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Abstract 

There is a significant number of politicians around the globe who demonstrate the 

conventions of personal style in their political agenda. Norway’s Prime Minister, Jens Stoltenberg 

or United States’ President, Barack Obama is a few examples. Personalization of politics was 

reflected through their Twitter account in the notion of content, pictures, and language tone. In 

the Indonesian political context, Ridwan Kamil became visible as a prominent leader and 

received immense popularity on Twitter. 

Social media platforms have changed the way politicians and citizens interact. They are a 

platform where individuals and communities share, co-create, discuss, and modify user-

generated content. Especially with Twitter, certain features such reply, retweet, and hashtag are 

powerful tools to integrate their political value and construct their persona on Twitter.   

This research is conducted by using mixed-method methodologies. The results from 

content analysis and discourse analysis will complete each other. The results of the content 

analysis have shown that what Kamil shares on his Twitter profile is mostly about his philosophy 

about good governance; social media has become a shortcut in the bureaucracy process and at 

the same time he manages to seem ordinary and authentic with sharing his personal preferences 

about music or popular culture phenomenon. Discourse analysis is complementing these 

findings by showing how Kamil deploys language to produce a certain identity. Kamil is crafting 

his social media skills and shifting from formal to informal tone at every occasion and construct 

his persona as professional, fun, and caring. All of these results are important inquiries to 

describe the politician’s presence on Twitter. As the effect of truth, the Twitter user can still 

relate to Kamil as an ordinary human being. 

Focusing on the extent to which the content and users’ personality re-fashion political 

marketing, the study propose how politician integrate their political value and construct their 

persona on Twitter. As social media grows globally, the phenomenon of politics and social media 

also appears in Indonesian political sphere especially Twitter as a new space to offer political 

rhetoric, posturing, and presentational techniques for political agendas. 

Key words: social media, Twitter, personalization politics, private sphere, political style, 
performing politics.  
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When you work with passion, good things will come. 

@RidwanKamil 

1. INTRODUCTION 

 

On June 23, 2013, the local election for the mayor of Bandung City took place. As a result, 

Ridwan Kamil and Oded Muhammad Danial were chosen as the new mayor and vice mayor 

of Bandung City, winning 434,130 or 44.55% of the votes. Ridwan Kamil himself was not a 

politician. Kamil, 42 years old, is a trained architect who dreams of transforming the city 

without losing its sense of local identity. He reached widespread popularity among Bandung 

citizens after he slowly disseminated his ideas on social media about how to make Bandung 

a better place to live. In his article, Bland (2013) describes Kamil’s plan was a part of his 

bigger strategy to fix the city’s notorious traffic and infrastructure woes.  

Officially selected as mayor, his career has become a new phenomenon in the political 

sphere in Indonesia. In two years, someone who do not have experience in government or a 

political background became visible as a prominent leader. Kamil’s hard work and 

innovations in urban development, traffic congestion, and public policy, which are 

transforming Bandung City, have received national and global attention. One of his 

innovations was the notion of the smart city, which integrates social media with government 

works.  

Based on Welcome to Bandung’s website (Welcome to Bandung, 2010), Bandung city is 

the capital city of West Java province with 2.4 million people makes it as the third largest city 

in Indonesia. Located in 180 kilometers southeast of Jakarta, Bandung attracts a large 

number of tourists, weekend sightseers, and migrants from other parts of Indonesia. 

However, the city also suffers from many of the issues that are also proving to be challenging 

for Indonesia in general, such as traffic congestion, flood, or urban disorder has left the city’s 

streets lined with rubbish. In the face of these challenges, Kamil wants to design the city and 

to transform it into a better place to live. 
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Bandung Command Center is the place where the mayor follows the latest issues and 

interacts with citizens about Bandung City on social media. Filled with a giant screen and the 

latest technology, Kamil navigates information and follows up on the progress of his public 

works. He emphasizes that social media is a powerful tool not only for innovating and 

delivering better citizen services, but also for increasing civic engagement (BBC Indonesia, 

2014). In this case, the local government uses technology on a daily basis to communicate 

with citizens, as in Turkey (Sobaci and Karkin, 2013), Canada (Gruzd and Roy, 2016), and 

Western Europe (Bonsón, Ratkai, and Royo, 2016). What is certain is that as social media 

grows globally, a symbolic partnership will grow between politicians and social media 

platforms. Social media is a new space to offer political rhetoric, posturing, and 

presentational techniques for political agendas, thus creating robust patterns of political 

persuasion. 

Kietzman et al., (2011, p.241) argues that “social media platforms are beneficial because 

they are transforming the traditional communication patterns with highly interactive 

platforms via which individuals and communities share, co-create, discuss, and modify user-

generated content.” Most of the studies about the internet and political communication show 

how politicians now use online communication for civic engagement, focusing on the extent 

to which the content and users’ personality re-fashion political marketing (Enli, 2016).  

According to Corner and Pels (2003, p.10), “political actions are interpreted with the 

‘styling of self in politics’.” So, the projection of political persona is partly a matter of choice. 

They also point out that this action is conscious branding designed to sharpen an individual’s 

profile and a required reaction in terms of media visibility. In the modern era, political actors 

are likely to compete for media visibility because they believe that it influences the public 

and is a prerequisite for re-election (Sheafer, Shenhav and Balmas, 2014).  

Due to the length and structure of this research, this study will focus on Indonesian 

domestic politics and cultural context. I have limited the research to investigate one 

Indonesian politician’s persona on Twitter. While I consider that this will not generalize in 

politician’s persona on Twitter, I still believe that it can show how the re-styling of politics 

grows in global audience, and this research can be functioned as a possible comparison to 
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the previous study on other politicians. The findings will contribute to the field of political 

communication. Specifically, by focusing on Twitter, the aim of this study is to investigate 

and describe how politicians construct their persona on social media. How politicians 

communicate through social media in their roles as leaders in relation to modern culture. 

What is Kamil’s purpose in communicating through social media platforms? The study seeks 

to answer several questions. 

a. Regarding the topics, what does Bandung City’s mayor Ridwan Kamil communicate 

about on Twitter during a non-election year (2015)? 

b. Judging by the use of language and pictures, how does Ridwan Kamil construct his 

persona on Twitter during a non-election year (2015)? 

c. How effective is Ridwan Kamil’s Twitter content in terms of user engagement? 

The first question will focus on the content of Kamil’s social media account as the basis 

of understanding the topics that dominate Kamil’s Twitter agenda. Later on, that data will be 

subjected to discourse analysis to acquire insights about the persona that Kamil presents on 

Twitter. The last question builds on the first two to see which content or style connects the 

most with Ridwan Kamil’s audience and supports Ridwan Kamil’s further use of social media 

in his daily activities. 
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2. BACKGROUND AND EARLIER RESEARCH 

As the use of social media by politicians has become more common, the number of 

academic studies on this subject has increased. In the first part, I will present a few studies 

related to the internet and political system in Indonesia. The second section explains how 

social media content is relevant in political marketing and the campaign of the parties and 

their candidates. 

2.1. Democratic Governance and Communication Technologies 

In the context of democracy in Indonesia, the internet was used first to spread 

political protest against the Soeharto’s authoritarian regime. TVRI (Televisi Republik 

Indonesia/National Television of the Republic of Indonesia) and RRI (Radio Republik 

Indonesia/National Radio of the Republic of Indonesia) are the media outlets owned by the 

government and tend to disseminate fears and propaganda. The internet in this era 

contributed by presenting questions about freedom of speech in cyberspace and citizens’ 

rights in the real political world (Hill and Sen, 2005).  

After the fall of Soeharto New Order regime in 1998, the political landscape 

dramatically changed. This was indicated by the formation of a new democratic system, the 

mass media system, and the election system (Ahmad and Popa, 2014). However, the effect of 

30 years of authoritarian government did not disappear immediately. Several mainstream 

media were owned by media moguls and cronies of the New Order regime. Corruption and 

money politics are recent terms in the democratic agenda because of the relationship 

between the media owners and their political opportunism in the country. Many of the key 

players in the political atmosphere come from New Regime cronies, friends, or families (Ida, 

2011). 

Bayuni (2014) asserted that the 2014 national elections would be a political turning 

point for Indonesia. Noisy and colorful elections were simply there to endorse those in power 

because, out of 13 national television stations, six of them were owned by politicians who 

were running for president. Indeed, these politicians recognized the power of media outlets 

to manage positive impressions for packaging and disseminating their political values. As 

there is no clear regulation about campaign and political promotion in commercial media 
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channels, campaign financing of parties and their candidates has been increasing with such 

phenomena as buying ads during prime time or owning the media outlets. Ahmad and Popa 

(2014, p.99) argues that “only the richer candidates or parties…are dominating the television 

time slot with their marketization and professionalization campaign using various 

commercial media channels”. As a result, the rest of the candidates have to search for 

alternative strategies to manage the public interest to win the election. 

With so much political endorsement in the national media outlets, Indonesian 

politicians started to use online communication for their campaigns and marketing 

strategies. Mailing lists, chatrooms, personal blogs, and websites were the standard tools in 

the early age of the internet in Indonesia (Sunarwan, 2014) and later on shifted to social 

media platforms.  

Scholars argued that certain aspects make social media a top communication tool for 

political branding. First, the number of social media users is increasing every year. Indonesia 

is a mobile-driven market where the government pushes mobile broadband penetration. As 

of 2012, Facebook revealed that 64 million users in Indonesia actively log into their accounts 

on a monthly basis (Grazela, 2013); this trend offers opportunities for businesses and 

political purposes. During the same year, Indonesia earned the title of the fifth-most active 

nation on Twitter, placing Jakarta and Bandung in the top 10 of the most active Twitter cities 

in the world (Grazela, 2012).  

Secondly, the rise of middle-class citizens is also an important factor because they are 

a generation who uses social media to raise their voices and political concerns. According to 

November 2012 data from The Center of Middle-Class Consumer Studies, Indonesia has 135 

billion middle-class citizens, which accounts for more than 56% of the total population. 

Almost 40% of these middle-class citizens are located in the capital city of Jakarta, while the 

rest of them live in other cities, such as Bandung, Surabaya, Medan, and Makassar. These 

groups are important because they understand the power of information and how to raise 

their voices in a political agenda (Nuswantoro, 2015).  

To summarize, social media and mainstream media in Indonesia are strongly 

correlated. Social media offers new opportunities to manage political marketing outside of 
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the power of the mainstream media. The increase of internet penetration is in line with the 

growth of the middle class; the combination of the two creates a new discourse where 

political issues, public services, and critics are spread in the social media timeline. This 

conversation is moving away from heavily mediated national media outlets and is leading to 

a new kind of political awareness and political engagement. 

2.2 Social Media and Politics 

In recent Indonesian history, there are two elections related to the significance of 

social media usage in the political area: the gubernatorial election of the Special Region of 

the Capital City of Jakarta in 2012 and the Indonesian national election in 2014. 

Ediraras, et al (2013, p. 587), in their research about the gubernatorial election of the 

Special Region of the Capital City of Jakarta, concluded that “social media platforms were 

important venues for recruiting volunteers and supporters and also for collecting funds and 

sponsorship.” These volunteers joined hands with the political consultants and campaign 

teams by flooding social media with pictures, news, memes, and hashtags to build a 

politician’s reputation. By focusing on Joko Widodo and Basuki Tjahaja Purnama as the 

candidates, the strategy was effective, as they won the election with almost 58% of the votes. 

In line with the same subject, Ahmad and Popa (2014, p.108) argue that “the 2012 

gubernatorial election in Jakarta shed light on candidate-centered marketing and campaigns 

rather than party-centered campaigns.” Therefore, Joko Widodo and Basuki Tjahaja 

Purnama tried to elevate their personal branding, which they believed would strengthen 

their political party’s branding. The campaign team marketed Joko Widodo as ‘the hoped-for 

and upcoming leaders of Jakarta’ and were received positively by the electorate and media 

outlets. 

