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Abstract	  

 
This Bachelor thesis studies the news discourse of news- articles written about a commercial 

campaign “Sorry about the mess” made by the Sweden Democrat (SD) party. The commercial 

campaign took place in a subway station located in Östermalm in the beginning of August 2015. 

The campaign was targeting tourists exploring Stockholm and the poster apologized for people 

begging on the streets. Even though the campaign did not indicate it directly, it was clear that the 

campaign was alluding to the EU- migrants begging on the streets. The campaign was criticized for 

being xenophobic and racist by press. 

The analysis in this study is based on eight articles chosen from the two Swedish newspapers, with 

the highest subscription volumes, Aftonbladet and Dagens Nyheter. The articles are chosen from the 

very beginning of the campaign and the aim of this study is to see if two Swedish daily publications 

with the highest rank of readers, that on surface where critical towards the campaign, are actually 

reproducing “new racist” discourse in a local micro-level (van Dijk 1991).  

 

The thesis is based on the hypothesis that the news discourse in the chosen material is maintaining, 

and even strengthening, the hegemony of white press and modifying people´s knowledge, attitudes 

and ideologies about a specific ethnic minority. The news discourse will be analysed by breaking 

the chosen articles in categories/schemas to separate the micro structure from the macro structure. 

The categories/schematas analysed in this thesis are: headlines and leads, style, perspective, voices, 

main texts and images. 

 

The results can be summarised in conclusion which is proving the hypothesis to be true. The 

Romanian beggars are barely represented or given a voice in the articles. Even though the direct 

message in the articles is not racist and the chosen material shows strong criticism towards the 

campaign, the articles leave out the representation of the ethnic group that is at the focus of the 

campaign. The incident is informed from a white majority´s point of view. This strengthens the 

already existing hegemony of white press and gives an impression that the event is only concerning 

the white majority. 

 

Key words: Discourse analysis, racism, news, media, representation, hegemony, voice and 

meaning. 
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1.	  Introduction	  

 
In my Bachelor thesis I will study how the commercial campaign made by the Swedish political 

party the Sweden Democrats was handled in two particular Swedish newspapers. The campaign was 

called “Sorry about the mess” and it criticised begging, claiming it was organised crime. The 

commercial campaign took place in the beginning of August 2015 when the commercials where 

placed in Stockholm subway station at Östermalm. Big commercials where placed so that people 

taking the subway would read the following content in English:  

 
“Sorry about the mess here in Sweden, we have a serious problem with forced 
begging, international gangs profit from peoples desperation. Our government 
won´t do what`s needed, but we will and we are growing at record speed. We are 
the Sweden Democrats! Welcome back to a better Sweden! (Andersson 2015)”  

 

The text was targeting tourists exploring Stockholm in the beginning of August, but it ended up 

being the Swedish citizens that felt most affected by the campaign. The campaign caused an 

enormous debate in social media and both the Sweden Democrats and the Stockholm Public 

Transfer (SL) got accused of racism and xenophobia both by press and the Swedish citizens. The 

campaign posters hang on the walls of Östermalm subway station for two days until they were torn 

down as an act of dismay by people not subscribing to the message of the campaign.  

 

My Bachelor thesis is a discourse analysis concerning the news articles written about the case. The 

main focus in this analysis is to see how the Roma beggars are represented in the chosen articles 

and does the representation of this specific ethnic minority reproduce “new racism”, which is a term 

used to describe non-visible racism in press (Cottle, van Dijk 2000).   

 

I will analyse 8 newspaper articles published online written about the case. The newspapers chosen 

for this study are Aftonbladet and Dagens Nyheter, which are the two daily Swedish newspapers 

with the largest number of subscriptions and highest volumes of readers. The commercial campaign 

“Sorry about the mess” was seen as racist by some of the public and it was reported multiple times 

to the Swedish office of the Chancellor of Justice. The Office of the Chancellor of Justice did not 

find that the commercial campaign was breaking any rules and the complaints where abandoned 

(JK.se 2015).   
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2.	  Purpose	  &	  Hypothesis	  
2.1	  Purpose	  

 

The purpose of this study is to analyse if Aftonbladet and Dagens Nyheter, being the two Swedish 

daily publications with the highest rank of readers, are reproducing “new racist” discourse in their 

articles concerning the “Sorry about the mess”- campaign (TS Mediafakta 2015, Cottle, van Dijk 

2000). My intention is to study what are the power structures these articles are representing when it 

comes to the representation of the specific ethnic minority being the focus of the campaign, that is 

the Roma beggars. The Roma beggars have become a part of the Swedish urban street image in the 

latest years and the social status of this specific people group have been a hot topic in the Swedish 

press since the very beginning. 

 

 In other words, I will be studying the news discourse in the chosen material and see if the news 

discourse is reproducing underlying racist meanings by representing the case from white majority´s 

point of view.  

 

I will study eight online articles concerning the campaign published in two different daily news 

medias with highest rank of readers in Sweden. The two publications that I have chosen are Dagens 

Nyheter and Aftonbladet. This means these publications are spreading information and building 

opinions to big masses. According to TS Mediafakta (2015), Aftonbladet´s political standpoint is 

independent social democratic and Dagens Nyheter´s liberal independent (ibid).  

 

My intention is to find out if (despite their liberal and democratic values) these publications have a 

news discourse that can be interpreted as “new racist” when it comes reporting about the 

commercial campaign “Sorry about the mess” (Cottle, van Dijk 2000). 

 

In my bachelor thesis I want to find out the answer to these following questions: 

 

1. Who are represented in these 8 articles and what is their role in the “Sorry about the 

mess” - campaign?  

2. Is the chosen material reproducing new racist news discourse on the micro level, even 

though Aftonbladet and Dagens Nyheter are both newspapers with liberal, left wing 

political values and are critical towards the right wing on the surface (Aftonbladet´s 
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political standpoint is social democratic and Dagens Nyheter´s political standpoint is 

liberal independent (TS Mediafakta 2015)). 
 

2.2	  Hypothesis	  
 

My hypothesis is that by studying the micro-level of the news discourse of the chosen material it is 

possible to come to a conclusion that these articles are maintaining, and even strengthening, the 

hegemony of white press and modifying people´s knowledge, attitudes and ideologies about specific 

ethnic minority in Sweden. My hypothesis is leaning on the previous studies made by Teun A. van 

Dijk, who by studying underlying racist meanings in press for decades, could come to a conclusion 

claiming that the Western news media is providing news concerning ethnical minorities from white 

majoroty´s point of view (Cottle, van Dijk 2000). 

 

3. 	  Layout	  
The layout of this study starts with a chapter explaining the background of the Sweden Democrats 

as a party, as well as their previous campaigns and how the campaign “Sorry about the mess” was 

bounded together with the issue of freedom of speech. The thesis continues with presentation of 

theoretical framework used in this study, previous studies and the choice of method. Theories with 

most value for this particular study are representation and discourse as well as hegemony and 

racism. These theories are also discussed in paragraph for previous studies. The choice of method is 

a discourse analysis based on Teun A. van Dijk´s Discourse-Analysis model, which studies what are 

the possible affects racist news discourse might have on the readers. After the method description 

the study continues to present the chosen material, that is eight news articles published online both 

in Aftonbladet and Dagens Nyheter, as well as explanation of why this material is vital for the 

study. 

 

The analysis is in a following structure: Headlines and leads, style, main texts and pictures. The 

analysis is based on van Dijk´s socio-cognitive discourse analysis model (1991, 2000). The study 

ends with a presentation of conclusion that could be made based on the analysis and a suggestion 

for further studies inside the subject of new racist discourse in Swedish press.  
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4.	  Background	  
4.1	  The	  Swedish	  Democrats	  
 

The Sweden Democrats (SD) where established 1988 as an “Interest party” for Swedish people 

wanting to affect in the course of immigration politics in Sweden. In 2015 the Sweden Democrats 

are the third biggest party in the Swedish parliament and have two members in EU parliament.  

