 

non-quantitative results of the main business. The quantitative results from the main business 

have proven to be relatively good and superior to non-quantitative results. However in the 

case of non-quantitative performances presented in the initial planning stage, the material 

does not match the plan which calls for the need of a linkage of consistency between plan and 

results. Nonetheless the diffusion of design-oriented business has contributed to the results of 

design policy research. Installation of online design business platforms may benefit an 

effective spreading on design information, and promotion activities for products of good 

design and certification marked products is evaluated to expand the results of selected good 

design businesses.  

 

Finally KIDP asks whether their responding actions towards the main business have been 

carried out properly. The result of the organization’s self-evaluation on their responding 

actions towards the main business during year 2012 shows that there is a need for 

improvement due to insufficiency in details. Efforts in sharing and spreading successful 

enterprises also need to be enlarged. The organization is working to implement the 

recommendations from the business evaluation. The evaluation from last year stated that there 

was a need for more powerful correspondence to problems that would occur due to 

environmental changes and the providing and carrying out of efficient actions in promoting 

the business. There is still a need for advancement in methods and KIDP draws the conclusion 

that there must be continuous efforts for improvement and development. (Korea Institute of 

Design Promotion, 2012).  

4.3 Analysis  

4.3.1 Bivariate analysis  

The purposes for actions related to design and innovation both in Sweden and South Korea 

are similar. Whilst Sweden does not have an exclusive policy for design related to innovation 

their actions in the field have had the purpose of creating and implementing a plan for how 

design, in the future, can be integrated as a method and process within the industrial policy. 

The main purpose of South Korea’s design policy is to establish a strong industrial core 

competence and also to contribute to the quality of the life of the people, while this last aspect 

differs from Swedish statements about purposes of actions in the field.  
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Another similar purpose is the support given to strengthen entrepreneurship and business, the 

aim to foster competitiveness and innovation skills and also to promote cultural and creative 

skills. Since in Sweden there yet is no explicit policy for design, the activities carried out also 

have the purpose to create platforms, interdisciplinary cooperation and to stimulate the usage 

and development of design as a method, tool and process for innovation. South Korea, on the 

other hand, is already a step ahead using tools like installing platforms to spread information 

about design and encouraging the use of design in order to generate jobs as well as setting an 

example of how the implementation of design can have positive effects on business.  

 

Both Sweden and South Korea carry out studies on design policy and South Korea uses in-

house methods to evaluate their actions and get feedback from both internal and external 

stakeholders whilst Swedish actions have been evaluated by external stakeholders like in the 

document Design as a force for development – An evaluation of the Swedish government’s 

investment in design 2003-2005 written by SVID.  

 

Sweden and South Korea have both provided support for companies to participate in 

international fairs to promote the design of the country and expand their knowledge. South 

Korea shows interest in expanding the knowledge about Korean design abroad through 

international cooperation whilst Sweden seems more concerned about implementing the idea 

of how to use design in non-design companies.  

 

The similarities and differences found between Swedish and South Korean actions in the 

innovation related design field are summed up in the following brief chart: 

SWEDEN SOUTH KOREA 

Purposes of actions in the innovation related 

design field:  

 To create and implement a plan on 

how design can be integrated as a 

method and process within the 

industrial policy  

 To support entrepreneurship and 

business 

 To foster competitiveness and 

Purposes of actions in the innovation related 

design field:  

 To establish strong industrial core 

competence  

 To contribute to the quality of the life 

of people  

 To set an example  
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innovation skills 

 To stimulate usage and development 

of design as a method, tool and 

process for innovations, 

entrepreneurship and economic 

growth 

 To promote cultural and creative 

skills in Swedish industry 

 To create platforms  

 To stimulate creation of 

interdisciplinary teams  

Actions taken in the field:  

 Studies on design policy 

 Actions to encourage companies to 

use design competence  

 Providing support to enable 

participation in international fairs  

 Outhouse evaluation of actions 

Actions taken in the field:  

 Studies on design policy 

 Providing information about design 

through different platforms 

 Creating job opportunities  

 Providing support to enable 

participation in international fairs  

 In-house evaluation of actions  

Focus: 

 To gain success by presenting and 

implementing the idea to the Swedish 

industry how design can be used  

Focus:  