Another scholar studied the impact of social media use on young adults’ political 

efficacy, political knowledge, and political participation regarding the 2014 Indonesia 

General Election. It was argued that when used for political activities, social media increased 

political knowledge and political participation through several attributes, such as posting a 

tweet, retweeting or quoting a tweet, replying to a tweet about politics, or joining a political 
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discussion or debate (Rahmawati, 2014). Another useful finding is that when social media 

users use Twitter for political activities, it might make them feel that they have significant 

roles and contribute to the political process (ibid.).  

In sum, the gubernatorial election of the Special Region of the Capital City of Jakarta 

in 2012 is a case study where social media played a significant role in politics. The campaign 

team used mixed-media campaigns and vigorously used social media as their arsenal to win 

the election. Moreover, content was also part of their strategies; several key concepts were 

integrated into their Facebook posts, tweets, images, and other social media utilities. 
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3. THEORIES & LITERATURE REVIEW 

The third chapter consists of five sections. The first part deals with the Twitter 

platform and how to utilize each feature in it. The second part discusses the concepts of the 

public sphere and public interaction in cyberspace. The third section describes the 

connection between the sense of performance and political style of the politician. The fourth 

section describes the notion of visibility and how it emerges from social media features to 

increase the profile of the politician. The last part describes about the politician. A theoretical 

framework is chosen to understand the different aspects of communication that supports 

Ridwan Kamil’s activities on social media, and furthermore to analyze the results of the 

study. 

3.1  THE PLATFORM 

Twitter (http://twitter.com) is a popular micro-blogging and social service that 

allows registered users to send short status update messages to others. It is a social software 

phenomenon that is attracting attention from the popular press and increasingly from 

scholars (Honeycutt and Herring, 2009). These status updates can address what users are 

doing, where they are, or how they are feeling, or they can contain links to other sites.  

Honeycutt and Herring (2009, p.1) emphasize that “the stated purpose of Twitter is 

for users to answer the question: “What are you doing?”” Therefore, Twitter users send 

messages (called “tweets”) limited to 140 characters to a web interface; these messages 

appear in reverse chronological order on the “public timeline” on Twitter’s home page. A 

Twitter user can manage their personal timeline by subscribing to other users’ feed; this 

subscription is called “following.” 

Burnet and Marshall (2003, cited in Marshall, 2010, p.39) also argue that “what makes 

online social network sites interesting is the technology’s affordances aspect—they allow 

the users to utilize it.” The author give an example by constructing a personal website where 

the platform helps people with their desire to produce and ensures that the website has some 

audience. “…[T]hese two dimensions – a form of cultural production and a form of public 

engagement and exchange – … make social networks simultaneously a media and 

communication form” (ibid.). 

http://twitter.com/
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Recent study has specifically explored the issue of politicians and social media 

behavior. Golbeck, Grimes and Rogers (2010, p.1612)  mentions that “Congresspeople in the 

United States are primarily using Twitter to post information, mainly links to news articles 

about themselves and their blog posts to report on their daily activities…and events like 

meetings, dinners, and workouts”. Specifically, social media’s potential for political 

communication is reflected in the growing number of politicians who use social media 

features for personalized campaigns.  

The first tool or feature that accommodates conversation flows on Twitter is the use 

of the @ sign as a marker of addressivity. According to Golbeck, Grimes and Rogers (2010, 

p.1614) that “the @ symbol is used if users want to send a message directed to the specific 

person”. For example, if I want to create a conversation with Ridwan Kamil, I put 

@RidwanKamil in front of the tweet, followed by the message. It is not necessary that every 

user answer the mention or join in the conversation. It depends on their preferences and the 

topic of the tweet. 

Another function that makes Twitter popular is tagging tweets using hashtags. A 

hashtag is created by putting a # sign on the tweets. Bruns and Highfield (2015, p.65) argues 

that “[t]he groups of users which gather around and engage in shared hashtags can be seen 

as a form of ad hoc public”. This function makes longer-lived Twitter engagement possible 

because users can search for certain topics and use the hashtag on their messages. For 

example, #PrayforParis became a trending topic after the terrorist attack in Paris in 

November 2015 (Strange, 2015). People were using the hashtag to express their sadness, 

grief, and anger on Twitter during and after the attack. 

The last feature that is also important is the retweet – when users decide to repost 

interesting tweets from their friends using the letter RT followed by the @ sign and user 

name. Dijck (2013, p.71) argues that “the retweet has similar results to the hashtag.” The 

retweet feature enables the topics of conversation to have a longer-lived engagement 

because of their snowball effects. People who do not know other people can relate to the 

topics and then decide to publish them on their timelines.  
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It is interesting to see how politicians are using this functionality to help them 

connect, initiate conversations, and spread politics with other users. Dicjk (ibid, p.73) argues 

that “users and governments embraced Twitter as a platform that empowers citizens to 

voice opinions and emotions, that helps stage public dialogues, and support groups or ideas 

to garner attention.” 

3.2 VIRTUAL SPHERE and SPHERES OF ACTION 

The notion of “the public” is always tied to the democratic convention where citizens 

can participate in public affairs. Drawing back the original concept of a public sphere, Jürgen 

Habermas, in The Structural Transformation of the Public Sphere (1973), traces the 

development of the public sphere from the Ancient Greece to the physical coffeehouses and 

French salons in the eighteenth and nineteenth century. The progression of the public sphere 

is shaped by historical conditions—the economic and structural changes of capitalism—that 

establish the differences between public and private space and ideas about society and the 

trajectory of citizenship (Habermas, 1973 cited in Papacharissi, 2009). Although the physical 

place has changed from the coffeehouse to government parliament, and the attributes of the 

crowd differ from formal to less formal, the main theme of rational, critical debate for 

common-good purposes supported by all citizens remains constant. 

Habermas describes the public sphere as “a sphere which mediates between society 

and state, in which the public organizes itself as the bearer of public opinion, accords with 

the principle of the public sphere—that principle of public information which once had to be 

fought for against the arcane policies of monarchies and which since that time has made 

possible the democratic control of state activities” (Habermas, 1973, p.351 cited in 

Papacharissi, 2009). 

However, Habermas realized the notion of the public sphere has evolved in the 

modern era. Capitalism, the power of mass media, and political intention all attempt to 

manipulate agenda and to create a new agenda in the public sphere. So, driven by the 

objective of advertising and public relations, the public sphere transformed into a vehicle of 

hegemony and ideological reproduction. This study proposes that social media platforms, in 
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their function as a public space to discuss political issues, counter the heavily mediated 

content of the mainstream media. 

Over the past twenty years, various scholars have been trying to analyze how the 

internet and technology can revive the concept of public sphere. Jones (1997 cited in 

Papacharissi, 2002, p.10) mentioned “cyberspace as a “new public space” made by people.” 

However, Papacharissi (2002, p. 11) clarifed that “a new public space does not right away 

construct a new public sphere.” On one hand, the notion of a new public space is correlated 

to the idea of how the internet provides another forum for political deliberation. On the other 

hand, “as a public sphere, the internet could facilitate discussion that promotes a democratic 

exchange of ideas and opinions” (ibid).  

These new perspectives have their positive attitudes and skeptical dissents at the 

same time. One of the advantages of the internet as a public sphere sphere is “the possibility 

for little-known individuals and groups to reach out to citizens directly and restructure 

public affairs” (Grossman, 1995 and Rash, 1997 cited in Papacharissi, 2002, p.14) and “to 

connect the government to the citizens” (Arterton, 1987 cited in Papacharissi, 2002, p.14). 

However, due to the limits of technological development, not everyone can access this 

privilege and they are still excluded from the public affairs discussion (Papacharissi, 2002). 

So, although the internet has the possibility to extend the public sphere by providing 

extensive political information, not everyone can join the political discussions yet.  

What makes the concept of the public sphere useful for this research is the 

connectivity among the internet users and the ability to emphasize political discussions. As 

noted in the introduction, social media, particularly Twitter, was used as an alternative 

platform to raise political awareness in the gubernatorial election in Jakarta and the 2014 

Indonesian general election. Urban professionals, middle-class citizens, and millennials who 

have access to the internet confirm their civic engagement by participating in the political 

agenda. Social media enables conversations that can transform geographic boundaries into 

limitless opportunities. It means that politicians must have certain strategies to incorporate 

their political agenda or visibility in the social media timeline.  
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Another perspective on the public sphere in the digital era is the concept of a virtual 

sphere, where internet and social media is both a public and private space at the same time 

(Papacharissi, 2010). Internet users can express their political thoughts but at the same time 

keep their distance from accessing the internet on their computers at home or their 

smartphones. Moreover, as a personal space, Twitter incorporates their previous platforms, 

such as a weblog or YouTube channel, which pushes for a private agenda or ideology to 

challenge the established narratives. Papacharissi (2010, p.137) explains that “the private 

sphere functions as a host and personality that serves the values of autonomy, control, and 

self-expression.” In this case, Twitter users stand as individuals who have the privilege to be 

involved in political discussion through their Twitter account.  

Additional research about Twitter users being public and private at the same time 

comes from Bruns and Highfield (2015). They point out that social media users can move 

easily between interpersonal and public topics and express themselves in their tweets. This 

phrase comes from a private sphere, which is based on the idea of being “alone” but not 

lonely or isolated because of the social ties in social media streams. Furthermore, Bruns and 

Highfield (2015, p.61) argue that “the interaction among Facebook ‘friends’ or Twitter 

‘followers’ exist around their profile as ‘personal public’ as the basis of shared social, political 

and cultural priorities.” 

In sum, Twitter embraces the will of the public sphere, as it creates a place for open 

discussion for common purposes while at the same time the private sphere enables self-

expression visible in the social media timeline. These two spheres overlap in both theory and 

practice. It is interesting to understand how Ridwan Kamil is using this new public space as 

an alternative to mainstream media. Which topics does he always bring up in his daily 

conversations? What does his social media content as mayor on a daily basis mainly consist 

of? In order to answer these questions, I will move to practical spheres, where other scholars 

explain the different places where Ridwan Kamil stands as an individual.  

3.2.1 BETWEEN PRIVATE AND PROFESSIONAL: SPHERES OF ACTION 

In his chapter about Mediated Persona and Political Culture, John Corner (2003) 

describes different frameworks through which to interpret the work of a politician and how 
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they are connected to political role-playing on a national level. Such frameworks are 

necessary to analyze the personal or professional sides of Ridwan Kamil that are visible in 

the virtual sphere. 

The first sphere is the political institutions where they establish their identities as 

politicians and enjoy career development, taking on various posts and duties. As Corner 

(2003, p.73) argue that these tasks “may relate to political party organization and involve 

the development of political programs and specific policies”. In the past, politicians 

performed the duties of public office behind closed doors. Conversations with subordinates 

were invisible and were not usually subject to direct media projection. However, the new 

visibility afforded by technology makes these spheres a new projection of how politicians 

perform and communicate to other politicians or their subordinates. I will explain later how 

social media creates the opportunity to display this activity in terms of supporting Kamil’s 

role as mayor. 

The second sphere is “a fully mediated complex of settings in which politicians are 

seen as ‘public figures’” (ibid, p74). This is relatively debatable, because performance in this 

sphere might be seen as primarily presentational and become the subject of strategic 

publicity. However, as a media scholar, it is important to criticize whether or not this 

performance was purposely engineered and how it affected the political discourse. 

Nevertheless, this sphere is also connected to a political style that I will explore in more detail 

later. 

Corner (ibid.) also argues that there is ample evidence that the third sphere (the 

private sphere of a politician), more than ever before, is being used as a resource in the 

manufacture of political identity in attempts to engage with “human” rather than “political” 

values. Holtz-Bacha (2004, p.46) points out that “German politician Gerhard Schröder 

exemplified the trend of politicians using their private lives as a strategy to win votes.” His 

private life, such as divorce, family issues, and the controversy about whether the Chancellor 

was dyeing his hair, became a topic of public discussion in 2002. However, the exploitation 

of private life not only provides political opportunity, but also increases the risk of scandal 
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(sexual, financial, etc.), which produces counter publicity (Thompson, 2005; Holtz-Bacha, 

2004).  