From the very beginning SD has seen immigration as social and economical threat towards the 

country. Some members in the new SD party have earlier been members of neo-Nazi groups 

(Stiernstedt	  2011). The party explains their ideology today as following on their homepage: 

 
“Sverigedemokraterna är ett socialkonservativ parti med nationalistisk grundsyn. Vi 
betraktar värdekonservatism och upprätthållandet av en solidarisk välfärdsmodell 
som de viktigaste verktygen I byggandet av det goda samhället. /The Sweden 
Democrats are a social conservative party with a nationalist ground vision. We 
consider conservative values and maintaining the solidary welfare model are the most 
important tools when building a good society (SD 2015, English translation by 
author)” 

 

“Sorry about the mess” campaign is not the first time the Sweden Democrats have published a 

commercial campaign causing critique in media. In 2010 the party released a commercial film that 

was supposed to be shown in the Swedish television channel, TV4.  In the film an older Swedish 

lady races against a group of women wearing hijabs. The message that could be interpreted from the 

film was that the Swedish citizens should choose between either putting state funded money in 

people´s retirement or support immigration. According to SD, one would exclude the other. The 

commercial film was accused of xenophobia and TV4 withdrew from the deal (Larsson, Kallin 

2010). 

 

The first time the Sweden Democrats showed their public opinion in a commercial campaign 

concerning beggars of other EU countries was in their EU parliament election campaign in 2014. 

“Stop the organised begging” campaign raised strong feelings from other political parties, public 

organisations, journalists and normal citizens (SD Länstyrelse rapport 2014). 
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	  4.2	  The	  campaign	  and	  the	  issue	  of	  Freedom	  of	  speech	  
 

The campaign “Sorry about the mess” got an enormous attention in different media. The debate 

around the commercial campaign was one of the main topics in the Swedish media and social media 

for days after the campaign. The campaign was reported multiple times to the office of the 

Chancellor of Justice (Justitiekansler, JK). The Sweden Democrat party used the Swedish law for 

freedom of speech as a shield against the racist accusations when the more liberal press accused 

Swedish Democrats for violating the law. 

The following is from Swedish governments Freedom of the press Act (Freedom	  of	  Speech	  Act	  

2012:	  206) 

“ The freedom of the press is understood to mean the right of every 
Swedish citizen to publish written matter, without prior hindrance by a 
public authority or other public body, and not to be prosecuted thereafter 
on grounds of its content other than before a lawful court, or punished 
therefore other than because the content contravenes an express provision 
of law, enacted to preserve public order without suppressing information 
to the public.” 
 

According to this law, Swedish citizens have the right to publicly express their opinion without 

consequences. The law is anyhow violated if the act fulfils the following criteria: 

 

”Agitations against a population group, whereby a person threatens or 
expresses contempt for a population group or other such group with 
allusion to race, colour, national or ethnic origin, religious faith or sexual 
orientation (ibid:227)”. 

 

The commercial campaign seemed to attack a specific population group, the Roma beggars, and it 

was accused of being xenophobic. In this case it would violate the Swedish law of freedom of 

speech and press.  

 

4.3	  Antiziganism	  	  
 

Antiziganism is a certain type of racist behaviour that focuses on Roma (motantiziganism.se 2016). 

There are estimated 10-12 million Roma in Europe today and most of them are facing 

dehumanization, discrimination and social exclusion (An EU Framework for National Roma 

Integration Strategies up to 2020, 2011).  
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The discrimination against Roma have been happening also in Sweden. The Swedish government 

force sterilized Roma all the way to the later half of 20th century and the systematic investigations 

of the Europe´s biggest minority have continued through out the 20th century (motantiziganism.se 

2016). Even though the discrimination of Roma is not as extreme as it was before, it is still 

considered acceptable to socially discriminate in many occasions in Sweden as well as other EU 

countries (ibid).  

 

The correct term when spoken about the specific minority is “Roma” in English (An EU Framework 

for National Roma Integration Strategies up to 2020, 2015) and “Romer” in Swedish 

(motantiziganism.se 2016). Other terms as “gypsy (English)” or “zigenare (Swedish)” have also 

been used but later experienced discriminating. In this study I will indicate the specific minority 

group as “Roma” since it is used in political documents of the European Parliament 

(An EU Framework for National Roma Integration Strategies up to 2020 (2011)).  

	  

5.	  Theory	  and	  previous	  studies	  
5.1	  Focault	  and	  Representation	  
 

The main theoretical framework used in this thesis is the theory of representation. The reason why 

representation is the most suitable theory to use when it comes to analysing news texts and images 

of ethnical minorities is that “representation connects meaning and language to culture” (Hall 

2003:15).  It is the product of our minds that we express through language (ibid:17).  

 

The commercial campaign “Sorry about the mess” by the Swedish Democrats received substantial 

publicity through media. The news concerning the campaign spread even outside Sweden. My 

question of interest is: What is the meaning of these texts and images that the news reports are 

providing and how the media is presenting the situation concerning the EU migrants? According to 

John Downing´s and Charlie Husband´s book “Representing “race”” (Downing & Husband 2005) 

the term “representation”, when combined to racial or ethnical matters in media, is mostly used 

either to signal presence or absence of people of colour from media (ibid: 43). In this study the 

focus will be on how the representation of the Roma beggars was absent in the chosen news articles 

analysed. 
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The concept of representation theory is divided between three different accounts of theories: 

reflective, intentional and constructionist approach. I will be concentrating on constructionist 

approach. When reflective and intentional are concentrating more on the intended meaning on the 

text, the constructionist approach concentrates on the meaning that the text is producing, 

constructing (Hall 2003).  

 

The constructive meaning behind news articles written about the “Sorry about the mess”-campaign 

will open up by using a discursive approach originally by Michel Focault. According to Hall 

(2003:25-50), Michel Focault was concerned of the production of knowledge through, what he 

called, a discourse. His main concern was the relations of power rather than relations of meaning. 

Focault studied discourse as a system of representation. Discourse is the rules and practices that 

produce meaningful statements that regulate in different historical times. Discourse is about 

producing opinions, knowledge and behaviour through language, texts or images (ibid). 

This means that the power of texts and images that are provided to us through news will eventually 

start effecting our opinions and behaviour and eventually lead in to practices.  

 

The practice of reading news texts increases our knowledge and according to Focault knowledge is 

power. When this knowledge is applied on a certain case, in a certain historical time, it becomes 

“the truth”. The truth in this context is something that the readers do not usually question, for 

example the news that we read in the most read newspaper in Sweden or se in television. The 

application of knowledge and the effectiveness/power of this knowledge is even more important the 

“truth” behind the knowledge (Hall 2003:49).   

 

The “truth” behind news texts that are concerning ethnical minorities can lead to stereotypes. 

Stereotypes are something that manages to lock on to the core of self-evident truth. For example, 

when news articles are providing us a picture of a beggar with a recognizable Romanian 

background begging for money in the central Stockholm (Downing & Husband 2005:34). These 

stereotypical pictures strengthen our already existing knowledge and then this knowledge becomes 

the “truth”.  Even though the “truth” is something that we have built ourselves by applying our 

knowledge on a case on a certain historical time.  

 

To change the stereotypical image of the Roma beggars we would need to change the local 

meanings that are combined with the idea of the minority group. For example, the use of certain 

words and presentation of the minority group in news texts (van Dijk 1991: 209-222).  
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5.2	  Media	  and	  white-‐	  Hegemony	  	  
 

Hegemony is a term by Antonio Gramsci to describe an ideology where a dominant class leads a 

society with intellectual and moral leadership. It leads the classes who are its allies and dominates 

those who are its enemies  (Storey 2009:75). Gramsci´s Hegemony is strongly attached to social 

power and dominance mentioned in the previous paragraph. The practise of Hegemony can be 

explained in four stages: 

 

1. In capitalism´s historical evolution the dominant economical classes have influences the 

common opinions and behaviours of the ruled classes and modified their worldview. This 

can be related to the first stage of hegemony (Downing & Husband 2005:38-41). White 

media can be seen as the “dominant economical class” that is influencing the common 

opinion of the Swedish people by modifying their opinions concerning the Romanian born 

beggars. 

2. These common understanding mostly operate to underpin and help forward the capitalist 

process (ibid).  

3. These ideas have made in institutions and they are constantly enacted in all kinds of 

practical everyday use (ibid).  

4. These understandings are not automatically permanent. They can change under times of 

crisis or social pressure  (ibid). This can be related to this particular study in a way that the 

common opinions of Romanian beggars in Sweden can only be changed in the local micro 

levels of the news discourse.  

 

The reason why Hegemony is a vital theory in this particular study is to continue the discussion of 

power in a news discourse. Groups can only remain dominant if they can reproduce their dominance 

(van Dijk 1991:32).  

 

Media is providing us knowledge and information from yesterday, from today and from tomorrow. 