 To gain success by supporting and 

improving ongoing activities in the 

field  

 To expand knowledge of Korean 

design through international 

cooperation   
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4.3.2 Diagram 

For this study, 35 Swedish and 35 Koreans were asked to answer a questionnaire which can 

be found at the end of the thesis attached as an appendix. As we have seen 5 people out of the 

35 both among the Swedish and the Koreans were active within a design-related field whereas 

the rest was not.  

a) Nationality 

 

Korean 0 0%                                             Korean                       35         100% 

Swedish 35 100%                                             Swedish 0 0% 

 

b) Is the field you are studying/working/operating within directly connected to design? 

 

Yes 5 14%                                                     Yes        5    14% 

No 30 86%                                                      No 30        86% 

 

 

When examining the results from the questionnaire, the results from the Swedish and Korean 

respondents also vary. See Question C: 
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c) Which of the following words do you relate the most to “design”? 

 

1. Innovation 17 18% 

2. Shape and function 29 32% 

3. A designed object or the design of an object 24 26% 

4. Troubleshooting 1 1% 

5. Aesthetics 18 20% 

6. A drawing 3 3% 

 

Question C shows that even though both Swedish and Koreans related the terms “innovation”, 

“shape and function” and “a designed object or the design of an object” the most with the 

word “design” the percentage of Korean people who thought the word “design” was related to 

“innovation” was higher than the percentage of Swedish people believing so. 

 

d) Which of the following do you think describes the word “design” the best? 

 

 

 

The answers for question D also varied where Swedish people found that “The construction 

and shaping of objects” and “Where form meets function” were equally ideal descriptions for 

the word “design” whereas Korean people said that “The construction and shaping of objects” 

1. Innovation 17 21% 

2. Shape and function 27 33% 

3. A designed object or the design of an object 23 28% 

4. Troubleshooting 0 0% 

5. Aesthetics 9 11% 

6. A drawing 5 6% 

1. Where form meets function 4 11% 

2. Functionality being applied 2 6% 

3. A process from idea to result 14 40% 

4. The construction and shaping of objects 15 43% 

1. Where form meets function 13 37% 

2. Functionality being applied 1 3% 

3. A process from idea to result 8 23% 

4. The construction and shaping of objects 13 37% 
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were the most ideal descriptions followed by “A process from idea to result”.  This result 

could indicate that Koreans has the perception of “design” as an activity more than Swedish 

people do and that “design” is something that takes place over a longer period of time. 

However, the previous statement should not be considered actual fact and one should keep in 

mind that the results might have been different if this study had been carried out to a larger 

number of people. 

 

e) Do you think design can be used as a tool to stimulate creativity? 

 

Yes 32 91% 

 No 3 9% 

 

In question E both the majority of Swedish and Koreans thought that design can be used as a 

tool to stimulate creativity but the percentage of Korean people thinking so was higher. The 

reason for Korean people thinking that design can be used to stimulate creativity might be the 

underlying reason for why Korea has a design policy but it could also be an effect of the 

policy itself.  

 

f) How strongly do you feel that design and innovation are related to each other? 

 

1. Not at all 1 3% 

2. A lot 22 63% 

3. A little 12 34% 

 

Both most Swedish and Koreans considered design and innovation to be strongly related to 

each other but the number of Swedish people thinking the terms only were a little bit related 

Yes 34 97% 

No 1 3% 

1. Not at all 1 3% 

2. A lot 28 80% 

3. A little 6 17% 
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was higher than that of the Koreans. This again, like in question E might be an outcome of the 

established design policy in Korea.  

 

g) Do you consider design to be important for the future competitiveness of your 

country’s economy? 

  

 

1. Very important 14 40% 

2. Important 18 51% 

3. Not important 3 9% 

 

To question G, Swedish people answered that design was important for the future 

competitiveness of the country’s economy whereas Korean people considered it to be very 

important. None of the Korean respondents thought design was unimportant for the 

competitiveness of their country’s economy whereas some Swedish people did. If the results 

from a more comprehensive study were to be the same it would probably suggest one reason 

for why Sweden has no policy concerning design in relation to innovation.  