Together, these three different spheres establish the personal and the professional 

sides of Ridwan Kamil that are visible in his social media content. How do these two sides 

construct his political figure on social media? Which content encourages the civic 

engagement of Bandung City citizens? After settling the basic concept of public spheres and 

how they enable a political discussion in the modern democracy, I will move on to other 

aspects that support Ridwan Kamil’s presence in social media timelines. 

3.3 PERFORMING POLITICS 

Scholars argue that communication is utilized by political actors as a means to achieve 

their goals. In order to achieve these goals and relate to political discourse, it is worth noting 

a political actor’s adaptation to mediatization in the modern democracy. Sheafer, Shenhav 

and Balmas (2014, p.212) argue that “it is becoming more common for politicians to 

personalize politics, meaning that the increasing political weight of individual actors will be 

at the expense of collective actors, such as parties and parliaments.” Corner and Pels (2003, 

p.2) also argue that “the mass visibility afforded by modern mediated politics has 

foregrounded the issues of “style, appearance, and personality,” breaking down some of the 

fences that separate politics from entertainment and political leadership from media 

celebrity.” In this chapter, I will elaborate on how politicians choose their style, personality, 

and persona and how it is visible on social media platforms. 

3.3.1  POLITICAL STYLE 

There are still questions about how to define the new meaning of style in the modern 

era. Pels (2003, p.45), in his essay “Aesthetic Representation and Political Style”, emphasizes 

that “‘style’ refers to a heterogeneous ensemble of ways of speaking, acting, looking, 

displaying, and handling things, which merge into symbolic whole that immediately fuses 

matter and manner, message and package, argument and ritual.” He claims that style offers 

political rhetoric, posturing and instinct, the expression of sentiments, and presentational 

techniques (such as face-work, gesticulation, or dress code) as legitimate tools in terms of 

political persuasion.  
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There is a significant number of politicians around the globe who demonstrate the 

conventions of personal style in their political agenda. Although the style that appears in 

social media does not reveal some profound truth about someone’s personality, it is enough 

for citizens to resonate and engage with the message and agenda that the politicians 

disseminate. Crucial here is the fact that in modern democracy, more people can relate to a 

personality than to a party (Corner and Pels, 2003). Norway’s Prime Minister, Jens 

Stoltenberg, is a perfect example of how personalization of politics is reflected through his 

Twitter account in the notion of content, pictures, and language tone (Dahl-Hansen, 2013; 

Enli, 2015). 

As a trend, informal communication has accelerated over the last few decades and, 

according to Corner and Pels (2003, p.11), “terms and phrases can lose or gain credibility 

and cogency within the space of a year or so”. Britain is an excellent example where political 

language has changed significantly from the 1960s to today. A whole shift in register, 

vocabularies, and rhetorical organizations have become apparent. Informality suggests a 

“closer” relationship, which also means personal factors have become prominent in political 

life. Corner and Pels (ibid.) argue that “personal factors shown in an increased use of 

personalized comment (in tone and content) in the projection of political identity.” For 

example, Alfredo Perez Rubalcaba’s campaign during the 2011 Spanish general elections 

featured personal style. This was projected through the campaign slogan “Rubalcaba, si” 

(“Rubalcaba, yes”) and he disseminated a positive message linked to seriousness, austerity, 

and closeness to the people as a fellow human being. Medina and Muñoz (2014, p.92) present 

a few tweets that provide insight into the more personal touch of Rubalcaba in the social 

media. 

“I’m really sorry about the soldier from Cordoba, Joaquin Moya, in Afghanistan; and I want to 

send his family and friends my respects. RbCb.” 

“I’ll try to eat something. I’ve ordered a tuna and tomato salad, a chicken steak with chips, and 

a kiwi. I’ll drink also a cup of tea. RbCb.”  

Personal style on social media rose after the Web 2.0 era, allowing a politician to 

develop candidate-centered campaigning or personality-centered campaigning. Veerger, 
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Hermans and Sams (2011 cited in Medina and Muñoz, 2014, p. 90) pointed out that “through 

personal style campaign using the social network; candidates can strategically share any 

comment including those unrelated to politics.” Thus, the strategy turns to presenting a more 

human dimension through personal messages filled with empathy, which will seem more 

credible to voters. 

Both scholars agree that parties have seen how political personality affects their 

agenda and have replaced programmatically-based and party-aligned forms with a more 

human touch. These trends have recently been visible in the Indonesian political 

atmosphere. As presented in the previous research, politicians were using social media to 

increase their personal branding through certain strategies and mixing their social media 

content with the political and personal issue.  

Additional research came from John Street (2003) on how to distinguish between the 

performances required by different political ideologies. Street (2003, p.94) argue that 

“within democratic politics, much of the political communication is performed through 

different dress codes and lifestyle choices according to political ideologies or policy 

decisions. Giorgetti (2001 cited in Street, 2003, p.95) also argues that “clothing has always 

been a part of political identity. In a world of diverse personalities, politicians claim their 

identity through posture, gesture, rhetorical style, and clothing”. 

However, language and speech are not the only aspects changing in the mediated 

context era. There are shifts in the personality presentations coming to political life. Erving 

Goffman uses sociological perspectives to explain how the presentation of self is related to 

performative qualities. Goffman (1959 cited in Marshal, 2010, p.40) explains that 

“performance of the self was a conscious act of the individual and required careful staging to 

maintain the self—a composed and norm-driven construction of character and 

performance.” 

Goffman (1990) also argues that it is necessary to understand the motive behind 

every performance because sometimes individuals act in a calculating matter to give a 

certain impression to others. Goffman (1990, p.139) stated: “sometimes [the individual] will 

intentionally and consciously express himself in a particular way, but chiefly because the 
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tradition of his group or social status require this kind of expression and not because of any 

particular response…that is likely to be evoked from those impressed by the expression.” 

To understand more about the performance of the self, Marshall (2010) point out the 

similarity with celebrity and presentational culture. He argues (2010, p.38) that in a way 

celebrity presenting themselves on the public eyes, it necessary to “re-present and re-

construct their identity up to the emergence of on-line culture”. The presentational property 

can be translated into “various profile, images, and messages” (Ibid, p.40) that will lead as a 

“starting-point for reactions and discussions” (Ibid, p.42). Celebrity culture also portrayed in 

the sense of para-social self, whereas the intercommunicative dimension of on-line social 

networking identifies the need for celebrities to stay connected and maintain their 

relationship with fans and audience. This connectivity in on-line culture was shown by Oprah 

Winfrey, Ashton Kutcher, and Demi Moore when they make an effort to reply to fans’ 

messages (Ibid, p.43). The level of engagement on Twitter not only creates the notion of fans 

and friends at the same time but also relate to the relative power of position in 

representational culture. 

Several scholars are asking about the notion of authenticity in the performance of 

politics. It was argued that aesthetic stylization was inevitable in the modern mediated form 

(Corner and Pels, 2003). Enli (2015, p.128) argues that “as the effect of performing the image 

‘heartfelt’ and ‘spontaneous,' Barack Obama gains his credibility as a trustworthy politician. 

He (or his social media team) often posts pictures from the private arenas, such as the 

intimate images playing with his children, traveling on a bus, or hugging his wife”. 

Constructed or not, the “Michelle and Barack hug” image that was posted on social media 

accounts on election night in 2012 to announce his victory became the most retweeted post 

in history and has received nearly 4.5 million likes on Facebook. It is ample evidence that 

there is a strong correlation between the chosen style projected through social media 

content and the number of people who resonate it with. 

In accordance with the notion of performance, there is a strategy deployed by a 

politician to appear “cool.” This kind of attitude is not only about being popular, but also 

about being popular in a stylish way. Street (2003, p.96) explain that a “cool” image signifies 
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that a politician is in charge and in touch at the same time. Considering that the main focus 

of this research is the elements of a political figure on social media, it is necessary to 

understand how these different concepts are articulated in this paper. Wording, 

appearances, language, and personalized content are important for a politician to construct 

their political figure on Twitter. The notion of style usefully bridges the division between 

form and content, detail and essence, and presentation and principle in a one-sided approach 

to political behavior (Pels, 2003). 

However, there is an open question about what is left when so-called apathetic 

citizens choose a politician based on their performance. As mentioned by Goffman (1990, 

p.137), “…he [the politician] can influence this definition by expressing himself in such a way 

as to give them the kind of impression that will lead them to act voluntarily by his plan.” 

There is a dangerous situation in democracy if only popularity is paramount, rather than 

political value.  

3.4 VISIBILITY 

Italian sociologist described how visibilities lie at the intersection of aesthetics 

(relations of perception) and politics (relations of power) (Brighenti, 2007). The symbolic 

dimension of visibility is central in media technologies. So, visibility affects the political 

conversation in public domains, regardless of how citizens recognize their leaders in 

symbols, appearances, or activities and the political hierarchy among them. 

Often, the practice of visibility relies on physical appearance. Thompson (2005, p.36) 

describes “how citizens used to recognize their leaders at important public events, such as 

coronations, royal funerals, and victory marches”. These activities mainly took place in the 

political center – in the halls or courts of the palace, or the streets and squares of the capital 

city. However, with the development of technology, “visibility is freed from the spatial and 

temporal properties of the here and now” (ibid, p.35). It means the field of vision is 

expanding through space and time. Individuals can witness major events from a distance, 

comment, and share their thoughts through different platforms. Visibility also recasting the 

“pace and scale” of social interaction (Brighenti, 2007). 
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Brighenti (2010) discusses how media changed the effect of visibility. Brighenti 

(2010, p.74) argues that “social representations that shape the ‘public gaze’ circulate 

through, and are distributed by, the mass media”. With the development of print and other 

media, there are complex and changing relations between visibility and political power. It is 

because media creates the possibility for politicians to expand their appearances and share 

their thoughts and arguments. Therefore, politicians are aware of media legitimacy, which 

can be defined as “access to limited public resources or as acceptance of domination” 

(Kelman, 1976 cited in Sheafer, Shenhav and Balmas, 2014, p.211). Nowadays, with the 

development of communication media, the recognition of a politician has transformed into 

interviews, newspaper headlines, live debates, and even web TV series (Kroon & Erikkson, 

2016).  

However, Thompson (2005, p.38) argues that the way in which “politicians leaders 

appeared before others was shaped by the changing forms of visibility created by the media”. 

Also, such issues are also often reported in certain frames to give meaning to the content 

(Brighenti, 2010). Politicians do not have enough power to create and disseminate their 

content and agenda as they want. In this situation, social media fills in the gap, which allows 

their users to construct and craft their content. Thompson (ibid, p.37) pointed out that the 

flow of audio–visual content into communication networks has increased significantly, and 

a much wider range of individuals can create and disseminate this content. So, technology 

offers a new medium for a politician to appear in the public sphere.  

What makes Brighenti and Thompson’s work relevant for this study is the idea that 

technology—especially the internet and social media—changes the way citizens resonate 

with a politician. The evolution of recognition from the television screen or an article in the 

newspaper is necessary to establish their positions in the public. Moreover, Brighenti (2010, 

p.86) also argues that “visibility has a strong correlation with social representation, 

especially how we encounter different personas in the media, such as stars, heroes, freaks, 

ordinary people, etc.”. As for politicians, it was a political process and setting where they are 

trying to deliver their images of “strength,” “trustworthiness,” “honesty,” etc. (Corner and 

Pels, 2003). 



24 

 

As seen with Gerhard Schröder and Barack Obama, media and social media made the 

invisible become more visible (Thompson, 2005). Even though viewers were far removed 

from closed corridors, they could still resonate with the image or presentation of the Obama 

family. Moreover, Twitter also opens the closed doors to the mayor’s office, the Prime 

Minister’s office, or even prison cells (ibid.). 

As digital technology becomes more advanced, the internet also amplifies the 

significance of the new forms of visibility and at the same time renders them more complex. 