This takes us back to the question of “truth”. Media, and in this case news texts, are providing us 

information that is seen as the truth and we in Western society believe the news to be true. This 

gives media the power to lead and modify our common understanding of the world.  By use of 

discourse analysis I will study if my chosen material is reproducing the power of white dominance 

in the Swedish press. 
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5.3	  Racism	  and	  press	  today	  
 

Racism is a complex system that originates from colonial times when people with European origin 

dominated people with other origins. This relation of dominance can take many forms of 

economical, cultural or political hegemony where people with non-European or non-Caucasian 

people are negatively valued. The ideology of racism reaches to colonial times at 18th and 19th 

century when pseudo- scientific arguments claiming the “white race” being superior to all the other 

“races” (van Dijk 1991:24-25).  

Racism has two components: a social one and a cognitive one. The social one is visible everyday 

practices of discrimination. This can be violent acts against ethnic minority group or, as in this case, 

the xenophobic commercial campaign of a far-right political party concerning an ethnic minority.  

Cognitive racism is believes, attitudes, ideologies, norms and values that people have (Cottle, Van 

Dijk 2000).  

 

How racism appears in today´s Swedish daily news media is mostly cognitive. Teun A. van Dijk 

calls this the “new racism”. With this he means that racism today is not systematic discrimination in 

everyday conversation. The “new racism” is democratic and respectful denying that it even is 

reproducing racist texts and images (Cottle, van Dijk 2000). In practise this can be, for example, a 

news text concerning an ethnical minority that does not give a voice to a person representing this 

concerned minority. Instead the news article provides white majority´s opinion about the ethnical 

matter. The opinion of the white majority can be very positive and supportive towards the ethnical 

matter, but that is not the point. The point is that the minority is denied an own voice in the debate 

and their concern is represented from a white majority´s point of view. 

 

John Downing and Charles Husband argue in their book Representing Race-Racism Ethnicities and 

Media (2005) that the daily media routines do more than just present us images or stereotypes to 

accept, reject or to maintain in the back of our minds. It provides us a script for a very familiar 

“racial play”, in which we all are performers unless we choose otherwise (Downing, Husband 

2005:45). This argument leans on the previous reasoning of stereotypes. If we see a news forecast 

where a person with a visible non Swedish background is seen committing a crime, or in this case 

seen begging on the streets of Stockholm, our judgements don´t base on this particular individual, 

but on the ethnical minority as a whole, unless we make a conscious choice to think otherwise. 
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This analysis will get deeper in the news texts written about the case “Sorry about the mess” and see 

if these texts are providing a discourse that can be seen as Downing and Husband present: 

stereotypical “racial play” (2005) or as van Dijk argues “new racist” (2000).  

	  

5.4	  Previous	  studies	  
 
The studies most relevant to this thesis are by Teun. A. van Dijk. The first one being a study made 

in 1991 called Racism and the Press, which is a research of medias role in the reproduction of 

racism. Racism and Press is a quantitative content analysis of news texts concerning ethnical 

events. The news discourse is studies by breaking the superstructure of the news text in to smaller 

pieces (schemas) as well as making a statistic of the most common words used in news texts 

concerning ethnical events.  Van Dijk´s conclusion in this study is that specific newspapers have a 

specific effect on their readers, but because there are other information sources available these 

effects may be mitigated and diversified (van Dijk 1991:244).  

 

The other study done by van Dijk is an article called New(s) Racism: A Discourse Analytical 

Approach published in 2000 in Ethnic Minorities and Media, an anthology edited by Simon Cottle. 

In this article van Dijk concentrates on the concept of “new racism” which is a term used to 

describe the non-visible racism in press. In this article the news are not treated as transparent 

messages whose content is not measured as quantitative but rather as complex structures of news 

reports that have a relation to the prevalent social structure of society. Van Dijk argues that most 

white readers have only few daily experiences with minorities, the readers are mostly interested in 

negative attitudes about minorities and minority groups do not have enough power to publicly 

oppose biased reporting (van Dijk 2000:37).  

 

To extend van Dijk´s study studied in his book Racism and Press (1991) a relevant discourse 

approach is The Discourse-Historical approach by Ruth Wodak (1990) presented in her later study 

Discourse and Racism: European Perspective published in Annual Review of Anthropology, Vol. 28 

(1999). The Historical approach concentrates on the incorporate historical-political and affective 

levels of discourse. In other words it seeks all available background information in the analysis and 

interpretation of the many layers of a text, analyses the different levels and sums them up in a 

discourse analysis which is relevant against the certain historical circumstances (Wodak 1999). 
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This approach was fist established in 1986 to study Austria´s presidential campaign and the 

linguistic manifestations of prejudice toward Jews by a presidential candidate (Wodak 1990). The 

study concluded many different layers of discourse, including the public´s discourse. The data was 

analysed against the very specific historical time in the post- war Austria where the public´s 

discourse of Jews could be interpreted as anti-Semitic. 

 

Ruth Wodak argues in her study that the Discourse- Historical approach can be studied in three 

faces. The first face is to uncover the contents or topics of a specific racist, anti-Semitic or ethnic 

discourse, the discursive strategies are investigated, and finally the linguistic meanings and the 

specific, context-dependent linguistic realizations of the discriminatory stereotypes are then looked 

into (1999). The same discourse analysis approach has even used in a study on racial discrimination 

against immigrants from Romania (ibid.) 

 

 

 

John Downing and Charles Husband treat the representation of ethnical minorities in media as 

wider subject than van Dijk. In their book Representing Race-Racism Ethnicities and Media (Sage 

2005) Downing and Husband argue how racism, as a poisonous ideology and destructive practise, is 

found in all of the western media discourse, not only in news media. 

 

 The book raises the issue of how the media produced by right wing extremists use the right to 

freedom of speech to legitimate their racist outbursts. This is relatable to how the Swedish 

Democrats responded when media accused them of racism in their commercial campaign “Sorry 

about the mess”. Henrik Vinge gave a statement to Dagens Nyheter calling their commercial tactics 

as “fair and straight politics” (Säll & Billing 2015, Downing & Husband 2005:64-83).  

 

6.	  Method	  	  
6.1	  Discourse	  analysis	  

 

My choice of method is discourse analysis. The reason why I have chosen discourse analysis as a 

qualitative approach is because the method is perfect when studying human attitudes and behaviours 

in a society (Balnaves 2009). Discourse is a language used when representing a certain social 
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practise from a particular point of view, in a particular time, place and against a particular 

background with the focus on knowledge and power (Downing &Husband 2005, van Dijk 1991, 

van Dijk 2000). 

 

Discourses are hard to measure as numbers, because one discourse will always develop in to 

another discourse and that discourse will keep on developing to another discourse until they form a 

chain/circle of discourses. This means that the news discourse the chosen material represents is 

never final. The opinions, behaviours and practises that the chosen material represents are only 

applying in a certain context, against a certain background and in a specific time. Discourse is never 

final (Hall 2003:44).  

 

More precisely my qualitative analysis will base on Van Dijk´s social- cognitive discourse model 

used in his book Racism and Press (1991) with the help of Norman Fairclough´s study of voices in 

news discourse (1995). Van Dijk´s social-cognitive model argues that the practice of news 

production has a social-psychological emphasis on our social memory, which shapes our opinions 

and behaviour (van Dijk 1991).  

 

Voices -those speaking or those whose speech is represented in articles- is a genre/schema inside 

Fairclough´s study of discourse type called Intertextual analysis (Fairclough 1995:76). Voices can 

be direct speech (quotations or statements) or indirect speech (reported speech (ibid)). The voices 

represented via direct or indirect speech play a vital part in the news discourse. In this study it is 

important to see if the Romanian beggars are given a voice in the chosen articles and what does the 

voices tell about the representation of Romanian beggars in context with the commercial campaign. 

 

Van Dijk´s analyses news as “structures” where the distinction is made between the “macro” and 

“micro” levels of news discourse. Macro-level is relating to the overall content of news and its 

“thematic” structure that can be related to ideologies and overall knowledge in a society. Micro-

level is practices inside this general group knowledge, attitude or ideology that can either strengthen 

or weaken the macro structure (van Dijk 1991:35). Changes on the macro structure can only be 

made in the micro-level.  With the help of this structural analysis model it is possible to transit the 

contents of a news article from textual (micro) analysis to a sociocultural (macro) analysis.  