 

h) Do you think that design is significantly more important these days than in the past? 

  

 

Yes 25 71% 

No 10 29% 

 

1. Very important 22 63% 

2. Important 13 37% 

3. Not important 0 0% 

Yes 34 97% 

No 1 3% 
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More Korean people thought that design has become significantly more important these days 

than in the past. To this question most Swedish people answered that they do find design more 

important these days than in the past. Although some people did not think so and some people 

thought that design was not important for the competitiveness of their country’s economy this 

result could point out one of the reasons for why Sweden has taken more interest to the 

subject recent years.  

 

i) Should initiatives in support of design be an integral part of innovation policy? 

 

Yes 23 66% 

No 12 34% 

 

The percentage of Koreans thinking that initiatives in support of design should be an integral 

part of innovation policy was also higher than that of the Swedish. Although the number of 

Swedish people thinking it should be an integral was, like the result of the Koreans, higher 

than those claiming that it should not. South Korean politics concerning industry has been a 

very active topic at governmental level which could be one reason for the result shown here in 

question I. Like the outcome of question E and F this might also reflect a reason behind 

and/or be the result of the South Korean design policy.  

 

 

 

 

 

 

 

 

 

 

Yes 31 89% 

No 4 11% 
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5 Discussion 

 

In order to investigate the differences and similarities of the South Korean contra the Swedish 

views on design in relation to innovation, governmental actions and general policies of both 

countries have been studied. This has been done with the purpose of understanding how the 

governments look upon the matter. In addition a questionnaire research has also been carried 

out to find out the opinion of the people.  

 

One major factor that differed between the two countries was the documentation about design 

in relation to innovation. The Swedish material had an explaining and searching attitude 

towards the subject which could be an effect of the fact that Sweden has no explicit policy for 

the issue. One reason for this could be that the actions described were carried out as a pilot 

research which would call for a more thorough explanation of method and outcome. One of 

the Swedish documents was written by the organization SVID which is not a governmental 

organization which might also be one of the reasons why the documentation differs. The 

report written by KIDP, which works directly under the government, had the approach of 

discussing the policy in statements without a describing introduction of the policy itself or the 

providing of information that supported the statements. Unlike the Swedish documents 

explanations and predictions for the future made with consideration to previous results were 

left out. The reason for this could be that information is deliberately being kept away but it 

could also mean that the policy is so strongly established and well-acknowledged in society 

that further explanations were considered unnecessary. Whatever the reason, this indicates 

that the approach, that is, what is considered important, and the way of presenting material 

differs between the two countries.  

 

As discussed in the part of the thesis called “theoretical framework”, Chŏng Kyŏngwŏn wrote 

in his article that people have become more interested in using design as a tool for gaining 

competitiveness. Seen in the analysis of Sweden’s and South Korea’s governmental actions 

and goals as well as their activities in the field they both aim at competitiveness which they 

believe can be fostered through design which contributes to innovative skills. Chŏng 

Kyŏngwŏn also writes that the future of companies lies in design which both the Swedish and 

South Korean governments seem to agree with if one looks at their interests and efforts in 

encouraging companies to use design both in-house and out-house. From the result of the 

questionnaire we can also see that most Swedish and Koreans consider design to be an 
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important factor for the future competitiveness of their country’s economy. The questionnaire 

results also show that a majority of both Swedish and Koreans think that design is 

significantly more important these days than in the past.  

 

In the theoretical framework part of this thesis the book Design Management by Birgitte 

Borja de Mozota is also being presented. Borje de Mozota writes that design can be applied to 

most or all fields and that it changes nature depending on which field it is applied to. 

Applying design to different business sectors can be considered to be what the governments 

are trying to achieve when promoting the use of design to companies in different sectors. 

Borje de Mozota also writes that one outcome of design is that it helps developing cross-

functional innovation. A distinct example of this is how the Swedish government through 

different activities tried to stimulate creation of interdisciplinary teams and by doing so to 

apply design into different areas, cultivate cross-functional innovation in addition to spreading 

knowledge about design.   