On one side, political leaders are creating a sense of intimacy and degree of self-disclosure 

that rarely existed in the past. Thompson (2005, p.44) argue that this approach “allows 

politicians to be presented as ordinary individuals with ordinary lives, which in turn makes 

it more likely that audiences…[will] assess them in terms of their character as individuals – 

their sincerity, their honesty, their integrity, their trustworthiness.” On the other hand, 

another risk has appeared because of the nature of the internet. It is harder to control the 

flow and circulation of symbolic content within it. Furthermore, Thompson (ibid, p.42) also 

argue that “it is a visibility that is less controllable than before; hence it is also a source of a 

“distinctive kind of fragility””. 

However, scholars are also skeptical about the enhanced visibility introduced by 

media technologies. Benjamin (1992 cited in Pels 2003, p.58) argues that “presentation had 

become paramount in politics.” Political leaders recognize the visual richness of television; 

the stage is set for the flourishing of a new kind of intimacy in the public sphere. Reflecting 

on the previous research, the situation also appears in both political elections and campaigns 

in Indonesia. How does this intimacy appear in Kamil’s timeline and construct his political 

figure? 

3.5 THE POLITICIAN, RIDWAN KAMIL 

Ridwan Kamil, 42 years old and a trained architect, is part of new breed of politicians 

who are transforming the country’s cities with a mix of decisive leadership and persuasive 

prowess. His dream is to make Bandung a little like Kyoto: modern without losing its sense 

of identity (Hussain, 2014). In 2006, Kamil was the Indonesian participant in the British 
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Council’s Young Creative Entrepreneur (Design) Award in 2006 and has, since then, 

regularly contributed to new leadership programs in East Asia. 

This spurred his decision to run for mayor in 2013, with the realization that if people 

put their hopes in career politicians alone, the congested, flood-prone city would remain the 

same. Kamil (British Council, 2014) stated, “instead of using policies, as the foundation for 

the city’s development we take a special interest in the development of arts and culture in 

the city, especially to encourage community bonding.”  

Kamil’s styles and policy decisions were noticed and picked up by the national media. 

His first program to gain attention was Bandung Berkebun, where he put forward the concept 

of urban farming in the city. Bandung Berkebun was adapted into a national movement called 

Indonesia Berkebun. It received many positive reviews because it has encouraged people to 

grow their own food. Several national media outlets are signaling positive reviews to his 

political innovation, which combines Twitter and the concept of good governance (Perdana, 

2014; Putri, 2014). Furthermore, his popularity has also received international attention. 

One article in Southeast Asia Globe reported that Kamil’s dedication to the art of happiness 

and community collaboration won him praise and loyal followers in a political system 

plagued by corruption (Tisdanibrata, 2015). The Financial Times even cited Kamil as the new 

face of Indonesian politics (Bland, 2013). 
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4. METHODOLOGY & MATERIALS 

The fifth chapter consists of four sections. Section 4.1 describes the methodology that 

I used to conduct the research. Section 4.2 explains the first data analysis (content analysis). 

Section 4.3 presents the second data analysis (discourse analysis). Section 4.4 contains the 

third part of the analysis regarding user engagement.  

4.1  METHODOLOGY 

This research is based on the mixed methods approach; the best possible study design 

was created by mixing both quantitative and qualitative methods in a broad range of data. 

Flick (2002, cited in Denzin 2012, p.82) explains that “the combination of multiple 

methodological practices, empirical materials, perspectives, and observers in a single study 

is best understood as a strategy that adds rigor, breadth complexity, richness, and depth to 

any inquiry”. The use of multiple methods will provide a more in-depth understanding of the 

phenomena (Denzin, 2012). Both scholars emphasize the notion of triangulation as an 

alternative validation for each result of the methods. 

In the earlier age of research, there are different argument for the war between 

quantitative and qualitative analyses because of their different paradigms (Denzin, 2012). 

However, these differences were settled in the 1980s by presenting a new paradigm and 

introducing triangulation as the combination of both approaches in the same study, getting 

the best out of each method and attaining a degree of validity using different approaches. By 

combining methods, theory, and other attributions—in this case, social media features—

mixed methodology research is useful for understanding, analyzing, and describing political 

figures in social media. 

Therefore, two methods that were adapted for this research and that are in line with 

the empirical material are content analysis and discourse analysis. This research was divided 

into three different parts. First, the topics on Ridwan Kamil’s social media account were 

investigated in order to give an overview of the content. The second part of analysis was 

based on language and pictures. These variables were integrated with several social media 

functions, trying to identify what Ridwan Kamil is presenting on his social media platform. 

The third part of analysis was based on the engagement aspect. The analysis was, therefore, 
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based on previous analysis, presenting the connection between content, style, and 

engagement of the social media account. 

However, for this research I limited my focus to Bandung City’s mayor’s perspective. 

I avoided replies from followers. The research was conducted over the course of one year, 

from March 2015 to March 2016. Hopefully, the research will distinguish itself from previous 

research regarding politicians’ social media campaigns during a general election and a one-

year study period will provide the richest and most helpful insight regarding different 

occasions in a one-year time period. 

 

4.2 FIRST PART OF ANALYSIS 

4.2.1 Content analysis 

As mentioned earlier, the aim of this research was to understand how a politician uses 

social media in daily communication as a mayor. In order to answer RQ1 (“Regarding the 

topics, what does Bandung City’s mayor Ridwan Kamil communicate about on Twitter 

during a non-election year (2015)?”), the criteria for codes and categories should be drawn 

from the materials and presented in a solid form using content analysis. 

According to Krippendorf (2004, p.10), content analysis is “a research technique for 

making replicable and valid inferences from the text (or other meaningful matter) to the 

context of their use.” Content analysis is not only about counting numbers, but should also 

give context to their original text. Downe-Wambolt (1992, cited in Bengtsson 2016, p.9) 

explains that content analysis “provides a systematic and objective means to make valid 

inferences from verbal, visual, or written data to describe and quantify phenomena.” Another 

scholar also points out that an important feature of the content analytic approach is that the 

researcher uses a consistent set of codes to designate data segments that contain similar 

materials. Usually, a researcher counts the frequencies of these codes to get a sense of what 

is in the data (Morgan, 2007). In other words, content analysis can work both for quantitative 

or qualitative studies. 

The research questions can be answered with sufficient confidence using the sample 

size that determines the informational needs (Krippendorf, 2004). The material analyzed 



28 

 

consists of Ridwan Kamil’s Twitter posts from March 2015 to March 2016. The decision to 

choose one year of monitoring is robust, since it will reduce the possible criticisms and 

weaknesses of a short-term analysis. It is also for the purpose of actuality, to see how Kamil 

follows the latest trend on social media timeline. The material was then divided into three-

month intervals with systematic random sampling (Neuendorf, 2002) to reproduce 

distorted pictures of Kamil’s Twitter content. Therefore, the sample of analysis in this 

research are March 2015, July 2015, November 2015, and March 2016. 

The tweets were extracted using third-party tools to create a database pool. 

Tweetdeck (https://tweetdeck.twitter.com/) is a social media dashboard that is already 

integrated with Twitter’s application programming interface and allows users to send and 

receive tweets, and to view detailed information about the tweets. I used the notes to create 

a database set in Microsoft Excel based on chronological dates and time. Although the 

database established is in solid form, I need to be able to revisit the materials from Twitter 

homepage or Tweetdeck page. 

The subject of this research is Bandung City’s mayor, Ridwan Kamil (@RidwanKamil). 

My unit of analysis is Ridwan Kamil’s tweets, given in Table 1. 

 

Table 1. Ridwan Kamil’s tweets. 

Month    Number of tweets  

March 2015    365      

July 2015    200      

November 2015   134      

March 2016    166      

Total     865      

After the database was ready, I analyzed the data by creating different codes suitable 

for the research. It is the phase when the data are broken down into meaningful units. A unit 

is the smallest part of data that contains some of the insights that I need, and it is arranged 

https://tweetdeck.twitter.com/
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by sentences or paragraphs containing aspects related to each other. Every meaningful unit 

is labeled with a code which should be understood in the context. Bengtsson (2016, p.11) 

mention this process as “open coding processes,” where every code facilitate the 

identification of concepts around which data can be assembled into blocks and pattern.  

During this step, the researcher must realize that a solid coding list with explanations 

is important to minimize a cognitive change during the process of analysis. As the study is 

designed in an inductive style, the coding list also evolves as the study progresses and more 

data becomes available. There is a probability that some codes are visible in one month but 

not in other months. As inductive reasoning is part of de-contextualization, I should repeat 

it to identify the meaningful units, coding, and categories to ensure the credibility of the 

research. Moving to the next phase after the meaningful units have been established, it is 

important to do a re-check with the original materials by re-reading the codes alongside the 

database pool to ensure that every aspect of the research has already been covered and that 

all the categories are mutually exclusive. 

Another important part of the operation is the contribution of Twitter features such 

as retweets, hashtags, and replies. These functions not only make the categorization easier 

but also provide another dimension of analysis. Moreover, these features also provide insight 

into how Kamil utilizes the functionality of Twitter. 

The last phase before presenting the data is the categorization, where different codes 

are divided into categories. Each tweet with a reference to the same code is identified and 

grouped in one category. Furthermore, following Bengtsson (2016, p.12) argument that “all 

categories must be rooted in the data from which they arise”, the following categories appear 

in Ridwan Kamil’s content: 

- Information sharing. Tweets under this category include information and news about 

public services and public policy offered by the government. They also include 

responses from the mayor regarding criticisms, opinions, or suggestions from citizens 

about public services or public policy. 
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- Public speech. Tweets under this category include the mayor’s speech about 

important religious and national holidays, and also the mayor’s messages related to 

birthdays, obituaries, or daily greetings to his followers. 

- Political key messages. These tweets are the opinions or statements from the mayor 

about an issue or situation that dominates domestic/national agenda. In this category 

I also put political achievement. The criteria include information about governance 

performance in public sectors, including when Kamil was bragging about success 

and/or promoting Bandung City. 

- Location and activity sharing. These tweets include the mayor’s current location and 

activities; they are answers to the question “What are you doing?”. This category also 

includes the activities of citizens and the mayor’s subordinates. 

- Personal post. Under this category, we see the mayor’s tweets about his personal 

preferences, unrelated to his role as mayor. It can defined by his interests in music, 

sports, or his thoughts about current issues. 

The complete codebook is available in Appendix 1. 

 

4.2.2 Validity, reliability, and generalizability 

As I conducted the research with inductive techniques, the stability of the methods 

and quality of the codes are under consideration. Neuendorf (2002, p.112) mentions “the 

concept of validity, reliability, and generalizability as a standard to legitimatize the results of 

the study”.  

The validity of quantitative research refers to the study process, which establishes 

how “a measuring procedure represents the intended…concept” (ibid). Defining codes and 

variables have been taken from a previous study about social media (Java et al., 2007) and 

adopted to Kamil’s case.  

As I encounter the research with human coding techniques, it is important to achieve 

high inter-coder reliability on this content analysis. Although there are no common 

standards to measure reliability, Krippendorf (1980, cited in Neuendorf 2012, p.143) 

suggests reporting on variables if their reliability is above .80. Content analysis also can be 
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increased through an agreement with a second coder. As my research focused on the 

Indonesian political sphere, my second coder was a colleague who speaks Bahasa; this 

ensured that we correctly understood each tweet. The results of the agreement were a solid 

90%. 

Generalizability refers to the degree to which results may apply to other settings or 

groups and the number of informants or study subject. Since the research focus is on local 

Indonesian politics, it can make very limited claims with respect to the general subject. 

However, as my research about re-styling of politics and how social media affect the 

discourse of public discussion increases, the results of this research will contribute to the 

discussion on political communication and social media discourse. 

4.3SECOND PART OF ANALYSIS 

4.3.1 Discourse Analysis 

In order to answer RQ2 (“Judging by the use of language and pictures, how does Ridwan 

Kamil construct his persona on Twitter during a non-election year (2015)”), I will further 

analyze a different aspect of the content to understand the meaning and the purpose of the 

tweets. Based on the results of the content analysis, the majority of Kamil’s tweets came 

from, as we can see, his professional side, rather than his personal side. Since it is my 

intention to analyze the entire political figure that Kamil constructs through his Twitter 

content, I will analyze both categories.  