 

The focus in this study is on the textual material of the articles. Because all of the articles have 

some kind of images on display I will also do a basic compositional interpretation of the pictures 
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presented together with the articles. The picture interpretation is done to see if the pictures 

presented in context with the textual part of the articles can be seen to strengthen the analysis and 

conclusions. Compositional interpretation focuses on the basic components of a picture and it is a 

helpful method to analyse a picture content when it is important to get to know the first visual 

impact of an image. The components important in this study are: content, space, perspective and the 

expressive mood of the pictures (Rose 2012:51).   

 

Because of the limitations of time and the permitted amount of text given in the assignment, my 

analysis will prioritize the textual part of the articles. The picture interpretation will only be done on 

the first visible picture that is in context with the news article. Meaning that the interpretation is 

done only by analysing the first still picture of the video material –meaning the first picture that is 

represented on screen before pushing the play button or the first picture of a picture-slide show.  

 

6.1.1	  The	  Schematic	  form	  of	  a	  News	  Discourse-‐	  from	  Micro	  Structures	  to	  Macro	  Structures	  
 
To understand the notion of how the news discourse is structured according to van Dijk, I will use a 

pyramid model (van Dijk 1991:72):  

 
 Macro- structure: 

• Headlines 

• Leads 

• Style 

Micro- structure: 

• The local semantics in the text      

 

The pyramid is presenting how the information on micro-level determines the information of the 

macro-level. Both micro and macro structures are bound together and don´t appeal individually or 

separate from each other. To make this analyse distinct, the structures will be treated, as in van 

Dijk´s analysis, mostly separate. 

 

Micro structures are the local levels of the text, for instance the use of certain words or sentences 

that are building the meaning in the bottom of the pyramid.  When these micro structures are 

summarized in one, they became a macro structure. A very basic example of this is when the 

	  	  	  	  	  	  	  	  	  	  	  Macro	  
	  
	  

Micro	  	  
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meanings of the main text are summarized in a headline (van Dijk 1991:50). The information of the 

macro-level can only be changed in the micro-level. Meaning that the discourse of the headline can 

only be changed if the content of the main text is changed. (ibid:72) 

 

The news text consists of textual schematas, which as a whole form a superstructure. Schematas 

usually reveal the ideological meaning of the superstructure. The superstructure has categories that 

occur in a linear and hierarchical order in a news report. 

 

Headlines and leads are representing the semantic macro-level of the news discourse (van Dijk 

1991, 2000). They are defined by collecting the most vital topics from the local micro structures of 

the articles. The headlines do also have a micro-level, but since my analysis is based on the articles 

as a whole, I will mostly treat headlines and leads as the macro level of the article.  

 

The local semantics of the micro structure are about meaning. This study will concentrate on the 

empirical account of semantics in the micro structure. Meaning how do readers “assign” a meaning 

to a statement. The focus is on the local semantics of quotations and statements of voices that are 

most frequently presented in the chosen articles. The reason why the focus is on the voices behind 

the quotations and statements in this part of the analysis is because by analysing the voices, the 

analysis will also reveal who is represented behind the voices (van Dijk 1991:176, Fairclough 

1995).  

 

The representation of voices is important in the analysis process of reproduction of racism in press. 

Norman Fairclough argues in his book Media Discourse (1995) that representation of voices is 

important when analysing media discourse (Fairclough 1995:75). Voices are those speaking or 

whose speech is represented in the text (ibid).  

Fairclough´s analysis concerning voices will bring more value to the local semantic analysis of the 

main texts of the articles. It is a way of analysing how the representation of these voices has a vital 

impact on the macro-level of the articles (van Dijk 1991). 

 

The voices behind the statements represented in the local micro-level of the articles are actually 

social practices of actors or group members that require knowledge and believes shared by many 

other group members. When this argument by van Dijk (1991) is associated with this study it means 

that a statement from a person representing the Sweden Democrats is actually not only a voice of a 

one specific person, instead that voice is representing the party as a whole in that particular context 
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and, according to van Dijk, forming the reader´s opinion of the party as a whole (van Dijk 1991). 

That is why it is important to analyse the representation of voices in the articles. One voice is 

actually representing a whole group. 

 

In other words the analysis is done via studying how the voices behind the semantic micro 

structures of quotations and statements affect the macro structure of the news discourse (van Dijk 

1991) and does these statements in these articles strengthen the racial play (Downing & Husband 

2003) and the hegemony of white press.  

 

6.1.2	  Meanings	  Behind	  the	  Pictures:	  Compositional	  interpretation	  
	  
To interpret the meaning behind the pictures presented in context the chosen material I will use 

Gillian Rose´s Compositional interpretation explained in her book Visual Methodologies-An 

Introduction to Researching with Visual Materials (2012). The focus of this study is on the textual 

material, but because all of the articles have images on display, the news discourse would not be 

completed without any attention to them.  

 

Compositional Picture Interpretation is a method that studies the basic visual impact of an image 

and what are the images possible effects on a spectator. Compositional interpretation focuses on the 

basic components of picture (Rose 2012:51). Compositional interpretation of a picture works a lot 

like the discourse model explained earlier; the images are broken in to components, or schemas, and 

these components are analysed. Rose argues that there are some key categories to analyse a picture. 

The categories most vital in this thesis are: content, space, perspective and the expressive mood (the 

“feeling” of an image (ibid). The main focus of my study is on the textual material of the articles 

(Rose 2012:51). 

	  5.2	  Possible	  problems	  
 
I want to reflect on the possible problems I might be facing by using the methods mentioned 

previously. Discourse analysis is very broad and because discourse itself is never final I have to 

make the analysis of certain parts more basic than the other. This has to be done because of 

limitations of time and the amount of text given in the assignment. 
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Another possible problem with my thesis is the limitation of material. This thesis is based on mainly 

Teun. A. van Dijk´s studies made about the racist news discourse in press. Unlike in this thesis, Van 

Dijk´s studies are done based on a high quantity of material. To strengthen the credibility and 

trustworthiness of the results, the material is chosen from two publications with the highest 

subscription levels in Sweden. By choosing the articles from these particular publications the news 

discourse analysis will concern a high quantity of Swedish newspaper readers, despite the limited 

amount of articles analysed. In other words the material is transferable (Shenton 2003).  

  

7.	  	  The	  Material	  	  
 

The material is chosen from two Swedish newspapers with highest daily reach of readers in the year 

2014 (TS Mediafakta 2015). The publications are Aftonbladet with 739 000 daily readers and 

Dagens Nyheter with 702 000 daily readers. The numbers are from TS mediafakta database (ibid,	  

attachment	  1.).  

 

Aftonbladet is not only the most read daily paper in Sweden but it is also a tabloid magazine. 

Dagens nyheter is a daily newspaper with a non-tabloid driven news agenda. According to TS 

mediafakta (2015), Aftonbladets political standpoint is independent social democratic and Dagens 

Nyheter´s political standpoint is liberal independent. 

 

It is not only interesting to compare the two most read newspapers in Sweden but also to see if it is 

possible to find new racist news discourses from these newspapers, when both of the newspapers 

are representing liberal values as well as different manner of an approach to journalism.  

 

As previously said there will be eight articles, four articles from each publication. The articles are 

published from the 3rd of August until the 5th of August. In the limitations of time and the given 

amount of text in the assignment the timeline for the articles was chosen to be in the vey beginning 

of the campaign, when the news value of the event is at its highest. Since the discourse analysis will 

be on the news discourse, the articles are strictly news texts and not, for example, debates or 

causeries where the journalists personal opinion would come through.  

 

To find the most relevant material I did a word search on both Aftonbladet´s and Dagens Nyheter´s 

websites. The words that I used where: SD, SL, kampanj (campaign, English translation by author), 
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tiggeri (begging, English translation by author) and romer (Roma, English translation by author). 

Then I narrowed the articles to the timeline of 3rd of August 2015 to 5th of August 2015.  

 

Aftonbladet had published eight news articles concerning the events during the chosen timeline and 

Dagens Nyheter had published 7 news articles during the same timeline. To limit the amount of 

articles to four from both publications, I chose to use news articles with content a content that was 

corresponding with each other. Meaning that the same event was written from both Aftonbladet´s 

and Dagens Nyheter´s point of view.  The content of the articles follows the campaign from the 

very beginning until the campaign got partly stopped by Stockholm´s Public Transportation (SL). 

The focus will be on representation. 