 

In the working document Design as a driver of user-centered innovation the European 

Commission states design to be an important part of the innovation process. They also 

recognize design as a key discipline to benefit innovation and competitiveness. The 

questionnaire results from this thesis’ study show that both Swedish and Koreans also believe 

that design can stimulate creativity and most considered the connection between design and 

innovation to be strong. In the European Union an action plan for design-driven innovation 

has been carried out. South Korea has a defined design-policy which, relative to innovation, is 

being treated under the Ministry of Trade, Industry and Energy. Sweden is yet at the stage of 

investigating whether the country should formulate a policy concerning design in relation to 

innovation. The questionnaire study shows that more Koreans believe that initiatives in 

support of design should be an integral part of innovation policy than the Swedish. Although 

the number of Swedish thinking design should be integrated in innovation policy was higher 

than the number of people thinking that it should not.  

 

One of the reasons for choosing to write about this topic was the curiosity to find out 

differences and similarities between the country’s views upon design in relation to innovation 

and see if it differed a lot. With the knowledge that South Korea has a defined design policy 

which Sweden has not one might assume that the views on the subject would differ a lot. 

Reflecting on the introductory part of this thesis, on the other hand, there is also reason to 
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think there might be similarities since the two countries have been ranked as the most and the 

second most innovative countries in the world. This might not have any relation to design at 

all but judging from the similarities found through this study there are indicators pointing in 

that direction. The study shows that the South Korean and the Swedish views on design in 

relation to innovation differ in several points but it also indicates a lot of similarities. The 

underlying reasons for this and the outcome of each country’s efforts within the field would 

also be interesting to study, but that would have to be another research.  

 

5.1 Further Research 

In this thesis the differences and similarities between the South Korean and the Swedish 

views on design in relation to innovation have been studied through analysis of governmental 

actions and a survey study. Further research on the subject could be done to expand the 

spectrum and look more into detail on how Swedish and Koreans look upon the concept of 

“design” and how this is related to innovation. A more detailed study could also have the 

focus on investigating the changes between the perception of design in relation to innovation 

in Sweden and Korea with the additional factor of age. Such a research could have the 

purpose to study if the perception has changed and if design today is considered to be more 

important in competitive terms.  

 

Another approach could be to take into consideration in which fields the respondents are 

active, rather than just asking whether  their operational field is directly connected to design 

or not. Such a study would have the potential to allow assumptions about which fields might 

have a naturally stronger connection to design-related innovation and in turn hint on how 

these fields operate design, whether they benefit from it and if yes, how. 

 

As mentioned in the previous discussion part, it would also be interesting to investigate the 

reasons for differences between the South Korean and the Swedish views on design in relation 

to innovation as well as studying the outcome of actions in the field. But before doing that, 

since almost all material reviewed for this thesis starts with trying to define the word “design”, 

there might be a more urgent need for a proper investigation of the terms “design” and 

“innovation”.  
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APPENDIX 

QUESTIONNAIRE                                                                   April 15
th

  to April 22
th

  2014  

This is a research project for the Stockholm University’s Department of Oriental Languages 

and for this project you will be asked to complete a short questionnaire. This questionnaire 

aims to investigate South Korean and Swedish views upon design in relation to innovation.  

Your answers will remain anonymous and your name will not be written on the questionnaire 

or be kept in any other records.  

Thank you for your time.  

a) Nationality? Korean/Swedish 

 

b) Is the field you are studying/working/operating within directly connected to 

design? Yes/No 

 

c) Which of the following words do you relate the most to “design”? Rank from 1-6 

1. Innovation  

2. Shape and function 

3. A designed object or the design of an object 

4. Troubleshooting 

5. Aesthetics  

6. A drawing  

 

d) Which of the following do you think describes the word “design” the best? 

1. Where form meets function 

2. Functionality being applied  

3. A process from idea to result  

4. The construction and shaping of objects  

 

e) Do you think design can be used as a tool to stimulate creativity? Yes/No 

 

f) How strongly do you feel that design and innovation are related to each other? 

1. Not at all 

2. A lot 

3. A little 

 

g) Do you consider design to be important for the future competitiveness of your 

country’s economy?  

1. Very important 

2. Important  

3. Not important  
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h) Do you think that design is significantly more important these days than in the 

past? Yes/No 

 

i) Should initiatives in support of design be an integral part of innovation policy? 

Yes/No 

 

 

 