There is a broad range of perspectives on discourse in politics. In line with this 

research, I will analyze the mayor’s discourse in everyday social interaction. Tonkiss (2012, 

p.405) points out that discourse analysis is a method that tends to pay rather more attention 

to language and texts as sites in which social meanings are formed and reproduced, social 

identities are shaped, and social facts are established. Jørgensen and Philips (2002, p.2) also 

point out that “discourse analysis share certain key premises about how entities such as 

‘language’ and ‘the subject’ are to be understood.” In this approach, it is important to 

understand how language constructs reality in the political field and how it extends to the 

constitution of social identities and social relations (ibid.). 
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Discourse analysis is often based on Michel Foucault’s work and his interest in how 

forms of discourse help to produce the very categories, facts, and objects that they claim to 

describe. In Foucault’s sense, discourse is not only talk or speech acts, but the way language 

works to organize fields of knowledge and practice (Tonkiss, 2012). Additional research to 

understand Foucault’s works with discourse is related to power/knowledge. He claims that 

power is productive and constitutes discourse, knowledges, bodies, and subjectivities 

(Jørgensen and Philips, 2002; Rose, 2007). 

My primary task is to understand how Kamil constructs his persona through Twitter’s 

content. With the sense of “how particular words or images give specific meanings; how 

politicians create the reality so that that it appears objective and natural,” I will examine the 

data by identifying the key themes in Kamil’s language and their role in the production of 

meaning and things. To understand the meanings behind the tweets, I will consider what 

Philips and Hardy (2002, cited in Rose 2007, p.168) point out: any discourse analysis should 

acknowledge that language is constructing an interpretation rather than revealing the truth. 

As the “truth” are created within discourse (Jørgensen and Philips, 2002), it is also fruitful to 

focus on how the effects of truth are created in discourse, which I will explore in the next 

question about engagement.  

Furthermore, I should consider that the text and the image emphasize the whole area 

that I want to explore. Since my purpose is also to understand the mayor’s discourse in 

everyday practice, it is important to add the notion of style and social media skill that is 

projected in the content. On this level, I divided the tweets based on their taxonomy and 

defined the different interpretations that build the mayor’s figure on social media. As in 

details, I will focus on the materials in Ridwan Kamil’s Tweets in July 2015, which are divided 

into 115 texts and 85 pictures with their caption as an anchor.  

 Jørgensen and Philips (2002, p.50) propose “several concepts to understand 

discourse in daily activities”. They emphasize how discourse, identity, and social space are 

organized discursively. Rose (2007, p.156) also discusses “the importance of the 

organization of discourse itself”. How is a particular discourse structured and how does it 

produce a particular kind of knowledge? In this point, the key signifier—the politician—is 
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combined with different signs based on language and appearance to construct his persona 

on Twitter.  

 

4.3.2  Validity and reflexivity 

The notion of validity and reflexivity is important in regards to the results of 

discourse analysis. On one hand, the validity of this method is almost similar to content 

analysis, which is how scholars build arguments based on the results of interpretation. 

Tonkiss (2012, p.418) emphasizes “the coherence between argument and how it pays 

attention to textual detail”. On the other hand, a critical approach towards data analysis can 

be understood as a part of reflexivity. Social researchers always question their assumptions, 

critically examine their process of inquiry, and consider their effect on the research setting 

and research findings (ibid.).  

The results from content analysis and discourse analysis will complete each other. 

The results of the content analysis will explain and analyze the content on the surface, while 

discourse analysis will reveal the meaning behind the message. All of these results are 

important inquiries to describe Ridwan Kamil’s presence on Twitter.  

4.4 Third part of analysis 

To answer RQ3 (How effective is Ridwan Kamil’s Twitter content in terms of user 

engagement?), different variables were developed to measure the engagement of the post. A 

simple formula to measure engagement on Twitter is counting the number of retweets and 

likes; these variables are useful to understand if the followers are interested in niche topics 

and to analyze the impact of the content or personal/professional figure. 
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5. RESULT AND ANALYSIS 

In this chapter, I will present the most interesting findings from the initial review of the 

social media content by using the methods suitable for the research. I will use examples from 

the database to enlighten the answers as the presentation is elaborated in details. Finally, 

these three questions will be combined to construct a total impression of Ridwan Kamil’s 

political presence on social media during 2015. 

5.1 Interpretation of content analysis 

Before I present my result, I want to make it clear that some of the findings are related 

to local values such as heritage, tribes, national values, and references to popular culture in 

Indonesian context. Therefore, the first interpretation is related to RQ1: Regarding the 

topics, what does Bandung City’s Mayor Ridwan Kamil communicate about on Twitter 

during a non-election year (2015)? 

Based on Twitonomy—a Twitter analytic tool that provides simple insight about user 

activity on Twitter—Ridwan Kamil’s activity is very dominant and visible on Twitter. As of  

June 12, 2016, Kamil had 1,509,419 followers while following 2975 Twitter users, which 

leads to a following/follower ratio of 540. Twitonomy states that a high following/follower 

ratio combined with large follower base is a good sign that the user is very influential. As 

72.1% of his tweets were retweeted and 72.2% were favorited by other users, these figures 

also indicate that people consider him a valuable source of information. Between March 

2015 and March 2016, Kamil’s Twitter account consisted of 2718 tweets, and almost 35% of 

the tweets were read and coded in this study. 

According to Table 2, during the period between March 2015 and March 2016, Kamil 

used Twitter mostly to share information. This category, with a total of 379 tweets, ranked 

first out of all topics, followed by activity sharing (166 tweets), political key messages (144 

tweets), personal posts (113 tweets), and public speech (61 tweets). 
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Table 2. Kamil’s Twitter content. 

Tweet category    Tweets (n)  Percentage (%) 

Information sharing    379   43.8 

Location and activity sharing   166   19.1 

Personal key message    144   16.6 

Public speech     61   7 

Personal post     113   13 

Uncategorized     2   0.5 

Total      865   100 

Concerning the information that Kamil shared on Twitter, more than 51% was 

dedicated to public service, 17% elaborated on Bandung City’s government work plan, 16% 

was dedicated to public policy, and the final 16% was about a ceremonial event held by the 

government. 

Figure 1. Key topics of Kamil’s Tweets. 

 

 On one hand, the result of this research confirms the general trend that politicians 

craft content for a particular purpose related to their agenda. Some of the previous studies 

in Indonesia regarding presidential or gubernatorial elections stated that Twitter was mostly 
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used for the purpose of political information. The main discussions on Kamil’s Twitter 

timeline are related to topics like public services, city development and mass transportation, 

also public policy on education, economy, and health support. 

In fact, Kamil highlights the improvement of public services by including direct 

answers to questions, suggestions, and offering some solutions to the citizens. These tweets 

often include conversations between him and his subordinates, like delegating several issues 

requiring fast response. An example of three tweets from this topic can be found below: 

@ridwankamil:Thanks for the information. we clean it as soon as possible. Excerable. cc 
@diskamtam1RT2 @atom04ref: There are no other media. They advertise at the cemetery!!! 
(picture). Jul 19, 2015 
 
@ridwankamil: This year, 1500 neigbourhood already have their own vehicle/motorcycle to pick 
up the garbage as part of workplan where each neigbourhood receive 100 million. Alhamdulllah. 
Hopefully BDG (Bandung) will be cleaner. Jul 27, 2015 
 
@ridwankamil: In line with participation reformation, please submit your Chief of Sub-district 
Administration’ performance through (website address). At the end of the year, there will be a 
report card for them (picture). Nov 11, 2015 

 

When talking about his background as an architect, Kamil also points to the 

importance of public space, the transformation of the traditional market, and mass 

transportation’s potential to reduce traffic jams. The following examples of tweets present a 

proper view of the Bandung City’ work plan. 

@ridwankamil: The progress of public park design Kiara Condong - Jakarta street on a free area 
of the abandoned factory. (picture) Mar 20, 2015 
 
@ridwankamil: Letter of Recommendation from the mayor to protect the historical buildings 
from the annihilation. It also includes with 269 buildings with B category. (picture) Mar 02, 2015 

 

In addition to these findings, the distribution of Tweets about public service and work 

plan is relatively even in each analyzed month. Public discussion also changes from different 

daily topics depending on what Kamil brought up in his Twitter timeline. However, there 

                                                           
1 @Diskamtam: Twitter account of the Funeral and Park Service 

2 RT stands for retweet. In reply function of Twitter, Kamil chose to include the original Tweets of other users so it 

would be visible on their Twitter timeline. 
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were some specific events in Indonesia that led to long-term conversations. For example, his 

agenda during July 2015 concerns a new education policy. As the new semester approaches 

every July, Bandung City’s government launched regulation that sparked interest among the 

citizens. Kamil opened up the discussion on Twitter for several days to reply or emphasize 

his statement about the new regulation. It is clear that social media embodies the notion of 

the public sphere to discuss, criticize, and argue about certain issues related to citizens. 

Tweets under the topic Event Information/Public Participation also appear regularly 

in each month. Specifically, this topic intertwines with Kamil’s work plan, but in more 

practical terms. This topic not only announces the event that was held by the government 

but also requests citizen participation. For example, in March 2015, Kamil was looking for 

volunteers to work during the Asia–Africa International Conference; every week, he also 

invited people to do collective work to clean their residential areas. 

To add more dimension to this finding, 41% of Kamil’s tweets are replies. This 

indicates that the notion of public discussion is the core of his Twitter activities, which 

involve Bandung citizens and other stakeholders in the conversation. Twenty-nine percent 

of Kamil’s tweets originated directly from Kamil, and 30% were retweets (Appendix 4). The 

distribution of these tweets is also connected to findings regarding Kamil’s discourse in the 

next research questions. 

As for location and activity sharing, the majority of his tweets are visible through his 

activities in terms of answering the question, “What are you doing?”. I put the subject based 

on location or Kamil’s activities on attending work meeting or ceremonial events that appear 

frequently. Of all the tweets that Kamil wrote during the analysis, 83 tweets were about his 

activities. 
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Figure 2. Location and activity sharing. 

 

Interestingly, compared to his subordinates’ activities, which only consisted of 28 

tweets, Kamil’s location- and activity-sharing tweets also shared Bandung City’s citizens’ 

activities that were related to his policy or his work plan. It should be noted that these 55 

tweets are related to RQ2, which I will explore later in the next chapter.  Examples of these 

tweets are: 

@ridwankamil: RT @klastaJS: Are you cool? Do you love Bandung? Do not dare to say that you 
love Bandung if you are not participating in the communal work. Let’s clean Bandung together! 
Jul 21, 2015  
 
@ridwankamil: RT @baimmanggala: There is no ’stop’ for #gerakanpungutsampah3. Hello 

Sukaasih neigbourhood! (picture) Mar 27, 2015  

 
Furthermore, with a total of 144 tweets, the third most used category of the tweets 

sent by Kamil is “political key message,” which includes a strong statement about his opinion 

regarding politics or social issues that appear in the Indonesian context. The majority of his 

statements (91 tweets) mainly concern politics and government. Tweets on this topic also 

included compliments from citizens, or Kamil’s own boasts about the government’s 

                                                           
3#gerakanpungutsampah is a government work plan for encouraging citizens to clean up their residential areas. 

This program is also visible on Twitter through the hashtag #gerakanpungutsampah. 
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achievement in every public sector. The compliments and achievements are visible through 

retweeted tweets that indicate citizen satisfaction levels.  

 

Figure 3. Political key messages. 

 

 

 

Once again, three tweets from this topic can be seen as examples: 

@ridwankamil: the other side of politics is good public service. Not only talk about power and 
who is the next leader. Mar 12, 2016 
 
@ridwankamil: government = political power. Business = capital power. Civil society = social 
power and Media: information power. #changemaker (picture) Mar 09, 2016 
@ridwankamil: to those who always ask (about my policy). This is my right of reply. Thank you. 
(picture) Nov 11, 2015,  

  

In contrast with his professional image, only 13% of Kamil’s personal Tweets show 

himself as a regular person. These messages identify his interest in sports and music, or 

merely share his thoughts about random things. Moving away from the formal side of the 

mayor, this side sheds light on Kamil’s hobbies and interests. Sports and metal music are the 

two things visible on his Twitter feeds. At every occasion, he declares himself a huge fan of 

“Persib,” the Bandung Soccer Club, and also the Liverpool Football Club. This interest can be 
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seen in his recent tweets about football match updates, fan activities, or chanting the club’s 

slogan “You Never Walk Alone.” 