      

	  7.1	  	  	  Articles 
 

The following articles are chosen in order to show as wide understanding of the campaign “Sorry 

about the mess” as possible. Starting from the 3rd of August, when the posters where placed on 

Östermalm´s subway station, the following demonstration against the campaign, the critique that 

Stockholm public transportation (SL) got by publishing the campaign and finally how SL decided to 

stop parts of the campaign.  

 
Aftonbladet: 

 

1. SD I hetskampanj- varnar turister/ The Swedish Democrats in agitation campaign- Warning 

the tourists ( Kvanström 3/8/2015, English translation by author).    

 

2.  SL i krismöte över att skydda SD kampanjen  / SL (Stockholm communal Traffic) in a crisis 

meeting over how to protect the Swedish Democrats- campaign (Asplund 4/8/2015 English 

translation by author)  

 

3. Demonstranter stormade stationer- och slet ner affischerna / The demonstrators stormed in 

to the station and tor down the posters (Kasurinen 4/8/2015, English translation by author)   

 

4. SL tar ner den kritiserade kampanjen/ SL takes down the criticised campaign (Asplund 

4/8/2015 , English translation by author).  
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Dagens Nyheter: 

 

1. SD reklam mot tiggare på Östermalm rör upp känslor/ The Swedish Democrats commercial 

campaign against beggars rouses up emotions at Östermalm subway station (Säll 3/8/2015, 

English translation by author)”  

 

2. Kritik mot SL efter SD reklam i t- banan / SL gets criticised after the Swedish Democrats 

commercial campaign in subway station (Säll & Billing 4/8/2015, English translation by 

author)  

 

3. Drygt tusen i demonstration mot SD kampanjen/ Up to one thousand people demonstrating 

against the Swedish Democrats commercial campaign (Gustafsson 4/8/2015 English 

translation by author)  
 

4.  SL stoppas SD:s kritiserade kampanj/ SL stops the criticised campaign by the Swedish 

Democrats (Gustafsson 5/8/2015 English translation by author) 

 

 

The material is from two newspapers written in Swedish so the parts used in this study are 

translated in English by the author. Only the parts used in this study where translated. 

 

8.	  The	  Analysis	  and	  Discussion	  
 

The categories that will be analysed in this study are headlines and leads as a one category and main 

texts as one category. Headlines and leads, as well as the style of the text, are the summarising part 

of the text and represent the top of the textual hierarchy as well as the macro level. Main texts 

usually consist of many minor categories that represent the local micro level. These are categories 

like quotations, statements and main events, which I will include in the analysis (van Dijk 

1991:121). 
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My analysis will be about the meaning of the text and images in the chosen material. The goal is to 

see if the news discourse of the text and images in the chosen material can be interpreted as “new 

racist (van Dijk 2000)”. 

 

8.1	  Headlines	  and	  leads	  	  
	  
 

My chosen material is a collection of articles published online. When scrolling through the home 

page of a news publication or a tabloid magazine the headlines play a vital role in the process of 

building an overall meaning of certain event. The reader “click´s” open an article that is most 

appealing according to the headline. Here journalists have an enormous power to modify the 

understanding of an event (van Dijk 1991:50). They may upgrade certain information by expressing 

it in the headline and downgrade certain information by leaving it to the main text or not mention it 

at all. Van Dijk argues that when it comes to the ethnical events, the white journalists define the 

situation as the white press sees it (ibid 1991, 2000). 

 

The headlines of Aftonbladet do not mention that the campaign has something to do with an ethnic 

minority group or begging. The headlines are either assuming that the readers already know about 

the Sweden Democrats campaign by leaving out important details or the information is left out so 

that the reader would need to “click” open the article. The “click”-tactic is generally used among 

tabloid magazines. 

  

By not mentioning the Roma beggars in the headlines of the articles published in Aftonbladet, the 

superstructure of the text changes in a vital way. Both SL and SD are mentioned more than once. 

Also the word “kritik/criticism (English translation by author)” comes up more than once in context 

with a description of different events around the campaign. This can be interpreted as that the 

biggest problem in the campaign is SL, which by advertising SD´s campaign has managed to hurt 

people´s feelings (white/Swedish people). If the Roma beggars would have a voice in the headlines 

the information would have been different, more mindful towards the difficult status of the beggars 

in Sweden.  

 

The voices - those speaking or whose speech is represented- in Aftonbladet´s headlines are: The 

Swedish democrats, the public transportation and the demonstrators. The voices represented in the 

leads are: the Roma beggars, SL, SD and demonstrators (Fairclough 1995:75).  
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The lead following a headline “The demonstrators stormed in to the station and tear down the 

posters (Kasurinen 2015 English translation by author) has a quotation from a 20-year old Roma 

beggar Vasile Gheorhita saying that he does not stand the racists (“Jag står inte ut med rasisterna 

“English translation by author). The quotation is “direct speech” (Fairclough 1995:81) meaning that 

the reporter is letting Gheorhita to speak for himself/beggars. That is a powerful notion that draws 

the attention back to the Roma beggars and gives a glimpse on what is their status in the society.  

 

Dagens Nyheter is more informative in their headlines. The fact that the campaign “Sorry about the 

mess” by SD was against begging is mentioned in the first of the chosen headlines: “The Sweden 

Democrats commercial campaign against beggars rouses up emotions at Östermalm subway station 

(Säll 2015, English translation by author)”. Rest of the headlines leave out the fact that the 

campaign was seen discriminating towards Roma beggars, instead they concentrate on reporting 

how SL and SD are criticised under the two day period of news reporting.  

 

The news discourse presented in the headlines of Dagens Nyheter is similar to the discourse 

presented in the headlines published in Aftonbladet. The Sweden Democrats are mentioned in all 

four headlines, SL in two of the headlines and beggars in one.  

 

The macro structure is again muting the specific ethnical minority group that was in the focus of 

this campaign. Dagens Nyheter gives a platform to multiple voices responsible for public relations 

in SL and SD with direct quotations explaining why the campaign got published, but leaves out the 

Roma beggars or anyone representing them.  

 

The headlines and leads are informing that the commercial campaign was bad publicity for SL. The 

headlines and leads published in Dagens Nyheter are not informing that the campaign was 

discriminating towards Roma beggars. For example, the lead following the headline “ SL stops the 

criticised campaign by the Sweden Democrats (Gustaffson 2015 English translation by author)” 

gives an impression that the commercial campaign was stopped because of the criticism from the 

public, not because of being accused of xenophobia by the press and the public: 

 

”I dag stoppades delar av SD:s kampanj av SL. När Sverigedemokraternas 
annonskampanj godkändes av SL, var det efter beslut av två höga 
förvaltningschefer. "Vi tittade på JK:s tidigare ställningstagande", säger Suss 
Forssman Thullberg, kommunikationschef på SL. / Today parts of SD´s commercial 
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campaign where stopped by SL. The campaign was approved by two authority 
figures in high positions in SL. “ We looked in to JK´s (Office of the chancellor of 
Justice) previous standpoints”, says Suss Forssman Thullberg, a chief of 
communication in SL (Gustafsson 2015, English translation by author)” 

 

The liberal values of the newspapers come across in the macro analysis. For example the use of the 

words  “stormed” and “tear” in the headline “demonstrators stormed in to the station and tear down 

the posters” gives the impression that the demonstrators where furious towards SD spreading this 

kind of knowledge and this fury led them to this actions. This is a vague way to conceal the 

responsibility from the demonstrators and instead blame SD for making them furious.  

 

The headlines and leads can also have an implicit meaning. Implicitness is, according to van Dijk, a 

way the newspapers leave out certain words, facts and information from the article, because the 

journalists assume that the reader´s are already sharing a common knowledge and beliefs 

concerning the events. Meaning that the information is only a “tip of the iceberg” (van Dijk 

1991:181) 

 

Headlines and leads are seen as the hierarchically highest schema in the superstructure and a macro-

level of a news discourse (van Dijk 1991).  These headlines and leads are reproducing new racist 

discourse by lifting up the criticism towards SL and SD as more important topic than the 

representation or status of Roma beggars. This notion strengthens the hegemony of white press and 

does nothing to strengthen the social status of the specific ethnic minority.  

 

8.1.2	  Style	  	  
 

Style plays a vital part in the news discourse when writing about ethnic issues. Style is the 

expressive level of the text and can be seen as a part of the macro structure. Style is the choice and 

variation of the words journalists use when writing about ethnic minorities (van Dijk 1991:209). 

This part of the analysis the articles are treated as a whole, meaning the focus is both on headlines 

and leads as well as the main texts. 

 

The lexical style is about the choice of words that the journalist decides to use. The choice of words 

reveals a lot about what are the journalists and publications ideological standpoints (ibid:211). For 

example both Aftonbladet and Dagens Nyheter use the word “demonstration” and “protest” when 

describing the protest arranged against SL and SD. The usage of the word “demonstration” gives a 
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conciliatory meaning to the event. This can be related to the liberal values of both publications. If 

journalists have chosen to use words like “a riot” the meaning of the whole event would have 

changed. According to van Dijk, the word “riot” is mostly used when the demonstrators are 

representing an ethnic minority (ibid). In this case the demonstrators where mostly Swedish people. 

 

One aspect of style that reveals the journalists and publications ideological standpoint is how the 

ethnic minority is described in the text (ibid).  

 

Both publications avoid pointing out the nationality of the ethnic minority. Aftonbladet describes 

the ethnic minority as “tiggare/beggar” and “EU-migranter/ EU-migrants”. Dagens Nyheter 

describes the minority as “fattiga EU-medborgare/ poor EU-citizens” and “tiggare/beggars”. The 

nationality of the ethnic minority is pointed out in quotations and statements given by protestors 

that participated in the protest against SL and SD.  Protestors are using the word “Romer/Roma” in 

their statements that are published on Dagens Nyheter´s article “Up to one thousand people 

demonstrating against the Swedish Democrats commercial campaign (Gustaffson 2015, English 

translation by author).  

 

8.2	  Main	  Texts	  
 
When the previous discussion was about the macro-level of news discourse, a top of the 

superstructure hierarchy, this part of the analysis is about the local micro-level of the news 

discourse, that is the bottom of the discourse-pyramid. The analysis of the main texts focuses on the 

semantic micro level of the news texts. This is the level where the base of the discourse pyramid is 

created. The analysis is done by studying how the local semantic meanings of the words and 

sentences used in the micro structure of the text affect the macro structure. The representation of 

voices is important in this part of the analysis 

	  

8.2.1	  The	  Local	  Semantics	  of	  the	  Micro	  Structure	  
 
The local semantics of the micro structure are about meaning. In this part I will concentrate on the 

local semantics of quotations and statements from the voices that are most frequently presented in 

the chosen articles.  
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The two voices that come across most frequently in the given articles belong to Jesper Petterson 

who is responsible for press in SL and Henrik Vinge, who is responsible for press in SD.  

 

The meaning Jesper Petterson is forming in his statements and quotations is that he is defending 

SL´s actions and ideologies. He is questioned both by Dagens Nyheter and Aftonbladet. His first 

statement in the first article chosen from Aftonbladet “The Swedish Democrats in agitation 

campaign-Warning the tourists (Kvanström 2015, English translation by author) is: 

 

”Vi är beredda på att få in en hel del klagomål. Vi känner till att det här är 
kontroversiellt men det är inte så mycket vi kan göra./ We are prepared to get a lot 
of complains. We feel that the campaign is controversial but there is not much we 
can do (English translation by author)” 
 

Petterson admits in his statement that the campaign “feels” controversial but frees himself and SL 

from the responsibility by arguing that “we” can´t do anything to stop it. Meaning that SL is only 

playing by the rules and it is SD who is responsible for the controversial content. According to van 

Dijk this kind of euphemism is typical in news text concerning ethnic affairs. Petterson is 

combining a positive self-presentation of himself and SL (I´m no racist but…), with a negative 

presentation of The Swedish Democrats (ibid:177). Petterson uses the same tactics in his statement 

for Dagens Nyheter: 

 

”  Det är avsändaren som får stå för sina formuleringar och sina budskap. Vi kan 
bara svara rent utifrån våra bedömningar som vi har gjort. vi inte se att vi (…) har 
kunnat göra någon annan bedömning än den vi har gjort,/  It is the sender who may 
stand responsible for their formulation and their message. We can only be 
responsible for our own judgements that we have done. We can not see that we 
could have done any other judgement than the one we have made (Säll & Billing 
2015 English translation by author)” 
 

In this statement Petterson does not admit that SL´s judgement might have been controversial, but 

he is removing himself and SL from the responsibility by blaming SD. Both statements are vague 

and, as in headlines and leads, the focus here is on SL and SD blaming each other. Petterson uses 

sentences like “The sender may stand responsible” and “not that much we can do”. Petterson uses 

both of these sentences to remove the responsibility from SL and blame SD instead. The focus is 

taken away from the social status of Roma beggars. 
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The semantic meaning assigned to Petterson´s statements is implicit (van Dijk 1991:181).  Petterson 

is not directly putting the blame on SD, but he is assuming the public to be aware of the context of 

the campaign and the context of SD´s previous campaigns. With this implicit meaning he is 

removing the blame from SL and placing it on SD. Another meaning is that SL is defending their 

public image.  

 

The SL´s communication chief Suss Forssman Thullberg was responsible for the decision to publish 

the campaign together with her colleagues. She uses the same tactics as Petterson by avoiding the 

responsibility when accused of spreading racist propaganda. She also uses the right to freedom of 

speech and SL´s rule to allow political campaigning as an excuse for the decision to publish the 

campaign: 

 

"Min bedömning är att denna reklam inte innehåller sådana formuleringar som 
motiverar att den inte kan sättas upp/ My judgement is that this commercial does not 
contain words that would motivate the negative publishing decision (Gustaffson 2015 
English translation by author)." 

 

Van Dijk argues in his study Racism and Press (1991) that the denial of racism is a strategy of 

positive self-presentation and a popular strategy among the far-right (ibid:188). Henrik Vinge is 

using this model continuously in his statements. As an example in his statement for Dagens 

Nyheter, Vinge is asked what are his thoughts around the fact that many people feel like the 

campaign is xenophobic. Vinge´s answer is:   

 

” Det är klart det inte är främlingsfientligt. Det är en sund och rimlig politik/ 
Ofcourse it is not xenophobia, it is sound and fair politics”, (Säll & Billing 
2015, English translation by author)” 
 

Another strategy van Dijk presents in his study Racism and Press is called “blaming the 

victim”(van Dijk 1991:193). This means that the ethnical minority is presented as responsible for 

their actions in a way that gives approval for, in this case, SD´s actions. Vinge is using this strategy- 

model in his statements for Dagens Nyheter: 

	  
”Rumänien (…) är medlemmar i EU. Eftersom de är det har de vissa skyldigheter mot 
sina medborgare. Sverige är ett av de länder i EU som är de största 
nettobidragsgivarna medan Rumäninen är ett av de som får mest pengar. (…)Det kan 
inte vara som det är i dag att vi ger rumänien bistånd att hantera fattigdomen på 
hemmaplan men också tar emot alla fattiga och hjälpa här. Det har vi inte råd med. Vi 
kan inte hjälpa alla världens fattiga. Det är bara så. Ska rumänerna kunna lösa sin 
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fattigdom måstte det ske i Rumänien. Det kan inte ske i Sverige. / Romania is a 
member in EU. Because of that, they have certain obligations towards their citizens. 
Sweden is one of the biggest money donors in EU and Romania is one of the countries 
getting most of the money (…). It can´t be like it is today that we support Romania in 
their home country but also take all the poor people here to help them. We can´t afford 
that. We can´t help all the poor people in the world. That is the way it is. If Romania is 
going to solve their poverty- problem, it has to happen in Romania. It can not happen 
in Sweden (Säll 2015 English translation by author).” 

 

With this statement Vinge builds a meaning blaming Romanians for being not thankful enough of 

the help the country is getting from Sweden and justifying SD´s campaign message. 