 

Figure 4. Personal posts. 

 

 

Furthermore, in between his formal answers, he still replies to trivial questions or 

everyday jokes from his followers. This can be seen in the next example: 

@ridwankamil: to my wife’s heart. *krik RT @Nurintanrs: @ridwankamil kang Emil4Where do 
you go for Eid al-Fitr?” Jul 12, 2015  
 
@ridwankamil: it is no problem rather than if you have a heartbreak RT @vidyaclara:Sir, I was 
part of event committee, after the event my foot hurt so badly. It is okay for the sake of the 
event. Mar 24, 2015  
 
@ridwankamil: it is a mandatory selfie with @ganjarpranowo and NajwaSihab @MataNajwa 
#matanajwa (picture) Mar 09, 2016 

 

There are more examples that exemplify his goofy side while interacting with 

followers, indicating that his humorous attitude invites people to look closer at his 

personality. Twitter creates an opportunity for a politician to develop a personal style that 

presents a more human dimension. Politicians can share any comments, even from a 

                                                           
4 Kang (abbreviation of Akang) is informal terms for brother to accentuate closeness. Emil is Ridwan Kamil’ 

childhood name. 
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personal or private perspective, so that citizens can gain insights into his personal life. It is 

worth noting that the impression of the personal side of the mayor comes from several posts 

related to his family image and trivial posts. Ridwan Kamil seems eager to share his story 

about what he is doing during his free time. He calls it “me-time,” meaning a short break he 

spends with his family while not doing his job as mayor.  

 Overall, I would argue that the limitation of the 140 characters on Twitter made him 

choose his words wisely. He regularly elaborates his announcement in a series of several 

numbered Tweets, which is easily misunderstood if his followers do not pay attention. 

However, the conversational style of Twitter allows him to build a conversation with citizens 

regarding the issues that concern the public life.  

In conclusion, Kamil’s post categories on Twitter are divided into two main parts. 

Eighty-seven percent of his tweets were related to his position as a mayor; it can be assumed 

that Kamil was speaking on behalf of Bandung City’s government and the Indonesian 

government. The total number of tweets that came from his personal side were relatively 

small (13%), while 0% remained uncategorized. A visual comparison of the two categories 

can be seen in the next table as the basis of the analysis regarding the next research 

questions.  

 

5.2 Interpretation of discourse analysis 

In order to answer RQ2 (“How does Ridwan Kamil construct his persona on Twitter 

during a non-election year (2015)?”), I analyzed more details in one specific month according 

to two different categories, professional and personal, and conducted discourse analysis. I 

will present my interpretation based on texts and pictures from July 2015. 

Kamil constructs his political figure around two identities, or subject positions. On the 

professional side, the choice of diction and expression depends on the purpose of the tweet 

that Kamil is trying to construct. The first interpretation is related to his commitment to the 

quality service of Bandung government to citizens. He emphasizes this impression by 

using the imperative mood and choosing words: “on progress,” “public service,” “we clean it 

immediately,” “please contact the department,” “please go to the scene,” “to accelerate the 
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solution,” etc. Words such as “responsive” and “works” are also visible in his subordinates’ 

tweets that he chose to retweet, stating that Kamil is thinking about the problems concerning 

the citizens in their daily lives, such as road work, education, and the health care system. 

There are two different styles of communication that can be found in this category. In one 

style, all of the announcements related to public service and public policy in his tweets are 

always formal and in full sentences. They are merely like a miniature press release, 

mentioning the details of the work plan. In the other style, all of his replies are conversational 

and in a more informal tone because Kamil decides to include questions from citizens. That 

means he does not have many characters left for his own tweet. As an example of this 

conversation style: 

@ridwankamil: we will move them gradually next month RT @ProudQUEEN_ID: Sir, is it 
possible to move the cable infrastructure to the underground. Jul 27, 2015 

 

 The second interpretation is related to the image construction of a successful 

mayor. As pointed out in the content analysis, Kamil’s concern about Bandung City’s 

development dominates the conversation on Twitter. He emphasizes the notion of urban 

planning by disseminating his work plans, including all the technical and political processes 

concerned with the development and use of land and the design of the urban environment, 

including infrastructure, mass transportation, and communication. One of his famous 

projects is the development of an area that he calls the Bandung Technopolis project, which 

mirrors Silicon Valley in California. Technopolis is an integrated area where university, 

industry, and government collaborate with the intention of creating high technology 

economic development and advancing knowledge 

(https://en.wikipedia.org/wiki/Science_park: accessed June 2016). Kamil posted a series of 

tweets to elaborate the potential and advantages of the project (tweets number 45 to 73 from 

March 2015), choosing terms such as: “performance,” “innovation,” “development,” 

“transparency,” “infrastructure,” etc. In July 2015, he accentuated this planning when 

attending a meeting with David Cameron to discuss city development and mass 

transportation in Bandung City. As Rose (2007) points out, speech can be found in the 

combination of image and text; I decided to consider a tweet with a picture as one speech 

act. In his tweets he said that Bandung is a priority rather than other cities in Indonesia. 

https://en.wikipedia.org/wiki/Science_park
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Another way to look at it is that he, as a successful mayor, is trying his best to endorse city 

development that promotes investment in city planning. 

 

Picture 1. Ridwan Kamil attending a meeting with David Cameron on July 28. 

The highlight of this category appeared when he received the Kepala Daerah 

Innovative 2015 Award from PT. Media Nusantara Citra. According to Bandung City’s website, 

Kamil won the award in the Innovative Mayor category because of his dedication, innovation, 

and the integration of technology to support good governance. The appearance of Kamil is 

visible through retweeted tweets from @MNCupdate, the official account of the award event, 

and his subordinate @diskominfobdg. In image number 2 (appendix 7), Kamil is standing 

with the MNC Media Group CEO, and in image number 3 (appendix 7), with all the leaders 

from different cities who received the same award in various categories.   

 The third interpretation appears when Kamil is presenting his figure as the people’s 

mayor. Though his Twitter content and purpose already have a positive valence, his 

appearance as a down-to-earth leader is visible on many occasions. This characteristic can 

be seen in several pictures where he is interacting with citizens or his subordinates. As an 

example, a tweet from July 27 announces his new program called ‘sapawarga’ (Hello, 
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citizens) to communicate directly with citizens. He accentuates his closeness with Bandung 

City’s citizens by taking pictures that look more casual rather than formal occasions (picture 

5 in appendix 7).  

The most interesting part is to see how Ridwan Kamil determines 

Bandung/Indonesian cultural identity. In terms of language and sentence, he uses 

“haturnuhun” instead of “thank you” in his conversational style. In addition to this sense of 

pride, one of his policies is called “Rebo Nyunda,” where every Wednesday he encourages 

Bandung citizens to remember and acknowledge their heritage by using the Sundanese 

language on Twitter. Thus, Twitter users can join this conversation and label their tweets 

with the hashtag #rebonyunda. Many people consider this program a positive value because 

it can remind people of the diversity of the tribes of Indonesia; by using more languages than 

just the national language of Bahasa, people can also still relate to their heritage.  

 

Picture 6. Ridwan Kamil wearing Pangsi Sunda and Iket Sunda as Sundanese 

symbols of heritage during daily activities. 



45 

 

In terms of appearances, Kamil makes certain fashion choices in his role as mayor. His 

trademark can be seen in the combination of a suit or batik5 with peci6 in formal situations 

or meetings. This style is very similar to the first president of Indonesia, Sukarno, who also 

used peci as his trademark. In more informal situations, Kamil always wears pangsi sunda as 

a substitute for the suit and iket sunda as a substitute for the peci. Fashion and clothes are 

some of the forms of statement to communicate with other people (Giorgetti, 2001 in Street, 

2003). It is worth noting that all of the cultural identities that Kamil embodies in everyday 

living serve as a counter from the Jakarta-centric and global culture.  

Furthermore, Kamil also sheds light on the presentation of his subordinate and 

Bandung citizens. As Laclau and Mouffe point out, the notion of representation in a mayor’s 

discourse is important to legitimize his identity. The representational category is visible 

through different features, such as retweets and replies. These are regular features that 

optimize the usage of Twitter. A reply means responding to a message or tweet from a person 

while to retweet is to broadcast a tweet or message posted by a person to others. It worth 

noting that Kamil’s replies dominated the content during July 2015, with 95 tweets, followed 

by retweets with 60 tweets.  

Following the general trend of the number of retweets and replies during the analysis 

(Appendixes 5 & 6), the distorted fragment of this trend is also visible if we look into details 

from July 2015. Out of 95 replies, more than 80% (78 tweets) were replying to citizens. This 

number is followed by replies to his subordinates (7 tweets), journalists or media outlets in 

Indonesia (5 tweets), Indonesian celebrities (3 tweets), and the last portion goes to athletes 

and others who each received 1 tweet. 

As for retweets, we can see that Kamil’s subordinates are the most visible, with 20 

retweets (33.3%). Bandung citizens also received almost the same portion with 18 tweets 

(30%), followed by journalists or media outlet with 15 tweets, others (5 tweets), Indonesian 

                                                           
5 Batik is a traditional textile originating from the island of Java. Batik was used in traditional clothing, but has 

recently been adapted into national clothing for formal occasion. 

6 Peci is a cap widely worn in Indonesia, Malaysia, Brunei, and other Southeast Asian countries. 
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celebrities (1 tweet), and foreign politicians (1 tweet). The complete replies and retweets 

table is in Appendixes 4 and 5. 

Kamil also crafted this presentation by using pictures of his subordinate in the work 

field. One example of his subordinates’ appearances is shown in Picture 7, taken from a tweet 

on July 27. The explanation of the images as the anchorage always includes active verbs such 

as “we work on it,” “it is in progress,” etc. that showing the progress of the activity. Similar 

appearances of his subordinate activity are also shown in Pictures 8, 9, 10, 11, (Appendix 7) 

from the Funeral and Park Service, Fire Department, Department of Public Works, and the 

Neighborhood Office. 

 

 

Picture 7. Kamil’s subordinate’s activity.  

As clearly stated in the literature review, the sphere of a political institution is usually 

not pointed out as media projection. All of the conversation and coordination between a 

politician and subordinate is regularly behind closed doors. However, social media enables 

them to publicly share these actions; by doing so, Kamil emphasizes that he and the 

department under Bandung City’s government are working, although the citizens are not 

noticing.  
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Furthermore, Kamil also understands how to optimize and utilize Twitter features to 

shed light on his hard work. One point of his agenda is to always encourage citizens to care 

more about cleanliness, sanitation, and a healthy environment. As a result, citizens are eager 

to do public work and make it a new lifestyle. Satisfaction is evident in their choice of words: 

“thank you,” “proud,” “happy,” “enjoy,” etc. 

On the personal side, his content can be interpreted as the construction of a funny and 

ordinary person. His diction varies depending on the topic that he comments on. Usually, 

informal language with slang dominates this side: “just another hoax,” “misleading trends,” 

“how to declare your love,” “sami-sami,” etc. It signals that Kamil is friendly and up-to-date 

with the recent culture phenomenon, and that he is welcoming everyone to talk about 

anything from music, family, or personal life. 

As far as appearances go, his image of an ordinary man is depicted by him wearing a 

t-shirt and taking pictures together with citizens (picture number 12 in appendix 7), or only 

taking a picture of his glasses on the table while he is hanging out at a café.  

 

 Picture 13. Ridwan Kamil hang out in a cafe 

 To conclude this section, we can assume that Kamil is constructing his political figure 

with the combination of the professional and personal side. Laclau and McAffe mention that 
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social antagonism appears if two identities collide and exclude each other (Jørgensen and 

Philips, 2002, 47). However, in Kamil’s discourse, these two identities are complementing 

each other. Furthermore, I will analyze how Kamil’s followers on Twitter react to his 

professional side and personal side regarding engagement. 