 

Vinge and Petterson are given the biggest platform in the articles from both Dagens Nyheter and 

Aftonbladet. That is why their statements and quotations are most vital for the analysis. As noted 

before, the ethnic minority that was in the focus of the campaign, is hardly represented. There are 

however two voices representing the Romanians: Emir Selimi, who is a foreman for the young 

Romanian national federation and a 20-year old male beggar, Vasile Gheorhita. Van Dijk argues 

that minority speakers are usually given a voice in context with a protest or racial attacks 

(1991:158). Both Gheorhita and Selimi are given a voice in the articles concerning the protest that 

was arranged against SD and SL. In his statement for Aftonbladet Gheorhita is defending the image 

that the Swedish Democrats are spreading with their statements and with the campaign 

 

”Jag vill ha ett jobb. Jag gör det här för att jag inte har något annat val. Men det 
är ingen som tvingar mig att tigga och panta burkar/ I want to have a job. I am 
doing this because I don´t have any other choice. There is no one who is forcing me 
to beg or recycle bottles and cans (Asplund 2015 English translation by author)” 

 

Selimi´s statement is important for the micro- level of the news discourse because he is representing 

the Romanian people in Sweden. When Vinge is representing the Swedish Democrats as a whole 

and Petterson SL as a whole, Selimi is representing Romanian people as a whole: 

 

”Det är oroväckande att en sådan rasistisk propaganda tillåts av SL. Romer är en 
grupp som inte slåss för sina rättigheter, och människor är väldigt omedvetna om vår 
historia/ It is worrying that this kind of racist propaganda is allowed by SL. Romanian 
people are a group that won´t fight for their rights, and people are very aware of our 
history (Gustaffson 2015 English translation by author)” 
 

Both Selimi´s and Gheorhita´s statements are powerful. The statements are giving a truthful 

story of what is the status of Roma beggars is in the Swedish society.  
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The journalist decided to downgrade Selimi´s statement from the macro- structure and leave 

it in the micro- structure instead. If this statement have been lifted up in the macro- structure 

of the news discourse, to headlines and leads, it would have also changed the superstructure 

of the text. 

 

Gheorhita´s voice is represented in the macro structure, being a part of Aftonbladet´s lead-

text. In this way the ethnic minority is included in the schematic structure that has the 

highest hierarchical value in the superstructure. 

 

Another important notion when studying the local semantics of the news discourse is from 

what point of view the texts are written, in other words, the perspective of the text (van Dijk 

1991:179-181). Perspective is both local and global feature of semantics. Meaning 

perspective represent both micro structure and macro structure. The perspective in discourse 

is expressed by various textual signals (ibid). Dagens Nyheter writes about the 

demonstration in a following way:  

 

Efter ett upprop på Facebook fylldes Norrmalmstorg i Stockholm på kvällen av 
människor som samlats i en demonstration mot vad man uppfattar som en rasistisk 
kampanj i tunnelbanan, med Sverigedemokraterna som avsändare. After a roll call 
on Facebook, Norrmalmstorg in Stockholm filled up with people who had get 
together to demonstrate against a campaign in a subway- station by the Swedish 
Democrats, which was seen as racist (Gustaffson 2015, English translation by 
author). 
  

The form of the text reveals that the journalist probably was on the spot when the 

demonstration was held. The journalist use the word “racist” when describing the content of 

the commercial campaign and that the sender of the racist content was the Swedish 

Democrats. This reveals that this article is written from a perspective that is critical towards 

the content of the campaign. If the journalist would have chosen to call the campaign, for 

example, “critical towards immigration” or “ campaign that pointed out the on going 

problem with forced begging”, the perspective would have been different.  

Aftonbladet informs about the protest in a following way in their news text: 

 

En demonstration har hållits på Norrmalmstorg i Stockholm mot SD:s annonsering 
i Stockholms tunnelbana. Annonseringen riktar sig till turister och partiet ber om 
ursäkt för människor som tigger på Stockholms gator./ A demonstration has been 
hold at Norrmalmstorg in Stockholm against SD´s advertisement in Stockholm 
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subway. The adverts are aimed towards tourists and the party is apologising for the 
people begging on the streets of Stockholm (Kasurinen 2015, English translation by 
author). 

 
 

The journalist have chosen to describe the content of the commercial campaign as “apologizing” . 

The perspective in this text can be seen to differ from the one written in Dagens Nyheter. The 

journalist does not mention that the campaign was seen as racist. The journalist writes that “a 

demonstration has been hold”, which gives an impression that the journalist did not participate in 

the protest. 

 

The voices behind these statements above are said in the micro-level but are actually modifying the 

macro-level of the text. These statements are social practices of actors of group members. The 

statements of Henrik Vinge represented in the micro-level of the articles are actually representing 

the macro-level general knowledge of the Swedish Democrats as a whole. The same goes to the 

statements of Emil Salimi. He is representing the macro-level general knowledge of Romanians in 

Sweden (van Dijk 1991:32-50). This is where the reproduction of racism in press happens.  The 

publications can sustain this practise on macro-level by allowing the statements to strengthen the 

general group knowledge in the local micro-levels (ibid). These kind of reproductive practices that 

happen in institutions, like in the most read newspapers in Sweden, strengthen the hegemony of 

white- press. 

 

The “racial play”, term developed by Downing and Husband (2003), can be recognized here as 

well. The social status of Roma beggars is already established and these articles are not using their 

hegemonic status as the most read newspapers in Sweden, and via that being important sources of 

knowledge (truth), to lead the reader´s to build differing opinions concerning the ethnic minority. 

Instead these articles strengthen the already existing status of Roma beggars and the “racial play” 

(Downing & Husband 2003). 

 

8.3	  Compositional	  picture	  interpretation	  	  
 

All of the chosen articles contain some kind of pictures or video material. The analysis of the 

articles would not be finalized without any attention to the non-textual material. To analyse the 

basic meaning of the pictures I will use Gillian Rose´s compositional interpretation (Rose 2012) to 

declare the discourse of the images published in context with the chosen articles. Compositional 
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interpretation describes the visual impact of an image and what are the images possible effects on a 

spectator (Rose 2012:51). The analysis is done via analysing the effects of following components: 

content, space, and expressive mood of the picture. Because of the main focus with this thesis is on 

the textual content of the articles, I will keep the compositional picture interpretation short.  

 

 

Dagens Nyheter 

 

1. The Swedish Democrats commercial campaign against beggars rouses up emotions at 

Östermalm subway station (Säll 2015)               

2.  SL gets criticised after the Swedish Democrats commercial campaign in subway station 

(Säll & Billing 2015)                        

3.  Up to one thousand people demonstrating against the Swedish Democrats commercial 

campaign (Gustaffson 2015) 

4.  SL stops the criticised campaign by the Swedish Democrats (Gustaffson 2015)       

 

 

1.                                                                                 2. 

            
3.                                                                            4. 
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The content of the pictures published in the chosen articles from Dagens Nyheter is shown above. 

All the pictures are taken in public spaces. Pictures number 1 and 2 are taken inside the subway 

station, showing parts of the campaign and public people reacting to it. Pictures number 3 and 4 are 

taken from the demonstration. Picture number 3 shows a journalist doing reportage of the event and 

picture number 4 is showing people reacting strongly to the campaign. The expressive mood in 

picture 1 is banal with people passing by the big poster without paying any attention to it. Picture 2. 

shows more expressiveness when the people passing by the poster are paying attention to it by 

looking at it. The journalist is looking straight in to the camera in picture 3. while the crowd behind 

her is facing another direction. This gives the image and intense and informational meaning. Picture 

4. has a lot of movement. Raised hand and the serious focus on people´s faces are expressing 

movement and mild aggression.   

 

The discourse of these images is similar to the previous analytical conclusions concerning the 

textual content of the articles. The public space of the images can be interpreted as that the Swedish 

Democrats presented their political agenda as the majority´s opinion. Making a line between “Us” 

(the Swedish people) and “them” (the Roma beggars). 

 The pictures are not representing the ethnical minority group or their reactions. Instead the pictures 

are representing the reactions of the white- majority. The first two pictures are taken inside the 

subway station. In these pictures one can see the white majority walking past the campaign or 

reacting to it. The two latter pictures from the demonstration are not representing the Roma beggars 

either.  

The visual impact of these pictures is that they are representing the reactions of the white majority. 

This strengthens Van Dijk´s argument of the new racist discourse in news.   

 

Aftonbladet 

 

1. The Swedish Democrats in agitation campaign- Warning the tourists (Kvanström 2015) 

2. SL in a crisis meeting over how to protect the Swedish Democrats- campaign (Asplund 

2015)   

3. The demonstrators stormed in to the station and tor down the posters (Kasurinen 2015) 

4. SL stops the criticised campaign by the Swedish Democrats (Gustafsson 2015) 
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1.                                                                              2. and 3. 

      
 

 

4. 

 
 

Aftonbladet has a video-clip under every headline. The analysis is done only from the first still-

picture of the video, meaning the first picture that comes on the screen when the video is played. 

The content of the pictures is seen above. 

 

Pictures 1. and 4. are taken in Östermalm´s subway station, where the campaign took place. The 

space in both pictures is public and recognizable. In the picture number 1 the expressive mood is 

informational and direct. The reporter is looking straight in to the camera while the text “Sorry 

about the mess”- is seen on the background. Picture number 3. is taken after the demonstration, 

when the public made its way to the subway station and tor down the posters. The expressive mood 

in the picture is mobile, exciting and because of the raised fists and flags, mildly aggressive.  

The articles number 2. and 3. have the same picture- content. The space of the picture is a studio 

with a strong lightning and a news desk. There is a panel of people sitting behind the desk having a 

conversation.  The expressive mood is very official and it seems like the people are representing 

some sort of an expert-team.  
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The compositional interpretation of the pictures of Aftonbladet is similar to the interpretation made 

about the pictures of the articles in Dagens Nyheter. The expert- panel consisting of people 

representing the white majority gives an impression that the campaign was only concerning the 

white majority. The panel is sitting in a news- like studio space. When in the western world news 

are seen as the “truth”, this image spreads knowledge telling that these people, representing the 

white majority, are telling the truth concerning the events around the commercial campaign “Sorry 

about the mess”. The socio-cognitive notion in the picture is that the white majority is in the 

position to make a judgement about the events. In other words the events are informed from the 

white-point of view (van Dijk 2000).  The same interpretation can be made from the picture number 

one. A woman, representing the white majority, is standing in a space where the commercial 

campaign concerning the Roma beggars was launched. Picture number four is representing more 

diversity. People are showing anger towards the campaign in the same space where the campaign 

was launched. The expressive mood is powerful and meaningful.  

 

	  

9.	  Conclusions	  and	  Summary	  
9.1	  Conclusion	  
	  
The aim for this Bachelor thesis was to break eight news articles concerning the Sweden Democrats 

campaign “Sorry about the mess” in to schemas, or categories, and do a discourse analysis to see if 

they reproduce “new racist” news discourse. The articles where chosen from two newspapers with 

the highest quantity of readers in Sweden, Aftonbladet and Dagens Nyheter. The analysis of the 

schemas was done both in micro-level and macro-level. The focus of the study was to see if the 

local semantics in the micro-level of the chosen material are reproducing new racist news discourse 

on the macro-level, even though the articles seemed be critical towards the campaign on the surface.  

The schemas/categories analysed in the thesis are: headlines and leads, style, voices, perspective, 

main texts and images.   

 

The conclusions that can be made based on the analysis of the different schemas in the news 

discourse of the chosen material is that the knowledge in the micro-level of the news discourse is 

affecting on the macro-level in a way that by barely representing the Romanian born beggars, both 

in Aftonbladet´s and Dagens Nyheter´s articles, are representing the events around the commercial 

campaign “Sorry about the mess” from a white majority´s point of view and strengthening the 

hegemonic status of the white press. Aftonbladet and Dagens Nyheter can be seen as Gramsci 



	   34	  

argues the “dominant economical class” by being the most read newspapers in Sweden (Storey 

2009:75). The news that these publications produce are understood as the truth by the Swedish 

people and the knowledge that these publications spread are influencing the common opinion of 

Roma beggars in Sweden. 

 

Even though the chosen material is not seemingly racist on the surface, the micro-level of the news 

discourse reveals to be “new racist” (van Dijk 2000) by leaving out the representation of the Roma 

beggars. The way in which the new racism is shown in the discourse follows clearly van Dijk´s 

argument stated in his article “New(s) Racism” (Cottle, van Dijk 2000) saying that the modern press 

is critical towards any racist content and can go as far as deny any racism being reproduced in their 

publications, but the semantic micro-level analysis proves other.  

 

In the superstructure of the news texts headlines and leads play a vital role. They represent the 

hierarchically highest schemata.  

 

By leaving the representation of beggars to a minimum in the headlines and leads, the macro 

structure constructs a meaning claiming the public image of SL was much more affected by the 

campaign than the ethnical minority. 

 

The reader´s are given one voice that represents people begging in the streets of Stockholm. Even 

though the direct quotation of Vasile Gheorhita is powerful, he is only speaking from his own point 

of view. Both SL and SD are given a voice and a chance to answer for themselves multiple times 

via their official spoke persons. 

 

The lexical style in both Aftonbladet´s and Dagens Nyheter articles avoids naming the ethnical 

group. On one hand the usage of words like “poor EU-migrants” and “beggars” weakens the 

stereotypical image attached to the Roma beggars, but on the other hand it is again a way of not 

representing the minority group. The journalists in Aftonbladet and Dagens Nyheter have slightly 

different perspectives when it comes to informing about the main events, like the demonstration. 

Dagens Nyheter shows more criticism towards the Swedish Democrats by naming their campaign 

as “racist” when Aftonbladet calls the campaign “critical”.  

 

In Van Dijk´s study Racism and Press (1991) he comes to a conclusion that minority group 

members are quoted less often and less extensively than majority group members, even when the 
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topics directly concern them, and even if there are minority experts available to give an opinion 

(ibid:174). The same conclusion can be made in this study. 

Both SL and SD leave the representation of Romanian beggars to minimum also in the main texts. 

The only voices representing the Romanian born beggars are 20-year old beggar Vasile Gheorhita 

and a foreman for the young Romanian national federation, Emir Selimi.  

Henrik Vinge from the Swedish Democrats, Jesper Petterson from SL and Suss Forssman Thullberg 

from SL are all given the change to direct speech in the articles more than once.  

 

The visual impact of pictures represented together with the textual part of the articles was analysed 

by using Gillian roses Compositional picture interpretation. This basic picture analysis followed the 

schematic structure similar to discourse analysis. The schematic components of pictures (content, 

space and expressive mood) build a superstructure that can be interpreted similar to the news 

discourse of the textual material of the articles. The pictures are representing comments and 

reactions from the white majority´s point of view.  

 

The problem in the articles published in Aftonbladet and Dagens Nyheter is not that these 

publications would represent the ethnical minority in context with negative word- associations or in 

a racist context, rather than these publications leave out the representation of the ethnical minority. 

This is the local micro level where the reproduction of the hegemony of white-press is made.  

 

Van Dijk argues that a vital part of the new racist news- discourse is the denial of racism (van Dijk 

2000). Both Suss Forssman Thullberg and Jesper Petterson from SL are continuously removing the 

blame from SL to SD with their vague statements and Henrik Vinge from SD is simply denying that 

the context of the commercial campaign is xenophobic. Vinge is even suggesting that the Roma 

beggars are actually responsible for SD´s actions.  

 

To make a permanent change on the macro-level of the superstructure of the articles concerning the 

commercial campaign “Sorry about the mess”, the journalists are responsible for the information in 

micro- level. To decrease the “new racist” news discourse in the Swedish press, the journalist have 

to change the representation of ethnical minorities in the micro level so that the reader´s social 

memory concerning ethnical minorities would eventually change in the macro level.  
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9.2	  Summary	  
 

The role of Aftonbladet and Dagens Nyheter in the reproduction of racism is complex. These 

publications are critical towards the racist content of the “Sorry about the mess” campaign by the 

Sweden Democrat party on the surface. Nevertheless the news discourse analysis based on the eight 

chosen articles written about the events around the campaign are spreading knowledge on general 

macro level that the opinion of the Roma beggars, or people representing the Roma beggars, is not 

important. 

 

Headlines and leads have the biggest role in the reproduction of new racism in the chosen material. 

They represent the hierarchically highest schemata as well as the macro-level of the articles.  The 

local semantic micro-level includes voices from the Romanian beggars, but since the journalists 

have decided not include these voices to the top of the discourse pyramid, the superstructure of 

these articles form knowledge to high quantity of readers claiming the status of the Roma beggars in 

Sweden is not as interesting information to the reader as the fact that the Stockholm public 

transportation was roughly criticised. This superstructure is seen as the “truth” and the meaning 

assigned to this “truth” strengthens the hegemony of the white majority and the hegemony of white 

press.  

 

10.	  Further	  studies	  
This study was based on a limited amount of material. To continue the study it would be interesting 

to lengthen the timeline of the articles and include more events around the “Sorry about the mess” 

campaign. This would give a wider understanding of the campaign as a whole.  

 

This study was made based on articles published in newspapers with liberal, social democrat and 

independent values. To go even deeper in the discussion of racist discourse in the Swedish press it 

would be interesting to compare how a conservative newspaper that is supporting the Swedish 

Democrat agenda have written about the events in comparison to the more liberal press.  
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