5.3 The engagement 

To answer RQ3 (‘How effective is Ridwan Kamil’s Twitter content regarding user 

engagement?’), I will measure user engagement with the number of retweets for each tweet 

in July, 2015. With this data, we can describe which content and personality aspect leaves 

the bigger impression on Kamil’s Twitter users. 

If we start from the professional side (appendix 8), the number of retweets varies 

between zero and 1175 retweets. Specifically, based on the coding book, more than 50% of 

tweets only get retweeted by one to up to 50 Twitter users, proving that the number of 

engagement of this side is quite low. If we compare with the personal side, which only has 

22 tweets, the number of retweets is quite impressive, signaling that this side is more visible 

among the professional posts. 

Looking in details, the tweet that received most retweets was what Kamil considered 

important information for citizens. Although the most retweeted tweet on July 20 was a 

specific topic regarding information about child kidnapping case from the police department, 

Kamil recognized the topic as useful for his followers. Leaving the tweets on July 20 as a 

special case, the tweet that received the second-highest amount of attention is a tweet on 

July 11 concerning his clarification about the rumor that he will run in Jakarta’s 

gubernatorial election. This is a recurring political topic on Kamil’s Twitter timeline, as 

Twitter users regularly compare his style of leadership with Basuki Tjahaja Purnama 

(Jakarta’s current governor). Nevertheless, this illustrates that Bandung citizens are 

concerned about their mayor and will disagree if Kamil pursues his political career in Jakarta. 

@ridwankamil: I am asking whoever create this (Twitter) account to deactivate it 

immediately. You do a dirty job. This is a hoax. (picture) 
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 Other tweets that also gained massive numbers of retweets were regarding his work 

plan about cleanliness. In an informal and humorous tone, he stated that 

@ridwankamil: ‘If there is a litter near us, we should take it to the nearest trash can 

instead of taking a picture of the trash. #Misleadingtrends.' 

 The tweet can be seen as the Mayor encouraging citizens to take part in his work plan, 

while the hashtag displays his knowledge about the newest trend in popular culture or social 

media. Recently, many young adults have used the terms “latest trend” to describe certain 

things that are hyped and that have become popular culture phenomenon. This interaction 

with popular culture varies between slang, a popular smartphone application, or memes 

featuring Indonesian popular culture. This activity illustrates how Kamil manages to 

communicate and discuss his work plan in a more informal tone, as discussed in the previous 

chapter. 

 Other tweets that also receive a high number of retweets are related to Eid al-Fitr7. 

As a country with a majority Muslim community, the mayor sends a greeting on behalf of the 

Bandung Government and asks for forgiveness for every mistake that may have been made 

in his words or behavior. Kamil strengthened this greeting by attaching a simple black-and-

white picture of himself in a formal suit. 

                                                           
7Eid al-Fitr is an important religious holiday celebrated by Muslims worldwide that marks the end of Ramadan, the 

Islamic holy month of fasting. 
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Picture 14. Happy Eid al-Fitr, everyone! 

 Furthermore, in addition to the professional side, almost all of the tweets that 

received between 1 to 50 amounts of retweets were replies from the mayor. Although the 

replies were included with the original question/tweet, it seems other Twitter users did not 

pay attention to the issue. Thus, it is understandable that Bandung citizens have a different 

interest that they want to share with their followers than the original topic or situation. As 

Dahl-Hansen stated, a Twitter user understands that if they choose to retweet a tweet, not 

only does it show up in your profile among your tweets, it also shows up in the Twitterfeed, 

with your name on it, to everyone that follows you (Dahl-Hansen, 2013). 

 Analyzing the personal side, I propose that Twitter users really resonate with Kamil 

as an ordinary human being. As mentioned earlier, only 22 tweets depict his personal life. 

Thus, people feel a connection with the Mayor. The highest amount of retweets came from 

his tweet on July 16 about Eid al-Fitr. Although on the professional side, Kamil delivered 

greetings on behalf of the Government, in this post, we can relate his personal message to all 

the people who celebrate Eid al-Fitr. 

  @ridwankamil: ‘Mr. Hilal already found. Let’s get ready.’ 
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 Regularly, Eid al-Fitr is celebrated after 30 days of fasting in the month of Ramadhan. 

Due to activities in the month, people in the Ministry of Religious Affairs conduct meetings 

on the last day of Ramadhan to decide on the day of celebration. That is why “Hilal” is a 

common term when people at the Ministry of Religious Affairs officially announce that 

Ramadhan has ended and people are invited to prepare themselves for Eid al-Fitr.  

 The second and the third tweets that received attention were related to his integrity 

on moral values. On July 28, Kamil emphasized in his tweets three necessary aspects of a 

human being. He described it as:  

@ridwankamil: 1. Do no harm to others 2. Bless to others 3. The benefit to others. 
#3hirarkiAkhlak. Where do you stand? Jul 28, 2015 
 

  @ridwankamil: control your mind wisely. (picture)  Jul 13, 2015 
 

 In sum, what seems resonate the most on Twitter is when he communicates as a 

down-to-earth leader with a fun personality. A retweet is a major sign that a Twitter user 

agrees with his statement, so people want to re-share it with their friends or followers. As a 

result of Kamil’s discourse, although his professional image dominates his Twitter timeline, 

social media users still recognize him as an ordinary human being. 
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6. DISCUSSION AND CONCLUSION 

Having established the important findings about Kamil’s communication on Twitter 

during a non-election year, I will summarizing the findings and connect them to a previous 

theory about political figures on Twitter. 

6.1 Content to promote public service  

Looking at the results of the content analysis, most of the tweets fell into the 

categories that build Ridwan Kamil as a mayor. Most of the content communicated through 

Twitter was related to his job on a daily basis. This can be linked to the previous theories 

that I mentioned earlier about Twitter and the notion of public discussion. Papacharissi 

emphasizes that Twitter can facilitate communication between citizens and the government 

(Chapter 3.2). What Kamil shares on his Twitter profile is mostly about his philosophy about 

good governance; social media has become a shortcut in the bureaucracy process. This is 

another part of democracy where Bandung citizens have the right to access information 

about work plans, public services, and public policy. This might explain the high volume of 

professional content that came not only from Kamil’s tweets but also in the form of replies.  

Moreover, Kamil seemed to believe that his subordinates should support him on a 

daily basis. This is related to Corner’s functional sphere and Thompson’s notion of visibility 

(Chapter 3.2.1). By communicating on behalf of the Bandung government and all of his 

department, Kamil might also aim to maintain or improve his appearance of hard work. 

While Twitter can be a communication platform, at the same time it is transforming into a 

display of Bandung City’s government’s performance. The result of the Twitter era is that 

coordination behind closed doors has become more like a publicity tool, and the spheres that 

Corner mentioned are becoming more blurred, with a politician being presented in every 

aspect of his life. 

However, it is also important for politicians to seem ordinary and authentic. These 

factors create a sense of trustworthiness and clearly resonate with people. As the 

phenomenon of private sphere is being used on the political field, Kamil also tends to share 

his private life with Twitter users. Thus, he shares his personal preferences about metal 

music and football clubs, as well as comments on popular culture phenomena in Indonesia. 
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Noting the family image that appears in Obama’s or Stoltenberg’s content, this value also 

appears in Kamil’s content. In relation to the first research question about what Kamil 

communicated on Twitter during the non-election year of 2015, we can argue that it was 

related to his work as mayor, describing Bandung City’s work plan and showcasing real 

progress in public service and public policy.  

6.2 The mayor’s discourse on a daily basis 

The first findings led to the second research question about how Ridwan Kamil 

constructs his persona on Twitter. Here I presented how Kamil integrates several aspects, 

such as word choice or language, appearance, and Twitter features, to build his political 

persona on Twitter. There are two different discourses in Kamil’s daily presence on Twitter. 

On the professional side, Kamil deploys language to produce a certain identity. Not only does 

Kamil accentuate his political statements with the imperative mood and modal verbs, but he 

also combines conversations with informal tone and language.  

It is useful to see how Kamil is crafting his social media skills and shifting from formal 

to informal tone at every occasion. Following Pels’s idea about style as an ensemble of 

various elements, such as language and appearance (Chapter 3.3), we see how Kamil seems 

to construct his persona as a successful and down-to-earth leader rooted in Sundanese 

heritage on a daily basis. It is useful to see this persona in relation to performing politics, 

meaning that the political figure investigated in this research can be visible on Twitter. 

Earlier I argued that the notion of political style is a part of conscious branding designed to 

sharpen a politician’s profile and a required reaction to media visibility. This description is 

observable in not only Kamil’s language and appearance, but also in representations of his 

subordinates and Bandung citizens. Following Brighenti’s idea that visibilities lie at the 

intersection of two domains of aesthetics (relations of perception) and politics (relations of 

power) (Chapter 3.4), the way Kamil highlights his subordinates and their work progress 

echo his hard work and portray his best qualities. Kamil also carefully chooses tweets from 

Bandung citizens that indicate positive valence, such as happy, proud, etc., suggesting that 

his hard work is paid off with citizens’ satisfaction.  
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Moreover, the Twitter user can still relate to Kamil as an ordinary human being with 

his sense of humor, slang, and casual outfits while interacting with citizens. He always 

presents himself as fun and caring. These two identities help Kamil to construct his figure on 

Twitter, emphasizing that he is a capable mayor and at the same time making sure that 

followers catch a glimpse of his personality. 

6.3 “Fun and friendly” that resonates with followers 

Lastly, I will present findings related to the kind of content or persona that resonate 

the most with Twitter followers. In relation to Kamil’s discourse on Twitter, although topics 

related to public service and public policy dominated public discussion, followers mainly 

only resonated with content in the form of a statement or announcement. For example, the 

previously mentioned tweets about education policy (July 2015), smart city blueprint 

(March 2015), or the announcement about traffic and road work (March 2016) earned more 

than 200 retweets. In these cases, Kamil understood the importance of his professional 

content and the way he performs this persona. However, although a conversational style in 

the form of replies dominated the public discussion, not everyone was engaged with this 

topic. This can be interpreted as the diversity of Bandung citizens’ problems and concerns.   

I mentioned earlier that in order to perform politics, a politician mainly uses a 

personalized tone and content to communicate with their audience. This can be seen from 

the conversational style related to sports, music, or popular culture in Indonesia. Kamil’s 

pride over Bandung City Football Club and also Liverpool Football Club had more than 600 

retweets; the content that I coded as personal wisdom/thought had 300 retweets. The 

importance of keeping close with the audience is shown by trivial conversations between 

Kamil and his followers; these are similar to celebrity culture (Chapter 3.3). What has 

changed in the era of social media is that Kamil can perform this persona without being 

filtered by the media’s agenda or formality. The notion of authenticity reflected through his 

wit and his fun personality has become a sort of ideal leadership in Indonesia, which has 

transformed the face of Indonesian politics. Therefore, those performances of “respectful 

leader” are popular because of his innovation and dedication to public service combined with 

the trustworthiness and authenticity of his personal side. 
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6.4 Conclusion 

In order to understand Ridwan Kamil as a political figure and as a persona on Twitter, 

in this thesis I showed that the general trends about the re-styling of politics also appear in 

the Indonesian political sphere. Using a combination of quantitative and qualitative methods, 

I investigated Kamil’s communication on a daily basis during a non-election year in 2015. 

The combination of different methods also helpful because it is complementing each other. 

By applying the theories of public sphere, political style, visibilities, and the features of 

Twitter, I aimed to understand how Kamil constructs his persona and his identity as a 

popular politician.  

One of the most important findings is that although the majority of the content 

reflects his professional concern towards good governance, the personal side helps him to 

communicate with Twitter followers. Kamil uses Twitter to disseminate his work plan, 

government agenda, and public service, and at the same time he uses them as a display of 

leadership abilities. He uses a slightly different discourse when he performs as leader than 

when he performs as an ordinary human being. The language in professional tweets is often 

formal and similar to miniature press releases in the form of announcements, while 

informality can be seen in the way he replies to questions or criticisms from citizens. What 

is also interesting is how Kamil uses different Twitter features, such as replies, retweets, 

hashtags, and pictures, to improve his performance in order to stabilize his political figure in 

the public eye.  

The notion of visibilities also deployed from his daily activities are unrelated to 

politics and resonate with his followers. His ability to integrate his knowledge about popular 

culture, music, or sports makes him more popular with the general audience on Twitter. 

During the non-election year of 2015, Ridwan Kamil used different elements to construct his 

persona and ensure his reputation as a prominent political figure in the Indonesian political 

sphere. 

From a political discourse, it is interesting to follow Ridwan Kamil journey in 

Indonesian political sphere. How he is crafting his content to face the local election in two 

years or maybe Kamil is aiming a bigger step to national level since his content already shows 
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it during analysis. This would lead to a study of how Twitter as an effective platform to 

communicate and construct image and personality to achieve political goals, as shown by 

Ridwan Kamil. 
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APPENDICES 

Appendix 1 

The Codebook 

Twitter Coding Sheet 

1. Number 

Give the tweet a number. 
 

2. Date 

Fill in the date of the tweet. 
 

3. Number of Retweets 

Fill in how many times this tweet has been retweeted. 
 

4. Number of Favorites 

Fill in how many times this tweet has been favorited. 
 

5. Own Tweet or Retweet 

Fill in if the tweet is his own tweet or a retweet from another user. 
1. Own Tweet 
2. Replies 
3. Retweet 

 
 

6. Reply to Whom 

If the tweet is a reply, fill in who author of the tweet is. 
1. Politician (Indonesia) 
2. Politician (Foreign) 
3. Subordinate or co-worker in Bandung’s government  
4. Celebrity (Indonesian) 
5. Celebrity (Foreign) 
6. Journalist or news media (Indonesian—news media includes print, online, television, and 

radio) 
7. Journalist or news media (Foreign) 
8. Ordinary citizen 
9. Organization (NGO) 
10. Athlete 
11. Other 

 
7. Retweet with @ridwankamil? 

Does the tweet retweeted contain @ridwankamil? 
1. Yes 
2. No, but the tweet contains his full name or mentioning his position as the mayor 
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3. No 
4. Not a retweet 

 
 

8. Retweet From Whom 

If the tweet is a retweet, fill in who author of the tweet is. 
1. Politician (Indonesia) 
2. Politician (Foreign) 
3. Subordinate or co-worker in Bandung’s government  
4. Celebrity (Indonesian) 
5. Celebrity (Foreign) 
6. Journalist or news media (Indonesian—news media includes print, online, television, and 

radio) 
7. Journalist or news media (Foreign) 
8. Ordinary citizen 
9. Organization (NGO) 
10. Social Media Influencer 
11. Athlete 
12. Other 

 
 

9. Mention (@) 

Does the tweet contain a mention (@)? 
1. Yes, and not in a reply function 
2. Yes, in a reply function 
3. No 

 
 

10. Hashtag (#) 

Fill in if the tweet contains a hashtag. 
1. Yes 
2. No 

 
 

11. Picture 

Does the tweet contain a picture? 
1. Yes 
2. No 

 
 
 

12. Information and news sharing 

Tweets under this category that include information sharing and news about public services offered by 
the government, and also including the responses from the mayor regarding critics, opinions or 
suggestions of citizens about public services.Fill in if the topic of the tweet is: 

1. Event information/calendar 
2. Invitations to events/public participation 
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3. Answering questions about events 
4. Public policy announcement 
5. Answering questions about public policy 
6. Public service announcement 
7. Answering questions about public service 
8. Work plan 

 

13. Location and activity sharing 

These tweets include the mayor’s current location and activities; they are answers to the question 
“What are you doing?”. Fill in if the tweet falls into: 

1. Mayor’s activity 
2. Subordinate activity 
3. Citizens’ activity 

 
 
 

14. Political key message 

These tweets are the opinions or statements from the mayor about an issue or situation that 
dominates domestic/national agenda. In this category I also put political achievement. The criteria 
include information about governance performance in public sectors, including when Kamil was 
bragging about success and/or promoting Bandung City. Fill in if the tweet fall into: 

1. Statement 
2. Achievement 
3. Compliment 

 
 

15. Public Speech 

Tweets under this category include the mayor’s speech about important religious and national 
holidays, and also the mayor’s messages related to birthdays, obituaries, or daily greetings to his 
followers. Fill in the category of the tweet: 

1. Greetings 
2. Thank you 
3. Congratulations 
4. Encouragement 
5. Condolonces 

 
 

16. Who is the Greeting / Congratulation / Thanks / Condolence Sent To? 

If the tweet contains a greeting / congratulation / thank you or condolence, who is it directed at? 
1. Politician (Indonesia) 
2. Politician (Foreign) 
3. Subordinate or co-worker in Bandung’s government  
4. Celebrity (Indonesian) 
5. Celebrity (Foreign) 
6. Journalist or news media (Indonesian—news media includes print, online, television, and 

radio) 
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7. Journalist or news media (Foreign) 
8. Ordinary citizen 
9. Organization (NGO) 
10. Athlete 
11. Other 

 
17. Personal post 

Under this category, we see the mayor’s tweets about his personal preferences, unrelated to his role 
as mayor. Fill in what you consider the topic of the post. 

1. Family                                 
2. Music                   
3. Sports  
4. Trivial 
5. Popular culture (internet slang, memes) 
6. Personal thoughts                      

 

18. Uncategorized 

Based on all of the above, fill in if tweet did not fit into previous categories 
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Appendix 2 

The Coding Form 

Twitter Coding Form example from March 2016 

Tweets 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 

selamat bertanding Arema vs 

Sriwijaya di Malang. ijin saya mampir 

di Malang hari ini di acara Jejaring 

Kota2 Kreatif Indonesia Bekraf. Mar 

31, 2016 

1 Mar 

31 

496 484 1          1    

permisi numpang lewat. #PersibDay. 

masuk Final. Ahiw! Mar 30, 2016 

2 Mar 

30 

4032 1354 1            2  

Laporan Ket Pertanggungjawaban 

Walikota Bdg 2015 skg dibahas 

DPRD. Capaian kinerja: 88,01% naik 

dari 2014: 84,51%. 

https://t.co/EsteBmhj0y Mar 30, 

2016 

3 Mar 

30 

145 179 1      1   2     

Bandara Bandung yang baru: Mungil 

tapi nyeni. https://t.co/hfGrkz4018 

Mar 30, 2016 

4 Mar 

30 

774 501 1      1   2     

Today is #PersibDay. Semi Final Piala 

Bhayangkara. Mar 30, 2016 

5 Mar 

30 

1050 323 1     1 1      2  

RT @gatot_koco: Politik itu public 

service,pembelajaran demokrasi dan 

perebutan kekuasaan - 

@ridwankamil #maknapolitik Mar 

29, 2016 

6 Mar 

29 

40 27 3  1 8      1     

Daftar ke IAI jawa barat. hatur 

nuhun. https://t.co/t8hfAmqBEH 

Mar 29, 2016 

7 Mar 

29 

14 39 2 8      7       

perubahan harus dijemput, bukan 

ditunggu. wawancara ttg Bandung 

hari ini. https://t.co/ZT2plJeqMe 

Mar 29, 2016 

8 Mar 

29 

93 116 2 8        1     

langsung ke @pdkebersihanbdg 

@denurha_pdk aja. nuhun. 

https://t.co/kzu6sdXjCQ Mar 29, 

2016 

9 Mar 

29 

9 39 2 8      7       
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RT @Uhe212: Via @Bisniscom: Truk 

Sampah di Kota Bandung Akan 

Dibekali GPS 

https://t.co/av1135KZke… 

https://t.co/k2XNtXgCbU cc Kang 

@ridwank… Mar 29, 2016 

10 Mar 

29 

17 30 3  1 8    6       

... etc                   

 

 

 

Appendix 3 
 

 

Appendix 4 
The origin of the tweet 

Tweets Month 

March 2016 November 2015 July 2015 March 2015 Total Percentage 

Own Tweet 60 36 45 113 254 29 % 

Replies 77 55 95 126 353 41 % 

Retweet 29 43 60 126 258 30 % 

Total (N) 166 134 200 365 865 100 % 

10

9

6

6

30

Public speech

Public Speech\Thank You

Public Speech\Encouragement

Public Speech\Condolonce

Public Speech\Congratulations

Public Speech\Greetings
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Appendix 5 
Table of Replies 

Replies to Whom Month Total Percentage 

March 

2016 

November 

2015 

July 

2015 

March 

2015 

1.Politician 

(Indonesian) 

1   2 3 1 % 

2.Politician 

(Foreign) 

1 2  2 5 1 % 

3.Subordinate 2 7 7 6 22 6 % 

4.Celebrity 

(Indonesian) 

  3 3 6 2 % 

5.Celebrity 

(Foreign) 

      

6.Journalist/News 

Media (Indonesia) 

3 3 5 5 16 5 % 

7.Journalist/News 

Media (Foreign) 

      

8.Citizens 69 43 78 97 287 81 % 

9.Organization/NGO    5 5 1 % 

10.Athlete   1  1 0 % 

11.Others 1  1 6 8 2 % 

Total (N) 77 55 95 126 353 100 % 
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Appendix 6 
Table of retweet 

Retweet from 

whom 

Month Total Percentage 

March 

2016 

November 

2015 

July 

2015 

March 

2015 

1.Politician 

(Indonesian) 

      

2.Politician 

(Foreign) 

2  1 1 4 2 % 

3.Subordinate  7 20 33 60 23 % 

4.Celebrity 

(Indonesian) 

1  1 2 4 2 % 

5.Celebrity 

(Foreign) 

      

6.Journalist/News 

Media (Indonesia) 

11 17 15 31 74 29 % 

7.Journalist/News 

Media (Foreign) 

      

8.Citizens 13 15 18 49 95 37 % 

9.Organization/NGO       

10.Athlete 1    1 0 % 

11.Others 1 4 5 10 20 8 % 

Total (N) 29 43 60 126 258 100 % 
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Appendix 7 

 

Picture 2. RT @MNCupdate : CEO MNC Group Bpk @Hary_Tanoe & Bandung City Mayor Ridwan Kamil 

on the #KepalaDaerahInovatif2015 award night. 
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Picture 3. RT @DiskominfoBdg: (Ridwan Kamil) Receiving Kepala Daerah Inovatif 2015 award in 

Makassar @ridwankamil. 
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Picture 5. @ridwan kamil: started this month, I will promote “Hello, Citizens” program in public space 

every Friday to accelerate the solution for every problems. This is in Cicendo. 
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Picture 8. @ridwankamil: Flores Street not Plores.8 “Haraf Maklum” RT @dbmpkotabdg: @ridwankamil 

27/7 Fast-response unit Cibeunying, restoration of Flores Street. 

 

                                                           
8 This is internal joke for Bandung Citizens which always mispronouncing between P and F. 
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Picture 9. RT @kecbojkid_kthbdg: Demolition of the sellers who’s using the pavement in Cibaduyut 

Lama Street, Kebonlega region. @ridwankamil @OdedMD @BdgPp @PemumBdg 
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Picture 10. @ridwankamil: the new contractor working in Riau Street pavements. Hopefully they can 

finish it on the right schedule. 
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Picture 11. RT @pdkebersihanbdg: Do not forget to collect your trash in the trash bank every 

Wednesday at Surapati 126 Street @ridwankamil @OdedMD @Diskominfobdg  
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Picture 12. @ridwankamil: let’s support the Indonesian Red Cross RT @salsamutiaraaa: let’s 

download @palangmerah Apps (on your phone) (website) 
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Appendix 8 
The number of retweet for engagement 

Number of retweet Professional Personal 

0 - 50 94 53 % 5 23 % 

51 - 100 32 18 % 6 27 % 

101 - 200 25 14 % 3 14 % 

201 - 500 23 13 % 4 18 % 

501 - 1000 2 1 % 3 14 % 

1001 - 1175 2 1 % 1 5 % 

Total 178 100 % 22 100 % 

 


